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To find out more, contact me today:

Trial Pack is an introductory nutrition programme 

including the number 1 meal-replacement shake 

in the world Formula 1*. 
WHAT CAN 

YOU
ACHIEVE IN

3 DAYS?

Ask for a Trial 

Pack and start 

your journey to 

good nutrition

Use it to:

1. Start a healthy breakfast programme  

or

2. Take your first step to your weight management 

programme

Try the products and feel the difference

*28.5% market share of the Global Meal Replacement category. Euromonitor 2012

WHAT CAN 

YOU
ACHIEVE IN

3 DAYS?

Ask for a Trial 

Pack and start 

your journey to 

good nutrition

There are different methods you can use to introduce people to Herbalife: Trial Pack is one of them. As with 
any other business method, Trial Packs can be used to help you build a customer base and start to develop a 
sustainable business.

TRIAL PACK – The business flow

2. QUALIFY
Talking / Word of mouth

3. PRESENT & EVALUATE

SUPPORT

SELL TRIAL PACK

1. MARKETING

4. FOLLOW UP

DAY 1
TASTE / 
ENERGY

DAY 2
ENERGY /  

HOW THEY FEEL

DAY 3
HOW THEY FEEL /  

FOLLOW UP APPOINTMENT

5. UPGRADE TO FULL PROGRAMME

6. REFERRALS

AMBASSADOR 
PROGRAMME:

NEW CUSTOMERS  
NEW MEMBERS

INVITE
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TRIAL PACK – the essentials
A. WHAT IS A TRIAL PACK?
The Trial Pack is: 

✓✓ A 3 or 6 day Nutrition Programme with the number 1 
meal replacement shake in the world Formula 1*.

✓✓ A “door opener” that offers the solution for two key 
Customer and Member hurdles:

1. COST TO CUSTOMER

•	The Trial Pack has a suggested selling price of 
£12 makes it affordable for new customers to 
try Herbalife products.

2. MEMBER CONFIDENCE 

•	Thanks to the lower price point, Trial Packs can 
be easier to sell.

•	This can also help a Member build their retailing 
confidence.

✓✓Treasure EVERY customer. 
✓✓Focus on customer 
satisfaction and great 
Follow-Up. 
✓✓Focus on customer results 
and retention. 
✓✓Get referrals and start 
making other customers 
happy too.

*	Source Euromonitor International Limited; per meal replacement category definitions, 31.2% GBO market share, all retail channels; 
Packaged Food 15ed; retail value sales at rsp.

TIP: Only sell as many trial packs as 
you can follow-up on.
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B. WHAT IS INCLUDED IN THE TRIAL PACK?
Trial Pack contains:

✓✓ X Formula 1 sachets

✓✓ X Thermo Complete tablets 

✓✓Herbalife information flyer 

C. HOW TO ORDER
3-Day Trial Packs are available to order through the 
product catalogue on MyHerbalife.com.

Look for SKU 0390 or 0391 and order your Trial Packs.

TRIAL PACK – the essentials

TRIAL PACK:

●● Is a compliant sample pack that 
Members can use to introduce 
Herbalife to customers. In markets 
without Trial Pack, the Formula 1 
sachets SKU could be an alternative 
option;

●● It is intended for SELLING to 
customers, not giving it away for 
free.
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KEY FOCUS: 
Marketing: – Circle of Influence  
(people you know):

•	 Existing customers – Ask your existing customers 
if they know anybody who would like to try your 3-Day 
Trial Pack;
•	 Former customers – Let your former customers 
know that if they are ready to get started again they 
are welcome to get the 3-Day Trial Pack and feel the 
difference again! 
•	 Badge tapping – wear the badge 
•	 Facebook – Use Facebook to get the word out to 
your friends and family.
•	 Get into conversations and talk about the Herbalife 
Trial Pack.

Remember: Before anything else, 
achieve your ‘Level 10’, and become 
a product of the product: 

●● Keep track of your own electronic 
scale measurements every week

●● Continue with your Herbalife 
programme of products and meal 
plan to hit your target

●● Drink at least 2 liters of water a day

●● Exercise daily

●● Promote and live the HEALTHY 
ACTIVE LIFESTYLE!

STEP 1: Marketing – Getting the word out…

Example conversations: 
“Do you know about my badge?”

“How would you like to try the world’s Number 1 Meal Replacement Shake: Formula 1*”

HOW TO APPROACH AND HOW TO MARKET THE 3-DAY TRIAL PACK:
•	 People who are serious about losing weight
•	 People who understand what they have to do and what is expected of them (i.e., to call or text you 
the morning that they start)
•	 People with realistic expectations
•	 Either you or the customer should take their measurements prior to starting the Trial Pack, and after 
completing it, to compare their results
•	 Remember: do not promise any weight loss: focus instead on how they are likely to feel in just 3 
days, thanks to the Trial Pack
•	 It’s always better to under promise and over deliver! Let them know that if they do well, you will be 
excited to coach them as a full customer
•	 Referrals are key to building your business, so ask if they have friends who might want to partner 
with them
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Example conversations:
“If you get started on a trial I will work closely with you over the next 3 days to help you 
get great results.” 

“If you follow the plan and do well I would love to take you on as a full client”

STEP 2: Qualify Leads
KEY FOCUS POINTS:
•	 Explain “Low COST – High VALUE”
•	 Explain that the whole purpose of a ‘Trial’ is to see if they can do the programme and show them 
that it works 
•	 By trialling the programme, it offers the chance to ‘like’ the products and potentially increase the 
likelihood of them upgrading to a full programme of products.

Set up a ‘weigh and measure’ meeting

It is recommended to get these before they start new 
programme

KEY FOCUS POINTS: 
•	 Learn how to do a Customer Profile. 
•	 Work with your mentor to help you with your first few 
so that you can have hands-on training and learn to 
create value. 
•	 Be sure to let them taste a great tasting shake.
•	 Get as many stats as possible: this will help you 
create the customer profile and discuss a product 
programme after the trial:
•	 Weight, body fat, etc.
•	 Full electronic scale measurements if possible
The more stats you have, the easier it could be to 
show them the positive results they have achieved 
after their trial.

Key points at this stage:

●● Book a “weigh & measure” meeting

●● Get as many different ‘before’ 
measurements as possible

●● Schedule your Day 4 follow-up 
meeting before they leave or hang up 
the phone

STEP 3: Wellness Evaluation –  
Weigh & Measure
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STEP 4: Follow-up
Follow up every day over the next 3 days. 
Keep it brief, simple and positive! 

KEY FOCUS POINTS:
•	 Depending on the type of programme explain which 
meals they are recommended to replace and how to 
prepare the shake
•	 A good quality follow-up during this period could 
make the difference between a new customer and a 
lost customer after the programme
•	 Use this time to find out as much as possible about 
the client’s objective and address any issues they 
might have during these days

FOLLOW-UP KEY POINTS:

●● Talk every day with the customer

●● Keep it brief and simple

●● Find out client’s objective

●● Address any issues they might 
have during these days

Before  
Trial Pack

Day 1 Day 2 Day 3
After  

Trial Pack

•	Find prospects 
•	Meet customers 
•	Talk about goals 
•	Wellness 
evaluation/body 
scan 

•	Help customer 
make a ‘wow’ 
shake

•	How did you 
make your shake 
today?

•	Satisfaction 
questionnaire 
•	How does 
customer feel?

•	Programme 
upgrade 
•	Generate 
referrals 
•	Full Wellness 
evaluation/ body 
scan 
•	Discuss positive 
results

For a 6 Day Weight Management / Healthy Nutrition Programme, follow the same steps as above but on day 4 or 5 contact customer to 
see how they are feeling and set up the follow up appointment.

Work flow example: 
3 Day Weight Loss Programme 

Example conversations:
“How did you make your shake today?”

“How much water did you have?”

“How do you feel?”
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KEY FOCUS POINTS: 
•	 Full set of measurements
•	 Highlight positives and the potential positive results 
from the trial
•	 Congratulate & celebrate
•	 Use the customer satisfaction questionnaire to find 
out the overall experience and to draft client’s profile
•	 Recap the client’s objective and offer a full 
programme of products 
•	 Make sure the customer has realistic expectations

Remember:
As a Member, treat the Trial Pack 
as a ‘door opener’ and use the Trial 
Packs to lead customers to discover 
and purchase full programmes of 
products.

Your goal is to sell each customer 
the full programmes of products

STEP 5: Wellness Evaluation –  
Weigh & Measure

STEP 6: Get referrals
KEY FOCUS POINTS IN:
•	 You should always be thinking and asking about 
referrals e.g. “Who do you know…?”
•	 Use this as an opportunity to ask the customer if 
they would like to share the benefits of their results 
with friends/family
•	 Generating referrals is a fantastic way of tapping into 
your customer’s ‘circle of influence’
•	 Offer referral incentives e.g. free facial.

REMEMBER:

●● During the follow-up, be sure to 
highlight the positives.

●● Congratulate and celebrate ANY 
success.

●● Ask the customers if they would 
like to share these benefits / results 
with their friends and family.

Example conversations 
“You’ve achieved great results! It’s clear that Herbalife works for you!”

“When would you like to get started on your full product programme?”

“What flavor and how would you like to pay?”

Example conversations
“Who do you know who would like to get results like this?”
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3: Aspirational Ratio Goal
a. WORKING TOWARDS 10:5:1

●● 10 Wellness Evaluations
•	If you sell 10 x Trial Packs and are 100% 

committed in performing great follow up
•	You have the chance to convert your 10 

Wellness Evaluations into full customers. Aim 
for 5 Full Customers out of your 10 Wellness 
Evaluations.

●● 5 Full Customers
•	Treasure every customer and aim to upgrade them to purchasing a full product programme
•	Every customer, if treated correctly, is a potential Member in the future. Treat them well and 

you might just end up with a new Member in your team

●● 1 New Member

The details to think about:
•	How many people do you need to speak to in order to get to 10 wellness evaluations/trial pack 

sales? 20-30? (Many people will say ‘no’ – that’s normal)
•	What products will you need to sell in order to achieve the assumed average VP per person? 
•	For example, during one month where 600 VP are accumulated, the products retailed to 6 different 

people might be:
–– 10 x Trial Packs = 107.0
–– 6 x Formula 1’s = 143.7
–– 6 x Instant Herbal Tea 100g = 209.7
–– 6 x Herbal Aloe Concentrate = 149.7
–– TOTAL VP: 610.1

And remember, selling one 
time to a new customer is a great 
achievement. Working on your follow 
up skills will help you receive repeat 
orders every month, and maintain a 
stable business.
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b. HOW TO USE 10:5:1 TO BUILD YOUR ORGANISATION

Three Stage Process:

1. Do it yourself first
–– Initiate retail conversations with Trial Packs
–– Follow up process
–– Start to create cash flow, feel happy and confident

2. Teach what you do to 10 Members
–– Start to create a healthy multi-level customer structure
–– Support your team as they begin to potentially starting to create wholesale commissions

3. Teach your Members to teach their Members
–– A multi-level customer structure throughout your organisation
–– Support your team as they begin to create Royalties

10:5:1 is just a gauge for you to aspire to, and optimise your thinking on what is required to 
do so.

Aspirational Guide – 10:5:1 Ratio
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Independent Distributor

WHAT CAN 

YOU
ACHIEVE IN
3 DAYS?

TRIAL PACK
CUSTOMER SATISFACTION QUESTIONNAIRE

NAME:

AGE:

EMAIL:

Independent Herbalife Member

GENDER:

TELEPHONE:

HEIGHT: WEIGHT:

DATE:

Q2. HOW SATISFIED ARE YOU WITH THE TASTE OF FORMULA 1 SHAKE? 

   Very Satisfied                   Somewhat Satisfied                   Neither Satisfied Nor Dissatisfied 

   Somewhat Dissatisfied                  Very Dissatisfied

Q3. HOW DID YOU FIND THE PRICE OF THE TRIAL PACK?
     Very Good           Good           Fair           Expensive           Very Expensive

Q4. WOULD YOU RECOMMEND THE PRODUCTS TO SOMEONE ELSE?
     Yes          No

Q5. DO YOU INTEND TO CONTINUE WITH A FULL PRODUCT PROGRAMME? (IF YES GO TO NEXT QUESTION)
     Yes          No

     Lose Weight          Maintain Your Weight          Gain Muscle

Q6. WHAT IS YOUR NUTRITIONAL GOAL?

Q1. WHY DID YOU DECIDE TO BUY THE TRIAL PACK?

 Curiosity

 See what the products taste like

 See how I feel after using the products

 Other reasons (please explain)

Indicators Weight (kg) BMI Body Fat 
(%)

Body Water 
(%)

Basal 
Metabolic 

Rate

Visceral 
Fat Rating

Muscle 
Mass or kg*

Metabolic 
Age*

Starting
(Date __ /__/____)

Mid Evaluation
(Date __ /__/____)

Final evaluation
(Date __ /__/____)

*Units and Indicators may differ depending on the actual brand of body composition analyser. Please consult your manual.

USE YOUR ELECTRONIC SCALE MEASUREMENTS TO TRACK YOUR PROGRESS. WE ADVISE YOU TO KEEP THIS INFORMATION SAFE TO ENABLE YOU TO COMPARE YOUR RESULTS OVER TIME. 
FOR MORE INFORMATION ON HOW YOU CAN USE THESE MEASUREMENTS TAKE A LOOK AT THE HERBALIFE PRODUCT BROCHURE. THESE MEASUREMENTS ARE NOT INTENDED FOR MEDICAL 
PURPOSES. FOR ANY MEDICAL CARE OR ADVICE, PLEASE CONSULT YOUR DOCTOR. THE BELOW DATA IS FOR YOUR PERSONAL RECORDS. IF YOU NEVERTHELESS DECIDE TO PROVIDE THE 
BELOW DATA TO ME, YOU CAN AT ALL TIMES REQUEST THAT I DELETE THIS INFORMATION FROM MY SYSTEMS AND FILES.  TO THAT EFFECT, CONTACT ME AT

I may wish to contact you by telephone & email from time to time with news and offers regarding Herbalife and Herbalife Products. 

If you would like to be contacted in this way please tick this box.

The personal data that you provide to me via this form will be kept in compliance with applicable data protection laws.  It will not be shared with 
anyone, including Herbalife.  It will be used by me to provide the service that you have requested. You have a right to access the personal information 
that I holds on you, and correct it where needed.  To this effect, please contact me at the address
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WHAT CAN 

YOU
ACHIEVE IN
3 DAYS?
Ask for a Trial 
Pack and start 
your journey to 
good nutrition

Independent Herbalife Member

WHAT CAN 

YOU
ACHIEVE IN
3 DAYS?
Ask for a Trial 
Pack and start 
your journey to 
good nutrition

MAKE THE 
MIRROR
YOUR NEW
BEST FRIEND

Independent Herbalife Member

ASK ME ABOUT 
THE 3 DAY 
TRIAL PACK 

BE PHOTO 
READY
EVERY TIME

Independent Herbalife Member

ASK ME ABOUT 
THE 3 DAY 
TRIAL PACK 

READY 
SET
GO!

Independent Herbalife Member

ASK ME ABOUT 
THE 3 DAY 
TRIAL PACK 

Independent Herbalife Member

ASK ME ABOUT 
THE 3 DAY 
TRIAL PACK 

YOU DON’T  
NEED THE

FIRST  
OF THE MONTH 
TO MAKE A
CHANGE

I’ll start 
my diet  M

onday 1st
 

I’ll start 
TODAY

ASK ME ABOUT 
THE 3 DAY 
TRIAL PACK

Independent Herbalife Member

READY FOR 

YOUR
NUTRITION
JOURNEY?

ICE OPTIONAL

SEMI-SKIMMED
ADD 250ml OF

MILK

SHAKE*
2 SCOOPS

YOUR FAVOURITE

FORMULA 1

FRUIT
ADD YOUR FAVOURITE

With 18g of protein to help you build lean muscle mass.

ASK ME ABOUT 
THE 3 DAY 
TRIAL PACK

Independent Herbalife Member

QUICK AND 
SIMPLE
TO PREPARE
DELICOUS 
TO DRINK!

To find out more, contact me today:

Trial Pack is an introductory nutrition programme 
including the number 1 meal-replacement shake 

in the world Formula 1*. 

WHAT CAN 

YOU
ACHIEVE IN
3 DAYS?
Ask for a Trial 
Pack and start 
your journey to 
good nutrition

Use it to:

1. Start a healthy breakfast programme  

or

2. Take your first step to your weight management 
programme

Try the products and feel the difference

*28.5% market share of the Global Meal Replacement category. Euromonitor 2012

WHAT CAN 

YOU
ACHIEVE IN
3 DAYS?
Ask for a Trial 
Pack and start 
your journey to 
good nutrition

4. Tools and assets
Log on into MyHerbalife.com and 
download the assets you need for 
integrating Trial Pack into your daily 
business:
•	 Training presentation
•	 Trial Pack manual
•	 Trial Pack training videos
•	 Animated video
•	 Invites
•	 Customer satisfaction questionnaire
•	 Roll-up banners
•	 Button
•	 Stand artwork
•	 Facebook posts

Trial Pack manual

Training Presentation Animated video

Invites

Customer satisfaction 
questionnaire

Roll up banners

Button

Stand Artwork

Facebook Posts
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EXPERIENCE THE 
HERBALIFE 

3-DAY TRIAL PACK

A GREAT INTRODUCTION  
TO HERBALIFE NUTRITION
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