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Key drivers for social entrepreneurship action
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Social enterprise challenges
(Bessant & Tidd, 2007)
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Social Enterprise Development: Georgia
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elr presence 1s strong given
the 1nterests of various stakeholders, growing
demand, and triggering factors.




Appeared leader and champions to design
social impact actions and seek the action
space opportunities

Response by NGOs/Civil Society
Organizations to the donor imperatives to
transform their actions into for-profit
activities and more sustainable approaches

Many social problems unaddressed by the
government, hence much social
entrepreneurship opportunities



Up to 40 social enterprises are in Georgia

Approximately 20% carries out economic activities
with an annual revenues up to 12% (study, 2010)

Majority of organizations 72% are based in Tbilisi
while 28% is in the regions

One third of the enterprises does not have full-time
staff

The core activities include skill-set development
and capacity development activities for
disadvantaged groups



Key Local & Int’]l Donors
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nal Organization for Migration

° Communlty Centers (38) by the GoG — Ministry of
Justice




Challenges
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problem define and action)




Opportunities
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| start-up, innovation and
entrepreneurship ecosystem
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