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But what is a

MARKETING STACK?
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THE MARKETING STACK
• Tools & strategies

• Brings your messaging to life

• Builds your brand (authority, voice, visibility)

• Extends your reach to your ideal clients and candidates

• Provides a foundation for sales and recruiting



THE MARKETING STACK
• Website / Career site

• Branded content

• Digital marketing

• Recruitment marketing

• Marketing technology



MARKETING STACK

STAFFING WEBSITES



STAFFING WEBSITES
• Corporate site

• Career site / Job board

• Microsites (branded services, divisions, locations)

• Landing pages



BEST PRACTICES
• Start with outcomes

• Data-driven content & functionality

• Information architecture & conversion paths

• Hierarchical content

• Page builders

• Dynamic content

• Integration



STRATEGIES FOR 2021
• Digital branch office

• Review CTAs and conversion paths

• D&I / Social responsibility

• ADA compliance

• Brand around values and people

• Automation



MARKETING STACK

BRANDED CONTENT



BRANDED CONTENT
• Educational…or entertaining

• Relevant…to the reader

• May…or may not…
be related to what you sell



BRANDED CONTENT
• Build authority / Relevance

• Drive traffic / Response

• Integrate with sales and recruiting

• Differentiate and strengthen positioning

• Stay top-of-mind



BRANDED CONTENT
• Tweets

• Social posts

• Stories

• Blogs

• Videos

• Surveys / Research

• eBooks / Whitepapers

• Webinars

• Podcasts

• Print (magazines / books)



BEST PRACTICES
• Content planning

• Consistent content creation

• Pillar content

• Mixed media (text and video)

1. Create pillar content 2. Create landing page to download content 3. Break pillar into 
blogs and/or videos

4. Create social graphics to 
promote content



STRATEGIES FOR 2021
• Content strategies

• Authority
• Community
• Data
• Social proof

• Brand stories

• Team-based content sharing

• Guest content

• Curated content

• Content optimization



MARKETING STACK

DIGITAL MARKETING
(and traditional marketing too!)



DIGITAL MARKETING
• Visibility

• Engagement

• Conversion



DIGITAL MARKETING
• SEO

• Advertising (search, display, social)

• Social media

• Messaging



TRADITIONAL MARKETING
• IDM / ABM

• Collateral (answer “5 questions”)
• Cost and pricing
• Problems you solve 
• Comparisons (A versus B)
• Best-of lists
• Reviews 

Ideal 
Prospects

Multi-
channel

Outreach

Multi-
channel

Follow up
Multiple
ways to 

take action

Nurture
Integrated 

Direct 
Marketing



BEST PRACTICES
• Segmentation

• AIDA

• Competitive intelligence

• Paid & organic

• IDM

1. Choose your prospects
(your ideal target clients)

2. Create a multistep direct marketing campaign
(planned sequence of mail, email, LinkedIn & sales calls)

3. Nurture relationships
(stay top-of-mind)



STRATEGIES FOR 2021
• Optimizing for Google page experience

• Get ready for end of cookies

• More selling on social

• Build trust (know your audience)

• Get your team involved



MARKETING STACK

RECRUITMENT 
MARKETING



RECRUITMENT MARKETING
• Career site optimization

• Job advertising (spend management, social ads)

• Social recruiting

• Employment branding



BEST PRACTICES
• Social recruiting strategy

• Active job seekers
• Passive job seekers

• Flexible recruiting budgets

• Proactive reputation management



STRATEGIES FOR 2021
• Employment branding

• Talent re-engagement & automation

• Creative, grassroots recruiting

• Data-driven advertising

• Focus on social proof



MARKETING STACK

MARKETING TECH





MARKETING TECH
• Content marketing tools

• Rich media tools

• Social media tools

• Automation platforms

• Advertising platforms

• Sales enablement

• Data & analytics platforms



MARKETING TECH
• Content marketing tools

• Content management
• SEO tools
• Landing pages, A/B testing
• Content curation tools
• Content marketing platforms
• Lead magnets



MARKETING TECH
• Rich media tools

• Video creation
• Video marketing platforms
• Podcasting tools
• Graphic design tools
• Interactive content



MARKETING TECH
• Social media tools

• Social media management
• Social monitoring
• Social sharing
• Influencer marketing platforms



MARKETING TECH
• Marketing automation

• Marketing automation software
• Email marketing
• Mobile marketing
• Process automation



MARKETING TECH
• Advertising platforms

• Search engine marketing
• Social advertising
• Programmatic



MARKETING TECH
• Sales enablement tools

• Sales automation
• Customer support
• Customer relationship management (CRM)



MARKETING TECH
• Data & analytics platforms

• Data management
• Customer data platforms
• Web analytics
• Social analytics
• Tag management



BEST PRACTICES
• Understand your marketing funnel



BEST PRACTICES
• Understand your marketing funnel

• Understand your marketing & sales strategies

• Identify your gaps

• Choose tools to fill the gaps



STRATEGIES FOR 2021
• Marketing & recruiting automation

• Conversational systems

• Programmatic

• Increased personalization

• Online staffing service?



Want a ROADMAP
for your marketing?
1.888.696.2900
info@haleymarketing.com



Any questions?
1.888.696.2900

info@haleymarketing.com

@haleymarketing

www.facebook.com/HaleyMarketing/

mailto:dsearns@haleymarketing.com


UP NEXT:

Digital Marketing – Maximizing Your ROI
Thursday, March 11, 2021 at 2:00 PM ET

Reserve your seat: 
www.lunchwithhaley.com


