
Give Me 5 Training: 107
Four Easy Lessons In 

Free Market Research
Course Instructor: Judy Bradt
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Women Impacting Public Policy (WIPP)
•The Voice for Women in Business in our Nation’s Capital
•National bipartisan public policy organization that advocates 
for and on behalf of women and minorities in business, 
strengthening their sphere of influence in the legislative 
process, creating economic opportunities and building 
bridges and alliances to other small business organizations. 
•Representing over half a million Women Business Owners 
including over forty-eight business organizations. 
•Thirty local Instant Impact teams across the country 
engaging with legislative officials and the business 
community to advocate for Women Business Owners. 
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Give Me 5
•National program from WIPP & American Express OPEN 
designed to educate women business owners on how to 
apply for and secure federal procurement opportunities. 
•Give Me 5 hopes to increase the representation of Women 
Business Owners that win government contracts by 
providing resources and information to make it easier for 
them to register their businesses with the Central Contractor 
Registry (CCR). This is  a requirement to gain eligibility to 
apply for federal contracts. 
•Women Business Owners could gain more than $6 billion in 
annual revenues if the 5% contracting goal set by Congress 
in 2000 was reached. 

www.GiveMe5.com

http://www.giveme5.com/�


Agenda*

How To Use 4 Free Tools to:

• Narrow Your Focus

• Identify Competitors

• Select Potential Partners

• Prepare For Meetings

Research for Strong Strategy, Relationships & 
Profit!



Attending Small Business Events?
These Resources Help You:

• Target your agencies

• Review their forecasts

• Look up their primes

• Focus on best fit programs

• Set your priority list to visit

OSDBU Conference: Register for business matching

See www.fbcinc.com for details!

Tips: www.summitinsight.com/tools.htm

http://www.fbcinc.com/�


Key Research Questions
• What is your target agency’s mission?

• What funding is forecast?

• Which firms have contracts now?

• For what, and with which agencies?

• Who uses GSA Schedules?

• What & how much do competitors sell on 
GSA?

• Who could be my GSA Schedule partner?

• Who are “small” partners / competitors?
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Before You Begin:
Narrow Your Focus

…Using Your Past Performance + 
Government Forecasts



Government Buyers

Who They Are, What They Do & Buy

• Federal: www.usa.gov

• Agency Briefings: www.fbo.gov

• State / Local: www.naspo.org/directors

• Grants: www.grants.gov

http://www.usa.gov/�
http://www.fbo.gov/�
http://www.naspo.org/directors�
http://www.grants.gov/�


Prospecting?
Follow the Money.



Federal Buyers: 
Funding & Programs

• Agency Forecasts:

• Current/Future Military Programs
www.defenselink.mil/comptroller/defbudget

• Agency Budget Overviews 
www.whitehouse.gov/omb/budget/fy2009

• U.S. Congress: Bills, Hearings, Laws
http://thomas.loc.gov (Library of Congress)

http://www.defenselink.mil/comptroller/defbudget�
http://www.whitehouse.gov/omb/budget/fy2009�
http://thomas.loc.gov/�


FedBizOpps                         www.fbo.gov

http://www.fbo.gov/�




FedBizOpps                         www.fbo.gov

http://www.fbo.gov/�
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Free Research Sources:
THE BIG FOUR

FPDS, GSAAdvantage, SSQ, CCR



Federal Procurement Data System    fpds.gov

http://www.fbo.gov/�


Give me an overview of the market.   fpds.gov

http://www.fbo.gov/�


Standard Reports    fpds.gov

http://www.fbo.gov/�


What contract vehicles does the Prime have?



What contract vehicles does the Prime have?



Who’s got the biggest prime contracts for what I do?



I want to know something else.     fpds.gov

http://www.fbo.gov/�


GSA Advantage         www.gsaadvantage.gov

http://www.gsaadvantage.gov/�


GSA Schedules E-Library         www.gsa.gov/elibrary

http://www.gsa.gov/elibrary�




Scroll down…



What are others offering on GSA?        www.gsa.gov/elibrary

http://www.gsa.gov/elibrary�


See other vendors’ pricing & contracts. www.gsa.gov/elibrary

http://www.gsa.gov/elibrary�


Researching GSA Schedule Positioning:    ssq.gsa.gov

• Should I get a GSA Schedule?

• How much is government buying via GSA? 

• Which Schedule to Pursue (Where do I stand out)?

• How many vendors share total awards?

• Who are potential Schedule Partners (who wins most?)



GSA Schedule Sales Query                                             ssq.gsa.gov



GSA Schedule Sales Query                                          ssq.gsa.gov



GSA Schedule Sales Query                                          ssq.gsa.gov





Central Contractor Registry
Where can I find a partner?           www.ccr.gov

http://www.ccr.gov/�


Where can I find a small partner?         www.ccr.gov

http://www.ccr.gov/�


Potential Partners Matching Your Criteria     www.ccr.gov

High Priority: 
Veteran-Owned

http://www.ccr.gov/�


The Prime Directive of 
MARKET RESEARCH

Free, Good, Enough: Pick Any Two.
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Other Research Sources

Specialized Consultancies:
Custom Research, Search Tools, Services & Events

• Eagle Eye (& usaspending.org)

• Federal Sources

• Onvia

• E-Pipeline

• INPUT

• Fedxccel

• Fedmine



Summary

These tools lower hard dollar costs to:

• Get federal buying forecasts -- FedBizOpps

• Learn what contracts a Prime has -- FPDS

• Find competitors’ GSA pricing -- GSAAdvantage

• Assess potential GSA Schedule partners -- SSQ

• Search for partners with preferred status – CCR.

Only you can decide when to trade time for money.

Research for Strong Strategy, Relationships & 
Profit!
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Questions?

Judy Bradt
Summit Insight
(703) 627 1074
Judy.Bradt@
SummitInsight.com



Get Involved!
•Procurement, Energy & Healthcare Committees
•Local Instant Impact Teams
•Weekly Policy Updates Relating to Your Business

1-888-488-WIPP
www.wipp.org

WIPP Membership Director: Stephanie McFee
smcfee@wipp.org
(561) 370-9340

http://www.wipp.org/�
mailto:smcfee@wipp.org�


Give Me 5 has received fantastic media coverage in 
many publications such as the New York Times and 
the Wall Street Journal. American Express OPEN & 

WIPP are working with a major national public 
relations agency to help spotlight your business and 

your success in breaking into the federal 
contracting arena. Contact Megan 

(mmarkoff@wipp.org) for more information. 

mailto:mmarkoff@wipp.org�
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