
he University of Delhi is a public central university located in Delhi, India. It is wholly funded by the Government of India. 

Established in 1922, it offers courses at undergraduate and postgraduate levels. Vice-President of India, Mohammad THamid Ansari is the chancellor. The University of Delhi is a premier institute of higher education in India. It was 

established in 1922 as a unitary, teaching and residential university by an Act of the Central Legislative Assembly. The 

President of India is the visitor, the Vice President is the chancellor and the chief justice of the Supreme Court of India is the 

pro-chancellor of the university.

The University of Delhi was ranked 213-450 in the QS World University Rankings of 2013[3] and #78 in the QS Asian University 

Rankings of 2012. In rankings of Indian universities, it was ranked first by the India Today India's Top 50 Universities of 2012.

When the university was founded, only three colleges existed in Delhi at the time: St. Stephen’s College founded in 1881, 

Hindu College founded in 1899 and Ramjas College founded in 1917, which were subsequently affiliated to it. The university 

thus had modest beginnings with only three colleges, two faculties (Arts and Science) and about 750 students. In October 

1933, the university offices and the library shifted to the Viceregal Lodge Estate, and till today this site houses the offices of the 

main functionaries of the university. The university has grown into one of the largest universities in India. At present, there are 

16 faculties, 86 academic departments, 77 colleges and 5 other recognised institutes spread all over the city, with 132435 

regular students (UG: 114494,PG:17941) and 261169 students (UG:258831,PG:2338) in non-formal education programme.

In October 1933, the university offices and the library shifted to the Viceregal Lodge estate, where Viceroy Lord Hardinge 

stayed (1912–1931)

The silver jubilee year of the university in 1947 coincided with India's independence, and the national flag was hoisted in the 

main building for the first time by VKRV Rao, the convocation ceremony for the year, however could not be held due to partition 

disturbances, thus a special ceremony was held in 1948, which was attended by prime minister Jawaharlal Nehru, Lord 

Mountbatten, Lady Mountbatten, Abul Kalam Azad, Zakir Hussain and S.S. Bhatnagar. Twenty-five years later the golden 

jubilee celebrations of 1973 were attended by then prime minister, Indira Gandhi, Satyajit Ray, Amrita Pritam and M S 

Subbulakshmi.
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