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Get Craig Proctor’s Action Plan for Internet Success

A simple plan any agent can use to generate:
MORE Buyer and Seller Leads...
MORE Closings...
and MORE Commissions...

Even if you have no previous Internet Marketing experience!

visit GraigProctorSuccessWebsite.com

Copyright © 1998-2015 ConsulNet Computing Inc. ALL RIGHTS RESERVED.
This is proprietary or confidential material and may only be used under license. Its use is governed by the terms at
http://SuccessWebsite.com/Terms.htm. Unauthorized use in any form is prohibited.
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ATTRACT

Lead Generation Media Campaign Hooks

Where can we find Buyers and Sellers? What do Buyers and Sellers want?

Property Hot Lists Listings / Search

Leverage Your Existing Marketing — . L T
— Distress Sales/ ¢ S % FREE Online

* Domain name on everything  Business cards '53_5 : S * Home Sear

* Email signature « \loice mail message o —

« Stationery / Letterhead =i Fhe HoTLST

Offline Advertising Unique Selling Propositions Special Reports

o ValPak, Ad Mailer « Information tubes FREE, Quick Overﬁ _

* Specialty advertising * Editorial-Style ads ———

« Automobile painting « Newspaper s - mmgmm
« Billboards « Classifieds \ g, - S e
* Bus benches/shelters * Postcards - — w snmonsatis B
e |ist exchange (endorsed) ¢ Bulk ad mail

e Press releases e Direct mail

e Targeted list rental * Newspaper inserts

e Flyers o) The Ultimate Hook:
o Deer Diress BabeaDack r

Farecioadres Hotiat §200 & Ug iy Localized Hotlists

Online Classifieds Social Media — =
« CraigsList.org «BLOG (must-have) i
* eBay Classifieds « Facebook -
o Twitter
« Backpage.com * YouTube Popular Campaigns
* Google (Local) * Many more... These... and over 20 more!
(Sellers) (Buyers)
Search Engines Joint Ventures « Qver-the-Net Home Evaluation « VIP Buyer Program
e Natural SEO e | ocal sites « Find Out What the Home « Property HotLists (HDX)
e BLOG for SEO « Reciprocal Links Down the Street Sold For « Buy With Zero Down
« Neighborhood Info « Guaranteed Sale Program « Stop Paying Rent
e | ocal Businesses « Pass Home Inspection and Own Your Own Home
« Pay-Per-Click (PPC) - FSBO - Private Sale - Save Thousands When Buying
« Google Adwords « Expired Listings « 9 Buyer Traps
* Bing (MSN) « Empty Nester « Avoid Costly Legal Mistakes
o Yahoo! « Negotiating the Sale « 13 Extra Costs
o Others... « Pricing Your Home « Best Financing: A 3-Point Plan

a i o Bttt
e %

Banner Advertising Leads By Hook Type
« Realtor.com (etc.) Special
e | ocal TV, radio, newspaper sites USPs/ /" Report

i Evaluati — 0
o Other local sites V?QU;:;OH \/ (5 %)

MLS Search

(25 %) Not all Hooks

are the same!
Property Hotlists
(60 %)




CAPTURE
4 Pillars of Online Capture

Branded

Don't Pay Another Cent in Rent to Your Landlord
Before You Read This FREE Special Report...

StopRenting.com
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Don't Pay Another Cent in Rent ()35 Gty capy et v rpanhr:
to Your Landiord B
Read Thi

LEooe®
FEATURED LISTINGS

» Make it easier for people to find YOU

» Reinforces image & professionalism

« Essential to cash in on easy referral business

« Use in ALL your client follow-up to build relationships
o SHORT-TERM leads: ready to do business now

SMS

MORE HOMES LIKE THIS

mwr: 1003 10:999000

Carrier data charges will apply.  Text T1003 to 555000 for terms
o o

FE—————

[T &

[afeladalalelrialsta]
EOERDOODCR
anAQOoE -
e —

poBooooooa
EopROnOOCE
“aAoog -

» Provide instant property details and reports to leads via
text message

« Instantly capture Cell # and Email Addresses

« Follow-Up immediately, even while the lead is still in front
of the house!

Less Branded

Get FREE In:

Hotlist

Got FREE Insf 2

Don't Pay Another Cent in Rent @% > Get your copy of the report here:
to Your Landlord Before You P Noms:

Read This FREE Special Report st Name:

Get FREE Instant Access by completing the form on this page.

« Dramatically increases Response % by flying under the
advertising radar (consumer service)

« Your domain name isn’t an obvious selling flag

« Use in all lead generation advertising to new clients

o LONG-TERM leads: still gathering info

HDX Listing Portal

HOTLISTS

» 90% of buyers/sellers begin by searching for listings
on the Internet

« |nstantly provide customized HotLists of best potential
homes for leads + freedom to search

» New/Updated Listings provide re-engagement and follow-up




CONVERT

Exclusive
Craig Proctor
Universal
Follow-up Plans

RE-ENGAGE . FOLLOW-UP

Until Closed V) < Personalized, Targeted

Email updates
Bl of prospect
activity
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Marketing Tip: Create a Buyers in Separate Your BEST
Waiting Program from your list of Leads Leads From The
TIRE KICKERS!

e Craig Proctor Universal Follow-Up Telephone Scripts and Email Plans
* Record Notes & Answers to Qualification Questions The ONLY Email Message I've Ever Found That Will RELIABLY
¢ Email Notifications for New Leads Get Buyers And Sellers To Repeatedly Return
e Automatically assign Leads to Email Drip Plans + Send automatic HotList Updates via SMS!
¢ \/iew Leads’ Web and Listing Activity
o Sift, Sort, and Tag Leads

Follow-Up Activities Re-Engage Activities
Telephone Follow-Up (ABSOLUTE MUST)

® Multiple-Step Follow-Up ® MylLeads Automated Email Drip
Sequence ® Craig Proctor Universal
® SMS Follow-Up / Broadcast Follow-Up Plans
® Email ® Specialized Custom e-Plans
® Direct Mail ® Online newsletter for current
and past clients and prospects

Property Searches ® Information Library
New/Updated Properties ® Incentives

Saved Listings ® (ift for Appointment
Home Tour Schedules ® Contests




TRACKING

TrackMySuccess™ identifies which of your Marketing Activities are working efficiently and which aren't.

Drop your dogs and use the money to increase your better campaigns - over time, you'll streamline your marketing
budget and develop marketing systems that work!

What are you willing to pay to get a client?

e (Cost per Lead / Cost per Client
¢ (Choose the Marketing Activities with the Lowest Cost per Lead/Client

Print Report
Media Outlet Ad Title
Google media outlet  (G_Stlohns2Apt_AdA)
(G_StJohns2Apt_AdB)
(G_StJohnsHomeDownTheStreet)
(G_StJohnsH jal_AdA)

TRACK Your Results

(G_StJohnsLuxuryEstates)

and MAXIMIZE

(G_StJohnsMLS_AdA_menu)

(G_StJohnsMLS_AdA_MoveUp) % YO ur S u CCBSS'
(G_StJohnsMLS_AdB_menu) H
(G_StohnsPricesinYourArea)

(G_TradeUpGuarantee)

Total: 2322

Media Outlets Total: 2322

“Benefit-Rich”
DOMAIN NAMES

Multiple Domain Names facilitate online tracking of your offline advertising:

¢ “URL Forwarding” allows a custom domain name to be redirected to any landing page you desire

e se different domain names for different media

e TrackMySuccess™ then reports on Lead Activity for each domain used, allowing you to compare
the effectiveness of different media

Find Out What Your Home
Benefit-Rich Domain Names increase response to advertising Is Worth On-Line

- be Su re the domai n descri bes a beneﬂt You will receive information on what comparable homes have sold for in your \
eg. YorkRegionHomelnfo.com, AreaHomeSearchOnline.com )

Based on this information, you will know what your (
home is worth.This complete Confidential Market

Analysis is absolutely FREE. S

For a Free, Quick On-Line Home EvaluationVisit:

www.AreaHomeSearchOnline.com
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Find Out What Your Home

Go g[e" rdow i
AdWords ?

e, ui
www.AreaHomeSearchOnline.com

Looking for Foreclosures? 5o

Find Deals On Foreclosures in AZ MORE HOMES LIKE THIS
1000’s Of Listings, FREE to Search! 11003 10.9995000
www.GetForeclosuresFirst.com Gater s chrgos il gy Tet 1003 10 3500 trms

***FIRST TIME BUYERS***

TRACK Your Results and
MAXIMIZE Your Success!

Exclusive
Craig Proctor
Universal
Follow-up Plans

RE-ENGAGE

Until Closed 08

CAPTURE
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Convert Prospects
Automatically with
Instant Access

il ER |

FOLLOW-UP

Personalized, Targeted




