
2022 America’s Charities Member 
Advertising Campaign

Final deadline to reserve an ad package is June 13, 2022

Sign up now at: www.charities.org/advertising

http://www.charities.org/advertising


2022 America’s Charities Member Advertising Campaign Overview

Purpose and Benefit of Campaign:
Exclusively available to members of America's Charities, our annual Member Advertising Campaign is an awareness 
campaign designed to amplify your organization’s brand visibility and reach a mix of potential workplace donors (military, 
Federal government, state/local public sector, and private sector employees) located across the United States during the 
peak giving season.

America's Charities purchases multiple types of media in bulk volume and then bundles that media space into tiered 
advertising packages to fit different budget levels. Acquiring media in volume allows America's Charities’ members to 
achieve better overall pricing on multiple types of media that members otherwise might not be able to afford on their 
own.

Promotion of members through this year’s advertising campaign will take place between:
September 19, 2022 – January 13, 2023.

Final deadline to reserve an ad package is June 13, 2022



Advertising Package Summary and Comparison

Package Media 
Components and 
Costs:

NOTE: The indicates which components 
are included in each package

Print Ad 
inside The 

Washington Post 
Newspaper 

CFC/Giving Insert
(pg 9)

500-word
Editorial inside 

The Washington 
Post Newspaper 

CFC/Giving Insert
(pg 12)

Featured Logo on 
front page of The 
Washington Post 
Newspaper CFC

Giving Insert
(pg 14)

America’s 
Charities Website 
& Organic Social 
Media Exposure

(pg 15)

3BL Media Article 
and/or Video

(pg 18)

Digital
Display 
Banner 

Ads
(pg 16)

Streaming 
Audio Ad

(pg 17)

Streamin
g TV Ad
(pg 17)

Blue Ribbon: $17,000 

(Ad is 3x size of 
Classic)



(Space limited to 
first three 

registrants)



(Space reserved for 
first three Blue 

Ribbon registrants)

    

Premium: $8,640 

(Ad is 2x size of 
Classic)

Not included Available as an add-
on (see bottom row)

    Not 
included

Classic: $3,000  Not included Available as an add-
on (see bottom row)

   Not 
included

Not 
included

Basic: $500 Not included Not included Available as an add-
on (see bottom row)

   Not 
included

Not 
included

Package Add-on: $500
(See Pg 14 for details) 

Available as an add-on to any ad package, your logo will be featured on the front page of The Washington Post Newspaper CFC insert or Giving Tuesday Insert. 

Space is limited on a first-come first-serve basis to the first 6 registrants. 
(This component is automatically included with the Blue Ribbon package for the first three Blue Ribbon registrants.)

Print Media Digital Media



October November December January

Social media messages (Sep 19, 2022 – Jan 13, 2023)

3BL Media article/video (Sep - Dec)

Digital banner ads (Oct 1 – Dec 1) 

Washington Post Newspaper Insert 
Print Ads + Editorials + Featured Logos

(10/23 and 11/29)

Streaming Audio and Video Ads (Oct 1 – Dec 1) 

Advertising Campaign Promotion Timeline At a Glance
(Where, what, and when)

2022 Combined Federal Campaign (CFC) solicitation period 

September



Advertising Campaign Audience and Reach

We Have Partnered with The Washington Post for Print and Digital Media Ad Distribution:
The Washington Post reaches 95 million US adults each month – nearly 1 out of every 3 Americans – and 2.7 million DC 
DMA adults each week – nearly 1 out of every 2 adults. 

Below is a breakdown of how we will work with The Washington Post to target digital ads
• 1st Party Data: Charitable Donors, Government Worker, Government/Military, Regional Government, Charity
• 3rd Party Data: Age 25-65 AND Occupation: Government Workers OR Industry: Government, Defense, & Emergency 

OR State & Local Government OR Embassies & Consulates OR Legislative Branch OR Army OR Navy OR Air Force OR 
Marines OR Interest in Charity Philanthropy OR Philanthropic Executives OR Interest in Charities & Fundraising

• Contextual: Law Government Politics, Charities, Philanthropy, Local NewsGeo: US National



Advertising Campaign Audience and Reach

Through our Partnership with 3BL Media, We Will Help Tell Your Story and Impact:
Regardless of which ad package you purchase, all participating members will get to have an article and/or video 
published through our 3BL Media account. 3BL reaches an audience of 10 million+ people consisting of corporate 
leaders, investors, professionals, organizations, and policymakers. The graphic displayed shows a breakdown of their 
news distribution network and some examples of the companies and brands your story will be shared with.



Advertising Campaign Audience and Reach

Approximate Campaign Impressions Participating Members Can Expect 
in 2022 (all print and digital ad types combined):

• Blue Ribbon advertisers each will receive around 3 million impressions*

• Premium advertisers each will receive around 2 million impressions* 

• Classic advertisers each will receive around 1 million impressions* 

• Basic advertisers each will receive around 100k impressions*

*Note: Impressions shared above are estimates calculated based on past campaign 
performance and media purchased. Your exact impressions may vary.



PRINT MEDIA



What:
The Washington Post newspaper audience is rich in federal employees, 
military, and retirees, reaching a daily readership of 705,100 people. This fall, 
a special Giving Insert featuring our members’ ads will be distributed inside 
The Washington Post newspaper CFC Giving insert. 

When: October 23 or November 29, 2022 (exact date TBD)

What You Get: 
• Basic: Not included in package

• Classic & Premium: One color print ad inside The Washington Post newspaper CFC Giving 

insert. Premium ad is 2x size of Classic ad. (See dimensions on slide 11)

• Blue Ribbon: 
• One color print ad inside The Washington Post newspaper CFC Giving insert. Blue Ribbon 

ad is 3x size of Classic ad. (See dimensions on slide 11)
• One editorial featured inside The Washington Post newspaper CFC Giving insert (500 words 

maximum, plus your logo or a photo you provide) 

NOTE: The editorial is limited to the first 3 members who register for the 
Blue Ribbon package

Washington Post Newspaper Print Ads and Editorials 



View Last Year’s Washington Post Print Ads:
Last year’s ads appeared in the Nov 7, 2021 Washington Post Newspaper CFC insert.
(Pages 6 and 12 https://www.flipsnack.com/wpadops/cfc-2021-november/full-view.html) 

https://www.flipsnack.com/wpadops/cfc-2021-november/full-view.html


Shown here are the ad specs for each package, drawn to scale. 

Print Ad Sizes:
Each advertiser will submit a full color print ad. 



View Last Year’s Washington Post Member Editorials
Nov 7th insert - Pages 5 and 11 https://www.flipsnack.com/wpadops/cfc-2021-november/full-view.html and
Nov 30th insert - Page 11 https://www.flipsnack.com/wpadops/cfc-december-2021/full-view.html

https://www.flipsnack.com/wpadops/cfc-2021-november/full-view.html
https://www.flipsnack.com/wpadops/cfc-december-2021/full-view.html


PACKAGE 
ADD-ON

AVAILABLE TO
ALL AD PACKAGE LEVELS

COST = $500



Featured Logo on Front Page of Washington Post 
Newspaper CFC Giving Insert
What:
The Washington Post newspaper audience is rich in federal employees, military, and 
retirees, reaching a daily readership of 705,100 people. America’s Charities has 
reserved space on the front cover of both the Oct 23 and Nov 29 CFC Giving inserts, 
where members who purchase the “Add-on Package” will be featured. The image shown 
here is a copy of a CFC Giving insert cover from the 2021 campaign with an example of 
where and how your logo and CFC number will be promoted.

When: October 23 or November 29, 2022 (exact date TBD)

What You Get: 
Available as an add-on to any ad package, your logo will be featured on the front page 
of The Washington Post Newspaper CFC insert or Giving Tuesday Insert. 

Space is limited on a first-come first-serve basis to the first 6 registrants. 

Cost: $500

Note for Blue Ribbon Advertisers: The featured logo is automatically included 

in the Blue Ribbon package. As long as you are one of the first 3 members to register for 
the Blue Ribbon package, you will not need to purchase the add-on package. If you 
register for the Blue Ribbon package and are the fourth (or later) member to sign-up for 
the Blue Ribbon package, you will need to purchase the add-on package to have your 
logo featured on the CFC Giving insert front page.



DIGITAL 
MEDIA



America’s Charities Ad Campaign Landing Page, 
Social Media, and CSR Newsletter

Who and Where: 
Using America’s Charities’ website, social media, and newsletter, we will promote your 
ads, articles, and messages to our audience of 35,000+ subscribers which include a mix 
of Federal employees, private sector employees, state/local public sector employees, 
and workplace giving coordinators and professionals across the U.S.

When: Entire duration of the ad campaign (Sep. 19, 2022 – Jan. 13, 2023)

Prior to launching the campaign, you will receive a proof and schedule of social media 
messages for final approval, so you will know exactly what is being promoted when 
and can coordinate with your own messaging plans. 

What You Get: 
Blue Ribbon, Premium, Classic, and Basic: The difference between each ad package is 
frequency. Blue Ribbon advertisers will receive 4x the exposure of Basic advertisers, 
and so on.



Digital Standard Display Ads

When, Who, and Where:
From Oct 1 – Dec 1, your digital standard display banner ads will be promoted to a 
targeted, custom audience of philanthropists, private sector charitable donors, and 
Federal employees between ages 25-65 all across the United States. Ads will be 
served across thousands of popular websites reaching that targeted audience, 
including: CNN.com, FoxNews.com, GovExec.com, USAToday.com, 
WashingtonPost.com, FoodNetwork.com, People.com, ETOnline.com, TheHill.com, 
HuffPost.com, BusinessInsider.com, to name a few.

What You Get: 
Blue Ribbon, Premium, Classic, and Basic: The difference between each ad package 
is frequency. Blue Ribbon advertisers will receive 4x the exposure of Basic 
advertisers, and so on. All advertisers will need to provide ads in each of the 
following dimensions to promote your organization’s logo, EIN/CFC number, and 
workplace giving donation-focused message: 320x50, 300x250px, 300x600px, 
728x90px, and 970x250px.

You choose where your ads will direct people. Below are three different 
types of locations we’ve directed members’ ads in past campaigns:
• A workplace landing page on your organization’s website
• Your charity profile on America’s Charities website
• The CFC giving portal 



Streaming Video and Audio Ads

When: Oct 1 – Dec 1

Where, Who, and What You Get:

• Blue Ribbon and Premium members’ audio ads will be 

presented on premium stations including Spotify, Pandora, 
SoundCloud, and iHeartRadio, along with an audience of 22 million 
unique listeners of over 2,000 different podcasting programs, 
including NPR. You will be responsible for producing and providing a 
15-second and 30-second audio ad (MP3, M4A, or WAV format).

• Blue Ribbon members’ video ads will be broadcast on Smart TV 

and streaming devices, reaching viewers of a range of popular 
channels and streams, including Hulu, Netflix, Amazon Prime, ESPN+ 
and more. You will be responsible for producing and providing a 15-
second and 30-second video ad (30 mbps size, MP4 format)



3BL Media Featured Article and/or Video

When: Between Sep 19, 2022 – Jan 13, 2023

What You Get:
• Blue Ribbon, Premium, Classic, and Basic: Your article and/or video will 

be used to tell your story and share your impact with individuals and 
companies interested in knowing how they can support your work through 
workplace giving and employee engagement programs.

We Will Follow Last Year’s Model to Maximize Your 
Exposure to Private Sector Leaders and Donors:
• In last year’s ad campaign, the average member’s post received 23,000 

impressions.
• Between being promoted on 3BL Media, as well as through America’s 

Charities’ website, newsletter, and social media sites, members’ articles 
were presented to a combined audience of more than 312,000 corporate 
social responsibility, workplace giving, and philanthropy-minded 
professionals.

• There were also 78 third party sites that republished each members’ post 
in 2021, with a combined monthly traffic of 2.9 million for all of those sites 
combined.



Ready to Sign up? 
Visit: www.charities.org/advertising or contact Sarah Ford, Marketing Director at: 

sford@charities.org

Final deadline to reserve an ad package is June 13, 2022

http://www.charities.org/advertising
mailto:sford@charities.org

