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YOUR SOLUTION FOR
QUALITY AUDIENCE
TARGETING

The way people behave in the real world can reveal more about their needs
and desires than online browsing behavior alone.

Factual's Geopulse Audience™ lets you target based on people’s real world behavior using the best data
available in mobile marketing — so you reach the right consumers with the right message, every time.

DESIGN YOUR OWN HIGHLY-CUSTOMIZED
AUDIENCES

Build your own audiences based on nuanced
behaviors, including recency, frequency, and
patterns (like drives to work) using Factual's
self-service Geopulse Audience Designer. Or
reach out to our Location Strategy Team for
assistance at no additional cost.

SELECT FROM READY-TO-USE

GEOPULSE AUDIENCES

Select from Factual's Geopulse Audiences —
a collection of over 600 audiences designed
by our location experts—available in your
favorite DSP, DMP, or ad buying platform.

View our partners.

Have questions? We have answers. Email us at strategy@factual.com




GEOPULSE
CUSTOM AUDIENCES

Use Factual's self-service Geopulse Audience Designer to create your own
highly-customized audiences based on mobile users’ real world behavior.
Layer place-based audiences with Factual’s geographic, demographic,
behavioral, and brand affinity segments to create the perfect audience for

your needs.

G E O P U |—S E A U D | E N C E D E S | G N E R Create custom segments across a comprehensive set of observed real world behaviors.

* Target place based behavior including visitation to specific places, merchants, and chains.

* Specify desired frequency and/or recency of place visitation.
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" LET OUR LOCATION EXPERTS HELP
- Factual's Location Strategy Team helps with planning, targeting
S . - recommendations, and custom segment creation at no additional cost.

Reach out to strategy@factual.com any time.

QEQDUL_S_E_ Have questions? We have answers. Email us at strategy@factual.com



READY-TO-USE
GEOPULSE AUDIENCES

Factual's Geopulse Audiences are a collection of over 600 ready-to-
use audiences designed by our location experts. Target users based
on specific places they visit, or select behavioral segments that
describe who they are based on their place visitation and behavioral

patterns over time.

Factual’'s Geopulse Audiences are available in your favorite DSP, DMP, or
ad buying platform. View our partners.

GEOPULSE AUDIENCES: TOP-LEVEL CATEGORIES

If WHO THEY ARE

WHAT THEY DO:
[ ]

PLACE CATEGORY VISITORS BEHAVIORAL SEGMENTS DEMOGRAPHIC SEGMENTS

Place Category Visitor segments describe mobile Behavioral segments describe mobile device users Demographic segments describe mobile device

based on their real-world behavioral patterns. users based on their age, gender, parental status,
race, and household income.

Brand Shopper segments describe mobile device
users based on real-world visits to specific, branded device users based on the types of places they visit.
These segments describe users' real-world visits to

categories of businesses and points of interest.

locations.
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GEOPULSE AUDIENCES
TOP-LEVEL CATEGORIES & SUBCATEGORIES

BRAND SHOPPERS PLACE CATEGORY VISITORS

gegpulse

WHAT THEY DO:
[ o]

OVER 120 BRANDS

SUBCATEGORIES

—>)

AUTOMOTIVE
eqg. Car Dealers and Leasing

BUSINESSES & SERVICES
eq. Beauty Salons and Barbers

COMMUNITY & GOVERNMENT
eq: Libraries

LANDMARKS
eqg. Urban Parks

RETAIL
eqg. Department Stores

SOCIAL
eqg. Sports Bars

SPORTS & RECREATION
eg. Yoga and Pilates

TRANSPORTATION
eqg.: Gas Stations

TRAVEL
eg. Bed and Breakfasts

BEHAVIORAL SEGMENTS DEMOGRAPHIC SEGMENTS

SUBCATEGORIES

Have questions? We have answers. Email us at strategy@factual.com

WHO THEY ARE:
[ y

AUTO
eq: In-Market Auto Intenders -
Eco-Friendly Cars

FOOD & BEVERAGE
eqg. Coffee and Tea Enthusiasts

RETAIL
eqg. Fast Fashion Shoppers

SOCIAL (LIFESTYLE & LIFESTAGE)

eqg: Millennials

TRAVEL & TRANSPORTATION
eg. Public Transportation
Commuters

SUBCATEGORIES

AGE
eg. Age 18-24

GENDER
eqg: Female

PARENTING (CHILDREN IN HH)
eg. Mom

HH INCOME
eqg: Income $100-150k

RACE
eqg. Hispanic




GEOPULSE AUDIENCES
SAMPLE OF SEGMENTS FOR RETAIL

WHAT THEY DO:
[ o]

PLACE CATEGORY VISITORS

Here's a sample of some segments that might be relevant to your retail
campaign. View the full list of over 600 Geopulse Audiences.

WHO THEY ARE:
[ y

BEHAVIORAL SEGMENTS

RETAIL

RETAIL

SOCIAL

Factual > Geopulse Audience > Brand Shoppers

gegpulse

Factual > Geopulse Audience > Place Category Visitors >
Retail >

Arts and Crafts

Beauty Products

Bicycles

Bookstores

Children

Computers and Electronics
Costumes

Dance and Music
Department Stores
Discount Stores

Fashion

Food & Beverage

Party Supplies

Pets

Shopping Centers and Malls

SPORTS AND RECREATION

Factual > Geopulse Audience > Place Category Visitors >
Sports and Recreation >

Golf
Water Sports > Boating
Yoga and Pilates

Factual > Geopulse Audience > Behavioral > Retail >

Activewear Shoppers

Big Box Shoppers

Eco-Friendly Shoppers (Green Shopper)
Electronics Shoppers (Electronics Buyer)
Fast Fashion Shoppers

Holiday Shoppers

Home Improvement Shoppers

Luxury Fashion Shoppers

Luxury Goods Shoppers (Affluent Consumer)
Mobile Phone Shoppers

Pet Owners and Pet Store Shoppers
Pharmacy Shoppers

Value Conscious Shoppers

Video Game Shoppers

Factual > Geopulse Audience > Behavioral > Social >

College Students

Disney Enthusiasts
Expecting Parents

Family Fun Lifestyle (Family Fun Activities)
Golfers

Gym and Fitness Lifestyle
Luxury Lifestyle

Men's Lifestyle
Millennials

New Home Owners
Newlyweds

Young Professionals

NN NN

Have questions? We have answers. Email us at strategy@factual.con



EXAMPLE USE CASE: RETAIL

SCENARIO: A big box electronics retailer planning an upcoming
holiday campaign promoting phones for moms on the go.

TARGET AUDIENCE: Families.

WHAT THEY DO:
[ ]

PLACE CATEGORY VISITORS

s D WHE
“HUALLTIA

WHO THEY ARE:
[ ]

BEHAVIORAL SEGMENTS

DEMOGRAPHIC SEGMENTS

RETAIL
Factual > Geopulse Audience > Brand Shoppers > Factual > Geopulse Audience > Place Category Visitors >
Retail >
Consumers that have recently been to Best Buy. Computers and Electronics

Consumers that have recently visited a place in the Computers

Factual > Geopulse Audience > Brand Shoppers >

Factual > Geopulse Audience > Place Category Visitors >
Consumers that have recently been to an AT&T Store. Retail > Computers and Electronics >

Mobile Phones

Consumers that have recently visited a place in the Mobile

Phones category.
Factual > Geopulse Audience > Brand Shoppers >

Consumers that have recently been to a Target location.

gegpulse

SOCIAL
RETAIL (LIFESTYLE & PARENTING AGE
LIFESTAGE)
Factual > Factual > Factual > Factual >
Geopulse Audience > Geopulse Audience > Geopulse Audience > Geopulse Audience >
Behavioral > Retail > Behavioral > Social > Demographic > Demographic >
Electronics Shoppers Family Fun Lifestyle Parenting - Mom Age 35-44
(Electronics Buyer) (Family Fun Activities)
Consumers that frequently Consumers that attend Factual >
shop for products such as venues like amusement Geopulse Audience >
video games, mobile phones, parks, zoos, and Demographic >
connected televisions, and aquariums. Parenting - Dad
other electronics and tech
products.
Factual >

Geopulse Audience >
Behavioral > Retail >
Holiday Shoppers
Consumers that are seen
shopping during the holidays.

Have questions? We have answers. Email us at strategy@factual.con =



GEOPULSE AUDIENCES
SAMPLE OF SEGMENTS FOR RESTAURANTS

WHAT THEY DO:
[ o]

PLACE CATEGORY VISITORS

SOCIAL

Factual > Geopulse Audience > Brand Shoppers Factual > Geopulse Audience > Place Category Visitors >

Social > Food and Dining >

Bagels and Donuts

Bakeries

Breweries

Cafes, Coffee and Tea Houses
Dessert

Ice Cream Parlors

Juice Bars and Smoothies

SOCIAL > RESTAURANTS

Factual > Geopulse Audience > Place Category Visitors >
Social > Food and Dining > Restaurants

Barbecue
Buffets
Burgers
Chinese
Delis
Diners

Fast Food
Food Trucks
Italian
Korean

Vegan and Vegetarian

gegpulse

Here's a sample of some segments that might be relevant to your Restaurant,

QSR, or Fast Food campaign. View the full list of 600+ Geopulse Audiences.

WHO THEY ARE:
[ y

BEHAVIORAL SEGMENTS

FOOD AND BEVERAGE

SOCIAL

Factual > Geopulse Audience > Behavioral > Food and
Beverage >

Candy and Sweets Enthusiasts

Coffee and Tea Enthusiasts

Fast Casual Diners

Fast Food and QSR Diners (Quick Serve Restaurant Diner)

TRAVEL AND TRANSPORTATION

Factual > Geopulse Audience > Behavioral > Travel and
Transportation >

Car Commuters (Daily Commuter)
Public Transportation Commuters (Daily Commuter)
Business Travelers

Factual > Geopulse Audience > Behavioral > Social >

College Students

Dating Lifestyle (Date Nighter)

Family Fun Lifestyle (Family Fun Activities)
Gym and Fitness Lifestyle

Luxury Lifestyle

Live Music Fans and Concert-goers

Live Sports Fans

Men's Lifestyle

Millennials

Moviegoers

Young Professionals

Have questions? We have answers. Email us at strategy@factual.con v



EXAMPLE USE CASE: QSR

SCENARIO: A leading fast-food chain promoting late night meal deals.

TARGET AUDIENCE: Male, millennial consumers and college students.

WHAT THEY DO:
[ ]

PLACE CATEGORY VISITORS

BEHAVIORAL SEGMENTS

WHO THEY ARE:
[ ]

DEMOGRAPHIC SEGMENTS

Factual > Geopulse Audience > Brand Shoppers >

Consumers that have recently visited a Jack-In-The-Box.

Factual > Geopulse Audience > Brand Shoppers >

Consumers that have recently visited a Burger King location.

Factual > Geopulse Audience > Brand Shoppers >

Consumers that have recently visited a McDonald's location.

Factual > Geopulse Audience > Brand Shoppers >

Consumers that have recently visited a Taco Bell location.

gegpulse

SOCIAL > FOOD AND DINING

Factual > Geopulse Audience > Place Category Visitors >
Social > Food and Dining > Restaurants >

Burgers

Consumers that have recently visited a place in the Burger
Restaurants category.

Factual > Geopulse Audience > Place Category Visitors >
Social > Food and Dining > Restaurants >

Fast Food

Consumers that have recently visited a place in the Fast Food

category.

Factual > Geopulse Audience > Place Category Visitors >
Social > Bars
Consumers that have recently visited a Bar.

SOCIAL
FOOD AND
(LIFESTYLE & AGE GENDER
BEVERAGE LIFESTAGE)
Factual > Factual > Factual > Factual >

Geopulse Audience >
Behavioral > Food and
Beverage >

Fast Food and QSR Diners
(Quick Serve Restaurant
Diner)

Consumers with location
history patterns that include
frequent visits to quick serve
restaurants.

Geopulse Audience >
Behavioral > Social >
Millennials

Consumers whose age
qualifies them as being a
member of “Generation Y."

Factual >

Geopulse Audience >
Behavioral > Social >
College Students
College or graduate
students that spend time

on campus.

Factual >

Geopulse Audience >
Behavioral > Social >
Nightlife Enthusiasts

Geopulse Audience >
Demographic >
Age 18-24

Factual >

Geopulse Audience >
Demographic >

Age 25-34

Have questions? We have answers. Email us at strategy@factual.con

Geopulse Audience >
Demographic >
Gender -Male



Here's a sample of some segments that might be relevant to your Auto

GEOPULSE AUDIENCES
SAMPLE OF SEGMENTS FOR AUTOMOTIVE

campaign. View full list of over 600 Geopulse Audiences.

WHO THEY ARE:
[ y

BEHAVIORAL SEGMENTS

WHAT THEY DO:
[ o]

BRAND SHOPPERS

PLACE CATEGORY VISITORS

BRAND AUTOMOTIVE AUTO SOCIAL

Factual > Geopulse Audience > Behavioral > Auto Factual > Geopulse Audience > Behavioral > Social >

Factual > Geopulse Audience > Brand Shoppers Factual > Geopulse Audience > Place Category Visitors >

Automotive >

In-Market Auto Intenders - All Cars Adventure Seekers (Thrill Seeker)

Acura Dealer

ARCO Gas Stations

Autozone
Chevrolet Dealer
Dodge Dealer
Fiat Dealer

Ford Dealer
Hertz Rent A Car
Honda Dealer
Hyundai Dealer
Infiniti Dealer
Jaguar Dealer
Jeep Dealer

Jiffy Lube

Kia Dealer
Lands’ End

Land Rover Dealer

Lexus Dealer
Mazda Dealer
Mercedes Dealer
MINI Dealer
Mitsubishi Dealer
Nissan Dealer
Subaru Dealer

Toyota Dealer

Volkswagen Dealer

Volvo Dealer

gegpulse

Car Dealers and Leasing

Car Dealers and Leasing > Used Cars

Car Parts and Accessories

Car Wash and Detail

Maintenance and Repair

Maintenance and Repair > Oil and Lube
Maintenance and Repair > Tires
Maintenance and Repair > Transmissions
Motorcycles, Mopeds and Scooters
Motorcycles, Mopeds and Scooters > Repair
Motorcycles, Mopeds and Scooters > Sales
RVs and Motor Homes

Towing

In-Market Auto Intenders - Eco-Friendly Cars College Students

In-Market Auto Intenders - Luxury Cars
In-Market Auto Intenders - SUVs and Crossovers
In-Market Auto Intenders - Trucks

Recent Auto Repair Customers

TRAVEL AND TRANSPORTATION

TRANSPORTATION

Factual > Geopulse Audience > Place Category Visitors >

Transportation

Gas Stations

Public Transportation Services

Taxi and Car Services

Taxi and Car Services > Car and Truck Rentals

Factual > Geopulse Audience > Behavioral > Travel and
Transportation >

Car Commuters (Daily Commuter)
Public Transportation Commuters (Daily Commuter)

Expecting Parents

Family Fun Lifestyle (Family Fun Activities)
Live Sports Fans

Luxury Lifestyle

Men's Lifestyle

Millennials

New Home Owners

Newlyweds

NFL Enthusiasts (Pro Football Fan)
Outdoor Enthusiasts

Young Professionals

Have questions? We have answers. Email us at strategy@factual.com



EXAMPLE USE CASE: AUTO

SCENARIO: A Tier One auto brand is launching a new campaign
promoting a SUV model that features low gas mileage. The brand has a
large NFL sponsorship and would like to reinforce this across all channels.

TARGET AUDIENCE: Male working professionals that commute during
the work week, but enjoy golfing and outdoor activities on weekends.

WHAT THEY DO:
[ ]

BRAND SHOPPERS

BRAND

PLACE CATEGORY VISITORS

BEHAVIORAL SEGMENTS

ooo
ooo
oo
Sgie=

WHO THEY ARE:
[ ]

DEMOGRAPHIC SEGMENTS

Factual > Geopulse Audience >
Jeep Dealer
Consumers that have recently been to Jeep Dealer.

Factual > Geopulse Audience >
Ford Dealer
Consumers that have recently been to Ford Dealer.

Factual > Geopulse Audience >
Chevrolet Dealer
Consumers that have recently been to Chevrolet Dealer.

Factual > Geopulse Audience >
Subaru Dealer
Consumers that have recently been to a Subaru Dealer.

gegpulse

AUTOMOTIVE

Factual > Geopulse Audience > Place Category Visitors >
Automotive >

Car Dealers and Leasing

Consumers that have recently visited a place in the Car Dealers
and Leasing category.

SPORTS AND RECREATION

Factual > Geopulse Audience > Place Category Visitors >
Sports and Recreation >

Golf

Consumers that have recently visited a place in the Golf
category.

Factual > Geopulse Audience > Place Category Visitors >
Sports and Recreation >
Outdoors

SOCIAL
AUTO (LIFESTYLE & INCOME GENDER
LIFESTAGE)
Factual > Geopulse Factual > Factual > Factual >

Audience > Behavioral >
Auto >

In-Market Auto Intenders -
SUVs and Crossovers
Consumers that are likely to
be interested in purchasing or
leasing an SUV or Crossover.

Factual > Geopulse
Audience > Behavioral >
Auto >

In-Market Auto Intenders
- Trucks

Consumers that are likely to
be interested in purchasing or
leasing a truck.

Geopulse Audience >
Behavioral > Social >
Young Professionals
Consumers between the
ages of 18-34 who are
frequently seen at offices
and major business
districts throughout the
workweek.

Factual >

Geopulse Audience >
Behavioral > Social >
NFL Enthusiasts (Pro
Football Fan)
Consumers who attend
live NFL football games
and shop for NFL
merchandise.

Geopulse Audience >
Demographic >
Income $75-100k

Factual >

Geopulse Audience >
Demographic >
Income $100-125k

Factual >

Geopulse Audience >
Demographic >
Income $125-150k

Have questions? We have answers. Email us at strategy@factual.com

Geopulse Audience >
Demographic >
Gender -Male
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GEOPULSE AUDIENCES:
BEHAVIORAL SEGMENTS

Subcategory Segment Subcategory Segment

Behavioral - Auto
Behavioral - Auto
Behavioral - Auto
Behavioral - Auto
Behavioral - Auto
Behavioral - Auto

In-Market Auto Intenders - All Cars (In Market Auto Buyer)
In-Market Auto Intenders - Eco-Friendly Cars (Green Cars)
In-Market Auto Intenders - Luxury Cars

In-Market Auto Intenders - SUVs and Crossovers
In-Market Auto Intenders - Trucks

Recent Auto Repair Customers

Behavioral - Social

Behavioral - Travel and Transportation
Behavioral - Travel and Transportation
Behavioral - Travel and Transportation
Behavioral - Travel and Transportation
Behavioral - Travel and Transportation

Young Professionals

Business Travelers

Car Commuters (Daily Commuter)
Car Renters

Family Travelers

Frequent Travelers

Behavioral - Food and Beverage Candy and Sweets Enthusiasts Behavioral - Travel and Transportation | Leisure Travelers

Behavioral - Food and Beverage Coffee and Tea Enthusiasts Behavioral - Travel and Transportation | Luxury Hotel Loyalists

Behavioral - Food and Beverage Fast Casual Diners Behavioral - Travel and Transportation |Public Transportation Commuters (Daily Commuter)
Behavioral - Food and Beverage Fast Food and QSR Diners (Quick Serve Restaurant Diner) Behavioral - Travel and Transportation | Value Conscious Hotel Loyalists

Behavioral - Retail
Behavioral - Retail
Behavioral - Retail
Behavioral - Retail
Behavioral - Retail
Behavioral - Retail
Behavioral - Retail
Behavioral - Retail
Behavioral - Retail
Behavioral - Retail
Behavioral - Retail
Behavioral - Retail
Behavioral - Retail
Behavioral - Retail
Behavioral - Retail
Behavioral - Retail
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social
Behavioral - Social

gegpulse

Activewear Shoppers

Big Box Shoppers

Eco-Friendly Shoppers (Green Shopper)
Electronics Shoppers (Electronics Buyer)
Fast Fashion Shoppers

Financial Services Customers

Health Food Shoppers

Holiday Shoppers

Home Improvement Shoppers

Luxury Fashion Shoppers

Luxury Goods Shoppers (Affluent Consumer)
Mobile Phone Shoppers

Pet Owners and Pet Store Shoppers
Pharmacy Shoppers

Value Conscious Shoppers

Video Game Shoppers

Adventure Seekers (Thrill Seeker)
College Students

Dating Lifestyle (Date Nighter)

Disney Enthusiasts

Expecting Parents

Family Fun Lifestyle (Family Fun Activities)
Golfers

Gym and Fitness Lifestyle

Live Music Fans and Concert-goers

Live Sports Fans

Luxury Lifestyle

Men's Lifestyle

Millennials

Moviegoers

Mew Home Owners

Newlyweds

MFL Enthusiasts (Pro Football Fan)
Mightlife and Entertainment Enthusiasts
QOutdoor Enthusiasts

Have questions? We have answers. Email us at strategy@factual.com
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GEOPULSE AUDIENCES: GEOPULSE AUDIENCES:
DEMOGRAPHIC SEGMENTS BRAND SHOPPERS

Category Segment Category Segment

Domograghic Ao 1824 Brand Shoppers 7-Eleven
Damographic ::::ﬂ Brand Shoppers 76 Gas Stations
Demegraghic Agn 4554 Brand Shoppers 98 Cents Only Stores
Demographic Agn 5564 Brand Shoppers AAMCO Transmissions and Total Car Care
Lo e -';:'::'PH Brand Shoppers Aaron's
Cmograptis Goeder - Fomal Brand Shoppers Abercrombie & Fitch
Domogmphi Prarsning - Mem Brand Shoppers Ace Hardware
Wﬂ ; mhmx Brand Shoppers Acura Dealer
Demegraghic Incomas 525-50% Brand Shoppers Adidas
Demographic ricrae 80T Brand Shoppers Aldo
Demographic Income $75-100k
Domographic tncome S100-125k Brand Shoppers Alistate Insurance
Domograghic bncome §126-150K Brand Shoppers American Apparel
ey m::x‘;: Brand Shoppers American Eagle Ouffitters
Demogriphic Incorm SO0 Tk Brand Shoppers American Family Insurance
amegraghic Race - African Amarican Brand Shoppers Ann Taylor
Onnegraghic R P Brand Shoppers Anthropologie
Brand Shoppers Anytime Fitness
Brand Shoppers Apple Store
Brand Shoppers Applebee's
Brand Shoppers Arby's
Brand Shoppers ARCO Gas Stations
Brand Shoppers Ashley Furniture HomeStore
Brand Shoppers AT&T Store
Brand Shoppers Athleta
Brand Shoppers Autozone
Brand Shoppers Avis Rent A Car
Brand Shoppers Babies"R"Us
Brand Shoppers Banana Republic
Brand Shoppers Bank of America
Brand Shoppers Barnes & Noble
Brand Shoppers Baskin-Robbins
Brand Shoppers Bass Pro Shops
Brand Shoppers Bath & Body Works
Brand Shoppers Bebe
Brand Shoppers Bed Bath & Beyond
Brand Shoppers Best Buy
Brand Shoppers BeviMol
Brand Shoppers Big Lots
Brand Shoppers Bloomingdale’s
Brand Shoppers BP
Brand Shoppers Budget Rent A Car
Brand Shoppers Buffalo Wild Wings
Brand Shoppers Burger King
Brand Shoppers Burlington Coat Factory
Brand Shoppers Buy Buy Baby
ge QDUISE Have questions? We have answers. Email us at strategy@factual.com



GEOPULSE AUDIENCES:
BRAND SHOPPERS (continued)

Category Segment Category Segment

Brand Shoppers Calvin Klein Brand Shoppers Ford Dealer

Brand Shoppers Caribou Coffee Brand Shoppers Forever 21

Brand Shoppers Carl's Jr. Brand Shoppers GameStop

Brand Shoppers Century 21 Brand Shoppers Gap

Brand Shoppers Champs Sports Brand Shoppers Giant Eagle

Brand Shoppers Charles Schwab Brand Shoppers GNC

Brand Shoppers Chase Bank Brand Shoppers Gymboree

Brand Shoppers Chevrolet Dealer Brand Shoppers H&M

Brand Shoppers Chevron Brand Shoppers H&R Block

Brand Shoppers Chick-Fil-A Brand Shoppers Helzberg Diamonds
Brand Shoppers Chili's Grill & Bar Brand Shoppers Hertz Rent A Car
Brand Shoppers Chipotle Mexican Grill Brand Shoppers Hilton

Brand Shoppers Circle K Brand Shoppers Holiday Inn

Brand Shoppers CITGO Brand Shoppers Holiday Inn Express
Brand Shoppers Citibank Brand Shoppers HomeGoods

Brand Shoppers Claires Brand Shoppers Honda Dealer

Brand Shoppers

Club Monaco

Brand Shoppers

Hyundai Dealer

Brand Shoppers Cost Plus World Market Brand Shoppers IHOP

Brand Shoppers Costco Brand Shoppers IKEA

Brand Shoppers Crate & Barrel Brand Shoppers Infiniti Dealer

Brand Shoppers CWS Pharmacy Brand Shoppers J.Crew

Brand Shoppers Dairy Queen Brand Shoppers Jack In The Box

Brand Shoppers Days Inn Brand Shoppers Jackson Hewitt Tax Service
Brand Shoppers Denny's Brand Shoppers Jaguar Dealer

Brand Shoppers Destination Maternity Brand Shoppers Jamba Juice

Brand Shoppers Dick's Sporting Goods Brand Shoppers JCPenney

Brand Shoppers Dillard's Brand Shoppers Jeep Dealer

Brand Shoppers Dodge Dealer Brand Shoppers Jenny Craig Weight Loss Center
Brand Shoppers Dollar General Brand Shoppers Jiffy Lube

Brand Shoppers Dollar Tree Brand Shoppers Jimmy John's

Brand Shoppers

Domino's Pizza

Brand Shoppers

Jo-Ann Fabric and Craft Stores

Brand Shoppers DSW Designer Shoe Warehouse Brand Shoppers JW Marriott

Brand Shoppers Duane Reade Brand Shoppers Kay Jewelers
Brand Shoppers Dunkin' Donuts Brand Shoppers KFC

Brand Shoppers Edward Jones Brand Shoppers Kia Dealer

Brand Shoppers Enterprise Rent-A-Car Brand Shoppers Kmart

Brand Shoppers Express Brand Shoppers Kohl's

Brand Shoppers Exxon Brand Shoppers Kroger

Brand Shoppers Fairfield Inn by Marriott Brand Shoppers La Quinta Inn & Suites
Brand Shoppers Family Dollar Store Brand Shoppers La-Z-Boy

Brand Shoppers Famous Footwear Brand Shoppers Land Rover Dealer
Brand Shoppers FedEx Office Print & Ship Center Brand Shoppers Lands' End

Brand Shoppers Fiat Dealer Brand Shoppers Lane Bryant

Brand Shoppers Fidelity Investments Brand Shoppers LensCrafters

Brand Shoppers

gegpulse

Firehouse Subs

Brand Shoppers

Have questions? We have answers. Email us at strategy@factual.com
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GEOPULSE AUDIENCES:
BRAND SHOPPERS (continued)

Category Segment Category Segment

Brand Shoppers LOFT Brand Shoppers PNC Bank

Brand Shoppers Longhorn Steakhouse Brand Shoppers Popeyes Louisiana Kitchen
Brand Shoppers Lowe's Brand Shoppers Pottery Barn

Brand Shoppers Lululemon Athletica Brand Shoppers Publix

Brand Shoppers Macy's Brand Shoppers Quiktrip

Brand Shoppers Madewell Brand Shoppers RadioShack

Brand Shoppers Marathon Brand Shoppers Ralph Lauren

Brand Shoppers Marriott Hotels & Resorts Brand Shoppers Ralphs

Brand Shoppers Marshalls Brand Shoppers Raymond James

Brand Shoppers Mazda Dealer Brand Shoppers Red Lobster

Brand Shoppers McDonald's Brand Shoppers Red Robin Gourmet Burgers
Brand Shoppers Meijer Brand Shoppers Regal Entertainment Group
Brand Shoppers Men's Wearhouse Brand Shoppers REI

Brand Shoppers Mercedes Dealer Brand Shoppers Residence Inn by Marriott
Brand Shoppers Metro PCS Brand Shoppers Rite Aid

Brand Shoppers Michaels Brand Shoppers Ruby Tuesday

Brand Shoppers Microsoft Store Brand Shoppers rue21

Brand Shoppers Midas Brand Shoppers Saks Fifth Avenue

Brand Shoppers MINI Dealer Brand Shoppers Saks OFF 5TH

Brand Shoppers Mitsubishi Dealer Brand Shoppers Sam's Club

Brand Shoppers Mobil Brand Shoppers Sears

Brand Shoppers Moe's Southwest Grill Brand Shoppers Sears Auto Center

Brand Shoppers NAPA Auto Parts Brand Shoppers Sephora

Brand Shoppers Neiman Marcus Brand Shoppers Shell

Brand Shoppers Nike Store Brand Shoppers Sheraton

Brand Shoppers Nissan Dealer Brand Shoppers Sherwin-Williams

Brand Shoppers Nordstrom Brand Shoppers Sleep Mumber

Brand Shoppers Nordstrom Rack Brand Shoppers Sleepy's Mattress

Brand Shoppers O'Reilly Auto Parts Brand Shoppers Sonic Drive-In

Brand Shoppers Office Depot Brand Shoppers Sports Authority

Brand Shoppers Old Nawy Brand Shoppers SpringHill Suites by Marriott
Brand Shoppers Olive Garden Brand Shoppers Sprint

Brand Shoppers Qutback Steakhouse Brand Shoppers Staples

Brand Shoppers P.F. Chang's China Bistro Brand Shoppers Starbucks

Brand Shoppers PacSun Brand Shoppers State Farm Insurance
Brand Shoppers Panda Express Brand Shoppers Steak 'n Shake

Brand Shoppers Pandora Jewelry Brand Shoppers Subaru Dealer

Brand Shoppers Panera Bread Brand Shoppers Subway

Brand Shoppers Papa John's Pizza Brand Shoppers Sunglass Hut

Brand Shoppers Party City Brand Shoppers Sunoco

Brand Shoppers Payless Shoe Source Brand Shoppers Suntrust Bank

Brand Shoppers Peet's Coffee and Tea Brand Shoppers Super 8 Motel

Brand Shoppers Petco Brand Shoppers Supercuts

Brand Shoppers PetSmart Brand Shoppers T-Mobile

Brand Shoppers Pier 1 Imports Brand Shoppers T.J. Maxx

gegpulse

Have questions? We have answers. Email us at strategy@factual.com



GEOPULSE AUDIENCES: GEOPULSE AUDIENCES:
BRAND SHOPPERS (continued) PLACE CATEGORY VISITORS

Category Segment Category

Subcategories/Segments |

Brand Shoppers Target WMkt Riesrch o
|Place Categary Visitors Businesses and Senvices Advartising and Markating | Consuling
Brand Shoppers Texaco Pl T Visilors sl o] Byl Actvertining and Mkl Cinline Advartising
Brand Shoppers TGI Fridays Print, TV, Radio and Cutdoor
Brand Shoppers The Cheesecake Factory rommon Semon e e ¥ : y
: Place Category Vistors Businesses and Services Advertising and Marketing Promotional Hems.
Brand Shoppers The Children's Place Place Categary Visitors Businesses and Services Advertising and Marketing Public Rslations
Brand Shoppers The Coffee Bean and Tea Leaf Pl Cashiegory Visitons Businessis ind Servoes Agriculiurn and Forobry
Brand Shoppers The Home Depot Pince Catsgory Vistiors Businesses and Senioss Avdiovieusl
§ Place Category Visilors Businesses and Services Business and Strategy Consufling
Brand Shoppers The Ritz-Carlton Blavo Calogory Walkrs b B Bardes Chormicals and Gasses
Brand Shoppers The UPS Store Place Categary Visitars Busiresses and Serices Comgutars
Brand Shoppers Toyota Dealer P Cogucny Limtars ENgiionton slw Senios hamelnohol
-~ |Place Ceiegory Visitors Businesses and Services Elsetrical Equipment
Brand Shoppers Toys"R"Us Place Calegary Visilors Busingsses and Services Employment Agenchs
Brand Shoppers Trader Joe's Pl Catizgory Visilom Bunirsses snd Services Enginnmring
Brand Shoppers True Value Place Category Visitors Buginesses and Senvicas Enteriainmant
Place Category Visitors Bugingsses and Services Entertainment Mendia
Brand Shoppers U-Haul Plisr £ i & e Equi Roedal
Brand Shoppers US Post Office Fiace Category \isitors Businezses and Sarvices Evenis and Evant Pianning |
Brand Shoppers Valero Placa Calegary Visitars Rusinesss and Sarvices Ewainits and Event Planning Canmvantion Caniers
Brand Shoppers Valvoline Instant Oil Change s Sy Lo ] S sl terory o e
Place Category Vishors Businesses and Services Financial | Accounting and Bockkeeping
Brand Shoppers Verizon Wireless Flnon Cilegory Visitos [CATT—— - Finanind Banhing e Finsnen '
Brand Shoppers Victoria's Secret ) Businass EHrokary and
Plhwon Citngory Visitomn Businestes and Sorvoes Financind Ernnchinns
Brand Shoppers Volkswagen Dealer Financial Flanning and
Brand Shoppers Volvo Dealer Plaos Calegaory Visitons Busirmanes and Servicns Finarmind Irsnnbmnnts
|Plece Category Visiors Businesses and Sanvices Financial |Leaans and Morigages
Brand Shoppers Vons Place Categary Visilors Busingsses and Services Financial Slock Brakens
Brand Shoppers Walgreens Plime Calegory Visilors Businesses and Sorvoe Fonod ard Smmmmgn -
Brand Shoppers Walmart {Pince Catagory Vistor Businesses and Senvices Food and Baverage {Catering
Brand Shoppers Weight Watchers (R 0 2ot
Brand Shoppers Wells Fargo Bank |Place Cotegary Visitors Businesses and Serdces Hema Impravamant Archibects
Brand Shoppers Wendy's [Pace Cammpory Viator  Busitiaras pud Senvioas Hestues vpnivmant [Pomarieny:
Brand Sh Western Uni Piacs Category Vissors |Businesses and Services Home improvement (Garpet and Flooring
ran oppers lestern Union Placa Cat = Bkl and S \ Contrac .
Brand Shoppers White Castle Plao Catogory Visitors | Busingmsas and Sondoes Homa Improvement Contradon Duck mnd Pati
Brand Shoppers Whole Foods Place Catagory Vishors {Businesses and Sendces Home Improvsmont Gonkaclory Critasiod
Brand Sh Winasto Place Categony Visfors Busingsses and Services Homer Improvemant Doors and Windaws
ran OPpers ingstop Place Cabngory Wisidors Businemsaos and Servions Homn Improvemusnt Elnotricians
Brand Shoppers Zara Fersces, Fireptacss and
| Place Catagory Visitors | Businesses and Sendces Home Improvament Hardware and Serdoes
Haating, Venklating and Air
Flace Categony Visiiors Businesses and Sendces Haoma Improvement Canditharing _
Placa Category Visdors Buslnasses and Sendoes Homa Improvamant Homa Inspaction Sanvioes
Placg Category Vistors | Busingszes and Sorvices Hormo rproviamnl Inleric Design
Place Category Visices  Businessea and Servces Hema Improvament Kichang |
Pl Category Vistoes Businussoes and Senanns Homa Improvoment Lundseping and Gandonems
Piacs Category Visitors | Busingsses and Sanvices Homa Impeovement Lighting Fixtures
Place Category Visitors Businosses and Senices Homa Improvenment Mowvars
Plion Cabegory Vistons Businessis and Spnvoes Homp Improvement F"nrrbng
Place Category Visdors Businesses and Senicas Homa Improvament Plumbing
| Finon Calngory Vistons  Busineussos and Servions | Hiome Impeovement  Poals and Sgrs
Pl Daiagney Visliots Pusiismash anc Egrvizan | o Improverssint Roolsin |
Placs ﬂ.hgnql Wisitors Burinnssaes and Sendces Haoma Improvament Trews Sarvicn
oy . .
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GEOPULSE AUDIENCES:
PLACE CATEGORY VISITORS (continued)

Category
Flace Category Visiomns
Place Category Visitors
Placs Categony Visilors
Piace Category Visiors
Place Category Visitors
Pinon Calogory Visiors
Piace Category Visfors
P Catugory Vit
Fiace Category Visiors

Flace Category Visilors

Placn Catngory Visitors
Place Category Visitors
Piaocn Calngory Visiton
Fiace Category Visitons
Placa Category Vislons
Place Category Visitors
Place Category Vislors
Placo Cablogory Visdom
 Place Catsgory Visitors

Piace Catsgony Viafioes
Place Category Visiors
Piace Category Visitors
Flace Category Viaisors
| Place Catogory Visilors
Piace Category Viaitors
1 Pinon Catogory Viston

Piace Caltogory Visitors
Place Cabegory Visiors
Place Category Visitons
Placy Cabogory Vissors

Placy Cabogory Visfors
Place Category Vialiors
Place Catogony Visilors
Piace Category Visitors
Flaca Catogory Viators

Flace Categony Viators
'Place Catagory Vistors
Piace Catogory Visitors
Placse Category Visitors
Place Category Visitor
Place Catogory Vinilors
Placar Cabogory Visitors
Fisce Category Visitors
Placa Categony Viaitors

gegpulse

Subcategories/Segments

Businesses and Jervices
mm'dﬁruhn

_mmm

Bissinmsses ary] Servicas

_mwm

Buminessos and Bnndons
Businessas and Services
Busgneasas and Sendoes
Businesses and Servicas

Businesses and Services

_ammm

Busnessas and Servicas

Buminnsnes and Borvions

_mmm

Busineasss and Sanvicns
Businessas and Servicas
Businassas and Services
Butinassas ard Sendces
Businesses and Services
Busindasas and Services
Businessas and Borvices

_Butml.ndﬁlrvbm

Businosses and Sorvices
Businasses and Services
Blusnoass and Senices
Biranasnas and Boracns
Businessas and Sarvicas
Biminessos and Sarvicoes

Businensis and Sorvicos
Businesses and Services
Businaases And Sarvices
Businessos and Services

Busnguses and Bervcues
Businesses and Sorvices
Businosses and Borvices
Businasses and Services
Blusanaiaid and Sanacid

Busaadain and Saniced
Businessos and Services
Buminansns and Sorvicos
Businesses and Services
Bisinaasaa and Sarvicad

Community and Govemmaen
Commisnity mnd Govsmmeond

 Community snd Govemment

Community and Gomsmmian

Homa Improvemant

_Pmdﬂuu

Personal Cane

_Pﬂmﬂ&rﬂ

| Personad Cone
_Pﬂs-nﬂdc.uu

Pomanal Cann

| Pasonal Cane

Printing, Copying and Signage

Prefessional Cleaning

_FhﬂEﬂ!

Real Extats
Rond Estistn
Roal Estets
Real Estale
Rond Estuln
Rasl Estnie

Rond Extatn

R Enlln
Repair Services

Socurity wnd Saloty
Shipping, Froight, and Matedial

Besuty Salons ard Baroers
Dy Cleaning. Irening and
Laundry

Hair Remaoval

Clinics and

ie
§

Tanining Seions

- ..'l“ﬂ
Houses

Building and Lind Survayocs
Commarcial Real Estate
Mobda Homes

| Property Manngamasnd

Roal Eslale Approises

Fteal Estate Davelopmant and
Titkes Compramniag

Art Lessons and Schoois

Coliegas and Ursvireitios

Pinon Calogory Visiors
Placn Cabogory Vissfnm
Piace Category Visitors
Place Category Visisors
Placn Category Visitors

| Place Category Vistors

Place Category Visfors
Placn Cabngory Visidors
Place Category Visiiors
Placa Category Visiiors
Piaca Category Visitors

_mucmm

Piace Category Visfiors
Placo Catogory Visitons

Place Categony \isitnn
Flace Category Vislors
Pluon Catogony Visitons
Piace Category Visitors
Place Categony Visfors

Placa Catagony Visitors
Place Category Vishors
Placa Cabngory Visiors
Piace Category Visitors
Place Categony Visilors
Pilaon Cabngony Visiors

Placa Catogory Vistomn
Place Category Visilors
Pinon Cabogory Visslors
Pilace Category Visiors
Pinon Caligony Visiors
Placn Category Visitors
Flace Category Visfomns
Piacar Cabsgory Visitors
Place Category Visitors
Placa Catagory Visilors
Place Cabegory Visfiors
Pincn Cangony Visions

Place Category Visitors
Piaocn Calngory Visiton
Fiace Category Visitons
Placa Category Vislons

EiEEEEEEEEEEiEiiEEEEEEEEEEEEEEEEEEEE?EEE%EEE%&

[ ity and Go
Community and Gevemmant
Commusniy and Govemman
= e

o
F
i
o

Have questions? We have answers. Email us at strategy@factual.com

Category Subcategories/Segments

| Viocatonal Schooks

Fire Stations

Charties and Non-Profits

| Mok Phones

Ciathing and Azcessaries

dewelry and Watshes

| Beer, Wine and Spuits

Caruly Sloms
Haalth and Dt Food

Meat and Seafood
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GEOPULSE AUDIENCES:
PLACE CATEGORY VISITORS (continued)

Category Subcategories/Segments

Piaon Catogory Visiors
Place Category Visltors
| Place Category Visitors
Placs Categony Vislors
Plaon Cabngory Visilors
| Place Categorny Visitons
Place Category Viston
Placn Catogany Visilons
Place Categery Visdors
Place Cabegory Visiton
Place Category Visfors
| Plach Categedy Viaitors
| Place Catogory Visilors
Piace Catagory Visitors
Place Catagony Viaions
Place Cabegory Visiors
Place Category Visitor
Placn Catogany Visions
Place Calegory Visitorns
Placa Catogory Visitors
Fiace Category Visitors
Pince Category Visitors
Place Cabpgory Visitons
Place Calegory Visiors
Pince Catogany Visfon

Placo Cabogany Visidors
Flace Catsgory Visitors
| Place Category Vislom
Placn Calogory Visines
Piace Category Viafiors
Placn Catngory Visitors
Piace Category Visitors
Flace Catbgory Visiton
Place Cabegory Visilors
| Plnoe Cabogory Visiton
Flace Category Visfiors
| Place Category Vislon
Placn Calngory Visitors
Place Categony Vialines
Fiatn Categony Visltons
Place Cabegony Viaflors
Flacs Catbgory Visiton
| Place Cabogory Visiors
Piace Categony Vieston
Place Category Viailors
Place Category Visiomn
Placn Calogory Visiines
Place Category Visitors
Flace Catgony Visions
Place Catogory Visitors

gegpulse

PEETEEEC U T EETE R TREY VTG T E R R ETEERRRIREREE

| Fvbsenh e Pt
Shopping Centers and Mals
Sporting Goods.
Supsmarkets and Groonch
Tobaceo
e
Vintage and Thrif
| Wasdding and Bridal
Ars
Ars Art Daalers and Galaries
At M
IB“ i .. -
Barms Huaokal Lownges
|Bars Sports Bars
| Cotntry Chabe
Endastainmant
Endnetainmant Amussmant Parks
Endirtairument Arcades
| Entartainment Billiard and Pool
Entestainmont Benwding
Enferininment Karaoke
Endastainmant M Thandres
| Entortainment Musis and Bhow Vinues
| Ensertainment Hight Clubs
Enfoetainmint Prychics and Astrologers
| Ertertainment Ticket Sales
Food and Dining |
Food and Dining Hakeran
Eood and Dining Hrisanrion

Calos, Coltea and Tea
Food and Dining Hounes
Food and Diring Dessert
Food and Dining Ice Cream Parcs
|Foad and Dining Rastaursnts
Food and Diring Rostaurmnis Ammmrican
Food and Dining Restaursnts Agsan
Food and Dining Restaurgnis Bartacue
Food and Dining Rusimirnts Buffpls
Food and Dining Flastasrants ‘Burgers
Foad and Diring Restaurmnis Chinaan
Food and Dining Rostaurants Daiis
Food and Dining Radtaurants Dinars
Food and Dining Artimirants Faesl Foood
Fout aundd Diniing Restaurmnis Fronch
Food and Dining Reostauranis Indian
Food and Dining Restaurants International
Fioodd and Dining Hustimrants Halinn
Food and Dining Restaurnnts Japanese
Food and Dining Rstaurants Koraan
Fiod and Diring Restunrimts Memican
Food and Dining Restaurmnis Miiddle Eaatem
Fiood and Dining Rosiourmnis Pizzn
Focd and Dining Restaursnts Seafood
Food and Dining Rostauranis ‘Sieakhousas
Food and Dining Rustauromis Bushi

Category
Pinon Catngory Visdors
Pice Category Vissors
Place Catagory Visdor
PFlace Category WVissors

| Place’ Category isiors

Piaca Calegery Vishors
Piaca Category Visiors
Place Calegory Vistors
Placy Calegory Vielors
Paou Category Vistors
Pisscn Carlngory Visstor
Piatay Category Vistorm
Place Catogony Vistors
Placs Calogory Vistiors.
Place Category Visiors
Pisca Calegery Visiiors
Place Calegery Visiors
Place Calegory Vistors
Place Calegony Visiorn

| Place Calugory Visdors

Pinon Catgory Vo
Piton Category Vislors
Place Category Visllors
Plcs Catngony Vil

| Place’ Category isiors

Pisca Calegery Vishors

| Pisce' Caingory Visiors

Place Calegory Vistors
Plecn Category Vislors
Placy Category Vistors
Pisscn Carlngory Visstor
Piatey Category Vistorm
Placn Calagory Visdors.
Prach Calegony Vistoms
Place Category \ishors
Place Calegory Visiiors
Piasca Caingery \Vishors

|

Subcategories/Segments

Socisl

Bocid

Sparts pnd Recesaticn
Sporte and Rocroation
Sparts mnd Racroation
Sports 8nd Recreatien
Sports and Recreaticn
Sports mnd Racreation

 Sports and Recrastion

Spoda snd Recreation

 Eports und Rocrealion

Sports and Rocreation

 Sports and Rocrsation

Sparts pd Racesation
Spete gnd Rocraahon
Sports and Recenaticn
Sponis a0 Recreation
Sponts and Recreation
Sports and Recreation
w.ﬂm

| Sgponts nd Recrestion
 Sparts snd Recreation

Trarsportafion
Transpoaton

Food and Cining
Fond and Gining

Yoga and Pilates

Gan. Sintiors

Bubba Trnsportnton Sances
Taxl and Car Sarvcas
Tad and Car Sarvices
Tad and Car Sardoes
Taxl and Car Services

Have questions? We have answers. Email us at strategy@factual.com

Golf Couraas

_I:.‘.qu.rthnﬂ B Parks |

Hunting and Fishing

Car and Truck Rentals
Charine Buses
Limos snd Chauffeuns

Bus Statiors
Rl Statiors

| Bod and Broakfasts
Hotols and Motols

Lodges and Vncation Rontals |
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GET STARTED

LOOK FOR GEOPULSE AUDIENCES
IN ' YOUR PREFERRED AD BUYING PLATFORM.

Factual is a neutral data company. We don't sell

media. We focus on making high quality data J J

easily accessible. | \.\
g%

Brands can access Factual data via their preferred

data and adtech platforms, in order to create highly-customized audiences.

We're integrated with all leading DMPs and DSPs, and many top-tier
publishers. View the full list of our integrated partners here.

Over 600 ready-to-use Geopulse Audiences are available on a self-service
basis via all major DMPs — as well as many of our DSPs and publisher

partners. Look for ready-to-use Geopulse Audiences within your preferred
buying platform’s Ul.

Here are some of our integrated partners:

Data Platforms

Ol © DoubleClick  JKFUX 4liveRamp

aaaaaaaaaaa pany

Adobe ’

gegpulse

DSPs

@/ ADCOLONY A adelphic ) ADTHEORENT
Aol.  “scence centro QN

freowWhesl GEEES RUN) O theradeDesk

Publishers

@ AccuWeather @ CBS Interactive ESrii

matchmediagroup PANDORA .

View the full list of our integrated ad partners here.
Don't see your preferred platform? Contact us at strategy@factual.com.

Have questions? We have answers. Email us at strategy@factual.com 39
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HAVE QUESTIONS? == factual.
LET OUR EXPERTS HELP.

MEET THE FACTUAL LOCATION STRATEGY TEAM:

JOUN'S CUBNT BBACHES OUT WITH NUrrrrrrnnoaam —(lrrrrrnnnneeceanan Factual's Location Strategy Team is

AN UBCENT NEW CAMPAICN. o~ ol NG e S
WEDNESDAY 10:30AM

QJOHN \S A MEDIA PLANNEE.

........ 2 Iways ready to help with planning
...... H FACTUAL STRATES W -
FACTML STRAT W ....... and targeting recommendations at no

T€AM, HOWN CAN WEe nee. . . oo

)]
LOCATION DATA \.\ oo

s
o o0

additional cost.
! URGENT !

HE 1& N HIGH DEMAND, MANAGING e e : TO HeL? WITH What is the Location Strategy Team?
MEETINGS, CLUENT REQUESTS, oo tostee [/ 1) MY CAMPAIGN? SIS The Location Strategy Team is a value-
AND CAMPA‘GNS ALL DAW Recommendations E:". cesssss XTI EEEEEE added resource for you. It's a team of

. .l 4 DO S neutral, location experts whose job is to

provide ideas and services to help you
FACTWAL DELVERS CUSTOM AWDIENCE

|
ey PECOMMENDATIONS FOR THIS BFP meet your goals... all at no extra cost!

TARGETING H thi k?
—— STRATEG TeAM RECOMMENDATIONS: ——— SHIEESS e
HBE o Beach G Easily. Just shoot us a note!
- 10 THE RESCUE, cach boer Our common services include:
WTH GREAT \DEAS! M Dog Owner « Strategic guidance for specific
B A M Sports Enthusiast verticals, brands, or target audiences.
N WEDNESDAY 3:00PM » Targeting recommendations tailored

to specific campaigns and KPls.

JOHN USES FACTMAL'S CUSTOM
AWDIENCES TO DELIVER WINNING
RECOMMENDATIONS

* Custom audience design and

THANK MOU, JOHN.
THESE ARE GREAT \DGAS.

deployment.

-
\w/

1O HIS CUENT THIS MEDM PLAN 15 : | <
APPEOVED. YOuree - actual. g Reach out to
A< A SUPERHEZO! frat £ ctual
ON A DAY UKE AN} OTHER, FACTUML strategy@ractual.com
: STRATEGY HELYED JOWN GET THE JOP UONe :
WEDNESDAY 4:00PM WITH A HIGH-PERFORMING CAMPAIGN. any tlme'

QEQQDUL_S_E_ Have questions? We have answers. Email us at strategy@factual.com 41



Hn
THE == factual.
ADVANTAGE

Quality Data

Targeting is only as good the data it's based
on. If you rely on poor quality data, you risk
wasting dollars by sending ads to the wrong
people. Factual offers real-world location data
you can trust—built from first party, mobile-
first data and proprietary technology—so you
can reach the right consumers with the right
message, every time.

Neutrality

Factual is a neutral data company. We don't
sell media — we focus on delivering the
highest quality data to publishers and ad
platforms globally. With Factual, your location
strategy doesn't have to be siloed to one
partner. Factual provides a neutral data layer
that enables location-based targeting across
an entire media buy - DSPs, networks, and
premium pubs alike.

Flexibility

Factual allows you to tailor your audience
targeting to specific campaign needs and
KPIs. Build your own high-customized
audiences based on nuanced behaviors, or
select from ready-to-use audiences in your
favorite DSP, DMP, or ad buying platform.

White Glove Service

Factual offers a location strategy and
managed services team to aid in creating the
right target audience to meet your campaign
needs at no additional cost. Our location
strategy and managed services teams are
always ready to help with planning, targeting
recommendations, RFP response, custom
segment creation, and execution at no cost.

Contact us at strategy@factual.com

gegpulse

FACTUAL’S SOLUTIONS
FOR QUALITY LOCATION

TARGETING

Geopulse Audience is powered by Factual's first party data and proprietary

technology, including:

LAT / LONG DATA QUALITY

Factual's Location Validation Stack
continually validates mobile location data
against rigorous criteria.

OBSERVATION GRAPH

0 useR o sar
BELEUVALION

ACTIVITY: WaLKIMNG
TIME OF DAY: BAM
CITY: 5AN FRAMCISCO

-~

HATIZS

Co®

—

Observation Graph combines location data
and sensor data from mobile devices with Factual’s
digital understanding of the world to create discrete

“observations” on mobile users.

PLACES DATA QUALITY

- '
Factual's Global Places data provides the

context needed to to turn location data into
high-performing audience segments.

PLACE ATTACHMENT

",

Place Attachment considers inputs like
aggregate user behavior and location history
to locate users at a specific place.

Have questions? We have answers. Email us at strategy@factual.com
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Have questions?
We have answers.

Email us at
strategy@factual.com

factual.






