
9.20 GBP - 10.30 EUR - 15.10 CANADA - 12 USA

TOTAL PRESTIGE

WORLD’S MOST 
EXPENSIVE 

DESTINATIONS

LUXURIOUS 
SAILING AND 

MOTOR YACHTS

BEST 
SPARKLING 
WINES IN 
THE WORLD

ONLY FOR
NIGHT OWLS

DELIVERING 
SMILES DAILY

DR. DANIAL 
DEHESHI

Totalprestige Magazine 1

Luxurious Oasis On
e Mediterranean 

Coast

A Star is Reborn 
2019 Mustang Bullitt

Homage to
Paul Bocuse PRESENTING

An Exclusive Trio
For Leading Vehicle 

Collectors

Helps Create
Richer Tomorrows

Elisabeth Dawson

9.20 GBP - 10.30 EUR - 15.10 CANADA - 12 USA

TOTAL PRESTIGE

LUXURY REAL 
ESTATE DEFINED

LUXURIOUS 
SEPTEMBER

FALL LUXURIES

MONEY & 
INVESTMENTS 

FOR THE 
CONNOISSEUR

MOST EXPENSIVE 
HOTELS IN THE WORLD

FROM NATIONAL 
DEBATE CHAMPION
TO CHAMPIONING 
GROWTH BUSINESSES

JOSEPH TUNG

9.20 GBP - 10.30 EUR - 15.10 CANADA - 12 USA

LUXURY TRAVEL
AT A GLANCE

MOST POWERFUL 
HYBRIDS EVER

ULTIMATE
LUXURY 

LIFESTYLE

Steele Clarke Smith, III
Pharmaceutical CEO
Pain Market Dominator

THE DISRUPTOR

TOTAL PRESTIGE

Happy

9.20 GBP - 10.30 EUR - 15.10 CANADA - 12 USA

TOTAL PRESTIGE

THE ART OF 
FINE LIVING

EXCEPTIONAL 
PROPERTIES 

UNPARALLELED 
LUXURY

EXOTIC 
ENGINEERING

EXCELLENCE

C.E.O. OF
AXIOM PREPAID
HOLDINGS:
TRANSFORMING
PREPAID SERVICES

STEVEN 
FOSTER

9.20 GBP - 10.30 EUR - 15.10 CANADA - 12 USA

TOTAL PRESTIGE

LIVING THE HIGH LIFE

CHALLENGING 
TRADITIONAL 

LUXURY

FINDING 
HEAVEN ON 

EARTH
HOUSTON IN LUXURY

THE VERY BEST
OF THE SEASON

LUXURY IN A BOTTLE

DELIVERS 5-STAR WINES
WARREN PORTER

9.20 GBP - 10.30 EUR - 15.10 CANADA - 12 USA

TOTAL PRESTIGE

A FRONT 
DOOR TO 
PARADISE

PERFORMANCE
CRAFTMANSHIP

AND LUXURY

THE VERY 
BEST OF 
CANADA

ART OBSESSED

At the head 
of Penrhyn 

International: 
Changing the 

world one 
leader at a time

YANOUK 
POIRIER 

BUSINESS & LUXURY LIFESTYLE

TOTAL PRESTIGE
MAGAZINE

2022 MEDIA KIT
 www.TotalprestigeMagazine.com



Totalprestige Magazine  is more than a business & luxury lifestyle publication. It’s an 
elite community of world’s most respected business leaders. Totalprestige Magazine 
is the official magazine of Totalprestige Business Circle.

Totalprestige Business Circle (since 1993) is a private and closed circle of decision-
makers. Members are open-minded, well-heeled individuals who like to enjoy the finer 
things in life. Our members range from business owners and first-time entrepreneurs 
to the world’s best-known business leaders. The purpose of Totalprestige Business 
Circle is to unite decision-makers into an exclusive network and to promote, supply 
and create new business opportunities for the members.

Members work at an executive level and move, professionally and privately, within a 
local, national or international area. The business circle is composed of more than 
436.000 members worldwide. Membership is limited to business owners and C-level 
executives.

First Things First
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When Steven Foster co-found-
ed Axiom Prepaid Hold-
ings, the company’s aim 
was to “create solutions that 

would better the financial spectrum and help 
cardholders gain economic freedoms”. Fos-
ter and his partner Steven P. Urry have, in 
many ways, achieved those goals. The duo has 
worked exhaustively to make Axiom Prepaid 
Holdings the go-to company for prepaid cards 
and prepaid white label services. 

Axiom strives to make banking simple and 
easy, cutting out the unnecessary issues that so 
many people feel when working with a bank 
today. 

The company’s innovative co-founders use ad-
vanced digital tools to provide customers with 
the latest and greatest solutions in the Fintech 
world. 

These make the customer experience even bet-
ter. Axiom Prepaid Holdings is set for a big 
2020 with new products being rolled out to 
customers around the globe.

Foster’s foresight has helped lead Axiom Pre-
paid Holdings to the top of the prepaid/finan-
cial solutions world but there is still room to 
grow further.

Steven, you co-founded Axiom Prepaid 
Holdings along with Steven P. Urry and 
bring together over 55 years of banking 
experience. What led to the formation of 
Axiom?

We’d been first hand witnesses from inside 
the banking industry to the significant shift 
in the availability of financial products. But 
it was notable to Steve and me that it was 
not carrying over to the prepaid space. 

No matter what country we visited, there 
was a gap in access to products engineered 
for the unbanked and global traveler. 

We decided to go all-in on launching a 
business that would turn the prepaid mod-
el upside down and give consumers and en-
terprises easy-to-use, digitally driven prod-
ucts and services. And Axiom was born.

What was the catalyst to jump into the 
world of being an entrepreneur rather 
than just an employee in the banking 
industry?

I approach everything in my life with a 
“what if ” attitude. I’ve amassed 20 years 
of broad expertise in the card issuing and 
payments arena and recognized many areas 

that needed to be overhauled and innovat-
ed. It was this mentality, and the experi-
ence of my business partner, Steve Urry, 
who has been an entrepreneur for 40 years 
that drove us to decide to start Axiom and 
provide products that are for everyone.

Can you tell us about Axiom Prepaid 
Holdings and how it makes life easier for 
companies and individuals?

Quite simply, when it comes to corporate 
clients, we have the banking and technol-
ogy expertise to draw from that most Fin-
tech firms lack. 

We know how to simplify the customer 
experience when it comes to the complex 
prepaid card-issuing niche.

Our core Visa® and Mastercard® solutions 
in the Americas, Europe, and AsiaPacific 
were built with a focus on ease-of-use. And 
with the introduction of our White Label 
Program we upped the ante. 

It provides Fintech firms with a 100% 
turnkey solution to allow them to focus on 
their core business. We kept in mind the 
varying needs of clients by creating both 
a direct API connection model for those 

By Drew Farmer
Images credit: Deborah DeKoff

Steven Foster
Co-founder & CEO of Axiom 

Prepaid Holdings (APH)
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“

“

“The experience 
of my business 

partner, Steve Urry, 
who has been an 
entrepreneur for 
40 years drove us 
to decide to start 

Axiom and provide 
products that are for 

everyone.” 

Aston Martin

By Samuel Lewis
Images courtesy of Aston Martin

DBZ CENTENARY 
COLLECTION

The modern twin to the previ-
ously unveiled DB4 GT Zagato 
Continuation, DBS GT Zagato 
forms the contemporary half of 

this unique pairing and will pack 760bhp 
through its 5.2-litre twin-turbo V12 power 
unit. 

This uniquely ambitious project, created 
to celebrate the centenary of the legendary 
Zagato signature, pays tribute to an icon of 
the past and creates a classic of the future.

Each pair represents the most valuable 
new sports cars yet built by Aston Mar-
tin as the luxury British car maker cele-
brates its longstanding association with the 
world-renowned Italian coachbuilder and 
design house, Zagato. Indeed, this unique 
collaboration extends a remarkable creative 
partnership spanning almost 60 years. 

One that has consistently generated bold 
and breathtakingly exciting designs, the 
latest of which is the DBS GT Zagato. 

Shown in Supernova Red – a paint co-
lour exclusively reserved for the DBS GT 
Zagato ‘Centenary Specification’ – with 
contrasting exposed carbon fibre accents 
and Satin Black and Gold 3D machined 
wheels, demonstrates the meticulous atten-
tion to detail that marks out every Aston 
Martin and showcases the key features of 
this pack.

Aside from the gloss finish carbon fibre 
roof and rear diffuser, the eye is drawn to 
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By Samuel Lewis
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Dolceriva
A NEW ERA OF STYLE 

AND DESIGN

There are yachts that tell a sto-
ry and others that write a new 
one: Dolceriva belongs to this 
second category, if only for the 

staggering style and design innovations in-
troduced by the historic Sarnico shipyard. 

The latest, spellbinding creation by Riva is 
a 48-foot open cruiser conceived to offer 
unrivalled on-board comfort. 

The new model strives to redefine its mar-
ket segment thanks to a number of un-
precedented characteristics: a brand-new 
exterior design developed by Officina Ital-
iana Design, which ushers in a new style 
philosophy for all Riva models; a perfectly 
optimised use of on-board spaces; and an 
exciting wealth of details that pay homage 
to the incomparable heritage of a brand 
which has shaped the history of the nauti-
cal world for 177 years now.

Born from the collaboration between Of-
ficina Italiana Design, the firm headed by 

Mauro Micheli and Sergio Beretta that has 
designed the entire Riva fleet for over 25 
years, the Ferretti Group Engineering De-
partment and the Product Strategy Com-
mittee, Dolceriva is 14.92 metres (48 ft) 
long with a full beam of 4.26 metres (14 
ft).

The originality of the exterior derives from 
a blend of Riva’s trademark elegance with 
the latest trends in runabout design, such 
as an automotive-inspired vibe and a sport-
ier interpretation of the idea of luxury. 

The hull window design stems from a com-
plex research process by Officina Italiana 
Design: generated by a black pencil mark 
along the side of the yacht, it deftly ascends 
towards the deck. 

This intriguing stylistic solution has led to 
an original and innovative hull-deck cou-
pling system: the aft area, totally freed from 
the fender bar, features a carbon-fibre air 
vent with a steel frame. 

Making this model even more special are 
a number of fascinating aesthetic touches, 
including the stunning windshield made 
with innovative spherical crystals and fea-
turing a slight counter-curvature: an ele-
ment destined to become a new Riva sig-
nature.

The forward surface on the main deck 
sports the legendary high-gloss mahogany 
with its twenty coats of varnish, punctuat-
ed by a crystal section with a built-in sky-
light, which allows the cabin below decks 
to receive plenty of natural sunlight. 

The exterior part in glossy mahogany fea-
tures the traditional white maple seams, 
which are instead absent from the perfectly 
uniform interiors. 

At the centre stands the chrome-plated 
aluminium alloy casing. This magnificent 
object, with its timeless appeal, completed 
by a mahogany shaft for hanging the Riva 
banner, is reminiscent of the fittings found 

on the models of the past. Throughout the 
main deck, several other details pay hom-
age to Riva’s vast history and tradition, 
such as the aft, forward and side lifelines 
in steel and mahogany, or the mahogany 
aft wings. 

Steel also plays a leading role, being used 
often as a separation between the various 
elements.

Dolceriva is available in all colours of the 
Riva range: the first unit will feature the 
striking Regal Silver with bright black in-
serts.

EXTERIOR DESIGN

The rounded stern pays homage to the 
iconic “Ariston” and “Tritone” models 
while also evoking the rear of a luxury 

sports car, transposing this automotive 
reference onto a fully maritime plane. The 
hatch, which features a structural bench 
when closed, swings open to reveal inbuilt 
mahogany steps as well as a large surface: 
using the inclination of the stern and the 
level surface of the beach area, two specially 
designed ergonomic sun pads can be posi-
tioned over the hatch, offering the oppor-
tunity to experience the sea in unique 
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For 20 years, attorney Joseph Tung 
has been working with businesses, 
giving them thoughtful representa-
tion and guidance. Tung has worked 

with a wide range of companies in the Hous-
ton, Texas area, from start-ups to established 
multi-nationals. His work encompasses a 
number of services including contract prepa-
ration, operational issues, and representation 
in court. There is little Tung won’t do to en-
sure his clients are successful and meet their 
goals. A decade ago, Tung opened the doors 
to his very own law firm, Tung Law Firm, 
PLLC, providing top-notch service to those 
who need it. Opening his own firm gave 
Tung the chance to move out on his own and 
work more independently. The former Texas 

Longhorn and SMU Mustang has focused 
his expertise on growth businesses thanks to 
his parents’ influence from owning their own 
company. It is an area of interest that has 
rubbed off on the attorney as the apple didn’t 
fall far from the tree. Now companies in the 
growth sector are benefiting from Tung and 
his wide knowledge of business law. 

Joseph, you have over 20 years of legal 
and business experience. Can you tell us 
how you got your start in the two fields?

From a young age, I always had an en-
trepreneurial spirit and an argumentative 
heart. Luckily, my parents encouraged me 
to explore both, and I was always active in 

fundraisers for various youth activities, but 
then my father challenged me to join the 
debate team in high school. 

From that point on, I continuously 
searched for a way to combine business and 
law together. 

The first place that came to fruition was 
at Founders Equity Group, a small ven-
ture capital group in Dallas, Texas, where 
I worked during law school.

Tung Law Firm works with businesses 
and investors at various stages of their 
growth process. What are some of the 
services your law firm provides its cli-
ents?

Some of the services my law firm offers 
includes forming legal entities, preparing 
contracts and legal documents, addressing 
every day personnel and operations issues, 
and representing clients in court.

Tung Law Firm offers clients a number of 
ways to benefit from working with it. Tung 
tailors his work to each client as he knows all 
companies are different. His flexibility as a 
lawyer gives businesses the freedom to do what 
they do best, make money. 

By Drew Farmer
Images courtesy of Len Wehrung

Joseph Tung

FROM NATIONAL 
DEBATE CHAMPION 
TO CHAMPIONING 

GROWTH BUSINESSES
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How can businesses and investors bene-
fit from partnering with Tung Law Firm?

My clients benefit from working with Tung 
Law Firm because they receive individual 
attention from concierge meetings at their 
offices to flexible pricing options and spe-
cific legal solutions tailored to the business 
needs.

Do you work more with start-up or es-
tablished businesses? Which do you pre-
fer to work with?

When I started my firm nearly a decade 
ago, almost all of my clients were start-ups, 
but now many of those businesses are es-
tablished. I continue to represent start-ups 
at almost the same rate of mature business-
es and sophisticated investors. I do not pre-
fer one over the other as I thoroughly enjoy 
the challenges and rewards of working with 
both start-up and established businesses.

Growth businesses have long been an inter-
est of Tung. He grew up with parents owning 
their own businesses and running franchises. 
Watching his family develop their own com-
panies gave him a unique insight that now 
provides the basis to his area of expertise.

Tung Law Firm works with owners and 
investors of growth businesses. Can you 
explain why you focus on this area? 

My parents are a big reason why I focus on 
this area of legal representation. They are 
business owners who have grown as fran-
chisees of an international tutoring busi-
ness for nearly 30 years. While I am grate-
ful for the opportunity to have worked for 
an investment bank, an appellate judge, 

This year marks the 10-year anniversary 
of the law firm. Can you tell us about the 
challenges you were able to overcome to 
reach this point?

Like all start-up businesses, the first chal-
lenge is cash flow survival and profitability. 
After that, the challenge has been balanc-
ing the growth rate against everyday life 
occurrences. Whether it’s the business cy-
cle or the life cycle, I think everyone has 
to balance the realities of life when their 
business is primarily dependent on them, 
and I am no exception. 

Joseph, what is a day in your life like?

No two days are the same in my life, but I 
am an early riser. By 6 a.m. most days, I am 
awake and planning out my day. My day 

two major law firms, and a large oil ser-
vices company, there is no substitute for 
representing people who love doing what 
they love to do.

What are some of the issues a business 
can incur that require legal represen-
tation? Are there far more issues most 
SMEs don’t realize they need a highly 
skilled lawyer for?

I don’t think there are more or less issues 
that subject matter experts realize, but 
most of my clients have discovered that 
their time and expertise is better spent on 
what they do best in generating profits and 
success for their business, while turning 
over legal matters to my law firm. 

Part of my job is to educate my clients, but 
they ultimately make the decision on what 
issues they wish to address internally, and 
what issues are best turned over to me.

Joseph Tung was a two-time debate National 
Champion at the University of Texas. Many 
of his clients may not realize it, but Tung was 
extremely active in the debate arena from his 
high school years and through his years of law 
practice. 

His unique achievement has helped him tre-
mendously in the law field as a speaker, but 
also led him to coach debate and advocacy for 
nearly two decades. 

Tung is humbled by the numerous awards 
and titles he has been recognized with over 
the years. But he doesn’t rest on his laurels. 
Tung knows every day is different and to be 
successful he must continue providing great 
service to his clients.

will most likely include emails, phone calls, 
and meetings, but most of them take place 
either at home or at my clients’ offices. 

I make it a habit to take as many breaks 
throughout the day as necessary to do a lit-
tle reading, watch a little television, and try 
some meditation. 

Rather than try to cram as many things as 
possible into my day, my goal is to make 
sure I complete at least three tasks a day.

What is something most people don’t 
know about you?

I was born in Rochester, Minnesota when 
my father started his first job and career at 
IBM.

In December 2018, Tung Law Firm was 
named the Best Law Firm of 2018 by 
the Best of Small Business Awards. How 
important is it to be recognized with an 
award for your work?

While I am grateful and humbled for the 
recognition, the importance of external 
awards ends as soon as a client presents a 
legal matter to be handled. The focus has 
to be providing the best possible legal rep-
resentation because that is ultimately the 
reason for my law firm’s existence.

Joseph, you were a two-time National 
Champion in debate at Texas University. 
How important is your background in 
debate to being a lawyer? Can you share 
some of your unique experiences as a 
champion debate team member?

Debate gave me more than I can ever hope 
to give back, and it was a critical factor in 
my development as a lawyer. While I was at 
the University of Texas, my debate partners 
and I never won individual awards, but we 
were all part of a team that won back-to-
back team national championships. Seeing 
the Tower lit up in burnt orange to cele-
brate those wins is something I will never 
forget, and it led to individual champion-
ships and awards a few years later when I 
competed in moot court on behalf of my 
law school. Specifically, I was named Out-
standing Advocate by the International 
Academy of Trial Lawyers and I won best 
speaker honors at the John Marshall Infor-
mation Technology & Privacy Moot Court 
Competition and the Duke University 
Rabbi Seymour Siegel Moot Court Com-
petition. Most importantly, debate gave me 
a foundation in critical thinking, public 
speaking, team work, and service that has 
stayed with me all my life.

Tung Law Firm is located in Houston, 
Texas. Do you work mostly with busi-
nesses in and around the Houston met-
ro area or does the law firm represent 
businesses from other parts of the state 
as well?

The majority of my clients are located in 
Houston. That being said, I have repre-
sented clients with activity all around the 
world.

This year Tung Law Firm will celebrate its 
10th anniversary. But Tung stresses it hasn’t 
always been smooth sailing. He faced the 
same issues many of his clients did when they 
were first starting out. It gives him even more 
perspective when representing start-up com-
panies and new clients.

Which historical figure do you most ad-
mire?

Albert Einstein, as much for his scientific 
contributions, but also because he lived 
such a quirky personal life that involved 
leaving his wife and marrying his cousin, 
to turning down the presidency of Israel.

Can you share two of your favorite 
quotes with us?

“Yesterday is history, tomorrow is a mys-
tery, and today is a gift… that’s why they 
call it the present.” – Master Oogway and 
Eleanor Roosevelt

“Accept who you are. Unless you’re a serial 
killer.” – Ellen DeGeneres

If you had the power to change just one 
thing in the world what would it be? 

If I had the power to change just one thing 
in the world, it would be to curb human 
violence. 

Part of being human means we have emo-
tions - such as love and hate, happiness and 
anger, joy and sadness – but it also means 
we have the ability to choose not to act vi-
olently on those emotions. 

My love for the law and my love for busi-
ness reflects my desire to have peaceful 
means in order for every person to pursue 
prosperity.

Joseph, is there anything else you would 
like to add?

Thank you to the readers for reading this 
profile and Total Prestige for giving me this 
opportunity.

Tung’s interest in business and law has been 
providing clients advice and representation 
for the last 20 years. His law firm, which 
Tung has overseen for half that time, con-
tinues to grow with each new client it works 
with. 

The concierge law firm works with businesses 
no matter their stage. With a diverse list of 
clientele from technology to oil and gas, Tung 
Law Firm provides insight other firms lack. 

From National Champion to championing 
growth businesses, Joseph Tung continues to 
follow his passion for law and business. 

For more information, please visit 
www.tunglawfirm.com.
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Totalprestige Magazine inspires and promotes excel-
lence within the business world. Through its three edi-
torial cornerstones – Business, Luxury Lifestyle, Day to 
Day Life – Totalprestige Magazine delve deeper into both 
the professional and personal lives of business leaders, 
exploring the lifestyle interests and pursuits of this pow-
erful and influential audience.

Along with articles, interesting features and interviews, 
Totalprestige Magazine informs members and readers 
about the best products and services from the most 
prestigious and luxurious brands around the world.

THE MAGAZINE
 www.TotalprestigeMagazine.com
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WEB EDITION

DIGITAL EDITION

PRINT EDITION

Totalprestige Magazine is a high quality glossy maga-
zine. The print version of Totalprestige Magazine was 
first published on May 2010

Totalprestigemagazine.com is updated with break-
ing news, articles, special features and interviews

The digital edition is a downloadable 
PDF replica of the print magazine
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of Totalprestige Magazine readers are power players, game changers and decision makers.

That's more than 500,000 C-Suite executives at your fingertips.
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Magazine Print Edition
Mailed directly to the homes of 
23,000+ print subscribers

Magazine Digital Edition 
Digital issues are sent via e-mail to 
450,000+ digital subscribers

Magazine Web Edition 
Totalprestigemagazine.com has 
300,000+ unique visitors per month

Social Media 
Facebook, Twitter. 13,000+ followers

Age
30 to 60. Average: 45

Male / Female %: 
65/35

Household  Income:
$100K to $899K. Average $300K

Regions:
North America 70% - Europe 25% 
Rest of the world 5%08
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