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The practice of international business continues to evolve with the fast-
changing global economy. For international business (IB) educators, this
implies innovative and dynamic approaches to educating tomorrow’s man-
agers and international business leaders. Among other things, business edu-
cators need to reflect new realities such as the digital transformation of
business and the growing importance of emerging markets to make our
teaching relevant, engaging, and innovative. Generation Z students and
Millennials know a very different and complex world of multiple consumer
personas, digital business models, a variety of portable communication
devices, and virtual rather than face-to-face communications. Inevitably,
they provide new challenges for international business educators. How can
we best connect and communicate with this new generation of students via
innovative pedagogical approaches such as the use of flipped classrooms,
study-abroad programs, web-based or hybrid learning, and other active
learning strategies in the classroom? This question is what motivated us to
organize this special issue of JTIB on innovative pedagogical approaches in
teaching international business.

The past few decades have witnessed a growing interest of IB faculty in
innovative teaching methods, many of which can be broadly termed as active
learning approaches (Aggarwal and Goodell 2014; Aggarwal and Wu 2019;
Paulson and Faust 1998). Active learning approaches include “anything that
students do in a classroom other than merely passively listening to an
instructor’s lecture” (Paulson and Faust 1998, 4). Examples of active teaching
approaches include but are not limited to individual or group exercises where
students apply course material to solve problems, study abroad programs,
flipped classroom approaches, and other experiential learning exercises.
Active learning approaches are in contrast to traditional teaching methods
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where students first learn the course content via classroom lectures, and then
assimilate their learning through assignments (Brame 2013).

Active learning approaches are of particular importance to international
business education where the goal of teaching goes beyond concrete facts and
concepts and involves transformation of mindsets (Aggarwal and Wu 2019).
The complexities involved in IB education require a more interactive
approach to teaching than classroom lectures offer. As such, JTIB has
devoted several special issues to understanding experiential learning in IB
including study abroad programs and the challenges of experiential learning
in IB education. In general, there is a consensus in the literature on the
benefits of experiential learning methods in IB education (Aggarwal and
Goodell 2014). The challenges of implementing experiential learning meth-
ods in IB education, however, are also real as these methods can be both time
consuming and costly (Aggarwal and Wu 2019). Can experiential learning
methods be conducted in a more cost-efficient manner? Can digital technol-
ogies help overcome the challenges of experiential learning and provide cost-
efficient cultural training to IB students? Are there alternatives to first-hand
cultural experience that can increase student engagement in IB education?
Papers in this special issue help shed light on these issues.

1. Introducing this issue

The current issue of JTIB consists of five articles that focus on innovative
approaches in IB education in the age of digital transformation and fast-
paced globalization. In this issue, we highlight the importance of the chan-
ging environment of international business and its implications for novel and
dynamic approaches to educating tomorrow’s international business leaders.
Specifically, the special issue focuses on the growing practice of flipped
classroom approach for active learning, the use of video case studies and
virtual reality as new instructional technologies, and the new approaches to
experiential learning in study abroad programs as well as cultural compe-
tence training in the digital age.

The first article, titled “The flipped classroom approach for teaching cross-
cultural communication to millennials” by Jonna Koponen of University of
Eastern Finland applies a flipped classroom (FC) approach to teach cross-
cultural communication to millennial international business and sales man-
agement students. Using a mixed method approach, they collected data on
overall satisfaction, perceptions of elements of an FC course, and perceptions
of meaningful learning experiences from students in a master’s degree pro-
gram. The findings show that overall student satisfaction with the FC course
was high, and students value the pre-learning materials, in-class meetings,
and the instructor’s support. In particular, the findings show that students
consider interviewing a CEO or international seller and engaging in practical
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negotiation exercises to be the most meaningful learning experiences, lending
support to the importance of active learning in IB education.

The second article, titled “Interprofessional study abroad: Enhancing social
justice and sustainability through shared experiential learning” by Jennifer
Harrison and Timothy Palmer of Western Michigan University describes the
development, execution, and evaluation of a short-term interprofessional
study abroad course that is relatively cost-efficient for undergraduate and
graduate students. They explain the details of the short-term interdisciplinary
study abroad course on sustainability and social justice taking place in India
led by faculty from two departments (business management and social work)
at a mid-size public university in the Midwest. They report that in the four
years that the short-term study abroad course was offered, a significant
number of women, students of color, and students with financial needs
have been enrolled. Furthermore, from the end-of-semester student reflec-
tion paper, they identify four themes of student learning, which include
Interprofessional Learning, personal development, lasting relationships and
a call to action.

The third article, titled “Experiential learning in the digital context: An
experimental study of online cultural intelligence training” by Laura Kirste
and Dirk Holtbriigge of Friedrich-Alexander-Universitit Erlangen-Niirnberg
presents and tests an approach to intercultural training by translating experi-
ential learning into a digital context. Drawing on a random sample of 50
participants who were enrolled in a master-level course at a business school
in Germany, the study uses experiments to find that their digital intercultural
training approach does not significantly improve student cultural intelligence
scores. A plausible reason offered was that the training was provided to
students who already have relatively high cultural intelligence scores to
begin with. Further probes with students via interviews validate this specula-
tion as the majority of respondents stated that they were familiar with the
digital training topics. The authors recommend future studies to assess
intercultural knowledge of participants before training, identify specific
training needs and tailor training contents to meet these needs.
Furthermore, interviews with student respondents also reveal that while
digital media (e.g. videos) may give participants a more realistic impression
of intercultural encounters than traditional lectures or reading texts, it
remains a passive tool that may not be able to serve as proxy for concrete
cultural experience.

The fourth article, titled “Video case studies in IB teaching: An empirical
comparison of academic and student perceptions and expectations” by Hinrich
Voss of University of Leeds; Filip De Beule of University of Leuven; Andreja
Jaklic of University of Ljubljana; Aleksandra Kania and Katarzyna Mroczek-
Dabrowska of Poznan University of Economics and Business; and Nukhet
Vardar of El Izi Communications Consultancy UK Limited examines the
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usage and usefulness of video case studies as a new instructional technology in
teaching IB. Despite the high demand of digital and technology-rich tools by the
millennial and centennial students, authors explain that due to infrastructural
and instructional barriers have limited their adoption in IB teaching. Drawing
on a global survey of IB scholars and a four-country survey of IB students, they
analyze academics’ and students’ perspectives on technology-rich teaching and
whether stand-alone video case studies are an acceptable digital tool for the
current student generation. Findings show that while it is not likely that written
case studies will be entirely substituted by video cases, they highlight the need to
expand the portfolio and proliferation of video cases. Production of contempor-
ary videos that are dedicated to IB content could be the innovative teaching
resource required to stay connected with the millennial and centennial students.

The last article, titled “Teaching international business using virtual reality”
by Olivia Hernandez-Pozas and Horacio Carreon-Flores of Tecnologico de
Monterrey examines virtual reality (VR) as a newer, cheaper and more effective
approach to foster development of IB competencies by new generations of
students. Authors argue that as technology has progressed from screen-based
to sensory-based interfaces, wearable devices, and networked computing
including human-computer interaction, students demand more and better
use of technology in their courses and classrooms to prepare themselves for
the workforce in the digital era. In relation to this, authors present an applica-
tion of VR in FIT (ie., Flexibility, Interaction, and Technology), which is
a course delivery mode developed in their own institution in 2016. Aiming to
build international negotiation competencies in undergraduate students, the
School of Business has been teaching a course titled Negotiation and
International Commercialization Techniques via the FIT mode. As demon-
strated in student feedback, student argue that despite certain technical and
logistical problems, the VR project integrated in the course provides an inno-
vative, useful, and a simple yet attractive way of learning.

Taken together, the articles compiled in this special issue provide
insights on active learning approaches in IB education. We hope you
enjoy reading the issue and are able to apply some of the approaches to
your own teaching.
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