) Features T'hat Make ProSelect Pop

http:/ /www.jewel-images.com / 5features.zip



http://www.jewel-images.com/hrp.zip
http://www.jewel-images.com/hrp.zip

Who Am 1?

+ Julia Kelleher, CPP
+ ProSelect Trainer/Educator

* Boutique Studio Owner, Bend
OR

* Families, Newborns, Dogs
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What makes you 55?7

* A good, desirable product. Quality photography:.
* Great products and creative pieces.

* An awesome client experience and solid brand.

* Pricing that is structured effectively.

* In-Person sales.

* An efficient, timely work flow.
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How Does ProSelect Help?

* Client experience

* Sales tool for encouraging higher sales

+ Workflow




In ProSelect-1t’s more than 5
features....

* Some of these you can implement right away:.
* Some will take some extra training (see archived webinars)

* Today you'll get an overview of these features.
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My ProSelectTop 5

(With lots of favorite underlying features)

+ Room View /Select Size (Client Experience/Sales Tool)

+ Template /Product Design (Client Experience/Sales Tool/Workflow)
* Album Creation (Client Experience/Sales Tool/Workflow)

* Invoicing & Sales Reports (Sales Tool/Workflow)

* High Res Production (Workflow)

Monday, July 11, 2011



Chent Experience

* A good client experience means:

+ 1. The client emotionally connects with the images in the sales room.
+ 2. The client feels like their needs are being met.

+ 3. The clients budget is carefully considered and respected.

+ 4. The client feels like they are part of the design process and that the artist is creating
specifically for THEM.

+ 5. The clients questions are answered honestly and constructively.
+ 6. The client feels like they have a range $$ of options.
+ 7. The artist provides sound artistic advice that adheres to the clients final goals.

+ 8. The client leaves the sales room happy and excited to receive the final product.
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Chient Experience & ProSelect

+ 1. Slideshows: Use them to emotionally connect the client to the images.

+ 2. Comparing Images: The Yes, No, Maybe process helps your client feel
involved.

* 3. Room View: Showing Images on a clients OWN wall is deeply
emotionally connecting and gives the client a vested interest in the
images!

+ 4, Projection: Showing images large makes a bigger emotional impact &
it also UPS the sale!

* 5. In-person appointments give one-on-one communication. Your client
will feel more connected to you AND the images and will be inclined to
purchase more.
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Room View
& Select

Size show Wt

Sell!t

Show Your Images on Your Clients Own
Wall

Show Images in Actual Size
Creates an Emotional Sale
Show What You Sell

Show Matting & Framing
Sell Series of Wall Images
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Aamnm TimeExposure ProSelect ~ Kellogg-3 mos A

lemplate |
Design

You Want To
Sell!!

Using ProSelect Templates

Using Imported Photoshop
Templates

Show What You Sell

Wall Galleries
Cards

Image Boxes
Mini Books
Storyboards
ANYTHING!!
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Album

Creation s

You Want To
Sell!!

Makes designing a book....a
breeze.
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The Sale

* A good sale means:
+ 1. Money $$%$ of course!
+ 2. Meeting your target sales average with every client.

+ 3. The clients budget was taken into account and not grossly exceeded without
permission.

+ 4. The client leaves feeling good and with no, or very little buyer remorse.

+ 5. The sales process was efficient and decisive.

+ 6. The client invested in a creative product that they will show off to friends.
+ 7. The client plans to come back soon!

+ 8. The client refers you to other people.
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Sales & ProSelect

oo

1. Big Images & Actual Size: Showing larger images gives IMPACT! And
once your client sees the “actual” size of an 8 x 10 on a wall, they will NOT
buy it for the wall.

2. Hi-Tech Hip: Just using ProSelect in the sales room implies you are an
extreme professional and a high-end studio. This “branding” will increase
the sale and/or put on subtle pressure to buy more.

3. Designing Products: Using the “Working With Layouts” module and
designing cards, storyboards, collages, mini accordions, image boxes
etc....will increase your sale. A custom product commands $$. Photography
is not just creating an image, its about creating fabulous PRODUCTS!

4. Designing Books & Albums: The “Working With Books” module will

allow you to design a press album right in FRONT of your client. Showing
WHAT you sell is key to making a big $ale.
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Worktlow

+ An efficient work flow means:

* 1. You have a systematic, repeatable process for your data, images,
orders and customer service.

* 2. Your turn around time is quick and takes advantage of the clients
“emotional high.”

# 3. You are only doing processes ONCE!

* 4. Saving time where you can because “Time really IS Money.”
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Workftlow & ProSelect

* 1. Shopping Cart: The shopping cart “Quick Add” feature makes
creating an invoice easy and electronic. Plus, you can print it for
your client to take home.

# 2. Data Transfer: By using the ProSelect shopping cart and then
exporting that order, you only enter an order once, and you create an
efficient, paperless work flow.

* 3. Hi Res Production: HRP (Pro version) will take a clients order and
tell Photoshop to make the final products( jpgs). It works like
automatically like an action and SAVES YOU BOAT LOADS OF
TIME!
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Place Order

Sebect 1o Order

( J ( ]
Invoicing
S R
3 x 3 Jose Acconon Frome Cover 30x 3.0
& S 1 oy ey gy e
ales
Reports Ty
Order for Francie Engel
o o e ——— Delese All
~Efficient, Easy-to-Use o |
: “™  Never Enter | P ocer.
Shoppmg Cart  Pata Twice!
~Thumbnail Invoices
Y
A gnomu;now
~Data Transfer to Studio s
Management/ Accounting asn Po et Cr o soo
Bf;q;w
Software. m—.
: DSC mé]_uxw JB8x52iIn
Sm;’”‘ﬂm %‘;2 x :’Og‘;‘m Proctf CO-All kmages Hi Res $1,000.00
Single Matted 1
Oy 1 240x300In Digral Negatves (15) £750.00
Matomiy Sossion

Price List
New Oeder

None Selected

2.5 % 3.5 In Classi Print

Description

Classic Prime

Pres Printed Cards-Pear!
Pres Pristed Cards-Pearl
Proof CD-AN images I Res
Dugntal Negatives (15)
Album-3 x 3 Accordeon
Album-3 x 3 Accordion
Album-3 x 3 Accordion
Album~3 x 3 Accordion
Announcement Discount
Referral Credin

Add Order AZjustment

Add/Charge Payment

Add Group Upate Groups

$1,000.00

§750.00

Portraits Collection
Prices
Qy Subrotal Total
3 60.00 180.00
3 8500 25500
3 0.00 0.00
1 1,000.00 1,000.00
| S0.00 750.00
2 125.00 250.00
4 0.00 0.00
2 0.00 000
2 0.00 0.00
1 -85.00 -£5.00
1 100.00 100.00
Subtocal:  $2.250.00
Total:  $2,250.00
Paid §0.00
Balamce:  $2,250.00
Close
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S Resources Urders WyCTad- ) View Help

TimeExposure ProSelect - Engel Album copy

Production
JI Order Groups o4 To Do: 0 Prints and 16 Composites
Single Image Prints = Composite Prints |
uts to Produce: Preview Layout
e Size Presentation Qty
2 7.3x5.2in Pres Printed Cards-P... 3 =] 2
2 7.3x5.21in Pres Printed Cards-P... 3 n -
ed 1 24.0x30.0in Proof CD-AllImages ... 1 £
3 pd 1 240 x30.0in Digital Negatives (15) 1 0
X 3.0in Album-3 x 3 Accordi.. 2 @ N
1 b e S x 4.8 in Album-3 x 3 Accordi. 2 m-
Back End x 3.2 in Album-3 x 3 Accordi.. 2 .-
H i 3.0in Album-3 x 3 Accordi.. 2 -
° Tlme saver" x 10.3in WHCC 10 x 10 Album 1 3]
x 10.3 in WHCC 10 x 10 Album 1 m]
I‘O UCtIO I l x 10.3 in WHCC 10x 10Album 1 o
/ x 10.3 in WHCC 10 x 10 Album 1 O
7 ¥x 10.3 in WHCC 10x 10Album 1 m
ide 12 20.2 x10.3 in WHCC 10 x 10 Album 1 =]
de 14 20.2 x10.3in WHCC 10 x 10 Album 1 ]
ide 16 202 x 103 in WHCC 10 x 10 Album 1 =]
de18  20.2x10.3in WHCC 10x 10Album 1 B .| Sselected item Info
ide 20 20.2 x 10.3 in WHCC10x 10Album 1 ] e e Ca s el
a2 an. 1O i TT R e i T Y 1 —— res ¥rin ards-Pearn
~ProSelect PRO _
slected Layout
Image No. Effect Size Qty
1 94 BW. 3.6x3.7i g
~HRP will tell Photoshop to ~ 1s#swsss o le @
make jpgs of ALL your
clients ordered products!!
p 3 Notes and Extra information for the selected
~ Works like a PS Action o
None
7 ReLink All kool S
HUGE Time-Saver
Keep Open In Photoshop Make High-Res Images ) ( Close

Workflow Efficiency on
Steroids!
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Stuff For Sale!!

ProSelect Templates, Pricing Guides, Client Ordering Guides, Room View Guides
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Wall Gallery Templates

For ProSelect

Customizable, Rotate-able, Flippable, Compatible With Room View.
Instant Download.

| 1 3coc M

"L 1l OJCOC3acCc o0 1 rJC se 03

1 c1CAC H e WIS e -

HHH]:}H-D--l - rc:'.r e 1
HH#ﬂﬁ@mmﬁﬁw#q{l*
P

Regular $139.
Webinar Attendees: $115 through tomorrow
Use Code: SELL
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CYO Pricing Guide

PSD Templates

20 page WHCC 8 x 8 Album. Full pricing data, design layout and text info
included. Plus, directions on how to create a web slideshow for online use.

1 Wall Ant
Choose Two Digital Files

Albums

$x10
2 $x8
Choase 1% Sx 10
Sx7
Wallets
3‘* Choose |
Our Designer Collections are made to be flexible, so
] N E R YOou can custom create a portrait collection that will

best compliment your home and your personal needs.
ECTIONS Just follow the three steps!

Regular $159.
www.jewelimagesworkshops.com
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The Jems By Juha Guide

PSD Template

5 x 5 Trifold template featuring full pricing data, design layout and text info for
limited edition sessions.

e

« Full prysoent 1 due wpom ovdering.

—ah o wdwy
C ¢ 10 SOV W 7 e - ~cxx ol
(15 —_— - - —— _— - AL T g . A R OBE YO
A Rp—p— Al oy Emagen WG MO Of XD M 25 ., e SN U
O Some b Aok Ao aoc dogacme . ho want 3 gexch —L —
R S —— ’ . —— T “REREACIV) VTR v ) T T
-— e o
douk’ o vl PUOSRCTY OF 1B CeTmeE Aogeancd of o O T ——— .. g PEETCTE 1) COTRCOd -
- PRan 20w . - - .t WS¢ 3 Schaery A"
be on bows % v wado
- pter S ’ L L e I O PR T P
— ays avalable 1 R Rl o T Ye O Y |
P s L Ok T
A sl Seplas « AN mgen e, e e L BT Y
[ i ~ w by ) - | S— —_ —
Lesws STUDIO
<
LOGO Duning the Ondering Apposntment show you bovw
|| 01 vl 2o e W'l s the t
» ek e o B ox x Iy -
L PO - -
L -

COLLECTION | - %05
A Peme
- -

— — — - —

COLLECTION 1] g
o Poma
—
- c—'-——r —

COLLECTION LI - 5350
——

COLLICTION IV - $0'
~

Gt Pros e wuy e B 8 M b

Regular $65.
www.jewel-images.com
Workshops & Consulting>For Sale
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The Ordermg Kit

PSD Templates

3 x 3 Trifold template featuring directions how to photograph your wall. 5 x 5
card featuring ordering policies and viewing session info.

1"

Regular $65.
www.jewel-images.com
Workshops & Consulting>For Sale om
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Education & Consulting

www.jewelimagesworkshops.com

Templates and Sales Tools — -
M o, PRO:
Online Training ks “ucabtiow

Workshops

Tutorials

Private Online Mentoring

Show A ProSelect Wall Series In Actual Size
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