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The Franchise Opportunities Guide®  
is published twice annually—

Spring/Summer and Fall/Winter editions.

Essential Readership Information:

Average Pass Along Rate:

3.8%
Total Readership:

114,000
Total Circulation

30,000

The Franchise Opportunities Guide®  

is the most respected publication for  

prospective franchisees.

 WE ARE...FRANCHISING.
The Franchise Opportunities Guide® is the most comprehensive 

print resource for entrepreneurs and opportunity seekers interested 

in franchising. Published semi-annually, the Franchise Opportunities 
Guide® is distributed free-of-charge at franchise expos both nationally and 

internationally each year. The Franchise Opportunities Guide® is sent 

to small business centers across the US, and is sold in more than 2,000 

major bookstores and newsstands. IFA’s Franchise Opportunities Guide® 

is a leading publication for reaching entrepreneurs and connecting high 

quality leads to franchisors.

Now in its 56th year, IFA is the world’s oldest and largest organization 

representing franchising worldwide. IFA’s mission is to promote, protect 

and enhance franchising—and each of IFA’s members subscribe to the 

IFA’s Code of Ethics. Companies listed in the Franchise Opportunities 
Guide® abide to a standard of excellence which places the publication at 

the top of its class. 

More than just a business directory, the Franchise 
Opportunities Guide® contains vital information about 

more than 1,300 franchise opportunities, legal issues, FTC 

information, financing and other tools designed specifically 

to assist potential franchisees with starting their ventures.

For more than 25 years, franchisees have cited IFA’s Franchise 
Opportunities Guide® as a trusted resource throughout their  

purchasing decision.
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Average Household Income:

$102,500
Average Net Worth

$383,200
Attended/Graduated College

81%
Advanced Degree

17%
Male                     Female

66%     34%
Plan to Purchase a Franchise 
Within Two Years:

82%

The Franchise Opportunities Guide®  

is published twice annually–  

Spring/Summer and Fall/Winter editions.

 DISTRIBUTION

NEWSSTAND/BOOK STORE SALES
The Guide is sold in more than 2,000 major bookstores and 

newsstands in the US, and in select international markets.

FRANCHISE SHOWS AND TRADE MISSIONS
The Guide is distributed at franchise shows and expos 

throughout the year including: 

• International Franchise Expo

• Franchise Expo West

• Franchise Expo South

• The National Restaurant Association Show

• Restaurant Finance & Development Conference

• and dozens of regional shows and meetings. 

It is also distributed internationally through the U.S. Embassies around the 

world, as well as at conferences and trade missions sponsored by the IFA 

and the U.S. Department of Commerce.

MAIL/PHONE ORDER SALES
Each month quality prospects call or e-mail IFA  

to order the Guide.

FRANCHISE.ORG
Our website visitors are exposed to your listing information 

and can purchase the Guide at a discounted rate.

Readership

IFA’S MISSION: Protect, Enhance,  & Promote Franchising www.franchise.org

Age 55+ Age 18-24
Age 25-34

Age 35-44Age 44-54

1

2

3

4

6%
9%

36%39%

10%
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Great Exposure, Great Value!

What is Franchising?

The History of Modern 
Franchising

Questions You Should Ask 
Yourself Before Becoming a 
Franchisee

Types of Franchise Investments

The Pros and Cons of Becoming 
a Franchisee

Evaluating the Franchise 
Agreement

Pre-Sale Disclosure and the 
Franchise Disclosure Document

Evaluating a Franchisor

Buying an Existing Franchise

Franchise Funding Strategies

What’s Inside
Delivering you higher qualified and educated 

leads for your franchise business.

The International Franchise Association’s Franchise Opportunities 
Guide® describes the many reasons franchising is an excellent way to be 

“in business for yourself, but not by yourself.” It also helps entrepreneurs 

determine if franchising is right for them and identifies potential mistakes 

and challenges posed when purchasing a franchise.  

The information presented in the Guide are specifically designed to assist 

prospective franchise owners in their search for the best opportunity that 

matches their qualifications and personal goals, and serves as a reference 

guide throughout the purchasing decision.

The Franchise Opportunities Guide® includes more than 1,300+  

Franchise Opportunities listed by industry and sorted alphabetically.  

Each listing includes the history and description of the business, required 

cash investment, training and support provided by the franchisor,  

necessary qualifications to be a successful franchisee, and detailed  

contact information of the franchise development department. 

The Guide also includes the IFA Supplier Forum—a listing of IFA Supplier  

members including: franchise attorneys, accountants, consultants, busi-

ness and financial services, and many other firms that specialize in the 

franchising field.  As IFA members committed to franchising, IFA Supplier 

Forum members can serve as a valuable resource to the entrepreneur 

entering into franchise ownership, and continue to be of assistance as the  

entrepreneur becomes a seasoned franchisee.

Editorial

www.franchise.org

“In business for yourself, 
but not by yourself.”
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Great Exposure, Great Value! www.franchise.org

The Franchise Opportunities Guide® has everything 

that a potential franchisee needs to start their search 

for the right franchise. Capture the attention of this 

engaged audience, and increase your lead flow by 

advertising in this excellent resource for franchise 

opportunity seekers.

Publications...

...contribute most throughout the  
purchase funnel:
Publications are the most consistent performer in the purchase funnel with 

particular strength in the key stages of brand favorability and purchase intent.

...spur web traffic and search: 
BIGresearch proves that publications lead other media in influencing 

consumers to start a search for merchandise online, ranking at or near the top 

by gender as well as across all age groups. In addition, ads boost web traffic, 

and publication readers are more likely than non-readers to buy online.

 ...supply credibility:
Multiple sources show that consumers trust ads in publications.

...improve advertising ROI: 
Based on analyses of client-commissioned cross-media accountability 

studies, two separate sources found that publications most consistently 

generate a favorable cost-per-impact throughout the purchase funnel.

Why Advertise?

105

Children's serviCes

CHILDREN’S SERVICES

© 2015 Kumon North America, Inc. All rights reserved. This is not an offer to sell a franchise. 
To request our Financial Disclosure Document, visit KumonFranchise.com.

Accelerate
YOUR ENTREPRENEURIAL DREAM.

TALK WITH US TODAY TO

Discover  the personal fulfillment that comes from 
maximizing a child’s success. And yours.

Kumon is the world�s largest after-school learning program, aimed at helping 

to create a successful business while making a profound and lasting impact 

KumonFranchise.com 855.586.6687Franchise@Kumon.com

#3  Top  
Franchise 
for the 
MOney

 -Forbes

#1  Tutoring 
services 
franchise

 -Entrepreneur

#20  Franchise 
500®  
Rankings

 -Entrepreneur
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855.586.6687

KUMON MATH & READING CENTERS
Kumon North America, Inc.
(866) 633-0740
(855) 586-6687
300 Frank W. Burr Boulevard, Suite #6, Teaneck,
NJ 07666
franchise@kumon.com
http://www.kumonfranchise.com

TYPE OF BUSINESS: Kumon is an after-school
math and reading program that helps children of
all ages and levels become eager, independent,
self-learners. Through an individualized
worksheet-based program, children learn how to
learn on their own at their own pace and develop
strong academic skills. Our students gain a sense
of confidence that will help them in the classroom
and beyond.

HISTORY: 1,451 franchised units; 28 company-
owned units; in business since 1958; franchising
since 1958. Kumon began in 1954 when Toru
Kumon, a Japanese teacher and devoted father,
created a unique instructional routine to help his
son with math. The success of this program led to
the first Kumon Center in 1958. After much
success in Japan, Kumon came to North America
in 1974 and has continued to expand its franchise
operations worldwide. Franchised units (U.S.):
1451; (Canada): 330; (Mexico): 169. Company
owned units (U.S.): 28. Worldwide Units: 23,577.

CASH INVESTMENT: $70,000-$150,000 start-
up cash; $77,187-$149,319 total investment
required. Kumon provides the following: Starter
Furniture Package valued at $6,500. Up to $5,500
in subsidies for leasehold improvements. Primary
signage for Kumon Center - start-up supplies and
beginning and follow up training.

TRAINING/SUPPORT: Kumon has a National
Training Facility in Teaneck, NJ, which trains
qualified franchisees in the Kumon Curriculum
and the Kumon Learning Method, as well as in
business strategies for owning and operating a
Kumon Center. Company offices around the globe
provide training, support, and on-site consultation
to franchisees.

QUALIFICATIONS: Someone who loves
working with children, is a good communicator,
has strong math and reading skills, ties to the
community, and can dedicate their full-time effort
to growing the Kumon Center.

CONTACT: Thomas Kuczek, Manager, Franchise
Recruiting

We offer a discounted franchise 
fee for military veterans. 

For more information, visit:
anytimefitness.com/franchise 

ANYTIME FITNESS, LLC, 12181 MARGO AVE. S., HASTINGS, MN 55033, PHONE: 1-800-704-5004, MINNESOTA FRANCHISE REG. #4424. FOR 
NEW YORK RESIDENTS: THIS ADVERTISEMENT IS NOT AN OFFERING. AN OFFERING CAN ONLY BE MADE BY PROSPECTUS FIRST FILED WITH THE 
DEPARTMENT OF LAW OF THE STATE OF NEW YORK. SUCH FILING DOES NOT CONSTITUTE APPROVAL BY THE DEPARTMENT OF LAW.

JOIN THE 
#1 FRANCHISE 
IN THE WORLD

“Owning an Anytime Fitness gym 
has helped me fulfill my American 
Dream. I’m helping others in my 
community and enjoying life to 
the fullest.”

Aaron Skinner
Marine Corps, 2001-2007

www.franchise.org

DETAILED INFORMATION 
FOR MORE THAN 
1,300 FRANCHISES––
All are members of the 
International Franchise 
Association.

Everything you need to 
START YOUR SEARCH
for the right franchise 
for you!

Franchises listed by 
business category 
with investment levels 
and training/support 
provided.

  F
EA

TU
RIN

G FRANCHISE O
PPO

RTUNITIES FOR VETE
RA

N
S

Spring/
Summer
2015

THE ONLY OFFICIAL GUIDE TO FRANCHISING

CHECK OUT OUR 

 FEATURED 

MEMBERS 

ON PAGE 48!
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ANGEL COMPANIONS, LLC
(610) 644-8780
(610) 644-3770 FAX
582 Lancaster Avenue, Berwyn, PA 19312
erofi@angelcompanions.net
http://www.angelcompanions.net

CONTACT: Edward A. Rofi, Chairman/CEO;
Hiram Torres, Vice President of Franchise
Operations

See page 424 for full listing.

ANY LAB TEST NOW
Any Test Franchising, Inc.
(678) 431-0623
(866) 489-0623 FAX
5815 Windward Parkway, Suite 205, 
Alpharetta, GA 30005
clarissa.bradstock@anylabtestnow.com
http://www.anylabtestnow.com

TYPE OF BUSINESS: Any Lab Test Now
presents the perfect opportunity to take advantage
of the changes taking place in the American
healthcare system and offers a franchise opportu-
nity in the high-growth medical lab testing
industry! You don’t have to be a doctor or
medical professional, to succeed in the rapidly
growing direct-to-consumer healthcare market!

HISTORY: 149 franchised units; 1 company-
owned unit; in business since 1992; franchising
since 2007. The business to business opportunity
of owning an Any Lab Test Now location is not
just about selling to consumers. There are literally
thousands of businesses that make excellent B2B
selling targets and potential partners.

CASH INVESTMENT: $100,000-$170,000 start-
up cash; $100,000-$170,000 total investment
required. High volume corporate buying power. 16
years of a proven system. Best-in-class partners.

TRAINING/SUPPORT: Before Any Lab Test
Now® created the direct access testing market,
consumers had to visit their doctor or have a
doctor’s order to complete simple medical tests.
This required them to pay for a doctor visit or
prescription and then use labs that charged over-
inflated prices. If they didn’t have insurance, they
were simply out of luck (and several hundred
dollars).

QUALIFICATIONS: The right company at the
right time, over the last several years there has
been a gradual retailing of healthcare in the U.S.
coupled with direct-to-consumer pharmaceutical
advertising and the popularity of HSA accounts,
today’s consumers are more informed than ever
before. They don’t just want information and
direct access testing - they’re demanding it.

CONTACT: Clarissa Bradstock, COO & Acting
CEO

ANYTIME FITNESS
(800) 704-5004
(651) 438-5099 FAX
12181 Margo Avenue South, Hastings, MN 55033
info@anytimefitness.com
http://www.anytimefitness.com

TYPE OF BUSINESS: Ranked #1 on
Entrepreneur’s prestigious “Franchise 500” list,
Anytime Fitness is the world’s largest and fastest-
growing co-ed fitness club franchise, serving over
2,000,000 members in 2,400 clubs in 50 states
and 20 countries. Clubs are open 24 hours a day.
Join one club and use them all. A proven business
model that works in communities large and small.
Previous experience in the fitness industry is not
needed to own a successful club. All you need is
the passion to help people and to follow the
business model. “One of America’s Most
Promising Companies,” according to Forbes.

HISTORY: 2,400 franchised units; 25 company-
owned units; in business since 2002; franchising
since 2002. Anytime Fitness is an undisputed
leader of the fitness franchise industry with the
resources and experience to help entrepreneurs
realize their dreams of owning their own
businesses. Forbes named Anytime Fitness one of
America’s Most Promising Companies and a Top
Franchise For Your Buck. CNN Money named
Anytime Fitness one of 10 great franchise bets.

CASH INVESTMENT: $56,299-$353,900 start-
up cash; $61,599-$215,299 total investment
required. Our financial services division will help
you find financing options, including SBA loans
for qualified individuals.

TRAINING/SUPPORT: One week of mandatory
comprehensive training at our corporate
headquarters in Hastings, MN. On-going support
from an experienced team of franchise consult-
ants. Additional “vitals” training at numerous
locations throughout the year.

QUALIFICATIONS: Experience in running a
business and/or in the fitness industry preferred,
but not necessary. All that’s truly needed is a
passion for helping others improve their lives
through regular fitness routines.

CONTACT: info@anytimefitness.com

ARCPOINT LABS
(864) 271-3210
(864) 297-0727 FAX
220 North Main Street, Suite 325, 
Greenville, SC 29601
rloeb@arcpointlabs.com
http://www.arcpointlabs.com

CONTACT: Randy Loeb, Vice President of
Franchise Development; Felix Mirando, President
& CEO

See page 106 for full listing.

ASSISTING HANDS HOME CARE LLC
(208) 321-5510
(208) 321-5511 FAX
5700 E. Franklin Road, #105, Nampa, ID 83687
info@assistinghands.com
http://www.assistinghands.com

CONTACT: Lane Kofoed, President & CEO;
Diane Wright, Director of Franchise Development

See page 425 for full listing.

ATC HEALTHCARE SERVICES, INC. 
ATC Healthcare, Inc.
(800) 444-4633
(516) 750-1694
(516) 750-1783 FAX
1983 Marcus Avenue, Suite E-122, 
Lake Success, NY 11042
mpinckney@atchealthcare.com
http://www.atchealthcare.com

CONTACT: Mitchell Pinckney, Vice President -
Franchise Development; Irv Braun, Director,
Franchise Development

See page 437 for full listing.

BRAIN BALANCE ACHIEVEMENT
CENTERS
(201) 387-1797
(201) 221-8120 FAX
2500 Plaza 5, Harborside Financial Center, 
Jersey City, NJ 07311
franchise@brainbalancecenters.com
http://www.brainbalancecenters.com

TYPE OF BUSINESS: At Brain Balance Centers,
we offer a nationwide, drug-free program that
helps kids overcome their learning and behavioral
disabilities and reach their social, academic, and
physical potential. The Brain Balance Program is
a groundbreaking, alternative medicine approach
to childhood neurological disorders that utilizes a
comprehensive array of holistic components to
accelerate a child’s social, physical, and academic
achievement. Using the most recent cutting-edge
brain research, we offer each child an individual-
ized course of action geared specifically for their
special needs.

HISTORY: 70 franchised units; 1 company-
owned unit; in business since 2007; franchising
since 2008. One of the most respected specialists
in childhood neurological disorders in America,
Dr. Melillo has been helping children overcome
learning disabilities for over 20 years. He created
Brain Balance in 1994 and began franchising in
2008.

CASH INVESTMENT: $55,000 start-up cash;
$215,000-$300,000 total investment required.
Third party financing available. We are on the
SBA registry.

HealtH aidS & ServiceS
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THE JOINT CORP.
(480) 245-5960
(480) 513-7989 FAX
16767 North Perimeter Dr. Suite 240, 
Scottsdale, AZ 85260
chmedia@cox.net
http://www.thejoint.com

TYPE OF BUSINESS: Based in Scottsdale,
Arizona, The Joint Corp. began franchising clinic
in 2003. Based on a proven franchise model, each
location offers walk-in chiropractic adjustment,
with no insurance necessary, as well as an afford-
able membership program for patients to receive
routine chiropractic care. With more than 400+
locations open or in development nationwide, The
Joint Corp. is still awarding new franchise units
throughout the United States.

HISTORY: 133 franchised units; in business since
1999; franchising since 2003.

CASH INVESTMENT: $125,000-$150,000 start-
up cash required.

TRAINING/SUPPORT: On-site training for 1
week at headquarters and 3 days of training at the
franchisee’s location.

CONTACT: Chad Everts, VP of Franchise Sales

KEEPSAKE COMPANIONS
KC Franchises Inc.
(858) 371-1437
(800) 505-1730 FAX
7128 Miramar Road, Suite 11, 
San Diego, CA 92121
henrichaz@keepsakecompanions.com
http://www.keepsakecompanions.com

TYPE OF BUSINESS: Non-Medical In Home
Care for Seniors. One of the top two issues seniors
have is that the caregivers do not know how to
properly prepare foods that are comforting to the
senior or that they are able to eat. We turn this issue
into a marketing advantage for our franchisees. We
are the only home care franchisor that offers a
senior focused culinary training program through:

http://www.Keepsake Cuisine.com. Additionally,
after 6 months of operating, franchisees are eligible
to add a referral/placement component to provide
additional revenue potential and added value to
referral sources.

HISTORY: 1 franchised unit; 1 company-owned
unit; in business since 2007; franchising since
2012.

CASH INVESTMENT: $57,671-$116,521 start-
up cash; $57,671-$116,521 total investment
required. Initial franchise fee is $33,721.

TRAINING/SUPPORT: Includes a full fun filled
5 day training week in our corporate office plus 2
additional days at your location. A personal
Keepsake Coach with scheduled hourly coaching
calls once a week for the first three months to
help you through the startup of your new business
as well as online culinary training for your
employees through our unique online Keepsake
Cuisine Culinary Training program.

QUALIFICATIONS: Candidates will have a
passion for working with seniors, the ability to
network and clearly communicate the mission
and have a long term goal of prioritizing quality
of service over quantity of clients which will lead
to higher profits through a solid reputation as
being a compassionate business owner who cares
about clients and is not just focused on bottom
line. Our candidates are as interested and
motivated in making a difference as they are in
making money and have the credentials to care.

CONTACT: Henri Chazaud, CFO; Kristen
Chazaud, CEO

KOSAMA
Lift Brands
(952) 474-5422
(952) 474-5416 FAX
2411 Galpin Court, Suite 110, 
Chanhassen, MN 55317
info@kosama.com
http://www.kosama.com

CONTACT: Robert Kral, President

See page 186 for full listing.

LAVIDA MASSAGE FRANCHISE 
DEVELOPMENT, INC.
(248) 360-6157
3050 Union Lake Road, Suite 3D, 
Commerce Township, MI 48382
franchise@lavidamassage.com
http://www.lavidamassage.com

CONTACT: Peggy Davis, President; Evan
Kaltschmidt, COO

See page 304 for full listing.

LEARNINGRX
(866) 679-1569
(719) 955-6708
(719) 218-9944 FAX
5085 List Drive, Suite 200, 
Colorado Springs, CO 80919
tanya@learningrx.com
http://www.learningrx-franchise.com

CONTACT: Tanya Mitchell, VP, Franchise
Development

See page 139 for full listing.

HealtH aidS & ServiceS

INTERIM HEALTHCARE INC.
(800) 840-6568
(954) 858-6000  (954) 858-2854
(954) 858-2720 FAX
1601 Sawgrass Corporate Parkway, 
Sunrise, FL 33323
franchising@interimhealthcare.com
http://www.interimhealthcare.com

TYPE OF BUSINESS: Founded in 1966,
Interim HealthCare’s locally owned and
operated home care, hospice, and medical
staffing franchises have become a trusted
source of care and services. The Interim
HealthCare franchise system offers franchisees
an affordable investment with multi-unit expan-
sion potential and an opportunity for a
diversified service mix to build additional cash
flow. Interim has an unmatched depth of
experience in non-medical, medical, hospice,
and healthcare staffing services. We have the
best franchise support team, the most compre-
hensive systems, and a brand that is legendary.
With the larges

HISTORY: 347 franchised units; in business
since 1966; franchising since 1966. Founded in
1966, Interim has an average franchisee tenure
of more than 18 years which speaks to the
strength of the Interim HealthCare brand.

CASH INVESTMENT: $90,000 start-up cash;
$115,500-$188,500 total investment required.

Start-up (including Working Capital) is
$115.5K-$188.5K. Liquid capital is $50K. Net
worth is $400K.

TRAINING/SUPPORT: 5 day training at the
National Headquarters. All of the franchise
training is developed by industry experts with
decades of experience in all aspects of the
business. This includes: marketing, sales,
finance, human resources, and business and
clinical operations. Each franchise training
expert understands what it takes to make a
health care franchisee successful and contribute
to franchise growth.

QUALIFICATIONS: Our selection of prospec-
tive Interim HealthCare franchisee candidates is
based on an assessment of overall business
experience and personal qualifications
including a caring attitude and passion for
helping others. We look for individuals with
good “common business sense”, a demon-
strated ability to effectively lead and develop
people, and a history of previous success in
business and life endeavors. Experience in the
health care or senior care industry is a definite
advantage but not a necessity.

CONTACT: Mike Bohannon, Vice President
Franchise Development; Christine Faverzani,
Franchise Development Manager

2017 IFA MEDIA KIT
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Advertising Opportunities
 DISPLAY ADVERTISING

We have a display ad size for every budget. Fractional display ads can be 

placed in the editorial section of the Guide (at the beginning) or within  

industry categories so your brand and identity stand out on the page 

when a prospective franchisee searches categories of opportunities.

 JUMBO & STANDARD LOGOS
Brand recognition is one of the most important assets a member has, and 

we have some impactful options for you to reinforce your branding to 

prospective franchisees.

 

BE THE FIRST TO APPEAR
IN YOUR CATEGORY!

 DIRECTORY ADVERTORIAL
Dominate your primary category by having the 

very first listing in that category, in addition to your 

alphabetical listings that will appear in all three 

categories, which includes:

• Company listing and logo on the first page of 
category and includes two-thirds page ad

• Logo/mention on “Featured Franchise  
Opportunities” index page

• First right of refusal on future placements.
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THE JOINT CORP.
(480) 245-5960
(480) 513-7989 FAX
16767 North Perimeter Dr. Suite 240, 
Scottsdale, AZ 85260
chmedia@cox.net
http://www.thejoint.com

TYPE OF BUSINESS: Based in Scottsdale,
Arizona, The Joint Corp. began franchising clinic
in 2003. Based on a proven franchise model, each
location offers walk-in chiropractic adjustment,
with no insurance necessary, as well as an afford-
able membership program for patients to receive
routine chiropractic care. With more than 400+
locations open or in development nationwide, The
Joint Corp. is still awarding new franchise units
throughout the United States.

HISTORY: 133 franchised units; in business since
1999; franchising since 2003.

CASH INVESTMENT: $125,000-$150,000 start-
up cash required.

TRAINING/SUPPORT: On-site training for 1
week at headquarters and 3 days of training at the
franchisee’s location.

CONTACT: Chad Everts, VP of Franchise Sales

KEEPSAKE COMPANIONS
KC Franchises Inc.
(858) 371-1437
(800) 505-1730 FAX
7128 Miramar Road, Suite 11, 
San Diego, CA 92121
henrichaz@keepsakecompanions.com
http://www.keepsakecompanions.com

TYPE OF BUSINESS: Non-Medical In Home
Care for Seniors. One of the top two issues seniors
have is that the caregivers do not know how to
properly prepare foods that are comforting to the
senior or that they are able to eat. We turn this issue
into a marketing advantage for our franchisees. We
are the only home care franchisor that offers a
senior focused culinary training program through:

http://www.Keepsake Cuisine.com. Additionally,
after 6 months of operating, franchisees are eligible
to add a referral/placement component to provide
additional revenue potential and added value to
referral sources.

HISTORY: 1 franchised unit; 1 company-owned
unit; in business since 2007; franchising since
2012.

CASH INVESTMENT: $57,671-$116,521 start-
up cash; $57,671-$116,521 total investment
required. Initial franchise fee is $33,721.

TRAINING/SUPPORT: Includes a full fun filled
5 day training week in our corporate office plus 2
additional days at your location. A personal
Keepsake Coach with scheduled hourly coaching
calls once a week for the first three months to
help you through the startup of your new business
as well as online culinary training for your
employees through our unique online Keepsake
Cuisine Culinary Training program.

QUALIFICATIONS: Candidates will have a
passion for working with seniors, the ability to
network and clearly communicate the mission
and have a long term goal of prioritizing quality
of service over quantity of clients which will lead
to higher profits through a solid reputation as
being a compassionate business owner who cares
about clients and is not just focused on bottom
line. Our candidates are as interested and
motivated in making a difference as they are in
making money and have the credentials to care.

CONTACT: Henri Chazaud, CFO; Kristen
Chazaud, CEO

KOSAMA
Lift Brands
(952) 474-5422
(952) 474-5416 FAX
2411 Galpin Court, Suite 110, 
Chanhassen, MN 55317
info@kosama.com
http://www.kosama.com

CONTACT: Robert Kral, President

See page 186 for full listing.

LAVIDA MASSAGE FRANCHISE 
DEVELOPMENT, INC.
(248) 360-6157
3050 Union Lake Road, Suite 3D, 
Commerce Township, MI 48382
franchise@lavidamassage.com
http://www.lavidamassage.com

CONTACT: Peggy Davis, President; Evan
Kaltschmidt, COO

See page 304 for full listing.

LEARNINGRX
(866) 679-1569
(719) 955-6708
(719) 218-9944 FAX
5085 List Drive, Suite 200, 
Colorado Springs, CO 80919
tanya@learningrx.com
http://www.learningrx-franchise.com

CONTACT: Tanya Mitchell, VP, Franchise
Development

See page 139 for full listing.
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INTERIM HEALTHCARE INC.
(800) 840-6568
(954) 858-6000  (954) 858-2854
(954) 858-2720 FAX
1601 Sawgrass Corporate Parkway, 
Sunrise, FL 33323
franchising@interimhealthcare.com
http://www.interimhealthcare.com

TYPE OF BUSINESS: Founded in 1966,
Interim HealthCare’s locally owned and
operated home care, hospice, and medical
staffing franchises have become a trusted
source of care and services. The Interim
HealthCare franchise system offers franchisees
an affordable investment with multi-unit expan-
sion potential and an opportunity for a
diversified service mix to build additional cash
flow. Interim has an unmatched depth of
experience in non-medical, medical, hospice,
and healthcare staffing services. We have the
best franchise support team, the most compre-
hensive systems, and a brand that is legendary.
With the larges

HISTORY: 347 franchised units; in business
since 1966; franchising since 1966. Founded in
1966, Interim has an average franchisee tenure
of more than 18 years which speaks to the
strength of the Interim HealthCare brand.

CASH INVESTMENT: $90,000 start-up cash;
$115,500-$188,500 total investment required.

Start-up (including Working Capital) is
$115.5K-$188.5K. Liquid capital is $50K. Net
worth is $400K.

TRAINING/SUPPORT: 5 day training at the
National Headquarters. All of the franchise
training is developed by industry experts with
decades of experience in all aspects of the
business. This includes: marketing, sales,
finance, human resources, and business and
clinical operations. Each franchise training
expert understands what it takes to make a
health care franchisee successful and contribute
to franchise growth.

QUALIFICATIONS: Our selection of prospec-
tive Interim HealthCare franchisee candidates is
based on an assessment of overall business
experience and personal qualifications
including a caring attitude and passion for
helping others. We look for individuals with
good “common business sense”, a demon-
strated ability to effectively lead and develop
people, and a history of previous success in
business and life endeavors. Experience in the
health care or senior care industry is a definite
advantage but not a necessity.

CONTACT: Mike Bohannon, Vice President
Franchise Development; Christine Faverzani,
Franchise Development Manager

297

THE JOINT CORP.
(480) 245-5960
(480) 513-7989 FAX
16767 North Perimeter Dr. Suite 240, 
Scottsdale, AZ 85260
chmedia@cox.net
http://www.thejoint.com

TYPE OF BUSINESS: Based in Scottsdale,
Arizona, The Joint Corp. began franchising clinic
in 2003. Based on a proven franchise model, each
location offers walk-in chiropractic adjustment,
with no insurance necessary, as well as an afford-
able membership program for patients to receive
routine chiropractic care. With more than 400+
locations open or in development nationwide, The
Joint Corp. is still awarding new franchise units
throughout the United States.

HISTORY: 133 franchised units; in business since
1999; franchising since 2003.

CASH INVESTMENT: $125,000-$150,000 start-
up cash required.

TRAINING/SUPPORT: On-site training for 1
week at headquarters and 3 days of training at the
franchisee’s location.

CONTACT: Chad Everts, VP of Franchise Sales

KEEPSAKE COMPANIONS
KC Franchises Inc.
(858) 371-1437
(800) 505-1730 FAX
7128 Miramar Road, Suite 11, 
San Diego, CA 92121
henrichaz@keepsakecompanions.com
http://www.keepsakecompanions.com

TYPE OF BUSINESS: Non-Medical In Home
Care for Seniors. One of the top two issues seniors
have is that the caregivers do not know how to
properly prepare foods that are comforting to the
senior or that they are able to eat. We turn this issue
into a marketing advantage for our franchisees. We
are the only home care franchisor that offers a
senior focused culinary training program through:

http://www.Keepsake Cuisine.com. Additionally,
after 6 months of operating, franchisees are eligible
to add a referral/placement component to provide
additional revenue potential and added value to
referral sources.

HISTORY: 1 franchised unit; 1 company-owned
unit; in business since 2007; franchising since
2012.

CASH INVESTMENT: $57,671-$116,521 start-
up cash; $57,671-$116,521 total investment
required. Initial franchise fee is $33,721.

TRAINING/SUPPORT: Includes a full fun filled
5 day training week in our corporate office plus 2
additional days at your location. A personal
Keepsake Coach with scheduled hourly coaching
calls once a week for the first three months to
help you through the startup of your new business
as well as online culinary training for your
employees through our unique online Keepsake
Cuisine Culinary Training program.

QUALIFICATIONS: Candidates will have a
passion for working with seniors, the ability to
network and clearly communicate the mission
and have a long term goal of prioritizing quality
of service over quantity of clients which will lead
to higher profits through a solid reputation as
being a compassionate business owner who cares
about clients and is not just focused on bottom
line. Our candidates are as interested and
motivated in making a difference as they are in
making money and have the credentials to care.

CONTACT: Henri Chazaud, CFO; Kristen
Chazaud, CEO

KOSAMA
Lift Brands
(952) 474-5422
(952) 474-5416 FAX
2411 Galpin Court, Suite 110, 
Chanhassen, MN 55317
info@kosama.com
http://www.kosama.com

CONTACT: Robert Kral, President

See page 186 for full listing.

LAVIDA MASSAGE FRANCHISE 
DEVELOPMENT, INC.
(248) 360-6157
3050 Union Lake Road, Suite 3D, 
Commerce Township, MI 48382
franchise@lavidamassage.com
http://www.lavidamassage.com

CONTACT: Peggy Davis, President; Evan
Kaltschmidt, COO

See page 304 for full listing.

LEARNINGRX
(866) 679-1569
(719) 955-6708
(719) 218-9944 FAX
5085 List Drive, Suite 200, 
Colorado Springs, CO 80919
tanya@learningrx.com
http://www.learningrx-franchise.com

CONTACT: Tanya Mitchell, VP, Franchise
Development

See page 139 for full listing.
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INTERIM HEALTHCARE INC.
(800) 840-6568
(954) 858-6000  (954) 858-2854
(954) 858-2720 FAX
1601 Sawgrass Corporate Parkway, 
Sunrise, FL 33323
franchising@interimhealthcare.com
http://www.interimhealthcare.com

TYPE OF BUSINESS: Founded in 1966,
Interim HealthCare’s locally owned and
operated home care, hospice, and medical
staffing franchises have become a trusted
source of care and services. The Interim
HealthCare franchise system offers franchisees
an affordable investment with multi-unit expan-
sion potential and an opportunity for a
diversified service mix to build additional cash
flow. Interim has an unmatched depth of
experience in non-medical, medical, hospice,
and healthcare staffing services. We have the
best franchise support team, the most compre-
hensive systems, and a brand that is legendary.
With the larges

HISTORY: 347 franchised units; in business
since 1966; franchising since 1966. Founded in
1966, Interim has an average franchisee tenure
of more than 18 years which speaks to the
strength of the Interim HealthCare brand.

CASH INVESTMENT: $90,000 start-up cash;
$115,500-$188,500 total investment required.

Start-up (including Working Capital) is
$115.5K-$188.5K. Liquid capital is $50K. Net
worth is $400K.

TRAINING/SUPPORT: 5 day training at the
National Headquarters. All of the franchise
training is developed by industry experts with
decades of experience in all aspects of the
business. This includes: marketing, sales,
finance, human resources, and business and
clinical operations. Each franchise training
expert understands what it takes to make a
health care franchisee successful and contribute
to franchise growth.

QUALIFICATIONS: Our selection of prospec-
tive Interim HealthCare franchisee candidates is
based on an assessment of overall business
experience and personal qualifications
including a caring attitude and passion for
helping others. We look for individuals with
good “common business sense”, a demon-
strated ability to effectively lead and develop
people, and a history of previous success in
business and life endeavors. Experience in the
health care or senior care industry is a definite
advantage but not a necessity.

CONTACT: Mike Bohannon, Vice President
Franchise Development; Christine Faverzani,
Franchise Development Manager
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ANGEL COMPANIONS, LLC
(610) 644-8780
(610) 644-3770 FAX
582 Lancaster Avenue, Berwyn, PA 19312
erofi@angelcompanions.net
http://www.angelcompanions.net

CONTACT: Edward A. Rofi, Chairman/CEO;
Hiram Torres, Vice President of Franchise
Operations

See page 424 for full listing.

ANY LAB TEST NOW
Any Test Franchising, Inc.
(678) 431-0623
(866) 489-0623 FAX
5815 Windward Parkway, Suite 205, 
Alpharetta, GA 30005
clarissa.bradstock@anylabtestnow.com
http://www.anylabtestnow.com

TYPE OF BUSINESS: Any Lab Test Now
presents the perfect opportunity to take advantage
of the changes taking place in the American
healthcare system and offers a franchise opportu-
nity in the high-growth medical lab testing
industry! You don’t have to be a doctor or
medical professional, to succeed in the rapidly
growing direct-to-consumer healthcare market!

HISTORY: 149 franchised units; 1 company-
owned unit; in business since 1992; franchising
since 2007. The business to business opportunity
of owning an Any Lab Test Now location is not
just about selling to consumers. There are literally
thousands of businesses that make excellent B2B
selling targets and potential partners.

CASH INVESTMENT: $100,000-$170,000 start-
up cash; $100,000-$170,000 total investment
required. High volume corporate buying power. 16
years of a proven system. Best-in-class partners.

TRAINING/SUPPORT: Before Any Lab Test
Now® created the direct access testing market,
consumers had to visit their doctor or have a
doctor’s order to complete simple medical tests.
This required them to pay for a doctor visit or
prescription and then use labs that charged over-
inflated prices. If they didn’t have insurance, they
were simply out of luck (and several hundred
dollars).

QUALIFICATIONS: The right company at the
right time, over the last several years there has
been a gradual retailing of healthcare in the U.S.
coupled with direct-to-consumer pharmaceutical
advertising and the popularity of HSA accounts,
today’s consumers are more informed than ever
before. They don’t just want information and
direct access testing - they’re demanding it.

CONTACT: Clarissa Bradstock, COO & Acting
CEO

ANYTIME FITNESS
(800) 704-5004
(651) 438-5099 FAX
12181 Margo Avenue South, Hastings, MN 55033
info@anytimefitness.com
http://www.anytimefitness.com

TYPE OF BUSINESS: Ranked #1 on
Entrepreneur’s prestigious “Franchise 500” list,
Anytime Fitness is the world’s largest and fastest-
growing co-ed fitness club franchise, serving over
2,000,000 members in 2,400 clubs in 50 states
and 20 countries. Clubs are open 24 hours a day.
Join one club and use them all. A proven business
model that works in communities large and small.
Previous experience in the fitness industry is not
needed to own a successful club. All you need is
the passion to help people and to follow the
business model. “One of America’s Most
Promising Companies,” according to Forbes.

HISTORY: 2,400 franchised units; 25 company-
owned units; in business since 2002; franchising
since 2002. Anytime Fitness is an undisputed
leader of the fitness franchise industry with the
resources and experience to help entrepreneurs
realize their dreams of owning their own
businesses. Forbes named Anytime Fitness one of
America’s Most Promising Companies and a Top
Franchise For Your Buck. CNN Money named
Anytime Fitness one of 10 great franchise bets.

CASH INVESTMENT: $56,299-$353,900 start-
up cash; $61,599-$215,299 total investment
required. Our financial services division will help
you find financing options, including SBA loans
for qualified individuals.

TRAINING/SUPPORT: One week of mandatory
comprehensive training at our corporate
headquarters in Hastings, MN. On-going support
from an experienced team of franchise consult-
ants. Additional “vitals” training at numerous
locations throughout the year.

QUALIFICATIONS: Experience in running a
business and/or in the fitness industry preferred,
but not necessary. All that’s truly needed is a
passion for helping others improve their lives
through regular fitness routines.

CONTACT: info@anytimefitness.com

ARCPOINT LABS
(864) 271-3210
(864) 297-0727 FAX
220 North Main Street, Suite 325, 
Greenville, SC 29601
rloeb@arcpointlabs.com
http://www.arcpointlabs.com

CONTACT: Randy Loeb, Vice President of
Franchise Development; Felix Mirando, President
& CEO

See page 106 for full listing.

ASSISTING HANDS HOME CARE LLC
(208) 321-5510
(208) 321-5511 FAX
5700 E. Franklin Road, #105, Nampa, ID 83687
info@assistinghands.com
http://www.assistinghands.com

CONTACT: Lane Kofoed, President & CEO;
Diane Wright, Director of Franchise Development

See page 425 for full listing.

ATC HEALTHCARE SERVICES, INC. 
ATC Healthcare, Inc.
(800) 444-4633
(516) 750-1694
(516) 750-1783 FAX
1983 Marcus Avenue, Suite E-122, 
Lake Success, NY 11042
mpinckney@atchealthcare.com
http://www.atchealthcare.com

CONTACT: Mitchell Pinckney, Vice President -
Franchise Development; Irv Braun, Director,
Franchise Development

See page 437 for full listing.

BRAIN BALANCE ACHIEVEMENT
CENTERS
(201) 387-1797
(201) 221-8120 FAX
2500 Plaza 5, Harborside Financial Center, 
Jersey City, NJ 07311
franchise@brainbalancecenters.com
http://www.brainbalancecenters.com

TYPE OF BUSINESS: At Brain Balance Centers,
we offer a nationwide, drug-free program that
helps kids overcome their learning and behavioral
disabilities and reach their social, academic, and
physical potential. The Brain Balance Program is
a groundbreaking, alternative medicine approach
to childhood neurological disorders that utilizes a
comprehensive array of holistic components to
accelerate a child’s social, physical, and academic
achievement. Using the most recent cutting-edge
brain research, we offer each child an individual-
ized course of action geared specifically for their
special needs.

HISTORY: 70 franchised units; 1 company-
owned unit; in business since 2007; franchising
since 2008. One of the most respected specialists
in childhood neurological disorders in America,
Dr. Melillo has been helping children overcome
learning disabilities for over 20 years. He created
Brain Balance in 1994 and began franchising in
2008.

CASH INVESTMENT: $55,000 start-up cash;
$215,000-$300,000 total investment required.
Third party financing available. We are on the
SBA registry.

HealtH aidS & ServiceS
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ANGEL COMPANIONS, LLC
(610) 644-8780
(610) 644-3770 FAX
582 Lancaster Avenue, Berwyn, PA 19312
erofi@angelcompanions.net
http://www.angelcompanions.net

CONTACT: Edward A. Rofi, Chairman/CEO;
Hiram Torres, Vice President of Franchise
Operations

See page 424 for full listing.

ANY LAB TEST NOW
Any Test Franchising, Inc.
(678) 431-0623
(866) 489-0623 FAX
5815 Windward Parkway, Suite 205, 
Alpharetta, GA 30005
clarissa.bradstock@anylabtestnow.com
http://www.anylabtestnow.com

TYPE OF BUSINESS: Any Lab Test Now
presents the perfect opportunity to take advantage
of the changes taking place in the American
healthcare system and offers a franchise opportu-
nity in the high-growth medical lab testing
industry! You don’t have to be a doctor or
medical professional, to succeed in the rapidly
growing direct-to-consumer healthcare market!

HISTORY: 149 franchised units; 1 company-
owned unit; in business since 1992; franchising
since 2007. The business to business opportunity
of owning an Any Lab Test Now location is not
just about selling to consumers. There are literally
thousands of businesses that make excellent B2B
selling targets and potential partners.

CASH INVESTMENT: $100,000-$170,000 start-
up cash; $100,000-$170,000 total investment
required. High volume corporate buying power. 16
years of a proven system. Best-in-class partners.

TRAINING/SUPPORT: Before Any Lab Test
Now® created the direct access testing market,
consumers had to visit their doctor or have a
doctor’s order to complete simple medical tests.
This required them to pay for a doctor visit or
prescription and then use labs that charged over-
inflated prices. If they didn’t have insurance, they
were simply out of luck (and several hundred
dollars).

QUALIFICATIONS: The right company at the
right time, over the last several years there has
been a gradual retailing of healthcare in the U.S.
coupled with direct-to-consumer pharmaceutical
advertising and the popularity of HSA accounts,
today’s consumers are more informed than ever
before. They don’t just want information and
direct access testing - they’re demanding it.

CONTACT: Clarissa Bradstock, COO & Acting
CEO

ANYTIME FITNESS
(800) 704-5004
(651) 438-5099 FAX
12181 Margo Avenue South, Hastings, MN 55033
info@anytimefitness.com
http://www.anytimefitness.com

TYPE OF BUSINESS: Ranked #1 on
Entrepreneur’s prestigious “Franchise 500” list,
Anytime Fitness is the world’s largest and fastest-
growing co-ed fitness club franchise, serving over
2,000,000 members in 2,400 clubs in 50 states
and 20 countries. Clubs are open 24 hours a day.
Join one club and use them all. A proven business
model that works in communities large and small.
Previous experience in the fitness industry is not
needed to own a successful club. All you need is
the passion to help people and to follow the
business model. “One of America’s Most
Promising Companies,” according to Forbes.

HISTORY: 2,400 franchised units; 25 company-
owned units; in business since 2002; franchising
since 2002. Anytime Fitness is an undisputed
leader of the fitness franchise industry with the
resources and experience to help entrepreneurs
realize their dreams of owning their own
businesses. Forbes named Anytime Fitness one of
America’s Most Promising Companies and a Top
Franchise For Your Buck. CNN Money named
Anytime Fitness one of 10 great franchise bets.

CASH INVESTMENT: $56,299-$353,900 start-
up cash; $61,599-$215,299 total investment
required. Our financial services division will help
you find financing options, including SBA loans
for qualified individuals.

TRAINING/SUPPORT: One week of mandatory
comprehensive training at our corporate
headquarters in Hastings, MN. On-going support
from an experienced team of franchise consult-
ants. Additional “vitals” training at numerous
locations throughout the year.

QUALIFICATIONS: Experience in running a
business and/or in the fitness industry preferred,
but not necessary. All that’s truly needed is a
passion for helping others improve their lives
through regular fitness routines.

CONTACT: info@anytimefitness.com

ARCPOINT LABS
(864) 271-3210
(864) 297-0727 FAX
220 North Main Street, Suite 325, 
Greenville, SC 29601
rloeb@arcpointlabs.com
http://www.arcpointlabs.com

CONTACT: Randy Loeb, Vice President of
Franchise Development; Felix Mirando, President
& CEO

See page 106 for full listing.

ASSISTING HANDS HOME CARE LLC
(208) 321-5510
(208) 321-5511 FAX
5700 E. Franklin Road, #105, Nampa, ID 83687
info@assistinghands.com
http://www.assistinghands.com

CONTACT: Lane Kofoed, President & CEO;
Diane Wright, Director of Franchise Development

See page 425 for full listing.

ATC HEALTHCARE SERVICES, INC. 
ATC Healthcare, Inc.
(800) 444-4633
(516) 750-1694
(516) 750-1783 FAX
1983 Marcus Avenue, Suite E-122, 
Lake Success, NY 11042
mpinckney@atchealthcare.com
http://www.atchealthcare.com

CONTACT: Mitchell Pinckney, Vice President -
Franchise Development; Irv Braun, Director,
Franchise Development

See page 437 for full listing.

BRAIN BALANCE ACHIEVEMENT
CENTERS
(201) 387-1797
(201) 221-8120 FAX
2500 Plaza 5, Harborside Financial Center, 
Jersey City, NJ 07311
franchise@brainbalancecenters.com
http://www.brainbalancecenters.com

TYPE OF BUSINESS: At Brain Balance Centers,
we offer a nationwide, drug-free program that
helps kids overcome their learning and behavioral
disabilities and reach their social, academic, and
physical potential. The Brain Balance Program is
a groundbreaking, alternative medicine approach
to childhood neurological disorders that utilizes a
comprehensive array of holistic components to
accelerate a child’s social, physical, and academic
achievement. Using the most recent cutting-edge
brain research, we offer each child an individual-
ized course of action geared specifically for their
special needs.

HISTORY: 70 franchised units; 1 company-
owned unit; in business since 2007; franchising
since 2008. One of the most respected specialists
in childhood neurological disorders in America,
Dr. Melillo has been helping children overcome
learning disabilities for over 20 years. He created
Brain Balance in 1994 and began franchising in
2008.

CASH INVESTMENT: $55,000 start-up cash;
$215,000-$300,000 total investment required.
Third party financing available. We are on the
SBA registry.

HealtH aidS & ServiceS

Jumbo Logo Sample Standard Logo Sample

105

Children's serviCes

CHILDREN’S SERVICES

© 2015 Kumon North America, Inc. All rights reserved. This is not an offer to sell a franchise. 
To request our Financial Disclosure Document, visit KumonFranchise.com.

Accelerate
YOUR ENTREPRENEURIAL DREAM.

TALK WITH US TODAY TO

Discover  the personal fulfillment that comes from 
maximizing a child’s success. And yours.

Kumon is the world�s largest after-school learning program, aimed at helping 

to create a successful business while making a profound and lasting impact 

KumonFranchise.com 855.586.6687Franchise@Kumon.com
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855.586.6687

KUMON MATH & READING CENTERS
Kumon North America, Inc.
(866) 633-0740
(855) 586-6687
300 Frank W. Burr Boulevard, Suite #6, Teaneck,
NJ 07666
franchise@kumon.com
http://www.kumonfranchise.com

TYPE OF BUSINESS: Kumon is an after-school
math and reading program that helps children of
all ages and levels become eager, independent,
self-learners. Through an individualized
worksheet-based program, children learn how to
learn on their own at their own pace and develop
strong academic skills. Our students gain a sense
of confidence that will help them in the classroom
and beyond.

HISTORY: 1,451 franchised units; 28 company-
owned units; in business since 1958; franchising
since 1958. Kumon began in 1954 when Toru
Kumon, a Japanese teacher and devoted father,
created a unique instructional routine to help his
son with math. The success of this program led to
the first Kumon Center in 1958. After much
success in Japan, Kumon came to North America
in 1974 and has continued to expand its franchise
operations worldwide. Franchised units (U.S.):
1451; (Canada): 330; (Mexico): 169. Company
owned units (U.S.): 28. Worldwide Units: 23,577.

CASH INVESTMENT: $70,000-$150,000 start-
up cash; $77,187-$149,319 total investment
required. Kumon provides the following: Starter
Furniture Package valued at $6,500. Up to $5,500
in subsidies for leasehold improvements. Primary
signage for Kumon Center - start-up supplies and
beginning and follow up training.

TRAINING/SUPPORT: Kumon has a National
Training Facility in Teaneck, NJ, which trains
qualified franchisees in the Kumon Curriculum
and the Kumon Learning Method, as well as in
business strategies for owning and operating a
Kumon Center. Company offices around the globe
provide training, support, and on-site consultation
to franchisees.

QUALIFICATIONS: Someone who loves
working with children, is a good communicator,
has strong math and reading skills, ties to the
community, and can dedicate their full-time effort
to growing the Kumon Center.

CONTACT: Thomas Kuczek, Manager, Franchise
Recruiting

Advertorial with Two-Thirds Page 
Ad SampleWe offer a discounted franchise 

fee for military veterans. 

For more information, visit:
anytimefitness.com/franchise 

ANYTIME FITNESS, LLC, 12181 MARGO AVE. S., HASTINGS, MN 55033, PHONE: 1-800-704-5004, MINNESOTA FRANCHISE REG. #4424. FOR 
NEW YORK RESIDENTS: THIS ADVERTISEMENT IS NOT AN OFFERING. AN OFFERING CAN ONLY BE MADE BY PROSPECTUS FIRST FILED WITH THE 
DEPARTMENT OF LAW OF THE STATE OF NEW YORK. SUCH FILING DOES NOT CONSTITUTE APPROVAL BY THE DEPARTMENT OF LAW.

JOIN THE 
#1 FRANCHISE 
IN THE WORLD

“Owning an Anytime Fitness gym 
has helped me fulfill my American 
Dream. I’m helping others in my 
community and enjoying life to 
the fullest.”

Aaron Skinner
Marine Corps, 2001-2007

Full Page Display Ad Sample

Cover Logo 
Placement Option

Available 
for Each Paid 
Full Page Ad

2017 IFA MEDIA KIT



IFA’S MISSION: Protect, Enhance,  & Promote Franchising www.franchise.org

Franchise Opportunities Guide®

Ad Deadlines
2017 Spring/Summer Edition
Logo Deadline: 1/27/2017       Materials Due: 2/3/2017

Editorial Section: 2/28/2017       Materials Due: 3/21/2017

2017 Fall/Winter Edition
Logo Deadline: 7/25/2017        Materials Due: 7/27/2017

Editorial Section: 8/29/2017     Materials Due: 9/12/2017

Material Requirements 
All web offset: Franchise Opportunities Guide® is produced 

computer-to-plate.  Franchise Opportunities Guide® 

subscribes to the SWOP (Specifications for Offset Publications) 

standards.  Franchise Opportunities Guide® is perfect bound 

and printed on 40-lb. #5 gloss text and 7pt. #2 gloss cover stock.

Ad Sizes
Guide Trim Size: 8.25” x 10.875”
(All ad specifications are in inches, width by height. 

Keep live matter .5” from trim on each side.)

Page Dimensions
Full Page
Live Area: 7.25” x 9.875”

Trim: 8.5” x 10.875”

Supplied Bleed: 8.5” x 11.125”

Page Dimension        Live Area  

Two-thirds Page (Vertical)      4.5” x 9.5”

Half Page (Island)     4.5” x 7.375”

Half Page (Horizontal)     7.25” x 4.5”

Third Page (Vertical)     2.125” x 9.5”

Third Page (Square)     4.5” x 4.5”

Quarter Page (Vertical)     3.5” x 4.5”

File Transfer
Please contact advertising2@franchise.org for more info. 

Ad Rates

Half Page Island Half Page 
Horizontal

Third Page 
Square

Quarter PageTwo-thirds Page Third Page 
Vertical

Back Cover* $7,000

Inside Front Cover* $6,500

Inside Back Cover* $6,500

Page 1 (Opp. Cover 2)*  $6,500

Page 2*  $6,000

Page 5 (Opp. T.O.C.)* $5,000

2-Page Spread $7,000

Full Page $3,750

2/3 Page (Vertical)  $3,000

1/2 Page  $2,500

1/3 Page $1,650

1/4 Page $1,000

Cover Logo Placement

(with purchase of a full 

page ad)

Jumbo Logo

(Four-color only)

Standard Logo

(Four-color only)

Directory Advertorial

(per edition)

Four-Color Display Ads Additional Advertising Opportunities

$1,500

 

$1,200

 

$750

$4,000

2017 IFA and Supplier Forum Member Rates

* Premium Position

2-Page Spread
Live Area: 15.5” x 9.875”

Trim: 16.5” x 10.875” 

Supplied Bleed: 16.75” x 11.25” 

 Introductory Value Package

Starting at Only $3,000/Year* 
• Category logos in the next two Franchise Opportunities Guides®
• Featured category logo on Franchise.org
• Enhanced company profile on Franchise.org
• Direct link to your franchise development site

*Options available for increased exposure

2017 IFA MEDIA KIT



Regional Advertising Managers

Franchise Opportunities Guide®

NEVADA

CALIFORNIA

UTAH

WASHINGTON

OREGON

IDAHO

MONTANA

WYOMING

KANSAS MISSOURI

NORTH DAKO

SOUTH DAKOTA

MINNESO

WISCONSI

IOWA

NEBRASK

MICHIGAN

TA

N

A

ILLINOIS INDIANA

OHIO
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VIRGINIA
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NEW YORK

VIRGINIA

DC

KENTUCKY

VT
NH

MAINE

RI
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MARYLAND
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MISSISSIPPI
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ALABAM GEORGI
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CAROLINA

FLORIDA

A A

ALASKA

0 600 Miles

Contact Greg Cook
Vice President, Advertising &  

Strategic Partnerships

gcook@franchise.org

202.662.0791

Contact Carly Wooley
Senior Regional Advertising Manager

cwooley@franchise.org

202.662.0788

Contact Kelley Class
Senior Regional Advertising Manager

kclass@franchise.org

202.662.0795

International Members

Locate your state below to find your advertising manager who can secure 

future success for your company through Franchise Opportunities Guide®.

TA

HAWAII
0 200 Miles

International Members
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