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“If motivation and big data

had a love child, its name
would be Gamification.”

Rajat Paharia
Best-selling Author of Loyalty 3.0,
Founder & CPO at Bunchball
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Bunchball’s Nitro gamification

engine captures the BIG DATA that:
Your customers, partners and

employees generate as they
interact with online experiences
uses that data to create a more

, and

engaging experience and drive:

Adoption and continuous
engagement

Desired behaviors
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Increase training efficacy
Accelerate onboarding
Increase self-driven learning
Increase LMS utilization
Drive collaboration

Increase employee retention
Increase revenue per emplo
Accelerate rollout of new po
Drive process compliance

Operational & Cost
Efficiency

Employee Engagement
& Retention

Risk Mitigation
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Our Approach
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We needed a solution that allows us to manipulate large sets of
various data quickly for analysis and visualization.

Hello ALTERYX.

A

»

+BUNCHBALL
THE AJER IN GA

LE Rl MIFICATION



The of Blending Customer Data to Measure
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Make no little plans: they have no magic
to stir men’s blood

- David Burnham
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1. Go in with aspirational intentions
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2. Build in a way that helps you scale

A

Data Analysis Value to Client
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- The danger of more than one source of truth
« The importance of clean communication with data
* Provide high-level understanding and drill down
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Apply Unique Business Rules
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Early Findings

Average monthly
< ticket prices look
higher in 2014

Ascatterplot shows
the anomalies from
both the pre and post
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4. Make the data tell the story.

Early Findings
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Average monthly
< tickat prices look
higher in 2014
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the anomalies from
both the pre and post
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Sales Customer

Executive Summary

A number of promotic the secand half of the year drow

record sales growth in the
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/
|~ Introducing Alteryx

Maimoona Block

Alliance Marketing Manager
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The Alteryx Solution For Analyst Enablement
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Tableau’s Products

Tableau Desktop

Tableau Server

Tableau Online

Tableau Public

Vizable



Help people see and understand their data.
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Q&A and Next Steps
alteryx

 Download a Free Trial of Tableau:
* Try a free trial of Alteryx

, « www.tableau.com/products/trial
« www.alteryx.com/trial

* Download the Visual Analytics Kit:

« Sample analytics workflows “BUNCHBALL
» Corresponding Tableau Visualizations
. kit « Download the intro to “Loyalty 3.0”:
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