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Forward Looking Statement

This presentation contains “forward-looking statements” which are statements that refer to expectations and plans for 
the future and include, without limitation, statements regarding Lenovo’s future results of operations, financial condition 
or business prospects as well as other statements based on projections, estimates and assumptions.  In some cases, 
these statements can be identified by terms such as "expect," "intend," "plan," "believe," "estimate," "may," "will," 
"should" and comparable words (including the negative of such words).  These forward-looking statements, reflect the 
current expectations and plans of the directors and management of Lenovo, which may not materialize or may change.  
Many risks, uncertainties and other factors, some of which are unpredictable and beyond Lenovo’s control, could affect 
the matters discussed in these forward-looking statements.  These factors include, without limitation, economic and 
business conditions globally and in the countries where we operate, Lenovo’s ability to predict and respond quickly to 
market developments, consumer demand, pricing trends and competition; changes in applicable laws and regulations 
(including applicable tax and tariff rates).  Any variance from the expectations or plans on which these forward-looking 
statements are based could cause Lenovo’s actual results or actions to differ materially from those expressed or 
implied in these statements.  These forward-looking statements are not guarantees of future performance and you are 
cautioned not to place undue reliance on these statements.  Lenovo undertakes no obligation to update any forward-
looking statements in this presentation, whether as a result of new information or any subsequent change, development 
or event.  All forward-looking statements in this presentation are qualified by reference to this paragraph.   
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Performance of the 4th Quarter

4Source:  Internal Data

• Revenue: $9.6B, resumed year-on-year growth at 4.9% after 5 quarters of decline
• Reported Net Income*: $107M
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Performance of the 4th Quarter: PCSD
• Revenue and volume grew year-on-year for 2 consecutive quarters
• Improved Average Selling Price 
• Delivered Pre-Tax Income of 4.3%

Source: Internal Data 
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Performance of the 4th Quarter
• Mobile: Strong year-on-year growth momentum

– Outside China volume up 17.4% year-on-year, outperformed market by 12.8 points
– Brazil volume up 56.3% year-on-year, India volume up 33.7% year-on-year;

• Data Center: Profitability improvement quarter-to-quarter in most Geos

Source: Internal Data
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Performance of FY16/17

•Revenue: $43B

•Reported Net Income*: $535M, 
up $663M year-on-year

7

Revenue ($B) and Reported Net Income* ($M)

Source: Internal Data
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Performance of FY16/17: PCSD
• PC+Tablet, #1 in share, year-on-year growth outperformed market by 7.1 points
• Maintained industry leading profit of 5%
• Laptop Magazine named Lenovo the “Best Laptop Brand”

Source: IDC
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Performance of FY16/17: Mobile
• Transformation continued to deliver results outside of China

– Quarter-to-quarter improvements throughout the year, revenue resumed year-on-
year growth in 4th quarter

– Moto Z, premium smartphone, on track to sell 3M units in first 12 months
– Average selling price improved 15.1% YTY
– United teams, formed consistent culture, integrated brand and product portfolio
– On track to breakeven in 2nd half of this fiscal year
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Performance of FY16/17: Data Center
• Continue to invest, build core competency

– Restructured organization into end-to-end segments around five market opportunities
– Hired experienced industry leaders
– Building competence in software defined and hyperscale
– Investing in partnerships and sales capabilities
– Leading in quality, reliability and customer satisfaction

Hyperscale
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Maintain PC Leadership
in scale, profitability 

and innovation
Build MBG & DCG 

into New Growth Engines
Invest in 

“Device + Cloud” and 
“Infrastructure + Cloud”
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Wong Wai Ming

Chief Financial Officer
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Financial Summary
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Condensed Balance Sheet
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Cash and Working Capital
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FY16/17 Performance by Business Group
PCSD
• Maintained WW Traditional PC #1 with record high market share 
• WW #1 in PC+Tablet; Strong growth across high growth segments
• Strong growth across gaming & detachable segments 
• Record high market share in China, AG & EMEA
• Solid PTI margin at 5.0% +0.3pts YTY  

Data Center
• Actions taken to build its long term competitiveness including refine 

its hyperscale business in China and building solutions focused 
sales force and product teams   

• Continued strong growth from HPC & Global Accounts
• Rev & PTI declined YTY due to the component cost increases and 

its transition actions

Mobile
• Group: Strong ASP improvement +15% YTY
• ROW: Outgrew market with strong shipment growth YTY in LA, India 

and WE; Breaking through in WE 
• Strong shipment of Moto G & on track to achieve 3 million shipment 

from Moto Z 
• China: Still in transition; Continue to drive its brand rebuilding and 

focused channel strategy
• Rev & PTI declined YTY mainly due to the transition actions in China 

market, component cost increases in 2H, and its transformation in 
EMEA

Revenue Segment Pretax Income/(Loss) Segment Pretax Income
US$ Million US$ Million Margin

FY17 FY16 FY17 FY16 FY17 FY16

PCSD Operational 30,076 30,795 1,494 1,459 5.0% 4.7%
Reported* 1,494 1,459 5.0% 4.7%

MBG Operational 7,707 8,548 (566) (487) (7.3%) (5.7%)
Reported* (738) (662) (9.6%) (7.7)%

DCG Operational 4,069 4,553 (343) 53 (8.4%) 1.2%
Reported* (470) (102) (11.6%) (2.3%)

* Included non-cash M&A-related accounting charges, such as intangible asset amortization, imputed interest expense of promissory notes and others
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China
• Traditional PC: Record high market share with strong margin 

performance
• Mobile: A year of transition; Continued to drive its brand rebuilding 

and focused channel strategy; ASP Improved YTY
• Data Center: Actions taken to fix its hyperscale business model to 

ensure resume balanced business performance over time

AP
• Traditional PC: Soft demand across emerging markets resulted in 

slower revenue and profit performance
• Mobile: Revenue increased YTY thanks to ASP expansion; 

Remained strong player in India; Component cost increases in 2H 
resulted a slow profit performance

• Data Center: Actions taken start to seeing early sings of 
stabilization in the 2H

EMEA
• Traditional PC: Soft emerging market demand with inventory 

clearance in the 1H impacted the profit performance
• Mobile: Despite breaking through WE market in 2H, the inventory 

clearance in Eastern Europe/Middle East and component cost 
increases in 2H has impacted overall performance

• Data Center: Slower enterprise demand and ongoing transition actions 
impacted the overall performance

AG (Americas)
• Traditional PC: Solid performance from shipments growth while 

maintaining its margin performance
• Mobile: Strong performance in LA led its profits improvement; Strong 

shipments from Moto G alongside Moto Z defining a new premium 
category    

• Data Center: Slowed performance due to the transition actions; early 
signs of stabilization in the 2H

FY16/17 Performance by Geography

* Excluded non-cash M&A-related accounting charges

Excluding restructuring 
costs & property disposal 

gains

Revenue Segment Pretax Income/(Loss) Segment Pretax Income
US$ Million US$ Million Margin

FY17 FY16 FY17 FY16 FY17 FY16

China 11,795 12,359 539 563 4.6% 4.6%
AP 7,012 7,155 (65) 89 (0.9)% 1.2%
EMEA 11,187 11,795 (337) 126 (3.0)% 1.1%
AG 13,041 13,604 157 (121) 1.2% (0.9)%



Appendix
- Performance by Business Group – Q4 FY17
- Performance by Geography – Q4 FY17
- Condensed Consolidated Income Statement
- Condensed Consolidated Cash Flow Statement
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Q4FY17 Performance by Business Group

* Included non-cash M&A-related accounting charges, such as intangible asset amortization, imputed interest expense of promissory notes and others

PCSD
• 2nd consecutive quarter with shipments & revenue growth with 

market share gains 
• WW #1 in PC+Tablet with premium growth
• Strong growth across high growth segments
• PTI margin at 4.3% down YTY/QTQ due to component cost 

increase

Data Center
• Business still under its transformation
• Signs of stabilization in ROW market: EMEA revenue declined 

narrowed; AP turned profitable from strong APEM performance
• Continued strong growth in Global Accounts
• Kick-started transformation in China: refining hyperscale business 

model to strike a balance between growth & profitability
• PTI margin dropped both QTQ/YTY due to component cost 

increases and competition in hyperscale business in China

Mobile
• Resumed its positive revenue and shipment growth YTY since 

3QFY16
• Continued ASP expansion both QTQ& YTY
• ROW: Outgrew market with strong shipment growth YTY in Q4FY16 

of 17%; Outgrew market in AP and LA. Outgrew India by 19 pts
• Strong shipment of Moto G & on track to its 3 million shipment from 

Moto Z
• China: Continued inventory clearance; Rebuilding the brand and re-

align channel strategy
• PTI margin dropped both QTQ/YTY due to component cost increases 

and branding transition in China & EMEA  

Revenue Segment Pretax Income/(Loss) Segment Pretax Income
US$ Million US$ Million Margin

Q4
FY17

Q4 
FY16

Q3 
FY17

Q4
FY17

Q4 
FY16

Q3 
FY17

Q4
FY17

Q4 
FY16

Q3 
FY17

PCSD Operational 6,682 6,371 8,598 288 302 431 4.3% 4.7% 5.0%
Reported* 288 302 431 4.3% 4.7% 5.0%

MBG Operational 1,772 1,546 2,185 (177) (79) (112) -10.0% -5.1% -5.1%
Reported* (220) (123) (155) -12.4% -8.0% -7.1%

DCG Operational 850 985 1,050 (110) 17 (94) -13.0% 1.7% -8.9%
Reported* (141) (16) (124) -16.6% -1.6% -11.8%
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China
• Traditional PC: Premium growth 4 pts with market share gain; 

Solid margin performance
• Mobile: Continued inventory clearance; Rebuilding the brand and 

re-align channel strategy
• Data Center: Continued its strategy actions to build more dedicate 

sales force hence increased costs; margin also impacted by 
component cost increases and competition in hyperscale business

AP
• Traditional PC: Strong recovery from AP emerging markets while 

protected its margin performance
• Mobile: Strong shipments momentum across AP (+27 YTY); 

Outgrew market by 15pts; Remained solid in India
• Data Center: AP turned profitable with share gains from strong 

APEM performance

EMEA
• Traditional PC: Strong Revenue growth thanks to solid performance 

from Western Europe
• Mobile: Slow performance due to inventory clearance in Eastern 

Europe and Middle East
• Data Center: Still in transition despite revenue decline narrowed YTY; 

Profitability impacted by component cost increases

AG (Americas)
• Traditional PC: Slow performance in NA impacted by component cost 

increases and inventory clearance
• Mobile: Strong momentum in LA (Shipment:+37% YTY; mkt share: 

12.1%) with improved profitability across the region.  
• Data Center: Profitability impacted by component cost increases 

despite more value-added projects win in NA 

Q4FY17 Performance by Geography

* Excluded non-cash M&A-related accounting charges

 

Revenue Segment Pretax Income/ (Loss) Segment Pretax Income Margin
US$ Million US$ Million (%)

Q4
FY17 Y/Y Q/Q Q4

FY17
Q4 

FY16
Q3 

FY17
Q4

FY17
Q4 

FY16
Q3 

FY17
China 2,281 (70) (1,183) 64 107 180 2.8% 4.5% 5.2%
AP 1,733 148 31 (43) 13 (41) -2.5% 0.8% -2.4%
EMEA 2,624 146 (735) (120) 5 (102) -4.6% 0.2% -3.0%
AG 2,941 222 (703) 60 8 39 2.0% 0.3% 1.1%
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Condensed Consolidated Income Statement
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Condensed Consolidated Cash Flow Statement




