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Want a customized Facebook Marketing Strategy for your business? 

Click here to schedule your FREE “ROI STRATEGY SESSION” today to  
discover how you should use Facebook to bring new clients on demand.

“WHENEVER YOU FIND 
YOURSELF ON THE SIDE 
OF THE MAJORITY, IT IS 

TIME TO REFORM.” 
- MARK TWAIN

On this one, don’t follow the masses.

The marketing gurus and Madison Avenue agencies want you to believe you have to “spend money 
to make money.”

They lied.

The truth is, and as you can read in the pages that follow, you can generate profit while getting new 
customers. Your marketing can turn from an expense center to a profit center. 

We have generated over a billion dollars in revenue through direct response Facebook Ads.  From 
Information Marketers such as GKIC Insider’s Circle, Ron LeGrand and Robin Robins, to financial  
advisors such as Dan Cupril and Jim Lange, to tiny niches like Martial Arts Studio Owners and  
Adventure Motorcycle Luxury Travel, Facebook is producing customers at a profit, every day. 

Review the 17 Campaigns on the pages to follow for proof.  But most importantly, use them for  
inspiration and to get started on your next money-making campaign. 

“ROI STRATEGY SESSION”

FREE ROI STRATEGY SESSION
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1 . GKIC INS IDER ’S  CIRCLE  -  $1  BOOK FUNNEL

This campaign drove traffic to a landing page that was offering Dan Kennedy’s No B.S. Direct Response 
Marketing book for $1. The goal of the campaign was to significantly increase trial memberships 
and drastically increase monthly recurring revenue (MRR).

Target Market: Business Owners & Direct Response Marketers

Landing Page: https://gkic.com/blog/10laws

Results:



3

2 . RON LEGRAND -  FREE  BOOK & CD OFFER  FOR MEMBERSHIP  
    L EAD GENERAT ION

The Free Book & CD offers a digital download of a signature product from Ron LeGrand. 

These leads were put into a follow-up email sequence which sold into a monthly membership program. 
After analyzing where in the region the majority of Ron LeGrand’s engagement was coming from, 
we segmented targeting by state to allow us to use geographic-specific copy which proved highly 
successful. We tested multiple images against multiple versions of copy, the most successful of which 
directly called out the location in the top copy, mentioned Ron’s credibility in the bottom copy and 
used pictures of the product along with arrows and the color red.

Landing Page: http://www.recessionproofron.com/1-dollar-wholesaling-gf.php?aid=5147#top 

Results: 



4

3 . GOLF  BODY RX -  LEAD GENERAT ION QUIZ 

This was a “Swing Imbalance” quiz targeted to golfers. The goal was to capture the prospects’ 
information and run them through a multi-step email sequence to sell a high-end nutrition program 
for golfers. 

Landing Page: http://golfbodyrx.com/ 

Results:
•	 Opt-ins: 564
•	 Average Cost Per Opt-In: $0.72
•	 Total Spend: $406.08
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4 . DAN CUPRILL  -  CL IENT  LEAD GENERAT ION 

Gain qualified leads with a shock and awe kit including DVDs and information booklets on retiring 
tax-free. It was initially promoted on the radio, and then Facebook. 

Through Facebook advertising, we dropped the cost per lead by $20 each. We targeted homeowners 
50 & older that looked like existing clients. 

Landing Page: https://matsonandcuprill.leadpages.co/free-tax-toolkit/

Results:
•	 Opt-ins: 48
•	 Average Cost Per: $37.95
•	 Total Spend: $1,821.6
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5 . J IM LANGE -  SEMINAR REGISTRAT ION

This was a seminar aimed at the senior community within a 20-mile radius of the event locations. This 
was a retirement seminar focused on social security. We played off the fact that the laws at the time 
were changing to increase the urgency. The landing page was long form style. 

Landing Page: http://iraseminar.com/

Results:
•	 Opt-ins: 40
•	 Average Cost Per: $16.14
•	 Total Spend: $645.60
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6. ALLSTATES MEDICAL SUPPLY, INC. – FREE METER CAMPAIGN

This campaign drove traffic to a landing page that was offering a free glucose monitor to those 
living with diabetes. By giving away the free monitor, All-States could sell testing strips to the patient, 
among other diabetic related products.

Target Market: Men & Women, Age 45+ with diabetes

Results:
485 requests at $7.80 each
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Top Performing Ads: 

7. WOMEN’S INSTITUTE FOR GYNECOLOGY AND MINIMALLY  
    INVASIVE SURGERY – FREE HORMONE IMBALANCE GUIDE

This was a lead ad used to collect information and grow their email list with viable prospects. Targeting 
included women within 10 miles of their office location who fell into a specific age range as well as 
a lookalike of their current email list and a lookalike of those who had previously downloaded the 
hormone report. We tested one version of copy against multiple images of women that represented 
their target market. 

Results:
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8 . KATHLEEN NASH –  FREE  BOOK & CD OFFER

This campaign drove traffic to a landing page that was 
offering a free book and CD to those struggling to lose 
weight. By gathering all their contact information, Kathleen 
was able to mail them additional marketing pieces and 
follow up directly about a consultation.

Target Market: Women age 45+ within 25 miles of Henderson, 
Nevada

Results:
117 book requests at $4.36 each
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9.  DR. PHELAN SEMINARS - VERTICAL DIMENSIONS WEBINAR TRAINING 

These courses target those in general dentistry with ads for a free online training. At the end, they are 
given an offer to purchase a full training program for $3,000. 

Landing Page: http://www.phelandentalseminars.com/vdofb

Results:
•	 Opt-ins: 430
•	 Average Cost Per: $8.55
•	 Total Spend: $3,676.50
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10 . REALTOR KERRY DAVIES  -  CONDO LEAD GENERAT ION

These leads are then followed up with in an email sequence and converted in to condo buyers.

Landing Page: http://www.phelandentalseminars.com/vdofb

Results:
•	 Opt-ins: 299
•	 Average Cost Per: $7.09
•	 Total Spend: $2,119.91
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11 . DAVE  DEE  –  FREE  WEBINAR BLUEPRINT  TEMPLATE 

These ads drove traffic to the webinar template opt-in page. After exchanging their information for 
the free presentation template download, instead of a thank-you page, they were re-directed to a 
video sales page where they were given the opportunity to purchase a $47 upsell. We were targeting 
a custom list of warm leads as well as two cold lookalike audiences. We used one version of copy 
against multiple successful images.

Results:
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12 . EL I TE  D IGITAL  GROUP –  ULT IMATE  GUIDE  TO INSTAGRAM  
     L IVE  POWER PACK

This campaign drove warm traffic into a webinar designed to sell the Ultimate Guide to Instagram 
for Business by offering a “Power Pack” of materials if someone purchased the book. After folks enter 
their information for the Power Pack, they are offered an upsell to purchase FB Profit Power for 50% off.

Target Market: 
Live Event: Web Traffic, Contact List, Lookalike of Thank You Page
Power Pack: List & Live Event Registrants
FB Profit Power: Saw Sales page, didn’t purchase

Landing Pages:
https://elitedigitalgroup.com/ugig
https://elitedigitalgroup.com/ugig-livecast-kit

Results:
•     109 registered for live event
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13 . STEPHEN OL IVER :  MAR T IAL  AR TS  WEALTH MASTERY –  FREE  
     BOOK TO CONSULTAT ION

These ads drove traffic to sign up for a free book and schedule a one-on-one coaching consultation. 
After submitting complete contact info, they received their free book via email and were immediately 
prompted to schedule their consultation session. All leads were funneled into the follow-up sequence 
including direct mail, emails, and phone calls to encourage scheduling the consultation. There are 
multiple subcategories within “martial arts” and each was targeted separately with images that  
corresponded with the apparel/style of training used. We tested one top copy across all ad sets with 
6 different images within each ad set. We also tested stacked lists of warm leads, lookalike audiences, 
and retargeted web traffic.

Landing Page: http://martialartswealth.com/ 

Results:
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14 . TECHNOLOGY MARKET ING TOOLKIT  –  FREE  CONSULTAT ION

This campaign drives warm traffic to a landing page that offered a free consultation for MSP & IT  
service providers looking for more clients. The goal of the consultation call was to pitch the  
Technology Marketing Toolkit and sign them on as a client.

Target Market: MSP & IT Service Providers, unconverted leads list

Landing Page: http://www.technologymarketingtoolkit.com/facebook.php 

Results:
•	 174 Viewed the first landing page
•	 54 Completed the first portion and viewed the survey page (Conversion rate: 31%)
•	 11 Completed the survey and viewed the schedule consultation page (Conversion rate: 20%)
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15. THE DICKS & NANTON CELEBRITY BRANDING AGENCY -  
     BRIAN TRACY BOOK CONSULTAT ION

Audiences targeted in order of best performing:
Lookalike of Purchasers + Job Titles - 41 @ $13.02
Lookalike + Interests - 62 @ $22.58
Interests: Brendon Burchard, Brian Tracy, Gary Vaynerchuk, John C. Maxwell, Les Brown, Richard  
Branson, Tony Robbins, Zig Ziglar

Target Market: 
These ads were targeting professionals who can increase their authority in their niche. The ads push into 
a funnel driving them to sign up for the program to co-author a book that is guaranteed a best-seller 
with Brian Tracy.

Landing Page: http://www.celebritybrandingagency.com/facebook-brian-tracy-book-edg-lp-7

Results:
Registrants: 128
Unique Reach: 35,383
LP Traffic: 971
Spend: $3000.00
Opt-In Conv Rate: 8%
Sales: 3 at total of $18,000
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16 . DAN KENNEDY –  BOOK LAUNCH

This campaign drove Dan Kennedy followers to a landing page to register for the launch party  
livecast and receive a free chapter download. They were then targeted with ads driving traffic to  
the Amazon book page to purchase. The results produced a best-selling fiction book. 

Target Market: 
GKIC members & fans, Dan Kennedy Event Attendees

Landing Page: https://iocreative.leadpages.co/speaking-book-vip-invitation/ 

Results:

•	 310 registrations for the launch party livecast at @ $3.05
•	 126 link clicks to Amazon @ $2.62 each
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17 . ROZ  STRATEGIES  -  WEBINAR REGISTRAT IONS

FREE Webinar Topic
“The 5 Secrets to a Million Dollar Tax Resolution Practice”  Michael Rozbruch gives content on lead 
generation, charging premium prices, boosting show-up rate, closing prospects on the spot, and 
other strategies. He sells the “Tax Resolution Domination System & Toolkit” at $2497.00.

Best Performing Audience targeted:
Lookalike of Purchasers Only - 139 registrants @ $13.94

Target Market:
These ads targeted tax professionals, specifically EAs and CPAs. The targeting lists that performed  
the best were lookalike lists of the purchasers pulled from Infusionsoft.

Landing Page: http://taxresolutiontraining.com/training-edg

Results:
Registrants: 185
Unique Reach: 67,525
LP Traffic: 1,192
Spend: $3662.87
Opt-In Conv Rate: 6%
Sales ($2497 ea):  4
Revenue: $9,988.00
ROI: 273%
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(AND ONE  BONUS CAMPAIGN)

18 .	  SPEAKING EMPIRE   -  L IVE  WEBINAR

This campaign drove traffic to a blog article about a Proven 12-Step Formula for Profitable Speaking. 
The article was designed to warm up a cold audience to retarget with webinar ads.

Target Market 
Business Owners & Entrepreneurs who want to sell “one to many”

Landing Page: https://gkic.com/blog/10laws

Results:
Blog:
•	 This blog received 400 clicks to the website 
•	 Average cost per click - $0.63
•	 Spent: $250.00

Webinar
•	 This offer had a total of 81 conversions
•	 Spent: $965.75
•	 Average cost per: $11.92 

Blog: Webinar:
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Kim Walsh Phillips, @KWalshPhillips, is the world’s #1 expert at direct 
response (meaning results rule, period) social media.

She is an award-winning Speaker, Author, and CEO, leading three 
separate companies –  Elite Digital Group, a direct-response social 
media agency, Elite Capital Advisers, a lead generation firm for 
financial advisors and Powerful Professionals, a community of high 
achievers closing in on the million dollar mark. 

Kim has brought in more than a billion dollars online with her laser 
focus on increasing revenue through direct-response marketing. 
She shares her strategies in two of her latest releases, “The Ultimate 
Guide to Instagram for Business,” and “The No B.S. Guide to Direct 
Response Social Media Marketing.”

She resides with her very tall husband, who is often asked to get 
things down from the ridiculously tall cabinets in their house, and 
their two glitter-and-all-things-pink-obsessed daughters, Bella and 
Katie, just outside of NYC.

Her secrets to success? Prayer, laughter, a great team, and coffee. 

ABOUT THE FOUNDER AND EDG:

www.EliteDigitalGroup.com
info@EliteDigitalGroup.com

Want a customized Facebook Marketing Strategy for your business? 

Click here to schedule your FREE “ROI STRATEGY SESSION” today to  
discover how you should use Facebook to bring new clients on demand.

“ROI STRATEGY SESSION”

FREE ROI STRATEGY SESSION


