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Our Solutions
digitalize
physical retall

Pricing Automation
Shelf Management
Computer Vision
Digital Advertising
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We invent loT and digital
technologies that create a positive
Impact on society by enabling
sustainable and human-centered
commerce.
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International
Advisory
Board for
Global Retail
Sustainability
Transparency
and
Consumer
Protection

Roadmap
for

Positive
Retail

The Positive Retaill Roadmap

:

Peter Brabeck-Letmathe Yanshun Chen
Chairman Emeritus of Nestlé Chairman
Vice-Chairman of the World BOE Technology

Economic Forum (WEF)

Candace Johnson
Board Member of the ICC
Chair of Seraphim Board

Viviane Reding
Former EU Commissioner
& VP of EU Commission

.
‘k,—“ﬂ':['
Hélene Ploix
Chair of Pechel Industries
Former Director of IMF & World Bank

Franck Moison

Former Vice Chair of
Colgate-Palmolive

1

> Contribute to retail’s
Net-Zero target

2

>Protect jobs, communities
and consumers by enabling
better and more
sustainable stores

3

>Develop wasteless and
ultra-low carbon loT
devices

MSCI ':

ESG RATINGS

CLIMATE

SES-imagotag
Net Zero by 2030
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RETAIL IS THE LARGEST ECONOMIC SECTOR AND
EMPLOYER

~20%

Global GDP

~15%

Global Jobs
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E-Commerce Global Growth

E-commerce in % of total retail sales 30-40%

In 5 years

\15-20%

B E-commerce Brick & Mortar
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SUSTAINABILITY RISKS

To reach 30% to 40%

of total sales,
direct e-commerce

of ~1B sgm

new DC/FC
+ operations & last-mile




Long-term potential
negative impact
on physical retall

employment due to

on/offline substitution
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THE BIG DIGITAL DIVIDE IN RETAIL
UNFAIR SHARING OF DIGITAL VALUE

Revenues _ Market Cap
Top 5
Physical $1T $0.9T
Retailers

Top 5
e-Commerce
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STORES ARE (PART OF) THE SOLUTION

Most goods
1 Store / <3 miles

~20M

stores
worldwide

400 person from all
consumers
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In-Store | Ultra-Fast Express Returns
Pickup : Availability Delivery & Service

DEL IVER IN THE FUTMMH >50% OF
GE ONLINE SALES %
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IKEA to spend 3 billion euros on stores as it adapts to e-
commerce

10 May 2022 22:45 (UTC+04:00) 1185

lower
emissions




RETAIL

Walmart drew one in four dollars spent on

click and collect — with room to grow in
2022

PUBLISHED THU, DEC 30 2021 7:00 AM EST
UPDATED THU, DEC 30 2021 1:17 PM EST

Melissa Repko
@MELISSA_REPKO WATCHLNE

Employees assist customers with online pickup orders at a Walmart Inc. store in Burbank, California,
U.S., on Monday. Nov. 19, 2018.

Walmart is putting
stores at the heart of Its
E-commerce strategy
Instore fulfilment

Pick-up &

Express delivery

Walmart >, Pickup

3700 stores
80% of total fleet
S100 Bn sales in 2022
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THE POSITIVE RETAIL sesimagotag

RESEARCH PROGRAM E&%ﬁ%ﬁ/\)lc
FRUM Qualcomm
McKinsey -
An independent cross-sector &C‘)pany m. Microsoft

knowledge collaboration
addressing the role of digitization
In the revitalization of retail and its
potential societal and
environmental positive impact
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SUSTAINABLE
SOURCING /
LOCAL FOR LOCAL

FOOD

TRACEABILITY SAFETY

SUSTAINABLE
STORE
ECONOMICS

LOCAL
E-COMMERCE

LOW CARBON 020

WASTE LESS

STORE BRAND /

DIGITIZATION RETAIL
EFFICIENCY

FRICTION
LESS

RETAIL MORE / BETTER

CONSUMER MEDIA LOCAL JOBS

SATISFACTION

. BETTER CITIES /
_{ : COMMUNTIES WELLBEING
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So what for the TCG
retailers and brands?

The

“phyqgital”
opportunity

Sustainability
Local / Physical E-commerce (lower emission)
Paperless

Positive social impact
More / better jobs
Communities well being

Consumer expectations
Faster pickup & delivery

Seamless O20 / Human centered store experience

Brand-retailer collaboration
Supply chain
Retail media

ses imagotag
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PRECISION
MARKETING

rtajer JAST

Our advantage

Nine million people shop at Kroger (the 3rd largest retailer) each day, and we

capture 97% of those transactions. A relationship with Kroger gives c;arﬂpaﬂ'i’és

exclusive access to customer data and 84.51° science on a massive scale.

2.8B 2800 60MM

annual visits stores in 35 states households



“THE EUROPEAN TCG SECTOR IS READY TO START

Milano
Auricolari interni di tipo canale
RP-_'I'SI!-M _30
= 8 T Bnamic Sponsored
Price Badge

Ottimizzati per i
dispositivi mobili

PANASONIC
Cuffia
RP-TCM130E-A

59,99

29 Punti Unieure Club

—

Sponsored
. Content

|

QR/NFC

V=
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DIGITAL IN STORE BRAND CAMPAIGNS

\ESPRESSO |

Video Content O | T

Product Launch \ _ ! FLASH THE QR CODE

Influencer Link % SO N N

Augmented Reality Experience | / \ Nespresso What Else

s : | Ty ; _ video

Online + In-store Synchronized Ad o siaring Nicheelcloorey |
+ L

Cashback S e T

Seasonal Message..

ses Imagotag




PAN EUROPEAN CAMPAIGNS

*) unieuro

NESPRESSO® Vertuo Next kaffemaskin
av Krups, Dark Chrome

et 11 lite

Y
3/ Xy oz

1 FLASH THE QR CODE

> N

to watch the new

Nespresso What Else
video
Starring Michael Clooney

- Hurry: 5 days left -

N\

ELKJOP »

DELONGHI Dim.(aPxAY 18207288 o

Esp
EN200R Tipa di controllo;
Supporto Smart
Sistema acqua cald

Capacit in tazze

189,99 Aﬂmilc service

SSISTENZA AGGIUNTIVA
94 Punti Unicuro Club 3 anni € 24,99

DELENZO0R

FLASH THE QR CODE

ShY

to watch the new

Nespresso What Else
video
Starring Michael Clooney

FLASH THE QR CODE

> N

to watch the new

Nespresso What Else
video
Starring Michael Clooney

all ¥ @)

= Taastrup Q

Boisson, Cave Café, Thé, Boisson chaude Café

STARBUCKS
Starbucks Sbux Nespresso Veronax10
55G.

Les 10 capsules, 559

Kort om produktet

Bryg en laekker kop kaffe med denne NESPRESSO®
Vertuo Next kaffemaskine fra DeLonghi med en
kapacitet pa 1,1 liter. Den understetter 5 forskellige
kopsterrelser og er udstyret med Nespressoss
Centrifusion-bryggesystem.
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SES LAUNCHES THE TCG IN-STORE DIGITAL MARKETING HUB

Brand Retailer

“Junieuro|| ELKIOP) g N worten B LN | euronics] net@net § FNACDARTY B spaosstakt || & ouianger

SAMSUNG Retailers
Bring new services to brand
Lenovo :
Develop store-only services
Direct to consumer new win-win partnerships
dyson
SONY
Brands
magimix Leverage qualified store traffic thanks to
existing shelf-edge digital technology
Real time & traceable
Moment of truth / high conversion
ASEB Web-like analytics

E] Electrolux



@ Captivating for Shoppers

@ New Revenue for Stores
@ Performance for Brands

@ Better than Online
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