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Logo on the web
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FERRARI CHALLENGE

These guidelines (the “Guidelines”) set forth the terms and conditions under which teams (the “Team(s)”) taking part to the Ferrari

Challenge Championship (Europe, USA or Asia series) (the “Championship”) are allowed to make use of the “Ferrari Challenge Logo”
reproduced in Table #1, property of Ferrari S.p.A. (“Ferrari”).

As a general rule, each use by a Team of the “Ferrari Challenge Logo” is subject to Ferrari’s prior

written approval. The approval can be requested by sending an e-mail to FerrariChallenge@ferrari.com
keeping copied one of the following emails:

for Ferrari Challenge Europe: andrea.mladosic@ferrari.com
for Ferrari Challenge North America: louis.colmache@ferrari.com
for Ferrari Challenge Asia Pacific: filippo.zanier@ferrari.com

for Ferrari Challenge United Kingdom: marco.gasparet@ferrari.com
The Gudelines include also rules regarding the use of the Team’s logo and of the Team’s sponsors logos.

Save as for the rights granted under these Guidelines, the Teams and/or their sponsor/partner are not allowed to use / produce:

I images, drawing and other representations (both still and moving) of Ferrari (the“Ferrari Images”)

Il. any name, logo, trade/service mark, identifications, designations or other element owned by, pertaining to or directly or indirectly
referred or referable to, Ferrari, including (but not limited to) predominantly red elements or components (collectively, the “Ferrari
Elements”)

1. items (including merchandising and/or other promotional products / materials) bearing and/or reproducing the Ferrari Images
and/or the Ferrari Elements

CH WILL NOT COMPLY WITH THESE GUIDELINES.




@ Ferrari Lhallenge
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The Teams are entitled to affix the “Ferrari Challenge Logo” on the following materials only:

the Team’s support vehicles attending the races of the Championship, in accordance with the branding guidelines and instructions
as set forth in Table #3

the Team’s apparel, in accordance with the branding guidelines and instructions as set forth in Table #4.

The Teams shall affix on the Team clothing items bearing the “Ferrari Challenge Logo”, the anti-counterfeiting “Not for sale”
tag/label (the “Tag”) purchased from Artigrafiche Pagani, Italy, the official Tag’s supplier of Ferrari.

The Tags can be requested by email to agp@artigrafichepagani.it, always copied ferrarichallenge@ferrari.com, in addition with one
of the following emails:

- for Ferrari Challenge Europe: andrea.mladosic@ferrari.com

- for Ferrari Challenge North America: louis.colmache@ferrari.com

- for Ferrari Challenge Asia Pacific: filippo.zanier@ferrari.com

- for Ferrari Challenge United Kingdom: marco.gasparet@ferrari.com

the Team’s communications’ materials (e.g. newsletter, press releases), in accordance with the branding
guidelines and instructions as set forth in Table #5 and Table #6

the Team‘s website, in accordance with the branding guidelines and instructions as set forth in Table #7



THE LOGO ON TEAM CLOTHING
Appendix (A)

Racing Shield

Colour Palette and conversion

Large size and Small size

/\
>90 mm <90 mm
S4F/ S4F/
Large size Small size

There are two variants of the logo, according to the total height of the Shield: Large Size - to be used
for heights greater than 90 mm; Small Size - to be used for heights less than or equal to 90 mm.
In each case both versions are provided in their folders.

Cmyk, Pantone and Rgb versions

Pantone, Four Colours and RGB

Pantone’ 485 Panton€ Process Yellow Pantone’ 355 Pantoné’ Process Black Pantoné Cool Gray 11
CMYK: 0.100.100.0 CMYK: 0.0.100.0 CMYK: 100.10.100.0 ~ CMYK: 0.0.0.100 CMYK: 0.0.0.85
RGB: 227.33.25 RGB: 255.237.0 RGB: 0.149.62 RGB: 0.0.0 RGB: 75.75.75

All colours are applied to the files in their folders: CMYK, or Pantone.

Greyscale and One colour versions

Positive Negative

@ Ferrarilhallenge

Asia Pacific 2020 Trofeo IIRELI.I Asia Pacific 2020 Trofeo IREI.I.I

@ Ferrarilhallenge

Descriptors such as Sponsor, Places or Years are editable in the file. Negative version for black or dark backgrounds.

The Font used is ITC Legacy Sans Regular.

_@ FerrariLhallenge

_@ Ferrarilhallenge

Asia Pacific 2020 Trofeo INRELLE Asia Pacific 2020 Trofeo INRELLE

Positive Negative

——

rerrarihalienge) _@ Ferrarilhallenge

Asia Pacific 2020 Trofeo IIREI.I.I Asia Pacific 2020 Trofeo IREI.I.I

p—

@ Ferrarilhallenge

L@ FerrariLhallenge

Asia Pacific 2020 Trofeo INRELLY Asia Pacific 2020 Trofeo INRELLE




LOGOS ON CHALLENGE CAR

Trofeo INRELLE

The sponsor and team logos cannot be too close or cover the official Ferrari brand on the car. This rule is also valid for the logo of the
Team partners on the car.

SPONSOR SPONSOR
SPONSOR

SPONSOR’S LOGO SPONSOR’S LOGO
OVER THE FERRARI LOGO ALL NOT AppROVABLE OVER THE FERRARI LOGO

SPONSOR’S LOGO TEAM’S LOGO NEAR THE
OVER THE PRANCING HORSE FERRARI LOGO

SHONEOR

T YOUR
EAM LOGO



THELOGOONT

ONLY ONE LOGO
NO OTHERS LOGO PRESENT ON THE ITEMS

NOT COMBINED WITH THE TEAM LOGO

= By
Yoy,
EA}” lgao P

ON WHITE ON YELLOW ON RED ON BLACK

NOT APPROVABLE

ASSOCIATED WITH THE TEAM LOGO,

COLOUR COMBINATION INCORRECT
V& oo s |
NOT APPROVABLE
FVOU COMBINED WITH
R, SPONSOR’S LOGO
D ™

ON OTHER COLOURS
ONLY WITH WHITE BACKGROUND




Appendix (B) E3

The Teams shall affix on the Team clothing items bearing the
“Ferrari Challenge Logo”, the anti-counterfeiting “Not for sale”
tag/label (the “Tag”) purchased from Artigrafiche Pagani, Italy,

the official Tag’s supplier of Ferrari.

The Tags can be requested by email to

agp@artigrafichepagani.it, always copied
ferrarichallenge@ferrari.com, in addition with one

of the following emails:

- for Ferrari Challenge Europe: andrea.mladosic@ferrari.com

- for Ferrari Challenge North America: louis.colmache@ferrari.com

- for Ferrari Challenge Asia Pacific: filippo.zanier@ferrari.com

- per Ferrari Challenge United Kingdom: marco.gasparet@ferrari.com

Cost of each label: 0,06 €

@ Ferrari Lhallenge
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erranri

AG 28 SYSTEM

ANTI-COUNTERFEIT
P R O J E C T

TECHNICAL DRAWING - 1:1 scale

LABEL VISIBLE IN NORMAL LIGHT LABEL VISIBLE IN NORMAL LIGHT
AT 90 DEGREE AT 45 DEGREE

17,46mm

SPACE FOR SEW

sy 7 oy T sy 7, -
6
: Q»@@fg]ni MM CLEAR TO CYAN %ﬁ@
& Ferrari Ferrari
7mm
NOT FOR SALE NOT FOR SALE
NUMBERING
FRONT FRONT
LABEL VISIBLE IN RETRO- LABEL VISIBLE WITH LABEL VISIBLE
REFLECTIVE SOURCE INFRA RED LASER UNDER U.V. SOURCE

CONFIRM

FRONT FRONT

NUMBERING
GENERIC: G + 7 NUMBERS - EXAMPLE: (G1234567)



LOGO ON TEAM’S COMMU
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THE LOGO ON HEADED PAPER
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Ferrari Challenge logo can be used in TEAM’s headed paper. The only restriction is that the logo must be separate from the other logos
on the printed item or page. Its purpose must remain as an element that describes the Championship affiliation.

T2 ouR e ous
EAV|IOGO, EANI|IOGO,

spdiiton
Trofeo IFRELLE
CHALLENGE LOGO SPONSOR
REMAINS IN AN
ISOLATED AREA WITH a/‘l’T":'B'NED
RESPECT TO THE OTHER TEAM LOGO

BRANDS

NOT APPROVABLE

COMBINED
WITH
OTHER LOGOS

@ Ferrarilhallange
Trofeo FimETEE

Nome Team - STATO - CAP Citea - Indirizzo completo - Tel 000 035 1234567 - Fax Tel 000 035 1234567 - indirizzo@posta elettroni Nome Team - STATO - CAP Citta - Indirizzo completo - Tel 000 035 1234567 - Fax Tel 000 035 1234567 - indirizzo@posta elettronica

SPONSOR SPONSOR  SPONSOR ~ SPONSOR SPONSOR SPONSOR  SPONSOR ~ SPONSOR
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THE LOGO IS PLACED IN THE SECTIONS
ILLUSTRATING THE ACTIVITY WITH FERRARI

La nuova 488 Challenge Evo ha
fatto il suo debutto nel corso
delle Finali Mondiali Ferrari in
svolgimento presso IAutodro-
mo del Mugello. A tre anni dalla
presentazione della 488 Challen-
ge awenuta a Daytona, la Casa
di Maranello introduce un kit di
aggiornamento  sviluppato  con
Iobiettivo di migliorare le perfor-
mance assolute, la guidabilita e
la ripetitivita della prestazione,
per offrire ai piloti sempre maggior
piacere e divertimento di guida.
La 488 Challenge Evo raggiunge
questi obiettivi massimi la

downforce e controli elettronici.
Le prestazioni vengono garantite
dallincremento del carico verti-
cale e dal nuovo sviluppo degli
pneumatici Pirelli; per quanto
figuarda il piacere di guida, af-
frontato in sede di sviluppo iniziale
attraverso sessioni al simulatore di
guida GT, si & deciso di partire da
una valutazione approfondita del
bilanciamento aerodinamico tra gli
assi, che & stato spostato in avanti
al fine di favorire la prontezza di
inserimento e la riduzione del sot-
tosterzo in uscita di curva. Il bilan-

sinergia tra aerodinamica e dina-
mica veicolo, ovvero l'interazione
tra pneumatici, bilanciamento del

ciamento “dialoga”
con i sistemi di controllo E-Diff3 e
F1-TCS basati sul Side Slip Con-
trol (SSC), i quali offrono nuove

SPONSOR  SPONSOR Sg(gm%ljﬁﬁ

tarature dedicate. Il concept di
controllo SSC, che si fonda sullo
stimatore dell’angolo di assetto,
& stato adeguato ai nuovi livelli di
performance per fornire ai sistemi
di controllo un linguaggio comune
finalizato alla massimizzazione
dellagilita in ingresso curva e della
disponibilita di trazione in uscita.

SPONSOR  SPONSOR

IF THE TEAM RACE WITH FERRARI ONLY, THE LOGO CAN BE PLACED ON THE HOME-
PAGE RESPECTING THE MAXIMUM HEIGHT OF 1/10 OF THE PAGE’S HEIGHT

@ Ferrarilhallenge
ofeo ITRELLY

Nome Team - STATO - CAP Citta - Indirizzo completo - Tel 000 035 1234567 - Fax Tel 0/ 1/1“ 1567 - indirizzo@posta elettronica

SPONSOR SPONSOR  SPONSOR  SPONSOR

1/10




OTHER LOGOS
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Save as otherwise indicated in these Guidelines, Teams are not allowed to use Ferrari Images and/or Ferrari Elements (see definitions on
page 2), including the logos. Below some examples of incorrect uses of Ferrari Images and of Ferrari Elements.

ON CAR

ALL NOT APPROVABLE
&
ON TEAM CLOTHING errarl

ON OTHER MATERIALS
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THE CAR’S

3

Here below the car’s livery with the only series’s sponsor areas placed, so you can use the drawing as the guideline to follow to design
your car’s livery. Please note that the assigned spaces are not subject to changes in dimensions or branding. Once done, please send the
drawing to: ferrarichallenge@ferrari.com so we can approve your proposal before producing your partners stickers and finalize the livery
project. Ferrari logo (or parts of it). Below some incorrect uses of the logo.

Refer to the art.3 and art.4 of the 2019 sporting regulations. THE OFFICIAL LIVERY IS SPECIFIED IN THE SEASON SPORTING REGULATIONS.

OFFICIAL SPONSOR STICKERS DEDICATED AREA

CHAMPIONSHIP STICKERS
DEDICATED AREA

THE SPACES HIGHLIGHTED IN GREEN
ARE AVAILABLE FOR THE TEAMS.
HOWEVER FERRARI RESERVES THE
RIGHT TO USE THEM FOR ITS OWN
PARTNERS DURING THE CURRENT
RACING SEASON.

JABLE AT: http://images.ferrari.com/challenge/PSD.zip Correct position Shell




THE OVERALL'S CUSTOMIZATION
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The same is valid for the overalls, so here’s the drawing of the suit with all the series logos correctly placed. You can place your sponsors
in the white spots, and resend the drawing to us ferrarichallenge@ferrari.com for approval before the production of the overalls.

http://images.ferrari.com/challenge/sabelt.zip
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Lorse Llienki

MIX

Paper from
responsible sources
FSC

www.fsc.org FSC® C1 02706




—— SHARE YOUR PASSION —

FERRARIRACES

Ferrari Hong Kong

Attivita Sportive GT - Corse Clienti
Hong Kong Club Building Level 15
3 Chater road

Central, Hong Kong

+852 3974 8529
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Feeis: @ Sabelt SINGHA rotiform A7 oo sso0s

races.ferrari.com



