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THE SNOB
IS A RESPECTABLE MEDIA PROJECT 
CONSISTING OF:

SNOB 
IS THE ONE-OF-A-KIND SPACE TO DISCUSS A BETTER FUTURE 
FOR RUSSIA AND THE WORLD.

WEBSITE 
SNOB.RU

We are where the brightest minds come together.
We are the community that frames the future, helps people self-actualize 
in the rapidly changing reality and find their freedom and happiness.

QUARTERLY PRINTED 
MAGAZINE 
THE SNOB

FOR-MEMBERS-ONLY 
CLUB WITH EXCLUSIVE
BLOG PLATFORM 
AND EXTENSIVE 
EVENT SCHEDULE

ANNUAL 
MADE IN RUSSIA 
AWARDS

GENERAL INFO



STANISLAV 
KUCHER

OUR
CHIEF EDITOR

Journalist, TV and radio anchor, personality, member of Presidential Council for Civil Society and 
Human Rights of Russian Federation.

Since 1996 he has produced and conducted various political talk shows on TV-6, RTR, TV-Tsentr, 
Sovershenno Sekretno and RBC TV channels; he wrote for Echo of Moscow radio station, was one 
of the co-founders and reporters for Kommersant FM, was the first Chief Editor for the National 
Georgaphic Traveler magazine in Russian language.

He has made a series of interviews with world celebrities including Ray Bradbery, Sir Paul McCart-
ney, John Updike, Oliver Stone, Stephen Spielberg, Dalai Lama IV and many others.

Professional motto: 
If you want to change the world, start with yourself (Mahatma Gandhi)



WEBSITE
SNOB.RU

Since its launch back in 2008 the snob.ru website has always been an indispensable part of the 
project alongside the printed magazine and the community. It provides the best contact with the au-
dience and thus has immediately risen to one of the digital media leaders. The Snob’s online version 
has always kept that top level of journalism the best Russian printed media are known for. Unlike 
in many other publications it’s never been a simple digital addition to the magazine, but, instead, 
a standout on its own. The highest level of journalism makes our community ‘the promised land’ for 
the nation’s people of culture and intellectual elite who come here to discuss and blog.



WIDE SPECTRUM OF OPINIONS AND EXPERTS
BEST COLUMNISTS

ALEXANDER NEVZOROV DMITRY BYKOV

BORIS MINAEV VLADISLAV INOZEMTSEV

STANISLAV BELKOVSKY ANDREI MOVCHAN VIKTOR EROFEEV ARINA KHOLINA

KATERINA MURASHOVA ANDREI KURPATOV GRIGORY CHKHARTISHVILI VLADIMIR VOINOVICH

DMITRY GLUKHOVSKY MASHA SLONIM DMITRY GUDKOV EKATERINA SHULMAN



UP-TO-DATE
AND IN-TIME NEWSFEED



REPORTS, ARTICLES AND INTERVIEWS
THAT MEET THE TOP WORLD STANDARDS



DESKTOP 

IMPRESSIONS

8 000 000
A MONTH

UNIQUE USERS

2 000 000
A MONTH

MOBILE IMPRESSIONS

7 000 000
A MONTH

UNIQUE USERS 

2 500 000
A MONTH

МОБИЛЬНАЯ ВЕРСИЯ 

WIDE AUDIENCE COVERAGE
IN DIGITAL SEGMENT

*GOOGLE ANALYTICS DATA, MARCH, 2018



OVER  1 500 000
FOLLOWERS IN TOTAL

10 000 000

MONTHLY IMPRESSIONS
OF TWEETS

SOCIAL
NETWORKS:

(twitter excluded)

MONTHLY COVERAGE

OVER  5 000 000

3 500 000

335 000

1 400 000

50 000



AUDIENCE.

65+ 18-24

55-64

45-54

35-44

18 – 24 7%
25 – 34  31%
35 – 44 28%

45 – 54 17%
55 – 64 11%
65 over 6%

25-34

VISITORS BY AGE
MALE 47%
FEMALE  53%

ПОЛ

MALE

FEMALE

*GOOGLE ANALYTICS DATA, MARCH, 2018



THEY
CITE US

TOP 10
MOST CITED MAGAZINES

TOP 10
MOST CITED IN SOCIAL MEDIA 
MAGAZINES

TOP 10 
MOST WATCHED MEDIA 
CHANNELS IN TELEGRAM MONTHLY

6 589.82 

1 152.83 
Сноб

191.73 
Esquire 

176.45 

Forbes  Сноб Snob.ru

Star Hit  

    

Hello! 

138.70  

2 639 264 

1 513 351 

1 004 494 

780
 

724 125 

National Geographic   
nat-geo.ru 

Forbes forbes.ru   

Cosmopolitan cosmo.ru 

 

Esquire  esquire.ru 

31.0
 

30.6 

24.9 

19.0

14.9
 

 

@nsmag Naked Science

@meduzalive Медуза - LIVE

@meduzaevening ВЕЧЕРНЯЯ МЕДУЗА

@rt_russian RT на русском

@snobru Проект Сноб

  
  

 

WE ARE IN:

* MLG DATA, 2017



THEY 
TRUST US



NATIVE ADVERTISING: MEDIA FORMATS:

ADVERTISING

INTERVIEWS

TESTS

INFOGRAPHICS

DIGESTS

GUIDES

BANNERS

VIDEOBANNERS

BRANDED 
SKINS

VIDEO INSERTS



TOP LEADERBOARD 300x600

MEDIA ADVERTISING.
IMAGE-BUILDING BANNERS



Fullscreen

ScreenGlide 300x600 / 480x600 

Site skin branding

MEDIA ADVERTISING. 
IMAGE-BUILDING BANNERS



MEDIA ADVERTISING. 
MOBILE

100%x100

100%x100



ALL ARTICLES FOR SPECIAL PROJECTS ARE BACKED WITH A BANNER SKIN LEADING TO THE CUSTOMER’S WEBSITE. 
BRANDING’S CTR IS 2-2,5%

SPECIAL PROJECTS.
INTEGRATION. SITE SKIN.



HERE IS AN EXAMPLE OF CUSTOMER’S MENTIONING IN THE LEAD PARAGRAPH OF ALL PUBLICATIONS: ‘TOGETHER 
WITH THE CUSTOMER WE LAUNCH / CONTINUE THE SPECIAL PROJECT...’ (FROM THE SPECIAL PROJECT WITH EN +). 
CTR OF THE LEAD PARAGRAPH IS 1,5-2%

SPECIAL PROJECTS.
INTEGRATION. LEAD PARAGRAPH.



ALL PUBLICATIONS ARE MARKED WITH THE CUSTOMER’S LOGO (AN EXAMPLE WITH L’OCCITANE)

SPECIAL PROJECTS.
INTEGRATION. MARKING



MAIN PAGE IN ONE OF THE EDITORIAL SQUARES: FIRST TWO DAYS IN FOUR, NEXT TWO DAYS IN SIX BOTTOM SQUARES

SPECIAL PROJECTS.
EDITORIAL PROMOTION



FOUR DAYS AFTER THE PROJECT STARTS A 300X600 BANNER LEADING TO THE PUBLISHED ARTICLE 
IS PLACED ON THE MAIN PAGE. EACH PROJECT’S ARTICLE IS ANNOUNCED ADDITIONALLY 
WITH A BANNER CTR 300Х600 – 0,3%? 100%Х300 – 0,4%

SPECIAL PROJECTS.
EDITORIAL PROMOTION



ON OUR SOCIAL NETWORK PAGES WE POST LINKS LEADING TO PUBLICATIONS ON SNOB.RU. CTR IS 5% OR HIGHER.

SPECIAL PROJECTS.
EDITORIAL PROMOTION



BUSINESS OUT OF MOSCOW — 
HOW DOES IT WORK?
NEW ITINERARIES FOR LAND ROVER. 
A SERIES OF 4 TEXTS FOR ‘MONEY 
AND BUSINESS’ SECTION.

MOSCOW SEEN 
FROM THE CAR.
4 STORIES ON TOTALLY 
NEW QUALITY OF LIFE WITH 
TOYOTA ALPHARD.

MONEY RULES.

THE SNOB AND CITADELLE BANK, LATVIA, 
HAVE CREATED A SERIES OF ARTICLES 
ON SMART HANDLING OF PERSONAL 
FINANCE.

SPECIAL PROJECTS. 
WEBSITE. PARTNERSHIP PROJECTS



IN PARTNERSHIP WITH
CARL F. BUCHERER

ABOUT THE PROJECT: 
ARTICLES ON MEN’S 
FASHION AND STYLE.

SPECIAL PROJECTS.
WEBSITE. PARTNERSHIP PROJECTS

GENERAL INFO:
A SERIES OF TWO 
BRANDED ARTICLES 
AND ONE TEXT FOR THE 
‘STYLE’ SECTION.

EFFICIENCY: 
182 000 IMPRESSIONS 
156 000 UNIQUE USERS



IN PARTNERSHIP WITH
TOYOTA LAND CRUISER

ABOUT THE PROJECT: 
ASCENDING THE EVEREST

GENERAL INFO: 
 A SERIES OF 28 ONLINE TEXTS 
FOR THE PURPOSEFULLY 
CREATED ‘EVEREST’ SECTION 
+ ONE EDITORIAL TEXT FOR 
THE SNOB MAGAZINE 
(THREE DPS)

EFFICIENCY: 
202 711 IMPRESSIONS 
142 888 UNIQUE USERS

SPECIAL PROJECTS.
WEBSITE. PARTNERSHIP PROJECTS



IN PARTNERSHIP WITH
OTKRYTIE BANK FOR 
THE WORLD CUP

GENERAL INFO: 
A SERIES OF 77 PIECES 
(COLUMNS, NEWS, 
ONLINE STREAMS) 
FOR THE WEBSITE

EFFICIENCY: 
290 000 IMPRESSIONS 
240 000 UNIQUE USERS

SPECIAL PROJECTS.
WEBSITE. PARTNERSHIP PROJECTS



MARINA 
SOKUROVA

COMMERCIAL DIRECTOR 
msokurova@snob.ru

VITA 
SEVERGINA

NEW BUSINESS DIRECTOR
vsevergina@snob.ru

YULIA 
PETROSYAN

SPECIAL WEB PROJECTS 
AND EVENT SPONSORSHIP
jershova@snob.ru

NATALIA 
TEPLOVA

ONLINE ADVERTISING
nteplova@snob.ru

EKATERINA 
YUSUPOVA

CORPORATE CLIENTS
eyusupova@snob.ru

FOR MORE INFO, 
PLEASE, CONTACT:



SNOB.RU


