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Special Olympics Graphic Standards Guide

The Special Olympics movement continues to expand around the world, reaching out to new

athletes, families, volunteers, sponsors, donors, the media and the general public. As Special

Olympics grows, it is critical that it projects a powerful, consistent organizational identity.

Establishing and reinforcing that identity requires consistent application of the Special Olympics

logo and look in all communications materials. This guide provides the tools and resources to help

Special Olympics staff, volunteers and licensees worldwide raise the movement’s awareness and

visibility, increase athlete and volunteer participation and further the Special Olympics mission.

The guide includes clear, comprehensive graphic standards, combined with basic document and

presentation templates (available on the enclosed CDs) to help ensure the highest level of quality in

all communications vehicles across the movement, particularly in Programs that do not have staff

with publications experience.

Adherence to these guidelines is the key to the success of Special Olympics visual identity strategy.

If you have any questions or comments, contact the Media & Public Affairs Department at 

(202) 628-3630. Thank you for your help and cooperation.
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SECTION 1: THE SPECIAL OLYMPICS LOGO

The Special Olympics logo is the key element in the movement’s graphic identity. Used correctly

and consistently, the logo plays an important part in projecting the image of Special Olympics as a

strong, united organization at the local, state/provincial, national and international levels.

The impact the logo makes depends heavily on the quality and consistency of its reproduction. This

section explains the construction of the Special Olympics logos at all levels of the movement, and

provides detailed specifications to help ensure quality reproduction.

Important Note: In 1988, the International Olympic Committee (IOC) officially recognized Special

Olympics and agreed to cooperate with Special Olympics as a representative of the interests of

athletes with mental retardation. Under the terms of its recognition agreement, Special Olympics is

authorized by the IOC to use the word “Olympics” worldwide, but only after the word “Special.”

However, Special Olympics and Special Olympics Programs may not use the Olympic Rings (the

five interconnected circles that form the official IOC logo) or the word “Olympian” in any way.

Special Olympics General Rules 1.1 - 1.2
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The Special Olympics Official General Rules provide consolidated guidance to all accredited Special

Olympics Programs. For your convenience, the sections of the General Rules that address use of

the Special Olympics logo and other marks are provided below.

Section 4.07. Use of Special Olympics Name and Other SO Marks.

Each Accredited Program shall comply with the requirements of these General Rules and the other

Uniform Standards in its use of the name “Special Olympics” as part of its own Program name, and

in its use of the SO Logo and any other SO Marks which SOI licenses that Accredited Program to

use. Accredited Programs shall also comply with the limitations imposed by these General Rules

and the other Uniform Standards when authorizing third parties to use any SO Marks in connection

with activities undertaken for the support or benefit of that Accredited Program. Without limiting 

the intended generality of the preceding sentences, Accredited Programs must comply with the

following requirements concerning the name “Special Olympics,” the SO Logo, and any other 

SO Marks which SOI licenses an Accredited Program to use:

(a) Compliance with Graphics Standards Guide. Accredited Programs shall comply with the

specifications in the Graphics Standards Guide concerning the authorized methods for using,

printing, displaying and reproducing the name “Special Olympics” as part of the Program’s name,

the SO Logo, and various other SO Marks.

(b) Use of the SO Logo. Each Accredited Program shall have the right to use the SO Logo only

when the SO Logo is used or displayed in conjunction with, or juxtaposed with, the name of the

Accredited Program. The SO Logo is displayed “in conjunction with” or is “juxtaposed with” the

Accredited Program’s name when the SO Logo is used immediately above or next to the Program’s

name, in the manner depicted in and required by the Graphics Standards Guide. No Accredited

Program shall have any right to use or display the SO Logo standing alone, without the required

juxtaposition with the name of the Accredited Program, nor may any Accredited Program authorize

any Sub-Program or other third party to make any such “stand-alone” use of the SO Logo.

Accredited Programs shall use the SO Logo in conjunction with their respective Program names,

and use all other SO Marks which SOI licenses Accredited Programs to use from time to time, only

in accordance with the Graphics Standards Guide, these General Rules, and the other Uniform

Standards. No logo, trademark, service mark, design, insignia, seal or symbol other than the 

SO Logo may be used by an Accredited Program without SOI’s prior written consent.

(c) Acknowledgment of SOI’s Trademark Registrations. Accredited Programs must identify the

SO Logo and any other SO Mark which has been registered or otherwise recorded by SOI with the

appropriate trademark authorities as the registered trademark or service mark of SOI, by always

displaying that SO Mark in conjunction with the registered trademark symbol (®) in the manner

required by the Graphics Standards Guide, if that SO Mark is a registered trademark of SOI.

Alternatively, if the SO Mark in question is a common law or other unregistered trademark or

common law service mark of SOI, as indicated by SOI in the Graphics Standards Guide or through

other written notice to Accredited Programs, then Accredited Programs shall always display that SO

Mark in conjunction with the common law trademark notice (™) or, if applicable, the common law

service mark notice (SM), in the manner required by the Graphics Standards Guide or SOI’s other

written notice to Accredited Programs concerning the authorized use and display of that SO Mark.

(d) Approval Requirements. Accredited Programs must approve, in advance and in writing, the

form, content and appearance of all designs, uses, displays and reproductions of the Special

Olympics name, the SO Logo, or any other SO Mark which is to be used by its Sub-Programs 

or by any other third party under authorization from the Accredited Program. All such uses or

reproductions by Sub-Programs or by third parties shall comply with the Graphics Standards 

Guide and the other Uniform Standards.
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(e) Required Use of SO Logo. Each Accredited Program shall use the SO Logo in conjunction with

the name of the Accredited Program on all official Accredited Program materials, including, without

limitation, on its stationery, business cards, news release letterhead, Games programs, yearbooks,

flags and banners, athletes’ number tags, athletes’ uniforms, posters, brochures, and all

informational and promotional material distributed to participants in Special Olympics, to sponsors,

or to the general public.

(f) Use of Official Credit Line. The official credit line to be used by all Accredited

Programs (the “Official Credit Line”) consists of the phrases:

Created by the Joseph P. Kennedy, Jr. Foundation.

Authorized and Accredited by [Affiliated with] Special Olympics, Inc. for the Benefit of 

Persons with Mental Retardation [Mental Handicap]

The Official Credit Line shall be displayed prominently on all stationery, brochures, annual reports,

news releases, and other printed materials, and in films, slides, video presentations and Web sites,

which are produced or distributed by Accredited Programs. When feasible, the Official Credit Line

should also be included in television credits displayed in connection with any programming which 

is filmed and broadcast by a local station within an Accredited Program’s jurisdiction. The

specifications for reproducing the Official Credit Line are set forth in the Graphics Standards Guide.

Accredited Programs outside the United States may, when using the Official Credit Line, substitute

the words “mental handicap” for the phrase “mental retardation” if that substitution is permitted by

Section 10.01.

(g) Compliance with Other Policies. All uses of SO Marks by an Accredited Program shall comply

with all other requirements of these General Rules and the other Uniform Standards, including, but

not limited to, the policies set forth in Sections 4.08 and 4.09 concerning, respectively, the display

of commercial messages at Games, and the prohibited association of SO Marks or Special

Olympics Programs with alcoholic beverages or tobacco products.

Section 8.04. Fund-Raising Responsibilities.

(d)  Licensing Use of SO Marks. An Accredited Program may grant licenses or authority within its

jurisdiction to its corporate sponsors, or to other third parties involved in fund-raising projects for

the benefit of that Accredited Program, to use the Accredited Program’s full program name,

including geographic designation, such as “Special Olympics South Africa,” or “Special Olympics

Maine,” either standing alone or juxtaposed with the SO Logo in the manner required by the

Graphics Standards Guide. All such licenses shall comply with all requirements of these General

Rules and the other Uniform Standards. No Accredited Program may grant any license or authority

to any third party to use the name “Special Olympics,” SOI’s name, the SO Logo when not used in

juxtaposition with the name of the Accredited Program, or any other SO Mark.

Section 8.07. SOI’s Contract Policies.

(a) Approval of Third Party Use of SO Marks

(b) The Accredited Program shall have, and must actually exercise in each instance, a right of

advance written approval of all materials (such as promotional literature or merchandise) to be

developed or distributed by any third party which will bear the name of the Accredited Program, the

SO Logo (which may be used only in juxtaposition with the name of the Accredited Program), or

any other SO Mark which SOI has licensed that Accredited Program to use. Through such approval

process, the Accredited Program shall ensure that such third party fully complies with all SOI

ownership rights to the SO Marks, with the Graphics Standards Guide, and with other applicable

provisions of the Uniform Standards.



SEAL

LOGOTYPE

Program Name

SEAL

LOGOTYPE

PROGRAM NAME Program Name
Sub-Program Name

SEAL

LOGOTYPE

PROGRAM NAME

SUB-PROGRAM NAME

Region Name

SEAL

LOGOTYPE

REGION NAME

Seal

Teal: PMS 327

Logotype

Red: PMS 485

Font: Serpentine Bold Oblique

Region, Program or 

Sub-Program

Teal: PMS 327

Font:

Times New Roman Bold Italic

Notes

In subsequent sections of this

guide, all examples use the

region/Program logo

construction. To customize

for Sub-Programs, add the

Sub-Program name as shown

in the example on this page.

Templates for all logos shown

are provided on the CDs in

Section 5: Electronic Art.

The Special Olympics logo is composed of the official seal and the logotype, as shown below. The

seal and logotype should always be used together, without altering their relative size and position.

The only exceptions to this rule are that the Special Olympics seal may be used as a decorative

watermark design, provided that a complete logo also appears in the same publication or

document; and the seal may be used without the logo on Special Olympics medals (see page 1.10,

Authorized Usage, Minimum Size Limits and Specialized Uses, for more information).

The Special Olympics logo should always include the registered trademark symbol (®). The symbol

must appear in a legible size and in its proper position as shown below.

Special Olympics region, Program and Sub-Program logos should incorporate the name of the

region, Program or Sub-Program below the logotype, as shown below. Special Olympics, Inc., is

the only organization that is authorized to use or license others to use the Special Olympics logo

either by itself or with a region name (the regions are part of Special Olympics, Inc.).

Accredited Programs and Sub-Programs are authorized to use the logo with their Program or 

Sub-Program name.

Camera-Ready Art and Electronic Files

The Special Olympics logos that appear in this section are designed elements and may not be

altered in any way. When reproducing the logos, it is essential that you use only the supplied

authorized camera-ready art or electronic files. Do not use third-generation art of any kind to

reproduce the logo.

Camera-ready art is located in Section 4: Reproduction Resources. In addition, electronic files for

these logos can be found on the CDs in Section 5: Electronic Art.
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Official Special Olympics Logo
For use by Special Olympics headquarters and 
regional offices only

Official Region Logo

Official Program Logo

1.3

Official Sub-Program Logo



To help create a readily identifiable visual identity for Special Olympics worldwide, the preferred

option is for all regions and Programs to use the logo with the logotype (“Special Olympics”) in

English. However, regions and Programs in non-English speaking countries may at their discretion

translate the logotype and region or Program name into the local language.

To maintain the integrity of the logo, all translated versions should use approved fonts. In countries

that use the Latin alphabet, Serpentine must be used for the logotype (“Special Olympics”) and

Times New Roman Bold Italic for the region, Program or Sub-Program name. See page 1.1, Logo

Construction, Headquarters, Regional, Program and Sub-Program Levels, for guidelines for

constructing a Sub-Program logo.

To produce translated Special Olympics logos in countries that use non-Latin alphabets, refer to the

list of approved fonts on page 4.5, Font Families, Non-Latin Alphabet Languages.

© Special Olympics,Inc., 2002. 
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América Latina

Example of translated

region name

Example of completely

translated logo

Chile

Example of Program name

in non-Latin alphabet



To preserve its legibility and visual integrity, the Special Olympics logo should always be surrounded

by sufficient space. The minimum space around the logo is called the “clear space.” “X” represents

the minimum clear space around the logo. “X” is equivalent to the height of the uppercase “S” in

Special Olympics. Do not allow other imagery to encroach upon the logo’s clear area.

As a general principle, as much space as possible should be given to the logo. This will ensure that

the visual identity is clear and strong. 

The rules regarding clear space also apply to any background. If the logo is reproduced on a

photograph, place it in a clear area of the photo, such as a sky or background, to ensure legibility of

the logo. See page 1.8, Color, Background, for more information.

Logo proportions

© Special Olympics,Inc., 2002. 
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Logotype

“S” is the standard height,

equivalent to “x”

Seal

4 1/2 x

Region/Program Name

x

Clear Space Area

x

1.5

Region/Program Name
x

x

x

x x

x x

x

x

Region/Program Name
x

x

x

x x

x x

4  1/2 x

2/3 x

x

2/3 x

x

x

x



Do not display the logotype without the

official seal

Do not alter the size relationship of the

logo typography
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Do not replace the region/Program typography

with Serpentine Bold Oblique (“Special

Olympics” font)

Do not replace the logo typography with a

different type style

Do not omit the logo registration mark

Do not display the seal without the logotype

Do not replace the official seal with any

other symbol

Do not change the size relationship between

the official seal and the logotype

Do not add graphic elements to the official logo



The Pantone Matching System (PMS) is an internationally used method of matching and specifying

color. Therefore, PMS specifications are used throughout this guide. PMS colors can be simulated

in four-color process (CMYK) printing; the percentages of cyan, magenta, yellow and black

necessary to approximate the red (PMS 485) and teal (PMS 327) of the Special Olympics logo are

shown at right.

Computer monitors display images using a different color system (RGB) and Web site design uses the

hexadecimal system. The color values for PMS 485 and PMS 327 in both systems are shown at right.

Spot Color (PMS) Usage

The preferred method for reproducing the Special Olympics logo is in two spot (PMS) colors.

Process (CMYK) Usage

In cases where it is not possible to use spot colors, the logo may be reproduced using 

process colors. 

Web-Safe Color (Hexadecimal) Usage

Color specification for use on the World Wide Web.

Screen Color (RGB) Usage

For visual presentations on computer screen, such as PowerPoint.

Do not switch official logo colors

© Special Olympics,Inc., 2002. 
All rights reserved.

COLOR 

Specifications

Section 1: The Special Olympics Logo

Red 

Spot Color (PMS)

PMS 485

Process Color (CMYK)

0% Process Cyan (C)

97% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)

Web Safe Color (Hexadecimal)

Hex # D42E12

Screen Color (RGB)

212 - Red (R)

46 - Green (G)

18 - Blue (B)

Teal

Spot Color (PMS)

PMS 327

Process Color (CMYK)

100% Process Cyan (C)

0% Process Magenta (M)

44% Process Yellow (Y)

17% Process Black (K)

Web Safe Color (Hexadecimal)

Hex # 00877D

Screen Color (RGB)

0 - Red (R)

135 - Green (G)

125 - Blue (B)

1.7

Region or Program Name

RED

TEAL

TEAL

PMS 485 PMS 327

Region or Program Name



Region or Program Name

Region or Program Name

Proper color use is a critical factor in correctly reproducing a logo. Consistent use of official Special

Olympics colors will help guarantee high degrees of awareness and instant recall. The official

Special Olympics colors are red (PMS 485) and teal (PMS 327).

Reproduce the official logo in the preferred two-color format whenever possible.

© Special Olympics,Inc., 2002. 
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Two-Color Logo (Preferred)

“Special Olympics” is red (PMS

485). The seal and Program

designation are teal (PMS 327).

One-Color Logo (Acceptable)

The entire logo is reproduced in 

teal (PMS 327).

The entire logo is reproduced

in black.

The entire logo is reproduced in 

red (PMS 485).

Do not alter color usage within

the logo.

Do not substitute either color in

the two-color logo.

Region or Program Name

Region or Program Name

Region or Program Name

Region or Program Name

Red 

Spot Color (PMS)

PMS 485

Process Color (CMYK)

0% Process Cyan (C)

97% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)

Web Safe Color (Hexadecimal)

Hex # D42E12

Screen Color (RGB)

212 - Red (R)

46 - Green (G)

18 - Blue (B)

Teal

Spot Color (PMS)

PMS 327

Process Color (CMYK)

100% Process Cyan (C)

0% Process Magenta (M)

44% Process Yellow (Y)

17% Process Black (K)

Web Safe Color (Hexadecimal)

Hex # 00877D

Screen Color (RGB)

0 - Red (R)

135 - Green (G)

125 - Blue (B)



Logo artwork is balanced to function in either positive form (dark graphics on light background) or

reverse form (light graphics on a dark background). 

Reverse logos can appear against a solid background of any color as illustrated below, and can also

appear against dark value, low-contrast backgrounds. 

© Special Olympics,Inc., 2002. 
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Reverse
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Reverse Logo

The entire logo is white against

any appropriate contrasting

color.

Background option

The reverse logo may appear

against dark value, low-contrast

imagery.

Do not allow inadequate color

contrast between the reverse

logo and its background.

Region or Program Name

Region or Program Name

Region or Program NameRegion or Program Name



One-Color Logo on Low-Contrast Area

of Image
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Two-Color Logo on Light Value Area

of Image

Reverse Logo on Dark Value Area of Image 

Unacceptable:

Two-Color Logo on High-Contrast Area

of Image

One-Color Logo on Ghosted Process

Color Image

The logo can be used against background imagery, such as photographs. For positive (two- and

one-color) logos, position the logo against a light-value, low-contrast area of the image. For reverse

logos, position the logo against a dark-value area of the image. Be sure that high-contrast

background imagery does not make the logo difficult to read.

Unacceptable:

One-Color, Dark Logo on Dark Value Area

of Image



The value scale on this page illustrates positive and reverse logos applied to various percentages

of black. Positive logos can appear against a screened background from 0 percent to 35 percent of

black. Avoid using positive logos on backgrounds darker than a 35 percent value of black or

reverse logos on backgrounds that are lighter than a 60 percent value of black.

0% 20% 35%

Reverse logos can appear against a screened background from 60 percent to 100 percent of black.

60% 80% 100%

To avoid problems with legibility, do not use positive or reverse logos against screened

backgrounds from 36 percent to 59 percent of black.

© Special Olympics,Inc., 2002. 
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Region or Program Name Region or Program NameRegion or Program Name

Region or Program Name Region or Program NameRegion or Program Name

Region or Program NameRegion or Program Name Region or Program Name



Region or Program Name

Minimum Size

Minimum size limits are another way in which clear visibility and legibility is maintained.

The example below illustrates the minimum size at which the Special Olympics logo should

be reproduced.

Specialized Formats

In cases where the preferred Special Olympics logo construction cannot be used, the following two

formats, horizontal and stacked, may be used.

© Special Olympics,Inc., 2002. 
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3/8" (0.95 cm)

Region/Program Name

Logo as a Watermark

The Special Olympics seal may be used as a decorative watermark design, provided that a logo in

its entirety also appears prominently in the same document.

Region or Program Name

Region/Program
N

Region/Program Name

Horizontal Stacked

Logo on Medals

The Special Olympics seal may be used without the logotype on competition medals. However, it is

preferable to use the logo in its entirety.



Spot Color (PMS): PMS 327

Process Color (CMYK): C=100%, M=0%, Y=44%, K=17%

Screen Color (RGB): R-0, G-135, B-125

Web Safe Color (Hexadecimal): Hex # 00877D

Spot Color (PMS): PMS 485 

Process Color (CMYK): C=0%, M=97%, Y=100%, K=0%

Screen Color (RGB): R-212, G-46, B-18

Web Safe Color (Hexadecimal): Hex # D42E12

Spot Color (PMS): PMS 286

Process Color (CMYK): C=100%, M=66%, Y=0%, K=2%

Screen Color (RGB): R-0, G-51, B-171

Web Safe Color (Hexadecimal): Hex #0033AB

Spot Color (PMS): PMS 116

Process Color (CMYK): C=0%, M=16%, Y=100%, K=0%

Screen Color (RGB): R-247, G-209, B-23

Web Safe Color (Hexadecimal): Hex # F7D117

Spot Color (PMS): PMS 3015

Process Color (CMYK): C=100%, M=30%, Y=0%, K=20%

Screen Color (RGB): R-0, G-102, B-158

Web Safe Color (Hexadecimal): Hex # 00669E

Spot Color (PMS): PMS 2597

Process Color (CMYK): C=85%, M=100%, Y=0%, K=0%

Screen Color (RGB): R-102, G-0, B-135

Web Safe Color (Hexadecimal): Hex # 660087

Spot Color (PMS): PMS 7502

Process Color (CMYK): C=0%, M=8%, Y=35%, K=10%

Screen Color (RGB): R-214, G-191, B-145

Web Safe Color (Hexadecimal): Hex # D6BF91

Spot Color (PMS): PMS 424

Process Color (CMYK): C=0%, M=0%, Y=0%, K=61%

Screen Color (RGB): R-122, G-122, B-120

Web Safe Color (Hexadecimal): Hex # 7A7A78

Color choice is an important part of the Special Olympics visual identity. By using a consistent

palette of colors that complements the Special Olympics logo colors PMS 485 (red) and PMS 327

(teal), you create a cohesive, attractive “family” of publications. Keep in mind that the color palette

presented below is designed not to restrict your color choices, but to guide them. Use a Pantone®

color guide to explore color options based on the Special Olympics color palette.

© Special Olympics,Inc., 2002. 
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The following list summarizes the principal rules concerning use of the Special Olympics

logo. See the specific sections referenced for more information.

• The two elements that make up the logo—the seal and the logotype—must be used 

together, without altering their relative size and position. 

Page 1.3, Logo Construction, Headquarters, Regional, Program and Sub-Program Levels.

• The logo must always include the registered trademark symbol—®.

Page 1.3, Logo Construction, Headquarters, Regional, Program and Sub-Program Levels.

• Special Olympics region and Program logos must incorporate the name of the region or program 

below the logotype. The use of the logo without a region or Program name is reserved for Special

Olympics, Inc. 

Page 1.3, Logo Construction, Headquarters, Regional, Program and Sub-Program Levels.

• Translated (non-English) versions of the logo must be developed using approved fonts. 

Page 1.3, Logo Construction, Headquarters, Regional, Program and Sub-Program Levels.

• The official Special Olympics colors are PMS 485 (red) and PMS 327 (teal). In the two-color 

version of the logo, the seal and region or Program name should be reproduced in PMS 327 and 

the logotype in PMS 485. 

Page 1.8, Color, Proper Color Use.

• Reverse logos may appear against an appropriate contrasting solid color and dark value,

low-contrast imagery. 

Page 1.9, Color, Reverse.

• Avoid using positive logos on backgrounds darker than a 35 percent value of black or reverse 

logos on backgrounds that are lighter than a 60 percent value of black. 

Page 1.11, Screen Relationships, Logos Against a Screened Background.

• To maintain legibility, the logo should never be reduced beyond its minimum size (seal is 3/8

inch wide). 

Page 1.12, Authorized Use, Minimum Size Limits and Specialized Uses.

• To preserve its legibility and visual integrity, the Special Olympics logo should always be 

surrounded by sufficient clear space. 

Page 1.5, Logo Construction, Space Around the Logo.

© Special Olympics,Inc., 2002. 
All rights reserved.

SUMMARY OF
RULES

Section 1: The Special Olympics Logo 

1.14



SECTION 2: USE OF THE SPECIAL OLYMPICS LOGO
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The Special Olympics logo is the cornerstone of the movement’s visual identity. Using it correctly

provides visual continuity across the global movement, helping create public awareness and

recognition. This section provides clear guidelines for incorporating the Special Olympics logo into

a variety of media, including stationery, marketing materials and merchandise. It also shows how to

use the logo in conjunction with sponsor organizations’ logos.

Where appropriate, design specifications are provided in both U.S. and ISO paper sizes. Templates

for all items are provided on the CDs in Section 5: Electronic Art.

The Official Special Olympics Credit Line 2.1

Graphic Treatment Use

Letterhead 2.2

Business Envelopes 2.3

Mailing Envelopes 2.4

Business Cards 2.5

Mailing Labels 2.6

Memo 2.7

Fax 2.8

Logo on Marketing Collateral

8.5" x 11" Brochure 2.9

#10 Size Brochure 2.10

8.5" x 11" Newsletter 2.11

Tabloid Newsletter 2.12

Pocket Folder 2.13

Visual Presentations

PowerPoint 2.14

Merchandise 2.15

Sponsors Designation Logos

Logo Construction 2.16

Logo Proportions 2.17

Color Usage 2.18



Special Olympics was created in 1968 by the Joseph P. Kennedy, Jr. Foundation. That origin is

recognized through the use of the official Special Olympics credit line:

Created by the Joseph P. Kennedy, Jr. Foundation. Authorized and Accredited by [Affiliated with]

Special Olympics, Inc., for the Benefit of Persons with Mental Retardation [Mental Handicap].

The Special Olympics General Rules state that all Accredited Programs must include the credit line

on all printed materials, slides and videotapes, and Web sites (see page 1.2 for the complete text of

the rule). The following section includes specifications for incorporating the credit line into stationery

and marketing materials. In addition, the credit line is incorporated into the appropriate templates

provided on the CDs in Section 5: Electronic Art.

© Special Olympics,Inc., 2002. 
All rights reserved.

THE OFFICIAL
SPECIAL OLYMPICS
CREDIT LINE

Section 2: Use of the Special Olympics Logo

2.1



© Special Olympics,Inc., 2002. 
All rights reserved.

GRAPHIC
TREATMENT USE

Letterhead

Section 2: Use of the Special Olympics Logo

Document Size

U.S.: 8-1/2" x 11"

International: A4, 21.6 x 27.9 cm

Typography

Template

Logotype:

Serpentine Bold Oblique

Region/Program Name: 

Times New Roman Bold Italic

Address: Times New Roman

Credit Line: 

Times New Roman Italic

Letter

Times New Roman 10/12 

(10 pt. text/12 pt. leading)

Color

Teal (PMS 327)

Seal

Program/Region Name

Address, Web site, E-mail

Red (PMS 485)

Logotype

Credit Line

Triangle Graphic 

Paper Recommendation

24# bright white laser-

compatible sheet

Print Method

2-color, 1-sided

Note

The official Special Olympics credit

line should be included on this

item as indicated. See page 2.1 for

more information. 

2.2

▼
STREET ADDRESS  /  SUITE #  /  CITY, STATE COUNTRY 00000-0000  /  000.000.0000  /  000.000.0000 fax

www.specialolympics.org  /  www.localwebaddress.org  /  localemail@.com

Created by the Joseph P. Kennedy, Jr. Foundation. Authorized and Accredited by Special Olympics, Inc., for the Benefit of Persons with Mental Retardation [Mental Handica

1-1/4" (3 cm) CENTER 1" (2.5 cm)

2" (5.1 cm)

5/16" (.8 cm)
3/16" (.5 cm)
3/16" (.5 cm)
3/16" (.5 cm)

3/8" (.9 cm)

1-3/16" (3 cm)

Region or Program Name

▼
STREET ADDRESS  /  SUITE #  /  CITY, STATE COUNTRY 00000-0000  /  000.000.0000  /  000.000.0000 fax

www.specialolympics.org  /  www.localwebaddress.org  /  localemail@.com

1-1/4" (3 cm) CENTER 1" (2.5 cm)

Januray 1, 2002�
�
Fellow Writers and Word Processors�
Special Olympics Regions and Programs�
Any Street or Post Office Box�
Any City, State, Country, Zip Code�
�
Dear Writers and Word Processors.�
�
This is an example of the official Special Olympics letterhead.  It is important that all our correspondence 
have a consistent typing format which compliments the design of our letterhead.�
�
The type font �Times New Roman� should be used in its 10 point size for all text whenever possible.�
�
Please note that all text aligns flush-left on a 1 1/4� margin, 2� down from the top of the page. Text should be 
single-spaced with two spaces between paragraphs and four spaces following the date and the signature.�
�
Thanks you for your attention to this matter.�
�
Sincerely,�
�
�
�
Media & Public Affairs Department

3/8" (.9 cm)

1-3/16" (3 cm)

5/16" (.8 cm)
3/16" (.5 cm)
3/16" (.5 cm)
3/16" (.5 cm)

Region or Program Name

Created by the Joseph P. Kennedy, Jr. Foundation. Authorized and Accredited by Special Olympics, Inc., for the Benefit of Persons with Mental Retardation [Mental Handicap].

U.S. Letterhead

International Letterhead



© Special Olympics,Inc., 2002. 
All rights reserved.

GRAPHIC
TREATMENT USE

Business Envelopes

Section 2: Use of the Special Olympics Logo

Document Size

U.S.: #10, 4-1/8" x 9-1/2"

International: 11 x 22 cm

Typography

Template

Logotype: 

Serpentine Bold Oblique

Region/Program Name: 

Times New Roman Bold Italic

Address: Times New Roman

Color

Teal (PMS 327)

Seal

Program/Region Name

Address, Web site, E-mail

Red (PMS 485)

Logotype

Triangle Graphic 

Paper Recommendation

24# bright white envelopes

Print Method

2-color, 1-sided

2.3

▼
STREET ADDRESS  /  SUITE #

CITY, STATE USA 00000-0000  

Adressee�s Name
Adressee�s Title
Name of Organization
Street Address
City, State, 12345-6789

5/16" (.9 cm)

1-1/16" (2.8 cm)

5/16" (.9 cm)

1/4" (.7 cm)

1/8" (.4 cm)

5/16"
(.9 cm) 2-1/16" (5.3 cm)

1"
(2.5 cm)

Region/Program Name

▼
STREET ADDRESS  /  SUITE #

CITY, STATE USA 00000-0000  

Adressee�s Name
Adressee�s Title
Name of Organization
Street Address
City, State, 12345-6789

5/16" (.9 cm)

1-1/16" (2.8 cm)

5/16" (.9 cm)

1/4" (.7 cm)
1/8" (.4 cm)

5/16"
(.9 cm) 2-1/16" (5.3 cm)

1"
(2.5 cm)

Region/Program Name

U.S. Business Envelope, #10

International Business Envelope



© Special Olympics,Inc., 2002. 
All rights reserved.

GRAPHIC
TREATMENT USE

Mailing Envelopes

Section 2: Use of the Special Olympics Logo

Document Size

U.S.: 9" x 12" or 10" x 13"

International: C4, 22.9 x 32.4 cm

Typography

Template

Logotype:

Serpentine Bold Oblique

Region/Program Name: 

Times New Roman Bold Italic

Address: Times New Roman

Color

Teal (PMS 327)

Seal

Program/Region Name

Address, Web site, E-mail

Red (PMS 485)

Logotype

Triangle Graphic 

Paper Recommendation

24# white booklet envelopes

Print Method

2-color, 1-sided

2.4

▼

STREET ADDRESS  /  SUITE #

CITY, STATE COUNTRY 00000-0000

Adressee�s Name
Adressee�s Title
Name of Organization
Street Address
City, State, 12345-6789

1/2" (1.3 cm) 2-15/16" (7.6 cm) 2" (5.1 cm)

1/2" (1.3 cm)

1-9/16" (4 cm)

1/2" (1.3 cm)

7/16" (1.1 cm)

1/4" (.7 cm)

11/16" (1.8 cm)

▼

STREET ADDRESS  /  SUITE #

CITY, STATE COUNTRY 00000-0000

Adressee�s Name
Adressee�s Title
Name of Organization
Street Address
City, State, 12345-6789

1/2" (1.3 cm) 2-15/16" (7.6 cm) 2" (5.1 cm)

1/2" (1.3 cm)

1-9/16" (4 cm)

1/2" (1.3 cm)

7/16" (1.1 cm)

1/4" (.7 cm)

11/16" (1.8 cm)

Region/Program Name

Region/Program Name

U.S. Mailing Envelope

International Mailing Envelope



© Special Olympics,Inc., 2002. 
All rights reserved.

GRAPHIC
TREATMENT USE

Business Cards

Section 2: Use of the Special Olympics Logo

Document Size

U.S.: 3-1/2" x 2"

International: 8.55 x 5.4 cm*

Typography

Logotype: 

Serpentine Bold Oblique

Name: Times New Roman Bold

Position/Title, Department:

Times New Roman

Region/Program Name: 

Times New Roman Bold Italic

Address, Phone, Fax, E-mail: 

Times New Roman

Mission, Web site (on back of card):

Times New Roman

Color

Teal (PMS 327)

Seal

Program/Region Name

Address, Phone, Fax, E-mail

Name, Position/Title,

Department

Mission, Web site (on back of card)

Paper Recommendation

88# bright white cover stock

Print Method

2-color, 2-sided

Notes

*Standard credit card size. (No

standard for business card size

currently exists; however, the

standard credit card size has

shown increasing acceptance as

the model for business cards

worldwide.)

2.5

The mission of Special Olympics is to provide year-round sports 
training and athletic competition in a variety of Olympic-type 
sports for children and adults with mental retardation, giving them 
continuing opportunities to develop physical fitness, demonstrate
courage, experience joy and participate in a sharing of gifts, skills,
and friendship with their families, other Special Olympics athletes 
and the community.

www.specialolympics.org

5/16" (.8 cm)

3/8" (1.1 cm)

1-1/16" (2.8 cm)

7/16" (1.2 cm)

The mission of Special Olympics is to provide year-round sports 
training and athletic competition in a variety of Olympic-type 
sports for children and adults with mental retardation, giving them 
continuing opportunities to develop physical fitness, demonstrate
courage, experience joy and participate in a sharing of gifts, skills,
and friendship with their families, other Special Olympics athletes 
and the community.

www.specialolympics.org

5/16" (.8 cm)

7/16" (1.2 cm)

1-1/16" (2.8 cm)

1/2" (1.4 cm)

3/16" (.5 cm)

1-1/8" (3 cm)

3/16" (.5 cm)

1/4" (.7 cm)

1-1/8" (3 cm)

3/8" (1 cm)

1/4" (.7 cm)

3/16" (.5 cm) 1-5/16" (3.5 cm) 1/4" (.7 cm)

3/16" (.5 cm) 1-5/16" (3.5 cm) 3/16" (.5 cm)

ADDRESS 1

ADDRESS 2

CITY, STATE COUNTRY ZIP

DIRECT: (000) 000-0000

FAX: (000) 000-0000

E–MAIL: name@specialolympics.org

▼
NAME

POSITION

DEPT

ADDRESS 1

ADDRESS 2

CITY, STATE COUNTRY ZIP

DIRECT: (000) 000-0000

FAX: (000) 000-0000

E–MAIL: name@specialolympics.org

▼
NAME

POSITION

DEPT

Region/Program Name

Region/Program Name

U.S. Business Card

International Business Card*



© Special Olympics,Inc., 2002. 
All rights reserved.

GRAPHIC
TREATMENT USE

Mailing Labels

Section 2: Use of the Special Olympics Logo

Document Size*

U.S.: 4" x 3-3/8" - (individual label)

(Avery® 5164™ Shipping Label)

International: 10.1 x 8.5 cm

Typography

Logotype: 

Serpentine Bold Oblique

Region/Program Name:

Times New Roman Bold Italic

Address: Times New Roman

“To:” Times New Roman

Rule: 0.5 pt.

Color

Teal (PMS 327)

Seal

Program/Region Name

Address, rule, “To:”

Red (PMS 485)

Logotype

Paper Recommendation**

Avery® 5164™ Shipping Labels

Print Method**

2-color, 1-sided

Notes

*Mailing label sizes vary from

country to country and even from

organization to organization.

Consult with your printer on the

most common sizes available.

**Mailing labels can be produced

in a number of ways (multiple

copies on a single sheet, individual

die-cut, “crack-and-peel,” etc.).

Consult with your printer on the

most cost-efficient production

method that meets your needs.

2.6

STREET ADDRESS 1

SUITE #

CITY, STATE COUNTRY 00000-0000

To:

3/8" (1 cm) 1-5/16" (3.5 cm) 5/16" (.8 cm)

1/16" (.3 cm)

11/16" (1.9 cm)

2" (5.1 cm)

Region/Program Name



© Special Olympics,Inc., 2002. 
All rights reserved.

GRAPHIC
TREATMENT USE

Memo

Section 2: Use of the Special Olympics Logo

Document Size

U.S.: 8-1/2" x 11"

International: A4, 21.6 x 27.9 cm

Typography

Template

“Memo”: Arial Black

Headings (To, From, etc.): 

Arial Bold

Rule: 0.5 pt.

Address: Times New Roman

Credit Line:

Times New Roman Italic

Body text:  Arial 10 pt.

Paper Recommendation

Region/Program Letterhead

Print Method

Store template on hard drive or

network, and print as needed on

laser printer.

Note

The official Special Olympics

credit line should be included on

this item as indicated. See page

2.1 for more information. 

2.7

Created by the Joseph P. Kennedy, Jr. Foundation. Authorized and Accredited by Special Olympics, Inc., for the Benefit of Persons with Mental Retardation [Mental Handicap].

STREET ADDRESS  /  SUITE #  /  CITY, STATE  COUNTRY 00000-0000  /  000.000.0000  /  000.000.0000 fax
 

Memo

To: Any First and Last Name

From: Special Olympics

CC: Any First and Last Name

Date: January 1, 2002

Re: International Memo Template

TO USE THIS TEMPLATE:

3/8" (1 cm)

1-3/8" (3.6 cm)

1-3/8" (3.6 cm)

5/16" (.9 cm)

1-5/8" (4.2 cm)

1/8" (.4 cm)

9/16" (1.5 cm)

1-3/16" (3.0 cm) CENTER

Region/Program Name

STREET ADDRESS  /  SUITE #  /  CITY, STATE  COUNTRY 00000-0000  /  000.000.0000  /  000.000.0000 fax

Memo

To: Any First and Last Name

From: Special Olympics

CC: Any First and Last Name

Date: January 1, 2002

Re: US Memo Template

1-3/16" (3.0 cm) CENTER

3/8" (1 cm)

1-3/8" (3.6 cm)

1-3/8" (3.6 cm)

5/16" (.9 cm)

1-5/8" (4.2 cm)

1/8" (.4 cm)

9/16" (1.5 cm)

Region/Program Name

TO USE THIS TEMPLATE:

Select text you would like to replace, and type your memo. Use styles such as Heading 1-3 and
Body Text in the Style control on the Formatting toolbar. To save this template for future use,
choose Save As from the File menu. In the Save As Type box, choose Document Template. Next
time you want to use it, choose New from the File menu, and then double-click your template.

Created by the Joseph P. Kennedy, Jr. Foundation. Authorized and Accredited by Special Olympics, Inc., for the Benefit of Persons with Mental Retardation [Mental Handicap].

U.S. Memo

International Memo



© Special Olympics,Inc., 2002. 
All rights reserved.

GRAPHIC
TREATMENT USE

Fax

Section 2: Use of the Special Olympics Logo

Document Size

U.S.: 8-1/2" x 11"

International: A4, 21.6 x 27.9 cm

Typography

Template

Logotype: 

Serpentine Bold Oblique

Region/Program Name: 

Times New Roman Bold Italic

“Fax”: Arial Black

Headings (To, From, etc.): 

Arial Bold

Rule: 0.5 pt.

Address: Times New Roman

Credit Line: 

Times New Roman Italic

Body text:  Arial 10 pt.

Color

Black only

Paper Recommendation

Laser-compatible sheet

Print Method

Store template on hard drive or

network, and print as needed on

laser printer.

Note

The official Special Olympics

credit line should be included on

this item as indicated. See page

2.1 for more information. 

2.8

Created by the Joseph P. Kennedy, Jr. Foundation. Authorized and Accredited by Special Olympics, Inc., for the Benefit of Persons with Mental Retardation [Mental Handicap].

STREET ADDRESS  /  SUITE #  /  CITY, STATE  COUNTRY 00000-0000  /  000.000.0000  /  000.000.0000 fax
 

Fax

To: Any First and Last Name

From: Special Olympics

Date: January 1, 2002

Re: International Fax Template

Message

CENTER1-5/16" (3.3 cm)

9/16" (1.5 cm)

1-5/16" (3.5 cm)

1-3/8" (3.6 cm)

7/16" (1.2 cm)

1-3/8" (3.5 cm-

1/8" (.4 cm)

3/8" (1 cm)

Region/Program Name

Region/Program Name

STREET ADDRESS  /  SUITE #  /  CITY, STATE  COUNTRY 00000-0000  /  000.000.0000  /  000.000.0000 fax
 

Fax

To: Any First and Last Name

From: Special Olympics

Date: January 1, 2002

Re: US Fax Template

Message

3/8" (1.1 cm)

1-5/16" (3.4 cm)

1-3/8" (3.6 cm)

7/16" (1.2 cm)

1-3/8" 3.5 cm)

1/8" (.4 cm)

9/16" (1.5 cm)

CENTER1-3/16" (3 cm)

TO USE THIS TEMPLATE:

Select text you would like to replace, and type your memo. Use styles such as Heading 1-3 and
Body Text in the Style control on the Formatting toolbar. To save this template for future use,
choose Save As from the File menu. In the Save As Type box, choose Document Template. Next
time you want to use it, choose New from the File menu, and then double-click your template.

Created by the Joseph P. Kennedy, Jr. Foundation. Authorized and Accredited by Special Olympics, Inc., for the Benefit of Persons with Mental Retardation [Mental Handicap].

U.S. Fax

International Fax



© Special Olympics,Inc., 2002. 
All rights reserved.

LOGO ON
MARKETING
COLLATERAL

8-1/2" x 11" Brochure

Section 2: Use of the Special Olympics Logo

Document Size

Finished: 8-1/2" x 11" 

(21.6 x 27.9 cm)

Flat: 17" x 11" 

(43.2 x 27.9 cm)

Typography

Template

Logotype: 

Serpentine Bold Oblique

Region/Program Name: 

Times New Roman Bold Italic

Body Copy: Helvetica Thin, 10pt

Headings: Helvetica Thin

Captions: 

Helvetica Italic

Credit Line:

Helvetica Italic, 5 pt

Paper Recommendation

Cover: 80# cover weight

bright white, coated

Interior: 100# text weight

bright white, coated

Print Method

Offset printing

4-Color Process

4/4 + Aqueous Coating

Note

The official Special Olympics

credit line should be included on

this item as indicated. See page

2.1 for more information. 

2.9

8-1/2" (21.6 cm)

11" (27.9 cm)



GET INVOLVED TODAY 

For more than a generation, Special Olympics
has been opening up a world where its athletes
could achieve goals and experience sports
competition. It has created opportunities for
Special Olympics athletes both on the playing
field and off the playing field as coaches,
officials and messengers for the movement. 
It has built self-esteem, instilled pride and
brought joy to millions of people. 

From the athletes and the family members, to
the coaches, volunteers and donors, Special
Olympics can change lives. Whether you are
looking for inspiration, or want to inspire,
Special Olympics can touch your life.  

Please, join the Special Olympics movement
today. To learn more about sports programs,
volunteer and contribution opportunities
contact your local Special Olympics office or
visit our Web site at www.specialolympics.org.

“Thirty years ago, the world 
said you are not able to run 
100 meters. Today, you run 
the marathon. It is your
courage, your skill and the
boundless determination of
your spirit that lets you soar 
to new heights.”

Eunice Kennedy Shriver,
Special Olympics Founder

© Special Olympics,Inc., 2002. 
All rights reserved.

LOGO ON
MARKETING
COLLATERAL

#10 Size Brochure

Section 2: Use of the Special Olympics Logo

Document Size

Finished: 4" x 8-1/2" 

(10.2 x 21.6 cm)

Flat: 8" x 8-1/2" 

(20.4 x 21.6 cm)

Typography

Template

Logotype: 

Serpentine Bold Oblique

Region/Program Name: 

Times New Roman Bold Italic

Body Copy: Helvetica, 10pt

Times New Roman, 10 pt

Captions: 

Times New Roman Italic, 10 pt

Times New Roman Semibold 

Italic, 10 pt

Credit Line:

Times New Roman Italic, 5 pt

Paper Recommendation

Cover: 80# cover weight

bright white, coated

Interior: 100# text weight

bright white, coated

Print Method

Offset printing

4-Color Process

4/4 + Aqueous Coating

Note

The official Special Olympics credit

line should be included on this item

as indicated. See page 2.1 for more

information. 

2.10

8.5" (21.6 cm)

4" (10.2 cm)

4" (20.4 cm)

Region or Program Name

SPECIAL OLYMPICS INSPIRES
EVERYONE IT TOUCHES

You donÕ t have to be an athlete to inspire

greatness. Thousands of volunteers, of all

ages and from all walks of life, dedicate

their time and knowledge to the movement,

coach and train athletes, assist with

fundraising activities, organize events and

more. Special Olympics simply would not

exist without the dedication, commitment

and tremendous efforts of more than

500,000 volunteers in the United States

alone.

Why? Because Special Olympics has proven

that it makes a difference in their lives and

the lives of others.

Special Olympics continues to grow and

thrive thanks to financial support from

individuals, organizations and corporations.

Funds raised enable Special Olympics to

reach more of the 170 million potential

athletes, many in your own community,

waiting for an opportunity to show the

world that they can compete, grow, learn

and inspire.

Only with Special Olympics can you walk

out on the athletic field in your own

community and watch your investment of

time or money make an immediate impact.

When you are running and

you get to the finish line and

you see this crowd of people

cheering Ñ this is for me? This

is for me? Just makes you

think I want to do it again, I

want to do it more.Ó

Miguel Diaz, Special

Olympics Athlete and Coach

A CHANCE TO COMPETE, TO GROW,
TO LEARN, TO INSPIRE

Athletes are the core of the Special

Olympics movement. Special Olympics

continues to strive to create new and

innovative programming that celebrates

the achievements of people with mental

retardation and welcomes participation from

everyone Ñ giving us all the opportunity

to Inspire GreatnessÒ .

Today, more than a million children and

adults with mental retardation worldwide

benefit from Special Olympics year-round

sports training and competition. In addition

to having a great time, a recent Yale

University study found that Special

Olympics athletes benefit from:

■ Improved physical fitness and sports

skills

■ Enhanced self-confidence and social

competency

■ Greater readiness for employment

■ Better preparation for independent living

■ Increased ability to make personal

decisions

■ Improved friendships and family

relationships

Both on and off the playing field,

Special Olympics provides training for life.

In Special Olympics I get to

be myself, compete in sports I

love, and Im always learning

new things. I have gained life

skills and self-confidence.Ó

Stacey Johnston,

Special Olympics Athlete

A PLACE TO BELONG FOR 
ATHLETES AND FAMILIES

Behind every athlete is a network of family

and friends. They are an inspiration to us all

and play an integral role in the success of

Special Olympics. Over and over, parents tell

us of the isolation they felt when they learned

that their child had mental retardation. Then

they tell us how Special Olympics delivered

hope and a place to belong.

If your family or extended family includes

a child or adult with mental retardation,

Special Olympics offers a sense of

community. Family members gain:

■ A support network of people with similar

concerns, questions and life experiences

■ Help finding medical expertise and

community resources

■ A place of acceptance, respect and

belonging

Through Special Olympics, more than

a million athletes and their families are

discovering a community of sharing, caring

friends who join them in celebrating their

childrenÕ s achievements, and who believe

in their bright futures.

W e train together,

win together, and

sometimes lose together.

But the important thing

is, wer e together.Ó

Frank Dashnaw, Jr.,

Special Olympics Athlete

I think Special Olympics

is a great place. Just like a

flower it made me blossom.

If I can train for 15 weeks

for a marathon, I can do

just about anything.Ó

Billy Quick,

Special Olympics Athlete

FOR ALL ABILITY LEVELS AND AGES

Special Olympics athletes are men, women,

boys and girls with mental retardation or

a closely related developmental disability.

They are like other athletes. They train and

compete. They learn to win and to lose.

They strive to do their best. They inspire us.

Special Olympics offers training and

competition opportunities for every athlete,

regardless of gender, age or ability. No

matter what your ability level, you can

benefit from Special Olympics. And no

matter what your interest, there is a sport

for you:

Alpine Skiing

Aquatics

Athletics

Badminton

Basketball

Bocce

Bowling

Cross-Country Skiing

Cycling

Equestrian Sports

Figure Skating

Floor Hockey

Football (Soccer)

Golf

Gymnastics

Powerlifting

Roller Skating

Sailing

Snowboarding

Snowshoeing

Softball

Speed Skating

Table Tennis

Team Handball

Tennis

Volleyball

I think Special

Olympics is wonderful.

It changed my life. Im

happy, Im wonderful,

and I think thatÕ s great.Ó

Sharon Ketteringham,

Special Olympics Athlete

G E N E R A L
I N F O R M A T I O N OUT OF THE SHADOWS,

INTO THE SPOTLIGHT

In 1968, Eunice Kennedy Shriver founded

Special Olympics because she passionately

believed that people with mental

retardation, young and old, could take part

in and benefit from competitive sports. She

was convinced that they could Ñ with

training and practice Ñ learn to run a race,

throw a ball, swim and play team sports.

Lessons learned through sports would

translate into competence and success in

school, in the workplace and in the

community.

Today, Special Olympics is the worldÕ s

largest program of sports training and

athletic competition for children and adults

with mental retardation, inspiring greatness

in more than a million athletes and 160

nations worldwide. Because of Special

Olympics, the world has been able to

witness the courage, character, dedication,

dignity and worth of people who had once

been considered incapable of contributing

to society.

The benefits of Special Olympics reach

beyond the athletes who participate. The

coaches, volunteers, families and donors

all experience joy from the opportunities

that the Special Olympics movement brings

to their lives.

It doesnÕ t matter if you win

or lose, just try your best.Ó

Sophia Wesolowsky,

Special Olympics Athlete

GET INVOLVED TODAY 

For more than a generation, Special Olympics

has been opening up a world where its athletes

could achieve goals and experience sports

competition. It has created opportunities for

Special Olympics athletes both on the playing

field and off the playing field as coaches,

officials and messengers for the movement. It

has built self-esteem, instilled pride and

brought joy to millions of people.

From the athletes and the family members, to

the coaches, volunteers and donors, Special

Olympics can change lives. Whether you are

looking for inspiration, or want to inspire,

Special Olympics can touch your life.

Please, join the Special Olympics movement

today. To learn more about sports programs,

volunteer and contribution opportunities

contact your local Special Olympics office or

visit our Web site at www.specialolympics.org.

ÒThirty years ago, the world

said you are not able to run

100 meters. Today, you run

the marathon. It is your

courage, your skill and the

boundless determination of

your spirit that lets you soar

to new heights.Ó

Eunice Kennedy Shriver,
Special Olympics Founder

For more information on Special Olympics

and the many programs it offers, contact

your local Special Olympics office or visit

our Web site at www.specialolympics.org.
Created by the Joseph P. Kennedy, Jr. Foundation for

the Benefit of Persons with Mental Retardation
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� The Summit offers an exceptional way for both groups to openly express
themselves in 
a safe environment. 
� The School
Outreach Program
introduces the SO
Get Into It! 
curriculum in non-
special education
schools throughout
China to raise
awareness about
individuals with
mental retardation
and eradicate
negative labeling
that isolates them
and damages their

self-esteem. 
� Laureus Sport for Good Foundation 

provided a US$40,000 grant to support
the launch of Unified Sports in China.

� The Special Olympics Unified Sports�

program, part of the SO Get Into It!
curriculum, is a service learning 
component to encourage youth 
without mental retardation to 
become team players with youth 
with mental retardation.

Raising Funds for 
Special Olympics China
Special Olympics China has reaped 
success in raising funds for this 
initiative. Following are the results 
of its efforts:
� The Millennium March raised US$1 

million for Special Olympics China.
� Arnold Schwarzenegger�s jacket, 

auctioned off during the Millennium
March, brought US$60,000 for Special
Olympics China.

� The Torch Run along the Great Wall 
was the first time in which university 
students took part in this event, raising
US$10,000.

� Top Soft, a technology company based 
in Xian, contributed US$1.2 million to
the Special Olympics China National
Games, the largest single donation to 
a Program�s Games in the history of
Special Olympics. 

� Laureus Sport for Good Foundation 
provided a US$40,000 grant to support
the launch of Unified Sports in China.  

� Special Olympics China has been
awarded a Special Olympics Christmas 
Record Grant.

� We are planning for online training 
and instruction in 2002.

In a historic moment, Maria Shriver, Arnold Schwarzenegger, 
Mr. Deng Pufang, Tim Shriver and Sargent Shriver came together 
to change percerptions and increase opportunities for people with
mental retardation in China.

Copyright © 2001 Special Olympics, Inc.

Since 1987, some of the world’s brightest pop
stars have contributed to A Very Special
Christmas albums.

The China Millennium March in May 2000
was perhaps the most important milestone
in Special Olympics history since the First
International Special Olympics Games in
1968. For four days we celebrated China�s
unparalleled support of our commitment to
increase the number of athletes in that
country from 50,000 to 500,000 by 2004
and, as we celebrated, we made history�
for the movement and for the world. 

Indeed, the event produced many “firsts”: 
• We held unprecedented meetings with

Chinese President, His Excellency 
Jiang Zemin and other Chinese 
dignitaries who solidly endorsed 
our expansion goal and their own
vision—to change attitudes, practices,
and opportunities for every citizen 
in China with a mental disability.  

• Special Olympics Global Torchbearer
Arnold Schwarzenegger led the first-ever
Law Enforcement Torch Run® along the
fabled Great Wall of China.  

• History was again made when the gala
benefit for Special Olympics at the Great
Hall of the People was broadcast live to
300 million viewers in 32 countries, and
again when CCTV, China�s premier
television network, carried coverage of the
Millennium March to one billion viewers. 

President’s Report

Arnold Schwarzenegger and Special Olympics China athlete Zhang Kun celebrate with others
after lighting the �Flame of Hope� at the ceremonial cauldron at China�s Great Wall.

It has been an extraordinary first year since the commencement of the 5-Year Growth Plan in China. We reached for
the stars and got the moon. Progress was made at a dizzying but thrilling speed…and it began with…

Chinese President, His Excellency Jiang
Zemin (front row, center) welcomes Special
Olympics athletes and representatives. 

The China Millennium March…When We Launched History
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� For the first time, China allowed 
the airing of a weeklong film 
festival featuring seven of Arnold
Schwarzenegger�s movies on CCTV.  
In addition to being Global Torchbearer, 

Arnold has been active in Special
Olympics since 1979, serving as the 
Head Coach of Special Olympics
Powerlifting and as one of Special
Olympics most vigorous ambassadors.

China Update

� Unified Sports�� will make its first 
appearance. 

� Healthy Athletes will make its debut 
in China. 

� Family Unified Sports�� bowling teams
will make a showing in China for the 
first time. 

� The first Family Summit will gather 
in China, with families from China,
Hong Kong, Taiwan, and Macau 
participating.

� China will promote the Athlete
Leadership Programs (ALPS) for the 
first time. Here athletes will have 
the opportunity to serve as coaches, 
officials and volunteers at the Games.

� The Special Olympics China Web site
will be launched, offering coverage 
of the Games.

Leading the Way
Mr. Deng Pufang, chairman of the 
China Disabled Person��s Federation and
Honorary chairman of Special Olympics
China has been appointed to the Special
Olympics Board of Directors. Mr. Deng,
the son of the late Deng Xiaoping who
led China for more than a decade begin-
ning in the late 1970s, has been disabled
since youth. A great humanitarian, he
has dedicated his life to the cause of
people with disabilities.

Training Volunteers 
� Eight National Sport and Program

Development Seminars throughout
China��successfully training coaches,
administrators, and committee members. 

� Special Olympics China hosted 
nearly 200 sports trainers and Program
leaders at the Asia-Pacific Leadership
Conference in Shanghai. 

Creating Quality Sports Facilities 
� New National Sport Training

Centers��Centers of Excellence��
have opened or are expected to 
open in late 2001 or 2002.

� The Athletics Center of Excellence 
has opened in Shenzhen.

� The Basketball Center of Excellence 
in Beijing began operating in 
October 2001.

� The Table Tennis Center of Excellence 
in Shanghai will welcome visitors in
December.

� The Winter Sports Center of Excellence
in Harbin will open in May 2002. 

Using Technology to Train 
and Communicate 
� A technology committee has been 

established to determine the best
means of connecting the 50 focus
cities with the national office in
Beijing for reporting and training 
purposes.

� A cutting-edge Web site for Special
Olympics China and the National 
Games is under development. 

� We are planning for online training 
and instruction in 2002.

Including Schools and Youth to
Grow Special Olympics China
Change often begins with youth, and
this is how we are involving young 
people in the 5-Year Growth Plan.
� The Youth Summit at the 2002 National

Summer Games is designed to engage
youth with and with-out mental retarda-
tion in working together, to tear down
the great divide between these two
groups, increase understanding and
friendship, and dispel stereotyping. 

� The Summit offers 
an exceptional way for
both groups to openly
express themselves in 
a safe environment. 
� The School Outreach 
Program introduces 
the SO Get Into It! 
curriculum in non-
special education
schools through out
China to raise aware-
ness about individuals
with mental retardation
and eradicate  negative
labeling that isolates
them and damages
their self-esteem. 

� The Special Olympics Unified Sports��

program, part of the SO Get Into It!
curriculum, is a service learning 
component to encourage youth 
without mental retardation to become
team players with youth with mental
retardation.

Raising Funds for 
Special Olympics China
Special Olympics China has reaped 
success in raising funds for this 
initiative. Following are the results 
of its efforts:
� The Millennium March raised US$1 

million for Special Olympics China.
� Arnold Schwarzenegger��s jacket, 

auctioned off during the Millennium
March, brought US$60,000 for Special
Olympics China.

� The Torch Run along the Great Wall 
was the first time in which university 
students took part in this event, raising
US$10,000.

� Top Soft, a technology company based 
in Xian, contributed US$1.2 million to
the Special Olympics China National
Games, the largest single donation to 
a Program��s Games in the history of
Special Olympics. 

� Laureus Sport for Good Foundation 
provided a US$40,000 grant to support
the launch of Unified Sports in China.  

� Special Olympics China has been
awarded a Special Olympics Christmas 
Record Grant.

Opening Eyes and 
Broadening Smiles in China
Healthy Athletes will offer athletes dental,
vision, and hearing screenings, nutritional
advice and demonstrations in preventing
physical injuries at the Special Olympics

Other Highlights

Program Growth and 
Athlete Participation
� Special Olympics China has grown 

to 78,000 athletes, marking a 50 
percent increase in one year!

� Three new sports��floor hockey, 
roller-skating, and powerlifting��

have been introduced to appeal to 
potential athletes in China.

� Special Olympics China conducted its
first National Floor Hockey Tournament
in Quingdao in November 2000.

� The Program sent a full delegation 
to the 2001 World Winter Games 
in Alaska.

Key Competitions
� October 2001, Beijing: The Special

Olympics China National Basketball
Competition with 31teams from 
throughout China.

� December 2001, Shanghai: The Special
Olympics China National Table Tennis
Competition with 500 athletes, and 
the Special Olympics Asia-Pacific
Regional Table Tennis Competition
with 700 athletes competing. 

� November 2001, Harbin: The 2nd
Special Olympics China National
Floor Hockey Competition will 
likely draw 300 athletes.

� From March through June 2002, 
games will be conducted in 31 cities
and provinces to select athletes to
attend the National Games.

� August 2002, Xian: The First Special
Olympics China National Games.  

The 2002 Special Olympic China
National Games in August 2002 in Xian
is projected to attract 2000 athletes and
launch a dazzling number of firsts. 
Here are some of them:
� The National Games��Torch Run

around the historic wall of Xian will
have phenomenal participation from
every province, a first in the history 
of Special Olympics.

� Opening Ceremonies will be broadcast
live to hundreds of millions of 
viewers on CCTV.

� The sports of powerlifting and bowling
will debut at the National Games��
another first for Special Olympics. 

� A Motor Activities Training Program
demonstration will be presented, set-
ting a precedent at a National Games.

� China will hold its first Youth Summit
outside of the 2001 World Games.

China��s gold-medal winning men��s floor hockey team joins arms in victory at the 2001 Special
Olympics World Winter Games in Anchorage, Alaska.

One Year Later…with Stunning Results   

Weve made steady and remarkable progress since the Millennium March. Topping the
list of impressive results within this first year of activities is the Chinese Government��s
enactment of the 5-Year Growth Plan into law, which for the first time in history 
makes Special Olympics goals into mandates of law. This historic piece of legislation
gives Special Olympics China access to substantial resources from the government 
and provides unparalleled leverage for our work.

Arnold Schwarzenegger coaches a Special Olympics China powerlifter at the China Millenium March.

Floor hockey demonstrations were given to delegation
members at the China Millenium March.

In a historic moment, Maria Shriver, Arnold Schwarzenegger, 
Mr. Deng Pufang, Tim Shriver and Sargent Shriver came together 
to change percerptions and increase opportunities for people with
mental retardation in China.
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Since 1987, some of the world��s brightest pop
stars 
Christmas albums.

have contributed to A Very Special
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The China Millennium March in May 2000
was perhaps the most important milestone
in Special Olympics history since the First
International Special Olympics Games in
1968. For four days we celebrated China��s
unparalleled support of our commitment to
increase the number of athletes in that
country from 50,000 to 500,000 by 2004
and, as we celebrated, we made history��
for the movement and for the world. 

Indeed, the event produced many firsts: 
��We held unprecedented meetings with

Chinese President, His Excellency 
Jiang Zemin and other Chinese 
dignitaries who solidly endorsed 
our expansion goal and their own
vision��to change attitudes, practices,
and opportunities for every citizen 
in China with a mental disability.  

��Special Olympics Global Torchbearer
Arnold Schwarzenegger led the first-ever
Law Enforcement Torch Run¤�along the
fabled Great Wall of China.  

��History was again made when the gala
benefit for Special Olympics at the Great
Hall of the People was broadcast live to
300 million viewers in 32 countries, and
again when CCTV, China��s premier tele-
vision network, carried coverage of the
Millennium March to one billion viewers. 

��For the first time, China allowed 
the airing of a weeklong film 
festival featuring seven of Arnold
Schwarzenegger��s movies on CCTV.  
In addition to being Global Torchbearer, 

Arnold has been active in Special
Olympics since 1979, serving as the 
Head Coach of Special Olympics
Powerlifting and as one of Special
Olympics most vigorous ambassadors.

China 2002 National Summer Games.
Already two Chinese optometrists have
been trained in caring for people with 
mental retardation and other specialists 
have expressed interest in being trained 
for these Games. 

Heightening Awareness: Media
Coups and High-Visibility Events 
The Millennium March received extraordi-
nary coverage��in fact, 3.3 billion media
impressions worldwide. There was exten-
sive coverage of the event by China��s pre-
mier television network, CCTV, before, dur-
ing and after the events and ongoing news
coverage by Reuters TV. Phoenix Television
carried a live broadcast of A Special Night
at the Great Hall of the People and aired
two half-hour shows. Fox News, CNN
World View, CNN Newsstand, APTN,
German TV, Access Hollywood, and NBC
also carried coverage of the event��s high-
lights. Stories on the Millennium March ran
in China Daily (China��s #1 paper),
Shanghai News, Shanghai Wednesday,
Shanghai Daily, and Beijing Youth Daily, 

USA Today, The Wall Street Journal, The
Washington Post, The Los Angeles Times,
The Daily Variety, The Hollywood Reporter,
The Wall Street Journal Asia, and newspa-
pers in Ireland and Austria. There was daily 
coverage on Chinabyte.com and Yahoo.
Associated Press, Reuters, and UPI also
ran stories on the event. 

Viewership of various events ranged from
200 million viewers to more than one 
billion and broadcasts were seen not only 
in China but in 32 other countries. 

Creating Future High-Visibility
Events 
Scheduled for 2002, these events are expected
to win considerable media attention:
��The premiere of the China Millennium

March documentary, featuring Arnold
Schwarzenegger

��The Special Olympics China Benefit
Concert in Xian featuring world-renowned
pop stars

��The Special Olympics Week in China with
special events, concerts, sports demonstra-
tions, and black-tie galas in cities through-
out the country

��The National Basketball Association
Caravan featuring clinics and special
events with NBA players and coaches 

��The Special Olympics China Torch Runs
in Beijing, Shanghai and Xian

��Sports Celebrity Carnivals held 
throughout China.

Teaming with Partners 
Collaboration and partnerships are 
critical to the success of our initiative. 
To that end, Special Olympics China 
has formed fruitful relationships with the 
following partners:

��China Disabled Persons Federation
��Ministry of Civil Affairs
��Ministry of Sports
��Ministry of Education/Special Education
��Foreign Business Community
��All China Sports Federation
��China Olympic Committee

Looking to the 2008
Olympic Games  

A meeting with Mr. Liu Jingmin, Vice
Mayor of Beijing and Deputy Executive
President of the Beijing 2008 Olympic
Games, offered Special Olympics the
opportunity to encourage the Vice Mayor 
to integrate Special Olympics into the 
activities leading up to the Games.

Onward to the Future: 
Key Challenges

As we continue to move toward our goal,
we are faced with a number of challenges.
These include:  
��The critical need to increase public 

knowledge about mental retardation and
about Special Olympics. Here, public 
education through various avenues��
traditional and non-traditional��is key.
Certainly we need to build on awareness
generated by the Special Olympics
China Millennium March.

��The need to recruit and train a 
minimum of 150,000 new coaches 
to provide year-round opportunities 
for our athletes. Again, outreach to 
the public through schools, the 
government, and the media is likely 
to stimulate a significant response.

��The need to vastly expand technology
capabilities in order to communicate 
with and provide education and training
for our constituents. 

��The need to develop strategies to assist
Special Olympics China to raise US$10
million annually by 2005 to sustain 
its Program. 

��The need to find creative ways to reach
out to individuals with mental retarda-
tion and families with children with
mental retardation who are currently
without support services. Marketing 
can play a huge role in this effort. 

For more information visit our Web site:
www.specialolympics.org

Global Messenger Jia Sirui from Special Olympics
China (second from right) enjoys A Very Special
Christmas celebration in December 2000.

Meeting these challenges will support…

Our Great Leap Forward

Special Olympics and Special Olympics China are off to a brilliant start. The list
of historical firsts is unprecedented. The progress weve made just in the first year
of our efforts is more than extraordinary. We are absolutely thrilled to be reaching
so many new athletes, awakening so many people to the news that people with
mental retardation matter. They are valuable, they are productive, and they
deserve a chance to achieve their potential. We look forward to the time when all
people with mental retardation across China and across this planet can enjoy the
respect, dignity, and promise of fulfillment that they rightfully deserve. We appre-
ciate your interest, your support, and your continued commitment to our cause.
Together we are making history, and together we are making a difference.

Copyright © 2001 Special Olympics, Inc.

President ’s  Report

China Update

Arnold Schwarzenegger and Special Olympics China athlete Zhang Kun celebrate with others
after lighting the Flame of Hope at the ceremonial cauldron at China��s Great Wall.

It has been an extraordinary first year since the commencement of the 5-Year Growth Plan in China. We reached for
the stars and got the moon. Progress was made at a dizzying but thrilling speed…and it began with…

Chinese President, His Excellency Jiang
Zemin (front row, center) welcomes Special
Olympics athletes and representatives. 

The China Millennium March…When We Launched History
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Entering the third and
final round in the Female
Division 1, Special

Olympics Florida
competitor
VANESSA

PETERSON led
KELLY BURDON by

eight points. In the Skills
Competition, players try
to accumulate the most
points in each skill, as
opposed to completing 
a round of golf in the
fewest strokes. As they
proceeded through the

skills, Burdon cut
into Peterson� s lead
with exceptional
shot making. As the
players completed
the skills, the scores
were added up and
Burdon posted a
score of 66 which,
combined with
Peterson� s 58,

resulted in a tie. 

The two competitors

returned to the putting green

to conduct the playoff in the

short putt, where after five

putts from the 1.5-meter

distance they remained tied.

The two women moved 

to the long putt where

Peterson overcame a great

effort by Burdon to win 

the gold medal in Female

Division 1.

This event exemplifies

the significant commitment of both the PGA of America
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he 2001 Special Olympics Golf National (United
States) Invitational Tournament provided a mem-
orable experience for many people, including
players, family members and volunteers. During

the five days leading up to the tournament, seven inches of
rain saturated the golf
course and had tournament
organizers wondering if they
would be able even to get
the three-day event started,
much less completed. But
when the 156 players from
23 U.S. Programs were
ready to compete in five 
levels of play at PGA Golf
Club in Port St. Lucie,
Florida, the weather, in 
fact, cooperated, allowing
for uninterrupted play.

The real story that week
was the athletes. In the final
round of play in Level V
(54-hole individual stroke
play tournament), CHRIS

REVAY from Kentucky and
JEFF NEAL from North
Carolina battled
it out for first
place in Division

1. Having started on the 10th tee, the players
approached the 17th tee (their eighth hole of the
day). Having shaved a stroke off Neal� s seven-
shot lead with a par on the previous hole, Revay
had the honor and played first. Selecting a sand
wedge, he prepared to play the par 3 101-yard
hole. As his ball took flight, it flew right at the
hole but appeared to be long and in fact landed
past the flagstick. As it spun back toward the
hole, both Revay and caddie Josh Cox yelled for
it to go in. When it finally came to rest, Revay
had recorded the first hole-in-one in Special
Olympics Golf National Invitational Tournament
history. He tossed his club in the air and almost
hit his caddie. Revay shared his thoughts, 
I was so excited. It was my first one. 

As the excitement finally died down, 
Jeff Neal still had to play his shot. Revay
watched eagerly as an opportunity to pick up
several strokes and build momentum for a 

T
back-nine charge loomed.
Wearing his tam-o-
shanter hat as a tribute
to his favorite golfer,
Payne Stewart, Neal
calmly played a great
iron shot to 12 feet. As
Revay pulled his ace
from the hole, Neal
said, I still have to
putt. Having surveyed
the green to determine
the pace and path of
the putt, Neal drilled
the putt into the heart 
of the hole for birdie.
Neal later described
the experience, T wo
balls, one putt! Revay� s
opportunity to put some 
heat on Neal was thwarted.

Neal and Revay both played excellent
golf on the closing nine. On their 15th hole, a
98-yard par 3, Revay hit with a sand wedge
to 12 feet and drained the putt for birdie,
only to be matched by Neal, who tapped in
his birdie putt from two feet away after a
near hole-in-one of his own. Both players finished with
rounds of 86. Neal won the gold medal with a 54-hole total

of 261, seven shots better than Revay,
who was unable to close the seven-stroke
deficit he faced at the start of the 
final round.

The second hole-in-one of the tour-
nament was shot by Special Olympics

New York athlete PETER

PELLEGRINO, 25, also on the 
17th hole of the South Course.

Pellegrino scored a personal best 91 for 
a gold medal in Level III competition.

Among the five levels of play offered by
Special Olympics golf, Level I tests player
abilities in six skills (wood shot, iron shot,
pitch shot, chip shot, long putt and short
putt). The Individual Skills Competition
included 27 players in five divisions. 

By Jim Schmutz, Vice President of Sports & Competition
for Special Olympics

New York Delegate Peter
Pellegrino shot the sec-
ond hole-in-one of the
tournament on the 17th
hole of the South Course.

Created by the Joseph P. Kennedy Jr. Foundation for the Benefit of Persons with Mental R e t a r d a t i o n

HE RESOURCE CENTER FOR

INDIVIDUALS WITH DISABILITIES,
established in July 2000
and funded by the USGA,

falls under the auspices of the
USGA Foundation as a natural
extension of the “For the Good of
the Game” Grants Initiative. 

The Resource Center demon-
strates a more aggressive and 

consistent
effort towards
ensuring that
people with
disabilities 
are given an
opportunity 
to enjoy the
game of golf.
Specifically,
the Resource
Center pro-
vides informa-
tion for individ-
uals with dis-
abilities that

seek opportunities to learn or con-
tinue to play golf. The Center also
provides information regarding top-
ics within the arena of golf for indi-
viduals with disabilities. Inquiries may
be made via phone, e-mail or the
Resource Center homepage
(http://golfcenterdisabilities.usga.org).

The Web site contains wide-
ranging and current information 
on adaptive equipment, course
accessibility topics, the Modified
Rules of Golf, articles about individ-
uals with disabilities who play golf,
golf programs for individuals with
disabilities and attending USGA
Championships.

As the Center continues to grow
and evolve, relationships will be
developed with a number of main-
stream organizations serving individ-
uals with disabilities. This year the
Resource Center had a presence at
the National Down Syndrome

Society Meeting, American
Kinesiotherapy Association Annual
Meeting and the American
Therapeutic Recreation Association
Annual Meeting to talk about the
Foundation and the Grants
Initiative as well as the opportuni-
ties available within the game
through the Resource Center. The
Center will continue to be visible at
these and other appropriate meet-
ings in the medical, recreational
and rehabilitative communities.
Ultimately, through this involve-
ment, the Center will promote what
is available within the game to
those that may not know playing
golf is an option.

Mark Frace serves as the coor-
dinator for the Resource Center. He
joined the Foundation as part of
the Fellowship Program in 1998
and served on the Access
Committee for Individuals with
Disabilities at the 2000 Senior
Open Championship at Saucon
Valley Country Club. Mark was also
selected to be on a committee to
assist in the development o the
LPGA’s Teacher Education Program
for Accessible Golf Certification
Program, a seminar for LPGA/PGA
Professionals in which they learn
about various techniques for teach-
ing individuals with disabilities. 

He is excited about developing
and managing the USGA Resource
Center for Individuals with
Disabilities. As an individual with a
disability, himself, Mark believes,
“Golf is a game that has given so
much to me over the years and will
always remain an important part of
my life. My hope is that through the
Resource Center, and with the sup-
port of the USGA, others will be
able to realize that golf is an athlet-
ic endeavor in which they  can
participate, regardless of 
their disability.”

Resource Center 
for Individuals 

with Disabilities

T
156 Athletes from 23 U.S.Programs

Compete in National Invitational 

Special Olympics
Maryland Unified
Sports team mem-
bers Scott Geist
(standing) and
James Handy
(kneeling) reading
their putt.

OFFERING INFORMATION
AND SUPPORT

PGA Golf Club in Port St. Lucie, Florida, Provides Memorable Experience

The Resource
Center provides

information 
for individuals

with disabilities
that seek 

opportunities 
to learn or 
continue to 

play golf.

and the United States Golf Association.

Both organizations were presenting spon-

sors, each providing more than

US$40,000 through

cash and in-kind

contributions. PGA

of America CEO Jim

Awtrey attended the

tournament� s Opening Ceremonies and

presented awards on Tuesday following

play. Special Olympics golf is one of

The PGA of America� s most treasured

outreach programs, Awtrey said.

Whether Special Olympics golfers

achieve a birdie or a bogey, they exude

the joy of the game. And that� s what golf

is all about. Coming out to the course,

playing the game and having fun. Special

Olympics is a prime example of all 

the game can be.�

Dorothy Mastromonaco of the USGA

volunteered during the week as a starter

on the North course. Golf has so many

benefits, and the USGA is interested in

seeing that everyone enjoys those bene-

fits, including those who have historically

not had the opportunity to learn the

(continued on the back page)
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23 U.S. Programs Compete 

in National Invitational 

game, Mastromonaco said. The USGA

supports the Special Olympics mission

and is proud of the nine-year relation-

ship that has evolved to include the

involvement of USGA Boatwright

Interns playing active

roles in developing

golf in U.S. Programs

and in the operation of the National

Tournament. 

Special Olympics golfers were

treated to a world-class golf experience

on the award-winning North and South

Courses. More than 400 athletes, coach-

es, family members and tournament

organizers were housed at the nearby

PGA Village. Plans are already under-

way to return to the PGA Golf Club later 

this year where more excitement 

and great golf will once again demon-

strate the skill and enthusiasm of Special

Olympics golfers at the third annual

U.S. National Invitational Tournament. 

(continued from the front page)
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For general information, visit our Web site at:
www.specialolympics.org

Call toll free 1-800-700-8585 to enroll an athlete, 
for volunteer opportunities, for Program phone numbers 

or for donation information.
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Missouri Delegate Chris
Sage holds his finish as 
he follows through after 
a tee shot.

Not only was the 
participation, 
competition and 
venue superb for last
summer’s National 
Golf Invitational, 
the resulting 
media coverage 
was excellent. 

Media coverage 
for the tournament 
generated 22,658,730 
impressions nation-
wide.

National print 
coverage of the 
tournament in USA
TODAY reached an
audience of 1,769,650.

The Golf Channel
included a segment 
on the tournament
which reached an 
estimated audience of
14,500,000.

Web site coverage 
generated 
approximately
4,725,000 
impressions.
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Entering the third and
final round in the Female
Division 1, Special

Olympics Florida
competitor
VANESSA

PETERSON led
KELLY BURDON by

eight points. In the Skills
Competition, players try
to accumulate the most
points in each skill, as
opposed to completing 
a round of golf in the
fewest strokes. As they
proceeded through the

skills, Burdon cut
into Peterson�s lead
with exceptional
shot making. As the
players completed
the skills, the scores
were added up and
Burdon posted a
score of 66 which,
combined with
Peterson�s 58,

resulted in a tie. 

The two competitors

returned to the putting green

to conduct the playoff in the

short putt, where after five

putts from the 1.5-meter

distance they remained tied.

The two women moved 

to the long putt where

Peterson overcame a great

effort by Burdon to win 

the gold medal in Female

Division 1.

This event exemplifies

the significant commitment of both the PGA of
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he 2001 Special Olympics Golf National (United
States) Invitational Tournament provided a mem-
orable experience for many people, including
players, family members and volunteers. During

the five days leading up to the tournament, seven inches of
rain saturated the golf
course and had tournament
organizers wondering if they
would be able even to get
the three-day event started,
much less completed. But
when the 156 players from
23 U.S. Programs were
ready to compete in five 
levels of play at PGA Golf
Club in Port St. Lucie,
Florida, the weather, in 
fact, cooperated, allowing
for uninterrupted play.

The real story that week
was the athletes. In the final
round of play in Level V
(54-hole individual stroke
play tournament), CHRIS

REVAY from Kentucky and
JEFF NEAL from North
Carolina battled
it out for first
place in Division

1. Having started on the 10th tee, the players
approached the 17th tee (their eighth hole of the
day). Having shaved a stroke off Neal�s seven-
shot lead with a par on the previous hole, Revay
had the honor and played first. Selecting a sand
wedge, he prepared to play the par 3 101-yard
hole. As his ball took flight, it flew right at the
hole but appeared to be long and in fact landed
past the flagstick. As it spun back toward the
hole, both Revay and caddie Josh Cox yelled for
it to go in. When it finally came to rest, Revay
had recorded the first hole-in-one in Special
Olympics Golf National Invitational Tournament
history. He tossed his club in the air and almost
hit his caddie. Revay shared his thoughts, 
I was so excited. It was my first one. 

As the excitement finally died down, 
Jeff Neal still had to play his shot. Revay
watched eagerly as an opportunity to pick up
several strokes and build momentum for a 

T
back-nine charge loomed.
Wearing his tam-o-
shanter hat as a tribute
to his favorite golfer,
Payne Stewart, Neal
calmly played a great
iron shot to 12 feet. As
Revay pulled his ace
from the hole, Neal
said, I still have to
putt. Having surveyed
the green to determine
the pace and path of
the putt, Neal drilled
the putt into the heart 
of the hole for birdie.
Neal later described
the experience, T wo
balls, one putt! Revay�s
opportunity to put some 
heat on Neal was thwarted.

Neal and Revay both played excellent
golf on the closing nine. On their 15th hole, a
98-yard par 3, Revay hit with a sand wedge
to 12 feet and drained the putt for birdie,
only to be matched by Neal, who tapped in
his birdie putt from two feet away after a
near hole-in-one of his own. Both players finished with
rounds of 86. Neal won the gold medal with a 54-hole total

of 261, seven shots better than Revay,
who was unable to close the seven-stroke
deficit he faced at the start of the 
final round.

The second hole-in-one of the tour-
nament was shot by Special Olympics

New York athlete PETER

PELLEGRINO, 25, also on the 
17th hole of the South Course.

Pellegrino scored a personal best 91 for 
a gold medal in Level III competition.

Among the five levels of play offered by
Special Olympics golf, Level I tests player
abilities in six skills (wood shot, iron shot,
pitch shot, chip shot, long putt and short
putt). The Individual Skills Competition
included 27 players in five divisions. 

By Jim Schmutz, Vice President of Sports & Competition
for Special Olympics

New York Delegate Peter
Pellegrino shot the sec-
ond hole-in-one of the
tournament on the 17th
hole of the South Course.
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Sage holds his finish as 
he follows through after 
a tee shot.

Not only was the 
participation, 
competition and 
venue superb for last
summer’s National 
Golf Invitational, 
the resulting 
media coverage 
was excellent. 

Media coverage 
for the tournament 
generated 22,658,730 
impressions nation-
wide.

National print 
coverage of the 
tournament in USA
TODAY reached an
audience of 1,769,650.

The Golf Channel
included a segment 
on the tournament
which reached an 
estimated audience of
14,500,000.

Web site coverage 
generated 
approximately
4,725,000 
impressions.
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he PGA Professionals of the Utah Section have always had a close association

with Special Olympics golfers. From clinics and lessons to tournaments, the

Utah Section has made the Special Participants their favorite charity.

Jeff Beaudry, our former Executive Director, called me a couple of years

ago and asked if I would work with a group of disadvantaged kids. Knowing his passion for

these young people, I agreed. So every Tuesday, a yellow bus would show up at the driving

range and an enthusiastic group of future golfers would disembark.

I soon realized that a lot of verbal communication was not going to be effective. Visual

communication was going to be my best avenue. I used one premise in my goal to have suc-

cess. Every golfer, I don� t care who they are, likes to see the golf ball get in the air�they

don� t like seeing it roll along the ground. I started off by showing them the grip in hopes of

getting the clubface back square to the ball. A closed clubface or an open clubface at impact

wasn� t going to help my goal. My main goal was to get them in the correct impact position,

the left arm and shaft in-line and letting the club get the ball in the air. After some visual

demonstration, we were ready for the range.

The golfers went to the range and started to practice their new-found skills. I would

walk up and down the range and every time a golfer got the ball into the air, I would yell

airborne and start to clap. One young man caught on to my verbal response and he 

started yelling airborne after every successful shot. Pretty soon the whole group was yelling

airborne. It really started to sound more like the 101st Airborne Army training camp than 

a golf session.

At the end of our eight golf sessions together, the young men and women  presented 

me with a plaque thanking me for my help. That plaque is still in my office hanging next 

to a couple of my Utah Section PGA awards.

he USGA believes that for the good of
the game, golf should be available to

everyone, including those with physical 
and mental disabilities. Since 1992, the
USGA has been helping to fund programs

for golfers with disabilities, including 
Special Olympics Golf. An initial grant of 
US$28,800 was given to Special Olympics
to fund the first planning and development
session for the establishment of 10 pilot
golf programs across the United States. It
proved to be so popular that during the
first year, the number of trial programs
more than doubled. 

With its most recent contribution to
Special Olympics—a US$250,000 match-
ing grant—the USGA has awarded a total
of almost US$800,000 to Special Olympics
Golf (including several U.S. state Programs)
since their support began. This figure
includes US$80,000 in internship grants.

The USGA is proud to be contributing
advisors and funds through the USGA
Foundation Grants Program and through 
its P.J. Boatwright, Jr. Internship Grants
Program. Over the past few years, funds
have been awarded to Special Olympics,
Inc., and Special Olympics Programs in
Tennessee and Delaware for the purpose 
of hiring a USGA Boatwright Intern to
assist in Program implementation, 
development and expansion.

Growth of the Special Olympics Golf
program has been continuous and today
there are over 7,500 athletes from 14 
countries enjoying the game. This growth 
has been made possible with the help of 
not only the USGA, but also support 
provided by the PGA and by thousands 
of volunteers who give generously of 
their time and efforts.

USGA
Continues
Support 
of Special
Olympics Golf
T ONNA H. WHITE, a native of

North Carolina, now residing 

in West Palm Beach, Florida,

has accepted the position of

Golf Manager for Special Olympics. 

Donna replaces Jim Schmutz, who is now

Vice President, Sports and Competition, 

for Special Olympics.

A Class A member of

the LPGA Teaching 

and Club Professional

Division and PGA mem-

ber, she is owner and

operator of Golf

Professional Services,

Inc., at Okeeheelee Golf

Course in Palm Beach

County, managed by the Palm Beach

County Parks and Recreation Department. 

In order to play year-round golf,

Donna transferred from the University of

North Carolina-Greensboro in 1974 to the

University of Florida. The 1976 United

States Women� s Amateur Champion was a

member of the United States Curtis Cup

and World Amateur Teams. Upon graduat-

ing from the University of Florida, she

played on the LPGA tour for 14 years where

she claimed three tour titles and ranked

among the LPGA�s top 20 money winners

five times before retiring in 1992. 

The spirit and energy of the Special

Olympics athlete is contagious,  Donna

said. Let me be brave in the attempt, the

Special Olympics motto, are words I have

shared with many students and peers since I

first became involved with Special

Olympics in 1977 while attending the

University of Florida. Since then, White

has volunteered as a Special Olympics

coach, official, fundraiser and technical

director. A personal highlight of her Special

Olympics� involvement was as Golf Coach

for Special Olympics Florida at the World

Games in Yale, where golf

was introduced as a demon-

stration sport.

Donna has received

numerous awards and

acknowledgements for 

her efforts in junior golf,

Special Olympics and 

physically challenged golf

program development,

which include the LPGA

Budget Service Award,

Samaritan Award, Golf

Digest� s Founder�s Cup,

BellSouth/SEC Women� s

Entrepreneur award and 

Donna White 
Takes the Reins of 

the Special Olympics 
Golf Program

D

Special Olympics athletes join Timothy Shriver,
President and CEO of Special Olympics 
(second from left), as he receives a check 
for US$250,000 from the United States Golf
Association. Mike Cumberpatch, USGA
Committeeman, makes the presentation (third
from right) while Jim Schmutz, Vice President of
Sports and Competition for Special Olympics
(second from right), looks on.

2003 Special Olympics
World Games

oing to Ireland to play golf with
friends from the United States has
always been a special and wonderful
experience for FRANK SELVA, PGA,
Head Golf Professional at Race Brook

Country Club and a member of the Special
Olympics Golf National Committee.

Now, Frank is serving on the committee
charged with conducting the golf competition at
the 2003 Special Olympics World Summer
Games in Ireland. T o be able to work with other commit-

tee members and
athletes is truly an
honor, he said.
The people of
Ireland are the most
hospitable I have
ever met anywhere.
Their dedication and
attention to detail in
the preparation for
these Games is
noticeable already.�

Frank has served
on two past World
Games committees
(New Haven and

Raleigh/Durham) so his expertise will certainly be valuable
to the committee.

Levels I, II and III will compete at Elmgreen
Golf Course in Castleknock, part of the Parks of
the County of Fingal. The 5,796-yard golf course
(5,300 meters) has an extensive driving range
and practice facility. Levels IV and V will play at
Portmarnock (Langer Course) in County Dublin. 

W alking these two courses without a club in
my hand was a new experience for me, Frank said.
I am confident both courses should prove worthy
for the types of competition to be played there.�

More than anything else, Frank believes, the blustery
winds will probably be the one factor that the athletes will
find mind-boggling.

The 2003 World Games will be contested 17-30 June,
2003. For the latest news and information on the 2003
World Games, visit the Games Web site at www.2003spe-
cialolympics.com.

Dublin, Ireland

G

Donna White

2001 SPECIAL OLYMPICS GOLF NATIONAL

INVITATIONAL TOURNAMENT FINAL RESULTS

DELEGATION LAST NAME FIRST NAME LEVEL TEAM ID FINAL DIV DAY DAY 2 DAY 3 FINAL COURSE

Connecticut Ekstrom Karen I F1 56 48 52 156 Skills
Connecticut Horan Virginia I F1 60 56 51 167 Skills
Connecticut Zettergren Donna I F1 56 41 58 155 Skills
Connecticut Chase Ted II CT 2 M2 68 63 66 197 North
Connecticut Parker (P) Vicki II CT 2 M2 68 63 66 197 North
Connecticut Fabricatore Nicole II CT 1 M6 71 68 72 211 North
Connecticut Fabricatore (P) Nick II CT 1 M6 71 68 72 211 North
Connecticut Hedrick Michael IV M2 108 98 101 307 South
Connecticut Dennin David IV M3 117 124 118 359 South
Florida Peterson Vanessa I F1 59 68 58 185 Skills
Florida Rousey Kristen I F2 23 29 25 77 Skills
Florida Brophy Kevin I M2 46 50 63 159 Skills
Florida Tomlinson Jeffrey I M3 40 46 54 140 Skills
Florida McDarby Chris II FL 2 M4 56 52 52 160 North
Florida McDarby (P) Bob II FL 2 M4 56 52 52 160 North
Florida Eddleman Christopher II FL 3 M6 64 53 58 175 North
Florida Eddleman (P) Bill II FL 3 M6 64 53 58 175 North
Florida Bonnett (P) Lin II FL 1 M7 75 80 80 235 North
Florida Taylor Eric II FL 1 M7 75 80 80 235 North
Florida Lene Brandon IV M3 113 128 122 363 South
Georgia Cole Alfred III M2 61 53 49 163 North
Illinois Olivio Frank I M1 59 56 74 189 Skills
Illinois Kelly Kevin I M2 44 46 54 144 Skills
Illinois Doyens Susan II IL 1 M2 60 56 57 173 North
Illinois Reasoner (P) Thomas II IL 1 M2 60 56 57 173 North
Illinois Pluta Noelle III F1 68 70 70 208 North
Illinois Parzyszek Edward III M1 51 58 0 109 North
Illinois Rinaldi Chris III M2 61 62 49 172 North
Illinois Lorenzo Florencio III M3 73 71 59 203 North
Illinois McDaniels Jr. Charles III M3 72 75 76 223 North
Illinois Callahan Theodore III M4 90 80 75 245 North
Kentucky Wagner Vicki I F2 45 57 56 158 Skills
Kentucky Staggs John I M3 40 43 48 131 Skills
Kentucky Rose Justin II KY 3 M1 52 54 51 157 North
Kentucky Rose (P) Stephen II KY 3 M1 52 54 51 157 North
Kentucky Harelroad Bradley II KY 1 M6 69 60 58 187 North
Kentucky Mills (P) Carl II KY 1 M6 69 60 58 187 North
Kentucky Wagner (P) Tim II KY 2 M7 81 82 71 234 North
Kentucky Williams Austin II KY 2 M7 81 82 71 234 North
Kentucky Kelbel Eric III M4 75 71 72 218 North
Kentucky Revay Chris IV M1 96 86 86 268 South
Louisiana Terry Luke I M1 58 45 52 155 Skills
Louisiana Morace Jody I M2 41 40 44 125 Skills
Louisiana Holm Ryan I M3 39 39 45 123 Skills
Louisiana Hansen Barbara II LA 1 M2 58 62 58 178 North
Louisiana Hansen (P) Hans II LA 1 M2 58 62 58 178 North
Louisiana Greenwald Kent II LA 2 M3 50 61 56 167 North
Louisiana Seale Richard IV M1 90 100 108 298 South
Louisiana Murray Joel IV M2 108 97 104 309 South
Louisiana McAallister David IV M4 143 133 137 413 South
Louisiana Hull (P) Carl II LA 2 M3 50 61 56 167 North
Maryland Buchanan Bucky II MD 3 M1 47 56 56 159 North
Maryland Reinders (P) Rick II MD 3 M1 47 56 56 159 North
Maryland Geist (P) Scott II MD 4 M1 39 48 50 137 North
Maryland Handy James II MD 4 M1 39 48 50 137 North
Maryland Hawkins Jimmy II MD 2 M3 48 59 63 170 North
Maryland Tierney (P) Brian II MD 2 M3 48 59 63 170 North
Maryland McLaughlin Todd II MD 1 M5 62 52 55 169 North
Maryland Pryor (P) Raymond II MD 1 M5 62 52 55 169 North
Massachusetts Johnson Kimberly I F2 29 57 49 135 Skills
Massachusetts Halterman Glenn II MA 2 M2 57 59 48 164 North
Massachusetts Halterman (P) Gerald II MA 2 M2 57 59 48 164 North
Massachusetts Barney Kristina II MA 4 M7 73 77 81 231 North
Massachusetts Barney (P) Butch II MA 4 M7 73 77 81 231 North
Massachusetts Peabody Keith V MA 1 M1 105 96 86 287 South
Massachusetts Santos (P) Rob V MA 1 M1 105 96 86 287 South
Massachusetts McKenna Sean V MA 3 M1 93 87 85 265 South
Massachusetts McKenna (P) Richard V MA 3 M1 93 87 85 265 South
Mississippi Dasis Danny III M1 51 57 52 160 North
Missouri Lederick Kenny II MO 2 M4 52 59 68 179 North
Missouri Lederick (P) Dick II MO 2 M4 52 59 68 179 North
Missouri Sage Chris II MO 1 M7 73 71 60 204 North
Missouri Sage (P) Steve II MO 1 M7 73 71 60 204 North
Missouri Pfeil Chas III M3 70 66 70 206 North
Missouri Ringling Donald IV M4 135 125 140 400 South
New York Puchhaber William I M1 58 63 75 196 Skills
New York Stein Darrell I M1 53 63 72 188 Skills
New York Holbrook Alex II NY 1 M1 53 54 51 158 North
New York Holbrook (P) Tim II NY 1 M1 53 54 51 158 North
New York Nealon Jim II NY 2 M5 62 70 75 207 North
New York Nealon (P) Joe II NY 2 M5 62 70 75 207 North
New York Noto Steven III M2 65 60 69 194 North
New York Pellegrino Peter IV M2 104 99 91 294 South
North Carolina Dermatos Alexis I F1 53 54 58 165 Skills
North Carolina Parnell (P) Charles II NC 1 M3 48 46 46 140 North
North Carolina Reid Michael II NC 1 M3 48 46 46 140 North
North Carolina Goodchild Scott III M2 66 70 68 204 North
North Carolina Neal Jeffrey IV M1 87 88 86 261 South
North Carolina Hibbert Carl IV M2 110 112 115 337 South
North Carolina Sheets Marty IV M3 113 0 0 113 South
North Carolina Sweet John IV M4 132 110 124 366 South
Northern Cal Fry Kay IV M2 108 106 113 327 South
Northern Cal Bueche David IV M3 113 88 93 294 South
Northern Cal  Boreta (P) David V No Cal 3 M1 103 101 96 300 South
Northern Cal  Dykman Mike V No Cal 3 M1 103 101 96 300 South
Northern Cal  Ikerd (P) William V No Cal 1 M2 111 116 108 335 South
Northern Cal  Sies Fred V No Cal 1 M2 111 116 108 335 South
Northern Cal  Arguello (P) Lee V No Cal 2 M2 110 112 115 337 South
Northern Cal  Sisto Robin V No Cal 2 M2 110 112 115 337 South
Rhode Island Burdon Kelly I F1 63 56 66 185 Skills
Rhode Island Halleman Diana I F2 41 40 45 126 Skills
Rhode Island Giguere Richard II RI 1 M4 55 50 52 157 North
Rhode Island Giguere (P) Sylvio II RI 1 M4 55 50 52 157 North
Rhode Island Zanecchia Steven III M1 51 52 49 152 North
South Carolina Evans John I M3 31 45 38 114 Skills
South Carolina O’Connor Casey II SC 1 M1 50 44 45 139 North
South Carolina O’Connor (P) Bob II SC 1 M1 50 44 45 139 North
South Carolina Raymond Brad III M1 57 63 55 175 North
South Carolina Calcoat Robert IV M4 132 112 111 355 South
Southern Cal Zazanis Mindy II So Cal 2 M2 71 65 68 204 North
Southern Cal  Zazanis (P) Frank II So Cal 2 M2 71 65 68 204 North
Southern Cal  Benavidez Daniel II So Cal 3 M2 66 62 58 186 North
Southern Cal  Benavidez (P) Gil II So Cal 3 M2 66 62 58 186 North
Southern Cal  Harrison Nate II So Cal 1 M5 61 52 59 172 North
Southern Cal  Vincent (P) Barbara II So Cal 1 M5 61 52 59 172 North
Tennessee Cheek Bradley I M1 52 49 65 166 Skills
Tennessee Steele Bucky I M2 41 66 62 169 Skills
Tennessee Adams (P) Shannon II TN 3 M1 52 53 50 155 North
Tennessee White Joe II TN 3 M1 52 53 50 155 North
Tennessee Bollinger Ron II TN 1 M4 56 64 70 190 North
Tennessee Moon Shawn II TN 1 M4 56 64 70 190 North
Tennessee Bachellor (P) Phil II TN 2 M4 58 52 58 168 North
Tennessee Rowe Wendell II TN 2 M4 58 52 58 168 North
Tennessee Nelson Erik III M3 70 70 57 197 North
Tennessee Cheverton Nathan IV M2 106 113 99 318 South
Texas Bell Lee II TX 2 M7 76 68 71 215 North
Texas Owens (P) Stephen II TX 2 M7 76 68 71 215 North
Texas Harrell Kevin V TX 1 M2 106 0 104 210 South
Texas Hartenbach (P) Robert V TX 1 M2 106 0 104 210 South
Utah Hayden Kelsey I F2 51 53 54 158 Skills
Utah Meeks Amy I F2 47 45 58 150 Skills
Utah Francis Stanley I M1 53 49 63 165 Skills
Utah Burdett Torie I M3 40 38 48 126 Skills
Utah Blake Torey II UT 2 F1 76 76 72 224 North
Utah Blake (P) Margaret II UT 2 F1 76 76 72 224 North
Utah Black (P) Michael II UT 1 M3 48 47 47 142 North
Utah Campbell Jeremy II UT 1 M3 48 47 47 142 North
Utah Groskruetz Jace III M4 77 70 74 221 North
Utah Yeates Michael IV M4 157 0 127 284 South
Vermont Kay Robert V VT 3 M1 105 104 95 304 South
Vermont Prim (P) Paul V VT 3 M1 105 104 95 304 South
Vermont Martin Stephen V VT 2 M2 131 122 122 375 South
Vermont Martin (P) Michael V VT 2 M2 131 122 122 375 South
Virginia Connors Carol Anne II VA 3 F1 77 73 73 223 North
Virginia Connors (P) Francis II VA 3 F1 77 73 73 223 North
Virginia Marek Craig II VA 1 M5 62 64 63 189 North
Virginia Marek (P) Tommy II VA 1 M5 62 64 63 189 North
Virginia Childress David II VA 4 M6 63 51 59 173 North
Virginia Childress (P) David II VA 4 M6 63 51 59 173 North
Virginia Sweet Stacey II VA 2 M7 73 0 0 73 North
Virginia Sweet (P) George II VA 2 M7 73 0 0 73 North
Virginia Braxton Grace Anne III F1 49 51 44 144 North
Washington Johnston Stacey IV M1 99 93 106 298 South
Wisconsin Ciske (P) Andrew II WI 1 M4 59 52 50 161 North
Wisconsin Lesinski Chris II WI 1 M4 59 52 50 161 North
Wisconsin Fisch James III M4 79 74 76 229 North

U S G A  S U P P O R T  a n d 2 0 0 3  W O R L D  G A M E S

various Special Olympics volunteer recog-

nitions. She serves on the LPGA Accessible

Golf committee and is an instructor for the

LPGA Player Development program. 

She is a member of the University of

Florida Hall of Fame, the National Golf

Coaches Association Hall of Fame, the

Palm Beach County Sports Hall of Fame

and has been named professional athlete 

of the year by the Florida Press Writers.

Even as an LPGA Tour player, 

I always loved to share my passion of the

game with others. Many Tour players don� t

enjoy teaching. I was lucky throughout my

career to be surrounded by some of the most

respected educators in the game, Donna

said. My studies in physical education,

bio-mechanics and special education gave

me tremendous insight on how important it

is to understand each individuals learning

process, regardless of skill level.�

As Honorary Chairman of the Palm

Beach County Special Olympics and mem-

ber of the Special Olympics Golf

Committee, she has seen golf grow from a

soccer field at a local park in Palm Beach

County to an official Special Olympics

sport. My 25 years of experience in the

Special Olympics movement, from the

grass-roots community to the global level,

is a tremendous asset. I understand the ath-

lete-focused mission of Special Olympics

and the tremendous value of all Special

Olympics sponsors and volunteers. The

sport-specific technical and financial sup-

port of professional and amateur associa-

tions, federations and corporate sponsors,

particularly the United States Golf

Association and the PGA of America, 

afford us the ability to pro-

mote a credible educational

and competitive Special

Olympics Golf program

worldwide. 

I am excited to have 

the opportunity to fulfill

the strategies, goals and

objectives of Special

Olympics and its commit-

ment to increase the num-

ber of Special Olympics

golfers, athletes, coaches,

officials and competitions

on a global basis. 

BY MAIL: 
200 Caribe Court, 
West Palm Beach, 
FL 33143
BY PHONE: 
(561) 964-4653, ext. 104
or (561) 312-2107
BY FAX: 
(561) 439-9964
BY E-MAIL:
DWhite@specialolympics.org

HOW TO REACH

DONNA WHITE

Ken Clark, 52, earned a golf

scholarship at Utah State

University. He played four

years for the Aggies, then

turned professional in 1972, 

taking his first position 

at Murray’s Mick Riley 

Golf Course.

Clark became an assistant

pro at Glenmoor GC when

that course opened in 1977.

He became Glenmoor’s head

professional in 1979 and was

there for 14 years.

When his former Utah

State teammate, Doug Vilven,

opened Golf in the Round—

a driving target and teaching

facility in the Salt Lake

Valley—in 1993, Clark joined

the teaching staff and has

been involved with the facility

ever since.

Clark can be reached at:

Golf in the Round, 600 W.

3300, South, Salt Lake City,

Utah (801) 973-2345.

KEN CLARKAirborne!
By Ken Clark, PGA Professional

T
The teaching of special participants

17" (43.2 cm)

11" (27.9 cm)
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LOGO ON
MARKETING
COLLATERAL

Pocket Folder

Section 2: Use of the Special Olympics Logo

Document Size

9" x 11" (22.9 x 30.5 cm)

4" pockets

Typography

Template

Logotype:

Serpentine Bold Oblique

Region/Program Name: 

Times New Roman Bold Italic

Address: Times New Roman

Credit Line: Times New Roman

Italic

Color

Teal (PMS 327)

Seal

Program/Region Name

Address, Web site, E-mail

Red (PMS 485)

Logotype

Credit Line

Triangle Graphic 

Paper Recommendation

80# cover weight

Bright white, coated

Print Method

2-color

Note

The official Special Olympics

credit line should be included on

this item as indicated. See page

2.1 for more information. 

2.13

ADDRESS 1
ADDRESS 2

CITY, STATE ZIP COUNTRY
(000) 000-0000

▼
WEB SITE: www.specialolympics.org
E-MAIL: info@specialolympics.org

Region/Program Name

CENTER

2-3/4" (7 cm)

1-3/4" (4.5 cm)

1/8" (.3 cm)

5/8" (1.6 cm)

3/8" (1 cm)

3/8" (1 cm)

CENTER

Created by the Joseph P. Kennedy, Jr. Foundation. Authorized and Accredited by Special Olympics, Inc., for the Benefit of Persons with Mental Retardation [Mental Handicap].



Three PowerPoint presentation templates have been developed to offer a range of styles and levels of

sophistication. Use the template you feel would be most appropriate for your internal or external

presentation, or adapt one to meet your needs.

Following are some suggestions to help you prepare clear, legible PowerPoint slides:

• Words that need emphasis should be printed in italics, not underlined.

• To ensure legibility, avoid using all uppercase letters; use both upper- and lowercase.

• In most cases, you should keep the text on each slide to a minimum. Too many words on one slide

reduces the impact of the information being presented.

© Special Olympics,Inc., 2002. 
All rights reserved.

VISUAL
PRESENTATION 

PowerPoint

Section 2: Use of the Special Olympics Logo

Template 1

Slide size: 10" x 7-1/2"

Title: Arial Black, 30 pts.

Subtitle:

Times, 25 pts.

Second Level Text:

Times, 25 pts.

Copyright & Credit Line: 

Times, 6 pts. 

Logo: RGB

Template 2

Slide size: 10" x 7-1/2"

Title: Arial Black, 29 pts.

Subtitle:

Times Bold Italic, 22 pts.

Second Level Text

Times Bold Italic, 22 pts. 

Copyright & Credit Line: 

Times, 6 pts. 

Graphics, Images and Logo: RGB

Template 3

Slide size: 10" x 7-1/2"

Title: Arial Black, 29 pts.

Subtitle:

Arial, 19 pts. 

Second Level Text

Arial, 21 pts. 

Copyright & Credit Line: 

Arial, 6 pts. 

Graphics and Logo: RGB

2.14

Sample Slides - Template 1

Sample Slides - Template 2

Sample Slides - Template 3



Promotional items that bear the Special Olympics logo are a great means of raising awareness of the

movement and encouraging athlete and volunteer participation. When producing merchandise with the

Special Olympics logo, follow the basic standards governing logo application and reproduction quality

described in this guide. Examples of several popular items are shown below.

Special Olympics headquarters licenses a number of companies to produce a wide variety of authorized

Special Olympics apparel and promotional merchandise, as well as ribbons, medals and trophies. A

current catalog is included in this section of the guide.

© Special Olympics,Inc., 2002. 
All rights reserved.

MERCHANDISE

Section 2: Use of the Special Olympics Logo

Typography

Logotype: 

Serpentine Bold Oblique

Region/Program Name:

Times New Roman Bold Italic

Color

Teal (PMS 327)

Seal and Program/Region Name

Red (PMS 485)

Logotype

Notes

For sizes of logos to be used on

various merchandise items, see

examples on this page. The logo

should not be reduced beyond its

minimum size (seal is 3/8") wide)

as shown on the pin example. 

Determine the height of the

Special Olympics logo according

to the width.

2.15

2-1/4"-3"
(5.7 cm-7.6cm)

Region/Program Name

3-1/4" - 4"
(8.3 cm - 10.2 cm)

Region/Program Name

3" (7.6 cm)

Region/Program Name

6" - 9" 
(15.2 cm - 22.9 cm)

Region/Program Name

Region/Program Name

3'

5' (152.4 cm)

44-1/4" (112.4 cm)

3/8" (0.95 cm)

Region/Program Name

Golf Shirts

Sweatshirts/T-Shirts

Banners

Mugs/Water Bottles

Hats

Pins



Special Olympics, Inc., may grant multijurisdictional sponsors the right to use the Special Olympics

logo and regional Special Olympics logos. Each Special Olympics Program is authorized to grant its

sponsors the right to use the Program logo within the Program’s territory.

When the Special Olympics logo is used with the logo of a corporate sponsor, the two logos are

combined in a distinct way. Note that the logos should be used in a 1:1 ratio, i.e., one should not

appear visually larger than the other.

The Special Olympics sponsor designation logo is composed of three primary elements:

• Special Olympics logo (may include region or Program name)

• Sponsor designation (the following are current designations)

Partner

Sponsor

Preferred Supplier

Event Title/Presenter

Event Co-sponsor

Cause Marketer

Fundraising Event Supporter

Grantor

• Corporate sponsor logo

The Special Olympics logo should not be combined with any sponsor logos except as shown

below.

Red 

Spot Color (PMS)

PMS 485

Process Color (CMYK)

0% Process Cyan (C)

97% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)

Web Safe Color (Hexadecimal)

Hex # D42E12

Screen Color (RGB)

212 - Red (R)

46 - Green (G)

18 - Blue (B)

Teal

Spot Color (PMS)

PMS 327

Process Color (CMYK)

100% Process Cyan (C)

0% Process Magenta (M)

44% Process Yellow (Y)

17% Process Black (K)

Web Safe Color (Hexadecimal)

Hex # 00877D

Screen Color (RGB)

0 - Red (R)

135 - Green (G)

125 - Blue (B)

Region, Program or 

Sub-Program Name

Teal: PMS 327

Font:

Times New Roman Bold Italic

Rule

Red: PMS 485, 0.5 point line

Sponsor Designation

Font: Futura Heavy, Title Case

Red: PMS 485

Region/Program NameREGION OR PROGRAM DESIGNATION

SPONSOR DESIGNATION

CORPORATE SPONSOR LOGO

SPECIAL OLYMPICS LOGO

Official PartnerOfficial Partner

© Special Olympics,Inc., 2002. 
All rights reserved

SPONSOR
DESIGNATION
LOGOS

Logo Construction

Section 2: Use of the Special Olympics Logo

2.16

Vertical Usage

Region/Program Name Official PartnerREGION OR
PROGRAM

DESIGNATION

SPONSOR
DESIGNATION

CORPORATE
SPONSOR
LOGO

SPECIAL
OLYMPICS

LOGO

Horizontal Usage



Horizontal Usage

© Special Olympics,Inc., 2002. 
All rights reserved

SPONSOR
DESIGNATION
LOGOS

Logo Proportions

Section 2: Use of the Special Olympics Logo
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Region/Program Name Official Partner

4-1/2 x

2/3 x
x

x
x y yx x x

x x x x

2/3 x
x
x

x

x

x

Camera-Ready Art and Electronic Files

The Special Olympics sponsor designation logo is a designed element and may not be altered in any

way. When reproducing the logo, it is essential that you use only authorized camera-ready art or

electronic files. Do not use third-generation art of any kind to produce the logo.

Restrictions

The Special Olympics sponsor designation typography cannot be altered or used in a different typestyle.

The relationship between the elements should always be maintained. No reformatting of the elements of

the logo is allowed. There can be no additions or subtraction of elements within the logo.

Minimum Clear Area

The integrity of the Special Olympics sponsor designation logo demand that no words or images crowd,

overlap or merge with it. The minimum clear area is equivalent to the height of the uppercase letter “S”

in Special, referred to here as “x.” Always allow a minimum clear area around the logo, especially in

printed materials.

Red 

Spot Color (PMS)

PMS 485

Process Color (CMYK)

0% Process Cyan (C)

97% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)

Web Safe Color (Hexadecimal)

Hex # D42E12

Screen Color (RGB)

212 - Red (R)

46 - Green (G)

18 - Blue (B)

Teal

Spot Color (PMS)

PMS 327

Process Color (CMYK)

100% Process Cyan (C)

0% Process Magenta (M)

44% Process Yellow (Y)

17% Process Black (K)

Web Safe Color (Hexadecimal)

Hex # 00877D

Screen Color (RGB)

0 - Red (R)

135 - Green (G)

125 - Blue (B)

Region, Program or 

Sub-Program Name

Teal: PMS 327

Font: Times New Roman 

Bold Italic

Rule

Red: PMS 485, 0.5 point line

Sponsor Designation

Font: Futura Heavy, Title Case

Red: PMS 485

Region/Program Name

x x

x x

4-1/2 x

2/3 x

xx

x

y

y

2/3 x

x

x

x

x

x

x

x

LOGO HEIGHT

xx

x

x

Official Partner

Vertical Usage



The preferred logo colors are red (PMS 485), teal (PMS 327) and the official corporate sponsor logo

color(s). The logo should be reproduced using only these colors whenever possible. White is the

preferred background for the Special Olympics sponsor designation logo. 

One-Color Logo

When using only one color, the logo may appear in or against any appropriate color which provides

sufficient color and value contrast. Use the positive logo on backgrounds with a 35 percent or less value

of black, and the reverse logo on backgrounds with a 60 percent or greater value of black.

© Special Olympics,Inc., 2002. 
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SPONSOR
DESIGNATION
LOGOS

Color Usage

Section 2: Use of the Special Olympics Logo
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Region/Program Name

Official Partner

Region/Program Name

Official Partner

Region/Program Name

Official Partner

Reverse LogoPositive Logo Positive Logo on a 

35 percent value of black

Reproduction Size

The logo may be reproduced as large as is needed for banners and signs. To retain readability, the logo

may not be reproduced smaller than the minimum size that appears below.

Region/Program Name

Official Partner

3/8" (0.95 cm)

Region/Program Name Official Partner

3/8" (0.95 cm)



SECTION 3: SPECIAL OLYMPICS INITIATIVES

The Special Olympics movement empowers people with mental retardation on and off the playing field.

Special Olympics provides a variety of initiatives to improve athletes’ health and fitness, offer

opportunities for athletes as coaches, officials, spokespeople and leaders, and reach out to involve

school-age youth in the movement. This section focuses on the logos associated with these initiatives

and provides guidelines for using them in print and electronic publications and merchandise.

Initiative Logos

General Information 3.1

Law Enforcement Torch Run®

Logo Construction 3.2

Color Use and Specifications 3.3

Stationery 3.4

Merchandise 3.5

SO Get Into It™

Logo Construction 3.6

Healthy Athletes™

Logo Construction 3.7 - 3.10
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Camera-Ready Art and Electronic Files

The Special Olympics initiative logos that appear in this section are designed elements and may not

be altered in any way. When reproducing the logos, it is essential that you use only the supplied

authorized camera-ready art or electronic files. Do not use third-generation art of any kind to

produce an initiative logo.

Camera-ready art is located in Section 4: Reproduction Resources. In addition, electronic files for

these initiative logos can be found on a CD in Section 5: Electronic Art.

Restrictions

Logo typography cannot be altered or used in a different type style. Maintain the relationship

between elements and do not reformat the components of the logos. No addition or subtraction of

elements can be made within the logos.

© Special Olympics,Inc., 2002. 
All rights reserved.

INITIATIVE LOGOS

General Information

Section 3: Special Olympics Initiatives

3.1



© Special Olympics,Inc., 2002. 
All rights reserved.

LAW
ENFORCEMENT
TORCH RUN®

Logo Construction

Section 3: Special Olympics Initiatives

3.2

The Law Enforcement Torch Run® for Special Olympics logo is composed of two primary

elements:

• Torch icon

• Logotype

The logo also may include a Special Olympics region or Program name.

The logo should be used in English (as shown). Translation of the Torch Run logo into other

languages is subject to review and approval by the Special Olympics Media & Public Affairs

Department.

Clear Space Area

To preserve its legibility and visual integrity, the Law Enforcement Torch Run logo should always be

surrounded by sufficient space. The minimum space around the logo is called the “clear space.”

“X” represents the minimum clear space around the logo. “X” is equivalent to the height of the “For

Special Olympics” box. Do not allow other imagery to encroach upon the logo’s clear space.

Process Color (CMYK)

Blue:

C=100%, M=66%, Y=0%, K=2%

Red:

C=0%, M=100%, Y=81%, K=4%

Yellow:

C=4%, M=3%, Y=92%, K=0%

Torch Run Symbol

Field Color: Blue

Torch Color: 

Gradated blend of Red and Yellow

Logotype

State/Provincial Designation

Color: Blue

Typeface: Geometric 415 BT Medium

Force justify to left and right edge

of Torch symbol field

“Law Enforcement”

Color: Blue

Typeface: Geometric 415 BT Medium

“Torch Run”

Color: Red

Typeface: Geometric 415 BT Black

“For Special Olympics”

Field Color: Blue

Typeface: Geometric 415 BT Black

Type Color: Yellow

SYMBOL

LOGOTYPE

NATIONAL,
STATE/PROVINCIAL

PROGRAM
DESIGNATION N O R T H  C A R O L I N A

x x

x

y

x

x

x

y

x

x

x x

x x

y

y

x

x

y

y

x

x x

x

N O R T H  C A R O L I N A



Camera-Ready Art and Electronic Files

The Torch Run logo is a designed element and may not be altered in any way. When reproducing the

logo, it is essential that you use only the supplied authorized camera-ready art or electronic files. Do not

use third-generation art of any kind to produce the logo.

Restrictions

The Torch Run logo typography cannot be altered or used in a different typestyle. The relationship

between the elements should always be maintained. No reformatting of the elements of the logo is

allowed. There can be no addition or subtraction of elements within the logo.

Reproduction Size

The logo may be reproduced as large as is needed for banners and signs. To retain readability, the logo

may not be reproduced smaller than the minimum size that appears below.

The logo colors are red (PMS 186) and blue (PMS 286). The logo should be reproduced in process

color whenever possible. When using only one color, the logo may appear in or against any

appropriate color which provides sufficient color and value contrast. Use the positive logo on

backgrounds with a 35 percent or less value of black.

© Special Olympics,Inc., 2002. 
All rights reserved.

LAW
ENFORCEMENT
TORCH RUN®

Color Use and
Specifications

Section 3: Special Olympics Initiatives

Spot Color (PMS)

PMS 186 (Red)

Torch base

“Torch Run”

PMS 286 (Blue)

Torch Field

“Law Enforcement”

3.3

N O R T H  C A R O L I N AN O R T H  C A R O L I N A N O R T H  C A R O L I N A

Spot Color (PMS 186

and PMS 286) Logo

(Alternate use)

Process Color (CMYK) Logo

(Preferred)

Black-and-White Logo

(Alternate use)

13/16" (2.2 cm)

1-5/16" (3.4 cm)
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LAW
ENFORCEMENT
TORCH RUN®

Stationery 

Section 3: Special Olympics Initiatives

3.4

SPECIAL OLYMPICS  /  ADDRESS 1  /  ADDRESS 2 /  CITY, STATE COUNTRY ZIP  /  PHONE: (000) 000-0000 /  FAX: (000) 000-0000

The International Association of Chiefs of Police is the Founding Law Enforcement Organization of the Law Enforcement Torch Run® for Special Olympics.

TORCH RUN®

F O R  S P E C I A L  O L Y M P I C S

L A W  E N F O R C E M E N T

3-3/8" (8.6 cm) 1-11/16" (4.3 cm)

CENTER

3/8" (1 cm)

1-1/16" (2.8 cm)

3/16" (.5 cm)

1/4" (.6 cm)

3/8"

CENTER

5/16"

7/16"

7/8"
TORCH RUN®

F O R  S P E C I A L  O L Y M P I C S

L A W  E N F O R C E M E N T

Adressee’s Name

Adressee’s Title

Name of Organization

Street Address

City, State, 12345-6789

5/16" 3-5/8"

 STREET ADDRESS, SUITE #  CITY, STATE  COUNTRY  00000-0000

Document Size

U.S. Letterhead: 8-1/2" x 11"

U.S. Business Envelope: 

#10, 4-1/8" x 9-1/2"

Typography

U.S. Letterhead Template

Address:

Geometric 415 BT Medium

Tagline:

Geometric 415 BT Medium Italic

U.S. Business Envelope

Template

Address:

Geometric 415 BT Medium

(Refer to Page 3.2 for Torch Run

Symbol and Logotype typeface

specifications)

Color

Red

U.S. Letterhead Tagline

Blue

U.S. Letterhead Address

U.S. Business Envelope Address

(Refer to Page 3.3 for Torch Run

Symbol and Logotype color

specifications)

Paper Recommendation

U.S. Letterhead: bright white 

laser-compatible sheet

U.S. Business Envelope: 

bright white envelopes

Print Method

U.S. Letterhead: 4-color, 1-sided

U.S. Business Envelope: 

4-color and 1-color on flap



FRONT - GENERIC ILLUSTRATION

BACK - LOGO AND SPONSOR LIST

© Special Olympics,Inc., 2002. 
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LAW
ENFORCEMENT
TORCH RUN®

Merchandise

Section 3: Special Olympics Initiatives

Torch Run Hat

Embroidered 

Use spot color logo

Torch Run Pins

Use process color logo

Note the minimum size example

on page 3.3

Torch Run T-Shirt

Silkscreened

Use spot color or process color

logos, depending on fabricator’s

capabilities

3.5

Golf Shirts

T- Shirts

Pins

Hats

Promotional items that bear the Law Enforcement Torch Run® logo are a great means of raising

awareness of the initiative, encouraging participation and raising funds. When producing

merchandise with the Torch Run logo follow the basic standards governing logo application and

reproduction quality described in this guide. Examples of several popular merchandise items bearing

the Torch Run logo are shown in this section.



The SO Get Into It™ logo is composed of two primary elements:

• Special Olympics Seal and Logotype

• SO Get Into It Logotype

The logo should be used in English (as shown). Translation of the SO Get Into It logo into other

languages is subject to review and approval by the Special Olympics Media & Public Affairs

Department.

Clear Space Area

To preserve its legibility and visual integrity, the SO Get Into It logo should always be surrounded by

sufficient space. The minimum space around the logo is called the “clear space.” “X” represents

the minimum clear space around the logo. “X” is equivalent to the height of “SO Get Into It.” Do not

allow other imagery to encroach upon the logo’s clear space.

© Special Olympics,Inc., 2002. 
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SO GET INTO IT™

Logo Construction

Section 3: Special Olympics Initiatives

3.6

Spot Color (PMS)

Red (PMS 485)

Dark Red (PMS 484)

Black

50% Black tint (drop shadow)

Process Color (CMYK)

Red:

C=0%, M=97%, Y=100%, K=0%

Dark Red:

C=0%, M=95%, Y=100%, K=29%

(Appears as shadow within SO Get

Into It logotype)

Typography

Special Olympics Logotype:

Serpentine Bold Oblique

SO Get Into It Logotype: 

Type is outlined as shapes



Healthy Hearing
Healthy Athletes

Special Smiles
Healthy Athletes

Health Promotion
Healthy Athletes Healthy Athletes

FUNfitness
Healthy Athletes

Healthy    Athletes

The Special Olympics Healthy Athletes™ initiative consists of five disciplines as of July 2002:

• FUNfitness

• Health Promotion

• Healthy Hearing

• Special Olympics-Lions Club International Opening Eyes™

• Special Smiles™

There are six Healthy Athletes logos: one for the initiative and one for each of the five disciplines.

Each of these logos can be produced in three ways:

Preferred: Three colors (PMS 327 (Teal), PMS 485 (Red) and black)

Alternate: Two colors (PMS 327 and black)

Alternate: One color/reverse (black only or reversed out of a solid color)

The Healthy Athletes logos should be used in English (as shown). Translation of the Healthy Athletes

logos into other languages is subject to review and approval by the Special Olympics Media &

Public Affairs Department.

Clear Space Area

Top preserve its legibility and visual integrity, the Healthy Athletes logos should always be

surrounded by sufficient space. The minimum space around the logo is called the “clear space.” “X”

represents the minimum clear space around the logo (see following pages). “X” is equivalent to the

height of the uppercase “S” in Special Olympics. Do not allow other imagery to encroach on the

logos’ clear space.

© Special Olympics,Inc., 2002. 
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HEALTHY ATHLETES™

Logo Construction

Section 3: Special Olympics Initiatives

3.7

Spot Color (PMS)

Teal (PMS 327)

Red (PMS 485)

Black

Typography

Logotype: Serpentine Bold Oblique

Discipline: Futura Bold

“Healthy Athletes”: Futura Book

Note

The Healthy Athletes logos are

intended solely for use in signage,

banners, etc., at Healthy Athletes

screenings conducted during

Special Olympics competitions.

They are not to be used as separate

"brands" for Special Olympics

Healthy Athlete services.  For more

information, contact the Special

Olympics University at (202) 628-

3630.
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HEALTHY ATHLETES™

Logo Construction

Section 3: Special Olympics Initiatives

3.8

Two-Color Logo (Alternate use)

(PMS 327 and Black)

Healthy Athletes™

Three-Color Logo (Preferred)

(PMS 327 (Teal), PMS 485 (Red) and Black) Clear Space Area

One-Color Logo (Alternate use)

(Black only or reversed out of a solid color)

FUNfitness
Healthy Athletes

x

x

x x

x x

x

x x

x

FUNfitness
Healthy Athletes

Two-Color Logo (Alternate use)

(PMS 327 and Black)

Healthy Athletes FUNfitness

Three-Color Logo (Preferred)

(PMS 327 (Teal), PMS 485 (Red) and Black) Clear Space Area

One-Color Logo (Alternate use)

(Black only or reversed out of a solid color)

Spot Color (PMS)

Teal (PMS 327)

Red (PMS 485)

Black

Typography

Logotype: Serpentine Bold Oblique

Discipline: Futura Bold

“Healthy Athletes”: Futura Book
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HEALTHY ATHLETES™

Logo Construction

Section 3: Special Olympics Initiatives
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Healthy Hearing
Healthy Athletes

x

x

x x

x x

x

x x

x

Healthy Hearing
Healthy Athletes

Two-Color Logo (Alternate use)

(PMS 327 and Black)

Healthy Athletes Healthy Hearing

Three-Color Logo (Preferred)

(PMS 327 (Teal), PMS 485 (Red) and Black) Clear Space Area

One-Color Logo (Alternate use)

(Black only or reversed out of a solid color)

Health Promotion
Healthy Athletes

x

x

x x

x x

x

x x

x

Health Promotion
Healthy Athletes

Two-Color Logo (Alternate use)

(PMS 327 and Black)

Healthy Athletes Health Promotion

Three-Color Logo (Preferred)

(PMS 327 (Teal), PMS 485 (Red) and Black) Clear Space Area

One-Color Logo (Alternate use)

(Black only or reversed out of a solid color)

Spot Color (PMS)

Teal (PMS 327)

Red (PMS 485)

Black

Typography

Logotype: Serpentine Bold Oblique

Discipline: Futura Bold

“Healthy Athletes”: Futura Book
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HEALTHY ATHLETES™

Logo Construction
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x

x x

x x

x

x

x x

x x

Two-Color Logo (Alternate use)

(PMS 327 and Black)

Healthy Athletes Opening Eyes™

Five-Color Logo (Preferred)

(CMYK: Teal, Red, Blue, Yellow and Black) Clear Space Area

One-Color Logo (Alternate use)

(Black only or reversed out of a solid color)

Two-Color Logo (Alternate use)

(PMS 327 and Black)

Healthy Athletes Special Smiles™

Three-Color Logo (Preferred)

(PMS 327 (Teal), PMS 485 (Red) and Black) Clear Space Area

One-Color Logo (Alternate use)

(Black only or reversed out of a solid color)

Spot Color (PMS)

Red (PMS 485)

Teal (PMS 327)

Blue (PMS 2735)

Yellow (PMS 7406)

Black

Process Color (CMYK)

(Five Color “Healthy Athletes

Opening Eyes™” only)

Red

0% Process Cyan (C)

97% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)

Teal

100% Process Cyan (C)

0% Process Magenta (M)

44% Process Yellow (Y)

17% Process Black (K)

Blue

100% Process Cyan (C)

95% Process Magenta (M)

0% Process Yellow (Y)

3% Process Black (K)

Yellow

0% Process Cyan (C)

18% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)

Typography

Logotype: Serpentine Bold Oblique

Discipline: Futura Bold

“Healthy Athletes”: Futura Book
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SECTION 4: REPRODUCTION RESOURCES

The section includes many of the resources—color swatches, typography guidelines, camera-ready

copy—and more that you will need to produce Special Olympics publications.

Principles of Color Matching 4.1

Color Swatches

Coated Paper 4.2

Uncoated Paper 4.3

Font Families 4.4

Typesetting/Desktop Publishing

Typography Guidelines 4.5

Camera-Ready Art

Special Olympics Logo 4.6

Special Olympics Region/Program Logo 4.7

Law Enforcement Torch Run© 4.8

SO Go Get It™ 4.9

Healthy Athletes™ 4.10

Healthy Athletes – FUNfitness 4.11

Healthy Athletes – Healthy Hearing 4.12

Healthy Athletes – Health Promotion 4.13

Healthy Athletes – Opening Eyes™ 4.14

Healthy Athletes – Special Smiles™ 4.15



Proper color use is a critical factor in correctly reproducing the Special Olympics logo and other

logos in this guide. Consistent reproduction of the official Special Olympics red (PMS 485) and teal

(PMS 327) will help develop and perpetuate high degrees of awareness and recognition.

Color Swatches

Color swatches are provided in this guide to help ensure the consistent appearance of Special

Olympics colors. It is imperative that printers match ink formulas and color densities exactly.

The formulas specified on the following color swatches are supplied for offset printing on coated

and uncoated stocks. Other applications, such as silk screening, large-format process color

printing, etc., will require adjustments in order to match the swatches exactly.

Managing the Color Matching Process

Color is a critically important area to manage well. Color matching is not a science. Doing it well

means adopting measures in every step of the production process to ensure the finished article is

as close a match to the “benchmark” original as possible.

These measures include the preparation of printing proofs and/or prototypes. Always rely on visual

matching as the basis for determining a true match. If the visual match is not close enough, the

printer may have to alter its specifications to compensate for the deviation.

Keep in mind that colors can vary based on the materials on which they are printed. Different

surfaces have different rates of ink absorption, which can change the reflective quality and cause

the color to appear differently despite using the same color printing specifications.

The addition of other printing “coats,” such as varnishes, seals and laminates, also can cause the

color underneath to appear different than one with no coating.

© Special Olympics,Inc., 2002. 
All rights reserved.

PRINCIPLES OF
COLOR MATCHING

Section 4:  Reproduction Resources
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PANTONE® 485
RED

PANTONE® 327
TEAL

PANTONE® 327
TEAL

© Special Olympics,Inc., 2002. 
All rights reserved.

COLOR SWATCHES

Coated Paper
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This is how Special Olympics colors should appear if you are printing on coated paper. Clip out a

sample swatch and give to printer for an accurate color match.

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED
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COLOR SWATCHES

Uncoated Paper

Section 4:  Reproduction Resources
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This is how Special Olympics colors should appear if you are printing on uncoated paper. Clip out a

sample swatch and give to printer for an accurate color match.

PANTONE® 485
RED

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 327
TEAL

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED

PANTONE® 485
RED



The following Latin alphabet language typefaces are recommended for use in documents and

publications in countries that use the Latin alphabet (the United States and France, for example). 

Preferred - Primary Typeface Family

Times New Roman is the official typeface family of Special Olympics, due to its proven legibility,

worldwide availability, and broad range of weights, sizes and styles.

Alternate - Secondary Typeface Family

Helvetica is used as a secondary typeface, and can be used in conjunction with Times New Roman.

Typical uses would include headline and subheading copy.

The combination of Times New Roman with Helvetica gives the typography a unique identity and

makes Special Olympics publications more accessible, orderly and easy-to-read.

Acceptable

Arial can be used in instances where it is not possible or practical to use Helvetica. A good example

of this is the use of Arial for word processing. 

Non-Latin Alphabet Languages

For languages that do not use the Latin alphabet, such as Arabic, it is recommended that simple,

readily available fonts be used. To ensure consistency in documents and publications, choose a

small selection of fonts that complement each other and provide sufficient variety to distinguish

headlines, subheads and body text.

© Special Olympics,Inc., 2002. 
All rights reserved.

FONT FAMILIES
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Times New Roman

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0

Times New Roman Bold
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0

Helvetica 
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0

Helvetica Oblique
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0

Arial
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
abcdefghijklmnopqrstuvwxyz
1 2 3 4 5 6 7 8 9 0

Preferred:  

Alternate:  

Acceptable:



Typography adds significant visual character to the Special Olympics identification program.

Typography plays an important role in fostering clarity and creating a strong visual impression.

Paragraph Formatting

Paragraphs should be formatted to align flush left, ragged right.

Double space between paragraphs, and do not indent the first line.

Case Usage

In text and headlines, use both uppercase and lowercase letters in most instances. All-uppercase

text is more difficult to read and can impair understanding.

Copy Emphasis

Words should not be underlined for emphasis. Instead, one of the following formatting techniques

should be used to provide emphasis:

• Apply a bold style to the text

• Apply an italic style to the text

• Increase the point size of the type

Paragraph/Letter Spacing

Spacing (leading) between lines should be 120 percent of the type size. For example, 10 pt. type

should use a 12 pt. leading.

Dating Printed Materials

All printed materials should include the month and year (e.g., 12/01) in which they were printed. This

lets the reader know how current the material is, and also helps you track the date materials were

last updated and determine whether it’s time to revise them. Place the printing date on the back

cover of the publication in the lower right-hand corner, at least 1/4" away from both edges. 

Font: Helvetica

Size: 6 point

© Special Olympics,Inc., 2002. 
All rights reserved.

TYPESETTING/
DESKTOP
PUBLISHING

Typography Guidelines

Section 4:  Reproduction Resources
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CAMERA-READY
ART

Special Olympics Logo
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MINIMUM SIZE

COLOR SEPARATED LOGO
TEAL RED

Red 

Spot Color (PMS)

PMS 485

Process Color (CMYK)

0% Process Cyan (C)

97% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)

Teal

Spot Color (PMS)

PMS 327

Process Color (CMYK)

100% Process Cyan (C)

0% Process Magenta (M)

44% Process Yellow (Y)

17% Process Black (K)
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CAMERA-READY
ART

Special Olympics
Region/Program Logo
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MINIMUM SIZE

COLOR SEPARATED LOGO
TEAL RED

Red 

Spot Color (PMS)

PMS 485

Process Color (CMYK)

0% Process Cyan (C)

97% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)

Teal

Spot Color (PMS)

PMS 327

Process Color (CMYK)

100% Process Cyan (C)

0% Process Magenta (M)

44% Process Yellow (Y)

17% Process Black (K)

Note

Region/Programs must replace

“Region/Program Name” with the

appropriate local name, which

should print at 100% of 

teal (PMS 327).



© Special Olympics,Inc., 2002. 
All rights reserved.

CAMERA-READY
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Law Enforcement
Torch Run®
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MINIMUM SIZE

COLOR SEPARATED LOGO
BLUE

RED

Red

Spot Color (PMS)

PMS 186 

Process Color (CMYK)

0% Process Cyan (C)

97% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)

Blue

Spot Color (PMS)

PMS 286 

Process Color (CMYK)

100% Process Cyan (C)

66% Process Magenta (M)

0% Process Yellow (Y)

2% Process Black (K)

Yellow

Process Color (CMYK)

4% Process Cyan (C)

3% Process Magenta (M)

92% Process Yellow (Y)

0% Process Black (K)
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CAMERA-READY
ART

SO Get Into It™
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COLOR SEPARATED LOGO
BLACK

DARK RED

RED

M

TM

M

Red

Spot Color (PMS)

PMS 485

Process Color (CMYK)

0% Process Cyan (C)

97% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)

Dark Red

Spot Color (PMS)

PMS 484 

Process Color (CMYK)

0% Process Cyan (C)

95% Process Magenta (M)

100% Process Yellow (Y)

29% Process Black (K)

(Appears as shadow within SO

Get Into It logotype)

Black

Spot Color (PMS)

PMS Black 

50% tint (drop shadow)

Process Color (CMYK)

0% Process Cyan (C)

0% Process Magenta (M)

0% Process Yellow (Y)

100% Process Black (K)

50% tint (drop shadow)
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COLOR SEPARATED LOGO
TEAL RED

BLACK

Black

Spot Color (PMS)

PMS Black 

Process Color (CMYK)

0% Process Cyan (C)

0% Process Magenta (M)

0% Process Yellow (Y)

100% Process Black (K)

Teal

Spot Color (PMS)

PMS 327

Process Color (CMYK)

100% Process Cyan (C)

0% Process Magenta (M)

44% Process Yellow (Y)

17% Process Black (K)

Red 

Spot Color (PMS)

PMS 485

Process Color (CMYK)

0% Process Cyan (C)

97% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)
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COLOR SEPARATED LOGO
TEAL

BLACK

RED

Black

Spot Color (PMS)

PMS Black 

Process Color (CMYK)

0% Process Cyan (C)

0% Process Magenta (M)

0% Process Yellow (Y)

100% Process Black (K)

Teal

Spot Color (PMS)

PMS 327

Process Color (CMYK)

100% Process Cyan (C)

0% Process Magenta (M)

44% Process Yellow (Y)

17% Process Black (K)

Red 

Spot Color (PMS)

PMS 485

Process Color (CMYK)

0% Process Cyan (C)

97% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)
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Healthy Athletes
Healthy Hearing

Section 4:  Reproduction Resources

4.12

COLOR SEPARATED LOGO
TEAL

BLACK

RED

Black

Spot Color (PMS)

PMS Black 

Process Color (CMYK)

0% Process Cyan (C)

0% Process Magenta (M)

0% Process Yellow (Y)

100% Process Black (K)

Teal

Spot Color (PMS)

PMS 327

Process Color (CMYK)

100% Process Cyan (C)

0% Process Magenta (M)

44% Process Yellow (Y)

17% Process Black (K)

Red 

Spot Color (PMS)

PMS 485

Process Color (CMYK)

0% Process Cyan (C)

97% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)
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CAMERA-READY
ART

Healthy Athletes
Health Promotion
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COLOR SEPARATED LOGO
TEAL

BLACK

RED

Black

Spot Color (PMS)

PMS Black 

Process Color (CMYK)

0% Process Cyan (C)

0% Process Magenta (M)

0% Process Yellow (Y)

100% Process Black (K)

Teal

Spot Color (PMS)

PMS 327

Process Color (CMYK)

100% Process Cyan (C)

0% Process Magenta (M)

44% Process Yellow (Y)

17% Process Black (K)

Red 

Spot Color (PMS)

PMS 485

Process Color (CMYK)

0% Process Cyan (C)

97% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)



CAMERA-READY
ART

Healthy Athletes
Opening Eyes™
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COLOR SEPARATED LOGO
TEAL

BLACK

YELLOW

BLUE

RED

© Special Olympics,Inc., 2002. 
All rights reserved.

Black

Spot Color (PMS)

PMS Black 

Process Color (CMYK)

0% Process Cyan (C)

0% Process Magenta (M)

0% Process Yellow (Y)

100% Process Black (K)

Teal

Spot Color (PMS)

PMS 327

Process Color (CMYK)

100% Process Cyan (C)

0% Process Magenta (M)

44% Process Yellow (Y)

17% Process Black (K)

Red 

Spot Color (PMS)

PMS 485

Process Color (CMYK)

0% Process Cyan (C)

97% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)

Blue

Spot Color (PMS)

PMS 2735

Process Color (CMYK)

100% Process Cyan (C)

95% Process Magenta (M)

0% Process Yellow (Y)

3% Process Black (K)

Yellow

Spot Color (PMS)

PMS 7406

Process Color (CMYK)

0% Process Cyan (C)

18% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)
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CAMERA-READY
ART

Healthy Athletes
Special Smiles™
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COLOR SEPARATED LOGO
TEAL

BLACK

RED

Black

Spot Color (PMS)

PMS Black 

Process Color (CMYK)

0% Process Cyan (C)

0% Process Magenta (M)

0% Process Yellow (Y)

100% Process Black (K)

Teal

Spot Color (PMS)

PMS 327

Process Color (CMYK)

100% Process Cyan (C)

0% Process Magenta (M)

44% Process Yellow (Y)

17% Process Black (K)

Red 

Spot Color (PMS)

PMS 485

Process Color (CMYK)

0% Process Cyan (C)

97% Process Magenta (M)

100% Process Yellow (Y)

0% Process Black (K)
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Created by the Joseph P. Kennedy, Jr. Foundation for the Benefit of Persons with Mental Retardation. 9/02

SPECIAL OLYMPICS
1325 G Street, NW  /  Suite 500  /  Washington, DC 20005  /  www.specialolympics.org


