


Facebook 
 
•Facebook has more than 1.39 billion active daily users 
 
•Users spend over 40 minutes per day on Facebook 
 
 

LinkedIn 
 
•Has more than 332 million members  
 
•Assists in connecting to a broader network of professionals 
 
 

Twitter  
 
•Has more than 288 million monthly users 
 
•An average of 500 million tweets are written per day 
 
 
 



not

 
-Rachel Daniel, President of Synergy Marketing Strategy and Research Inc.  
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 - UMass Dartmouth  



•Van Allen runs a company that recruits job candidates for hospitals 
and clinics across the country. 
 
•With physicians in short supply, he was happy to come across the 
resume of a well-qualified young female psychiatrist.  
 

•As part of a due diligence check, Allen looked her up on Facebook. 
 

•He found information that made him think twice: “Pictures of her 
taking off her shirt at parties not just on one occasion, but on multiple 
occasions.” 
 
•Concerned about the pictures, he called the candidate and asked 
for an explanation. 
 
•She didn’t get the job. 
 



  FACEBOOK 
 



 



PHOTOS



•Privacy, Privacy, Privacy! - control who 
can tag and see photos/albums/videos. 
 
•Think Grandma Mode before upload - 
before posting a profile picture or album, 
consider what your grandmother would 
think of the photos/videos? 
 
•Think Beyond College - College is fun 
but before you pose for a picture and 
decide to post it, think of the damage it 
could do to your future job/Internship 
search. 
 
 

 
 
 

 
 



Would you hire this person?  
 







Profile Tips… 
•Accept privacy settings as your friend-
determine who can and who can’t see 
your Facebook  profile and Tweets 
 
•See the bigger picture-when setting up 
your profile and tweeting, keep in mind 
potential employers/references that may 
make their way to your page 
 

•First impressions are everything-does your 
profile represent you well? 
 -Wall posts from Friends? 
 -Applications & Quizzes? 
 -Profile Pictures? 
 -Damaging Tweets 
   -Sharing links on Facebook & Twitter 
 
 
 
 
 

 
 



Friend Tips… 
•Who is this? - try to be as selective as possible 
regarding who you accept as a friend 
 

•Utilize the lists - via settings, you can organize 
your friends into lists that can control who sees 
what 
 
•“So & so posted a comment on your wall” -
Monitor your friend’s wall posts and picture 
comments, including tagged pictures 
 
 

 
 
 
 



•Keep your future career goals in  mind 
 

•Periodically update your security settings 
 

•Join professional organizations 
 

•Display well-roundedness 
 

•Embed content you’ve created – videos, photos 
etc… http://embed.ly/providers  
 

•Get involved in advocacy projects 
 

•Become a friend/fan of employer prospects 
 

http://embed.ly/providers




Free job search engines created specifically 
for Twitter.  Recruiters are feeding their jobs 
through these search engines to make job 
hunting via Twitter easier and more efficient.  





 

• Write an Employer-Focused “160 “character Twitter profile-Give readers a taste 
of the return-on-investment they’ll receive from hiring you- 

    “New grad marketed 12 programs successfully over 200 in attendance” 
 

• Remember the photo-Leaving out a photo in your Twitter profile is an invitation 
for people to immediately dismiss you. Choose a photo that looks as good as 
you would going to an interview. Greater connection when each can see what 
the other looks like.  

 

• Point potential employers to more info about you-In your Twitter profile, include a 
link to a site where employers can get more info about you such as 
www.linkedin.com or www.visualcv.com 

 

• Follow people who you’d like to know you-follow companies on  your list of 
target companies, employees in those companies, recruiters, potential 
networking contacts, etc.  

 

• Remember the 75-25 rule when tweeting-If you’re in job-search mode, approx. 
75% of your tweets should be professional, while 25% can be more personal.  
 
 

 
 

http://www.linkedin.com/
http://www.visualcv.com/


Benefits of using TWITTER 

How TWITTER can work against you 

• Follow and research potential employers 
• Take advantage of the growing trend of employers posting job opportunities 
• Promote yourself and establish a positive online brand 
• Shows that you're current and steady with the pace of technology  

• Potential employers are watching, unprofessional tweets can be harmful 
• Using twitter as a sounding board for EVERY thought 
• Some of your tweets have the potential to be negatively taken out of context 
• Who you follow can send a negative message 

j5cent1618@yahoo.com 



Tweets  that WON’T help you get the job… 



The world’s largest professional network with over 300 million 
members and growing. It connects you to your trusted 
contacts and helps you exchange knowledge, ideas, and 
opportunities with a broader network of professionals.  
 
•A new member joins LinkedIn approximately every second 
 

•Half of LinkedIn members are outside of the U.S 
 

•Executives from all Fortune 500 companies are LinkedIN members 





LinkedIn Profile 
 

•Formatted like a Resume 
 

•Focuses on employment 
history, education and 
professional affiliations. 
 

•Provides space for a 
summary of professional 
experience 
 

•Encourages contacts to 
“brag” about you 
 

•Less focus on interest and 
hobbies.  
 

 

 
 

 

http://www.linkedin.com/in/danielfisher1225


LinkedIn Profile 
 

• Avoid using “Overused” words when creating your 
profile  

• Overused words are no longer “buzzwords” 

• They become clichés and will not catch an 
employer’s attention or impress them 

• Stand out by using different words to describe 
your work ethic and experience 
 
 

 
 

 Waldman, J. (2013). Avoid these overused words on your LinkedIn profile in 2013. Career Attraction. Retrieved from: 
http://www.careerattraction.com/avoid-these-overused-words-on-your-linkedin-profile-in-2013/  

http://www.linkedin.com/in/danielfisher1225


LinkedIn Profile 
 

Top Overused Words of 2013: 
 

 
 

 
 

 

Waldman, J. (2013). Avoid these overused words on your LinkedIn profile in 2013. Career Attraction. Retrieved from: 
http://www.careerattraction.com/avoid-these-overused-words-on-your-linkedin-profile-in-2013/  

http://www.linkedin.com/in/danielfisher1225


Connections are equivalent to “friends” 
on Facebook and there are several ways 
to get “connected” 
First, add Contacts by… 
 
Uploading your email contacts (yahoo, 

Gmail, AOL) 

 
Using Colleague search 

 
Using Classmate search 

 
Name search 

 
Advanced search  

(keywords: name title, company, school, etc) 

 
 
 

 
 

 



The LinkedIn Network is made up of “3 degrees” 
1st  Degree-Your connections-person’s you know on a personal and professional 
level 
 

2nd Degree-Friends of friends-your friend’s connections 
 

3rd Degree- Users that you can only reach through a friend, and then one of their 
friends 

 



Because 1st degree contacts are people you 
already know, its easy to connect to them.  
However acquiring 2nd and 3rd degree contacts 
is a tad  trickier.  
 
2nd Degree contacts 
•Get introduced through a connection you 
already have. 
•Add them to your network.  
 
3rd Degree Contacts 
• Get introduced through a connection of one 
of your connections 
• Add them to your network.  
 
2nd & 3rd Degree Contacts 
•Acquiring a paid LinkedIn account allows you 
to send “InMail” to anybody you want without 
knowing them or having someone to introduce 
you. 



•Once you have “connections” you 
can solicit them to write 
recommendations on your behalf. 
 
•Recommendations consist of past 
employers, teachers, co-workers, and 
students validating your work ethic so 
other’s can see what kind of worker or 
student you are.  







Get a head start on making your web presence  

WORK for you today!  

http://www.facebook.com/pages/Kent-State-University-Career-Services-Center/171077042131
http://twitter.com/
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