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MULTIPLE CHOICE QUESTIONS 

Q.1 ISO 18000 is issued for ----- 

 A ] Personal health and safety 

 B ] Company’s health and safety 

 C ] Occupational health and safety 

 D ] Society’s health and safety 

  

  

Q.2 The amendment of Copyright Act came in which year? 

 A ] 1956 

 B ] 1957 

 C ] 1958 

 D ] 1959 

  

  

Q.3 --- is the head of Prasar Bharati. 

 A ] Director CFPB 

 B ] Chairman 

 C ] President 

 D ] Vice President  

  

  

Q.4 RTI enacted in ….. 

 A ] 2001 

 B ] 2004 

 C ] 2005 

 D ] 2006 

  

  

Q.5 Design Act came into force in…. 

 A ] 1867 

 B ] 1988 

 C ] 2014 

 D ] 2000 
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Q.6 What do you mean by IPR? 

 A ] Intellectual Properties Restriction 

 B ] Intelligent Property Right 

 C ] Intellectual Property Right  

 D ] Intellectual Prosper Rights 

  

  

Q.7 UIDAI is associated with…. 

 A ] Aahar Project 

 B ] Aadhar Project 

 C ] RTI 

 D ] Postal Code Project 

  

  

Q.8 PDS is…. 

 A ] Public Distribution System 

 B ] Public Domain System 

 C ] Public Distribution Cell 

 D ] Public Distributional Systems 

  

  

Q.9 FCI is known as…. 

 A ] Foot Corporation of India 

 B ] Food Companies of India 

 C ] Food Corporation of India 

 D ] Food Corporation of Indiana 

  

  

Q.10 The legal metrology Act 2009 replaced ------- Act. 

 A ] Value Added Taxation 

 B ] Income Tax Act 

 C ] Companies Act 

 D ] The Standards of Weight and Measures Act 

  

  

Q.11 Consumer rights movement in India started around ---- 

 A ] 1884 

 B ] 1974 

 C ] 1998 

 D ] 2009 

  

  

Q.12 In legal parlance CCI is… 

 A ] Competition Commission of India   

 B ] Cricket Club of India 

 C ] Country Club Of India 

 D ] Competition Commerce Commission of India 



3 | P a g e  
 

  

  

Q.13 ----- is still a matter of concern for legal fraternity in India. 

 A ] Attack Advertising 

 B ] Surrogate Advertising 

 C ] Viral Advertising 

 D ] Niche Advertising 

  

  

Q.14 Racial stereotyping is ----- of advertising. 

 A ] Disadvantage 

 B ] Advantage  

 C ] Benefit 

 D ] Criticism 

  

Q.15 Unethical ad would be… 

 A ] When adults advertise for children’s’ product 

 B ] When children are shown using products of the adults 

 C ] When Ad is aimed at children only 

 D ] When Ad is aimed at adults only  

  

  

Q.16 Competition Act enacted in ------ 

 A ] 1999 

 B ] 2001 

 C ] 2000 

 D ] 2002 

  

  

Q.17 In cyber crime what is carding meant? 

 A ] Use of Unauthorized ATM Machine 

 B ] Use of Authorized ATM Machine  

 C ] Use of True ATM Card 

 D ] Use of duplicate ATM cards 

  

  

Q.18 QMS is --- 

 A ] Quality Manager Society 

 B ] Qualitative Management System  

 C ] Quality Management System 

 D ] Quality Manager’s Source 

  

  

Q.19 Copyrights in case of movies’ music are awarded to… 

 A ] Composer 

 B ] Producer 

 C ] Director 

 D ] Singer 
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Q.20 Legally original scientific theory is regarded as ….. 

 A ] Discovery 

 B ] Invention 

 C ] Classification 

 D ] Trade Mark 

  

  

Q.21 Digital convergence enabled to use GPS in advertising schemes; what is GPS? 

 A ] Global Postal System 

 B ] Globalized Postal Systems 

 C ] Global Positioning System 

 D ] Global Post Systems 

  

  

Q.22 Prevention of Food Adulteration Act promulgated in …… 

 A ] 1951 

 B ] 1952 

 C ] 1953 

 D ] 1954 

  

  

Q.23 UTP is ---- 

 A ] Unified Trade Practice 

 B ] Unfair Trade Practice 

 C ] Unfair Trading  

 D ] Unfair Trading Policy 

  

  

Q.24 ……..has vastly written about unfair use of Motivational Research. 

 A ] Naomi Wolf 

 B ] Naomi Klein 

 C ] Vance Packard  

 D ] Noam Chomsky 

  

  

Q.25 Naomi Klein has written a book named ----- 

 A ] Say no to LOGO 

 B ] No MNC 

 C ] No Brand 

 D ] No Logo 

  

  

  

Q.26 Fair Price Shop is a part of … 

 A ] PDA 



5 | P a g e  
 

 B ] PDS 

 C ] PDM 

 D ] Krishi Samiti 

  

  

Q. 27 Consumer Guidance Society of India is capable of doing -------- for the consumers. 

 A ] Open Lab Test 

 B ] Public Demonstration 

 C ] Product Testing 

 D ] Private Lab Testing  

  

Q.28 Six sigma deals with….. 

 A ] Measurement of Manufacturing 

 B ] Measurement of Preparedness 

 C ] Measurement of Associations  

 D ] Measurement of Defects 

  

Q.29 Which among the following is national standard? 

 A ] ISO 9000 

 B ] ISO 14000 

 C ] ISI 

 D ] ISO 18001 

  

  

Q.30 Advertiser uses clarification in small font to mislead the consumer is known as….. 

 A ] Legal Clarification 

 B ] Small Print Clarification  

 C ] Unethical Warning 

 D ] Ethical Warning 

  

  

Q.31 Unwanted email advertising is ---- 

 A ] Hack 

 B ] Virus 

 C ] Malware 

 D ] Spam 

  

  

Q.32 Who handles complaints of consumers about Advertising?  

 A ] AMFI 

 B ] ASCI 

 C ] AAAI 

 D ] APPAI 

  

  

Q.33 -----mark is issued for services. 

 A ] Service 

 B ] Conduct 
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 C ] Code 

 D ] Class 

  

  

Q.34 Anorexia and bulimia are categorized as…….. 

 A ] Eating Order 

 B ] Eating Disorders  

 C ] Eating Problem 

 D ] Eating issue 

  

  

Q.35 Drugs and Cosmetics Act enacted in …… 

 A ] 1950 

 B ] 1934 

 C ] 1887 

 D ] 1940 

  

  

Q.36 A contract consists of------ 

 A ] Role of Legal Associates 

 B ] Terms and Conditions between the two parties 

 C ] Terms of Enrollment 

 D ] Legal Conditions only  

  

  

Q.37 IPC dates back to…. 

 A ] 1886 

 B ] 1857 

 C ] 1860 

 D ] 1890 

  

  

Q.38 The Indian Evidence Act enacted in ------ 

 A ] 1872 

 B ] 1873 

 C ] 1874 

 D ] 1875 

  

  

Q.39 Geopolitical situation and power politics in Media are discussed by…… 

 A ] Naomi Klein 

 B ] Noam Chomsky 

 C ] Naomi Wolf 

 D ] Vance Packard 

  

  

Q.40 Who wrote a programme to infect computers? 

 A ] Franck Goben 
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 B ] Fred Gilbert 

 C ] Fred Mercury 

 D ] Fred Cohen 

  

  

Q.41 Destroying and damaging somebody’s internet network is called as…… 

 A ] Bullying  

 B ] Attacking 

 C ] Cyber Vandalism 

 D ] Cyber Terrorism 

  

  

Q. 42 Defamation is defined in Section …..of IPC. 

 A ] 199 

 B ] 599 

 C ] 399 

 D ] 499 

  

  

Q.43 PCI is… 

 A ] Press Council of India 

 B ] Press Corporation of India 

 C ] Present Council of India 

 D ] Press Club 

  

  

Q.44 Which among the following not discussed in ‘No Logo’ book? 

 A ] MNC 

 B ] Advertising 

 C ] Religion 

 D ] Global Markets 

  

  

Q.45 Naomi Wolf writes excessively about….  

 A ] The Concept of Beauty and the impact  

 B ] The Concept of Media and Beauty 

 C ] The Concept of Feminism 

 D ] The Concept of Beauty 

  

  

Q.46 Keemat is a magazine issued by…. 

 A ] CGSI 

 B ] FPI 

 C ] CFPB 



8 | P a g e  
 

 D ] BIS 

  

  

Q.47 Which Act replaced MRTP Act? 

 A ] UGC Act 

 B ] Competition Act 

 C ] Commissions Act 

 D ] Goods Act 

  

  

Q.48 Consumer Court addresses issues between…. 

 A ] Company and Advertiser 

 B ] Advertiser and An Ad Agency 

 C ] Company and Consumer 

 D ] Company and Retailer 

  

  

Q.49 Appeal means…. 

 A ] Order to Higher Court 

 B ] Request to Government  

 C ] Order to Nation 

 D ] Request to higher court of Law 

  

  

Q.50 In USA marketing and media is regulated by…. 

 A ] FDDC 

 B ] FTC 

 C ] FSC 

 D ] FPSC 
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MULTIPLE CHOICE QUESTIONS 

Q.1 According to the American Marketing Association Marketing is defined as….. 

 A ] Plan 

 B ] Process  

 C ] Strategy 

 D ] Brief 

  

  

Q.2 Which of the following traditional marketing tool is used in Direct Marketing:- 

 A ] Viral Marketing 

 B ] Internet Marketing 

 C ] Direct Mail 

 D ] Social Media Marketing 

  

  

Q.3 ----is used in the showrooms. 

 A ] B2M Catalogue 

 B ] B2I Catalogue 

 C ] B2B Catalogue 

 D ] Showroom Catalogue 

  

  

Q.4 Which of the following is not an advantage of Direct Marketing? 

 A ] Faster Delivery 

 B ] Mass Appeal 

 C ] Easy to apply 

 D ] Less Costly 

  

  

Q.5 Which of the following is not a disadvantage of Direct Marketing? 

 A ] Spam 

 B ] Privacy 

 C ] Relationship 

 D ] Not much data 
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Q.6 Why one on one marketing is different than mass marketing? 

 A ] Customized Product 

 B ] Mass Advertising 

 C ] Standard Product 

 D ] One way communication 

  

  

Q.7 Which among the following is not a decision variable in Direct Marketing? 

 A ] Media 

 B ] Offer 

 C ] Timing 

 D ] Producing 

  

  

Q.8 How Direct Marketing objectives can be achieved?  

 A ] Planning 

 B ] Two-stage Selling 

 C ] Appealing 

 D ] Mass Selling 

  

  

Q.9 What do you understand by Direct Marketing Campaign Budget? 

 A ] Plan and Production 

 B ] Process and Execution 

 C ] Briefs and Roll 

 D ] Money and time  

  

  

Q.10 In LTV formula ‘d’ is….. 

 A ] Interest Rate 

 B ] Compound Rate 

 C ] Normal Rate 

 D ] Depreciation 

  

  

Q.11 Which among the following is not in multilevel marketing business? 

 A ] Amway 

 B ] IDSA 

 C ] Modicare 

 D ] Maybelline 

  

  

Q.12 What do you understand by promotion budget? 

 A ] Promotional Mix 

 B ] Designing 

 C ] Scheduling 

 D ] All of the above 
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Q.13 Which among the following is not a database function? 

 A ] Customer Profile 

 B ] Marketing Data 

 C ] Customer Calling 

 D ] Operationalize the data  

  

  

Q.14 Which of the following is not a limitation of Database Marketing? 

 A ] Technology 

 B ] Trained People 

 C ] Focused Approach 

 D ] In house database 

  

Q.15 Which is not included in the typical database? 

 A ] Supplier 

 B ] Habits of the customer 

 C ] Product Details 

 D ] Order Details  

  

  

Q.16 Relationship Marketing has ----- than that of transaction marketing. 

 A ] Shorter duration 

 B ] More products  

 C ] Longer time frame 

 D ] Less commitment  

  

  

Q.17 Which among the following is not list vendor? 

 A ] List owner 

 B ] List Analyzer 

 C ] List Manager 

 D ] List brokers 

  

  

Q.18 CRM deals with….. 

 A ] Customer Needs 

 B ] Customers Responses 

 C ] Customer Complaints 

 D ] All the above 

  

  

Q.19 Coupon is ….. 

 A ] Discount Medium 

 B ] Mass Appeal 

 C ] Direct Response Print 

 D ] Message of Direct Marketing 
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Q.20 Consumer durable companies usually do not make use of ------ 

 A ] Trade Shows 

 B ] Fairs 

 C ] Exhibitions 

 D ] Interactive TV 

  

  

Q.21 Push and Pull are part of ---------- 

 A ] Advertising 

 B ] Appealing 

 C ] Sales Promotion 

 D ] Production 

  

  

Q.22 Which among the following is not part of internet marketing tool? 

 A ] Broadcast 

 B ] Banner 

 C ] Pop ups 

 D ] CTA Button 

  

  

Q.23 Which among the following is not expense in LTV? 

 A ] Indirect Cost 

 B ] Referrals 

 C ] Discounts 

 D ] Direct Mailers 

  

  

Q.24 What do you understand by product offering? 

 A ] Core Product 

 B ] Enhanced Product 

 C ] Features of the product 

 D ] All the above 

  

  

Q.25 Lead generation is for……… 

 A ] Future Target 

 B ] Future generation 

 C ] Past Audience 

 D ] Past Target 

  

  

Q.26 Direct marketing is a system of ____. 

 A ] Communication with Market 

 B ] Communication with Masses 

 C ] Communication with target Customer 
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 D ] Communication with the society 

  

  

Q. 27 _____ is a method of direct marketing in which a salesperson solicits prospective customers to 
buy products or services over a phone. 

 A ] Trade Fair 

 B ] Telemarketing 

 C ] Direct Mail 

 D ] Interactive TV 

  

Q.28 Publication Houses sent …… to the customers. 

 A ] Consumer Manual 

 B ] Business Catalogues 

 C ] Manufactures Manual 

 D ] Consumer Catalogues 

  

Q.29 Database is organized collection of comprehensive data about individual customers or 
prospects, including ……… data. 

 A ] Confidential 

 B ] Demographic 

 C ] Localized 

 D ] Focused 

  

  

Q.30 Primarily ------ list is used by fund raiser. 

 A ] Subscription List 

 B ] Credit Card List 

 C ] Market List 

 D ] Donor List 

  

  

Q.31 IMC helps the organization to consolidate its…….. 

 A ] Brand Image 

 B ] Brand Position 

 C ] Brand Equity 

 D ] Brand Persona 

  

  

Q.32 How IMC is useful in Direct Marketing? 

 A ] For Communication 

 B ] For Reach 

 C ] For Market Share 

 D ] All the above 

  

  

Q.33 What is CLV? 

 A ] Consumer Life Valuation 
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 B ] Consumer’s Lifetime Value 

 C ] Customer’s Value 

 D ] Consumer’s Lifetime Validation 

  

  

Q.34 _____ helps to get a fair amount of information by asking details about their profile. 

 A ] Surveys 

 B ] Trade Data 

 C ] Commercial Data 

 D ] In Depth Interviews 

  

  

Q.35 In Direct Marketing ---- can be changed as per the consumer. 

 A ] Price 

 B ] Name 

 C ] Distribution 

 D ] Attention 

  

  

Q.36 -------- is the response received by the firm. 

 A ] Attendance List 

 B ] Mail List 

 C ] Seminar List 

 D ] Response List 

  

  

Q.37 Link between the list owner and the list user is…… 

 A ] List Owner 

 B ] List Holder 

 C ] List Broker 

 D ] List Manger 

  

  

Q.38 Frequent flyers points are part of---- 

 A ] Branding 

 B ] Loyalty 

 C ] Interaction 

 D ] Association 

  

  

Q.39 The flyer sent by a company is a part of …. 

 A ] Traditional Media 

 B ] Modern Media 

 C ] Non-traditional Media 

 D ] Mass Appeal 

  

  

Q.40 Contests and product samples are part of ….. 
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 A ] Selling 

 B ] Marketing Communication 

 C ] Sales Promotion 

 D ] Advertising  

  

  

Q.41 DBMS is…. 

 A ] Database Management Service 

 B ] Data Management Service 

 C ] Database Management Servicing 

 D ] Database Management System 

  

  

Q. 42 Main steps of managing database entry are:  

 A ] Validation 

 B ] De-duplication 

 C ] Merge-purge 

 D ] All the above 

  

  

Q.43 What is the contribution of the consumer where sales is Rs, 6000, telemarketing is Rs. 2000 
and bad debts are Rs, 500. 

 A ] 8500 

 B ] 5500 

 C ] 3500 

 D ] 4500 

  

  

Q.44 What would be contribution of the consumer in case sales is nil and cost of direct mailers is 
Rs. 2000 and telemarketing is Rs. 500. 

 A ] 2500 

 B ] -1500 

 C ] -2500 

 D ] -500 

  

  

Q.45 PAF is… 

 A ] Postage and File 

 B ] Postal Address File 

 C ] Post Advertising File 

 D ] Postal Additional Filing 

  

  

Q.46 What would be channels for direct marketing offer of Gym? 

 A ] SMS 

 B ] Response Print Ad 
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 C ] Inserts 

 D ] All the above 

  

  

Q.47 In product offering loyalty bonus is included in…. 

 A ] Core Product 

 B ] Peripheral Product 

 C ] Product Specifics 

 D ] Branding 

  

  

Q.48 In LTV service fee is ------in income. 

 A ] Not taken for initial calculation 

 B ] Not Considered 

 C ] Subtracted from 

 D ] Added 

  

  

Q.49 ----- is modern way of marketing. 

 A ] Promotion 

 B ] Viral 

 C ] Radio Announcements 

 D ] TV ADs 

  

  

Q.50 Credit card companies always use…..process to value the customers. 

 A ] Combining 

 B ] Associating 

 C ] Awarding 

 D ] Laddering 
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MULTIPLE CHOICE QUESTIONS 

Q.1 --------- is the most necessity factor of the modern business organization. 

 A ] Finance 

 B ] Market 

 C ] Assets 

 D ] Sales 

  

Q.2 -------------- is concerned with the procurement of funds and their effective utilization in the 
business. 

 A ] Production manager 

 B ] Finance manager 

 C ] Sales manager 

 D ] Personnel manager 

  

Q.3 Finance functions may be divided into ------- and incidental finance function. 

 A ] Executive 

 B ] Research 

 C ] Development 

 D ] Marketing 

  

  

Q.4 Profit divided by P / V Ratio is ------- 

 A ] BEP 

 B ] MOS 

 C ] P / V RATIO 

 D ]Actual sales 

  

  

Q.5 --------  cost is the cost incurred to manufacture one unit of a product or a service. 

 A ] Absorption 

 B ] Marginal 

 C ] Product 

 D ] Fixed 

  

  

VPM’s K.G Joshi College of Arts and N.G Bedekar College of Commerce, Thane 

Department of BMM 

ACADEMIC YEAR 2019-2020 

Name of the Professor: Leena Ajish Class:  TY.BMM         

Subject : Financial Management for Marketing and   

                       Advertising 

Paper No: Sample          

Exam : Regular Semester :VI 



2 | P a g e  
 

Q.6 ------- classification of costs  into Factory cost ,Office and Administration cost and selling and 
Distribution cost. 

 A ] Element 

 B ] Behavior 

 C ] Traceability 

 D ] Function 

  

  

Q.7 --------- is a process of accounting for cost. 

 A ] Cost Accounting 

 B ] Financial Accounting 

 C ] Management Accounting 

 D ] Absorption Accounting 

  

  

Q.8 -------- is a detailed statement of cost. 

 A ] Balance sheet 

 B ] Working sheet 

 C ] Cost sheet  

 D ] Rough sheet 

  

  

Q.9 The example of ----------- finance are trade credit and bill discounting. 

 A ] Debt 

 B ] Working capital 

 C ] Equity 

 D ] Trading 

  

  

Q.10 In USA, the term ------- Costing is used for Marginal Costing. 

 A ] Indirect 

 B ] Stable 

 C ] Work 

 D ] Direct 

  

  

Q.11 A Debenture is type  of --------- instrument. 

 A ] Debt 

 B ] Debit 

 C ] Ownership 

 D ] Asset 

  

  

Q.12 ------- can be expressed as Pure, Percentage and Number of times in days, weeks and months 

 A ] Ratio 

 B ] Account 

 C ] Statement 

 D ] Sheet 
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Q.13 ------- statement mainly refers to the Income statement and the Balance sheet. 

 A ] Income  

 B ] Cash flow  

 C ] Fund flow  

 D ] Financial 

  

  

Q.14 Profit volume Ratio =Contribution-------- Sales. 

 A ] Divided 

 B ] Plus 

 C ] Minus 

 D ] Multiply 

  

Q.15 Budgeting helps in --------- of all departments  in an organization. 

 A ] Separation 

 B ] Division 

 C ] Co-ordination 

 D ] Amalgamation 

  

  

Q.16 A -------- budget is a cash forecast for futuristic period. 

 A ] Sales 

 B ] Cash 

 C ] Production 

 D ] Flexible 

  

  

Q.17 Cash budget is generally prepared --------. 

 A ] Yearly 

 B ] Quarterly 

 C ] Daily 

 D ] Monthly 

  

  

Q.18 Cash budget indicates the ------- cash balance at the end of every period. 

 A ] Closing 

 B ] Opening  

 C ] Nil 

 D ] Extra 

  

  

Q.19 Financial statements are the bases on which the --------will act. 

 A ] Management 

 B ] College 

 C ]  School 

 D ]  People 
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Q.20 ------- capital is also meant as circulating capital. 

 A ] Authorized 

 B ]  Debt  

 C ]  Trading 

 D ]  Working 

  

  

Q.21 Work –in-progress is -------- goods. 

 A ] Semi-finished 

 B ]  Finished 

 C ] Only closing 

 D ] Only opening 

  

  

Q.22 -------- working capital ensures credit standing of the firm. 

 A ] Nil 

 B ] Adequate 

 C ] Less 

 D ] Very less 

  

  

Q.23 A -------- budget is a forecast of sales in terms of units and sales revenue. 

 A ] Cash 

 B ] Capital 

 C ] Flexible 

 D ] Sales 

  

  

Q.24 Sales territory is region- wise ---------  . 

 A ] Sales 

 B ] Cash 

 C ] Production 

 D ] Finance 

  

  

Q.25 Budget period is -------- of  budget. 

 A ] Value 

 B ] Answer 

 C ] Duration 

 D ] Knowledge 

  

  

Q.26 The ultimate goal of financial management is --------- maximization of the shareholders. 

 A ] Sales 

 B ] Product 

 C ] Wealth 
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 D ] Customer 

  

  

Q.27 --------- finance is meant to finance the working capital requirements of the firm. 

 A ] Short term 

 B ] Medium term 

 C ] Long term 

 D ] Very long term 

  

  

Q.28 Sources of finance can be mainly classified into ---- types, as per period. 

 A ] 1 

 B ] 2 

 C ] 5 

 D ] 3 

  

  

Q.29 The example of  sources of ------- term finances are equity shares and  debentures. 

 A ] Long 

 B ] Very short 

 C ] Short  

 D ] Medium 

  

  

Q.30 Budget is an important tool of --------- planning. 

 A ] Profit 

 B ] Loss 

 C ] Tactical 

 D ] Contingency 

  

  

Q.31 Using the budgets to control the activities of the business is ---------- control. 

 A ] Clan 

 B ] Output  

 C ]Behavioral 

 D ] Budgetary 

  

  

Q.32 Depreciation is not considered in -------- budget. 

 A ] Cash 

 B ] Incremental 

 C ]Zero based  

 D ]Negotiated 

  

  

Q.33 The aggregate of ------ costs is termed as overheads. 

 A ] Direct 

 B ] Total 
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 C ] Indirect 

 D ] Cash 

  

  

Q.34 Cash budget shows  the estimation of -------- and payments. 

 A ] Expenditure 

 B ] Loss 

 C ] Profit 

 D ] Receipts 

  

  

Q.35 Contribution = Profit plus ----------. 

 A ] Fixed cost 

 B ] Sales 

 C ] Variable cost 

 D ] Total cost 

  

  

Q.36 Sales minus variable cost is equal to ------ 

 A ] Fixed cost 

 B ] Contribution 

 C ] Profit 

 D ] Loss 

  

  

Q.37 -------------- is a no profit no loss point.  

 A ] Break-even point 

 B ] Cash point 

 C ] Funds point 

 D ] X point 

  

  

Q.38 As per Traceability, Managers salary is ---------- 

 A ] Direct cost 

 B ] Indirect cost 

 C ] Factory cost 

 D ] Prime cost 

  

  

Q.39 As per Function, Fuel to delivery vehicle is ------- cost. 

 A ] Prime 

 B ] Manufacturing 

 C ] Office 

 D ]Selling and distribution  

  

Q.40 As per Behaviour, Watchman’s salary is ------- cost. 

 A ] Fixed 

 B ] Semi-variable  
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 C ] Semi- fixed  

 D ] Variable 

  

  

Q.41 Debt equity ratio is long term debt ------- by owner’s fund. 

 A ] Minus 

 B ] Divided 

 C ] Plus 

 D ] Multiply 

  

  

Q.42 Stock to working capital ratio is --------- stock divided by working capital 

 A ] Closing 

 B ] Opening 

 C ] Dead 

 D ] Nil 

  

  

Q.43 Working Capital has to be financed from ------- term sources of funds. 

 A ] Long 

 B ] Medium 

 C ]  Very long   

 D ] Short  

  

  

Q.44 --------- is a component of working capital. 

 A ] Cash 

 B ] Building 

 C ] Machinery 

 D ] Goodwill 

  

  

Q.45 A --------- budget helps in planning and controlling the use of cash. 

 A ] Capital 

 B ] Cash 

 C ] Company 

 D ]  Production  

  

  

Q.46 ------------ is customers from whom payment is due towards credit sales. 

 A ] Debtors 

 B ] Creditors 

 C ] Bankers 

 D ] Traders 

  

  

Q.47 A -------- budget is a management’s tool in order to project the sales revenue. 

 A ]  Cash 
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 B ] Capital 

 C ] Production 

 D ] Sales 

  

  

Q.48  -------- revenue is a product of sales units and selling price per unit. 

 A ] Sales 

 B ] Business 

 C ] Cash 

 D ] Product 

  

  

Q.49 --------- is  the life –blood of any business unit. 

 A ] Market. 

 B ] Finance 

 C ] Product 

 D ] Advertising 

  

  

Q.50 The Short-term sources are meant for ------- term applications only. 

 A ] Long 

 B ] Medium 

 C ] Invariable 

 D ] Short 
  

 

                                                                                         --------------------------------------- 

************** 
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1.In the following which is traditional journalism ?
A.social media
B.news paper
C.web portal
D.WhatsApp

2.What is the Lokprabha ?
A) weekly
B) magazine
C) fortnightly
D) quarterly

3.Doordarshan has __ regional satellite channels.
A.50
B.17
C.80
D.16

4.__ genre of TV programming showcases real life events.
A.Interviews
B.Daily soaps
C.Commercials
D.Reality shows

5.In __ images are digitally generated.
A.Video editing
B.Animation
C.Foley
D.Dubbing



6.What is Aakashvani, Vidhbharti’s main purpose ?
A) enlightenment
B) awareness
C) advertisement
D) entertainment

7. Vividhbharti was started to compete with ?
A) FM
B) Radio ceylon
C) Radio mirchi
D) BBC

8. What is the strength of television?
A) byte
B) package
C) visuals
D) graphics

9.In which news paper the column ‘Rokhthok’ is published ?
A) Loksatta
B)Saamana
C) Pudhari
D) Dophar ke saamana

10. What is government’s national public radio broadcaster ?
A) FM
B) PIB
C) Akashvani
D) Big FM

11. What is the full form of DTH ?
A)DIRECT TO HOUSE
B) DESK TO HOME



C) DESK TO HAND
D) DIRECT TO HOME

12. For a small village which radio is the best option ?
A) community radio
B) communication radio
C) commercial radio
D) society radio

13. What is called telecasting continuously on news channel ?
A) policy
B) breaking news
C) play up
D) follow up

14. Disturbing visuals should be?
A) Blackened
B) Blurred
C) Circled
D) Focused

15. What is called editorial on news channel ?
A) talk show
2) prime time
3) interview
4) package

16 Fake news is usually circulated from this platform?
A) social media
B) news agencies
C) wire services
D)news magazines



17. In what form television ratings are measured ?
A) TTR
B) TRP
C) TPR
D) GRP

18. Which institute measures TRP ?
A) IRS
B) PTI
C) BARC
D) ABC

19. Through which department does news first come from?
A) PCR
B) MCR
C) output
D) input

20. Which department edits the news?
A) graphics
B) input
C) output
D) technical

21. In a talk show who plays the most important part?
A) anchor
B) producer
C) graphics designer
D) PCR operator

22. What is OB ?
A) online breaking
B) online byte
C) outdoor broadcast
D) outside byte



23. Who edits news in newspaper?
A) news editor
B) sub editor
C) reporter
D) stringer

24. What is PCR?
A) Production Control Receiver
B) Production Control Recorder
C) Production Control Remote
D) Production Control Room

25. What is the producer of PCR called?
A) panel producer
B) panel assistant
C) news producer
D) bulletin producer

Marathi

�� �ali�ail� �a�ailia �a������� �ൠۉi� ���?
�� �ൠ�� ��inga
�� �g䁓� ���l
�� ��� �ൠ�⺁�
n� ���Ȩ�ɪ��

�� �ൠ�Ȩ�a ��ۉ�� �ag?
�� �a�ia���
�� �a���
�� �a�⺁�
n� a� �a���



�� �䁓l��⺁t�� ������ Ȩa����� ��䔕� �ɪt�� ���i�
�� ��
�� ��
�� ���
n� �㤵

�� ������ ����� Ȩൠ䔕a��iͧ �� ���� �a�i��� ���tai�� �ag⺁��ai�� Ȩ��⺁t
�li��
�� �Ǖ�a�i�
�� n��� �ൠ��
�� �a��lai�
n� il����� �ൠ

�� ����� �왠g� Ȩ�i�a in䁨���� igal �� �ga �aiai�
�� 䁨��in晦 �i�a�t
�� �香ɪ�t���t
�� �ൠ��
n� nǒ�iͧ

㤵� ��a��aۉ� ������ali��a �ǕΖg ����� �ag ���?
�� �at�at
�� �aͧȡ�ia
�� �a��lai
n� �lۉ�䁓�

�� ����� �ali��� ���a⺁ �ൠۉa�� �ൠi� ?
�� ����



�� l�in晦 ���ൠt
�� l�in晦 ���⺁
n� ������

�� ����䁨���t�� ia�� �ag ���?
�� �a��
�� �ɪ�� �
�� 䁨��ͧgǕ��
n� 䔕a����

�� 'lൠ�aൠ�' �a �ii� �ൠۉ�ga �Ȫ��aai Ȩ�a��i �a�a ���?
�� �ൠ���a
�� �a�ta
�� �Ǖ�al�
n� �ൠ��l �a �a�ta

��� �l�al�� la䁡��g �a�⺁��t� l�in晦 Ȩ�al� ��ۉ�� �ag?
�� ����
�� ���g��
�� ��a��aۉ�
n� ǒ�ͧ ����

��� n����� �a ���ial �ag ���?
�� nagl��� �䁓 �aۉ�
�� n��� �䁓 �ൠ�
�� n��� �䁓 �ɪ�n
n� nagl��� �䁓 �ൠ�

��� �ൠȨga ���ga�aa� �ൠۉia l�in晦 ��� �ga⺁g ���?



�� ��gǕ�t�� l�in晦
�� �iȨ�彣ۉ l�in晦
�� �ga��a�g� l�in晦
n� �ൠ�ag�� l�in晦

��� �g䁓� �ɪt���l �ii �ൠۉa爀ga �����a䁨��iͧ�a �ag ?iaiۉ��
�� �ൠlۉ
�� ����i ͧ �g䁓�
�� ��� ��
n� �aa�Ǖla�a

��� aa��ag� 䁨��ͧgǕ�� ��ۉ�� �ag?
�� �a�� �a��
�� ���䁡�
�� �iǕ⺁�ai��i
n� ��䁡� �alۉ���

��� �Ȫ��a��t��l �i�a���g ��a�a ?iaiۉ��
�� ��� �ൠ
�� Ȩa�� �a��
�� �Ǖ�a�i
n� �ɪ�� �

�㤵� ga ��ɪ����⺁�ȡt ���a �ta�� �ai�ga Ȩ�aili �� �ga �aiai?
�� �ൠ�� ��inga
�� �g䁓� �����
�� �agl ���a
n� �g䁓� �a����



��� �䁓l��⺁t�� l���iͧ �ൠۉ�ga ����ai �ൠ��� �ai�?
�� �����l
�� ���l��
�� �����l
n� ���l��

��� �ൠۉi� �i�⺁a ���l���� �ൠ��a� �li�?
�� �g�l��
�� �����g
�� ����l��
n� �����

��� �ൠۉ�ga ���aͧa�a�⺁ i �ai�ga Ȩ⺁� g�iai?
�� �����l
�� �����l
�� ����Ǖ�
n� �t�Ǖ�

��� �ൠۉia ���aͧ �ai�gai�� �i�a�t �liൠ?
�� 䔕a����
�� �t�Ǖ�
�� ����Ǖ�
n� iaiǒa�

��� ��a�ga ��� �ൠ�왠g� �ൠۉ ��a⺁i ����a�� �䁓���a ��a�i�?
�� ���l
�� �t�a⺁ia



�� 䔕a���� in�a�tl
n� �����l ��l��l

��� 晦�� ��ۉ�� �ag?
�� �t�a�t ����i ͧ
�� �t�a�t �a��
�� ���nൠ�l ��n�a��
n� ����a�n �a��

��� �Ȫ��aai �ai�gai�� �i�a�t �ൠۉ �li�?
�� �ai�� �i�a��
�� �� �i�a��
�� il�ൠ�⺁l
n� 䁨��iͧl

��� �����l ��ۉ�� �ag?
�� Ȩ�n��t �Ö�ൠ� il����l
�� Ȩ�n��t �Ö�ൠ� l���n⺁l
�� Ȩ�n��t �Ö�ൠ� il�ൠ�
n� Ȩ�n��t �Ö�ൠ� ��

��� �����l�ga �t�a⺁�ga� �ag ?iaiۉ��
�� �ɪt�� �t�a⺁ia
�� �ɪt�� ��aȡg�
�� �Ȫ� �t�a⺁ia
n� �Ǖ����t �t�a⺁ia



 

Q.1. The Wall Street Journal Began publishing in 

A) 1887 

B) 1888 

C) 1889 

D) 1890 

 

१) दि वॉल  स्ट्रीट जर्नल _____ यावर्षी प्रकाशित करण्यात आले .  

१) १८८७ 

२) १८८८ 

३) १८८९ 

४) १८८९ 

 

Q.2.Which is Asia’s first stock exchange? 

A) NSE 

B) BSE 

C) Sensex 

D) Nifty 
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२)आशियातील पदिले स्ट्टॉक एक्सचेंज कोणते ? 

१) एर् एस इ  

२) बी एस इ  

३) सेन्सेक्स  

४)नर्फ्टी  

 

3)The term subsidy is derived from Latin word 

a) Subside      b) Subdued 

c) Subsidies      d) Subsidized 

 

3) सबशसडी िा िब्ि कोणत्या लॅदटर् िब्िावरूर् तयार झाला आिे ? 

१) सबसाईड  

२) सबड्युड  

३) सबशसडीज  

४) सब्ब्सडाइज्ड  

 

 

4) Subsidies are granted for  

a) Moral Benefits     b) Social Benefits 

c) Economic Benefits     d) Political Benefits 

 

४) सबशसडीज _______ यासाठी दिल्या जातात .  



१) रै्नतक फायिे  

२) सामाब्जक फायिे  

३) आर्थनक फायिे  

४) राजकीय फायिे  

 

Q.5. In which year did India adopt the policy of LPG?  

 A. 1990 

B. 1991 

C. 1992 

D. 1993 

 

 

 

५) भारतार्े एल पी जी धोरण म्िणजे र्वीर् आर्थनक धोरण कधी जािीर केले ? 

१) १९९०  

२)१९९१ 

३) १९९२ 

४) १९९३ 

 

 

Q.6  Which institution did India approach to solve its financial problems? 

A. Bank of China 

B. Swiss Bank 

C. IMF 

D.Central Bank  

 

 



6) भारताची आर्थनक समस्ट्या सोडवण्याकररता भारतार्े कोणत्या संस्ट्थेची मित घेतली ? 

१) बँक ऑफ चायर्ा  

२) ब्स्ट्वस बँक  

३) आय एम एफ  

४) सेंरल बँक  

 

 

7. Who was the person behind Satyam Scam 

a. A. Raja 

b. Ramlinga Raju 

c. Suresh kalmadi 

d. Harshad Mehta 

 

प्रकरण सिा - भारतातील आर्थनक घोटाळे  

7) पुढीलपैकी कोणती व्यक्ती सत्यम घोटाळ्यामागे िोती ? 

१) ए राजा  

२) रामशलगं राजू  

३) सुरेि कलमाडी  

४)िर्षनि मेिता  

 

 

8. __________was the Chairman and Managing Director of Saradha Group. 

a. Sudipto Sen 



b. Aurobindo Roy  

c. Sudhesh Sen 

d.Sudipto Roy 

 

8) ___________ िे सारधा ग्रुपचे अध्यक्ष आणण वयवस्ट्थापकीय संचालक िोत े? 

१) सुदिप्तो सेर्  

२) अरोबबिंो रॉय  

३) सुिेि सेर्  

४) सुदिप्तो रॉय  

 

 

 

9. The Bombay Stock Exchange was previously known as  

A The native share and stock brokers association 

B The BSE Index  

C SENSEX 

D Bombay Share Exchange 

 

9) दि बॉम्बे स्ट्टॉक एक्स्ट्चेंज पूवी __________ या र्ावारे् ओळखले जात िोत े.  

१) दि रे्दटव्ि िेअर अँड स्ट्टॉक ब्रोकसन असोशसएिर्  

२) दि बी एस इ इंडेक्स  

३) सेन्सेक्स  

४) बॉम्बे िेअर एक्स्ट्चेंज  

  

 



 

10.The first stock exchange to be recognized by the Indian Government under 

the Securities Contracts Regulation Act is 

A The NSE 

B The BSE 

C The NASDAQ 

D London Stock Exchange 

 

10) शसक्युररटीज कॉन्रॅक्ट रेग्युलेिर् ऍक्ट रु्सार भारत सरकारचे मान्यताप्राप्त पदिले स्ट्टॉक एक्स्ट्चेंज कोणते ? 

१) एर् एस इ  

२) बी एस इ  

३) NASDAQ  

४) लंडर् स्ट्टॉक एक्स्ट्चेंज  

 

11Which one of this area is covered in business journalism? 

A) Sports B) Education C) Economic D) Social 

 

11) पुढीलपैकी कोणत ेक्षेत्र व्यावसानयक पत्रकाररतेरु्सार अभ्यासले जात े? 

१) क्रीडा  

२) शिक्षण  

३) आर्थनक क्षेत्र  

४) सामाब्जक  

 

 

      12.  Which of the following is not a part of business journalism? 



      A) Bank B) Business C) Economy D) Politics 

    

१२) पुढीलपैकी कोणत ेक्षेत्र िे व्यावसानयक पत्रकाररतेत समाववष्ट िोत र्ािी ? 

१) बँककंग  

२) व्यवसाय  

३)अथनव्यवस्ट्था  

४) राजकारण  

 

13. Business journalism tracks, records, analyses 

a) The rainfall 

b) The number of roads in a city 

c) Financial activity 

d) Number of Lions in Gir Forest 

 

 

13) व्यावसानयक पत्रकाररता िी पुढीलपैकी कोणत्या गोष्टीचा मागोवा घेत े,र्ोंिी ठेवते आणण अवलोकर् करत?े  

१) पावसाचे प्रमाण  

२) ििरातील रस्ट्त्यांची र्ोंि  

३) आर्थनक उपक्रम  

४) सामाब्जक उपक्रम 

 

 

14. Business journalism covers 

a) All commercial activities 



b) Aspects of Sports 

c) Reviews of Drama 

d) A video game 

 

14.) व्यावसानयक पत्रकाररता _______ या गोष्टींची र्ोंि घेत े.  

१) सवन व्यावसानयक उपक्रम  

२) क्रीडाववर्षयक उपक्रम  

३) र्ाट्यपररक्षण  

४) ब्व्िडीओगेम  

 

Q15. The periodicity of publication of a magazine can be: 

A. Weekly 

B. Monthly 

C. Fortnightly  

D. All of the above 

 

Q.15.. . माशसकाच्या प्रकािर्ाचा ठराववक कालावधीअसू िकतेेः 

1. साप्तादिक 

2. माशसक 

3. पंधरवडा 
4. वरील सवन बरोबर 

 

Q16. ___ are periodical publications that are printed or electronically published 

A. Pamphlets 

B. Sales brouchers 

C. Magazines 



D. Digests 

Q.16. ___ नर्यतकाशलक प्रकािर्े आिेत जी मुदित केली जातात ककंवा इलेक्रॉनर्क ररत्या 
प्रकाशित केली जातात 

E. पबत्रका 
F. ववक्री  

G. माशसके 

H. मागनिशिनक 

17.Name the first magazine printed in Calcutta. 

a) The Knowledge Magazine 

b) The British Times 

c) The Hindustan Review 

d) The Oriental Magazine  

 

 

17. कलकत्ता मध्ये छापलेल्या पदिल्या माशसकाचे र्ाव द्या.  

1. र्ॉलेज मॅगणझर् 

2. बब्रटीि टाईम्स 

3. दििंसु्ट्थार् ररव््यु 
4. ओररएंटल मॅगणझर् 

 

 

18.What is the first and foremost Periodical edited by an Indian? 

a) The Hindustan Review 

b) Independence Journal 

c) The Knowledge Magazine 

d) Kesari 



 

18. भारतीयांर्ी संपादित केलेले पदिले व सवानत मित्वाचे नर्यतकाशलक काय आिे? 

1. दििंसु्ट्थार् ररव््यु 
2. स्ट्वातंत्र्य जर्नल 
3. र्ॉलेज मॅगणझर् 

4. Kesari  

 

19.Which of the following magazine is not women’s magazine? 

A) Femina 

B) Sakhi  

C) Meri Saheli  

D) Chandoba  

 

19. पुढीलपैकी कोणते माशसक मदिलांचे माशसक र्ािी? 

1. फेशमर्ा 
2. सखी 
3. मेरी सिेली 
4. चांिोबा 

 

20.Out of the following aims, which is not the aim of women’s magazine? 

A) To throw light on indian economy 

B) To throw light on women’s problems 

C) To give beauty tips  

D) To talk about health problems in women 

 

20. खालील उद्दिष्टांपैकी, मदिलांच्या माशसकाचे उद्िीष्ट कोणते र्ािी?  

1. भारतीय अथनव्यवस्ट्थेवर प्रकाि टाकणे 
2. मदिलांच्या समस्ट्येवर प्रकाि टाकणे 



3. सौंियन दटप्स िेणे 
4. मदिलांमधील आरोग्याच्या समस्ट्यां ववर्षयी बोलणे 

21. Sports Journalism covers the following 

a) Ethics in sports 

b) Indoor games 

c) Track and field 

d) All of the above 

 

  

 21) कक्रडा जर्ानशलझममध्ये पुढील गोष्टींचा समावेि आिे 

अ) खेळातील र्ीनतिास्ट्त्र     

बी) इर्डोअर खेळ    

c) रॅक आणण फील्ड     

ड)All of the above  

22.Which is a popular sports magazine in India 

 

a) Sports World 

b) The Dalal street 

c) National Geographic 

d) Woman’s Era 

 

22) जे भारतातील लोकवप्रय खेळांचे माशसक आिे 

  

अ) क्रीडा ववश्व     

ब) िलाल रस्ट्त्यावर    

c) राष्रीय भौगोशलक     



d) Women's Era    

 

23.  Who should have the knowledge of historical environmental events? 

A. Sports Journalist 

B. Aviation Journalist 

C. Environmental Journalist 

D. Health Journalist 

 
 

23. ऐनतिाशसक पयानवरणीय घटर्ांचे ज्ञार् कोणाला असावे? 

ए  .क्रीडा पत्रकार  

बी  .एब्व्िएिर् जर्नशलस्ट्ट  

सी  .पयानवरण पत्रकार  

डी  .आरोग्य पत्रकार  

 

 

24. Which event woke up the media and drove them to the path of environmental 

journalist? 

A. Bhopal Gas Tragedy 

B. Narmada Bachao Andolan 

C. Global Warming 

D. Energy Conservation 

 

24. कोणत्या घटर्ेर्े माध्यमांर्ा जागतृ करूर् पयानवरण पत्रकारांच्या मागानकडे र्ेले? 

ए भोपाळ गॅस रॅजेडी 

बी  .र्मनिा  बचाओ आंिोलर् 

सी  .ग्लोबल वाशमिंग  



डी  .ऊजान संवधनर्  

 

25. Which among them is the Central Bank of India? 

A. Punjab National Bank 

B. State Bank of India 

C. Reserve Bank of India 

D. HDFC Bank 

 

25    यापैकी कोणती कें िीय बँक ऑफ इंडडया आिे? 

     ए पंजाब रॅ्िर्ल बँक 

     बी  .स्ट्टेट बँक ऑफ इंडडया  

     सी  .ररझव्िन बँक ऑफ इंडडया  

     डी  .एचडीएफसी बँक  

      

 



1. Climate change is creating havoc. The possible reasons are: -  

A. CO2   

B. Methane  

C. CFC 

D. Photosynthesis  

 

2. What do we mean by the term “deforestation”?  

A. Decrease of forest areas  
B. Clearance of forests for buildings 
C. Road maintenance  
D. Construction and maintenance  

 

3. The need for women’s rights should come under:  

A. Citizen Rights  

B. Human Rights 

C. Essential Rights  

D. Equality Rights  

 

4. To stop women trafficking and child abuse what actions have been 
taken:  

A. Social Media Campaigns  

B. Providing justice to the victims  

C. Running offline campaigns   

D. Bringing upon change from the judiciary perspective 

 

5. The primary role of UDHR is to provide: 

A. Freedom of action 

B. Mutual respect  
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C. Human rights which encourage freedom of speech and expression  
D. Mutual support and encouragement  

 

6. Full form of POSH ACT, 2013 is  

A. Prevention of sexual harassment, 2013 

B. Prevention of sexual health, 2013 

C. Prevention of slave harassment, 2013 

D. Prohibition of sexual harassment, 2013  

  

7. Chipko Movement, 1973 was all about:  

A. Saving Trees  

B. Protest against Deforestation  

C. Peaceful protest for nature  

D. Protest for human rights  

 

8. Navdanya Movement refers to:  

A. Eco Feminist Rights  

B. Political Rights  

C. Women’s Rights 

D. Human Rights  

  

9. Narmada Bachao Andolan, 1985 was initiated by:   

A. Medha Patkar  

B. Megha Soni  
C. Megin Fox  

D. Medha Shailaja Payekar  

 

10. The Criminal Law Act passed in which year:  

A. 13th March,2013  

B. 15th March,2013  

C. 19th March, 2013  

D. 21st March, 2013  

  

11. The much-supported National Health Policy passed on which date and 
year:   

A. 5th September, 2015 



B. 3rd September, 2015  

C. 12th June, 2015  

D. 8th January, 2015  

   

 

12. Jungle Bachao Andolan was started in which year:  

A. 1982 

B. 1967 

C. 1978 

D. 1953 

 

13. This person is remembered for his financial, environmental and society 
related social service  

A. Ashok Khosla  

B. Ashok Khurana    

C. Ashoka Pillai  

D. Ashok Dubey 

 

14.Lok Pal Bill basically does the role play of:   

A. Investigation on corruption 

B. Cases related to bribery 

C. Attending of summons of opposition  

D. To create an effective deterrence against corruption  

 

15.Whistle-blower Act was launched in which year? 

A. 2010 

B. 2009 

C. 2011 
D. 2008  

  

16. CEDAW can make a difference to women by supporting them for rights 
of  

A. Right to vote and Right to education  



B. Right to seek justice  
C. Right to participate in Lok sabha   
D. Right to participate in other political wings. 

 

 

17.  Prenatal Diagnostics Act, 1994 was initiated:   

A. against sex determination for child before birth  

B. against determining the health of the child 
C. Implemented to avoid pregnancy in women  
D. Against girl child  
 

18.The goal of the carbon exchange is to: 

A. The reduction of carbon footprints 

B. The reductions of factories  

C.Lower the carbon emissions 

D. To inhibit carbon and CFC 

 

19.ICCPR has recognised the following:  

A. The need to provide equal rights for men and women  

B. The need to provide health kits  
C. The need to provide with education  
D. The need to provide jobs  
 

20.AFSPA was generally formed for which part of the Indian nation : 

A. North East India  
B. North West India  
C. South India  
D. East India  
 

21.HIPPO stands for conservation of   

A. hippopotamus 
B. Crocodiles  
C. Snakes 
D. Endangered species  

 
22. The uprising of Naxalites took place in which state  



A. West Bengal 
B. Madhya Pradesh 
C. Gujarat 
D. Telangana  

 

 

23.POCSO stands for  

 A. Protection of children from sexual offences  

 B. Protection of children from slave offences 

 C. Protection of children from serious offences  

 D. Protection of children    

 

24. The prescribed time limit to get the information concerning the 
liberty and life of an individual is:  

A. 48 hours  
B. 24 hours  
C. 5 days  
D. 10 days  

 

25.The RTI charges a fee for providing information. The amount for the 
same is:  

A. Rs.10/-  
B. Rs.70/-  
C. Rs.90/-  
D. Rs.20/-  

   

26. The Government of India took the drastic step of passing the Justice 
(Care and Protection of Children) Act was in which year: 

A. 2000 
B. 1996 
C. 1995 
D. 1982 

  

27.Indian Coal Allocation Scam took place in which year: 

A. 2012 
B.  2004 



C.  2008  
D.  2011 

   

 

 

28.MIDC is an initiative of   

A. Manipur Government  
B. Maharashtra Government  
C. Madras Government   
D. Meghalaya Government  

 

29. Ozone depletion means  

A. Thinning of earth’s layer   
B. Evaporation of earth’s layer    
C. Thickening of earth’s layer   
D. Double formation of earth’s layer    

 

    30.Illegal Immigration from Bangladesh is faced by which country:  

A. Pakistan  
B. Nepal  
C. India  
D. China    

 

31.Which of the following is a sign of global warming?  

A. Rainfall  
B. Humidity  
C. Climate Change 
D. Erosion   

  

32.Renewable energy sources are required for:  

A. Energy security 
B. Climate change  
C. Zero waste approach 
D. Rainfall 



 
33.Absolute Poverty and Relative Poverty is a  
A. Social problem  
B. Economic problem   
C. Political problem   
D. Religious problem  

 

34.Which amongst these are not the reasons of unemployment   

A. Population Control  
B. Education Reforms  
C. Five-Year Plans  
D. Political Reforms  

   

35. _____ supports global warming    

A. Pollution 

B. Population  
C.  Preparation   
D. Tourism 

 

 

36. 2g scam remains the biggest  

A. political scam  
B. corruption scam  
C. cyber scam  
D. money laundering scam  

 

37.The abuse of children may include the following  

A. Physical, sexual, emotional   
B. Physical, Sexual, religious   
C. Physical, mental, emotional   
D. Cultural, Economic, Political  

 

 
38.Common wealth games scam, 2010 was involved with how much 

amount  



A. 70,000 crores 
B. 75,000 crores 
C. 79,000 crores  
D. 76,000 crores 

 

 

39. Large number of women are still dying because of dowry; this type of 
death comes under: 

A. Criminal violence  
B. Domestic violence  
C. Social violence  
D. Death by Knife   

   

40. Increase in the number of rapes come under which form of violence  

A. Criminal violence  
B. Domestic violence  
C. Social violence  
D. Gender Based violence  

  

41.Which of the following scams has been the biggest?   

A. 2G scam 
B. Common Wealth Games Scam 
C. ABC company scam  
D. Indian Coal Allocation Scam  

 

42.HIV cannot be transmitted by  

A. Unclean syringe  
B. Mother to child  
C. Blood transfusion  
D. Touching  

  
43. Right to development means  
A. The right to access wellbeing of an individual  
B. The right to be violent for your well being  
C. The right to seek justice 
D. The right to understand society 

  
44. Why is terrorism a major issue to be tackled?  



A. It takes lives   
B. It spreads hatred 
C. It creates political issues   
D. It disturbs the simple living of people  

 

 

 

45.The UN Conventions for the Rights of Child says that 

A. Children are born with certain fundamental rights   
B. Children are born with basic rights  
C. Children are born with no rights  
D. Children can only inherit rights from parents   

 

46.Ozone Layer of the earth can be harmed and depleted by   

A. Human Action   
B. CFC 
C. Nitrogen   
D. Bird dropping 

   

47. There was a boycott of the first general election in 1952 in which state:  

A. Assam  
B. Meghalaya  
C. Nagaland 
D. Manipur 

  

48. What kind of destruction is deforestation  

A. Permanent destruction  
B. Temporary Destruction  
C. No destruction 
D. little destruction 

49. The conversion of fertile land towards infertile is known as  

A. Desertification  
B. Infertility  
C. Fertility 
D. Land erosion  

 



50.Corruption is an issue which seriously impacts India’s?  
A. Economy  
B. Politics 
C. Population  
D. Children 

 
 
 
 
 
 
 

समकालिन मुददे 

 

सेलमस्टर सहा 

 

बहुपर्ाार्ी प्रश्न 

 
 

  प्रश्न कं्र. १- हवामान बदिाने लवधं्वस केिा आहे त्याचे संभाव्य कारण हे आहे 

 

अ CO2 

 

ब लमथेन 

 

क CFC 

 

ड प्रकाश संशे्लषण 

 
 
 
 

प्रश्न कं्र. २- जंगितोड र्ा शब्दाचा अथा कार् आहे 

 

अ जंगिके्षत्रात घट 

 

ब इमारतीसंाठी जंगि नष्ट करणे 

 

क रसे्त देखभाि 

 

ड बांधकाम आलण देखभाि 

 
 
 

प्रश्न कं्र. ३-  मलहिांच्या हक्ांच्या गरजा र्ा अंतगात आल्या पालहजेत 

 

अ नागररकांचे हक् 

 

ब मानवालधकार 



 

क आवश्यक अलधकार 

 

ड समान अलधकार 

 
 
 

प्रश्न कं्र. ४-  मलहिांची तस्करी आलण मुिांवरीि अत्याचार थांबलवण्यासाठी कार् कार्ावाही केिी पालहजे 

 

अ समाज माध्यमांच्या मोलहमा 

 

ब लपडीतांना न्यार् लमळवून देणे 

 

क आ  ॅफिाईन मोलहमा राबलवणे 

 

ड न्यार्पालिकेच्या दृष्टीकोणातून बदि घडवून आणणे 

 
 
 
 

प्रश्न कं्र. ५-रु्डीएचआरची (UDHR ) प्रमुख भुलमका अशी आहे 

 

अ कृती करण्याचे स्वातंत्र्य 

 

ब परस्पर आदर 

 

क मानवी हक् जे भाषण आलण अलभव्यक्ती स्वातंत्र्यास प्रोत्सालहत करतात 

 

ड परस्पर समथान आलण प्रोत्साहन  

 
 
 

प्रष्न कं्र. ६- POSH कार्दा 2013 चे पूणा रूप हे आहे 

 

अ िैंलगक छळ प्रलतबंध कार्दा 2013 

 

ब िैंलगक आरोग्यास प्रलतबंध कार्दा 2013 

 

क गुिाम छळ प्रलतबंध कार्दा 2013 

 

ड िैंलगक छळ मनाई कार्दा 2013 

 
 
 
 

प्रश्न कं्र. ७- 1973ची लचपको चळवळ र्ासाठी होती 

 

अ वृक्ष वाचलवण्यासाठी 

 



ब जंगितोडीलवरोधात आंदोिन 

 

क लनसगाासाठी शांततापूणा प्रदशान  

 

ड मानवी हक्ांसाठी प्रदशान 

 
 
 
 

प्रश्न कं्र.८- नवदान्य चळवळीचा संदभा असा आहे 

 

अ इको फेलमलनस्ट अलधकार  

 

ब राजकीर् अलधकार 

 

क मलहिांचे अलधकार 

 

ड मानवालधकार 

 
 
 

प्रश्न कं्र. ९- 1985चे नमादा बचाव आंदोिन र्ांनी सुरू केिे 

 

अ मेधा पाटकर 

 

ब मेघा सोनी 

 

क मेलगन फा  ॅक्स 

 

ड मेधा शैिजा पारे्कर 

 
 
 

प्रश्न कं्र. १०- फौजदारी कार्दा कोणत्या वषी संमत झािा 

 

अ 13 माचा 2013 

 

ब 15 माचा 2013 

 

क 19 माचा 2013 

 

ड 21 माचा 2013 

 
 
 

प्रश्न कं्र. ११-  समलथात राष्टर ीर् धोरणािा कोणत्या वषी आलण कोणत्या तारखेस मान्यता लमळािी 

 

अ 5 सप्टेंबर 2015 

 



ब 3 सप्टेंबर 2015 

 

क 12 जुन 2015 

 

ड 8 जानेवारी 2015 

 
 
 

प्रश्न कं्र. १२- कोणत्या वषी जंगि बचाव आंदोिन सुरू झािे 

 

अ 1982 

 

ब 1967 

 

क 1978 

 

ड 1953 

 
 
 

प्रश्न कं्र. १३- ही व्यक्ती त्यांनी केिेल्या आलथाक, पर्ाावरणीर् आलण सामालजक सेवांबददि स्मरणात 

ठेविी जाते 

 

अ अशोक खोसिा 

 

ब अशोक खुराणा 

 

क अशोक लपले्ल 

 

ड अशोक दुबे  

 
 
 

प्रश्न कं्र. १४-  िोकपाि बीि खािीि भूलमका बजावत आहे 

 

अ भ्रष्टाचाराची चौकशी 

 

ब िाचेच्या प्रकरणांची चौकशी 

 

क लवरोधकांच्या समन्सना उपस्थथत राहणे 

 

ड भ्रष्टाचारालवरोधात प्रभावी प्रलतबंध तर्ार करणे 

 
 
 

प्रश्न कं्र. १५-  स्िसि ब्लोअर कार्दा कोणत्या वषी अंमिात आिा 

 

अ 2010 



 

ब 2009 

 

क 2011 

 

ड 2008 

 
 
 

प्रश्न न कं्र. १६-  मलहिांच्या कोणत्या अलधकारांसाठी समथान देवून सी.ई.डी.ए.डबू्ल्य. (CEDAW ) 

फरक पाडू शकतो. 

 

अ मतदानाचा अलधकार आलण लशक्षणाचा अलधकार 

 

ब न्यार् लमळलवण्याचा अलधकार 

 

क िोकसभेत सहभागी होण्याचा अलधकार 

 

ड राजकीर् पक्षांच्या इतर शाखांमधे्य सहभागी होण्याचा अलधकार 

 
 
 

प्रश्न कं्र. १७-  जन्मपूवा लनदान कार्दा 1994 सािी सुरू करण्यात आिा कारण 

 

अ जन्मापूवी लिंगभेदािा लवरोध 

 

ब मुिांचे आरोग्य लनलित करण्यालवरोधात 

 

क मलहिांमधे्य गभाधारणा  टाळण्यासाठी 

 

ड मुिीचं्या लवरोधात 

 
 
 
 

प्रश्न कं्र. १८-  काबान एक्सचेंजचे उददीष्ट हे आहे 

 

अ काबानमधे्य घट 

 

ब कारखान्यांमधे्य घट 

 

क काबान उत्सजान कमी करणे 

 

ड काबान आलण सी.एफ.सी.िा रोखणे 

 
 
 
 

प्रश्न कं्र. १९-  आर्.सी.सी.पी.आर.ने ( ICCPR) खािीि गोष्टीनंा मान्यता लदिी आहे 



 

अ मलहिा आलण पुरूषांना समान अलधकाराची गरज 

 

ब आरोग्य लकट पुरलवण्याची गरज 

 

क लशक्षण पुरलवण्याची गरज 

 

ड रोजगार पुरलवण्याची गरज 

 
 
 
 

प्रश्न कं्र. २०-ए.एफ.एस.पी.ए.ची ( AFSPA) थथापना भारतातीि कोणत्या भागासाठी करण्यात 

आिी  होती 

 

अ उत्तर-पूवा भारत 

 

ब उत्तर-पलिम भारत 

 

क दलक्षण भारत 

 

ड पूवा भारत 

 
 
 
 

प्रश्न कं्र. २१-  एच.आर्.पी.पी.ओ. (HIPPO) म्हणजे र्ाचे संवधान करणे 

 

अ लहप्पोपोट मस 

 

ब मगर 

 

क साप 

 

ड िुप्त प्रजाती 

 
 
 
 

प्रश्न कं्र. २२- नक्षिवाद्ांचा उठाव र्ा राज्यात झािा होता 

 

अ पलिम बंगाि 

 

ब मध्य प्रदेश 

 

क गुजरात 

 

ड तेिंगाना 

 



 
 
 

प्रश्न कं्र. २३- पी.ओ.सी.एस.ओ. कार्दा( POCSO )र्ासाठी ओळखिा जातो 

 

अ िैंलगक गुन्हर्ांपासून बािकांचे रक्षण करणे 

 

ब गुिामलगरीच्या गुन्हर्ांपासून बािकांचे रक्षण करणे 

 

क गंभीर गुन्हर्ांपासून बािकांचे रक्षण करणे 

 

ड बािकांचे रक्षण करणे 

 
 
 
 
 
 
 

प्रश्न कं्र. २४- एखाद्ा व्यक्तीच्या स्वातंत्र्यालवषर्ी आलण लजवीतालवषर्ी मालहती लमळलवण्यासाठी लवलहत 

मुदत अशी आहे 

 

अ 48 तास 

 

ब 24 तास 

 

क 5 लदवस 

 

ड 10 लदवस 

 
 
 
 

प्रश्न कं्र. २५- आर.टी.आर्. (RTI)कार्द्ाअंतगात मालहती लमळलवण्यासाठी लकती शुल्क आकारिे जाते 

 

अ 10रूपरे् 

 

ब 70रूपरे् 

 

क 90रूपरे् 

 

ड 20रूपरे् 

 
 
 

प्रश्न कं्र. २६- भारत सरकारने न्यार्( बाि देखभाि व संरक्षण कार्दा) पाररत करण्यासाठी कोणत्या 

वषाात कठोर पाऊि उचििे 

 

अ 2000 



 

ब 1996 

 

क 1995 

 

ड 1982 

 
 
 
 
 

प्रश्न कं्र. २७- भारतात कोळसा वाटप घोटाळा लकती सािी झािा 

 

अ 2012 

 

ब 2004 

 

क 2008 

 

ड 2011 

 
 
 

प्रश्न कं्र. २८-  एम.आर्.डी.सी. (MIDC )हा उपक्रम र्ांचा पुढाकार आहे 

 

अ मलनपुर सरकार 

 

ब महाराष्टर  सरकार 

 

क मद्रास 

 

ड मेघािर् सरकार 

 
 
 

प्रश्न कं्र. २९- ओझोन कमी होणे म्हणजे 

 

अ पृथ्वीवरीि थर पातळ होणे 

 

ब पृथ्वीच्या थराचे बाष्पीभवन होणे 

 

क पृथ्वीचा थर जाड होणे 

 

ड पृथ्वीच्या थराची दुहेरी लनलमाती  

 
 
 
 
 



 
 

प्रश्न कं्र. ३०- बांगिादेषमधीि थथिांतररतांचा प्रश्न र्ा  भेडसावत होता 

 

अ पालकस्तान 

 

ब नेपाळ 

 

क भारत 

 

ड चीन 

 
 
 

प्रश्न कं्र. ३१- जागलतक तापमानवाढीचे खािीिपैकी कोणते िक्षण आहे 

 

अ पाऊस 

 

ब आद्रता 

 

क वातावरण बदि 

 

ड धूप  

 
 
 

प्रश्न कं्र. ३२- र्ासाठी अक्षर्उजाा स्त्रोत आवष्यक आहेत 

 

अ उजाा सुरक्षा 

 

ब हवामान बदि 

 

क शून्य कचरा दृष्टीकोन 

 

ड पाऊस 

 
 
 

प्रश्न कं्र. ३३- संपूणा गरीबी आलण संबंलधत गरीबी म्हणजे 

 

अ सामालजक समस्या 

 

ब आलथाक समस्या 

 

क राजकीर् समस्या  

 

ड धालमाक समस्या 

 
 



 

प्रश्न कं्र. ३४- खािीिपैकी कोणते बरोजगारीचे कारण नाही 

 

अ िोकसंख्या लनरं्त्रण 

 

ब शैक्षलणक सुधारणा 

 

क पंचवालषाक र्ोजना 

 

ड राजकीर् सुधारणा 

 
 
 

प्रश्न कं्र. ३५- ...................... हे ग्लोबि वालमिंगिा समथान देते 

 

अ प्रदुषण 

 

ब िोकसंख्या 

 

क तर्ारी 

 

ड पर्ाटन 

 
 
 

प्रश्न कं्र. ३६- टूजी (2G )हा सवाात मोठा घोटाळा मानिा जातो 

 

अ राजकीर् घोटाळा 

 

ब भ्रष्टाचार घोटाळा 

 

क सार्बर घोटाळा 

 

ड मनीिा  ॅ न्डर ीगं घोटाळा 

 
 
 

प्रश्न कं्र. ३७- बािकांवरीि अत्याचारात खािीि गोष्टीचंा समावेश होवू शकतो 

 

अ शारीररक,िैंलगक, भावलनक 

 

ब शारीररक, िैंलगक,धालमाक 

 

क   शारीररक, मानलसक,भावलनक 

 

ड   सांस्ककृलतक, आलथाक, राजकीर् 

 
 
 



प्रश्न कं्र. ३८- 2010मधीि का  ॅ मन वेल्थ गेम्स घोटाळा लकती करोडचा होता 

 

अ 70,000 कोटी 

 

ब 75,000 कोटी 

 

क 79,000 कोटी 

 

ड 76,000 कोटी  

 
 
 

प्रश्न कं्र. ३९- हंुडर्ामुळे आजही अनेक मलहिा बळी जातात असा मृतू्य खािीि प्रकारात मोडतो 

 

अ गुने्हगारी लहंसा 

 

ब घरगुती लहंसाचार 

 

क सामालजक लहंसा 

 

ड चाकू हल्ल्याने मृतू्य  

 
 
 
 

प्रश्न कं्र. ४०- बिात्काराच्या संखे्यत होणारी वाढ कोणत्या लहंसेच्या प्रकारात मोडते 

 

अ गुने्हगारी लहंसा 

 

ब घरगुती लहंसाचार 

 

क सामालजक लहंसा 

 

ड लिंग आधाररत लहंसा 

 
 
 

प्रश्न कं्र. ४१- खािीिपैकी सवाात कोणता मोठा घोटाळा आहे 

 

अ टूजी(2G ) घोटाळा 

 

ब का  ॅ मन वेल्थ गेम्स घोटाळा 

 

क ए.बी.सी.(ABC ) कंपनी घोटाळा 

 

ड भारतीर् कोळसा वाटप घोटाळा 

 
 
 



प्रश्न कं्र. ४२- एच.आर्.िी. .(HIV)र्ामधून संक्रलमत होवू शकत नाही 

 

अ अस्वच्छ लसररंज  

 

ब आईपासून मुिािा 

 

क रक्त संक्रमन 

 

ड स्पशा 

 
 

प्रश्न कं्र. ४३- लवकासाचा हक् म्हणजे 

 

अ एखाद्ा व्यक्तीचे कल्याण साधण्याचा अलधकार 

 

ब आपल्या लहतासाठी लहंसक होण्याचा अलधकार 

 

क न्यार् लमळलवण्याचा अलधकार 

 

ड समाज समजण्याचा अलधकार 

 
 
 

प्रश्न कं्र. ४४- दहशतवाद हा सामना करण्यासाठी महत्वाचा मुददा का आहे 

 

अ जीव घेतो 

 

ब त्यामुळे दे्वष पसरतो 

 

क राजकीर् समस्या लनमााण होतात 

 

ड िोकांचे साधे जीवन व्यलथत होते 

 
 
 

प्रश्न कं्र. ४५- मुिांच्या हक्ांसंबधी संरु्क्त राष्टर  संघाच्या अलधवेषनात मं्हटिे आहे 

 

 अ बािके काही मुिभूत अलधकारांसह जन्मािा रे्तात 

 

ब बेलसक अलधकारांसह बािके जन्मािा रे्तात 

 

क बािके हक् नसताना जन्मािा रे्तात 

 

ड बािके पािकांपासूनच हक् लमळवू शकतात  

 
 
 

प्रश्न कं्र. ४६- र्ामुळे पृथ्वीचा ओझोन थर कमी होवून त्यािा नुकसान पोहचू शकते. 



 

अ मानवी कृती 

 

ब सी.एफ.सी..(CFC ) 

 

क नार्टर ोजन 

 

ड पक्षी सोडणे 

 
 
 

प्रश्न कं्र. ४७- कोणत्या राज्यात 1952 सािी पलहल्या  सावालत्रक लनवडणुकांवर बलहष्कार टाकण्यात 

आिा होता. 

 

अ आसाम 

 

ब मेघािर्ा 

 

क नागाि न्ड 

 

ड मलनपूर 

 
 
 

प्रश्न कं्र. ४८- जंगितोड म्हणजे कोणत्या प्रकारचा लवनाश आहे 

 

अ कार्मचा नाश 

 

ब तातु्परता लवधं्वस 

 

क लवनाश नाही 

 

ड िहान नाश 

 
 
 

प्रश्न कं्र. ४९- सुलपक जलमनीिा नालपक जलमनीत रूपांतरािा कार् म्हणतात 

 

अ वाळवंट 

 

ब वंध्यत्व 

 

क सुलपकता 

 

ड जलमनीची धूप 

 
 
 



प्रश्न कं्र. ५०- भ्रष्टाचार हा असा मुददा आहे ज्याचा गंभीर पररणाम भारतावर होतो  

 

अ अथाव्यवथथा 

 

ब राजकारण 

 

क िोकसंख्या 

 

ड बािके 
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Sample questions

1) _________ प�का�रतेम�ये कोणतीही सीमेचा नसते.

A. �ा�नक मा�यमे

B. �ादे�शक मा�यमे

C. रा�ीय मा�यमे

D. आतंररा�ीय मा�यमे

2) उप�ह सं� ेषणाची ( Satellite Communication) दोन मु�य वै�श�े______ आ�ण _______आहेत.

A. अ ) ISBN, DBS

B. ब ) ISDN, Internet

C. क ) ISDN, DBS

D. ड ) ISDN, Data

3 ) DBS �हणजे ____

A. Direct Broadcast Satellite

B. Data Broadcast Satellite

C. Direct Broadband Satellite

D. Discrete Broad Satellite



3)__________ � े�कानंा �यां�या �वतः�या घरासार�या सोयी�कर �ठकाणी संवाद कर�यास स�म करते.

A. डीबीएस

B. आयएसडीएन

C. गगूल

D. इंटरनेट

5 ISDN �हणजे काय ?

A. Integrated Service Digital Network

B. Internet Service Digital Network

C. Integrated Service Data Network

D. Internet Server Digital Network

६___________ वेगवेग�या �कार�या वापरक�या �स मा�यमांम�ये एकाच वेळ� �वेश कर�यास स�म करते आ�ण �या�ारे
संपूण� �च� �मळते.

A. डीबीएस

B. आयएसडीएन

C. डीबी

D. डेटा

७___________ �या वै�श�ात ��ह�डओ, ऑ�डओ, ���ट, सं�हण,े डेटा, इमेज समा�व�आहेत.

A. म�ट��म�डया

B. पारंपा�रक मा�यम

C. �ड�जटल �म�डया

D. इले��ो�नक �म�डया

८ जाग�तक मा�यमांचे पूवा��ह _______ भागात �वभागले जाऊ शकतात.

A. चार

B. दोन



C. तीन

D. पाच

9) कोण�याही समाजात सां�कृ�तक �वकासा�या ���यते ______ मह�वपूण� भ�ूमका आह.े

A. मा�यमांची

B. �रदश�नची

C. तं��ानाची

D. रे�डओची

१० मॅक�ाइड क�मशन ही युने�कोने तयार केलेली ____ सद�याचंी सं�ा होती.

A. 10

B. 11

C. 18

D. 16

11. �थम �व�यु�, ��तीय �व�य�ुद, ______ आ�ण तं��ाना�या �गतीमुळे मा�यमां�या काया �ची रचना बदलली.

A. शीत यु�

B. भारत-पाक यु�

C. भारत-चीन यु�

D. अमे�रकन गहृय�ु

१२. मॅक�ाइड अहवालात काही म�ेदारी�या ______ �भावांना �र कर�याची �शफारस केली गेली.

A. सकारा�मक

B. नकारा�मक

C. सं�म�

D. थेट

१३ NWICO चा अथ� _____ आहे.



A. New Work Information and Communication

B. Net Work Information and Communication

C. New World Information and Communication

D. New World IT and Communication

१४. पा�ा�य सं�कृतीकडे जा�तीत जा�त मह�व �द�यास �तस�या जगातील देशांमधील �वशेषत: त�ण �पढ�म�ये मो�ा

�माणात ____ आजार होऊ शकतात.

A. सामा�जक

B. सां�कृ�तक

C. रा�ीय

D. �ादे�शक

१५ मॅक�ाइड क�मशनने _________________ हे शीष�क तयार केले �याम�ये एनड��यूआयसीओ�या मु�य त�व�ानाचा
मु�ा मांडला गलेा.

A. One Voices, One World

B. Many Voices, One World

C. Many Voices, Many World

D. One Voice, Many World

16. ट��ही चॅनेलची उदाहरणे �नवडा

A. एपी, एएफपी, बीसीसी

B. ईमेल, �लॉग, एसएमएस, �हॉट्सअप

C. बीबीसी, सीएनएन, �टार, सोनी

D. डो जो�स, �लूमबग�

१७ �यू मी�डयाची उदाहरणे �नवडा

A. एपी, एएफपी, बीसीसी

B. ईमेल, �लॉग, एसएमएस, �हॉट्सअप

C. बीबीसी, सीएनएन, �टार इ

D. डो जो�स, �लूमबग�



१८ असोसीयटेेड � ेसचे (AP) मु�यालय कोठे आहे?

A. �ययूॉक�

B. �द�ली

C. लंडन

D. बीज�ग

१९)एज�सी �ा�स � ेसचे मु�यालय कोठे आह?े

A. टो�यो

B. पॅ�रस

C. मुंबई

D. कोलंबो

२०)नाग�रक�व ���ती �वधेयक (कॅब)२०१९ ---------- रोजी संसदेत मंजूर झाले?

A. ९�डस �बर२०१९

B. १०�डस �बर२०१९

C. ११�डस �बर२०१९

D. १२�डस �बर२०१९

२१) सीएबी �वधेयक कोण�या नाग�रक�व काय�ानुसार सादर केले जाते?

A. नाग�रक�व कायदा १९५२

B. नाग�रक�व कायदा १९४७

C. नाग�रक�व कायदा १९५५

D. नाग�रक�व कायदा १९७५

२२)सीएबी �वधेयका अंतग�त खालीलपैक� कोण�या देशा�तल अ�पसं�याकांना नाग�रक�व �मळू शकत नाही?

A. अफगा�ण�तान

B. बांगलादेश

C. पा�क�तान

D. अमे�रका

२३ कॅब �वधेयकातंग�त �कती धा�म �क समुदायांना नाग�रक�व �दले जाईल?



A. ३

B. ४

C. ५

D. ६

२४. कोण�या तारखेपय �त भारतात राहणा�या लोकानंा नाग�रक�व �दले जाईल?

A. ३१�डस �बर२०१९

B. ३१�डस �बर२०१४

C. ३१�डस �बर२०१६

D. ३१�डस �बर २०१२

1._________involves journalism without borders.

A. Global Media

B. Digital Media

C. State Media

D. Local Media

2. Satellite communication has two main features - ______ and _______

A. ISBN, DB

B. ISDN, Internet

C. ISDN, DBS

D. ISDN, DATA

3. DBS stands for ____

A. Direct Broadcast Satellite

B. Data Broadcast Satellite

C. Direct Broadband Satellite

D. Discrete Broad Satellite



4. ______ enables audiences to access the communication at convenient location like
their own home.

A. DBS

B. ISDN

C. Google

D. Internet

5. ISDN stands for ______

A. Integrated Service Digital Network

B. Internet Service Digital Network

C. Integrated Service Data Network

D. Internet Server Digital Network

6. ________ enables user to access different types of media simultaneously and
thereby gets a more complete picture.

A. DBS

B. ISDN

C. DB

D. DATA

7. The _____________ feature includes video, audio, print, archives, data, images.

A. Multimedia

B. Traditional Media

C. Digital Media

D. Electronic Media

8. The biases of Global Media can be categorized into _______ areas.

A. Four

B. Two



C. Three

D. Five

9. The ______has a crucial role to play in the process of cultural development in any
society.

A. Media

B. Television

C. Technology

D. Radio

10. The MacBride Commission at the time was a ____ member body created by
UNESCO.

A. 10

B. 11

C. 18

D. 16

11 Events like World War I , II ______ and the advancement in technology changed
the structure of media functions.

A. Cold war

B. Indo-Pak war

C. Indo-China war

D. American Civil war

12. MacBride report recommended elimination of the ______effects of certain
monopolies.

A. Positive

B. Negative

C. Mix



D. Direct

A. 13. NWICO stands for _____

B. New Work Information and Communication

C. Net Work Information and Communication

D. New World Information and Communication

E. New World IT and Communication

14. The overexposure to Western Culture particularly among the younger generation
could well lead to major ____ disorders in Third World countries.

A. Social

B. Cultural

C. National

D. Regional

15. The MacBride Commission produced a report title _________________which outline
the main philosophical point of the NWICO.

A. One Voices, One World

B. Many Voices, One World

C. Many Voices, Many World

D. One Voice, Many World

16. Select examples of TV Channels

A. AP, AFP, BCC

B. Email, blogs, SMS, WhatsApp

C. BBC, CNN, Star,Sony

D. DOW Jones, Bloomberg

17. Select examples of New Media



A. AP, AFP, BCC

B. Email, blogs, SMS, WhatsApp

C. BBC, CNN, Star etc

D. DOW Jones, Bloomberg

18) Where is headquarter of associated press?

A. New York

B. Delhi

C. London

D. Beijing

19) Where is headquarter of Agency France Press?

A. Tokyo

B. Paris

C. Mumbai

D. Colombo

20) On ____________ Citizenship Amendment Bill (CAB) 2019 passed in Parliament?

A. 9 December 2019

B. 10 December 2019

C. 11 December 2019

D. 12 December 2019

21) Under which Citizenship Act is the CAB Bill presented? 3

A. Citizenship Act 1952

B. Citizenship Act 1947

C. Citizenship Act 1955

D. Citizenship Act 1975



22) Under CAB Bill which of the following countries minorities not can get citizenship?

A. Afghanistan

B. Bangladesh

C. Pakistan

D. America

23) How many religious communities will be given citizenship under the CAB bill?

A. 3

B. 4

C. 5

D. 6

24) Upto which date people living in India be given the citizenship?

A. 31 December 2019

B. 31 December 2014

C. 31 December 2016

D. 31 December 2012

25) In CAB bill the condition of a person who has been living for 11 years has been
reduced to how much now?

A. 4 Years

B. 5 Years

C. 10 Years

D. 7 Years
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Sample questions

1) the highest court of Indian judical system

A)High Court of India

B)Supreme Court of India

C)Moot Court of India

D)Family Court of India

2)The Working Journalist Act is for:

A)Freelance Journalist
B)Ad-hoc journalists
C)Full time journalist
D)Employees of the newspaper industry

3)What is role of Press council of India?

A) protects and preserves Press freedom
B) protects and preserves Monopoly
C) protects and preserves Defamation
D) protects and preserves Law

4) The press council of India keeps eye on ____



A) Paid news
B) Defamation
C) Sedition
D) Yellow journalism

5) PCI Started in

A)1949
B)1947
C)1854
D)1954

6) Accessing personal Information which is already accessible to
public authority is not ______

A)breach of privacy
B)Breach of parliament
C)Breach of court
D)Individual interest

7) Which of the following act was enacted in year 1956

A)Newspaper (Price & page ) Act
B)Official secrets act
C)RTI
D) IT act

8) Promoting Enmity between different groups on ground of Religion, place of birth,
residence, language and doing acts prejudicial to maintenance of harmony falls
under_______

A)Section 150 A
B)Section 151 A
C)Section 152 A
D)Section 153 A

9) Paying to source for information is called as ______

A)Paid news
B)Chequebook journalism
C)Spying



D)Checking information

10) What among following is not contempt of court?

A)Fresh and accurate reports of judicial proceeding
B)Prejudice and accurate reports of judicial proceeding
C)Fair and accurate reports of judicial proceeding
D)False and accurate reports of judicial proceeding

11) defamation and its punishment

A)Sections 499-503
B)Sections 499-505
C)Sections 499- 503
D)Sections 499- 502

12) As per Indian Constitution, Article 19(2) defines

A)Reasonable restriction

B)Freedom of speech and expression

C)Right to property

D)Liberty

13) confidentiality of sources

A)misusing sources

B)Protecting a source

C)Giving caution to the wind

D)Not trusting a source

14) Fabrication of News means:

A)Fantasy out of truth

B)Falsehood spread truthfully



B)Creating news that is not believable

D)Disinformation

15) What are two types of Contempt of Court ?

A) Act 1 a and Act 1 b Contempt

B) Definition and Offence

C) Civil and Criminal Contempt

D) Civic and Crime Contempt

16) Sections 153 A and B , 295A, 505 deals with

A)Obscenity
B)Public Order
C)Contempt of Court
D)Sedition

17) The Copyright Act was enacted in year_____

A)1923

B)1955

C)1950

D)1957

18) Which article in the Indian constitution deals with Freedom of Speech & Expression?

a. Article 21

b.Article 365

c. Article 19 1 A

d. Article 124 A

19) Any individual selling, hiring or distributing obscene material is punishable under:



a. Section 293

b. The IT Act 2000

c. Copyright Act 1957

d. Section 505

20) The Right to Know in India is:

a. Unlimited

b. Unparalleled

c. Absolute

d. Limited

21) The Fundamental Rights of an Indian citizen are subservient to:

a. Parliamentary privileges

b. Executive powers

c. Political dictates

d. Media dictates

22) Prashant Bhushan in August 2020 was held guilty of this charge by the Supreme
Court:

a. Sedition

b. Defamation

c. Contempt of Court



d. Inciting communal disharmony

23) The Freedom of the Press includes the right to criticise and comment on the
Government’s administration and policies:

a. Even if it endangers national security

b. Only if evidence is provided

c. Only after prior approval of Parliament

d. Provided such criticism does not endanger security of the State and public
order

24) The law of Sedition deals with:

a. Contempt of the courts and judiciary

b. Selling plagiarised content

c. Acts which are criminal in nature according to the Indian Evidence Act

d. Attempts to arouse hatred or contempt or excite disaffection towards, the
Government established by law in India.

25) Art. 21 of the Indian Constitution is a fundamental right which talks about-

A)Right to Education

B)Protection of life and personal liberty

C)Freedom of Speech and Expression

D)Right to Equality



1. भारतीय �यायालय �णालीचे सव�� �यायालय कोणते?

A. भारतीय उ� �यायालय

B. सव�� �यायालय

C. मट कोट� ऑफ इं�डया

D. कौटंु�बक �यायालय

2. ��मक प�कार कायदा यासाठ�आहेः

A. �वतं��र�या काम करणारा प�कार

B. तदथ� प�कार

C. पूण�वेळ प�कार

D. वृ�प� उ�ोगातील कम�चारी

3. � ेस कौ��सल ऑफ इं�डयाची भ�ूमका काय आहे?

A. � ेस �वातं�य संर�णआ�ण जतन

B. म�ेदारीचे संर�ण

C. मानहानीचे संर�ण



D. काय�ाचे संर�ण

4. भारतीय प�कार प�रषद ____ वर ल� ठेवते.

A. सश�ुक बातमी

B. मानहानी

C. राज�ोह

D. पीत प�का�रता

5. पीसीआय के�हा सु� झाले?

A. 1949

B. 1947

C. 1854

D. 1954

6. एखाद� वैय��क मा�हती जी आधीच साव�ज�नक �ा�धकरणास उपल�आहे, ती मा�हती �हणजे ______ नसते.

A. गोपनीयतेचा भगं

B. संसदेचा भगं

C. कोटा�चा भगं

D. वैय��क�ाज

7. 1956 म�ये खालीलपैक� कोणती कायदा अ�ध�नय�मत केला गलेा?

A. वृ�प� (�क �मत आ�ण पृ�) कायदा

B. शासक�य गु�ततेचा कायदा

C. मा�हतीचा अ�धकार

D. आयट� कायदा



8. धम�, ज�म�ान, �नवास�ान, भाषा आ�ण समरसते�या ��ीने पूव��हा�मक कृ�य कर�या�या कारणा�तव वेगवेग�या
गटामंधील वैर वाढ�वणे _______ अंतग�त यतेे.

A. कलम 150 ए

B. कलम 151 अ

C. कलम 152 अ

D. कलम 153 अ

9. मा�हतीसाठ� ��ोतास पैसे देणे, यास ______ असे �हणतात

A. सश�ुक बातमी

B. चेकबकु प�का�रता

C. हेर�गरी

D. मा�हती तपासत आहे

10. कोटा�चा अवमान करणे खालीलपैक� कोणते नाही?

A. �यायालयीन काय�वाहीचे ताजे व अचूक अहवाल

B. �यायालयीन काय�वाहीचा पूव��ह आ�ण अचूक अहवाल

C. �यायालयीन काय�वाहीचे �न�प� आ�ण अचूक अहवाल

D. �यायालयीन काय�वाहीचे खोटे आ�ण अचूक अहवाल

11. बदनामी आ�ण �याची �श�ा कायदा -

A. �वभाग 499-503

B. �वभाग 499-505

C. �वभाग 499- 503



D. �वभाग 499- 502

12. भारतीय रा�यघटनेनुसार अनु�ेद १९ (२) प�रभा�षत करते

A. वाजवी �नब �ध

B. भाषणआ�ण अ�भ��� �वातं�य

C. मालम�चेा अ�धकार

D. �वातं�य

13. ��ोतांची गोपनीयता कायदा ?

A. ��ोत गैरवापर करणे

B. ��ोताचे र�ण करणे

C. सावध�गरी बाळगणे

D. ��ोतावर �व�ास नसणे

14. बनावट बातमी �न�म �तीचा अथ� -

A. स�य नाही तर क�पना�वलास

B. अस�य माहीत स�य �हणून ��स� करणे

C. �व�ासाह� नसले�या बात�या तयार करणे

D. चुक�ची मा�हती

15. �यायालयीन अवमान या काय�ाचे दोन �कार कोणते आहेत?

A. कायदा १ अआ�ण कायदा १ ब संवेदना

B. �ा�या आ�ण ग�ुहा

C. �दवाणी व फौजदारी �नषेध



D. नागरी आ�ण ग�ुहेगारीचा �तर�कार

16. कलम 153 अआ�ण ब, 295 अ, 505 कोणते?

A. अ�ीलता

B. साव�ज�नकआदेश

C. �यायालयाचा अवमान

D. राज�ोह

17. कॉपीराइट कायदा वष� ____ म�ये लागू कर�यात आला

A. 1923

B. 1955

C. 1950

D. 1957

18. भारतीय सं�वधानातील कोणते कलम �वातं�य आ�ण अ�भ���शी संबं�धत आह?े

A. अ. अनु�ेद 21

B. बी.आ�ट �कल 365

C. सी. अनु�ेद 19 (1) अ

D. डी. कलम 124 अ

19. कोणतीही वैय��क �व��, भा�ाने देणे �क �वा अ�ील साम�ी �वत�रत करणे हे कलम ______ अनुसार दंडनीय आह.े

A. अ. कलम 293

B. बी.आयट� अ ◌ॅ�ट 2000

C. सी. कॉपीराइट कायदा 1957



D. डी. कलम 505

20. मा�हतीचा ह�क भारतात कशा �कारे आहे?

A. अ. अमया��दत

B. बी. अतुलनीय

C. सी. प�रपूण�

D. डी. मया��दत

21. भारतीय नाग�रकाचे मूलभतू अ�धकार हे कशा�या अधीन आहतेः

A. अ. संसद�य सु�वधा

B. बी. काय�कारी अ�धकार

C. सी. राजक�य �कूम

D. डी. मी�डया �कूम देतो

22. ऑग�ट २०२० म�ये �शांत भषूण यांना सव�� �यायालयाने या आरोपासाठ� दोषी ठर�वले होतेः

A. अ. राज�ोह

B. बी. मानहा�न

C. सी. �यायालयाचा अवमान

D. डी. जातीय वैमन�य भडकवणे

23. मा�यम �वातं�यात सरकार�या कारभारावर आ�ण धोरणांवर ट�का करणे आ�ण �यावर भा�य कर�याचा अ�धकार
समा�व�आह,े

A. अ. यामुळे रा�ीय सुर�ा धो�यात यतेे

B. बी. पुरावा पुर�वला ग�ेयावरच हे श�य होते



C. सी. संसदे�या पूव��या मंजुरीनंतरच

D. डी. अशी ट�का के�यास रा�य व साव�ज�नक सु�व�ा धो�यात यते नाही

24. राज�ोहाचा कायदा -

A. अ. �यायालये आ�ण �याय�व�चेा अवमान

B. बी. वा�य सा�ह�य �व��

C. सी. भारतीय पुरावा अ�ध�नयमानुसार गु�हगेारी �व�पाचे कृ�य

D. डी. भारतात काय�ाने�ापन केलेले सरकार, �ेष �क �वा �तर�कार जागतृ कर�यासाठ� �क �वा असंतोष जागतृ
कर�याचा �य�न करीत आह.े

25. भारतीय रा�यघटनेचा कलम 21 हा मूलभतू अ�धकार आहे, �यात हा मु�ा येतो -

A. �श�णाचा अ�धकार

B. जीवन आ�ण वैय��क �वातं�याचे संर�ण

C. भाषणआ�ण अ�भ��� �वातं�य

D. समानतेचा अ�धकार
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MULTIPLE CHOICE QUESTIONS 

Q.1 A variable is defined as anything that varies or changes in ….. 

 A ] Time 

 B ] Period 

 C ] Value 

 D ] Unit 

  

  

Q.2 -------research gives marketer an insight. 

 A ] Quantitative Research 

 B ] Qualitative Research 

 C ] Motivational Research 

 D ] Target Research 

  

  

Q.3 Quantitative Research make use of ---- tools. 

 A ] Geographical 

 B ] Mathematical  

 C ] Statistical  

 D ] Geometrical 

  

  

Q.4 Hypothesis is a proposition put for…….. 

 A ] Selection 

 B ] Augmentation 

 C ] Analysis 

 D ] Verification 

  

  

Q.5 When researcher decides to collect the data it is----data. 

 A ] Secondary 

 B ] Primary 

 C ] Authentic 

 D ] Absolute 
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Q.6 Before selecting research design, one must be clear about…. 

 A ] Purpose 

 B ] Veracity 

 C ] Acceptability 

 D ] Rigidity 

  

  

Q.7 Sample is a part of given------ 

 A ] Data 

 B ] Audience 

 C ] Selection 

 D ] Population 

  

  

Q.8 ----- is one of the methods of primary data collection. 

 A ] Analysis 

 B ] Movement of Data 

 C ] Case Studies 

 D ] Case History 

  

  

Q.9 For primary data collection --- interview can be used. 

 A ] Popular 

 B ] Group 

 C ] Singular 

 D ] Teammate 

  

  

Q.10 Series of logical questions is called as…… 

 A ] Loaded Questions 

 B ] Question Mark 

 C ] Question Bank 

 D ] Questionnaire 

  

  

Q.11 Projective techniques are more popular in …… 

 A ] Chemistry 

 B ] Psychology 

 C ] Geography 

 D ] Philosophy 

  

  

Q.12 In report writing charts and graphs are put in …… 

 A ] End od report 

 B ] Beginning 

 C ] Introduction 

 D ] Main part 
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Q.13 It is better to use -- --- questions in the questionnaire.  

 A ] Open Ended 

 B ] Opinionated 

 C ] Close Ended 

 D ] Tough 

  

  

Q.14 …..is a type of projective technique. 

 A ] Affirmation 

 B ] Association 

 C ] Clarification 

 D ] Confrontation 

  

Q.15 Mail survey is very -------method of obtaining primary data. 

 A ] Difficult 

 B ] Expensive  

 C ] Costly 

 D ] Cost Effective 

  

  

Q.16 A researcher can use a panel that is ------ or -------. 

 A ] Constant or fixed 

 B ] Fixed or Rotated 

 C ] Static or Dynamic 

 D ] Continuous or Discontinuous 

  

  

Q.17 Unstructured interview is also called as ------ 

 A ] Non-directive 

 B ] Directive 

 C ] Focused 

 D ] Profound 

  

  

Q.18 Advertising tested before the release is …… 

 A ] Testing  

 B ] Post-testing  

 C ] Pretesting  

 D ] Null Testing  

  

  

Q.19 ---research is a part of ad research. 

 A ] Statistical  

 B ] Market share 

 C ] Sales 

 D ] Copy 
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Q.20 A ….. plays a key role in focus group. 

 A ] Moderator 

 B ] Interviewer 

 C ] Group Leader 

 D ] Group Member 

  

  

Q.21 ------ is a short summary of the technical report. 

 A ] Techno-details 

 B ] Research Abstract 

 C ] Research Analysis 

 D ] Short Research 

  

  

Q.22 Bibliography means…. 

 A ] List of Charts 

 B ] List of Maps 

 C ] List of Books 

 D ] List of Drawings 

  

  

Q.23 Open ended question can be asked at the ----- of the questionnaire. 

 A ] End 

 B ] Start 

 C ] Beginning  

 D ] Opening  

  

  

Q.24 Data collected on field is … data. 

 A ] Secondary 

 B ] Primary 

 C ] Prime 

 D ] Subliminal  

  

  

Q.25 Choose the odd item among the following…. 

 A ] Lab Experiments 

 B ] Field Experiments 

 C ] Records 

 D ] Continuous Research 

  

Q.26 Census uses… 

 A ] Interview method 

 B ] Standard Method 

 C ] Secondary Data 

 D ] Observation Method 
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Q. 27 Consumer panels use… sampling. 

 A ] Random 

 B ] Convenience 

 C ] Quota 

 D ] Purposive 

  

Q.28 ----- is a problem of pretesting. 

 A ] Nil Effect 

 B ] Presentation Effect 

 C ] Recall Effect 

 D ] Halo Effect 

  

Q.29 Post-testing measures….. 

 A ] Sales 

 B ] Market  

 C ] Impact 

 D ] Brand Sell 

  

  

Q.30 For memory recall -------can be used. 

 A ] Card Test 

 B ] Slogan Test 

 C ] Picture Test 

 D ] Name Test 

  

  

Q.31 ---- is the purpose of copy research. 

 A ] Idea Generation 

 B ] Recall 

 C ] Presentation 

 D ] Assessment 

  

  

Q.32 ---- remain constant most of the time. 

 A ] Data 

 B ] Behavior  

 C ] Attitude 

 D ] Database 

  

  

Q.33 Marketing research is -------process. 

 A ] Exciting and fast 

 B ] Narrow and light 

 C ] Haphazard and slow   

 D ] Continuous and systematic 

  

  



6 | P a g e  
 

Q.34 Marketing research focuses on….. 

 A ] Consumer 

 B ] Advertiser 

 C ] Brand  

 D ] Trader 

  

  

Q.35 Research design is a ------  

 A ] Piece of Paper 

 B ] Processing  

 C ] Framework  

 D ] Report 

  

  

Q.36 Brand name research focusses on… 

 A ] Brand’s Exit 

 B ] Brand’s Life Cycle 

 C ] Brand’s Entry 

 D ] Symbol 

  

  

Q.37 ----- is the health of a brand. 

 A ] Brand Equity 

 B ] Brand’s Image 

 C ] Brand’s Name 

 D ] Logo 

  

  

Q.38 When marketing research process end? 

 A ] Analysis 

 B ] Findings 

 C ] Report 

 D ] Suggestions 

  

  

Q.39 ---- is a tool for marketing research. 

 A ] Questionnaire 

 B ] Tape Recorder 

 C ] Camera 

 D ] Mobile Phone 

  

  

Q.40 --- can be conducted at the end of creative process. 

 A ] Color Test 

 B ] Brand Test 

 C ] Copy Test 

 D ] Lab Test 
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Q.41 ------ broadcast pre-testing method. 

 A ] Brand Test 

 B ] Clutter Test 

 C ] Copy Test  

 D ] Trailer Test 

  

  

Q. 42 ---- is not included in Advertising Research.  

 A ] Financial health 

 B ] Brand Health 

 C ] Brand Image 

 D ] Impact Research  

  

  

Q.43 Thanda Matlab Coca-Cola is an example of …… 

 A ] Unaided Recall 

 B ] Aided Recall 

 C ] Clutter Recall 

 D ] Mind Mapping  

  

  

Q.44 Internet data collection is ------ data. 

 A ] Primary  

 B ] Inaccurate  

 C ] Secondary  

 D ] Inadequate 

  

  

Q.45 Camera watching people is an example of ------ 

 A ] Machine Research 

 B ] Man to Machine Observation 

 C ] Machine to Machine Communication 

 D ] Machine observation 

  

  

Q.46 ---- is a method of checking questionnaire. 

 A ] Pretest  

 B ] Post-test 

 C ] Impact Analysis 

 D ] Observation 

  

  

Q.47 ---- is a part of Marketing Research. 

 A ] Brand Image Research 

 B ] Attitude Research 

 C ] Product Research 

 D ] Recall Research 
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Q.48 Attitude scales measure ….. 

 A ] Health  

 B ] Impact 

 C ] Motivation 

 D ] Opinions or Values 

  

  

Q.49 Quantitative Research focuses on….. 

 A ] Numbers 

 B ] Words 

 C ] Equality 

 D ] Phrases 

  

  

Q.50 First word that comes to your mind when you think of the brand ‘Amul’. This is an example of? 

 A ] Sentence Analysis 

 B ] Sentence Completion 

 C ] Word Association 

 D ] Story Analysis 
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 Q.1. Ad agencies combine their creative and research expertise with the input of the 
client to develop a campaign that appeals to__________ 

a) Retailer 

b) Shopkeeper 

c) Customers 

d) Investors. 

 

Q.2. Some companies turn to an advertising agency to develop an __________. 

a) Advertisement policies 

b) Advertising Strategies 

c) Advertising campaign. 

d) Advertising layout 

 

Q.3. An _______ can save you the time of creating your own campaign, can provide 
market and industry expertise, and can help you increase revenue or improve brand 
recognition. 

a) Ad agency 

b) PR agency 

c) Production  



d) Film maker 

Q.4. ___________department is important since bulk of the agency’s income approx. 
65% goes as salary and benefits to the employees. 
 

a) Marketing 

a) Finance & accounting  

b) Production 

c) Sales  

 

Q.5. The relationship between an _________  and a client is like two partners in a 
tennis match, without one the other cannot win.  

a) Advertising agency 

b) Public Relation agency 

c) Production house 

d) Film maker 

 

Q.6. __________ department is the link between the ad agency and its clients. 

a. Media buying  
b. Account service 
c. Creative 
d. Finance& Accounting 

 

Q.7. _________ is an essential ingredient of the service mix, consumers will make 
perceptions based on their sight of the service provision which will have an 
impact on the organizations perceptual plan of the service. 

a. Physical evidence 
b. Process 
c. People 
d. Product 

 

Q.8. The central focus of the _________ is the customer gap, the difference 
between customer expectations and perceptions. 



a. Service Mix 
b. Gap Model 
c. IMC tools 
d. CRM 

 

Q.9. Following is the Gap 2 of the Gap Model: 

a. When promises do not match delivery 
b. Expected Service-perceived Service Gap 
c. The wrong service quality standards 
d. Not Knowing what customers expect 

 

Q.10. The discrepancy between service specifications and the actual service 
delivered initiates this gap. 

a. The Service Performance Gap 
b. Not Knowing what customers expect 
c. When promises do not match delivery 
d. Expected Service-perceived Service Gap 

 

Q.11. The first phase of value creation in the sequence is: 
a. choosing the value 
b. providing the value 
c. communicating the value 
d. making the superior product 

 

Q.12. A company's organization consists of its _____. 

a. staff; policies; corporate culture 

b. structures; policies; competitive culture 

c. staff; policies; commitment 

d. structures; policies; corporate culture 

 

Q.13. The task of any business is to deliver ________ at a profit. 

a. customer value 
b. products 
c. customer needs 

d. improved quality   



Q.14. The tools to crate more value for customer  
 
a. value chain 
b. delivery network 
c. supply chain 
d. value delivery network 
 

Q.15. Account planning traces its beginning in which year ? 

A. 1970 
B. 1990 
C. 1980 
D. 1960 

Q.16. A systematic, comprehensive, and periodic review of the entire marketing 
activities of an organization is called__________________. 

a) Marketing Audit 

b) Advertising Brief 

c) Marketing Brief 

d) Marketing objectives 

Q.17. It is a market coverage strategy in which the company treats the target market 
as one and does not consider that there are market segments that exhibit 
uncommon needs. 

a) Differentiated Marketing 

b) Undifferentiated Marketing 

c) Concentrated Marketing 

d) Segmented Marketing 

Q.18. It is a market coverage strategy in which the company goes for proper market 
segmentation as depicted by its analysis of the total market. 

a) Differentiated Marketing 

b) Undifferentiated Marketing 

c) Concentrated Marketing 

d) Segmented Marketing 

Q.19. It is a market coverage strategy in which company follows ‘one product-one 
segment’ principle 

a) Differentiated Marketing 

b) Undifferentiated Marketing 

c) Concentrated Marketing 



d) Segmented Marketing 

Q.20. A _____ad is displayed in a new web browser that opens above the website’s 
initial window 

a) Pop-up ads 

b) Pop under ads 

c) Banner ads 

d) Leader board 

Q21. Scriptwriting is a _________ process. 

A. Post-production 

B. Production 

C. Pre-Production 

D. Creative consultation 

Q.22. ______________ is performed on a non-linear editing system (NLE) 

A. Video editing 
B. Sound editing 
C. Exporting 
D. Content editing 

Q.23. ------------- visually guides you throughout the production process 

A. Comic Book 

B. Story Board 

C. Scripts 

D. Animated Scripts 

Q24. What does a finished storyboard looks like. 

A. Comic strip 

B. Animated strip 

C. Dialogue strip 

D. Thumbnail strip  

Q.25. ___________process vigilantly ensures a quality end result for broadcasters. 



A. Creative Consultation 
B. TV Production 
C. TV commercials 
D. Pre-Production 

 

Q.26. A ___ is a written document that summarizes what marketer has learned about the 
market place & indicates how the firms plan to reach its marketing objectives 

a) Marketing plan 
b) Advertising plan 
c) Copy plan 
d) Media planning plan 

 

Q.27. Product objectives ____ 
a) To grow the company 
b) To increase market share 
c) To launch a new product 
d) To increase brand awareness 

 
 
 
Q.28. Pricing objectives ____ 

a) To make the product available at cheaper rate as compared to 
competitors 

b) To grow the company 
c) To increase the market share 
d) To launch new product 

 
 

Q.29. STP stands for ___ 
a) Segmenting – targeting – placing 
b) Segmenting – targeting – positioning 
c) Segmenting – targeting – pricing 
d) Segmenting – targeting – product 

 

 

Q.30. ____ is the process of dividing market into smaller groups of buyers 
a) Targeting 
b) Positioning 
c) Segmenting 
d) Placing 

 



Q.31. Awareness, Consideration and Purchase are stages of  

A. GAP Model 

B. Means-End chain value  

C. Components of Marketing Brief  

D. Three Stages of Buying Behavior 

Q.32. Component that deals with cognition or knowledge is 

A. Cognitive Stage  

B. Affective Stage  

C. Behaviour Stage  

D. Awareness Stage 

Q.33. Brands like Pepsi & Coke no longer make ads to create awareness as people 

are already aware of their product. So their ads now can be categorized as 

A. Informative ads  

B. Reinforcement ads  

C. Reminder ads  

D. Persuasive ads  

Q.34. Comprehension of a product is to understand  

A. What the product is and its benefits  

B. Mental conviction to buy the product  

C. Buy the product  

D. Awareness about the product  

Q.35. One of the biggest criticism on DAGMAR Model due to its measuring results is 

that it provides   

A. Qualitative results  

B. Quantitative results  

C. Content analysis 

D. Overall results 

Q.36. ____________ is document that spells out a company's expected course of action for 
a specified period, usually including a detailed listing and analysis of risks and 
uncertainties. 

a. Business Plan 
b. Advertising Objectives 
c. Communication Objectives 
d. Media Plan 

Q.37. Which are the 7 P’s of Service Marketing Mix? 



 
a. Product, Place, Price, Promotion, People, politics, process 

b. Product, Place, Price, Promotion, People, policy, process 

c. Product, Place, Price, Promotion, People, process, Physical evidence 

d. Product, Place, Price, Promotion, purse strings, politics, Physical evidence 

Q.38. An act or performance offered by one party to another. An economic activity that 

does not result in ownership means 

 
a. Product 

b. Service 

c. Practice 

d. Goal 

Q.39. ____________ deals with all the expenditures annual revenue expansion, 
debt,capital of the agency. 

a. Credit Plan. 
b. Commercial Plan. 
c. Investment Plan. 
d. Fiscal Plan 

 

Q.40. Presentations are required in the process of ____________ 

a. PITCHING 
b. Advertisements 
c. Employee selection 
d. Marketing 
 
Q.41. What is the full form of AAAI? 

a. Advertising and advancement of artificial intelligence 
b. ADVERTISING AGENCIES ASSOCIATIONS OF INDIA 
c. American Agencies for artificial intelligence 
d. Advertising agencies and associations of India 

 

Q.42. Scope of sales promotion is 

A. Decoration 
B. Display 
C. To attract the consumers at the selling points 
D. Premium offers 

 



Q.43. Consumer franchise building promotion through 

 
A. Samples and premiums related to the product 
B. Consumer sales promotion 
C. Selling message along with the deal such as offers and discounts 
D. Product 

Q.44. The techniques of trade-oriented sales promotion are 

 
A. To increase demand for products in retail stores 
B. To provide value added bonuses 
C. To focus on offers and discounts 
D. To take support from advertisements 

 

Q.45. _____________ is not a mode of agency compensation 

a. Agency Commission 

b. Fees system 

c. Service Charges 

d. Professional Fees 

 

Q.46. mock ads created by an agency at their own expenses in order to attract new clients  

a. Television 
b. Speculative pitching  
c. Twitter 
d. Face book 

Q.47. A computerized system for identifying, targeting, acquiring, and retaining the 
best mix of customers.  

a. Customer Relationship Management 
b. Client Relationship Management 
c. Client Brand Management 
d. Corporate Relationship Management 

 
 

Q.48. The knowledge of potential customer needs, foreign policies, observation of 
competitor’s and their strategy helps for -------------------- 

a. Money Generating 
b. Relation development 
c. Communication channel 
d. Idea generation 



 
 

Q.49. ____ comprises of free gifts, prizes, etc 
a) Premiums 
b) Pop 
c) Frequency programs 
d) Trade allowances 

 

Q.50. ____ is based on lucky draw concept 
a) Sweepstakes 
b) Premiums 
c) Bonus  
d) Pop 

 



 

Q.1. The Wall Street Journal Began publishing in 

A) 1887 

B) 1888 

C) 1889 

D) 1890 

 

१) दि वॉल  स्ट्रीट जर्नल _____ यावर्षी प्रकाशित करण्यात आले .  

१) १८८७ 

२) १८८८ 

३) १८८९ 

४) १८८९ 

 

Q.2.Which is Asia’s first stock exchange? 

A) NSE 

B) BSE 

C) Sensex 

D) Nifty 
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२)आशियातील पदिले स्ट्टॉक एक्सचेंज कोणते ? 

१) एर् एस इ  

२) बी एस इ  

३) सेन्सेक्स  

४)नर्फ्टी  

 

3)The term subsidy is derived from Latin word 

a) Subside      b) Subdued 

c) Subsidies      d) Subsidized 

 

3) सबशसडी िा िब्ि कोणत्या लॅदटर् िब्िावरूर् तयार झाला आिे ? 

१) सबसाईड  

२) सबड्युड  

३) सबशसडीज  

४) सब्ब्सडाइज्ड  

 

 

4) Subsidies are granted for  

a) Moral Benefits     b) Social Benefits 

c) Economic Benefits     d) Political Benefits 

 

४) सबशसडीज _______ यासाठी दिल्या जातात .  



१) रै्नतक फायिे  

२) सामाब्जक फायिे  

३) आर्थनक फायिे  

४) राजकीय फायिे  

 

Q.5. In which year did India adopt the policy of LPG?  

 A. 1990 

B. 1991 

C. 1992 

D. 1993 

 

 

 

५) भारतार्े एल पी जी धोरण म्िणजे र्वीर् आर्थनक धोरण कधी जािीर केले ? 

१) १९९०  

२)१९९१ 

३) १९९२ 

४) १९९३ 

 

 

Q.6  Which institution did India approach to solve its financial problems? 

A. Bank of China 

B. Swiss Bank 

C. IMF 

D.Central Bank  

 

 



6) भारताची आर्थनक समस्ट्या सोडवण्याकररता भारतार्े कोणत्या संस्ट्थेची मित घेतली ? 

१) बँक ऑफ चायर्ा  

२) ब्स्ट्वस बँक  

३) आय एम एफ  

४) सेंरल बँक  

 

 

7. Who was the person behind Satyam Scam 

a. A. Raja 

b. Ramlinga Raju 

c. Suresh kalmadi 

d. Harshad Mehta 

 

प्रकरण सिा - भारतातील आर्थनक घोटाळे  

7) पुढीलपैकी कोणती व्यक्ती सत्यम घोटाळ्यामागे िोती ? 

१) ए राजा  

२) रामशलगं राजू  

३) सुरेि कलमाडी  

४)िर्षनि मेिता  

 

 

8. __________was the Chairman and Managing Director of Saradha Group. 

a. Sudipto Sen 



b. Aurobindo Roy  

c. Sudhesh Sen 

d.Sudipto Roy 

 

8) ___________ िे सारधा ग्रुपचे अध्यक्ष आणण वयवस्ट्थापकीय संचालक िोत े? 

१) सुदिप्तो सेर्  

२) अरोबबिंो रॉय  

३) सुिेि सेर्  

४) सुदिप्तो रॉय  

 

 

 

9. The Bombay Stock Exchange was previously known as  

A The native share and stock brokers association 

B The BSE Index  

C SENSEX 

D Bombay Share Exchange 

 

9) दि बॉम्बे स्ट्टॉक एक्स्ट्चेंज पूवी __________ या र्ावारे् ओळखले जात िोत े.  

१) दि रे्दटव्ि िेअर अँड स्ट्टॉक ब्रोकसन असोशसएिर्  

२) दि बी एस इ इंडेक्स  

३) सेन्सेक्स  

४) बॉम्बे िेअर एक्स्ट्चेंज  

  

 



 

10.The first stock exchange to be recognized by the Indian Government under 

the Securities Contracts Regulation Act is 

A The NSE 

B The BSE 

C The NASDAQ 

D London Stock Exchange 

 

10) शसक्युररटीज कॉन्रॅक्ट रेग्युलेिर् ऍक्ट रु्सार भारत सरकारचे मान्यताप्राप्त पदिले स्ट्टॉक एक्स्ट्चेंज कोणते ? 

१) एर् एस इ  

२) बी एस इ  

३) NASDAQ  

४) लंडर् स्ट्टॉक एक्स्ट्चेंज  

 

11Which one of this area is covered in business journalism? 

A) Sports B) Education C) Economic D) Social 

 

11) पुढीलपैकी कोणत ेक्षेत्र व्यावसानयक पत्रकाररतेरु्सार अभ्यासले जात े? 

१) क्रीडा  

२) शिक्षण  

३) आर्थनक क्षेत्र  

४) सामाब्जक  

 

 

      12.  Which of the following is not a part of business journalism? 



      A) Bank B) Business C) Economy D) Politics 

    

१२) पुढीलपैकी कोणत ेक्षेत्र िे व्यावसानयक पत्रकाररतेत समाववष्ट िोत र्ािी ? 

१) बँककंग  

२) व्यवसाय  

३)अथनव्यवस्ट्था  

४) राजकारण  

 

13. Business journalism tracks, records, analyses 

a) The rainfall 

b) The number of roads in a city 

c) Financial activity 

d) Number of Lions in Gir Forest 

 

 

13) व्यावसानयक पत्रकाररता िी पुढीलपैकी कोणत्या गोष्टीचा मागोवा घेत े,र्ोंिी ठेवते आणण अवलोकर् करत?े  

१) पावसाचे प्रमाण  

२) ििरातील रस्ट्त्यांची र्ोंि  

३) आर्थनक उपक्रम  

४) सामाब्जक उपक्रम 

 

 

14. Business journalism covers 

a) All commercial activities 



b) Aspects of Sports 

c) Reviews of Drama 

d) A video game 

 

14.) व्यावसानयक पत्रकाररता _______ या गोष्टींची र्ोंि घेत े.  

१) सवन व्यावसानयक उपक्रम  

२) क्रीडाववर्षयक उपक्रम  

३) र्ाट्यपररक्षण  

४) ब्व्िडीओगेम  

 

Q15. The periodicity of publication of a magazine can be: 

A. Weekly 

B. Monthly 

C. Fortnightly  

D. All of the above 

 

Q.15.. . माशसकाच्या प्रकािर्ाचा ठराववक कालावधीअसू िकतेेः 

1. साप्तादिक 

2. माशसक 

3. पंधरवडा 
4. वरील सवन बरोबर 

 

Q16. ___ are periodical publications that are printed or electronically published 

A. Pamphlets 

B. Sales brouchers 

C. Magazines 



D. Digests 

Q.16. ___ नर्यतकाशलक प्रकािर्े आिेत जी मुदित केली जातात ककंवा इलेक्रॉनर्क ररत्या 
प्रकाशित केली जातात 

E. पबत्रका 
F. ववक्री  

G. माशसके 

H. मागनिशिनक 

17.Name the first magazine printed in Calcutta. 

a) The Knowledge Magazine 

b) The British Times 

c) The Hindustan Review 

d) The Oriental Magazine  

 

 

17. कलकत्ता मध्ये छापलेल्या पदिल्या माशसकाचे र्ाव द्या.  

1. र्ॉलेज मॅगणझर् 

2. बब्रटीि टाईम्स 

3. दििंसु्ट्थार् ररव््यु 
4. ओररएंटल मॅगणझर् 

 

 

18.What is the first and foremost Periodical edited by an Indian? 

a) The Hindustan Review 

b) Independence Journal 

c) The Knowledge Magazine 

d) Kesari 



 

18. भारतीयांर्ी संपादित केलेले पदिले व सवानत मित्वाचे नर्यतकाशलक काय आिे? 

1. दििंसु्ट्थार् ररव््यु 
2. स्ट्वातंत्र्य जर्नल 
3. र्ॉलेज मॅगणझर् 

4. Kesari  

 

19.Which of the following magazine is not women’s magazine? 

A) Femina 

B) Sakhi  

C) Meri Saheli  

D) Chandoba  

 

19. पुढीलपैकी कोणते माशसक मदिलांचे माशसक र्ािी? 

1. फेशमर्ा 
2. सखी 
3. मेरी सिेली 
4. चांिोबा 

 

20.Out of the following aims, which is not the aim of women’s magazine? 

A) To throw light on indian economy 

B) To throw light on women’s problems 

C) To give beauty tips  

D) To talk about health problems in women 

 

20. खालील उद्दिष्टांपैकी, मदिलांच्या माशसकाचे उद्िीष्ट कोणते र्ािी?  

1. भारतीय अथनव्यवस्ट्थेवर प्रकाि टाकणे 
2. मदिलांच्या समस्ट्येवर प्रकाि टाकणे 



3. सौंियन दटप्स िेणे 
4. मदिलांमधील आरोग्याच्या समस्ट्यां ववर्षयी बोलणे 

21. Sports Journalism covers the following 

a) Ethics in sports 

b) Indoor games 

c) Track and field 

d) All of the above 

 

  

 21) कक्रडा जर्ानशलझममध्ये पुढील गोष्टींचा समावेि आिे 

अ) खेळातील र्ीनतिास्ट्त्र     

बी) इर्डोअर खेळ    

c) रॅक आणण फील्ड     

ड)All of the above  

22.Which is a popular sports magazine in India 

 

a) Sports World 

b) The Dalal street 

c) National Geographic 

d) Woman’s Era 

 

22) जे भारतातील लोकवप्रय खेळांचे माशसक आिे 

  

अ) क्रीडा ववश्व     

ब) िलाल रस्ट्त्यावर    

c) राष्रीय भौगोशलक     



d) Women's Era    

 

23.  Who should have the knowledge of historical environmental events? 

A. Sports Journalist 

B. Aviation Journalist 

C. Environmental Journalist 

D. Health Journalist 

 
 

23. ऐनतिाशसक पयानवरणीय घटर्ांचे ज्ञार् कोणाला असावे? 

ए  .क्रीडा पत्रकार  

बी  .एब्व्िएिर् जर्नशलस्ट्ट  

सी  .पयानवरण पत्रकार  

डी  .आरोग्य पत्रकार  

 

 

24. Which event woke up the media and drove them to the path of environmental 

journalist? 

A. Bhopal Gas Tragedy 

B. Narmada Bachao Andolan 

C. Global Warming 

D. Energy Conservation 

 

24. कोणत्या घटर्ेर्े माध्यमांर्ा जागतृ करूर् पयानवरण पत्रकारांच्या मागानकडे र्ेले? 

ए भोपाळ गॅस रॅजेडी 

बी  .र्मनिा  बचाओ आंिोलर् 

सी  .ग्लोबल वाशमिंग  



डी  .ऊजान संवधनर्  

 

25. Which among them is the Central Bank of India? 

A. Punjab National Bank 

B. State Bank of India 

C. Reserve Bank of India 

D. HDFC Bank 

 

25    यापैकी कोणती कें िीय बँक ऑफ इंडडया आिे? 

     ए पंजाब रॅ्िर्ल बँक 

     बी  .स्ट्टेट बँक ऑफ इंडडया  

     सी  .ररझव्िन बँक ऑफ इंडडया  

     डी  .एचडीएफसी बँक  
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MULTIPLE CHOICE QUESTIONS 

1. Digital marketing is often referred to as_____. 

A. online marketing 

B. internet marketing 

C. web marketing 

D. All of the above 

 

2. Which of the following is a type of digital marketing activity? 

A. Email marketing. 

B. Social web marketing. 

C. Viral marketing. 

D. Mobile Marketing 

 

3. Which of the following are not traditional forms of digital marketing? 

A. radio 

B. TV 

C. billboard 

D. Flash 

 

4. What is not true about digital marketing? 

A. Digital marketing is any form of marketing products or services that involves electronic devices. 

B. Digital marketing can be done online 

C. Digital marketing cannot be done online 

D. Digital marketing is often referred to as online marketing, internet marketing or web marketing. 
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5. How many main pillars of digital marketing? 

A. 2 

B. 4 

C. 3 

D. 5 

 

6. In the first 10 years, the web was heavily used as a static publishing and/or retailing (transactional) 
channel. This was known as: 

A. Web 2.0. 

B. Web 3.0. 

C. Web 1.0. 

D. Web 3.0. 

 

7. Digital marketing includes_____. 

A. voice broadcast 

B. podcasting 

C. RSA 

D. Both A and B 

 

8. SEO stands for_____. 

A. Search Engine Optimisation 

B. Search Engine Optimum 

C. Search Electronic Optimisation 

D. None of the above 

 

9. Which of the following factors have an impact on the Google PageRank? 

A. The text used to describe the inbound link to a page of a web site 

B. The total number of inbound links to a page of a web site 

C. The subject matter of the site providing the inbound link to a page of a web site 

D. The number of outbound links on the page that contains the inbound link to a page of a web site 

 

10. Pages that are linked from other search engine is known as ___. 

A. crawled pages 

B. indexed pages 

C. unindexed pages 

D. root pages 

 

11. Social networks are organized primarily around ____. 

A. brands 

B. people 
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C. discussions 

D. interests 

 

 

12. Which social network is considered the most popular for social media marketing? 

A. Twitter 

B. Facebook 

C. LinkedIn 

D. WhatsApp 

 

13. What is the name for Facebook`s ranking algorithm? 

A. Like Rank 

B. Face rank 

C. Page rank 

D. Edge rank 

 

14. Which of the following is an important aspect of creating blogs and posting content? 

A. Using a witty user name 

B. Posting at least once a month to the blog 

C. Social Media Optimisation 

D. All of the above 

 

15. What is meant by "micro-blogging"? 

A. Blogs which are posted by companies, not individuals 

B. Blogs with limited individual posts, limited by character count typically 

C. Blogging from mobile devices 

D. All of the above 

 

16. What is "social media optimisation"? 

A. Creating content which easily creates publicity via social networks 

B. Writing clear content 

C. Creating short content which is easily indexed 

D. Hiring people to create content for social networks 

 

17. What is the name of Facebook's analytic package? 

A. Princeps 

B. Viewership 
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C. Discover 

D. Insights 

 

18. How does creating a social network marketing plan differ from a traditional marketing plan? 

A. The brand image should be completely different for social marketing 

B. The staff requirements and skill sets for social marketing are different 

C. Other than the method of delivery, a marketing plan either way will be similar 

D. None of the above 

 

19. _____ is the exclusive right given to an inventor to manufacture and sell an invention for certain 

number of years 

A. valuable 

B. Patent 

C. consistent 

D. copyright 

 

20. In Content marketing the content should be? 

A. valuable 

B. relevant 

C. consistent 

D. All of the above 

 

21. Content marketing aims ____. 

A. drive profitable customer action 

B. distract defined audience 

C. lose defined audience 

D. None of the above 

 

22. Which of the following is not a goal of Content Marketing? 

A. Engagement 

B. Sales 

C. Customer novice 

D. Up-selling 

 

23. Which of the following comes under content pyramid? 

A. blog post 

B. social update 
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C. tweets 

D. All of the above 

 

24. Which of the following is not a benefit of content marketing? 

A. Increased sale 

B. Better customers who have more loyalty 

C. less engagement 

D. Cost saving 

 

25. The word "blog" is a shortened version of ____. 

A. webblog 

B. weblog 

C. welog 

D. vlog 

 

Marathi 

१. डिजिटल मारे्कटटिंगला बर्‍याचदा _____ म्हटल ेिाते. 

आ. ऑनलाइन विपणन 

बी. इिंटरनेट विपणन 

सी. िेब विपणन 

िी. िरील सिव 
 

२. खालील पैर्की र्कोणता डिजिटल मारे्कटटिंग क्रियार्कलाप आहे? 

आ. ईमेल विपणन. 

ब. सोशल िेब मारे्कटीिंग 

सी. व्हायरल मारे्कटटिंग. 

िी. मोबाइल विपणन 

 

3. पुढीलपैर्की र्कोणते डिजिटल मारे्कटीिंगचे पारिंपाररर्क रूप नाहीत? 

आ. रेडिओ 

बी टीव्ही 

सी बबलबोिव 
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िी फ्लॅश 

 

4. डिजिटल मारे्कटीिंग बद्दल र्काय खरे नाही? 

ए. डिजिटल विपणन हे विपणन उत्पादने क्रर्किं िा सेिािंचा र्कोणताही प्रर्कार आहे ज्यामध्ये इलेक्ट्रॉननर्क डिव्हाइस समाविष्ट 

असतात. 

बी. डिजिटल मारे्कटीिंग ऑनलाइन र्करता येत े

सी. डिजिटल मारे्कटीिंग ऑनलाइन र्करता येणार नाही 

िी. डिजिटल विपणन सहसा ऑनलाइन विपणन, इिंटरनेट विपणन क्रर्किं िा िेब विपणन म्हणून ओळखले िाते. 

 

5. डिजिटल विपणनाचे क्रर्कती खािंब आहेत? 

उ. २ 

बी. 4 

सी. 3 

िी .5 

 

6. पटहल्या 10 िर्ाांत, िेब स्टॅटटर्क प्रर्काशन आणण / क्रर्किं िा ररटेललिंग (रािंझॅक्ट्शनल) चॅनेल म्हणून िोरदारपणे िापरले गेले. 
हे म्हणून ओळखले िात असे: 

अ. िेब 2.0. 

B. िेब 3.0. 

सी. िेब 1.0. 

D. िेब 3.0. 

 

7. डिजिटल मारे्कटीिंगमध्ये _____ समाविष्ट आहे. 

ए आिाि प्रसाररत 

बी पॉिर्काजस्टिंग 

सी. आरएसए 

ए आणण बी दोन्ही िी 
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8. एसईओ म्हणिे _____. 

उ. शोध इिंजिन ऑजटटमायझेशन 

ब. शोध इिंजिन इष्टतम 

सी. शोध इलेक्ट्रॉननर्क ऑजटटमायझेशन 

िी. िरीलपैर्की र्काहीही नाही 

 

9. पुढीलपैर्की र्कोणत्या घटर्कािंचा Google PageRank िर प्रभाि आहे? 

ए िेबसाइटच्या पषृ्ठािरील अिंतगावमी दवु्याचे िणवन र्करण्यासाठी िापरलेला मिरू्कर 

ब. िेबसाइटच्या पषृ्ठािरील अिंतगावमी दवु्यािंची एरू्कण सिंख्या 

सी. साइटचा विर्य िेबसाइटच्या पषृ्ठास अिंतगावमी दिुा प्रदान र्करतो 

D. िेबसाइटिरील पषृ्ठाचा इनबाउिंि दिुा असलेल्या पषृ्ठािरील आउटबाउिंि दवु्यािंची सिंख्या 

 

10.इतर शोध इिंजिनमधून िोिलेली पषृ्ठे ___ म्हणून ओळखली िातात. 

ए िॉल रे्कलेली पषृ्ठे 

बी अनुिलमत पषृ्ठे 

सी. अनइन्िेक्ट्स्ि पषृ्ठे 

िी. मूळ पषृ्ठे 

 

11. सामाजिर्क नेटिर्कव  प्रामुख्याने ____ च्या आसपास आयोजित रे्कल्या िातात. 

ए ब्रँि 

बी लोर्क 

सी चचाव 

िी टहतसिंबिंध 
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१२. सोशल मीडिया विपणनासाठी र्कोणते सोशल नटेिर्कव  सिावत लोर्कवप्रय मानले िाते? 

उत्तर. ट्विटर 

बी फेसबुर्क 

सी ललिंक्ट्िइन 

िी व्हॉट्सअ‍ॅप 

 

13. फेसबुर्क च्या रँक्रर्किं ग अल्गोररदमचे नाि र्काय आहे? 

ए. रँर्क प्रमाणे 

बी चेहरा िम 

सी पषृ्ठ शे्रणी 

D. र्काठ शे्रणी 

 

14. ब्लॉग तयार र्करण ेआणण सामग्री पोस्ट र्करण ेया पैर्की र्कोणता महत्त्िाचा विर्य आहे? 

आ. एर्क विनोदी िापरर्कताव नाि िापरण े

ब. मटहन्यातून एर्कदा तरी ब्लॉगिर पोस्ट र्करण े

सी. सोशल मीडिया ऑजटटमायझेशन 

िी. िरील सिव 

 

15. "मायिो-ब्लॉगगिंग" म्हणिे र्काय? 

ए. ब्लॉग िे र्किं पन्यािंनी पोस्ट रे्कले आहेत, व्यक्ट्तीिंनी नाही 

ब. मयावटदत िैयजक्ट्तर्क पोस्ट्स असललेे ब्लॉग, विशेर्त: िणव सिंख्येद्िारे मयावटदत 

सी. मोबाइल डिव्हाइसिरून ब्लॉगगिंग 

िी. िरील सिव 
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16. "सोशल मीडिया ऑजटटमायझेशन" म्हणिे र्काय? 

आ. सामाजिर्क नेटिर्कव द्िारे सहिपणे प्रलसद्धी देणारी सामग्री तयार र्करणे 

ब. स्पष्ट सामग्री ललटहण े

सी सहि सूची तयार रे्कलेली लहान सामग्री तयार र्करण े

िी. सोशल नेटिक्ट्सवसाठी सामग्री तयार र्करण्यासाठी लोर्कािंना र्कामािर ठेिणे 

 

17. फेसबुर्कच्या Facebook's analytic package परेॅ्किचे नाि र्काय आहे? 

ए वप्रन्टस 

बी दशवर्क 

सी. शोध 

िी अिंतर्दवष्टी 

 

18. सामाजिर्क नेटिर्कव  विपणन योिना तयार र्करण ेपारिंपाररर्क विपणन योिनेपेक्षा र्कसे िेगळे आहे? 

आ. सामाजिर्क विपणनासाठी ब्रँि प्रनतमा पूणवपणे लभन्न असािी 

बी. सामाजिर्क विपणनासाठी र्कमवचार्‍यािंची आिश्यर्कता आणण र्कौशल्य सिंच लभन्न आहेत 

सी. वितरण पद्धतीव्यनतररक्ट्त विपणन योिना एर्कसारखीच असेल 

िी. िरीलपैर्की र्काहीही नाही 

 

19 _____ हा र्काही विलशष्ट िर्ाांच्या शोधाची ननलमवती ि वििी र्करण्याचा शोध लािणारा अनन्य हक्ट्र्क आहे 

ए मौल्यिान 

बी पेटिंट 

सी. ससुिंगत 

िी र्कॉपीराइट 
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20. "ब्लॉग" हा शब्द ____ ची एर्क लहान आितृ्ती आहे. 

ए िेबब्लॉग 

बी िेबलॉग 

सी िेलोग 

िी. व्लॉग 

 

 

 

 


