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To Get The Slides and 

LinkedIn profile checklist:

bit.ly/wp32321

https://bit.ly/wp32321
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WHAT WE’LL COVER

Resume

LinkedIn Profile

Pitch
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Which Statement is True?

4

a. Your Resume should fit on one page

b. Leave off experience that’s over 10 years old

c. Both of the above

d. None of the above
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Which Statement is True?

5

Answer: None of the above!

The key: have your "pitch" jump off the page in < 15 seconds

a. Your Resume should fit on one page

b. Leave off experience that’s over 10 years old

c. Both of the above

d. None of the above
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“Before” 
Resume, Page 

1 of 2

Susan’s target 

was “Senior 

Finance Exec” 

in a big media 

company. How 

does her 

resume position 

her?

6
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“After” 

Resume, first 

of three pages

7
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Use a Summary Section

8

Categorizes

Differentiates

Greatest Hits

How viewed
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In Julie’s prior jobs she 
was a therapist, a 
health center 
counselor and a gift 
business owner. But 
she re-positioned 
herself successfully for 
her Sales Director 
target using sales-
related elements of 
prior roles
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Leslie wanted to make 
clear that he had 
relevant HR leadership 
experience in 
Education, so he 
highlighted older 
experience up-front in 
his summary section
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Common Resume Issues

11
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Jumped Around

Consider: 

❖combining experience 

under one heading

❖leaving something out

12



© 2021 Hellmann Career Consulting / www.hellmannconsulting.com rob@hellmannconsulting.com

Gaps

Consider a one or two line reference to fill gap.

13
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Age Issues

“Usually” not an issue, or consider no 

dates for education.

14
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• Word Processor Operator (1985 - 1986)  

• MS-DOS Programmer (1986 – 1988)

Dated Experience

Include if helps, leave out if not: no “rule.”

15
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Resume Do’s / Don’ts
Do…

✓ Have a summary section

✓ Make sure your summary matches your pitch

✓ Make sure your resume positions you for the particular job target.

✓ Go beyond “responsibilities – add the impact, the “so what”

✓ Use the jargon of your target, not your last job

✓ Use boldface and underlines for emphasis

✓ Use bullets, single sentences, or very short paragraphs

✓ Use action verbs- “Created”, “Led”

✓ Use white space for easier reading

Don’t…

Use dense paragraphs

Have an “objective”

Use a non-chronological format

Throw in ‘no kidding’ phrases, e.g. “results oriented problem solver” or “References Available…”

Be overly concerned about resume length (copy sells!)

16



© 2021 Hellmann Career Consulting / www.hellmannconsulting.com rob@hellmannconsulting.com

To Get The Slides and 

LinkedIn profile checklist:

bit.ly/wp32321

https://bit.ly/wp32321
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They’re looking for you on LinkedIn!

• 95%+ of HR uses LinkedIn
to source candidates

• Increasingly the first stop
for hiring managers

• Countless success stories

19
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With some possible exceptions

20
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www.linkedin.com 

21

Much more with LinkedIn Groups
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Use LinkedIn for…

22
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Get set up properly first

Then…

Use It!

24
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1. Restrict Access

2. Write your profile 

3. Open up Access

4. Build Network Strategically

5. Join groups

25

Getting set up
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Before editing your profile:

26
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LinkedIn Profile

27

Leverage Resume’s Verbiage

“whenever possible…”
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Consider these Differences…
Resume -

different versions

28

Profile -

Just One
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And…

Just a Handful of People See Your Resume

29

Way more view your 

Profile!
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Try to Keep Resume Accomplishments, 

Including Metrics

Exception examples:

• Dollar amount considered proprietary?

• Claim that someone might contest?

30
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LinkedIn Profile          Jobseeker 

Also…
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They’ll contact you
anyway

There’s a bias against:
a) unemployed & 
b) actively looking

You get the wrong
kind of attention

32

Don’t Say 

You’re Looking
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Exception: New “Open to Work” Feature 

Use with Caution

33

Choose this Option DON’T Choose this Option

www.hellmannconsulting.com/job-seekers-be-careful-using-linkedins-new-open-to-work-feature/

http://www.hellmannconsulting.com/
http://www.hellmannconsulting.com/
http://www.hellmannconsulting.com/job-seekers-be-careful-using-linkedins-new-open-to-work-feature/
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Another Exception: switch to “Yes”

34
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If You Have No Current Job…

35

Try to fill in that gap
• Consulting?
• Volunteer?
• Education as a 

“Job”?

The reason: Many recruiters use the “current 
job title” field in their searches.
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Old-fashioned Media

36

Social Media

Can use “Created…” or “I created…” 

Don’t use “She created…”

Lastly…
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KEYWORDS

“Key” to being found…
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Do you have the right 

profile keywords?

✓ Think about the search strings your audience might be entering.

✓ Search within your own network using the keywords your target audience is using. 

Look at these profiles for keyword ideas.

✓ Check out job postings on LinkedIn (or elsewhere), not to apply, but to see what words 

and phrases the postings use. 

✓ Check out the LinkedIn company pages or websites of your target organizations.

✓ Follow thought leaders or journals in your sector to see what words and phrases are in 

vogue right now.

38
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Headline

Keyword-rich beginning of Pitch (“how categorize” | ”differentiators”)

• Craft in Microsoft Word (can count the characters)

• Can include nice-looking separators, e.g. bullet symbols like • . Copy 

these right into LinkedIn

39

Career & Executive Coach, Speaker | LinkedIn Consulting • Leadership 
Development • Job Search • Recruiting • Presentations • Pitches
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Title & Company

Add keywords to job titles

40

Choose company name that 

LinkedIn recognizes.
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Don’t worry about ENDORSEMENTS for skills section. 

Focus on RECOMMENDATIONS

41
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Focus on Recommendations (At least 3)

42
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Profile checklist – to be found

❑ Have a complete profile (picture, summary, etc.)

❑ Have a keyword-rich headline

❑ Add keyword-rich functional descriptions to titles

❑ Fill in the job descriptions

❑ Include a current position

❑ Have the “right” organization name

❑ Use all 50 slots in the skills section

43
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Profile Completeness

The goal: to be an “All Star,” but shouldn’t stop there.

44
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Additional Findability Tips

Make profile as public as possible

Change profile url so it’s user friendly:

✓ www.linkedin.com/in/roberthellmann is good,

www.linkedin.com/pub/roberthellmannx133a0095d is not

45

http://www.linkedin.com/in/roberthellmann
http://www.linkedin.com/pub/roberthellmannx133a0095d
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Common Sticking Points

• You say: “All the senior profiles I see are sparse, so I’ll do the same.” Reality: They don’t know 
how to use LinkedIn, haven’t thought about the benefits of keywords, etc.

• You say: “I wanted my profile to be different than my resume.” 
Reality:

– Your marketing message should be consistent across channels

– Don’t miss out on an opportunity to be found.

– Sometimes it needs to be different, but only for the reasons mentioned in this deck.

• You say: “My employer will see!” 
Reality: So what? Everyone should be on LinkedIn! They won’t see how you’re using it.

46



Perfecting Your

Pitch
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Your Pitch is for..
▪ Networking, interviews, 

informational meetings, sales 

meetings, surprise encounters

▪ Answers to “what brings you

here” “tell me about yourself”

▪ Making a memorable 

impression that differentiates you
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Pitch Versions
At Work

Voice message, or cold-call

Networking, sales “encounters”

Interviews, meetings

49

Five Second

20 Second

30 Second

Two Minute
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Make it Conversational

50

Do THIS…

NOT THIS!!!
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Organizing Your Pitch

1. Branding / Hook

2. How they should “categorize you”

3. What differentiates you

4. Examples to back it up

5. Underlying your success

6. Turn it back to them

51

20

30 2 minutes

5 seconds

http://www.hellmannconsulting.com/
http://www.hellmannconsulting.com/
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Step 1 Examples: your brand or hook

• I turn data into actionable knowledge (business analyst)

• I turn uncertainty in opportunity (insurance analyst/”risk” 
underwriter)

• I’m an energy insider (analyst focusing on PE energy firms)

• Organizational Learning is a journey, and I provide the map 
(L&D professional)

• I make PC’s dance (IT professional)

• I can catalyze anything (research chemist)
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Steps 2 to 5: A subet of Resume Summary Section

Categorizes

Differentiates

Greatest Hits 

(examples)

How viewed
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