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Chapter 1: Introduction

1. Introduction

The location of interest central to this study is the most importity of the province
East-Flanders in Belgium and is also the capital of this previ@bent. With a population of
246 200 people (January 2009) it is Flanders’ second biggest city. Dugenulticultural
appeal Ghent is also characterized by a very diverse lingoatice, despite the fact that the
majority of its inhabitants is Dutch-speaking. | have visited tiitly regularly since | was a
child and | have spent there several years as a student inchighl and at the university of
Ghent. As a consequence, | have built up a close connection with this city; henceiograduct
study linked to the rich city of Ghent has triggered my atiardnd therefore | have chosen
this city as a key component of the subject for my master thesis.

In this thesis | focus on the degree of multilingualism in Gheninteestigating its
linguistic landscape The concept to map out the linguistic landscape is a recentjoped
field within sociolinguistics that aims to provide an analysisheflanguages that are present
on signage in a defined (multilingual) environment. Since cities gfte examples of such
multilingual regions, linguistic landscaping is frequently condudtedsuch an urban
environment; from this perspective it seems logic that Ghent cmulee as a well-suited
basis for this kind of research.

The subject matter for this research is based on the signage oo gisplays of
stores, small and medium enterprises, pubs etc. in the stmeted by two virtual axes
drawn on the city map. Both axes have their start point in thi#ecef the city and point
either to the North-West and the South of the city centre regplgctEach axis starts at the
commercial centre and is oriented towards another key locahzati the city: the first
towards the Brugse Poort, known as a neighbourhood with many migrarttseapitier one
towards the environment of the Sint-Pieters railway station pfésence and the progress of
the ethnolinguistic strength of languages, in particular Dutckh({s case Flanders’ and also
Belgium’s standardized official language), English, French andr ddmguages has been
measured by means of a quantitative analysis of the linguistiigorations that were

encountered on each axis. The method used for this research isge extent based on the

! Backhaus generally characterizes the linguistidéaape of a specific area as “the linguistic ottwa
appearance of a place” (Backhaus 2005: 105). Trisapt will be more thoroughly explained in thetnex
section of this chapter.



methodology used for the study about the linguistic landscape of disussnducted by
Mieke Vandenbrouckg.

In this introduction, | will first elaborate some concepts reievar this study: a
linguistic landscape and ethnolinguistic vitality. Secondly, | wilbmn into the objective of
this study, the methodology followed and the unit of analysis used.laBheart of this
chapter provides some background information related to the (liyuistory of Ghent and
the consequences of its historical context for the current situation in the city.

The second chapter describes the results of my analysis of tlegpdtic material
that has been collected along the two axes. The ethnolinguistitiestalf each language are
calculated by means of an ethnolinguistic vitality-score systeat is explained in the
methodological section of the first chapter. Subsequently, the redulte analysis will be
discussed for each axis and for each language.

The third chapter describes some major qualitative observations madee
photographic material. The motivation for addressing both the quantisait/éhe qualitative
aspects of the signage in the linguistic landscape will be ierplan the methodological
section of the first chapter.

Finally, the last chapter summarizes the results of both thaitpieve and qualitative
analyses conducted. Subsequently, some topics that were not atldnefgs study, but

may serve as topics for future research will be outlined.

2. Introduction to the framework for this study

In this section some relevant concepts upon which my study is ba&sedraduced. First the
concept of linguistic landscaping is extensively defined. Secondltethe ‘ethnolinguistic
vitality’ is explained, since my research mainly consists easaring the ethnolinguistic

vitalities of languages, and is therefore closely connected with lingustis¢aping.

2 vandenbroucke’s studylultilingual Landscapes and Ethnolinguistic Vitality in the Case of Brussels-Capital:
An Empirical Sudy covers three different research areas within Balss#&\ntoine Dansaertstraat, Grote Markt
and Elsensesteenweg. My study differs by condgdtie research on two different axes instead afsarand by
investigating the evolution of each language’srggth along both axes.



2.1. Linguistic landscape

2.1.1. Definition

The term linguistic landscape refers to the visibility anteseé of languages on public and
commercial signs in a given territory (Landry & Bourhis 1997: 23ndry and Bourhis
define this term more precisely in their paper ‘Linguistiodscape and ethnolinguistic
vitality’:
The language of public road signs, advertising billboards, streetshaplaze
names, commercial shop signs, and public signs on government buildings
combines to form the linguistic landscape of a given territoryionge or urban
agglomeration. (Landry & Bourhis 1997: 25)
As pointed out by Durk Gorter (2006) linguistic landscaping is not @hky literal study of
the languages as they are used in the signs”, but also “the reptieseof the languages”, of
which the latter aspect can be related to “identity and culgloslalisation, to the growing
presence of English and to revitalization of minority languages” (Gorter 2006: 1).

It is a fairly recent concept which was introduced at the endeofl®70s within the
field of language policy and planning. Especially regions whiaguistic conflict has
traditionally been relatively pronounced, such as the Flemish-French oppositidgiumBer
the English-French situation in Québec, have been the subject of@hgiudies (Backhaus
2005). It is only since the end of the 1990s, though, that linguisticdapig) has been
receiving growing attention as a topic for research withinadiaguistics (Backhaus 2005).
Some recent studies about the LL are for instance the studygidage on billboards in a
South-African township (Stroud & Mpendukana 2009), a survey about the signage in
Washington DC’s Chinatown (Leeman & Modan 2009), the study of languagegms isi
Israel (Ben-Rafaeét al 2004), an article about the multilingual signs in Tokyo (Backhaus
2005) and a study about the ways of perceiving and construing multilisgapl signs in
immigrant neighbourhoods in Ghent (Collins & Slembrouck 2004).

The signs that the linguistic landscape consists of can legarated according to
what Ben-Rafael et al. term the ‘linguistic landscape dc{Ben-Rafael et al. 2006: 9). By
‘linguistic landscape actors’, they mean:

the actors who concretely participate in the shaping of thguiBtic landscape by
ordering from others or building by themselves linguistic langsedements according
to preferential tendencies, deliberate choices or policies. (BentRatde2006: 27)



There is a large variety of actors, such as “public institutiassociations, firms, individuals,
that stem from most diverse strata and milieus” (Ben-Rafael et al. 2006: 8).

The linguistic elements provided by these actors can be dividednatoategories:
the linguistic landscape elements “used and exhibited by instituageacies which in one
way or another act under the control of local or central policiewd, “those utilized by
individual, associative or corporative actors who enjoy autonomy anagtithin legal
limits” (Ben-Rafael et al. 2006: 10). The main distinction betwitbese categories is the fact
that the former is expected “to reflect a general commmtne the dominant culture”,
whereas the latter “are designed much more according to indiveltsikegies” (ibid.).
Signage of the first category are called ‘top-down’ elementsle a sign of the second
category is termed a ‘bottom-up’ element (Ben-Rafael e2@06: 14). In this study | will
adopt the ‘top-down’ and ‘bottom-up’ terms, though it should be pointed out thagvious
studies there have been made other distinctions as well. Calvet (@@933tance refers to
official signs as ‘in vitro’ and to those issued by citizass'in vivo’ (Backhaus 2007: 32).
Another example is Huebner's (2006) study; he terms officalagje ‘overt’ and private
signage ‘covert’ (Backhaus 2007: 46).

2.1.2. Benefit

As Ben-Rafael, Shohamy, Amara & Trumper-Hecht point out, linguilathdscaping as a
field of research can prove useful since linguistic landscapgsamalllows us to point out
patterns representing different ways in which people, groups, assosj institutions and
government agencies cope with the game of symbols within a comgality (Ben-Rafaeét
al 2006: 27).

Secondly, also Backhaus (2007) underscores the importance of analydie of t
languages present on signage in public space, especially in multilingual envitensnece it

can provide valuable insights into the linguistic situation of a gmene, including
common patterns of language and script use, official language polievalent
language attitudes, power relations between different lingugstiaps, and the long-
term consequences of language and script contact, among others. (11)
Finally, according to Backhaus (2005) another benefit of linguetidscaping is that
it can enable us to detect “ongoing changes in the linguistic alimygpearance of a place”

(Backhaus 2005: 105). A first way to investigate these chandmssdsnducting fieldwork at
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several points in time; such surveys are called “real timaliss. Secondly, one can also
focus on coexisting older and newer types of a particular sign imthestic landscape; this
is termed an “apparent time” study (Backhaus 2005). The lafierisynot really diachronic
research, as it does not involve “explicitly comparing differemiods in the history”, but
instead is conducted by “looking at synchrony and attempting to perteiveeeds of
diachrony in it” (McMahon (1994) in Backhaus 2005: 106). Examples of sunmducted
in “apparent time” are the study by Spolsky & Cooper (1991) who wbdaider and newer

signs in East Jerusalem and Backhaus’ (2005) study of multilingual signs in Tokyo.

2.1.3. Cityscape

Regarding the location where the study of linguistic landscap®nducted, a multilingual
urban environment is presupposed (cf. supra). Therefore, the lindaistiscape could also
be called the linguistic cityscape (Gorter 2006: 2). As Bacgklpoints out, the city is “a place
of language contact” and “city walls throughout history have cédapeople of various
origins with differing linguistic backgrounds” (Backhaus 2007: 1).réfure, “the spatial
coexistence of different languages and linguistic varieties tede rthe city a favourable
environment for variationist studies and, more recently, multilingomliesearch” (ibid.).
Especially when written language on signage is studied, the urbaerenent is preferred

since

[e]very urban environment is a myriad of written messages on pibpay: office and
shop signs, billboards and neon advertisements, traffic signs, topmgnajoihmation
and area maps, emergency guidance and political poster camp#ogesinscriptions,
and enigmatic graffiti discourse. (Backhaus 2007: 1)

This statement is illustrated by previous studies of lingulatidscapes, most of which are
about a specific city. Moreover, in most previous studies a patiauba within the city was
selected. Cenoz & Gorter (2006) for instance chose two centraheamal streets in two
cities, one in the Basque Country and one in Friesland; Leeman & M28@8) focused on
Chinatown in Washington DC; Backhaus (2006) selected 28 railwagnstdb study the LL
of Tokyo; Vandenbroucke (2010) looked at three commercial shopping(ameastreets and

one marketplace) in Brussels-Capital, etc.



2.1.4. Link with ethnolinguistic vitality

According to Landry and Bourhis (1997) the linguistic landscape functimik as a
informational and as a symbolic marker. The ‘informational marker’ foncgfers to the fact
that the linguistic landscape provides information about the languegeunities that live in
a specific area and therefore also indicates the language bosruzvieen several language
communities that coexist in one area (Landry & Bourhis 1997). Thébaienfunction
implies that the linguistic landscape can communicate the velgower and status of
linguistic communities in a given territory (Landry & Bourhis 199¥)s within this function
that the concept of ethnolinguistic vitality comes in, becausehim light the linguistic
landscape serves as a way to determine the EV of each d¢gngpaken within a specific
area. Ethnolinguistic vitality is concerned with the specific attaristics of a particular
ethnolinguistic community in a multilingual environment and is infludnbg political,
economic and cultural factors. The connection with the concept ‘linglasdscape’ lies in
the fact that the in-group language as it is (or is not) displapepublic signage symbolizes
“the strength or vitality of one’s own language group on the demograpuid institutional
control front relative to other language communities within thergmoup setting” (Landry &
Bourhis 1997: 28). Therefore the public signage displayed in the in-group language will imply
that “the demographic weight of the in-group is substantial enauglatrant such signs in
the linguistic landscape” (ibid.). In other words, public signs inithgroup language can
provide the members of the language group with control in sevetébltiomial support

domains regarding the dominance of their language. Therefore:

The prevalence of one’s own language on public signs can fulfill armational and
symbolic function that can encourage group members to value and use\imei
language in a broad range of interpersonal and institutional setflrandry & Bourhis
1997: 29)

Conversely, when the in-group language is absent in the linguastis¢ape, this may show
that this language has a low value and little status within goiendry & Bourhis 1997:
28). Consequently, group members may “devalue the strength of dheir language
community, weaken their resolve to transmit the in-group langtagjee next generations,
and sap their collective will to survive as a positively distugc ethnolinguistic group”
(ibid.). In conclusion it can be stated that “the presence or absémroelolanguages in

specific domains of the linguistic landscape can come to symlbkzstrength or weakness
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of competing ethnolinguistic groups in the intergroup setting” (ibid.). The epdnof
ethnolinguistic vitality will be more extensively defined in the next section.

2.2. Ethnolinguistic vitality

2.2.1. Definition

The concept of ethnolinguistic vitality (EV) was defined in 1977 ble<zét al. as “the
sociostructural factors that affect a group’s ability to behavesandve as a distinct and
active collective entity within multilingual settings” (Land& Bourhis 1997: 30). If a
particular ethnic group’s position is weaker in comparison with tfiamore dominant
language groups, the former group will tend to adapt linguistically to thendohgroups and
consequently the group in the subordinate position will eventually no lerggtras a distinct
ethnolinguistic collective entity (Landry & Bourhis 1997).

The term ethnolinguistic vitality can be interpreted in a subjective or olgetty.
The ‘subjective ethnolinguistic vitality’ of a community refexs the “group members’
cognitive representation or perception of the relative vitality dferdint groups” in a
particular multilingual environment (Landry & Bourhis 1997: 30). The ‘object
ethnolinguistic vitality, on the other hand, is assessed by medhe sbciostructural factors
mentioned in the definition above. These factors are divided into ypas tof categories or
“linguistic capitals”: demographic, political, economic and cultural.

The demographic capital of a particular ethnolinguistic commucety be determined

by means of the following measures:

the number and the proportion of group members relative to the owepallation, the
degree of concentration of group members within a territory, theveelairth rate, the
degree of endogamy and exogamy, and rates of emigration and immigration. (ibid.)
In other words, the demographic capital deals with the chamstateriof the members
belonging to a particular ethnolinguistic group.
Secondly, the political capital of a community can be determinegkbgnining “the
institutional support” its language enjoys “at various levelsoeegiment and public affairs”

(ibid.). This institutional support covers

the degree of use of the language in government functions andesermcluding
government signs, [...] the quantity and quality of language rightshenithcorporation
of these rights in administrative policies and language laws. (ibid.)

11



The more support a specific community’s language enjoys in bottat@riand public
domains, the stronger its ethnolinguistic vitality will be. Apaotrirthe institutional support,
the political capital can also be assessed by “analyhmgasition of group members in the
hierarchical decision-making structure of the society in question anstinyagéing the relative
power of lobbyists, pressure groups, and other organized social movesm@etsenting the
language group” (ibid.).

An ethnolinguistic community’s economic capital is representedthg Use of a
group’s language in the various aspects of commerce and industri¢h includes the
“commercial signs contributing to the linguistic landscape” (ibifije economic capital is
also reflected in the degree to which “important sectors of fiahand commercial activity”
are controlled (ibid.). The more a language group controls thesmassethe easier they can
“establish the use of their own language in the work settingnamdial communications, and
in advertising, including private and commercial signs” (ibid.).

Finally, the cultural capital of a community is assessedioyitoring the extent to
which the group controls its own linguistic, educational, and culturaituhens and the
degree to which the media reflect and portray the language armllthee of the group”
(ibid.).

2.2.2. Link with linguistic landscape

The relevance of the concept of ethnolinguistic vitality for sigly is pointed out in Landry
& Bourhis’ observation that the most salient marker of the ethno8tiguwiitality of several
language groups who inhabit the same territory, is that tefgtonguistic landscape, since
public signs “directly reflect the economic, political, and cultwapital of the language
group” (Landry & Bourhis 1997: 34). In other words, by determining the etijostic
vitality of a language we can also reveal its symbolimgtieat various levels in the society.
In the case of the city of Ghent for instance, Dutch is theukmyg that is not only
predominantly spoken by the inhabitants, but is also the officialutegey of the region.
Consequently, we can expect that the dominance of this languageewidiflected in the
linguistic landscapes, which will translate itself into a higfimelinguistic vitality score for

Dutch in the analysis of the signage.
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3. Methodology and approaches used

The material for the analysis in this study has been cetlattiring tours in the defined areas
of Ghent along the virtual axes described. The basis for tidy & the collection of visual
graphics created to display information to a particular audialtreg two axes in the city.
The material has been collected by taking digital photograptiee@ncountered signs in the
streets along the axes. These pictures have afterwards bssified in folders according to
the axis, stretch and name of the establishment. Then, the sigidamblior each stretch on
both axes were analyzed by means of a specific EV sgestens. The division into stretches
on the axes will be explained in part 3.3. of this section. See thth&Iaccompanies this
study for both the database of photographs and the Excel fileshsittuantitative analyses

of the photographic material.

3.1. Objective of the study

This master dissertation represents a study of the langtlagesccur in the city of Ghent,
and more patrticular along the two axes extensively desdaribsgettion 5 of this chapter. The
languages studied in this case are Dutch and French, Belgium'sffisial languages, and
English, which is an omnipresent language in a European urban envirosunbrds Ghent.
Apart from these three languages, a fourth ‘Other’ language argteg distinguished,
consisting of all the languages that are not Dutch, French, orsBndihis fourth group
includes all languages spoken by migrants and/or tourists, sucbrasg Spanish, Italian,
Arabic, Turkish, etc. The ethnolinguistic vitalities of these flammguage categories (Dutch,
English, French and ‘Other’) on each axis will be calculated, stuahe compared; in other
words, the way in which these languages relate to each othems ¢ symbolic strength

will be the objective of this paper.

3.2. Basic module to measure occurrence of languages

A key aspect of the methodology of research to be introduced l#he module that is used

to study the occurrences of the languages. For this purposeg Irbked on the unit of

13



analysis adopted in Vandebroucke’s master dissertation. Vandenbreliekeon Cenoz &
Gorter and adopted their decision to consider each establishment aatingign as the unit
of analysis (Vandenbroucke 2010: 17). The reason for this chdiesésl “on the fact that all
the signs in one establishment, even if they are in differentidaygs, have been the result of
the languages used by the same company” and because “eabbldags to a larger whole
instead of being clearly separated” (Cenoz & Gorter 2006: 71). In wtirels, all the signage
displayed within one storefront will be taken as the basic moduleusatias one unit in this
study. Note that a specific sign is here considered to berfatgrial object that indicates or
refers to something other than itself” (Scollon & Scollon 2003: T3 majority of the
encountered signs during the fieldwork for this study are those phactiee facade of a shop
and therefore shop signs make up a considerable part of the LL. Asdpouttby Edelman
(2009) the function of such signs is “to persuade customers to buydtiects or services
available at the stores displaying these signs” (Edelman 2009:Bv&?) though signs of this
kind might at first sight seem to have an informative function,r tipeirpose is still
“persuasion through communicating information as it tries to infltaethe customer’'s
behavior” (ibid.). Note that also the proper names of the shops aredaddluthe facade and
classified according to language in this study, which is iror@emce with the method of
Maria Schlick (2003) who chose to assign the names of shops to ig#iablanguagé.For
reasons of completeness, also some official signage such asrimilerand street signs are

included in the photographic material.

3.3. Survey areas for the linguistic landscape reaech

A third topic in this section covers the location where the relsefoc the study was
conducted. In general, linguistic landscape research is conducted unb#re environment.
Previous studies each focused on a particular area within arcityislstudy | focus on the
linguistic landscapes of two virtual axes running through the city of Ghent, df waah one
is expected to have a different clientele and audience. Bethlave their initiation point at

Ghent’'s commercial centre (situated around the central comingnoping street Veldstraat

3t should be pointed out, however, that the clisstibn of proper names is sometimes problemagicabse, as
Edelman (2009) also states, it is often not cleavhich language the name belongs since “due tetgen
relatedness and language contact, many names tfjdtomore than one language” (Edelman 2009: 14b).
this study | have tried to consistently classifglsgigns, despite the fact that sometimes choiasscbon my
intuition are involved.
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and the historical market place Korenmarkt) and each of the awes towards another
defined peripheral area in the city. The first axis is ogrib the North-West ends in a
peripheral area called Brugse Poort, which is the city’s tmogortant immigrant
neighbourhood.The second axis runs in the opposite -Southern- direction and headsstowar
the centre of the Sint-Pieters railway stafidBach axis is about 2 kilometers long and was
divided into stretches of about 300 meters, which implies that each axis consist@wiss?)

or seven stretches (axis 1). The division into stretches wasctmsseasure the progress of
the changing ethnolinguistic vitality from centre to periphergach axis. The fact that each
stretch is +/- 300 meters can be motivated by the outlook of thie amap: each stretch

coincides more or less with streets interrupted by crossroads.

3.4. Ethnolinguistic vitality analysis

The final topic within the methodology of research is the procefdlimved to analyze the
occurrences of the four language categories. | have decidedopd ®¥andenbroucke’s
system of analysis, which is based “on the dominance of spéaifgriages in linguistic
configurations in facades’ signage” (Vandenbroucke 2010: 18). Accotalithgs system four
values can be attributed to the linguistic categories, i.e. Dutch, EnglishhFnetOther’.

The highest value that can be attributed to one of the linguisegaras is4; this
happens when there is an occurrencenoholingualism in one language within the facade.
Figure 1 below shows the facade of “Pascale’s strijkwijzaiich is an example of a
storefront that is entirely monolingual in Dutch. In the ethnolinguigtality analysis of this
storefront the linguistic category of Dutch would receive the vafué, whereas the three
other categories of English, French and ‘Other’ are not givernvalug, since none of these

language categories occurs within the facade.

* This axis is called the ‘Sint-Michielshelling — B#dingslaan axis’; throughout this study also teem ‘axis 1’
will be used to refer to this axis.

*This axis is termed the ‘Koophandelsplein — Sirt&isstation axis’; throughout this study alsotéren ‘axis
2’ will be used to refer to this axis.
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Figure 1: Pascale's Strijkwijzer (Kortrijksesteenwey, axis 2)

The second possibility of language configuration is thddi-obr multilingualism . In
this case the signage on display within the storefront is in thareone language and, more
specifically, the languages are equally present: each of ldregpgages thus receives the value
of 2. Figure 2 shows the facade of “Spaans Huis”, which is amgbeaof an equal bilingual
sign since the name of this establishment is also shown both in ISgeisDutch. In the
ethnolinguistic analysis of this facade the categories of Damch‘Other’ both receive the
value of 2.
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Figure 2: Hogar Espafiol - Spaans Huis (Hoogstraagxis 1)

The third possible linguistic configuration m®n-equivalent bi- or multilingualism.

In this option there is one dominant language that displays thenafion within the facade,
whereas the other language(s) present provide only partialatiansl of this content, add
minor comments or represent an example of language fetishfzdtidghis case the dominant
language is attributed the value 3fwhile the ‘additional’ languages receive the value of 1.
Consider for instance the example represented in figure 4, whichssaosign of the
restaurant “Fin de Faim”. In this example only the name of tBauweant is in French,
whereas all other information on the sign is written in Dutch. ToereDutch receives the

value 3 in the ethnolinguistic analysis, while French is given value 1.

® Language fetishization, as explained by Helenyeibimes in ‘Bier, parfum, kaas: language fetish in
European advertising’, occurs in signage when yingbslic value of a displayed language is greaten tits
communicative function.
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Figure 3: Fin de Faim (Hoogstraat, axis 1)

In almost any case the sum of the values of a storefrontigiditngy configuration will
be 4. When the fagade is monolingual and Dutch for instance redeévesaltie of 4, the total
of the configuration is 4. In the case of equal bilingualism farmgde in Dutch and English,
each of these languages gets the value of 2, which gives usaampaiat of 4. Finally, if we
have an example of a facade that displays non-equivalent bilinguaiendominant
language, in which the most informational content is shown, is gneewnalue of 3, while the
additional language, that is only used for minor comments, getsdhe @fcl: this gives us
again the total sum of 4. However it should be pointed out that itapaksible that the sum
is more than 4. This can be the case when the linguistic corfaguraf the storefront
displays equivalent multilingualism in more than two languages; for instarietch, French
and English. In this example each language would be given the va&uevbich adds up to a
total of 6 (2+2+2). Another possibility is the encountering of non-egemahultilingualism
with for instance Dutch as dominant language and English and Germaddamnal
languages: the sum of the values would then be 5 (3+1+1). Foe#sen it is preferable to
distinguish between equivalent and non-equivalent multilingualism thsieédilingualism
(Vandenbroucke 2010: 21).

By means of this score system both #fesolute and relative EVof each language

category was calculated for each stretch, and this for both. dieasabsolute EV scores of
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each language within each stretch were obtained by additigeadicores the language was
given for each establishment within one stretch. The relativesd®ves, on the other hand,
were calculated by dividing the absolute EV of each languaggaatby the total number of

basic module units within each stretch.

Previous studies on linguistic landscaping used a similar sysfeanalysis that
distinguishes between monolingual and multilingual signs. Barni & Bg@o0a9) for
instance, present a technique “to map linguistic diversity inicoltiiral contexts” (Barni &
Bagna 2009: 126). This mapping technique also specifies “whether thehsstved is
monolingual, i.e., written in a single language, or if it containsraéwdifferent languages”
(Barni & Bagna 2009: 132). They state that this distinction pointiset@ocial function of the
text: “from closure to openness towards other linguistic commuhi(ibgl.). Barni and
Bagna explain the difference between a monolingual and a multlingxt regarding their

social function in the following excerpt:

A text written in a single language makes it immediatédar that it is intended solely
for those belonging to that specific linguistic community @mny ones for whom the
text is comprehensible) or that the language has the prestiggoaver to stand alone,
without the support of other languages [...]. The fact that a sewtritten in two, or
even more languages, indicates an intention to make it compreherssipleople
belonging to different linguistic communities. (ibid.)

Barni & Bagna analyse the signs by means of an indication of doogrfavhich
refers to the semantically dominant language in a text, the aredad to most fully convey
meaning, even within a plurilingual text” (Barni & Bagna 2009: 135)oAtthe role of the
accessory languages relative to the dominant language” (ibedgiven an indication; these
languages may have either an “explanatory function”, an “infommatunction” or a
“grammatical function” in the text (ibid.).

Secondly, also Mechthild Reh (2004) used a similar system to codeuikibngual
signs encountered in Lira Town in Uganda. She classifies thedgaguwn the signs as
representing a translation of each other or not; and distinguishesepet'duplicating”,

“fragmentary”, “overlapping” and “complementary” signs (Backhaus 2006).
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3.3. Categories and subcategories

Due to the fact that a linguistic landscape is a complexanktef interacting factors, | have
decided to divide the general landscape into categories and subieastegarder to obtain
more detailed information about each axis. The division is partlgdbas Vandenbroucke’s
categorization that relies both on Cenoz & Gorter (2006) who distingdifarent types of
shops” according to the kind of product that they sell (clothing, bookstute, food, etc.) or
according to the shop owner (“national or international chain” and penmtdent small
shops”) (Cenoz & Gorter 2006: 71); and on Ben-Rafkiedl who code their material
according to “their belonging to national or local” and subsequéatiyording to branches
like food, clothing, furniture, etc.” (Ben-Rafael al 2006: 11). Following Vandenbroucke’s
system of coding, | described each basic module accordingtteit)domain (private or
public), subsequently according to 2) their branch (clothing shop, bookshop, aestaafé,
etc.) and finally according to 3) the shop owner (internationaln¢ch@ational chain or
privately owned shop) .

Regarding the categories, | will only include the national chairs the privately
owned shops. This choice was made because most international ckalasated in the
Veldstraat, which is the city’s main shopping street. Since this ia not part of the axes for
this study, the number of international chains that were encourgerdebth axes is very
small; therefore in this case an apart section dedicated omjetoational chains would be
irrelevant. Next to these categories | decided to consider dh@wing subcategories:
bookshops and eating venues. The bookshop-subcategory includes all conspaoaalthat
sell “readable material” (Vandenbroucke 2010: 23), such as books, nevespamed
magazines. The second subcategory, i.e. that of the eating venuegs afraiscommercial
spaces where meals are served such as restaurants, snackbars aad.pizzeri

For each axis and for each (sub)category | first outlined saxpectations from a
holistic perspective regarding the results of the quantificatidheoEV scores. In accordance
with the fact that Ghent is located in the officially Dutch-&uea region of Flanders, for
instance, | can expect that the overall EV score of the langaéggocy of Dutch will be very
high in both survey areas and in each (sub)category. After thenpréen and description of

the actual results, the EV scores will be compared with the upfront assessment.
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3.6. Qualitative analysis

In addition to the quantitative analysis, the photographic materiahsabeen collected in
the two survey areas is also analyzed from a qualitative péxspe€he inclusion of a
gualitative analysis has specific reasons. First of all, thetigative analysis of the data
consisted merely of calculating scores and can be considetsel & macro-analysis of the
photographic material. This implies, however, that a quantitatiadysis does not address
issues such as the material of which the signs are madeayhia which the language on the
sign is organized, etc. In order to shed a light on these characteristicaljtatige analysis of
the material is appropriate. Moreover, as pointed out by Scollon @o8c(2003) the
gualitative aspects of a sign also contribute to the meaningtdigmaregarding for instance
the implied readers of a sign or the implied clientele of aqodat shop. As confirmed by
Collins & Slembrouck (2007) signs are also “complex indexes of soadmressee, and
community” (Collins & Slembrouck 2007: 335). Consequently, this qualitathnaysis
dedicates attention to the details of the signs themselves atitecaiore be considered to be
a micro-analysis of the data. Secondly, this micro-analysislicatrate the complexity of the
linguistic landscape and the problematics of the classificatiosigois for the quantitative
analysis. In the third chapter some qualitative observations made are thoroaghbsed.

4. Ghent and its history

4.1. History

The city of Ghent is nowadays one of Belgium’s biggest citiesitarigin we have to go
back to the seventh century, when two abbeys were built on the #ite odnfluence of the

rivers Lys and Scheldiww.visitgent.bé. It is also from its location that the name of the city

is derived, since Ghent's older name “Ganda” is believed to be ddrivm the Latin term
“gandavum”, which means “confluence”. Despite two attacks by tlk@nd8 in the ninth
century, the city quickly recovered and became one of the most impoitiastin Europe
from the eleventh century onwards; this was especially attdbute Ghent's flourishing
trade in wool, cotton and flax. Until the end of the fourteenth cenkdlanders was ruled by
several Counts, who demanded the payment of high taxes, which sem&tdrto rebellious
reactions. In 1338 for instance, the cloth merchant Jacob van Artevdldéeleuprising

against Count Louis de Nevers, a vassal of the French king who had dermmyiedaxes.

21



This event explains why Ghent is nowadays still called “thegy @t Artevelde”

(www.visitgent.bg. In the fifteenth century Flanders together with its neighbbguprovinces

came under the rule of the Burgundian Dukes, who referred tothkks¢ princedoms as ‘the
Netherlands’. Again the high taxes which were a consequence otitbariglian rule led to a
revolt of Ghent’s inhabitants against duke Filips the Good; in 1452 d¢hkdt rultimately
ended in the Battle of Gavere in which Ghent was defeated(@&sxker 1999: 17): Ghent
would, however, never lose its image of a city inhabited by “proud éwelliceis people”.
Maria of Burgundy was the last one in line of the Burgundian Dukesatiedvards the
Netherlands became a part of the Habsburg Empire. The mosttamipausler during this
period was Charles V, better known as Emperor Charles, since Heovnglethe Holy Roman
Empire from 1519 onwards. Although Charles V was born in Ghent, he did ntatédei
punish the inhabitants when they refused to pay money the emperod neexbaquer Italy
and France (De Bleecker 1999: 17). Charles V made Ghent’s noblesnwiatkt of him,
barefoot and with a noose around their neck; and it is since theGient’s inhabitants are
called “stroppendragers” (noose bearers) (ibid.). After the rughafles V, the Netherlands
were ruled by the Spanish empire, and it is during this periodhbaiorthern part of the
Netherlands became independent, whereas the Southern part remaine8pamdsh rule .
Due to several religious wars in the sixteenth and seventeenthriesnturing which Ghent
had to give its status as Calvinistic Republic, Catholicism remstated and caused the end
of Ghent’s central role on the international level. Because thalsio lost its passage to the
sea, “the economic situation worsened and the population decreased By half

(www.visitgent.bg. Nevertheless, the city was recovered by the beginning afitieeenth

century thanks to its flourishing textile industry, the constructiorthef Ghent-Terneuzen
Canal and the establishment of its own university. After theafuapoleon Bonaparte, the
Netherlands were reunited by William of Orange and Ghentnibegaart of the United
Kingdom of the Netherlands. In 1830, the Dutch army was forced back dhangelgian
Revolution and Belgium gained its independence. This revolution, howevercaused
Ghent's economy to collapse and as a result it was in thisheity'the socialist movement
and the first trade union associations appeared” (ibid.).

Regarding the linguistic situation in Ghent, its history willehbe connected to that of
Flanders as a part of Belgium. During the Burgundian reign, Freasltive language of the
civil service and the elite, who were members of the nolalitgy the upper middle classes,
whereas the average people spoke Flemish dialect. In the secéraf Had seventeenth

century the Frenchification increased in the fields of administrand education and French
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became the language of prestige since it was spoken by thendlie cities. Nevertheless,
Dutch remained the language of education in primary education, in Caodchn the local
council. The French Revolution of 1789, however, meant a repression of Dutathand
minority languages: Dutch was banned from all sectors of pul#icahd from education,
whereas French was one of the most prestigious languagesoinkalfope (van der Sijs &
Willemyns 2009). This changed when William of Orange reunited\iégherlands; and by
referring to the former unity of the Netherlands he wantechtinthern and the southern parts
of his kingdom to have one language in common: their mother tongue Dutt819 it was
decided that from 1823 onwards Dutch would be the obligatory languatieefpublic life in
all Flemish provinces, despite the fact that French was still used for callegeiech (van der
Sijs & Willemyns 2009). During this period, however, the inhabitahtanders did not feel
closely connected to this Dutch, since they spoke Flemish dialbatsy differed from the
obligatory Dutch that was spoken and standardized in the Northern péne dinited
Kingdom of the Netherlands. The reason for the lack of standardizatitwe iSouthern part
was the split of the Netherlands into a Northern and a Southermph#g sixteenth century.
The independent Northern part attracted many intellectuals thienSouthern part and thus
Flanders was cut off from the standardization process in théétorprocess. Consequently,
after Belgium’s independence in 1830, French became again the doramgudge, since the
most powerful people in Belgium still spoke French and Flanders dithavee a standard
language of its own. Nevertheless, a small group of intellecteaisted the Frenchification
and came up for the right of Flemish people to speak Flemistcdi#this was the start of a
struggle that would later be called the Flemish Movement (‘Vé&aBeweging’). Thanks to
this movement Dutch was officially acknowledged as a Belgiagukage, next to French, in
1898. Another important issue within the Flemish Movement was to clihedganguage of
education at the University of Ghent from French to Dutch. When tlésion was
accomplished in 1930, this meant not only that people from Ghent and Flanditdrom
now on be educated in their own language, but it also contributed to #rerass of the
Flemish identity (ibid.). In 1963 the initiated actions of the FlerMslvement resulted in the
subdivision of Belgium into a Flemish part, a French part and a &epart, which in the
case of Flanders meant a greater consolidation of the offiaialssof Dutch (van der Sijs &
Willemyns 2009).
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4.2. Current linguistic situation in Ghent

Nowadays the majority of Ghent's inhabitants speaks Dutch, amiewant part uses the
city’s dialect for colloquial speech. Of all cities in Flandegehent’s dialect is the one with
the most distinctive characteristics. Speaking terms of thedlli#ndscape of Flanders,
Ghent would be considered an island among all other dialecttaiudfs; the difference
between the dialect of Ghent and that of its surrounding rural aseasmarkable
(Taeldeman). The Ghent dialect only gained place outside its atsoin the municipalities
that were already part of the city before World War lidékerg, Gentbrugge and Sint-
Amandsberg. One of the most remarkable characteristics dfaleet of the city is the use of
French words; examples aabat-jour (shaded lamp) aabuseren (to abuse). The presence of
these words in the dialect is linked to Ghent’s history. In 1830, the wikan Belgium
became independent, French was chosen as the official languagé. Weenthe language of
culture, politics, administration, education, etc. while the Dutch-spgatommunity barely
had any political or economical power. For instance, around 1900 10% of Ghent’s inhabitants
spoke French, mostly members of the nobility and the upper classeadBlys only a small
percentage of Ghent’s oldest inhabitants speaks Frenchrgsiafranca.

Apart from autochtonous people, a considerable part of Ghent's inhab#ents
immigrants. The largest part of them has the Turkish nation®@99 people), followed by
the Dutch (1908 people), Bulgarian (1236 people) and Slovakian nationality &bpée)
(https://dofi.ibz.bg In total, Ghent is inhabited by 152 different nationalities; thugt &men

Flemish dialect, an amalgam of different languages are spokbis city. Consequently, this
city has due to its multilingualism also a multicultural outlowljich is reflected in its
linguistic landscape. Therefore, it can be stated that ttyeofi Ghent can serve as an

interesting subject for a study about its linguistic landscape.

5. Choice of survey areas within Ghent

Before turning to the quantitative analysis in the next chagterivto axes central to this
study will first be outlined. First, 1 will provide some contegfjarding the location of each

axis on the map together with their historical importance focitlye Subsequently, each axis
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with its own characteristics will be linked to the central footishis study in terms of their

linguistic diversity.

5.1. Axis Sint-Michielshelling — Bevrijdingslaan (axis )

This axis starts from the city centre in and runs in north-diesttion towards the outskirts
of Ghent, more specifically the Brugse Poort neighbourhood. As repedsbptfigure 4
below, this Centre-North axis encompasses the following stregfisinbeg from the centre:
Sint-Michielshelling, Sint-Michielsstraat, Hoogstraat, Brugsefsb@at, Noordstraat,
Phoenixstraat, Emilius Seghersplein and Bevrijdingslaan.

The starting point Sint-Michielshelling can be situated neaKtirenmarkt, which is
a big square located in the centre of Ghent. In tHeab@ 11" century the Korenmarkt served
as the central place for the trade in grain and seeds. Moreovéotiemarkt was also the
point of departure for journeys to nearby cities and municipalMlesiadays this square still
functions as a commercial centre in having several pubs andreggsaand being connected
to the main shopping street Veldstraat. Moreover, it is also dingegoint for tourists
because several historical buildings, for instance the old Postdfid the Sint-Nicolas
church have their place at the Korenmarkt.

From Sint-Michielshelling we go through the Sint-Michielssiraddoogstraat and
Brugsepoortstraat. This is where the Brugse Poort asets.slt is located in the northwest
corner of the city, and more specifically, part of the ring 8 @&®ntury housing. The name of
this area is derived from its function as a town-gate in the middle ages. Qhisigate, there
was a road that went from Bruges to Mariakerke, of which afterlis one of Ghent's
municipalities. Today, part of this road still exists under theesaof the streets Noordstraat,
Phoenixstraat and Beuvrijdingslaan; note that these streetdsargat of this axis in this
study.

Previous research in this neighbourhood has been conducted by Blomtralert
2005; and is concerned with the polycentricity and the interactiorgiimes in this
neighbourhood. The first section of their article provides more background rimdion

about the Brugse Poort and states that this neighbourhood has its arithe 19 century,

" Blommaert, J., J. Collins & S. Slembrouck (200Bplycentricity and interactional regimes in ‘gldba
neighbourhoods’Ethnography, 6:2, 205-235.
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when Ghent’s textile industry attracted many people from rural areas ¢ityrant turned this
area into a working-class neigbourhood. From the 1960s onwards the atiomdnto this
neighbourhood started “as part of a state-organized labor-immigrateve from the
Mediterranean into western Europe, and attracted by the prospeetaoied labor in the
textile factories” (Blommaerét al 2005: 208). The Mediterranean immigrant working-class
mostly resided in the side streets, whereas the autochtonous nmasdi@ccupied the houses
along the “main traffic arteries” (209). After the declinetloé textile industry in the 1970s,
the unemployment caused the Brugse Poort to become one of the @weeassin Ghent,
offering cheap housing to the new laborers. Blommaiett point out that the unemployment

influenced the stratification of this area and gave it the perception ofiatatem’:

The middle-class shops gradually closed down or moved out due to lackrefdsuis
the neighbourhoods; empty shop windows became a feature of the appeairdne
neighbourhood, and some of the premises were in time taken by *athops: Turkish
bakeries and groceries, telephone shops, launderettes, ‘ethnic’ hdrsca#és.
(Blommaertet al 2005: 210)

Since the 1990s also immigrants from the Balkans, Eastern Europgbeafdr East
were drawn to this area; which meant a re-organization ofatieig’s stratification (ibid.).
Nowadays, this area is inhabited by a blend of autochtonous Belgian @ewpla large
immigrant group, mostly of Turkish or Maghrebian descent. The ethnomahtmix of the
population is reflected in the general outlook of the neighbourhood as it is known today: along
the main traffic artery, which is part of this axis, comrarenterprises of both Belgian and
foreign origin exist next to one another. This is of interest this study, since the
multilingualism of this neighbourhood as it is reflected on the shgys swill be contrasted

with the (presumed) monolingualism of the shop signs encounteregl thl®ieginning part
of this axis.
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Figure 4: axis Centre — North-West

5.2. Axis Koophandelsplein — Sint-Pietersstation (axis)2

The second axis investigated in this study also starts abthmercial centre but runs in the

opposite direction and is oriented to the South; in particular to teéP&iters railway station.

As shown on figure 5 below, this Centre-South axis consists of thewioli streets and

squares, starting from the centre: Koophandelsplein, Nederkouter, ksapajortstraat,

Kortrijksesteenweg and Koningin Elisabethlaan.
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Since this stretch is also part of the route of tramline 1, wkighthin Ghent the most
important connection between the north and the south of the city, the lostbig tramline
is of importance for motivating the choice of this route for thislt It started when during
the 1830s the view of Ghent changed from a typical city from tidellenages with several
green spaces to an industrialized city. Apart from the indliz&i@n there was also the
mechanization of the transport and the use of the tram in the ajyserve as a symbol of
this. At first people were transported along this tramline leams of a horse car, but from
1899 onwards the horse car was replaced by the electrical tramaddys tramline 1
transports people from the centre to the Sint-Pieters railtediprs (or vice versa), which
was built on the occasion of the World Exposition of 1913 and is now one diugiest
railway stations in Belgium.

Nowadays this axis is predominantly for the transport betweenittyie commercial
centre and Ghent’'s most important junction for arriving or leapegple. The commuters
that use this road mainly are either tourists who are on thgitomhe historical centre, since
the centre is the area of interest of tourists, or people whonatieeir way to or from work
and therefore go along this axis on an almost daily basis. Thisegmiblat the linguistic
landscape of this second axis has a different outlook in companisbe linguistic landscape
of the first axis. In the case of this Centre-South axis, it can be expeatédelsignage in the
beginning of the axis will be commercially oriented as the &xat this point still part of the
touristic area, whereas as we are moving further along the axis towardswhag station, the
signage may be adapted to the fact that this road is raedyfoisleisure-purposes, neither by

tourists nor by people working or living in Ghent.

Chapter 2: Quantitative analysis

The foundation for the research of this thesis consists of a suintkg signage in the street
landscape along two virtual axes on the city map of Ghent. Photodgnapbdeen taken in

each survey area and have been classified in folders acctodangs, stretch and name of the
commercial establishment Afterwards the photographic matermlkwalyzed in Excel using

the ethnolinguistic vitality score system as it was explaine@hapter 1, section 3.4. This
allowed me to calculate for each stretch the ethnolinguistiditE@$ain an absolute and

relative manner and this for each language category.
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This chapter presents the results of the quantitative analysisakjeneral description
is given of the overall linguistic landscape for both areas, feitblwy an overview of the
different categories - locations with a commercial intent behgn¢p a national chain or
being a privately owned business - and subcategories - bookshops andveatiag - of
places for which the signage has been recorded. In each sectresuhs obtained for each

area will also be compared with each other.

1. Overall linguistic landscape

1.1. Axis 1: Sint-Michielshelling — Bevrijdingslaan

1.1.1. General overview

Before entering into a more detailed description of the datmliatic perspective of the
linguistic landscape is depicted based on what one could expeq Hie axis given its
location on the city map of Ghent.

Given the distribution of inhabitants and the proportion of the spoken langiumges
Ghent, Dutch should be the most present and dominant language on both axepiebtigse
it is expected that on this axis Dutch will have the overall lsigbeore, both from a relative
ethnolinguistic vitality and a dominance indication point of view.

Regarding the other languages, one could expect English to statigety high
especially at the beginning of the axis close to the centres part is close to the
Korenmarkt, which is one of Ghent's most prominent places for teubising the city’s
biggest historical market place. On a daily basis a considemabier of tourists visits the
Korenmarkt and its surrounding area; therefore it can be edétat the signage may be
adapted to speakers of English. Moreover, as has been observed in pstwibes, the
occurrence and use of English in cities has been growing sintasthiecades. As Cenoz &
Gorter point out, “the omnipresence of English in linguistic landscepese of the most
obvious markers of the process of globalization”, which is “a proceasallyslefined in
economic terms of markets, production and consumption” (Cenoz & Gorter Z00%When
commercial spaces use English in their signage, they “ainti@asing their sales” and thus
the presence of English “is motivated by economic reasons” (iBidgther reason why we
can expect the importance of English especially in the centheisse of the language on
signage as a result of the process of ‘language festigimzathe phenomenon of language
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fetishization occurs in advertising when languages do not function aseans to
communicate, but instead are used for their symbolic value. TihyghislEmanguage could be
considered as a symbol of “youth, [...] progress and modernity” (Keabliyalds 2000: 76).
Hence, we can expect English to be popular for the use on signaiges asnsidered a
fashionable languag&urther along the axis, on the other hand, | expect that the aficore
English will gradually decrease as we are approachingenehery of the city. Regarding
the dominant versus subordinate position of English, | expect this langoalge most
frequently used either on par with other languages in mulidihgignage or it is used for
additional comments or minor translations in the signage.

When looking to French, this language is expected to be especedgnpron the first
stretches of this axis, and this basically for the sameomeaas for the English language.
First, the beginning of this axis is located in Ghent's togrestea, hence the signage in this
part may be adapted to a French-speaking public. Secondly, Frendisode present in the
central area of the city due to language fetishization. Theckréanguage is not only
associated with culinary appraisement but it also has becomecial $ieroglyphic for
femininity, fashion and beauty in intercultural advertising commurmicat{Kelly-Holmes
2000: 74). Since | expect this kind of language fetishization to be most noticed imtiteeofe
a city, French may also be most prominent in this area, nelesthpredominantly in an
‘additional’ position on signage. When walking further along the dxsssume that the
occurrence of French will decrease until we arrive at thenbiegy of the Brugse Poort area.
Towards the end of the axis, which is located in the Brugse Paart laexpect the score of
French to increase again, which is due to the fact that adevable part of the immigrants
living in the Brugse Poort is Moroccan. Since French is onéhefofficial languages in
Morocco and thus also spoken by most people originating from this cowetnynay expect
that French is used asliangua franca in this area and that therefore French will score
relatively high in the signage found in this neighbourhood. Consequenrdlgo lexpect
French to be found on signs with ‘equal’ multilingualism.

Finally, regarding the ‘Other’ languages, | expect that tategory will have a rather
low score at the beginning of the axis and if other languagegresent, then they will be
predominantly used to provide additional elements on signage. As wdusthiér along this
road, the presence of other languages should gradually increaseaggproach the Brugse
Poort, since this area is also inhabited by speakers of Turkish or Arabic.
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1.1.2. Quantitative analysis

The quantitative analysis for the different language categoriesbban conducted on a
collection of 181 commercial spaces that have been identified atengxis. Figure 6
provides an overview of the distribution of the commercial spacesyahe axis and the
numbers refer to the units identified for each stretch (7 in tofahe axis. The number of

units ranges from 18 (stretch 2) to 43 (stretch 4).

50
45 43

40
35 33

30
25 22 23 23

20 19 18
15 -
10 -
5 .
0 - . . :
2 3 4 5

6 7

Figure 6: total number of units (axis 1)

The following series of figures (7a to 7g) gives a visual reprtasion of the results of
the quantitative analysis of the data by means of the EV sgstens The different figures
represent the different stretches along the axis beginning atrtre of the city and show the
relative EV scores and the frequency of dominant or subordinate positeacoflanguage
category on each stretch.

The circle diagrams in the left panel present the proportion afethve EV scores
for each language category. As explained in Chapter 1, téveescores of each language
category are calculated by dividing the absolute EV scores bfl@aguage by the number of
units on each stretch. The total value of each circle diaghamys ranges between 3 and 5,
depending on the number of units and the absolute EV scores of eaohgarzpategory
within each stretch. The right panel in each figure shows howy riaes (frequency) each

language occurs in a dominant or subordinate position, i.e. as exchmive 4) or dominant
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(score 3) language, as equal to (an)other language(s) ifimgukl signs (score 2) or as a

language used for additional elements or minor translations (score 1).

10
9
8
7
B Dutch ° H exclusive
E English > E dominant
= French 4 mequal
m Other 2 m additional
1
0
Dutch English French  Other

Figure 7a: stretch 1, axis 1

12
10 A
8 .
B Dutch H exclusive
® English 6 =dominant
= French 4 = equal
u Other B additional
2 .
0 .
Dutch English French Other

Figure 7b: stretch 2, axis 1
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Figure 7c: stretch 3, axis 1
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Figure 7d: stretch 4, axis 1
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Figure 7e: stretch 5, axis 1
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Figure 7f: stretch 6, axis 1
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Figure 7g: stretch 7, axis 1

From the data presented in the different figures, the following observations catdbe

Looking at the overview of the relative EV scores in the cidédgrams, it is evident
that Dutch is the strongest language along the whole axigpasted. As can be concluded
from the frequency tables, this language is either used in @duasesxe way in monolingual
signage or as the dominant language.

English scores particularly high on the first three stretciidbe axis, followed by a
clear decline on stretches 4 and 5. From stretch 6 onwards, howeVeY, fuere of English
rises again, which contradicts with my expectation that Englmidvmaintain a low score
along the remainder of the axis. The English language is mostlytasgrovide additional
elements on signage, but is also found a few times to occur axc¢hesive language on
signage.

The French language generally has the lowest EV score #ileraxis and only once
exceeds the EV score of another category, i.e. on stretch 2 esreh has an EV score of
0,39 and the ‘Other’ category only scores 0,17. French also scoydswean the second half
of the axis and even is absent on the last stretch. From thesfrey tables it can be deduced
that French is as expected predominantly used for minor commepastial translations as it
occurs mostly in the ‘additonal’ position.

The category of ‘Other’ languages (in this case Turkishbi&rdtalian, Spanish and
Czech) score relatively low on the first half of the axis, whsitheir presence clearly rises on
the second half of the axis, which is as expected. Despit@at¢hehat the presence of the

‘Other’ category rises along the axis, the use of the languiagthis category is generally
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restricted to additional elements, which, especially for thersktalf of the axis, was not

expected.

1.2. Axis 2: Koophandelsplein — Sint-Pietersstation

1.2.1. Introduction

Similarly as for the other axis, a cursory first assessmiethe linguistic landscape along the
axis is provided. In general, a similar trend as for the previossseixpected, but given the
location some different occurrences of languages seem plaustigect again that Dutch
will have the highest relative EV score and the highest frequehogxclusiveness or
dominance along the axis.

Secondly, one can assume that the English language will scoreetglaigh along
the whole axis, for the same arguments as explained in the preeiimsRegarding the
dominant or subordinate position, | expect that English is likely touder for equal
translations and additional elements especially in the beginnintharehd of the axis, since
both the square Koophandelsplein and the neighbourhood of Sint-Pietees rsiition are
junctions where a lot of tourists come together on a daily .b@sighe stretches along the
middle of the axis, on the other hand, | expect English to be predoiyinaet for minor
translations or slogans and therefore to be found in the ‘additional’ position.

As regards French, it is expected that this language witeggarticularly high in the
centre, linked to the phenomenon of language fetishization, wheoegstle remainder of
the axis its score may be very low. One can also expectasses for English, that French
will be found mostly in equal and additional position on signage offirgteand last stretch
of the axis, whereas along the axis itself French wilptezlominantly used for additional
elements on signage.

Finally, the ‘Other’ category is expected to score rather lowgathe whole axis; and
when ‘other languages are present on signage, they will balynased for additional

elements such as names of for instance Chinese or Italian restauranteinttbef the city.

1.2.2. Quantitative analysis

Before turning to the relative EV scores and the frequencystatile figure 8 provides an
overview of the number of commercial spaces identified on eacklstiing the axis. In
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total, 168 commercial spaces were encountered. The number of ugis feom 18 (stretch
5) to 38 (stretch 6).

40 38

35

34

30 77 29
25 77
20 18
15
10

5

0 T T . . T

1 2 3 4 5 6

Figure 8: total number commercial spaces axis 2

The figures 9a-9f present the EV scores of each languagacbnst&etch together
with a frequency table that displays the dominant or subordinategmosfteach language on
each stretch. As explained in the previous section, the circtgadis in the left panel
presents the relative EV scores. The frequency tables in the rightshbamehow many times
each language occurs in a dominant or subordinate position, i.eclasiex (score 4) or
dominant (score 3) language, as equal to (an)other languagefajtiimgual signs (score 2)

or as a language used for additional elements or minor translations (score 1).
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Figure 9c: stretch 3, axis 2
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Figure 9d: stretch 4, axis 2
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Figure 9e: stretch 5, axis 2
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Figure 9f: stretch 6, axis 2

The overview of the relative EV scores confirms that Dutch ovésathe most
prevalent language and, as shown in the frequency tables, is pnaddsiiused as the
exclusive or dominant language.

Looking at the EV scores of English, we see that this langhageas expected
generally the second highest scores and is significantly present on the first two stretches
than along the remainder of the axis; this may be due to thehf#cEnglish is used as a
lingua franca in the touristic centre. From the frequency tables it can bdumted that the
position of English is indeed the strongest in the beginning and the é¢hd akis and on a

few linguistic configurations is even found to be the dominant langwalgeh exceeds my
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expectations. Nevertheless, on each stretch of the axis, Erglisbstly used for additional
elements and only occurs a few times in the exclusive or dominant position.

The French language generally scores very low but cleadyits highest score on the
last stretch and not in the beginning of the axis, as | expected. Regarding tioa posihich
this language occurs, French is indeed almost exclusively usedidiional elements on
signage.

The category of the ‘Other’ languages (German, Spanishantallkrainian, Latin,
Japanese and Chinese) has its highest EV score on stratchmaintains a low score along
the remainder of the axis, which is as expected. Considerirfietiigency tables, we see that

the ‘Other’ category is predominantly found in the ‘additional’ position.

1.3. Comparative analysis of the data from both axes

An important observation to be made before drawing conclusions from a companatixssa
of the respective data sets is the fact that along both axesithiger of units is of the same
order of magnitude and the range of units on the stretches alonaxighes similar, as
illustrated in figures 6 and 8.

The following observations can be made based on the relative EVisefalifferent
language categories. When comparing the relative EV scorexi¢y for the different
stretches (x-axis) along both axes as shown in figures 10a and 11a,at ihateDutch is the
most powerful language : the relative EV values range froo43 This is logic given the fact
that the implied readership of the signage is predominantly Bystedking and Dutch is the
predominantly used lingua franca in the city and the region of Flendéath regard to the
ethnolinguistic vitality of English, the scores vary on both axesdwivd and 1. However, it
is fair to state that English scores slightly higher indase of axis 2 than on axis 1, since
English scores only two times lower than 0,5 on axis 2, whereas ®m diis occurs three
times. Moreover, in comparison to the ‘Other’ category and Frenchjskngcores also
higher on axis 2 as the scores of these two other language tgetwer rise above those of
English on this axis. Interesting to note is that on axis 2dbees of English tend to mirror
those of Dutch: when the scores of Dutch decrease, those of Englisase and vice versa.
Generally, we can state that English occupies a significantiggoswithin the linguistic
landscape of both axes.

Considering the EV scores of French, we note that on both ax&3/tseores range

between 0 and 0,5, and it occurs three times on each axis that tlseoE/is 0. When
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comparing the scores of French for each axis, we see #rath-clearly has higher scores on
axis 1, whereas the scores on axis 2 are equally low as thtise ‘@ther’ category. In the
case of axis 1, French scores in particular very high in theeceftthe city, which is
especially due to the presence of some commercial spacea Wigdnch name, such as the
Vietnamese restaurant “Riz d’Or” or the antiques store “aim PPerdu”. Thus, we can state
that the presence of the French language on axis 1 seemsuhlefdanguage fetishization
(cf. supra).

Finally, when observing the relative EV scores for the languhgésging to the
‘Other’ category, we see that these languages clearly bagiter on axis 1 than on axis 2 :
on axis 1, the scores vary between 0 and 1, whereas on axisc?riee &e always between 0
and 0,5. Moreover, on axis 1 it seems that the ‘Other’ categarympeting with English,
since their scores both vary between 0 and 1; and ‘Other’ scotes ltigan English on the
last three stretches. On axis 2, on the other hand, the scores ‘Githie€ category are
generally on a rather equal footing with the scores of FreRegarding the languages of
which this category consists on axis 1 there is a clear differbetween the centre and the
periphery (see Excel file): towards the centre the ‘Othaiegory predominantly consists of
Italian and Spanish, whereas closer to the periphery of the raxist present ‘Other’
languages are Turkish and Arabic. Therefore, we can concludan ttheg case of axis 1 the
central area is dominated by European languages, whereas ipetipheral area the
immigrant languages are more prevalent. Considering the largyohg@ther’ on axis 2 , on
the other hand, we note that both in the central and the peripherabfatieis axis the

dominant other languages are European, such as Spanish and Italian.
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Figure 10a: relative EV scores axis 1
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Figure 11a: relative EV scores axis 2

In order to have an idea of the tendencies of the ethnolinguistlitigg of the
languages along the stretches on the axis from the centre petiphery, straight lines were
added on the figures 10a and 1la by means of Excel, showing whdtreguage tends to
rise or to decline. In figure 10a we see that the scores Cmgiish and French decline,
whereas the ‘Other’ category’s rise. Regarding axis 2 @iglita), we observe that the
presence of Dutch rises, whereas English declines and French shmsvssing only slightly.

The scores of the ‘Other’ category, on the other hand, stagoatgthe whole axis. In other
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words, axis 1 shows a positive evolution for the ‘Other’ categohgreas axis 2 presents a

rising evolution for Dutch.

The figures 10 b-e and 11 b-e below give an overview of the frequ@ipleg for each
language for the several stretches along the axis. Ifongpare the figures 10b - 11b for
Dutch, we see that on both axes the exclusive and dominant positioad, pereas it
barely occurs that Dutch is used for equal or additional tramstatlt should be pointed out,
however, that the number of ‘additional’ occurrences is larger mnlag/ in total) than on
axis 2 (2 in total). This observation is not surprising, sinaevant part of axis 1 is located
within the immigrant neighbourhood; hence it is no surprise that tHeefOtategory will

occur more in equal multilingualism or in the dominant position at the expense of Dutch.

Dutch: axis 1 (Centre - NW)

25

m exclusive

® dominant

equal
m additional

Figure 10b: frequency table Dutch, axis 1
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Dutch: axis 2 (Centre - South)
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Figure 11b: frequency table Dutch, axis 2

Looking at the frequency tables for English as presented in $igure and 11c, we note that
on both axes English is most frequently used for additional elememis. i@portant
difference between the two axes is that English is mouémtly used as the exclusive
language on axis 1. On axis 2, on the other hand, English appearseqasntly on signage
with equal multilingualism than on axis 1. This would fit the asswnpthat in the case of
axis 1 English is also used as a lingua franca in the gnami neighbourhood apart from

functioning as a tourist language in the centre of the city.

English: axis 1 (centre - NW)
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m exclusive

® dominant
=equal
m gdditional

Figure 10c: frequency table English, axis 1
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English: axis 2 (centre - South)

1 14 14
14
12
10 M exclusive
8 ® dominant
6 m equal
4 = additional
2
0

1 2 3 4 5 6

Figure 11c: frequency table English, axis 2

As regards the French language, we can deduce from the frequielesypi@esented in figures
10d and 11d that the ‘additional’ position for this language prevails on keth A first

remarkable difference between the two axes is that Frenchsateae times as the exclusive
language on signage on axis 1, whereas this is never th@mtapsas 2. Secondly, French

occurs more in equal multilingualism on axis 2 than on axis 1.

French: axis 1 (Centre - NW)

4,5 2 a

m exclusive
E dominant
mequal

1 1 .
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Figure 10d: frequency table French, axis 1
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French: axis 2 (Centre - South)
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Figure 11d: frequency table French, axis 2

When looking at the figures 10e and 11le for the ‘Other’ categoowbele see that this
category is on both axes mostly used for additional elemensholild be pointed out,
however, that the number of occurrences of ‘Other’ language<iusaxe, dominant or equal
position is clearly larger on axis 1 than on axis 2. In the casai®fla this means that
Turkish, Arabic, ltalian, Spanish and Czech generally are more dominantGleaman,
Spanish, Italian, Ukrainian, Latiddapanese and Chinese on axis 2. These results are in
agreement with the fact that a considerable part of axis 1heeBtugse Poort area, is
inhabited by immigrants. Despite the fact that the position obtier languages is generally
restricted to additional elements, which implies that also inntineigrant neighbourhood the
targeted readership is a mixture of both speakers of Dutch aakkesp@f other (immigrant)
languages, they tend to claim a stronger position within thegrant neighbourhood than
along the remainder of the axis.

When looking at the analyses, we see that these languages often are useddoahddit
elements since they mostly occur in the name of the shops. linsth@dce such foreign shop
names can be used “to give a product or a shop a foreign flavor” (&u&a09: 144) as a
means to “appeal to emotions through the connotations of languagés\§adz009: 143).
Secondly, when such commercial spaces are owned by immigrantsnindhe goods that
are sold but also the name of the commercial space in their natiggage can serve to

maintain a connection with their homelghth other words, as formulated by Mankekar

8 Examples of such commercial spaces are the ChResturants “Golden Ring” and “Ocean City”, whotea
display their name also in Chinese; the Czechoklanadood shop “Kleer Potraviny”, the Turkish baker
“Bayram Paa”, etc.
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(2002) such shops try to “participate in the creation and consumptioscgfudses of the
homeland” (Mankekar 2002: 81).

Other: axis 1 (centre - NW)

14 13

m exclusive

E dominant

=equal
H additional

Figure 10e: frequency table Other, axis 1

Other: axis 2 (centre - South)
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Figure 11e: frequency table Other, axis 2

1.4. Top-down vs. bottom-up signs

As mentioned above both official (top-down) and non-official or private (bottom-um aig
included in the study, with the large majority of all the encoudtsigns being of the bottom-
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up type. Concerning the difference in linguistic configuration betwbese two types, it was
observed that private signs tend to display multilingualism, whertéiagal signs are more
considerate of the official language policy of Flanders by displaying monalifutch.

Nevertheless two exceptions to the trend of official signs shouplb&rward. The
first one is a sign located near the Sint-Michielshelling, inligea pedestrian area (figure 12
below). This sign displays apart from Dutch also French, EnghshGerman, which is due
to the fact that it is located near the Korenmarkt, which isobilee city’s important touristic
areas as it is a historical market place. Since a lobwists walk around there on a daily
basis, this sign is conformed to an international implied readerdigpsdcond exception is a
monument encountered in the Bevrijdingslaan and will be extensdisbussed in the
gualitative analysis of this study (chapter 3).
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Figure 12: voetgangerszone, axis 1

T !ﬂ

PR ."

(L0 M

50



2. Category 1: Commercial spaces belonging to a natal
chain

2.1. Introduction

The first category represents commercial spaces belongiagational (or Belgian) chain.
The presence of national chains on each axis is expected tgedalith the classification
of the axis to be of the ‘up-market’ or of the ‘down-market’ typeisTdistinction can be
made on the basis of the kind of commercial spaces that is foundtaéagis. Considering
axis 1 in this context, one will tend to find here commergatss which offer products for a
merely cheap price representing the ‘down-market’ type. iShespecially the case for the
(privately owned) commercial spaces located towards the peripheral éinesBotigse Poort;
think of local hairdressers, groceries, bakeries and shops that offer foredgreyst Therefore
this axis can rather be considered to be of the down-market typeg Ahe axis 2, one
expects to encounter commercial spaces that offer goods of tleelumarious kind, such as
clothing or lingerie shops, perfume stores, travel agencies, l@g . distinction amongst the
type of market is relevant for this category of commeérsjzaces, because one expects
commercial spaces belonging to a national chain to be locataa @mea that is of the up-
market type which is less influenced by local shops. Based ondhssderation, | expect a
fairly large number of national chains to be present along tise2axvhereas the number of
national chains along the axis 1 should be rather small.

Regarding the language used on displays, one can expect thatitiom pdsational
chains is somewhere in the middle between the internationaiscloai the one hand and
privately owned commercial spaces on the other. For the internatioaials (which are not
covered in this study) we can assume that the languages oaydapl aligned with the
official language policies of Belgium and not with the langsagpoken by the local
ethnolinguistic communities, which implies that predominantly DutatiaarFrench will be

displayed, and languages belonging to the ‘Other’ categorybwikibsent. Privately owned

° In this study the term “national chain” encompasse types of chains : chains across the natidetgium
and more local chains with branches within theaegif Ghent. An example of the former type is thtanal
bank “Fintro” which has 330 independent agenciessscBelgiumiww.fintro.bé). The travel bookshop “Atlas
& Zanzibar”, on the other hand, has one shop innfBhad one in Sint-Denijs-Westrem (www.atlaszanzii®),
which is a municipality that is part of the city @hent; therefore “Atlas & Zanzibar” can be consétkan
example of the latter type of national chain.
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commercial spaces, on the contrary, tend to be influenced byodtlaé ethnolinguistic
dynamics and therefore will display more ‘Other’ languages, @dsxeDutch and/or French
are less prevalent on signage. As regards the use of Erggligte$e both categories, we may
assume that this language will be equally present, either betasissed as a lingua franca
or as a result of language fetishization. Since in this casenttmuntered national chains are
located within the officially Dutch-speaking region of Flanders, aan assume that within
this category Dutch will be the prevailing language on display. lDigcexpected to be
followed by English, whereas the number of displays of languadesdieg to the ‘Other’
category is assumed to be small.

In the following sections the results of national chains idextifin each axis and their
relative ethnolinguistic scores will be presented and discussedinhiportant to notice that
the data set is consisting of a limited number of entries and lcaneeeed to be taken when
observing trends along the axis since they can be influencecelyyrésence of a few eye-

catching establishments.

2.2. Axis 1: Sint-Michielshelling — Bevrijdingslaan

A total of 17 commercial spaces belonging to a national chaie amcountered. The figure
13 displays the number of commercial spaces on each stretcHingeat the occurrence of
national chains is present along the whole axis. The highest numipeti@fal chains is

found on stretch 4 (7), wheressetch 2 has the least national chains (1).

4,5

3,5

3 3
2,5 -
2 2 2

2 .

1,5 -
1

1 .
0,5 | I

0 n T T T T T T

1 2 3 4 5 6 7

Figure 13: total number national chains, axis 1
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A similar approach is followed as for the overall linguistiedscape (cf. supra), with
a set of figures (14a-g) presenting an overview of the rel&Wescores and the frequency
tables of each language for each stretch.

2,5
Stretch 1 ,
0,00 0,00 2 1
1,5 - .

1 1 m exclusive
= Dutch 1 = dominant
® English 05 = equal
. ’ .

French 00 00of| 0000 ooop ™ additional
u Other 0 - : : :
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Figure 14a: stretch 1, axis 1
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Figure 14b: stretch 2, axis 1
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Figure 14q: stretch 7, axis 1

In line with my expectations, Dutch is the most powerful languagde national chains’

linguistic landscape of this axis, followed by English. The preseof the ‘Other category
(Spanish) on stretch 4 is remarkable but is this is linked to #seipce of the driving school
“Rijschool Merelbeke™: this entity is a local national chain hgvalso a display of an ‘Other’
language. Considering the frequency tables above, we see tehtdagurs on six out of the
seven stretches as the only exclusive and/or dominant languaget éoxr stretch 6 where
both Dutch and English are in the exclusive position. English and ther'@#tegory, on the

other hand, are predominantly used for additional elements on sigAag@teresting

observation is the fact that French is never present on sigiidis category along this axis.
In conclusion, we can state that the expectations for the natubraahs are generally
confirmed in the case of this axis, since the national chainsdndéiect the official language
policy of Flanders. The relatively high score of English caaligmed with its status of being

a fashionable language.

2.3. Axis 2: Koophandelsplein - Sint-Pietersstation

As expected, a larger number of national chains is present axifis30 in total. Figure 15
represents the number of national chains on each stretch of th@laxisumber of national
chains is highest in the first half of the axis with a total®f (5+6+8), whereas along the

second half of the axis only 11 (3+3+5) national chains were encadintghech is as
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expected. The highest number of national chains is found on stretchvégh@eas stretch 4

and 5 each have the lowest number of national chains (3).

8
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5 5
3 3

2
1
0 T T T T T

1 2 3 4 5 6

Figure 15: total number national chains, axis 2
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The figures 16 a-f present the EV scores and the frequency tables of eachddngua
each stretch.

3,5
Stretch 1 NE 3
00 2,5 -
2
2 = exclusive
E Dutch 1,5 - ® dominant
® English 1 - = equal
® French 05 - = additional
m Other 00 0008 0000 0000
0 B T T T 1
SN X o
QO {O'Q% Q@ O\

Figure 16a: stretch 1, axis 2
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Figure 16f: stretch 6, axis 2

From the data shown in the figures above, one can conclude that alse arighibutch has

the highest EV scores, followed by English. My expectationsraparticular confirmed as

regards the first half of the axis, since along this part onlgiband English are displayed. In
the second half of this axis, on the other hand, all four languaiggaries are present,
nevertheless with Dutch and English still having the highest Ekéscé few peculiarities on

some of the stretches are linked to some specific establishr@enitretch 4, the book shop
“Atlas & Zanzibar” is present; this is a local national chain bookshop offenaps and travel

guides in several languages (for a more thorough discussidnsabdokshop, see Section
2.5.2). In the case of stretch 5, it is the local national chainr¢$f&’) that is responsible for

the presence of the ‘Other’ category (Japanese). Finally, on stretehr&hhs also displayed

triggered by the real estate office “Agence Rosseel”, mpeeifscally because of the word
“agence”, which is assumed to be the result of language fetigin, i.e. as a more
fashionable substitute for the Dutch “agentschap”. When looking at ¢eeincy tables

above, we see that Dutch occurs always as the exclusive or dor@ngoage, whereas
English, French and ‘Other’ are in the position of additional language.

2.4. Comparative analysis of data from both axes

When comparing the relative EV scores of the national chaing #ienstretches of both axes
as presented in figures 17 and 18, we see that Dutch is theeptelaalguage on display. The
next language of importance is English, which scores particularly high echdéref axis 1 at

the expense of Dutch. Both French and ‘Other’ have the lowest soardsth axes.
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Generally, we can state that the relative EV scores ef lagre the most in accordance with
my expectations, since French is not present and ‘Other’ occursmeay This observation is
somewhat peculiar, since it is axis 2 that has the most natbaas due to its up-market
outlook. This can be explained by taking into account the influence of thbemuwh local
national chains on each axis. As has been observed above, this tygerddl rdain tends to
display other languages than Dutch and English only, such as Fret@panish. In the case
of these two axes, | observed that axis 2 has a large numbegsef lthtal national chains,
whereas axis 1 has a smaller number of national chains ofyfigs This can serve as an
explanation for this at first sight peculiar results. In conclusi@n¢an state that on both axes
the national chains are in compliance with Flanders’ officiagleage policy, which is
reflected in the high scores of Dutch.
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Figure 17: relative EV scores national chains, axi$
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Figure 18: relative EV scores national chains, axi2

3. Category 2: Privately owned commercial spaces

3.1. Introduction

The expectations for the category of privately owned comuadegpaces, will not be
extensively outlined, since the introduction of the category of #immal chains already
contained some statements about the language on display in thef gaseately owned

commercial spaces (cf. supra). Moreover, since the major palteotommercial spaces
encountered along the axes consists of privately owned spacessihe of the quantitative
analysis of this category will resemble those of the ovéirgluistic landscape (cf. supra).
Therefore, the relative EV scores of each axis for thisgoay will only be comparatively
discussed (cf. infra). Regarding the general expectations qiritregely owned commercial
spaces, we can assume that this category is less considerate ottaelafiyuage policy, but
instead tends to reflect the languages spoken by the local etuistic communities
inhabiting the area. In the case of axis 1 for instance, thisampiiat especially in the
immigrant neighbourhood the private owner shops will display langubg®nging to the
‘Other’ category, i.e. immigrant languages such as Turkish or Arabic.

3.2. Axis 1. Sint-Michielshelling — Bevrijdingslaan

As shown on figure 19, along this axis a total number of 151 privatehed commercial
spaces were encountered. Most of these are found on stretch wi{d@as stretch 2 has the

least number of privately owned commercial spaces (11).
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Figure 19: total number privately owned, axis 1

On this axis the number of privately owned commercial spacemadler than on the

previous axis, 126 in total (figure 20). The largest number was emrednon stretch 6

(31), whereas stretch 5 has the smallest number of privately ovamachercial spaces

(13).
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Figure 20: total number privately owned, axis 2
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3.4. Comparative analysis of data from both axes

When comparing the relative EV scores of the privately owned cocrahspaces of each
axis as shown in figures 21 and 22, we see that as expectedHastom both axes the
highest EV scores. English also scores relatively high, exaefite second half of axis 1
(the Brugse Poort area), where its score decreases, wileeepsesence of the ‘Other’
category increases. This implies that despite the factBhglish has a lingua franca-
status, in areas where the concentration of different ethnolinga@ticnunities is very
high, the ‘Other’ languages spoken by these communities Mithca stronger position
than English. The French language generally has low scores on botthaxtdere are
some differences. In the case of axis 1, French scores digpeigh in the centre of the
city (stretches 1 and 2), whereas along the remainder of iheéh&xscores remain very
low. On axis 2, on the other hand, French has its highest scores blo¢hcentre and the
periphery, whereas the lowest scores are found on the middldaetre®enerally, we can
state that these results indeed resemble the overall limgaistiscape results (cf. supra).

Therefore, the discussion of the overall LL results can also be applied onégisrga
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Figure 21: relative EV scores privately owned, axi&
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Figure 22: relative EV scores privately owned, axig

4. Subcategory 1: bookshops

4.1. Introduction

The first subcategory covered in this study are the bookshops, witicldes any kind of
shop that sells readable material such as newspapers, magazoeks. The importance of
this subcategory is related to the clientele and in partitolllive expectations of the implied
readers of a bookshop. If a certain bookshop’s potential clienteletexpdnd literature in
more languages than Dutch only, we may assume that we willliferdture in several
languages in the window displays and/or on the shelves of that bookshop. Sothgetihe
signs of a particular bookshop or the literature displayed iniitdow can reflect the general
EV scores of the area where the shop is located. Moreover, not onlgctieon of the
bookshop, but also the nature of the bookstore can be a determining faicttref
ethnolinguistic vitalities. The kind of bookshops that offer newspapersagdzines aims at
a clientele that consists of speakers of Dutch as a lingueafrand hence will offer
predominantly literature in Dutch only. Bookstores selling genuinealitex, on the other
hand, tend to have an international implied readership and will therefi@reliterature in
several languages. In order to have a full overview of the kindeoftiure that is offered in
each shop, | did not only cover the window displays, but also made an gatiestiof the
literature that was stored on the shelves inside the bookshops. The ofghe analysis

below will either confirm or contradict this hypotheses.
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4.2. Axis 1: Sint-Michielshelling- Bevrijdingslaan

4.2.1. Introduction

| expect to find the largest number of bookshops in the area of ttheasitre, since a
considerable part of the clientele for e.g. a bookshop that offers literasgedral languages
might be tourists. Moreover, the city centre is generally thea awhere also Ghent’s
inhabitants or people working in Ghent spend their spare time, acel rgading and visiting
a bookshop can be considered to be part of one’s sparetime, we aawe #saua bookstore
located in the centre will attract a larger public than a booksloge to the periphery of the
city. Regarding the literature that is offered, | expect the Hoods on this axis to offer
publications in other languages than Dutch only. In the bookshops near tteetbsntnay be
to attract a public that also consists of tourists, whereas inatbe of bookstores located in
the immigrant neighbourhood Brugse Poort, this may be to offer tmegnants literature in
their languages as well. Therefore, we may expect that adeoalle part of the literature
offered by the bookshops along this axis is written in languadgesdieg to the ‘Other’

category.

4.2.2. Quantitative analysis

In reality only two bookshops were encountered along this axis, whecloeated both on
stretch 4: the newspaper- and magazineshop “De Brug” and hhsti&h bookshop
“Prevailing Word International”. Since stretch 4 is part of theig8e Poort area, my
assumption that the highest number of bookshops would be encountered in thasceotr
confirmed. The relative EV scores and the frequency table fdatlagles of both bookshops

are displayed below.
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Figure 23: stretch 4, axis 1

The figures only give us an overview of the languages as thelisplayed on the storefronts
of the bookshops. In order to get a complete idea of the languagestpnaeten the
bookshops, | also visited each bookshop to see what languages were iprésetiterature
on the shelves. In the case of the newspaper- and magazineshoputiPd Bbserved that
magazines and newspapers not only in Dutch, English and French but atseial other
languages are sold, despite the fact that the storefront oBtDg” only displays Dutch.
Considering the Christian bookstore “Prevailing Word Internationia¢’ ,facade of this shop
indicates that literature in several languages is offerechershelves, since the storefront
displays apart from Dutch also English, French and Spanish. The doeseof these
bookshops can be related to the fact that they are located inupgeBPoort neighbourhood:
since this area is predominantly inhabited by immigrants, one woplkelcethe bookstores
located in such a neighbourhood to be internationally oriented byraffierature in several
languages; and here this hypothesis is confirmed by the twairieced bookshops on this
axis. One peculiarity to notice is the fact that this ishagfian bookshop, but the immigrant
neigbourhood is dominated by people from Turkish or Moroccan descent of tivaicmajor
part is Muslim. Consequently, we can assume either that this sbegnps a niche offering a
special type of literature to a broader audience interested fogtleand not directly linked to
the neighbourhood or that its implied clientele consists of that lEnahart of immigrants
that is Catholic.
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4.3. Axis 2: Koophandelsplein — Sint-Pietersstatio

On this axis more bookshops have been found : 10 in total. The figure 24 displays the number
of bookshops on each stretch of the axis. The highest number of bookshopsovaderad
in the beginning (stretch 1 and 2) and on the very end of the axis,ashenethe middle
stretches of the axis there were found only two bookshops, i.e. on Srétgland stretch 4

().
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Figure 24: total number bookshops, axis 2

6

The figures 25 a-e provide an overview of the relative EV scaneksthe frequency of
positions on each stretch, based on the inscriptions on the bookshops’ f&iadesno
bookshops were present on stretch 5, there are no figures given for this stretch.
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Figure 25b: stretch 2, axis 1
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Figure 25d: stretch 4, axis 1
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Figure 25e: stretch 6, axis 2

We can deduce from these figures that Dutch is the most prélahguage, followed by
English. French and ‘Other’ have exactly the same EV scores on ezich si.e. on stretch 4
and 6. Considering the frequency tables, we see that Dutch is predtynused as the
exclusive or dominant language; English mostly occurs in equéilingualism, whereas
French and ‘Other’ either appear in the equal or in the additional position.

Out of ten bookshops in total, six bookshops offer literature in otheudgeg than
Dutch only. Note that three out of four bookshops that sell literaturBuitch only are
newspaper- and magazine shops ('t Studentje”, “t Hoekske” and “Curfie six
bookshops that offer literature in more than one language, on the otherreaaltishops that
offer books (“Boekhandel Marnix”, “Atlas & Zanzibar” and “Limekig, comics (“Epic” and
“De Poort”) or both books and comics (“De Kaft”). Consequently, weccentlude that the
scope of the bookshops plays an important role as regards the lantizge® present in
the literature that is offered. Shops that offer newspapers andzimeg@ims at a clientele
that consists of speakers of Dutch, whereas book stores selling gitenatare tend to have
an international implied readership.

One exception to this tendency seems to be the bookshop “ECI” faet bboks in
Dutch only. This example contests my expectations regardingnipits nature but also its
location: since this international chain bookshop is located opposite tbithHotel, which
means that a lot of passersby of “ECI” are tourists, one woudcexhis bookshop to be

international oriented. Further research showed me that the orlivieesof “ECI” offers
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English literature as well. Despite the fact that this paldr shop sells only Dutch literature,

the offer of the international chain “ECI” is in reality not restricted te ldanguage only.

4.4. Comparative analysis of data from both axes

When comparing the two axes regarding the presence of bookshops,emeedhat the axis
Koophandelsplein — Sint-Pietersstation has significantly more bookshapdhe axis Sint-
Michielshelling — Bevrijdingslaan (10 vs. 2). These resultsraeecordance with the national
chain results (cf. supra), since in this category the majofitpational chains was also
encountered on axis 2. Therefore, we can assume that the presbookstiops is somehow
connected to the up-market outlook of axis 2 and in particular thenpeesébookshops that
offer genuine literature such as “Boekhandel Marnix” and “Limerick”.

Regarding the EV scores, we see that on both axes Dutch istladgnt language on
display. Secondly, English, French and the ‘Other have the smmees on both axes,
implying that they are on equal footing. Note however, that Englistatgs from this
tendency by scoring relatively high in the centre of the cityaxis 2, whereas French and
‘Other’ are not present. The high score of English there isaltleetnature of the bookshops
that are located there: all of the bookshops there offer genuiredite such as books and
comics (“ECI”, “Epic”, “De Poort”, “De Kaft” and “Boekhandel Mai”), and as already

stated bookshops of that kind tend to be more internationally oriented (cf. supra).
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Figure 26: relative EV scores bookshops, axis 1
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Figure 27: relative EV scores bookshops, axis 2

5. Subcategory 2: eating venues results

The last subcategory consists of the eating venues. This sgbicatincludes any kind of
establishment where meals are served, such as restaurankbasnand taverns. For each
axis first some hypotheses regarding the evolution of the E\ésanill be lined out and

afterwards we will see how the results of the analysis respond to the é&rpecta

5.1. Axis 1. Sint-Michielshelling — Bevrijdingslaan

5.1.1. Introduction

| expect the highest number of eating venues at the beginnihg aixis, since this part is
close to the Korenmarkt, which is a very touristic area and ontheofcity’s historic
marketplaces. Moreover, also people living or working in Ghent reag to spend for
instance their lunchbreak in the centre of the city. When movingeiudlong the axis |
expect the number of eating venues to decrease. Regarding tleeafidhe eating venues in
the Brugse Poort, we can take into account that this immigragitbveirhood is still one of
the poorer areas of the city. Therefore | assume that timgye@inues located in the periphery
will be of the kind that offers cheaper meals, such as snackbai pizzerias. This is
contrasted with the more luxurious outlook of the centre of the citighais expected to have

more restaurants of the genuine kind that has more expensive menus.
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Regarding the EV scores, | anticipate that the languages gaydia the centre of the
city will tend to be European, such as Dutch, French and Italian. \@pgroaching the
peripheral area, | expect the languages to change from Europegpidal immigrant
languages such as Turkish and Arabic. Nevertheless, Dutclsumes to score relatively
high in the peripheral area as well, i.e. as language for equaldtions of the ‘Other’
languages.

5.1.2. Quantitative analysis

| identified a total number of twenty eating venues, of which the highest numbertedioca
stretch 7 (7) (figure 28). Along both stretch 5 and 6 there no eating venues were found.
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Figure 28: total number eating venues, axis 1

The figures 29a to 29e below present the relative EV scores and the frequerscgftableh
stretch, except for stretches 5 and 6 where no eating venues are present.
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Figure 29c: stretch 3, axis 1
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Figure 29e: stretch 7, axis 1

From the figures above we can tell that on each stretch Duttle isrevalent language on
display and is mostly in the dominant position. In line with my etgiens English and
French score particularly high on the first stretches ofatkis, as a result of the touristic
oriented eating venues that are located in the centre of the city. Néa&sthmth English and
French predominantly occur in the subordinate position. In the caseenthFithis is
especially due to the fact that restaurants often havergh-rame, such as “Riz d’Or” and
“Toi et Moi” on the first stretch. Regarding the ‘Other’ caigg we see that the language on
display in the centre is indeed an European language, in this désg ltath eating venues
such as “Giardino di Roma” and “Vicini di Casa”. Also in line witly expectations the
languages belonging to the ‘Other’ category on display in thiphmeal area, on the other
hand, tend to be typical immigrant languages (such as “Snack Lhoan@’“Snack
Marrakech”) though they are never used as the dominant languageehudear either for
minor elements or for equal multilingualism. Finally, considering riheure of the eating
venues, the eating venues in the centre of the city are mostlg glenuine restaurant kind,
whereas the eating venues located in the Brugse Poort area tbadshackbars, which is

again as expected.

5.2. Axis 2: Koophandelsplein — Sint-Pietersstation

Regarding the spread of eating venues along this axis, | ékeettimber of eating venues to
be the highest close to the centre of Koophandelsplein, since thisofpéine axis is
predominantly occupied by tourists, people working in Ghent who have thelr hwaak or

simply some of the city’s inhabitants who like to spend their spae in the centre. When
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moving further along this axis, | expect the number of eatinge® to decrease, because this
part of the axis is no longer part of the centre. Note that pedpieuse this road will mostly
do this by means of the tram that brings them from the centre straight &lwag/ rstation, or
vice versa, therefore, it is not likely that there will baé& number of eating venues on the
middle stretches of this axis, since most people will not ippertheir transportation. Finally,
the number of eating venues might increase again towards the# ghredaxis, since the end
of this road coincides with the Sint-Pieters railway stati@opie or tourists arriving at the
station after a journey by train, for instance, might want te@aiething before they go home
or to the centre; therefore it can be expected that this alfdzawe a considerable number of
eating venues.

Concerning the evolution of the ethnolinguistic vitalities of the uagg categories
along this axis, | expect the EV scores to be more spread bethening of the axis: since
this part is still in the central area of the city, we rhaye encounter an international variety
of restaurants,. The diversity of eating venues may becteflen the signage, and therefore it
is expected that all four languages categories will begmten the linguistic landscape. When
considering the eating venues further along the axis, thesdéxes of French and ‘Other
might decrease. Since the remaining part of the axis is norlsitgated in the touristic and
commercial area, the eating venues are presumed to be lesh asad more adapted to a
public that consists mainly of commuters; therefore the kinchtrig venues are likely to be
smaller and more ‘functional’ and as this is reflected in theagie, both Dutch and English
are expected to be predominantly used.

Figure 30 displays the number of eating venues on each stretth this axis. On
this axis 19 eating venues were encountered. The firsthstheis the largest number (6),

whereas both stretch 3 and 5 have the smallest number of eating venues (1).
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Figure 30: total number eating venues, axis 2

As is shown in this figure, the occurrence of eating venues largely confiyragpactations.
The highest number is found at the beginning and the lowest number is found towards the
end of the axis.

The figures 31 a-f present the relative EV scores of each languageryaior each
stretch.
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Figure 31a: stretch 1, axis 2
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Figure 31d: stretch 4, axis 2
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Figure 31e: stretch 5, axis 2
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Figure 31f: stretch 6, axis 2

On stretch 1 of the axis, all language categories are prestet inguistic landscape,
which is as expected. The high score of the ‘Other’ categorlieofirst stretch of the axis is
in line with the international variety of restaurants in thisaaNote that on this axis the
languages on display in the centre are non-European as well, dhe pyesence of the
Turkish restaurant “Alaturka” and the Ukrainian restaurant “UWkaa Country House”.
Nevertheless, it should also be pointed out that these languagescout in the subordinate
position. The remainder of this axis is dominated by Dutch and dnglihereas French is
absent and ‘Other’ occurs only on stretch 4, which is as expected piesence of the
category of ‘Other’ on this stretch is due to the fact thaethee two Chinese restaurants on
this stretch, “Golden Ring” and “Ocean City”, that also disphairtnames in Chinese. Note
that French is again present on the end of the axis and evérelfaghest score on stretch 6;
the presence of French is here because of a lunchbar with theé‘'iPasse Vite”. Regarding
the nature of eating venues, my assumptions are largely confasntb@ eating venues in the
centre are of the genuine restaurant kind, whereas those alomgnifieder of the axis tend
be more of the modest kind, such as the lunchbars “Breakpoint” and “Rbtbinde that the
two encountered Chinese restaurants (cf. supra) do not contest thiactende such
restaurants typically offer a take-away service, whichtiiies that they are of the more

functional kind.
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5.3. Comparative analysis of data on both axes

When comparing the relative EV scores of each axis on fi@iresxd 32 below, we see that
both axes have a similar number of eating venues, with 20 on amd I9aeating venues on
axis 2. Also concerning the nature of the eating venues the tendalungsboth axes are
alike: the genuine restaurants tend to be located in the beginnithg @ixis, whereas the
eating venues located closer to the peripheral area are oh¢laper and more functional
kind.

Regarding the relative EV scores for this subcategory, wel@dince from the figures
32 and 33 below, providing an overview of the relative EV scores on eatthsfor each
axis, that Dutch has the highest scores on both axes. English gadreslarly high on axis
2, whereas the EV scores of this language on axis 1 are only hitje dinst two stretches,
which is as expected, since the eating venues located aaber Sint-Pieters railway station
are more of the functional type rather than the kind of genuinauresits with a specific
kitchen that are found in the central area of the city. French hagh ethnolinguistic vitality
on the first two stretches on axis 1 but is not present frontistdebnwards, i.e. towards the
peripheral area. On axis 2, French is only present on therfiddha last stretch. French is in
other words a language typically present in the centre ofithaince several eating venues
have a French name. Finally, as regards the languages beltodivey‘Other’ category, we
observe that the language typically displayed in the centre iax&s Italian. The ‘Other’
languages in the peripheral areas, on the other hand, are in th&f eas® 1 predominantly
immigrant languages such as Turkish and Arabic, whereas thgocg is present in the very
periphery of axis 2.
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Figure 33: relative EV scores eating venues, axis 2

Chapter 3: Qualitative observations

The final part of this study also investigates the data froqualitative perspective. The
following sections provide some examples of peculiarities withinstgeage | have found
during the fieldwork. These cases illustrate some of the coitiperun into faced with the
classification of the signs on the fagades for the quantitatigé/sis. Moreover, the signage
on display of a facade can give some indications regarding the languages sptiieenvayer
of the shop and the implied clientele of the commercial space.
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1. Mixed signs

The term ‘mixed sign’ here refers to a separate sign, a.endterial object that indicates or
refers to something other than itself” (Scollon & Scollon 2003: 216) asch paper note or
an inscription showing opening hours in more than one language. More cgilgifine
languages displayed on a mixed sign do not translate each othee bathar presented in an
unorganized way. A first example of a mixed sign is found in theadisgfithe prices of the
shop “Caballeras” and may serve as an illustration of this Btigusbscurity. A paper with
prices stuck to the window refers to a costume, a shirt, a toeratha pair of shoes, a necktie
and a belt shown on a dummy in the window (figure 33a). Instead oigligtiese items in
one language only, the owner of this shop chose for a mixture of bath B English. The
shirt, the necktie, the costume and the shoes are referred to ¢h Dbhemd”, “das”,
“costuum”, “schoen”). This is contrasted with the English ternadt“§Dutch: “riem”) and
‘trench coat’, the latter of which is also an English loanwolsh &requently used in Dutch
fashion magazines for instance. Concerning the costume and the shirt, thal thatss items
are made of is described given in English, whereas théhfaicthe shoes are made of genuine
leather is shown in Dutch: ‘echte leder'. It should be pointed out, howtadrthe Dutch
spelling is not always correct: ‘costuum’ should have been wridekastuum’ and ‘echte
leder’ should be ‘echt leder’. This implies that the owner of Hwpor the producer of the
sign is not a native speaker of Dutch and opted for English whekadwdedge of Dutch fell
short, assuming that the readers of the sign understand both Dutch ast.Hrigs$ linguistic
display shows how within one sign two different languages arergresout the sign being

equally bilingual.
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Figure 34a: Caballeras (Nederkouter, axis 2)

Another example of a mixed sign was encountered on the samdefa the shop
“Caballeras”. As shown on figure 33b, the sign displaying the opédrongs is entirely in
English: “Monday to Saturday 10.00 — 19.00. Sunday closed”. Behind the window, however,
an extra sign shows in Dutch (“gesloten”) that the shop was ctws#te day the picture was
taken. Quantitatively speaking, in the case of the shop “Caballéragish is the dominant
language over Dutch, because more informational content is givemglistz Moreover, the
English inscriptions on the window are permanent, whereas the “géstige is a
removable piece attached to the window afterwards. Thus, fopraldative perspective, one
could state that the Dutch sign is a secondary sign added to the primary sigrish.Engl
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Figure 34b: Caballeras (Nederkouter, axis 2)

2. Hybrid signs



Another complexity | came across during my research wasdberrence of shops with a
name being a blend of two languages. Names that have the French wardsr'traktaurant’
in combination with a Dutch term, are not taken into account hereg shese are French
loanwords which are no longer felt to be of French origin. As M&adhlick states in her
article ‘The English shop signs in Europe’, this kind of terms adopted in the local
language, being in this case Dutch, since “[m]ost of them founidvwhag into other European
languages at a time when French was still a language with high imdealstatus, as was the
case in the 19 century and in the first half of the ®@entury, before its importance
declined due to the emergence of English as the world lang{&ghlick 2003: 5). The
instances of hybrid names dealt with here are of a moraverdand. Consider for instance
the following example represented in figure 34of the shop “Goldeti’.Ffigis shop’s name
consists of both English (“golden”) and Dutch (“friet”). This posesratiee problem of how
to classify this sign: Dutch or English dominance? Because the other signs fagdllie were

in Dutch, it may be clear that Dutch is the dominant language in this case.

Figure 35: Golden Friet (Brugsepoortstraat, axis 1)

Another example of a hybrid sign can be found in the sign found dagade of the clothing
shop “Caballeras” (figure 33a above). Note how the word “costuulthieirsign can resemble
both “kostuum” in Dutch and “costume” in English and is therefore aidhybrm of two

languages. The occurrence of this hybrid word is not surprisintheasther words on the

same paper are a mix of Dutch and English words.

88



3. Monolingual Dutch signs

A third class of signs which | ran into during my investigation #re occurrences of
monolingual Dutch signs. | distinguished two types of such signs vdaotehow deviated
from written Standard Dutch, i.e. signs with errors and signs with dialectatdeat

3.1. Signs with errors

A first type of monolingual Dutch signs | encountered are sigtis @vrors in them. This
kind of signs was encountered especially in the immigrant neighbod Brugse Poort.
Consider for instance the following example of a hand-written statek to the window of a

house in the Phoenixstraat (part of axis 1) offering a bike for sale (figure 36

Figure 36: Te Koop sign (Phoenixstraat, axis 1)
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The adjective ‘moie” should have been written like “mooie”. Althlouhe remainder of the
text is written correct, the error immediately catcheseye Slembrouck and Collins, who
conducted research within the same area in 2003, point out the follatnng the awareness

of Flemish-Belgians of the frequent presence of errors on encounteringigimsse s

Flemish Belgians are quite aware of considerable dialecatiariin Dutch found in
Flanders and of their own national ambivalence vis-a-vis the “DutthkD of the
Netherlands; further, Belgium is a known multilingual country and Elerare noted
for their polyglot ways, so it is common to encounter a rangpraficiencies and
competencies in differing languages. (Collins & Slembrouck 2007: 336)

3.2. Signs with dialectal features

A second type of monolingual Dutch signs that fits within thisgmaie are the signs that
contain dialectal features. The deviations from Standard Dutch se signs are not to be
identified as signs with errors, but nevertheless the dialéza#lires can be labeled as a
departure from correct written Standard Dutch. The following phapdgy (figures 36 and
37) of the facades of two cafés in the Brugse Poort area can serve astatidh:

Figure 37: Café 't Schuurken (Bevrijdingslaan, axisl)
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Figure 38: Café 't Smiske (Bevrijdingslaan, axis 1)

The name of the café “t Schuurken” would in correct standard sgeltiok like “t
Schuurtje”; and in the case of “t Smiske” the name “t Smisyeuld be correct written
Dutch. A qualitative approach to this second type would classifsetilsggns as examples
where the symbolic value of language comes into play and even egetinal communicative
function (Kelly-Holmes 2000). As dialect is associated with tmguage of the common
people, the dialectal features in these signs may represenes®zdown-to-earthness and
sociability. Not surprisingly, the examples above are each the nameafé, which is the
preferred location for people to go when aiming to gather with friendscquaintances to
have a drink and to talk about everyday life.

4. “Kreatos” on axis 1 vs. “Kreatos” on axis 2

A quite specific example identified has been the international chain hagdf&seatos”. |
have encountered two “Kreatos” salons; one in the Contributiestraat (part @&j axid one in
the Nederkouter (part of axis 2). Below the photographs | took from each “Kreatos’are
displayed.
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Figure 39b: Kreatos (Contributiestraat, axis 1)

When comparing the facades of the two salons above, we notice thatltme in the
Contributiestraat shows a monolingual Dutch signage. The salon in thekbig@e, on the
other hand, not only displays Dutch on for instance the inscription withpér@ng hours, but
also English: consider the inscription of the slogan “It's your”hair the window. The
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different linguistic configurations on the facades can be aligmgh the location of each
salon. The Nederkouter-salon is located close to the centre oftthand can be more
specifically found in a students’ neighbourhood, since the Faculties of Arts and Philosophy, of
Law and of Engineering and Architecture from the University loéi@ are located there. As a
consequence of its location in this particular area, we can agbatrtbe implied clientele of
this salon predominantly consists of students. In order to attragtthii, the salon displays
English on its facade as this language is associated wotrgss, modernity, youth, and
therefore also with students; in other words, the display of Engfisthis case is an
illustration of language fetishization (cf. supra). The Contrilsti#@at-salon, on the other
hand, is located more towards the peripheral area of the city.ohestlocation, the facade
of this salon is less likely to be subject to the procesarguage fetishization. Instead, this
international chain hairdresser shows to be considerate of tlalofinguage policy of
Flanders, by displaying only Dutch on its facade.

5. Monument

The picture below shows a monument | encountered at the squaneisE8elghersplein,
which is part of axis 1 and therefore is also located in the gmami neighbourhood Brugse
Poort.

Figure 40a: Monument (Emilius Seghersplein, axis 1)
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Figure 40b: Monument (Emilius Seghersplein, axis 1)

When examining this picture, we see that it is a monument in comoraéion of those who
died during the First and Second World War, i.e. soldiers, civil vi¢tuolitical captives, etc.
(http://inventaris.vioe.be/dibe/relict/212434). More specifically, we rnlo& the monument
was resurrected for the victims who lived in the sixth disowicGhent (‘6de wyk’) also
known as the district Brugse Poort-Rooigem, in which also the Enfiaghersplein is
located'® Note that this monument not only displays Dutch (“aan onze helden” znd “
stierven opdat wij zouden leven”), but also French (“a nos héros”jhéproduction and
placement of this monument was commissioned by the officiloaties of the city, we
could have expected that this official sign would reflect théciaff language policy of
Flanders, which implies that the sign should be in monolingual Dutch. 8irscenonument
was resurrected after the First World War (the names tivéhvictims of the Second World
War were added afterwards), we should be considerate of théh&écGhent's linguistic
situation was different at that time. As explained in the fouetttien of the first chapter,
during the period between the two World Wars, Dutch was not yeti&lg’ official language
as the Flemish Movement was still continuing its struggle Her recognition of Dutch in
Flanders when French was the dominant language in this region. Morémv&/orld Wars

were a historical event in which not only Flanders, but the entire rgoahBelgium (and

9 The city of Ghent is divided into a total of 2%iicts. Each district has its own council thataiges specific
activities for the district such as festivities;.€bor which the active participation of the logahabitants is
essential in order to promote the social cohesiibinveach district.
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several other countries as well) played its part. Consequently alsocthéafebe considered a

reason for the display of both Dutch and French.

6. Dutch vs. other languages in the immigrant neighbathood

6.1. “Zeko Video”

In the Noordstraat, which is situated in the Brugse Poort area, | encouhieredeoshop

“Zeko Video”. The photographs below represent the signage on the storefront of this shop.

7 alle dagen open
van 18h tot 01h

|BBNERe gesloten

Figure 41a: Zeko Video (Noordstraat, axis 1)
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Figure 41b: Zeko Video (Noordstraat, axis 1)

We see that the sign displaying the opening hours of the shop sniolingual Dutch: “alle
dagen open van 18h tot 01h — donderdag gesloten”. The note stuck to the windbw, on t
other hand, is entirely in Turkish and is translated as follows: &¥éehaving a ‘going out of
business sale’. We are selling all of our movies at a whaotepsade.” A qualitative approach

to these two signs points out that the Dutch sign with the opening Isoorade of a more
durable material in order to be permanent on display, whereas thesiTsign is a simple
paper sheet with a handwritten text stuck to the window with tagesatherefore not meant

to stay on the window permanently. These observations provide indicaboutsthis shop’s
implied clientele and its consideration of the official langupgkcy. The permanent Dutch
sign illustrates that the shop owner is considerate of the fact that Dutcloffidtad language

here and that among the amalgam of different languages that aren spokthis
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neighbourhood, Dutch remains the coordinating language that everyomeduasmon. The
handwritten note, on the other hand, reveals that the owner of the shoptise speaker of
Turkish. In the first place, this sign is illustrative for thealoan of this shop, which is in this
case clearly an immigrant neighbourhood where Turkish is a prévValguage. Secondly, as
this note provides some significant information, it reflects thatimplied clientele of the
shop consists predominantly of speakers of Turkish. Moreover, this ismedfby the fact
that the few movies displayed in the window all had Turkish titles.

6.2. “Alwafa”

Another example of this kind of signage is the Libanese foods#hsafa” in the
Brugsepoortstraat, which is also part of the axis Sint-Mishalling — Beuvrijdingslaan.
Figures 42a and 42b below show the signage on the facade of this shop.

ol ' ™Y . . “ AWARA ~ LEBANESE  VOEDING

_ _ 7 (T
":;.lll NLWIAFA E-:.. 9 i

- mwAgn —
okl

.’6’ - j - |E

Figure 42a: Alwafa (Brugsepoortstraat, axis 1)
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Figure 42b: Alwafa (Brugsepoortstraat, axis 1)

The first picture above shows the entire storefront of “Alwafes’.we can see, both Dutch
and Arabic are equally present on the yellow banner above the win@wthe windows,
however, there are only inscriptions in Dutch: “telefoon & printen -erax scannen” and
“nationaal & internationaal”. When considering the notes stuck tddbe of the shop we see
that on the first paper both Dutch and Arabic are equally presenayligplthe closing day of
the shop. On the paper below, on the other hand, there is only Dutalp 6fggn om 15.00 —
DANK VOOR U BEGRIJP". For the quantitative analysis, this iplthat the Dutch
language would receive the score of 3 and the ‘Other’ categoujd be given 1, since on
this facade clearly most information is given in Dutch. Wherap@oach the signage from a
gualitative perspective, on the other hand, we can deduce from thehsigttss shop clearly
caters for a clientele speaking either Dutch or Arabic, dineename and the closing day of
“Alwafa” are displayed in both languages. The Dutch inscriptions omith@ow displaying

the special services the shop offers, i.e. telephone calls, prifatkigg and scanning, imply
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that the clientele that makes use of these services atuledsistands Dutch. Moreover, the
Dutch note informing that the shop is temporarily closed, but wibhgeEn again at a certain
time during the day, confirms that the major part of the clientaderstands or speaks Dutch,
probably as a second language apart from Arabic. From these sgrenvalso tell that the
owner of the shop speaks both Arabic and Dutch, but since the Dutch nétéostine door
has an error (“begrijp” should be “begrip” in correct written dt we can conclude that the
owner is a native speaker of Arabic and speaks Dutch as a sengndda. The decision of
the shopowner to display most information in Dutch can also be regasdan illustration of
a way to integrate oneself into a region that is officidllytch-speaking. In Collins &
Slembrouck (2007) similar linguistic occurrences were observedgithenfieldwork in the
Brugse Poort area; two assisting people commented on the sigmagsl and regarded the
Dutch signs with errors “as evidence of interlingual transfeCgllins & Slembrouck 2007:
351). Subsequently, “such transfers supposedly result from either tdineskation or a “loss
of Turkish”, which are in turn due to the migrants’ sociolinguisticitpms in Belgium and
their projected ancestry in rural Turkey” (ibid.).

6.3. “Dagwinkel”

A final example that will be discussed in this category is the small shop ‘iBlegfivfound in
the Beuvrijdingslaan, which is part of axis 1. The first pictuleweshows the entire storefront

(figure 43a); the second picture shows in detail a sign on the window of the shop48gure
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Figure 43a: Dagwinkel (Bevrijdingslaan, axis 1)

Figure 43b: Dagwinkel (Bevrijdingslaan, axis 1)

The first picture above shows that the language on display ototieérent is Dutch: “tabak —

telekaarten — postzegels — tram + buskaarten”. The flashinglsglaying “open” could be

regarded as being either Dutch or English. The second picturéhe paper note stuck to the



window is in English: “We make photocopy here”. In the quantitativeyaigalof this
commercial space, Dutch received the score of 3 as being the dbmaimguage on display,
whereas English received the value of 1, since only one sign oacthgefis in this language.
From a qualitative perspective, we can make a few observationsthbaitopowner and the
clientele the shop is catering for. Assuming that the owneneoshop has a different ethnic
origin, the dominant display of Dutch can first of all be regarded sign of integration into
an officially Dutch-speaking community. Secondly, this also implres the shopowner
speaks Dutch and that the implied clientele at least understarids. he note stuck to the
window displaying the extra service of photocopying that the shiepspn the other hand,
implies that the clients that like to make use of this semtieespeakers of English. Moreover,
this sign shows that the shop owner has a very basic knowledgstEsgice the note is not
written in fluent English. Consequently, we can state that theteleeof this shop consists of
people either understanding Dutch or English, implying that a coabigepart of the clients
is from a different ethnic origin. Regarding the shop owner, westih assume that he or she
has a different ethnic origin, despite the fact that we canrchicegethis origin from the

languages on display on the facade.

Chapter 4: Conclusion

The objective of this study was to provide both a quantitative andajuedi analysis of the
linguistic landscapes of two different axes in the city of GhEné¢ unit of analysis studied in
this case was the facade of an establishment and its signadesplay. The quantitative
analysis was conducted in order to show the evolution of the EV sazbeash language on
each axis. Before describing the results, first some hypathegarding the results of the
evolution of EV scores on the axes were outlined; this was donedior(gab)category. The
actual quantitative analysis was conducted by means of a spEbifisystem attributing
scores to each language according to their dominant or subordinaienpositthe signs.
When the results contested my expectations, | tried to provide possénations for these
peculiarities. In this chapter | have conducted a quantitativeysamabf the languages
displayed on the signage of storefronts encountered during the fmlkl Wirst some
expectations on the expected trend of the linguistic landscapg #len axes have been
postulated. The data analysis is based on the calculation of ht@imguistic vitalities of

each language by means of the EV score system. Subsequesgly guantitative data were
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used to describe some tendencies or peculiarities for eachnaxie aompare them with the
expected trend.

Looking at the overall linguistic landscape of both axes, itfeactthat Dutch is the
dominant language on both axes, which is as expected. Secondly, theamhpole of
English on both axes as a result of language fetishization andsimggeglobalization. French
was found to play a minor role with clearly a higher EV in thereeof the city, confirming
my hypothesis that the occurrences of French in the centrexampkes of language
fetishization. Finally, the languages belonging to the ‘Othateégory showed in line with my
expectations an increasing importance on axis 1 which illustitagsresence of immigrants.
In the case of axis 2, on the other hand, this category hasovescbres because it is more
‘local’ and mainly addresses commuters heading for or coming from the oétiteecity.

The results in the category of the commercial spaces belotmiagnational chain
confirmed my expectations that the number of this kind of commespates would be
higher on axis 2 than on axis 1. Regarding the EV scores, on botthexeategory generally
proved to be considerate of the official language policy of Flandenich translated itself
into a predominance of Dutch.

The majority of the encountered units belong to the category iedtely owned
commercial spaces. Consequently the results in this categoeyiw line with those of the
overall linguistic landscape. Therefore, the discussion of the sesulhis category were not
as extensively discussed as in the other categories. Nevesthiedasuld be pointed out that
my expectation that the signage of privately owned shops would benocéd by the local
ethnolinguistic communities inhabiting the area.

The first subcategory in this study was that of the bookshops. Asterpthe EV
scores in this category confirmed the assumption that the larsgybatje on display on the
facade and in the literature offered on the shelves inside the Hugokgould reflect the
implied clientele. Subsequently, also the hypothesis that the nattive bbokshops plays an
important role regarding the implied readership was mostly: booksseling genuine
literature are more international oriented, whereas shops seifiggizines and newspaper
tend to offer them in Dutch only.

The second subcategory covered the results of the EV scoreseoicthentered eating
venues. | anticipated that the languages on display would be mord migiged in the
centre of the city. Regarding the peripheral area, | expebhtddthe immigrant languages
would be dominant in the case of axis 1, whereas the peripheryso? axould maintain its

orientation towards tourists. These hypotheses were generally confirmed.
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The qualitative analysis covered a selection of examples ojarads of signs that
were extensively discussed. This was done in order to illustratsdmetimes problematic
classification of the signs and the general complexity of the linguisiistape.

It should be pointed out, however, that the qualitative analysis covaheg emall
selection out of the data; hence not all possible qualitative obsawvavere included.
Consequently an extensive qualitative analysis of all the phgioigranaterial found along
the two axes is a topic that was beyond the scope this studyalddtlterefore be of interest
for a future study about the LL within Ghent. Secondly, it is algarcthat this master
dissertation encompassed a synchronic study of the signs. Thus, asstieethat was not
addressed here but that could have been a possible subject is theismmpfplder and

newer signs in the city of Ghent.
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Appendices

1. Disk (DVD): photographs of the axis Sint-Michielshelling — Bevrijdingslazhthe
axis Koophandelsplein — Sint-Pietersstation
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2. Disk (CD-R): quantitative analyses of the axis Sint-MichielsheliRgvrijdingslaan
and the axis Koophandelsplein — Sint-Pietersstation
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