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Today's Agenda

An overview of social media

Establishing marketing goals for your social media activities
Matching your target audience with the social media they use
Discovering which social media are best for which purposes

Assessing the success of your social media activities
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What Makes a Medium Social?

Communications tool for listening
Starts conversations

Encourages people to pass it on
Finds ways to travel on its own

Invites comments and feedback
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It’s a Monolog Until
‘Someone Responds!

= Your goal is a minimum of two responses for each
post that you make

2 FOR 1
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Where Social Media Fits Into
Your Business

Operations
Accounting Manag_e_ment &
& Finance Hiring
Social
Media Online
Marketing Marketing
& Sales

©2016 Watermelon Mountain Web Marketing 5



What an Online Marketing Mix
~ Looks Like

i E-newsletter
PPC Paid Banners

Ads
SEO (natural

search
marketing) — Web G Social Media

Press /

Releases
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Why Use Social Media?

= (Casting a wider net for your audience
= Branding and publicity

= Building relationships with clients

= Improving search engine ranking

= Selling when the opportunity arises

= Saving money on advertising
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Hurdles with Social Media

Hard to gain visibility on major social media channels

Time-consuming to respond to posts
Poor distribution on monetized channels
Most are better for branding than sales

B2C using social media aren’t there to buy, but to
communicate with friends

B2B make different use of social media
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Planning Your Social
- Media Campaign

= [It's better to use 1-2 channels well than to use many poorly
= Rule of thumb: 2 hours/week/channel

= Take advantage of existing resources and skills

= Match your channels to your goals and audience

= Establish baseline frequency and stick with it
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Basic Principles.

= Respond promptly to questions

= Frequent & recent posts more important than length
or quality

= Supplement with other online and offline marketing

(e-newsletters, direct mail, press releases, etc.)
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What Are Your Goals?

= Sell your work

= Increase attendance at events
= Teach classes or workshops

= Bring visitors to your studio

= Show in galleries, exhibits

= Raise funds

= Become rich or famous
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Who's Your Audience?

= Demographics

= Geographic range

= Income and education level

= What motivates your audience

= Why do they prefer a specific channel
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Social Shmocial

2 Facebéok - generél networking, targeted ads
= Twitter — news, events, reminders

= LinkedIn — professional networking

= Pinterest — image sharing

= Google+ - helps with Google ranking

= Instagram — image sharing on smartphones

= YouTube — video sharing

= Meetup — local live activities
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Commonly Used Social Media

Commonly used social media platforms
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Facebook

Twitter

LinkedIn

Pinterest

Google +

Instagram

YouTube

Meet-up

Social Media Strategy
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Don’t Forget Art Blogs

myartspace-blog.blogspot.com

MYARTSPACE>BLOG
= Branding

= Build relationships
- ReC|prOC|ty Superstition Aside, Art Can Be Powerful FRiAn

EBALHATAIN
ERIAMN SEIEA

LIME MCCORMACK-SHIBA

EBALHATAIN

M Y A R T S P A C E CHRIS WILLEOX

JEMMY HARRIS

Superstition Aside, Art Can Be Powerful

Edit-M=
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Facebook: Tattoo Pride for Tattoo Artistry

ww_w.fa_c_ebo_ok.com /groups/32140274011/

Tattoo Pride for Tattoo Artistry | & Jon

wal  Info Discussions Photos Video  Fvents

0 Avishai Tene
.'. _i.‘:‘ g : =
L3 e ’...

H 4l ':‘jf{ ORI

Tattoo Pride for Tattoo Artistry Photos

Marc Pinto % meet Jaso
Pinto' el

ns & those with Pride for SKIN INK
& Tattoo Artistry

Information

the Annual SRS R e Bl

Tobbnn L mmbam Tnin
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Twitter: Fedde Le Grand (Musician)

www.twitter.com/feddelegrand

1 edmprod.com/social-media-part-3

1c. [US] | https://twitter.com/feddelegrand
Wome §
OUT NOW ON BEATPORT ~ OUT NOW ON ALL PORTALS

SHARE YOUR GRAND MOMENTS g 1EGRRRD
REfR
#WEGOGRAND =

2.3K 724 677K 1,809 2 Follow

b A 2.3l
G R A N D Tweets  Tweets &replies  Media

#WeGoGrand Fedde Le Grand
Fedde Le Grand

OUT NOW: @FeddeLeGrand-Riyth This is the Rhythm Of The Night!!
Of The Nig ub mr:l}
feddelegra to/RhythmOfTheNig.
Y Viebsite

feddelegrand.com

Joined March 2009

Love to see your gogrand photos tonight!! #VeGoGrand..

Let.s gO” 2,124 Photos and videos
»
-0 DM

7 Cah IN4E

« 16 937
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LinkedIn: Light Space & Time Art Gallery

linkedin.com/company/light-space-&-time---online-art-galery

Ondise

astiscy Light Space & Time Online Art Gallery
- Fine Art

Space 1-10 employees

& Time

Light Space & Time Cnline Art Gallery conducts monthly themed art competitions and art exhibitions
for new and emerging artists on a worldwide basis.

~  Seemore Vv

Recent Updates

Light Space & Time Online Art Gallery Congratulations to Dianne English, our Winning Artist and all
ofthe Other Artists Who Were Accepted into the Gallery's 5th Annual "Botanicals” Online Art
Exhihition. Itis Mow Online and Ready to be Viewed. Thank You So Much!

e e S T | “Botanicals” Art Exhibition — May 2016

lights pacetime.com The gallery's competition for April 2016
was the 6th Annual “Botanicals™ Art Competition. 2D and 3D
artists (including photography) from around the world, were
called upon to make online submissions for possible inclusion in
to the Gallery's May...

Light Space & Time Online Art Gallery Congratulations to Rex Good the Winning Artist and all of the
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121 followers Follow -

How You're Connected

1 Employee on Linkedin

See all »

Light Space & Time Online Art Gallery
Showcase Page

e Light Space & Time...
iah Fine Art

space 1-10 employees

intis Light Space Time's Mini
Artist Marketing Help &

Space ;
e ArtTips

3 followers

L | P




Pinterest: Serengetee

www.pinterest.com/serengetee

Wi
Serengetee

Wear the World - Customize fabric from around the worid onto products you love

lookbook whatsnew Wander wisewords ee Serengetee KIDS

BE YOU.
BUT COOLER.

adventures collaborate mascot

| 'mi??’
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Google+: Beatstone

www.plus.google.com/+ArtistsInThePlus

Google +

Home
Collections

Join Google+

Send Feedback

Help

% DropboxInstaller.exe X Show all downloads... *
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Instagram: Kenny Schart

www.instagram.com/kennyscharf

kennyscharf | Forow |
Kennyscharf Various current and random stuff www.kennyscharf.com

1,003 posts 66.7k followers 689 following
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YouTube: Art21

Www.yoqtube.com / us_er/ a_rt2 10rg

You ([T

ft Home

¢ Trending

~N

m Gaming

Movies 41,782
B v show

B tews

(@] Live

n Spotlight ] Sarah Sze: "Measuring Stick" | ART21 Related channels
360° Video ke ! Tate

Subscribe
© Browse channels
Ek ERIC MINH SWENSO..

i Subscribe
Sign in now to see your

channels and guy’: g empers g Louisiana Channel
recommendations! " 1 N b e e 8 Subscrive

=N : LR The Museum of Mo...

Subscribe
@ YouTube Red ore
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MeetUp: Arts New Mexico

www.meetup.com/Arts-New-Mexico

Who do | know here?

Log in with Facebook to find out
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Website: Crafty Chica

www.craftychica.com

Sign up for the Visit My

Monthla Newsletter! Online S\{%
Shop now!

HOME BLOG \VIDEOS STORE BOOKS v DIY v STORYTELLING FOOD SEASONAL v LFESTYLE ~

. RELAXING = FREE CRAFTY CRUISING: A
PAINTING CHICA GUIDE TO

MUGS COACHING MEXICAN

(VIA PORTS m
SPAREMIN)!

Y o W\ T ’ - S
\ 2 » ’- = -:.:. E 3 Please Choose
o Vi s
e arRlE

CRAFTY CHICA SNAPCHAT

CRUISE WRAP  SUCCULENT  FOLLOW G t S 1 I'
+ GIVEAWAY!  TERRARIUM  THESE e ocial:
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Facebook: Crafty Chica

www.facebook.com/kathycanomurillo

- & g
_ Crafty Chica bm"‘%
4 cano-Murillo ™%, 4
.| Personal Blog

Timeline About Photos Events

K status Photo / Video

m Crafty Chica by Kathy Cano-Murillo

>
Try new things - like color combinations in your artwork! Here’s how!

buw i @
COLOR con%ﬁmous
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Twitter: Crafty Chica

twitter.com/craftychica

7 Nt ~ - |

4 - ; Ty ey . o .
!'v
G s o e
;. CRAFTY CHICA'S GUIDE TO ARTFUL SEWING (8 e 5y
\ R O v :

=1 == v "

H OGS h ERERE ER T %,
Re»

L CaoMUnid  §°  The Srafcy Diva's DI Seylebook

CAZA LOCA 45 Menky Crat Prajecis ot Burovising sod (sioriining

946

s & replies Media

Kathy Ca;wo-MurilIo
Embracing My Plus-Size Style
craftychica.com/2016/04/embrac ...

You may also like =

) ilovetocreate

i Heather Mann
0 Margot Potter
% Cathie Filian
=4
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ouTube: Crafty Chica

www.youtube.com/c/craftychica

You - h Upload

nember of m mitd networks

The Crafty Chica, Kathy Cano-Murillo

Crafty Chica YouTube Trailer Support this channel

Help The Crafty Chica, Kathy
Cano-Murillo make more
fresh quality content. Every
contribution is helpful, big or
small

Featured Channels
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Vine: Crafty Chica

vine.co/CrattyChica

L\ CraftyChica
' 28,339,624 Loops 464K 5 [m
Kathy Cano-Murillo. Artist, author, craft junkie. Founder/editor-chief of 3 ¥ -
y hitp://CraftyChica.com Phoenix, AZ
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Instagram: Crafty Chica

www.instagram.com/craftychica

Instagnam

craftychica [Fotow |
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Tumblr: Crafty Chica

craftychica.tumblr.com

SUBMIT ARCHIVE BOOKS ABOUT LINKS

| §
!ql 1”#

m e
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Google+: Crafty Chica

plus.google.com/+KathyCanoMurillo

Google +

Home
Collections

Join Google+

Send Feedback

Help

732 followers - Newspaper cohmnisl—tln\ed-novelisycreaﬁveprgsl. hittp://CraftyChica.com
4 S

o Kathy Cano-Murillo » PL

Not into live plants? Here's an alternative — make photo cactus
gardens! This is a project | made for MyPrintly.com using my HP

printer and photo paper. | simply took photos of my cactuses in my

yard and then cut them to shape! So easy and super cute!
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o Kathy Cano-Murillo » Fu

How do | decompress during stressful times? | paint mugs! Lots and
lots of mugs! That’s what went down last weekend. Coming back
from the cruise was crazy, | had so many tasks to catch up on, and
that's still going. By the time you read this, I'll be on..

Relaxing = Painting Mugs! - Crafty Cl




LinkedIn: Crafty Chica

www.linkedin.com/in/craftychica

in S

Kathy Cano-Muri”O d Grow Your Career By Following
Epsilon

Founder, CraftyChica.com

Phoenix, Arizona | Writing and Editing ,
CraftyChica.com ik :

iLoveToCreate, Grand Central Publishing, LifetimeTV.com
University of Phoenix Epsilon

Sandy, get the latest on Epsilon Jobs, N
m Send Koty el ) ~ . more!'

People Also Viewed

Maya Murillo
| Media Content

Creator/Influencer at
% Summary Mayainthemoment
Jo Packham
A crafty version of Selena-meets-the Hallmark Channel-with a dash of Oprah optimism = Crafty Chical! Creator, Editor in Chief of Where
Women Create, Where Women Cook,
About Kathy: & where women create BUSINESS
Kathy Cano-Murillo is an author, artist and founder of the award-winning site, CraftyChica.com. She is X Natalia Montuori
a social media powerhouse and is known for spreading the gospel of glitter — literally through her art : Global Growth Programs at Amazon
& craft, and metaphorically via her presentations & books! She has been a brand ambassador for
companies such as Coca-Cola, HP, WordPress, y, L 's Home Improvement Stores and many :
Her Crafty Chica productline is carried in Michaels stores ev all season, and sheis a y Lizza Monet Morales
aft columnist for The Arizona Republic and Gannett News Sen e has authored nine g Actor at SAG/AFTRA
0 ofthem novels. She has been featured on Mashable, and in The New York Times, USA
V. DIY Network,Lifetime TV and more. Known for her “Mexi-boho her hand painted
creations have been carried in more than 300 shops across the country including Bloomingdales Charlie Lapson

and Target. She is a third-generation Mexican-American, a native Phoenician, mom of twi fe, with i‘ﬁ'\'/e‘f'{ J';d f-CceZSONES Des'gﬂif ;0
fiv “hi sl b contestants and management a
five Chihuahuas! Miss Universe 2015
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Pinterest: Crafty Chica

pinterest.com/craftychica

Kathy Cano-Murillo, Crafty C...

Crafts, DIY. Latina style. Mexi-boho. Founder of CraftyChica.com. Artist & author. Check out my
novels!

Crafty Chica Tutorials i Accessories Beauty & Body Art Business & Blogging Tips

PATIO DIY:
Painted Pavers!

~
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Follow
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Use Scheduling & Sharing Toolg

= Save time

= Organize content

= See results of communications on a dashboard
= Hootsuite, Netvibes, RSS R’

= Use social media chiclets and share buttons
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HootSuite.com

More...

& Add Stream

,—.Hnme Feed Mentions '.Sem Tweets
III fuir ate rome o nin e b i atarm elo i ab W ater meloniife b
E gototraining eI digitlk ‘ WatermelonWeb

the FB i L v last might?
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Monitor Performance

= Monitor traffic on web, blogs, and
SOClaI medla Site Visitors Challenge
.

= Track appearances
. . o ¢== Traffic Quality/Site Relevance

= Quality less important than —

- QU ant|ty B;gzzg/:s (Site & Content Quality)

. Recency Earl¥°v.v2aoyszrers qumm Offer Quality, Persuasion

L ALl ¢ Conversion hurdles
= Frequency B
. . . | N ‘:/4— Conversions

= Conversion rate: what action did | ‘:

visitors perform?

37
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Google Analytics Tracks
Social Media

Horre Reporting tior Adrrin

Network Referrals

Ermail E

Social Referral

tanth
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Jan Zimmerman
Watermelon Mountain Web Marketing
info@watermelonweb.com
(505) 344-4230
watermelonweb.com/resources
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