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ENLIVEN D10.1
Website, logo and online presence

Dr Ellen Boeren 19.11.2016

1. Logo
The official ENLIVEN logo has been created in Word, combining a tree

with the acronym ENLIVEN on top and the full name of the

‘Encouraging Lifelong Learning for a Vibrant & Inclusive Europe’ next to

it on the right. The logo has already been integrated in a range of

online presence tools and will be included in project reports, policy

briefings, and invitations for dissemination events and so on.

2. Leaflet

A leaflet has been produced, the equivalent of two sides of A4, with each side presented in three

columns (see
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Appendix 1). The outer three parts of the leaflet include practical information. The front part of the

leaflet includes the ENLIVEN logo as well as the European Commission’s logo referring to the

Horizon 2020 programme. A short abstract of the project has been included as well. The middle

part of the outer side includes the names and e-mail addresses of Professor John Holford (Project

Coordinator) and Ruth Elmer (Project administrator). Links to the website and Twitter account

have been provided as well. The bottom part of this column has been reserved for the institutional

logos of partners. The last column of the outer side of the leaflet lists all participating

universities/research institutions as well as the names and e-mail addresses of their team leads.

The inner part of the leaflet is divided into three columns as well. The left column gives a short

explanation of the project together with the way in which the project is grouped into four research

clusters, representing 11 Work Packages. The middle part mentions the expected outcomes

focussing on the policy relevance of the project and the development of an Intelligent Decision

Support System. At the bottom of this column, a picture of the ENLIVEN consortium has been

included. The final column of the leaflet outlines the dissemination strategies to be applied during

the course of the project, referring to three different audiences: the academic community,

community of policy makers and practitioners and the wider public.

The finalised leaflet has been submitted to the consortium’s Dropbox and partners are asked to

have printed versions of leaflets with them whenever they are speaking at or attending events.

Leaflets will also be distributed to education and training institutions participating and/or having

an interest in the project.

3. Presentation templates
A PowerPoint template which includes the ENLIVEN logo has been produced for all team members

to use during their dissemination activities (see Appendix 2). The template has been posted into the

consortium’s Dropbox which is accessible for all team members.
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4. E-mail signatures
E-mail signatures have been constructed, outlining the ENLIVEN tree logo and the full name of the

project. The e-mail signatures have been posted in the consortium’s Dropbox for team members’

use. They have the opportunity to include a clickable link into the signature so that e-mail

receivers can easily access the ENLIVEN website, outlined below.

5. Website
A dedicated ENLIVEN webpage has been constructed by the Edinburgh team (see Appendix 3). The

website is hosted by Wordpress for which an annual subscription has been paid. The web address

is http://www.h2020enliven.org and will be maintained in Edinburgh. The website has several

subpages.

The home page shows a team photo of the consortium taken at the kick-off meeting in October

2016 as well as a brief outline of the project, divided into four clusters of 11 Work Packages. The

home page will be regularly updated reflecting on the most recent news in relation to the project.

Wordpress offers the opportunity to maintain a blog and this space will be used to give teams the

change to write shorter blog posts about the work they are undertaken and to post critical

reflections on policy items relevant to the project. Blog posts will also be made available about the

team meetings in different European cities. The blog section is meant to be interactive in nature as

comments can be posted below each post. The team in Edinburgh will keep an eye on comments

and will remove inappropriate reactions (e.g. those having a racist or sexist tone).

A section on research partners outlines the project management chart, outlining the structure of

the Work Packages, the management board and the role of the advisory board as well as the

existence of officers. Furthermore, the names of all team members have been included in this

section of the website. The lead partner in Nottingham has been listed first, followed by other

European countries in alphabetic order and the Australian partner. Where possible, links to team



ENLIVEN – Deliverable 10.1 Website, logo and online presence

4

members’ institutional webpages have been included. The list also includes whether members are

part of the management board and whether they are Work Package leaders.

The work plan has been outlined on the website, starting from the general chart demonstrating

the project has four clusters of work to be carried out in 11 Work Packages. Subpages have been

created for each separate Work Package, outlining their specific objectives. During the course of

the project, Work Package leaders will be asked to deliver new materials to be included within

these subpages so that website visitors can follow each single part of the project in detail. For each

Work Package, the institutional name of the team lead has been included.

The website has a dedicated section on events, where an overview will be posted on when and

where consortium partners will be organising dissemination events. An overview will also be

posted on symposia and roundtables organised by the consortium at conferences.

A section has been set up to specifically refer to output generated by the consortium. An overview

of academic journal papers and books will be listed here, as well as policy briefings produced by

the consortium. Full references will be posted as well as links to the Open Access files.

Furthermore, the website contains a contact page which can be used by visitors to get in touch

with the project team. Mails being sent through this box are being delivered to a gmail account

(h2020enliven@gmail.com) set up for accessing the Wordpress site and the Twitter account

(explained below). The website also includes a link to this Twitter account, which opens

automatically in a new tab.

6. Social media
Online presence is vital to reach a wide audience interested in the project. A number of social

media accounts have been set up.

6.1 Twitter
The Twitter name @h2020enliven has been created and is used to post updates on the projects

(see Appendix 4). Team members with a Twitter account are actively encouraged to retweet posts

and to interact with the account as well. The project logo has been set up as the profile picture.

The Twitter account will especially be used during team meetings and events.



ENLIVEN – Deliverable 10.1 Website, logo and online presence

5

6.2 Facebook
An open Facebook page has been set up which can be ‘liked’ by people, who then start following

the project (see Appendix 5). The Facebook group does not only target other academics and policy

makers, but also young adults, the target group of the ENLIVEN project. Pictures of activities will

be posted here and regular news updates will be included as well.

6.3 LinkedIn
A LinkedIn group has been set up to make ourselves visible in the business community, presenting

our work to people who are interested in connecting with us from a work-related point of view.

Updates will regularly posted in the group, such as job vacancies within the project, as well as links

to new outputs as published on the ENLIVEN website.

6.4 ResearchGate
ResearchGate is a good tool to connect with the academic community as many scholars nowadays

have their own profiles on this website. ResearchGate will help in generating interest in our

project among the scholarly community and will provide us with an overview to link to academic

output generated by the consortium, but also to track with other researchers are using our work

as part of their own publications, e.g. through referencing.
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Appendix 2
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Appendix 3

Homepage <https://h2020enliven.org>



9

Members of the consortium
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Work plan
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Contact
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Appendix 4
Link: <https://twitter.com/h2020enliven>
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Appendix 5
Link: <https://www.facebook.com/Enliven-Horizon-2020-

1691896584472695/?view_public_for=1691896584472695>


