
Annual Report 
2014 - 2015.



CONTENTS.

THANKS TO OUR MAJOR SPONSORS.

mackayregion.com  |  PAGE 02

03. Introduction         

04. Mackay Tourism Report Card 2014-2015        

06. Chairman’s Report      

07. General Manager’s Report         

08. Director’s Report     

33. MTL Members 2014-2015



INTRODUCTION.

mackayregion.com  |  PAGE 03

MTL is a company limited by guarantee, with a member elected board. MTL collaborates and partners with 
businessses, local, regional, state and federal agencies and organisations to generate economic growth through 
tourism. The board’s objective is for MTL to work with industry in continuing to grow this key pillar of the local 
economy thereby fostering economic diversity and employment. MTL delivers destination marketing, industry 
development and visitor access and dispersal services. 

This annual report details the activities and outcomes of the work undertaken by the organisation  
in the 2014-2015 financial year. 

Mackay Tourism Ltd. (MTL) is a Queensland Regional Tourism Organisation (RTO). 
MTL exists to market the Mackay and Isaac regions externally, to attract visitors to the area. 
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REPORT CARD
2014 / 2015 Mackay Tourism

7163

166,142
25% increase in visitation

The Mackay Region featured on:The Mackay Region featured in:

UNIQUE  
vISITORS 

171%
73% increase in total Facebook likes. 
Increased from 4,135 to 7,163 

> The Living Room
> Queensland Weekender
> Cody’s Big Break
> International Fishing Series
> Sunrise
…and other television shows

The Australian Way //  RACQ Road Ahead //     
RACV Royal Auto //  Tiger Tales (Tiger Air)  //  Spirit Magazine 
(QantasLink) //  Leader Newspaper Group //  APN Australian 
Regional Media Newspaper Group //  Australian Traveller  //  
Caravanning Australia …plus other magazines and print media

From 477 to 849,  
increase of 77%

Increase in 
post reach 
[organic  
and paid]

849
FOLLOWERS

3812 followers. 
Increase of 90%

Marketing and Visitor Information Centre:

3750
Photos shared using 
#meetmackayregion

to mackayregion.com (71% of all 
visits to the site)

39% INCREASE

NEw bRAND fOR THE MACKAy REgION RELEASED

In the engagement of our audience [post 
comments, likes and shares]

TWITTER

Twitter:
Instagram:

[ 2 7 5 %  i n c r e a s e ]

Facebook:

mackayregion.com

@Visitmackay@Visitmackay

FEATURED
MACKAY REGION

THE
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mackayregion.com

09 
The Mackay Region represented at 9 
travel shows and promotional shows 
[up from 7 last year]

Produced the fIRsT Mackay and 
Isaac area REGIONAl MAP

Hosted Australia’s leading  
Instagrammers, 5 travel journalists  
and produced a global video news release

Total media exposure value 
over $3 million

Total audience reach 
over 11 million

Over 100 Mackay 
Region stories and 
content created

Produced a combined Mackay 
Region and Whitsundays 100 page 
Official Visitor Guide

TRAvEL  
SHOwS

100 PAgE

gLObAL vIDEO 
NEwS RELEASESLOCATION, LOCATION, LOCATION

gLObAL vIDEO
11 MILLION

$3 MILLION OvER 100
MEDIA ExPOSURE

VIsITOR 
GUIDE

Hosted 6 digital influencers, 8 
travel journalists and released 
2 global video news releases

Case study - Platypus Partnership (Tourism and Events Queensland and Mackay Tourism):

Business Development:

202

202 members – 5% 
growth in membership 

18

18 workshops, training 
and networking 
functions 

08

Inaugural Tourism and 
Events Leadership 
Program - 8 graduates

workshop & 
networking topics included:
Trip Advisor //  Instagram //  
Queensland Visitor 
Information Centre network 
//  Tourism Award Submission 
Writing //  The Mackay Region 
brand…and many other topics

Our 2020 target of $463 million in direct tourism expenditure was achieved, but this doesn’t 
mean we can rest. Now we are aiming for a $100 million over-stretch of this target, of $563 
million in direct tourism expenditure by 2020. International leisure growth is key to this.
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It has been a privilege to again fill the role as Chair of Mackay Tourism in a year of positive developments  
for the region and the organization.

Our partnerships with TEQ, Mackay and Isaac Regional Councils and the Mackay Airport have enabled us to 
embark on measurable deliverables in the last 12 months.  

$304,010 was the combined investment in developing and rebranding the region, which is the biggest single 
marketing investment in the history of Mackay Tourism.  We now have a brand and the marketing collateral 
associated with that brand to take our message to tourists everywhere.

MTL also congratulates Mackay Airport and partners on the incredible success of the 101 Things To Do In Mackay 
promotion.  The MTL team assisted in the development and execution of this concept and we’re proud to 
continue to support it every day by providing photos, content and a television commercial to educate locals about 
their own back yard.

In the 2014/2015 financial year, $23,926 was invested in new technology to bring MTL’s office procedures into 
the 21st century.  This included launching Bookeasy as the industry standard in booking facilities.  Overall, our 
financial year report card indicates a line ball result.

Over 1,000 new rooms are now available in Mackay – and while our tourist numbers continue to increase, it 
remains a challenge to assist all accommodation facilities maintain and grow their fill rates.

MTL isn’t a silo operation.  In 2014/2015, we have worked hand in glove with our sponsors, supporters and 
members to deliver tourism growth to the region.  I personally thank those supporters, our staff , volunteers and 
our directors for their ongoing support.

Kind regards,

Paul O’Connor
Chair.
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What a year the 2014/2015 financial year was!

It started off with our new brand being revealed, to great response. As we were developing the brand we used 
some of the brand elements to create the Venture Into Nature campaign, which won the 2014 Queensland 
Multimedia Awards honour for Best Digital Tourism Campaign. As the year progressed, the accolades kept 
coming. Rebecca Holmes, our Visitor Information Centre Coordinator, won the Special Commendation for the 
Young Tourism Achiever category at the 2014 State Tourism Awards, and the Visitor Information Centre itself won 
Bronze at the same awards.

In early 2015, in partnership with Tourism and Events Queensland, the first major brand campaign, using all of the 
content created through the development process, was launched. With over 77,000 people visiting our website 
during the campaign period and over 130,000 people viewing the two online videos produced, many more people 
have been introduced to The Mackay Region as a holiday destination. A survey was conducted to understand 
how effective the campaign was, and 75% of people said they were more likely to consider visiting The Mackay 
Region as a result of the campaign. Most pleasing was that before the campaign, survey respondents said 
that they ranked The Mackay Region 14th in their preferred holiday destination. After the campaign, the survey 
respondents ranked The Mackay Region 4th. That was a jump of 10 places! This proves that when we show 
people the unspoilt natural attractions of our beautiful area, they want to come and stay.

In partnership with Mackay Airport and Mackay Regional Council we also produced the 101 Things to do in The 
Mackay Region campaign. This campaign was popular especially amongst families and showed the plethora 
of activities and attractions in the region. People found the Z Card to be a handy promotional giveaway to their 
friends and family, and with the support of locals the word was spread about the many things to do here.

The financial year ended on a high, when researched was released that showed that The Mackay Region 
achieved the 2020 visitor expenditure target set in 2010. Our 2020 target was $463 million in annual direct 
overnight visitor expenditure, and we reached $465 million. But as we all know, we can’t rest. We have more 
accommodation stock, more cafes, more restaurants, more activities and attractions, so we need to continue to 
attract more visitors. That is why when the Destination Tourism Plan was developed, we all committed to a $100 
million over stretch of our 2020 target, meaning that we agreed to reach for an industry worth $563 million by 
2020. This journey is far from over.

In the 2015/2016 financial year, the brand rollout continues, as does campaign activity around 101 Things to do 
in The Mackay Region. As always the support of our members and sponsors is critical to the success of these 
campaigns. Mackay Regional Council, Isaac Regional Council, Tourism and Events Queensland, Mackay Airport, 
Channel Seven, Hot FM/Sea FM, the Daily Mercury and QantasLink as well as all of our members contribute to 
marketing the region to travellers, and this is greatly appreciated.

So thank you for your support, and I wish you a financially and physically healthy 2015/2016. 

Warm regards,

stephen schwer
General Manager
Mackay Tourism Ltd.
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MEMbERS 2014-2015.
4Eva Young
Adrenalin Rush Sports Australia
AFL Mackay
Air Whitsunday Seaplanes
Airle Beach Hotel
Airlie Beach Motor Lodge
Airlie Beach YHA
Airlie Cove Resort & Van Park
Alara Motor Inn
Ambassador Hotel
Andergrove Van Park
Armstrong Beach Caravan Park
Arthur J Gallagher
at Blue Horizons Resort
at Marina Shores
at Waterfront Whitsunday Retreat
at Waters Edge Resort
at Whitsunday Vista Resort
Austral Hotel
Avatar Country Day Spa & Spiritual Wellness Centre
Avis Australia
Ballantyne Strawberries
BB Print
Beach Court Holiday Villas
Beachfront B&B
Big 4 Adventure Whitsunday Resort
Big 4 Mackay Marine Tourist Park
Billabong Sanctuary
Birch Carrol and Coyle
Blue Ribbon Motor Inn
Blue River Ice
Broken River Mountain Resort
Brooke Miles Photography
Bucasia Beachfront Caravan Park
BURP eat drink
Bush Village Budget Cabins
Bushman’s Bread
Caltex Marian
Canegrowers Mackay
Canelands Central
Cape Hillsborough Nature Resort
Central Tourist Park
CFT Security
Channel Seven
Clarion Hotel Mackay Marina

Cloudbreak Lowlines / Eungella Beef
Club Croc Hotel Airlie Beach
Coffee Devine
Comfort Inn The Rose
Comfort Resort Blue Pacific
Cool Palms Motel
Coral Cay Motor Inn
Coral Sands Motel
Coral Sea Fishing Charters
Core Publishing Events Pty Ltd
Country Charm Garden and Gifts
Country Plaza Motor Inn
CQ University
Cruise Whitsundays
Daily Mercury
Dalrymple Bay Coal Terminal P/L
Daydream Island
Debbie’s Seafood
Direct Hotels Pacific Sands
Dolphin Heads Resort
Eagle RiderMackay
Econo Lodge Beachside Motel
Eimeo Pacific Hotel
Eungella Business Group
Evergreen Interiors
Explore Whitsundays
Explorer’s Haven
Finch Hatton Gorge Cabins
Flaggy Rock Café
Forest Flying
Freckle Farm
Goanna Brewing
Gowake Cable Park - Mackay
Guest House on Carlyle
Hamilton Island 
Harrup Park
Hay Point country Bed and Breakfast
Helloworld
Hi-Way Units Motel
Ibis Mackay
Isaac Regional Council
Jaimon Boarding Kennels & Cattery
Jetstorm
Jody Euler
Karen Cridland
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MEMbERS 2014-2015 cont.
Kelly Legal
Keswick Island Developments
Keswick Island Guesthouse
Kohuna Beachside Resort
Kookaburras Store
La Solana Holiday Units
Lady Musgrave cruises
Lanai Riverside Apartments
Laura Wood
Leeway Beach House
Mackay Airport
Mackay Airport Harbour Beach Race Day
Mackay Beach Accommodation
Mackay Blacks Beach Holiday Park
Mackay Cable P/L
Mackay Fish Market
Mackay Grande Suites
Mackay Holiday Home Mt Pleasant
Mackay Marina Pty Ltd
Mackay Region Chamber of Commerce
Mackay Regional Council
Mackay Skydive
Mackay Taxi Holdings
Mackay Transit Coaches
Magpies Sporting Club
Mantaray Charters
Mayor Deirdre Comerford
Media Whitsundays
Medibank Private
Megaforce Charters
Melba House
Mid City Motor Inn
Miner’s Lodge Motor Inn
MOE Office Supplies
Moranbah Community Workers Club
Moranbah Traders Association
Mt Coolon Hotel
Museum of Tropical Queensland
MyCow Pty Ltd
Nebo Hotel
Neem Hall
North Mackay Bowls Club
Oaks Carlyle
Oaks Middlemount
Oaks Moranbah

Oaks Rivermarque
Ocean International
Ocean Rafting
P. Comino & Sons
Paronella Park
Payne Print
Peppers Airlie Beach
Pioneer Valley Golf Club
Pioneer Valley Show Society
Platypus Bush Camp
Potter’s Oceanside Motel
PRD Nationwide
Premier Caravan Park
Qantaslink
QLD Parks & Wildlife Service
Queensland Rail Travel
Quest Mackay
Quest Mackay on gordon
Rainforest Scuba
Reef HQ Aquarium
Reeforest Adventures
Rockhampton Heritage Village
Rover Holiday Units / Mackay Apartments
Sandra Batterham
Sarina Beach Motel
Sarina Beach Store
Sarina Golf Club
Sarina Motor Inn
Sarina Sugar Shed
Sarina Tourist Art & Craft Centre
Seabreeze Tourist park
SeaEagles Beach Resort
Shakespeare International Motel
Shamrock Gardens Motel& Shamrock Hotel
Sirromet
Skills Training Mackay
Sorbello’s Italian Restaurant
Soundworx Pty Ltd
Southern Cross Austereo
Southern Suburbs Football Club Mackay Inc
Starlight Screenings Mackay
Stoney Creek Farmstay
Sun Plaza Motel
Tallship Adventures P/L
That Sapphire Place
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MEMbERS 2014-2015 cont.
The Beach House Salonika
The Feathered Nest
The Leap Hotel
The Old Station TeaHouse
The Park
The Shores Holiday Apartments
Theresa Creek Dam
Thirsty Sound Beach Bar and Grill
Toscana Airlie Beach Accommodation
Tourism and Events Queensland
Traveller RestCaravan Park
Tropic Coast Motel
Ulysses Garden Café
Waterfront Getaway
Whispering Winds
White Lace Motor Inn
Whitehaven Xpress
Whitsunday Crocodile Safari
Whitsunday Jetski Tours
Whitsunday on the Beach
Whitsunday Sailing Adventures
Windmill Motel & Reception Centre


