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ADVERTISING SALES
For advertising enquiries please contact your  

News Corp Australia account manager or phone  07 3666 6988

The Courier-Mail and The Sunday Mail audiences are 
more valuable than ever. They have a stable readership 
at  scale reaching 1,920,000 Queenslanders.

Source: emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, All people 14+. Last four weeks net.
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Newspaper audiences are more valuable than ever

Newspaper audiences are more valuable than ever. If it is scale you need, reach more 
than 3 million people who read The Courier-Mail or The Sunday Mail via print or digital 
platforms. That’s 63% of the state (4 week readership*).

Newspapers are the MOST TRUSTED paid medium^, offering your business an 
environment of influence to drive your advertising results. Newspapers are also great team 
players; case studies show newspaper advertising significantly drives better campaign 
results when added to TV campaigns - increasing call-to-action, recall and brand familiarity. 
Further, newspaper advertising drives further research and enquiries online.

We’re constantly innovating to offer our readers and advertisers world-class products  
and solutions.

Talk to one of our News Corp Australia advertisers experts today for a tailored advertising 
solution across print, digital, social, video, integration or content.

Sources: *emmaTM conducted by Ipsos MediaCT, June 2016, Nielsen Digital Ratings June 2016, All people 14+.; ^ 2015 Nielsen Global Trust in Advertising Report, Australian data; ¹Source: http://www.thenewspaperworks.com.au/high energy ads switch on print power/Dec 2015; ¹News Corp QLD Modelling; ¹ 
Millward Brown for NewsWorks (UK) across 5000 respondents - Advertising Measure Call to Action “gives me a reason to go out and buy % top 2 box.
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scaleinfluence team work

More Australians do more with us. We’re part of their lives, their fun, work, relaxation, learning and hobbies.  
We’re in homes, in kitchens, on coffee tables, on laps and in hands. We connect with more people across print, web, broadcast, mobile and tablet 
with more depth, breadth and purpose than any other media organisation - our brands play a key role in the lives of Australians.
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Sections by day
Sections Mon Tues Wed Thurs Fri Sat Sun 
body + soul ü

BUSINESS ü ü ü ü ü ü

Careers with SEEK ü ü ü ü ü ü ü

Carsguide ü ü ü ü ü ü ü

Classifieds ü ü ü ü ü ü ü

Escape ü

Factor X ü

Inspire ü

Hit ü

HOME GROUND NRL season^

moneysaverHQ ü

Money ü

Prime Site ü

QConfidential ü ü ü ü ü ü ü

Queensland taste.com.au ü

Sport ü ü ü ü ü ü ü

Switched On ü

Travel (appears in Qweekend) ü

Weekend Extra ü

Weekend Shopper ü

Inserted Magazines Mon Tues Wed Thurs Fri Sat Sun 

QBM (Queensland Business Monthly) Last Friday monthly*

Qweekend ü

Realestate & HOME magazine ü

Stellar ü

TV Guide ü

 *QBM publishes on the last Friday of every month except December and January 
^HOME GROUND publishes Thursdays weekly during the NRL season only.
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Letter from the Editor
THE COURIER-MAIL
Like a loyal family member, The Courier-Mail is at the heart of Queensland.

We’re there for all the moments that matter, whether they make you cry, laugh or gasp in shock. 
And, importantly, we’re always there to fight for Queenslanders.

We have a long and proud legacy of campaigning to make the state a better place for our readers.  
Today we do that in a bright, engaging and edgy manner in print, on tablet, mobile phone and desktop at 
every hour of the day.

With more journalists than anyone else in the state, we have the experience and quality to make a difference 
to lives and tell the stories that matter and lead the state every day. From uncovering the latest political 
scandal, to providing the best food reviews, and sometimes just telling the stories that bring a smile to your 
face, we are Queensland’s favourite source for news, sport, lifestyle, culture and business. 

That’s why, every four weeks 3,013,000 people are reading The Courier-Mail and The Sunday Mail 
 in print and online.

Lachlan Heywood 
Editor of The Courier-Mail

Source: emmaTM conducted by Ipsos MediaCT, 12 months ending June 2016, Nielsen Digital Ratings June 2016, All people 14+

Our Brands
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BIKIES UNITE TO CAMPAIGN FOR LABOR I P2

NEVER 
GETS OLD

THURSDAY, JUNE 23, 2016 // $1.50 INCL GST // COURIERMAIL.COM.AU

EXCLUSIVE

ACCORDING to their critics, they were past their 
prime. Too old to win another Origin. And yet this 
greatest generation of Maroons proved again last 
night that age has not wearied them, as they put 
NSW to the sword 26-16 – securing their 10th 
series win in 11 years.

Six of the Maroons who ran on to Suncorp Stadi-
um were aged over 30, compared to just four of 
the Blues. And while the Blues were on top for peri-
ods in the first half, the Queenslanders dominated 
a pulsating second 40 minutes – yet again proving 
wrong former NSW coach and commentator Phil 
Gould, who had said the Maroons were “nowhere 
near as formidable as ... in previous seasons”.
FULL COVERAGE IN SPORT

The Courier-Mail has long been the favourite newspaper of Brisbane and Queensland. 
THE COURIER-MAIL

Format Day of Publication Circulation* Readership^

Newsprint Monday - Friday (Avg.) 147,122 603,000

Saturday 179,149 589,000

Source: ^emmaTM conducted by Ipsos MediaCT, 12 months ending June 2016. *ABC, Apr - Jun 2016.

We deliver the latest breaking news that is driving the public 
agenda. Dedicated sections make it easy for our readers to 
navigate the latest breaking news, headlines and issues of the 
day with smart, savvy, affluent and relevant content.

This is because we share the aspirations and values of our 
readers, and a love for this city and state. With our fresh, clean, 
modern design, The Courier-Mail is better positioned than 
ever to deliver the best daily combination of news, sport, 
celebrity and business coverage, in printed and digital form.

Advertisers can connect with a large Queensland audience 
every day.

Leverage the power of our well-known and trusted brand to 
ensure your products reach our readers regularly, in a highly 
trusted environment.

Print Web Tablet Mobile

The essential part of any Queenslander’s day.
COURIERMAIL.COM.AU

Unique Audience               Page Views Page Views Per Person           Time Per Person

1,450,000 17,688,000 12 20:41

Twenty-four hours a day, seven days a week, 
couriermail.com.au provides:
• Up to the minute, local, national and international news

• Expert analysis on local current affairs

• Direct access to Queensland’s most respected journalists

• A rich news experience through video and picture galleries

•  Lifestyle, shopping, fashion and entertainment news, activities 
and events, with online style gurus and bargain hunters

•  An important voice for the community, with interactive polls 
and surveys, user blogs, comments, videos and picture 
galleries

•  Extensive sports coverage, now powered by Fox Sports, 
including unique video and picture galleries

The audience on couriermail.com.au is engaged and active, 
and you can choose from a range of placements that enable 
specific targeting of your nominated market segment.

Source: Nielsen Digital Ratings, July 2016

Our Brands
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Gains on overseas markets likely to 
plump up Australian share prospects
THE share market is tipped to
make a strong start to a busy
week of data releases on the
back of gains on Wall Street. 

US and European markets
rallied on Friday after lower
than expected US jobs data re-
duced the chance of an inter-
est rate rise by the US Federal
Reserve, AMP Capital chief
economist Shane Oliver said.

“The odds are, because of
those benign jobs numbers,
that the Fed will hold off rais-
ing rates in September. That
of course saw the sharemarket
rally,” Dr Oliver said.

Also bolstering the chances
of a positive start is a jump in
oil and iron ore prices with

the ASX 200 futures pointing
to a 35-point gain in the
market today.

“We should be in for a de-
cent rise ... largely reversing a
43-point fall that we saw on
Friday,” Dr Oliver said.

Elsewhere, an update of
Australia’s trade deficit is ex-
pected to show it remains
“deep in deficit territory”, Dr
Oliver said.

The GDP data for the June
quarter, to be released on
Wednesday, is likely to show
growth dipping to 0.4 per cent,
as weakness in mining
investments and trade figures
fall from earlier unsustain-
able highs, but the annual

growth rate could increase, Dr
Oliver said.

“Overall the picture will be
one of reasonable economic
activity if you cut through the
volatility … caused by export
volumes,” he said. 

Internationally the US is in
for a quiet week, led by the La-
bour Day public holiday
today, while the European
Central Bank is expected to
leave monetary policy on hold
in a meeting on Thursday.

Increased attention will be
on China as the country re-
leases trade data and hosts the
G20 summit, but the meeting
usually has little impact on
markets, Dr Oliver said.

for problem debts, and Com-
monwealth Bank’s results
showed Queensland and
Western Australia at the top of
states in which home mortga-
ges repayments had blown out
past 90 days.

Those arrears were rising
but are still small, below 1 per
cent of that loan book. 

Another part of Common-
wealth’s results said home-
loan stress in those two states
was “mainly due to mining
towns”. “Personal loan arrears
remain elevated mainly due to
economic worsening in WA
and Queensland,” it said.

Toowoomba-based Heri-
tage Bank chief executive
Peter Lock said problem bor-
rowers were very small. While
Heritage was not seeing any
hot spots, upticks in stress for
mortgage or personal loans
was in mining towns, he said. 

Mine slump 
challenge 
for banks 
EVEN as banks enjoy a period
of low problems with dud
loans, parts of Queensland are
showing an ongoing rash of
debt troubles. 

The mining slowdown and
tight economic times are to
blame for some stressed home
and personal loans, according
to financial accounts published
in the latest results season. 

Financial counsellors have
also noted people struggling
after losing high-paying jobs
and having bought pricey
homes during boom times.

Some bankers are also see-
ing a decreased appetite for
borrowing in regional and
central areas, even as the
southeast grows. 

But bankers stress problem
loans overall remain low and
speak optimistically about
Queensland. 

“We’re seeing that growth is
continuing but we’re seeing a
shift,” said Cindy Batchelor,
executive general manager for
NAB Business.

Ms Batchelor said, from a
small-medium enterprise per-
spective, there was a shift from
mining activities more into
services industries, although
she added the caveat these
might produce lower-income
jobs. “Tourism is a bright spot
in Queensland,” she said. 

Still, NAB has taken an in-
creased collective provision for
mining, setting aside money

Bundaberg-based Auswide
Bank said lending had retreat-
ed in its “traditional central
and north Queensland” mar-
kets, which was linked to un-
employment and static or
declining house prices, while
loan growth was occurring in
the state’s southeast. 

Australian Financial Secur-
ity Authority statistics indicate
a rising level of Queenslanders
going bankrupt or entering
debt agreements. There were
8912 personal insolvency cases
in the year to June, reversing a
downward trend since 2012.
That was when the resources
boom started cooling. 

Financial Counsellors’ As-
sociation of Queensland presi-
dent Jon O’Mally said many
factors were at play, including
the mining downturn. 

People who had borrowed
on high incomes and against
assets highly valued in the
mining era – such as resource-
era towns – were struggling,
he said. 

He thought bank lending
practices had improved and
the institutions were taking
positive steps in terms of deal-
ing with financial stress. 

But Mr O’Mally was con-
cerned about areas including
an increasing number of loan
brokers who were putting in
incorrect details, sometimes to
deliberately trick lenders into
lending money. “We’ve seen
falsification, not identifying
correct expenses,” he said. 

LIAM WALSH

RBA tipped to hold fire on rate cut 
THE Reserve Bank is likely to
hold its benchmark interest
rate steady at its next meeting,
with the main focus on poten-
tial signals of future moves.

All 13 economists in an
AAP survey expect the
cash rate to be held at its
all-time low of 1.5 per cent
when the central bank’s
board meets tomorrow.
The futures market in-
dicates the
chance of a rate
cut is just 5
per cent.

The RBA has cut interest
rates twice in the past four
months but the cuts are yet to
show up in official data.

“We expect the RBA to hold
steady and point out that

it is waiting to see the
full effects of the cuts
that have just been de-
livered,” HSBC chief
economist Paul Blox-

ham said. 
C o m m o n w e a l t h

Bank economist Gareth
Aird said the focus

would be on a state-

ment from RBA Governor
Glenn Stevens (pictured),
which will be his last.

“On that score, we will be
looking for the governor’s lat-
est views on the housing mar-
ket, labour market and (a)
CapEx survey,” Mr Aird said.

Royal Bank of Canada chief
economist Su-Lin Ong said a
“period of stability seems likely
to stretch into next year”. She
said the language in the RBA’s
post-meeting statement will
“likely border on plain and pro-
vide little forward guidance”.

GROWTH: Cindy Batchelor 

MUTUAL BANKS
HAVE A RECIPE

FOR SUCCESS
MONEY SAVER HQ, P33

ENGINEERING consultancy outfit Censeo
has emerged from the troubled insurance
claims firm Stream Group, whose main Aus-
tralian operations collapsed last year. 

Stream’s Australian operations were
placed into liquidation with debts in excess of
$11 million, with liquidators blaming poor
strategic management and a lack of working
capital among reasons for the failure.

But Censeo, a profit-making business, sur-
vived and has been re-privatised through a
management buy out by Brisbane entrepre-
neur Kate Middleton. 

The business facilitates the insurance in-
dustry, by providing engineering reports and
consultancy in the event of a disaster or dam-
age. 

Ms Middleton worked as a consultant for
Stream and negotiated a sale of the business
after slashing operating costs and improving
margins to prove the business could be sal-
vaged. 

“Even though Stream was a complete
mess, it was still doing well,” Ms Middleton
said. “After a few months of really immersing
myself in the business and seeing what was
and wasn’t working, I asked the board to
allow me an opportunity to prove Censeo
could be a success.” 

She cut operating costs by 40 per cent,
shutting down the office front and created a
remote workforce while moving the business
onto a more agile and cost-effective cloud-
based job management platform. 

It provided a segue to buy out the business
herself, a deal believed to be worth $1 million.

Ms Middleton is now working to bring
new insurance clients on board and coax oth-
ers back to the business. She aims to grow
revenue up to 75 per cent in the next 18
months with a turnover of $4.5 million. 

“Having a tech-based mindset within an
established and traditional industry gives us
a unique selling point,” she said. 

JACINDA TUTTY 

PICKING PROFITS FROM 
INSURANCE WRECK 

Business news that matters.
The Courier-Mail Business  section is for young, urban 
professional Australians who want to keep up with business, 
the economy, marketplace and workplace trends. The 
Business section provides readers with: 
• Daily business news and information.
•  Unique stories covering the companies you know and the 

brands you care about.
•  Snapshots of key indicators and quick briefs on all news 

making headlines.

•  Commentary and analysis on the marketplace by respected 
authorities.

Our unique content and business news helps readers to make 
sense of major economic and business trends. We arm our 
readers with the tools they need to make smart choices across 
investments, their careers and professional lives.

BUSINESS

Source: ^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, M-F net and Sat last 4 weeks. *ABC, Apr-Jun 2016.

Format Day of Publication Circulation* Readership^
Newsprint Monday - Friday 147,122 283,000

Saturday 179,149 372,000

Print Web Tablet Mobile

S A T U R D A Y ,  A U G U S T  2 0 ,  2 0 1 6

OFF TO
A GOOD 

START
JOIN OUR PUSH TO GIVE

 MORE YOUNGSTERS THE
OPPORTUNITY TO WORK

A  W O R L D  O F  
C O N N E C T I O N S  
P2

D E M A N D  S U R G E  
F O R  N U R S I N G
P10

A G E N T S  A R E  
H O M E  &  H O S E D   
P12

WORKSHOP MANAGER 
MANAGE EFFECTIVE OPERATIONS
EPV are an established business and a leader in the mechanical repair, inspection and service 
of EWPs, cranes, trucks, plant and equipment. Well respected in the industry they have recently 
expanded and require a qualified Workshop Manager to oversee their Brisbane operation. 

You will manage all aspects of a busy workshop whilst servicing existing customers and 
confidently prospecting for new business opportunities. Your role will include people 
management, scheduling of service and repair work, client liaison, quoting new business and 
managing budgets.

Your success in this role will be attributed to your previous experience in a service/workshop 
management capacity. You will have previous management experience and be trade qualified 
with a sound mechanical and electrical aptitude and be experienced working in the mobile plant 
or access equipment service industry.

On offer is an integral leadership position that will play a key part in the growth of the 
Queensland business.

Contact Vicki Cotterill at vicki.cotterill@hays.com.au  
or 07 3349 4355.

hays.com.au

SQL DEVELOPER 
YOU’RE IN DEMAND 
Immediate start. 
Attractive salary. 
Brisbane CBD fringe. 

This is an excellent opportunity for a skilled and motivated SQL Developer to join a rapidly 
growing software development company. Working in their Brisbane based development team 
you will work collaboratively with clients to understand business requirements and develop 
effective software solutions.

You are an analytical problem-solver with demonstrated 
experience in requirements gathering. You possess in-depth 
knowledge of SQL Server, SSRS and SSIS and have extensive 
experience developing complex T-SQL code. You have 
demonstrable experience partnering with clients to deliver 
valuable solutions in a timely manner. Additionally, knowledge 
of financial/capital markets will be viewed favourably.

Contact Matthew Graham at matthew.graham@hays.com.au 
or 07 3243 3044.

hays.com.au

Helping Australians build better careers.
Careers with SEEK provides career as well as job hunting 
news, advice and trends to enhance the value and reading 
experience of employment advertisements in the classifieds 
section of The Courier-Mail. More than just jobs, editorial aims 
to inform and help job seekers achieve more in their career, 
including those who are happy in their jobs but are open to 
opportunities if they arise.

Careers with SEEK makes it easy to access potential 
employees via multi-channel recruitment touch-points to 
attract the best candidates for their roles. Available in both 
print via News Corp Australia’s metropolitan papers and 
SEEK’s online employment offering to reach the largest pool of 
job seekers. 

CAREERS WITH SEEK

Source: ^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, M-F net and Sat last 4 weeks. *ABC, Apr-Jun 2016.

Print Web Tablet Mobile

Format Day of Publication Circulation* Readership^

Newsprint Monday - Friday (classifieds) 147,122 264,000

Saturday 179,149 370,000

Our Brands
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Source: ^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, M-F net, Sat and Sun last 4 weeks. *ABC, Apr-Jun 2016.
V1 - BCME01Z01CG

Back in the 
big league

AUGUST 6, 2016

liftout inside  careers with

$420K Honda $420K Honda 
takes on takes on 
Europe’s Europe’s 
supercar supercar 
heavyweightsheavyweights

1 st birthday 

celebrations

GRAND PRIX MAZDA ASPLEY’S

ASPLEY
1441 GYMPIE ROAD
PHONE: 3263 5333

CABOOLTURE
1-5 SPITFIRE COURT
PHONE: 5431 4900

WE’VE GOT THE  
NORTHSIDE COVERED

www.grandprixmazda.com.au

OUR NEW SHOWROOM TURNS 
ONE!

Come celebrate 
incredible

Drive Away Deals

For the entire 
month of August!

Where smart people buy and sell cars.
The Carsguide lift-out publishes every Saturday in  
The Courier-Mail, while the Carsguide section publishes 
weekly in the Sunday Mail. It is Queensland’s most 
authoritative publication on new and used vehicles, focusing 
on manufacturers, car dealers (new, used and demonstrators) 
and luxury vehicles (new and used). 

Expert editorial coverage of new cars, gadgets and gizmos, 

advice, what’s on, car reviews and industry issues are included 
every week in this informative, must-read publication. 
Carsguide is the premier marketplace for Queenslanders 
looking to buy a new, used or luxury car. 

CARSGUIDE

Format Day of Publication Circulation* Readership^

Newsprint Monday - Friday (classifieds) 147,122 357,000

Saturday and Sunday 179,149 433,000

Print Web Tablet Mobile

 Igniting minds.
News Corp Australia is passionate about the education of 
children and our next generation of readers. Inspire aims to 
improve students’ current events knowledge, critical thinking 
skills and reading comprehension via news of the world 
“always relevant” non-fiction topics.

The Inspire lift-out publishes every Tuesday in  
The Courier-Mail and throughout Queensland in all News Corp 
metropolitan and regional newspaper editions including Cairns 
Post, The Townsville Bulletin and Gold Coast Bulletin.

Designed to reach out to students, teachers, parents and the 
education community it is an ideal environment and excellent 
opportunity for advertisers seeking to create awareness or 
deliver a product to this market segment.

INSPIRE

Source: ^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, host publication. *ABC, Apr-Jun 2016.

Format Day of Publication Circulation* Readership^

4-page lift-out Tuesday 147,122 562,000

Print

Our Brands
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Source: ^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, last 4 weeks. *ABC, Apr-Jun 2016.

If it’s hot and happening, it’s in Hit.
Hit keeps our readers in the loop, providing comprehensive 
coverage of what’s on and what’s big in entertainment. Hit 
entertains readers every Thursday in The Courier-Mail. 

• Hit features the latest movie and music news and reviews.

•  Hit conducts the best national interviews, showcases what’s 
hot and who’s topping the music charts.

•  Information on the biggest touring bands and performers 
and in-depth coverage on the latest up and comers.

•  A local gig guide, Hit is an ideal section for advertisers to 
engage with consumers interested in a wide variety of 
entertainment options. 

Reach an audience who are in a decision making frame  
of mind and are actively searching for experiences to fill  
their leisure time.

HIT

Format Day of Publication Circulation* Readership^

Newsprint Thursday 147,122 271,000

Print

ROOFTOP TERRACES OVERLOOKING 
BRISBANE’S CITY SKYLINE IS A DRAWCARD TO THIS

NEW INNER-CITY DEVELOPMENT

WHITE SERIES

N E W  B U I L D S  .  N E W  S T Y L E S  .  N E W  T R E N D S 

A U G U S T . 2 0 . 2 0 1 6

D E S I G N E R  H O M E S

Queensland’s best new developments.
HOME is a dedicated section for new developments and 
House and Land of every kind and reaches more than 
400,000 potential buyers every 4 weeks.  This fresh, 
colourful and easy to read lift-out is situated on the flipside of 
the popular Realestate magazine inserted in The Courier-Mail 
(Saturday). 

The content is targeted to engage readers whether they are 
actively in the market for new property, or simply feeding their 
interest in a new development or House & Land. 

Editorial opportunities are available to support coverage of the 
development to further engage and motivate the reader and 
our front covers feature homes built by Queensland builders 
and showcase the latest trends and designs that keep readers 
informed about what is available. 

HOME

Source: ^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, last 4 weeks. *ABC, Apr-Jun 2016.

Print Web Tablet Mobile

Format Day of Publication Circulation* Readership^

Newsprint Saturday 179,149 415,000

Our Brands
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Source: ^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, last 4 weeks. *ABC, Apr-Jun 2016.

COURIERMAIL.COM.AU MONDAY AUGUST 22 2016 MONEYSAVERHQ 39

V1 - BCME01Z02MA

HQmoney
 saver
SUPPORT: Parents help kids save for home deposit GET EVEN: Don’t give the banks more than you have to

A CAPE and shiny suit look flash, 
but you don’t need them to become a 
super hero.

All you need is time, imagination,
an ability to embrace the special 
powers that superannuation 
delivers, and a willingness to take 
control of your future.

The power of compound interest,
once described by Albert Einstein as 
the eighth wonder of the world, 
works wonderfully well with 
superannuation because your money 
is locked away for decades – providing 
plenty of time to keep reinvesting 
interest and other income.

The Australian Securities and 
Investments Commission’s 
moneysmart.gov.au website has a 
compound interest calculator that 
illustrates this power. Putting away 
$500 a month – a typical employer 
contribution for an average income 

earner – grows to $614,000 over 
30 years. Only $180,000 of that

is from deposits and almost
$434,000 is from interest.

However, this power also
can be like Kryptonite for
many super fund members.

Finance commentator
David Koch says people
often ignore super
because the money from
their employer goes into
their fund 
automatically so they
do not make a

conscious decision 
to invest.

“Just under 10 per cent
of your salary every month
gets diverted to your
superannuation – 10c in
every dollar you earn,” he
says.

“That’s a lot of your
money. It’s fast becoming

Australia’s biggest asset. That’s
why you need to take an 

interest and make sure it’s in

the right hands, being invested and 
managed properly. It’s your future.”

Koch says the best ways to take
control of your super are to read 
your annual statement, compare 
your fund’s performance and fees 
with similar funds, and understand 
your investment options.

Imagining your future can create
powerful changes, but is something 
that many of us never do.

Patrick Canion, a certified 
financial planner at ipac says, while 
your super fund provides 
projections about how your savings 
may grow, calculators at 
moneysmart.gov.au are better ways 
to predict the final size of your super 
balance, and how long it will last.

“No one is going to care more 
about your future than you do, so 
why dismiss it?” he says.

“If you don’t know where your 
current path is taking you, how can 
you make a change?

“There are only two futures – the
future you choose, and the future 
the government chooses for you 
through the pension.”

The No. 1 goal for retirees is to 
travel, so imagine yourself as 
“Business Class Man” (or Woman), 
Canion says. 

A 68-year-old client of his travels
overseas several times a year – 
always flying business class – 
largely because he took control of 
his super early.

One of super’s biggest powers is
its low tax rates. 

“It is the one legal tax shelter that
remains for the average person,” 
Canion says.

He says you are never too old to
start boosting super through salary 
sacrifice, one-off deposits such as 
tax refunds, and investing in assets 
that focus on growth. 

“Look hard at where your money
is invested,” he says. “Don’t just take 
someone else’s choice.”

Be your own
super hero
You have a choice between the future you decide for 
yourself or the future the government pension chooses 
for you, writes Anthony Keane

YOUR CHOICE: David Koch suggests imagining your future to make
superannuation more real. Picture: CARLY EARL

Be your own financial advisor.
moneysaverHQ is the largest single Australian media 
brand focused on money in Australia. With a distinctive 
and straightforward tone, it helps readers decipher current 
domestic, business, economic and small business finance 
issues in a jargon-free, friendly style. 

It also brings the best deals across a whole range of financial 
and other services, such as credit card costs, home and car 
insurance, private medical insurance and power bills.

Leading our team is Network Seven’s David Koch, the 

country’s leading personal finance expert, and our national 
Cost of Living Editor, John Rolfe. 

“moneysaverHQ is not just about informing and educating on 
money matters, it’s also about action. To get those deals done 
to benefit everyone.”  David Koch

moneysaverHQ appears every Monday in The Courier-Mail.

MONEYSAVERHQ

Print Web Tablet Mobile

Print

Format Day of Publication Circulation* Readership^

Newsprint Monday 147,122 289,000
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PRIME SITE RARE FIND
When opportunity knocked Halls 
Browns Accountants owner Allison 
McKelvie was quick to snap up a 
Fortitude Valley character building
Page 62 

NEW DIGS: Dr Anna Burrows 
and agent Michael Feltoe. 
Picture: Jono Searle

WHEN Anna Burrows first walk-
ed into the strata office space at
Wickham House in Spring Hill
she knew she had found her new
consulting rooms.

Dr Burrows, who trades as
Brisbane City Gynaecology, said
she took one look at the level 3
113sq m office in the Heritage-
listed building and “bought it
then and there”. 

“It has that lovely neo-Geor-
gian architecture and original fit-
tings and fixtures,” she said.

“I thought it had that beautiful
warm atmosphere for the pa-
tients and I thought ‘right that’s
mine’. It’s gorgeous.”

After a Hamptons style fitout
Brisbane City Gynaecology
opened its doors this week.

CHRIS HERDE

JUST WHAT 
THE DOCTOR 
ORDERED

Continued P54

Fringe dwellers lured to CBD 
A LACK of A-grade options
in the near city office market
has helped spark a wave of
tenant activity in the Brisbane
CBD.

CBRE’s associate director,
Advisory & Transactions, Of-
fice, James Comino said a flur-
ry of recent deals in the city
centre was evidence of the pre-
cinct’s increasing appeal, with

tenants capitalising on the
high level of amenity and com-
petitive terms on offer.

“These benefits, coupled
with the strong incentives on
offer at present, make for a
compelling case for business to
consolidate into the CBD,” he
said. 

“The consistent priorities
driving tenant activity con-
tinue to be cost control, lease
term flexibility and an im-

provement in building quality
and location from where the
business is relocating from.”

Mr Comino said near city
tenants seeking contiguous
premium or A-grade levels of
office space in the 2000sq m to
6000sq m range were spoiled
for choice in the CBD.

The Property Council’s lat-
est Office Market Report
found the premium and A-
grade vacancy rate in the CBD

in July was 22.1 per cent and
13.9 per cent respectively.

This compares to A-grade
vacancy in the near city of 11.6
per cent, up from 10.1 per cent
at the start of the year, with the
forecast of little movement for
the rest of the year.

Businesses taking advan-
tage of this have been Austra-
lia Energy Market Operator
(1800sq m) which has relocat-
ed to 10 Eagle St; Australian

Bureau of Statistics (2400sq
m) to 295 Ann St; IFAA Ad-
ministrators & Advisers
(3600sq m) to 410 Ann St; and
SAP Australia (4000sq m) to
140 Ann St. 

Mr Comino said a number
of active requirements could
underpin more movement
into the CBD by major com-
panies including Arcadis
(1600sq m); Expedia (2000sq
m), Cardno (6000sq m) and

Origin Energy (15,000sq m).
Mr Comino said CBD land-

lords were adapting to the
shift in tenant sentiment, in-
jecting capital into building
upgrades in a bid to lure ten-
ants.

“Diversified on-site amen-
ity, such as concierge services,
end of trip facilities, shared
meeting facilities and cafe/
food options, has become in-
creasingly important,” he said.

CHRIS HERDE

Fully Leased  

Building 
Nerang 39-41 Price Street 

• Partnership dissolved; requires 
immediate sale

• $359,474.71 p.a.* net income plus 
increases  

• Fully leased retail/office building in 
prominent corner location 

• Department of Main Roads is a  
major tenant plus 11 other mixed 
tenancies 

• 1,012m²* of land, 1,137m²* lettable  
area with 25 carparks

Auction
Thursday 18 August 2016 11am

Venue Gold Coast Turf Club, Bundall 

Michael Willems 0412 240 176

raywhitecommercial.com  

Property ID 1501967 *approx.

Ray White Commercial Gold Coast 

R
W

C
7

2
5

Outline Indicative Only

Approved Bribie 

Island Dev. Site 
Woorim 20, 22 & 24 North St

• Land area: 1,748m²* over 3 titles

• DA for 18 units (2/3brm) on 2 titles

• Residence with income on third title

• Infrastructure contributions capped

• Beach, ocean & Moreton Island 
views

• Walking distance to beach, shopping, 
cafes, Bribie Island Surf & golf clubs

• 60mins* from Brisbane CBD

• Available individually or in one line

Expressions of Interest
Closing Thursday 8 September 2016 4pm  

Matthew Fritzsche 0410 435 891

Chris Massie 0412 490 840

raywhitecommercial.com  

Property ID 1505890 *approx.

Ray White Special Projects (QLD)/ 

North Coast Central 

R
W
C
7
5
6

Subject Properties 

Bribie Island Bridge

Pacific Harbour

IGA Shopping Centre

Bribie Island 

Surf Club

Outline Indicative Only

The prime site for commercial property.
People with a genuine interest in commercial and industrial 
property turn to Prime Site every Friday for the latest market 
insights plus updates on major property sales, with coverage 
of important infrastructure issues such as roads, rail, freight 
and the potential for future development.

100% focussed on the Queensland market, the Prime Site  
audience varies from multi-million dollar buyers and sellers 

through to Mum and Dad investors perhaps looking for a 
warehouse or a shopping strip as part of their  
superannuation plan.

PRIME SITE 

Source: ^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, last 4 weeks. *ABC, Apr-Jun 2016.

Format Day of Publication Circulation* Readership^

Newsprint Friday 147,122 206,000
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^emma™ conducted by Ipsos MediaCT, 12 months ending Sept 2016. *ABC, Apr-Jun 2016. 1QBM publishes on the last Friday of every month except December and January.

Queensland’s premier business publication.
The Courier-Mail’s Queensland Business  Monthly (QBM) is 
Queensland’s premier business publication. 
QBM is a premium, stitched and trimmed newspaper 
magazine inserted into The Courier-Mail, providing 
advertisers with valuable audience connections and 
engagement in an influential environment.
QBM is dedicated to covering all aspects of the Queensland 
economy, and provides in-depth coverage and fascinating 
stories on successful businesses and business people in 
Queensland.

QBM delivers trusted content, engaging readers with stories 

on the movers and shakers, as well as covering the big 
issues facing key Queensland sectors including resources, 
agriculture, and tourism. 

From securing exclusive interviews with chief executives and 
business leaders, to exploring emerging trends and celebrating 
success and innovation - QBM has all sectors

of Queensland business covered.

QUEENSLAND BUSINESS MONTHLY (QBM)

Print

Format Day of Publication Circulation* Readership^
350mm Newspaper Magazine Last Friday monthly1 155,090 50,000

Our Brands
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Rocking  
the  

Roles
Pixie Weyland is  

teaching her mentor,  
music industry  

veteran Joc Curran,  
a few new tricks

Big RetURns
The value of 

corporate charity

FooD BoWl 
Farmers feast 

on China boom
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Avalanche 
of Falls acts 
MUSIC fans were 
rejoicing after the line-up 
for this year’s Falls 
Festival was released 
yesterday.

Aussie outfit The 
Avalanches are set to 
headline the New Year’s 
Eve festivities after 
rocking out at Splendour 
in the Grass in July.

They will be joined by
international act London 
Grammar as they head 
to Byron Bay, Lorne, 
Marion Bay, and, for the 
first time, Fremantle.

Plenty of others will
also be at the festival, 
including Bernard 
Fanning, Alison 
Wonderland (pictured), 
Violent Soho, Matt 
Corby, The Rubens, The 
Jezabels, Ta-ku, Ball 
Park Music, Tkay 
Maidza, Illy and DMAs. 

The international 
contingent, headlined by 
the already-announced 
Childish Gambino, also 
includes Catfish and the 
Bottlemen and Fat 
Freddy’s Drop.

Tickets go on sale via
fallsfestival.com.au from 
9am on August 30.

ALL EYES, EARS 
ON RATINGS

QCONFIDENTIAL
.COM.AU

TWITTER
follow us on @qldconfidential

PHONE
call us on 07 3666 6307

FACEBOOK
become a fan at Facebook.com/qldconfidential

THERE has never been a better
time to swipe right!

Brisbane single ladies could
be in for a real treat if they find
themselves matching with
Chris Hemsworth’s stunt
double on dating app Tinder.

The hunky action man
Bobby Holland Hanton
(left) is in town working with
Hemsworth (far left) on the
latest Thor blockbuster,
and is looking for dates.
Confidential’s spies
spotted the handsome 
32-year-old on Tinder
yesterday, causing quite
a sensation. Holland

Hanton (right) is also the stuntman for 
a whole host of other Hollywood stars, 
including Christian Bale, Daniel Craig, 
Ryan Reynolds, Jake Gyllenhaal and 
Channing Tatum.

In March, he finished filming 
Wonder Woman, in which he stunt 
doubled for Chris Pine. His Tinder 
profile features a number of pictures, 
including full body shots and close ups, 
as well as a particularly sexy shot of 
himself in character as Thor.

The celeb stuntman eats 35 meals a
day and trains 18 hours a week to match 
Hemsworth’s muscular physique.

Confidential wishes all the single 
ladies of Tinder good luck in matching 
with this hottie.

THOR IS OUT THERE, LADIES 

THERE was plenty to smile about 
for some people yesterday, in what 
was a huge day of radio and 
television ratings.

Nova continued its dominance
in Brisbane, with the breakfast trio 
of Ash, Kip & Luttsy extending 
their margin in the No. 1 spot as the 
year’s fifth radio ratings survey was 
released. 

The boys jumped 1.3 points to 
stretch their lead over 97.3FM’s 
Robin, Terry & Bob and ABC’s 
Spencer Howson.

Nova also held on to No. 1 spots
in the morning, afternoon and 
drive slots, while the ABC fell in 
every timeslot except drive.

Unfortunately, there was more
bad news for struggling station 
4BC. 

Every timeslot except Ray 
Hadley’s morning show fell, with 
Hadley posting a modest 0.2-point 
increase.

While it was a huge day for the
radio stations, the TV networks 
would have also been poring over 
the numbers.

Monday night was the first big
test for three new shows – Nine’s 
The Block, Seven’s Zumbo’s Just 
Desserts, and Ten’s Survivor 
Australia.

With Survivor and The Block 
getting a day’s lead-in – debuting 
on Sunday – all eyes were on how 
Adriano Zumbo’s new show would 
fare.

Overall, it was a winner.
The national audience across 

the five capital cities was 

1.08 million – the highest of the 
three shows – ahead of The Block’s 
961,000 and Survivor’s 734,000. 
But as we have long reported, 
Brisbane again decided to buck the 
trend, with 163,000 viewers 
watching The Block, 149,000 tuning 
in to Zumbo’s Just Desserts, and 
108,000 watching Survivor. 

Somewhat strangely, it was 
long-running soapie Home and 
Away that stole the show in 
Brisbane on Monday night, beating 
all of the heavily promoted new 
shows.

The Channel 7 show, whose 
stars include Pia Miller, was back 
after a two-week hiatus because of 
the Olympics and 172,000 fans 
tuned in to check out a dramatic 
episode. 

SURVEY STARS: (left to right) The Block was pipped nationally by Zumbo’s Just Desserts; Nova’s breakfast 
crew held their No. 1 position; in Brisbane, Home and Away, starring Pia Miller, stole Monday night.

QConfidential knows all the celebrity secrets.
QConfidential in The Courier-Mail is Brisbane’s answer 
to all things hot and happening in showbiz. Appearing 
Monday-Friday in The Courier-Mail, QConfidential provides 
our readers with up-to-the-minute celebrity news and 
entertainment.

QConfidential offers advertisers a great environment to 
connect with a highly engaged, fashion forward and stylish 
female audience. Use this ideal section to effectively present 
your entertainment, dining and fashion offerings.

QCONFIDENTIAL

Print Web Tablet Mobile

Format Day of Publication Circulation* Readership^
Newsprint Monday - Friday 147,122 270,000

Saturday 179,149 434,000
Sunday 318,830 628,000

^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, last 4 weeks. *ABC, Apr-Jun 2016.

Whether you are eating in or out you deserve to eat well.
Queensland taste in The Courier-Mail is Queensland’s # 1 
recipe and food lift-out. With mouth-watering content and 
tantalising tips and tricks, Queensland taste is sure to get 
tummies rumbling. Queensland taste is the perfect platform 
to reach a wide audience interested in food. Providing ideas, 
tips and inspiration, Queensland taste gives expert editorial 
advice to everyone from the novice family cook to the 
fastidious foodie. 

Queensland taste stimulates our readers’ minds and 
tastebuds by giving them access to Queensland’s most 
experienced food writers and it celebrates the best local 
talent representing Australian food culture. Everything that is 
exciting and refreshing about food and cooking and all that the 
modern chef wants right now is delivered every Tuesday – all 
thanks to Queensland taste.

QUEENSLAND TASTE

Print Web Tablet Mobile

Format Day of Publication Circulation* Readership^

Newsprint Tuesday 147,122 509,000
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Aspirational and irresistible.
Qweekend is an aspirational read that delivers the best and 
latest every time. A relaxed but engaging magazine that 
inspires, intrigues and indulges readers interest, ambition and 
sense of achievement.

Qweekend delivers a highly-engaged audience that values 
quality brands and experiences. With all the in-depth stories 
Queenslanders love plus new sections on the arts, movies, 
music and books, an expanded travel section, and specialist 
correspondents covering motoring and technology, our 
Qweekend audience will be spending a lot of time in your 
company.

Inserted in The Saturday Courier-Mail weekly as a 350mm 
stitched and trimmed newspaper- magazine, Qweekend is a 
superior reading experience.

Make your advertising work harder by investing in Qweekend, 
reaching a highly engaged audience of affluent, culture-loving 
Queenslanders who aspire to the better things in life.

QWEEKEND

Source: ^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, last 4 weeks. *ABC, Apr-Jun 2016.

Print

A U G U S T  2 0 - 2 1 ,  2 0 1 6 

ELISSA LAWRENCE

They’re ageing with altitude and the adrenaline rush is keeping them young
CHUTE TO THRILL

Format Day of Publication Circulation* Readership^

350mm newspaper magazine Saturday 179,149  306,000

Source:^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, last 4 weeks. *ABC, Apr-Jun 2016.
1Please refer to The Courier-Mail Realestate & HOME Synergy Specifications document, effective from 9th July, 2016.

Attract more buyers and investors with South-East Queensland’s most trusted 
property guide.
A house is the biggest investment most people make in their 
lives. Before making such an important commitment, they 
need information about what’s on the market, what’s open for 
inspection, price trends and the profitable suburbs to buy in.

The Courier-Mail’s Realestate magazine is the essential 
property buying and selling resource for Queenslanders 
- a powerful marketing platform essential for selling your 
property for the best possible price. With a fresh new-look 
on a premium quality, bright-white stock, this real estate 

magazine showcases your property for sale with exceptional 
visual representation in Queensland’s most trusted property 
guide.

DID YOU KNOW?
•  Our readers are 31% more likely to intend to purchase a 

property in the next 12 months than the general Queensland 
population.

REALESTATE

Print Web Tablet Mobile

Format Day of Publication Circulation* Readership^

350mm Newsprint magazine1 Saturday 179,149 488,000
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Accessing thousands of sport fanatics every day.
The Courier-Mail offers unparalleled coverage of Queensland 
and national sport in our dedicated Sport section Monday to 
Saturday. Our in-depth coverage, news and analysis ensures a 
loyal and highly engaged audience.

Sport creates a strong connection through:

• Comprehensive coverage of all sporting codes.

• The latest in breaking sports news.

•  The best analysis of sport’s biggest issues led by chief sports 
writer Robert ‘Crash’ Craddock.

•  Behind the scenes insights into what makes our sporting 
stars tick.

•  Expert columns from a host of former greats including Darren 
Lockyer and Mal Meninga (NRL), Laura Geitz (netball).

Sport is a lucrative environment for advertisers to access 
an engaged audience of predominantly males who are an 
increasingly difficult audience to reach.

SPORT

Source: ^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, M-F net, Sat and Sun last 4 weeks. *ABC, Apr-Jun 2016

Format Day of Publication Circulation* Readership^

Newsprint Monday - Friday 147,122  439,000

Saturday 179,149  543,000

Sources: ^emma™ conducted by Ipsos MediaCT, 12 months ending September 2016, readership based on Thursday edition of host publication, The Courier-Mail. *ABC, 
Apr-Jun 2016, circulation based on Mon-Fri avg. 

COURIERMAIL.COM.AU THURSDAY JUNE 9 2016 SPORT 31
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RAIDERS
OF THE 
LOST 
ART
BOTH CLUB AND COACH
HAVE BEEN THROUGH 
THE GOOD TIMES AND 
THE TOUGH TIMES. 
NOW A REJUVENATED 
RICKY STUART AND HIS 
GREEN MACHINE ARE 
SLOWLY GETTING 
THEIR MOJO BACK P2-3

couriermail.com.au/homeground

HOME    GROUND

All new course. 3 iconic bridges.
EARLY BIRD DISCOUNT ENDS 2 JULY.
bridgetobrisbaneday.com.au

It’s a whole new Story

HOME GROUND is the home of rugby league in Queensland.
Queenslanders love their sport! 
Here in Queensland,  we are a very passionate state, especially 
when it comes to our sporting teams. Our expert coverage  
of the rugby season in the HOME GROUND lift-out offers 
advertisers valuable audience connections with Queensland 
league fans and footy tippers in a trusted and influential 
environment.

Returning March 2nd, 2017, each Thursday for the 30-week 
duration of the NRL season, The Courier-Mail’s  expert rugby 

league team will produce the must-have  8-12 page lift-out for 
the state’s huge NRL fan base.

Every Thursday, The Courier-Mail has an attentive audience of 
scale, engaging 582,000 Queenslanders who spend an average 
of 40 minutes daily deeply engaged with our content. Of 
which, 153,000 are men aged 25-54 years who love their sports 
and 242,000 are supporters of either the Broncos, Titans or 
Cowboys!

HOMEGROUND

Print Web Tablet Mobile

Print Web Tablet Mobile

Format Day of Publication Circulation* Readership^

Newsprint Monday - Saturday 144,788 582,000

80 SPORT SATURDAY JANUARY 7 2017 COURIERMAIL.COM.AU
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couriermail.com.au/sport

TO RUMBLE REPORT P74
HAS SUNCORP READY 

Home delivery
1800 630 130

SATURDAY

BUZZ ABOUT HORNET 

WEIGHING IN: Jeff Horn at 
Suncorp Stadium yesterday.
Picture: Mark Cranitch

INSIDE YOUR 8-PAGE
FORM GUIDE Money back if your horse runs 2nd or 3rd in 

races 7 and 8 at the Gold Coast – up to $50

COURIERMAIL.COM.AU SATURDAY JANUARY 7 2017
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 1  First National Broadbeach Handicap 12.27$60,000 3yo. Apprentices can claim. 1800m  Form Horse (DrAw) TrAiner Jockey wgT rTg 1 61442 HosTwin VinTAge (4) G W Moore L R Dittman 58 100 *3.50 2 4s142 BolD HeArT (10) S W Kendrick D Griffin 57 97 9.00 3 05164 gooD luck mAlelA th (7) B & D Guy G Colless 57 95 3.80 4 s6771 HunDreD w (9) Brett Lunney Ms R Williams (a3) 55.5 97 15.00 5 9s109 DAzzle em siD (1) M A Kropp A Spinks 54.5 95 61.00 6 37123 gypsy miss n (11) S W Kendrick R Fradd 54.5 95 4.40 7 3s653 rAllier h (12) Ms H Page M Hellyer 54.5 94 10.00 8 74500 elusiVe AFFAir th (5) T M Whittington L V Cassidy 54 92 31.00 9 s0196 QuiTe mAgicAl wh (6) P J Facoory Ms V Johnston 54 90 81.00 10 60005 generAl cos w (13) Lex Fraser J Orman 54 90 31.00 11 55654 BellA’s sHADow h (3) David Scanes Ms H Poland 54 91 81.00 12 55s35 perilous loVe h (8) S J Morrisey J Lloyd 54 96 10.00 13 37s07 sToke iT up (2) S B Laming R J Bishop 54 82 51.00 2  First National Real Estate Handicap 1.02$60,000 2yo. Apprentices can claim. 1100m  Form Horse (DrAw) TrAiner Jockey wgT rTg 1 1 HouTzen h (4) A J Edmonds J Lloyd 58 100 *1.30 2 4 AmeriDon (7) L F Birchley  57.5 78 35.00 3  imAginAlTHepeople (11) Ben Currie  57.5 73 26.00 4 12 mAke my own luck w (8) J W Zielke Dylan Dunn (a1.5) 57.5 96 7.50 5 4s neVer in DouBT (3) T J Gollan B Avdulla 57.5 77 16.00 6 1 reD Deck h (6) D T Kelly Matthew Palmer 56.5 82 35.00 7 732 go DAisy h (12) S J Morrisey R Fradd 56 84 35.00 8 517 sisTA AcT (1) L F Birchley G Colless 56 91 26.00 9  umAwinner (2) David Vandyke M Cahill 55.5 78 11.00 10  youngsTown (9) Scott Henley R Mc Mahon 55.5 76 61.00emergencies 11 3 AFFirmATiVely bh (5) J C Smerdon SCRATCHED 57.5  — 12 5 zukAz (10) S W Kendrick D Griffin 56.5 77 35.00 3  Smoke Alarm Solutions 1.37$60,000 Benchmark 75. Apprentices can claim. 2200m  Form Horse (DrAw) TrAiner Jockey wgT rTg 1 3s841 FuerzA dwn (13) P H Duncan J Lloyd 61 91 7.50 2 s7458 pop ‘n’ scoTcH tcd (3) L F Birchley J Parr 59.5 91 16.00 3 21070 rockneT d (4) B & D Healey T Angland 59.5 100 11.00 4 6s894 cAilleBoTTe dwb (12) M J Dunn M Mc Guren 59 95 9.00 5 93766 ciTATions n (7) G D Hickman Dylan Dunn (a1.5) 57 94 9.00 6 00153 scoTTy Be goTTi tc (11) S B Lee D Griffin 57 91 16.00 7 6s553 explosiVe one b (2) M J Dunn J Orman 54 93 16.00 8 37863 gAme pie (14) K A Lees B Avdulla 54 93 11.00 9 51174 Jimmy HoFFA d (8) S B Laming M Cahill 54 95 16.00 10 83529 spiriT minDeD wn (1) R L Heathcote N Day 54 97 *5.50 11 14362 FirsT rAin dw (9) S B Lee L Rolls 54 93 11.00 12 22412 uncle gerry b (10) J M Cleary R Fradd 54 93 16.00 13 34611 lAreBil twh (5) L D Kelly L V Cassidy 54 90 9.00 14 73298 mulleT mAn dwh (6) Ms R Cooper M Hellyer 54 92 81.00 4  First National Real Estate 2.12$60,000 open. Apprentices can claim. 1800m  Form Horse (DrAw) TrAiner Jockey wgT rTg 1 9Ps70 sHoreHAm wh (2) L D Kelly L V Cassidy 58 93 26.00 2 7s393 HArADA BAy tw (10) J & C Meagher L R Dittman 56 96 4.40 3 31361 l’enTrecoTe w (7) K M Schweida J Lloyd 56 99 *3.40 4 42s56 pAnno rossA cwh (9) Ms K Doughty J Orman 54 99 4.00 5 06219 BoDegA negrA wh (8) Bruce Hill P Hammersley 54 100 10.00 6 s9005 ruling Force w (1) K M Schweida M Cahill 54 98 14.00 7 99702 BlAck JeT dw (3) L F Birchley G Colless 54 100 7.00 8 74669 DArci Be gooD w (4) A P Williamson N Day 54 92 26.00 9 26s00 mukADDAmAH son cdwn (6) G R Duncan R Fradd 54 92 41.00 10 73594 HAlls creek twh (5) J P Morrisey M Hellyer 54 88 19.00 5  First National Palm Beach Plate 2.50$40,000 class 3 sw. Apprentices can claim. 900m  Form Horse (DrAw) TrAiner Jockey wgT rTg 1 00s01 DuTy DuDe w (7) G A Ryan B Avdulla 59 98 13.00 2 4565s DylAn’s luck tw (8) L J Hatch Dylan Dunn (a1.5) 59 93 *4.60 3 2422s wigglesworTH w (16) L J Mayfield-Smith Ms A Fancourt (a2) 59 90 26.00 4 112s mini melD cbh (17) M T Eggleston SCRATCHED 57.5  — 5 s2171 sir DonAlD (20) M G Nolan SCRATCHED 57.5  — 6 s220s THis is AusTrAliA (6) M J Dunn M Mc Guren 57.5 92 7.00 7 31342 winning supreme (1) G W Moore L R Dittman 57.5 95 7.00 8 s1252 AmBer Jewel cwb (18) Ms C Allardyce SCRATCHED 57  — 9 26101 si si seQuAlo (13) P Duff M Cahill 56 92 26.00 10 310s JusT orm (2) T J Gollan R Fradd 54.5 78 6.50 11 0s11 Delirium (15) Chris Munce J Lloyd 54 93 15.00 12 112s3 HiDDen ligHT cwh (3) Bruce Hill Ms B Ainsworth (a3) 54 100 14.00 13 11s24 loVe A rose (14) K M Schweida J Orman 54 95 19.00 14 1408s reD HAnDle w (10) T J Gollan L Tarrant 52.5 97 19.00emergencies 15 5s221 moss FeVer d (11) J M Cleary N Callow 59 94 19.00 16 2639s wine BArrel (5) R G Lipp  56 91 31.00 17 0435s i rememBer you cw (12) S B Laming  52.5 92 21.00 18 6s1 sTAge lADy (4) Matthew Dunn  54 91 31.00 19 s56s4 Argyll BAy w (9) Paul Butterworth  54.5 93 31.00 20 1094s DAzeT (19) Lex Fraser  59 81 81.00

 6  Nerang RSL Handicap 3.30$60,000 open. Apprentices can claim. 1200m  Form Horse (DrAw) TrAiner Jockey wgT rTg 1 3125s DreAm cHoice dw (15) R L Heathcote T Angland 59 91 16.00 2 8s7s0 ArcHiTecT tdw (7) Ms S Lawlor J Taylor 58.5 88 12.00 3 046s0 pillAr oF creATion dw (4) T J Sears B Pengelly 58 83 21.00 4 s5500 Aomen n (1) J A Sylvester Ms T Harrison 57 91 31.00 5 s8695 wHiskey AllrounD dw (14) T J Gollan SCRATCHED 57  — 6 30s20 BelieVe yourselF dbh (16) A J Edmonds J Lloyd 56.5 100 9.00 7 357s9 cHoice Bro d (8) T J Sears M Cahill 56.5 95 26.00 8 4037s el sAsso dw (17) P & P Snowden R Fradd 56.5 92 6.00 9 7723s AlDini tcdwh (11) D T Kelly R Wiggins 55.5 94 26.00 10 855s9 Timeless prince dw (3) A Newing J Parr 55.5 100 12.00 11 530s3 DApH ‘n’ AlF tdw (2) Ms C Marsh B Parnham 55 95 26.00 12 5453s Hi son tch (13) D T Kelly Matthew Palmer 54 91 51.00 13 545s3 DiVine serVice dw (18) D J Hansen L Tarrant 54 94 12.00 14 s4111 ecksTein dw (10) Kurt Goldman B Avdulla 54 98 *3.80 15 6229s royAl occAsion cdw (9) M J Dunn J Orman 54 92 12.00 16 5336s sABkHAT wb (12) Steven O’Dea P Hammersley 54 91 21.00emergencies 17 15s12 rougH eDDie dw (6) M G Nolan Ms R Williams (a3) 54 98 10.00 18 91s31 oBerlAnD dw (19) R L Heathcote  54 95 14.00 19 5490s cHArioT oF golD dw (5) L F Birchley  54 92 31.00 7  First Nat. GC Origin Series 4.10$60,000 Benchmark 75. Apprentices can claim. 1200m  Form Horse (DrAw) TrAiner Jockey wgT rTg 1 80271 proFiler tcd (1) S B Lee Dylan Dunn (a1.5) 62 94 12.00 2 91s31 oBerlAnD dw (14) R L Heathcote SCRATCHED 59.5  — 3 7028s HoTel DriVe td (2) Scott Henley L V Cassidy 59 91 19.00 4 11513 JAck lAncAsTer td (17) S W Kendrick SCRATCHED 59  — 5 434s8 umgeni tcwh (9) D T Kelly SCRATCHED 58.5  — 6 5490s cHArioT oF golD dw (11) L F Birchley Ms T Brooker (a3) 58 93 35.00 7 s4111 ecksTein dw (20) Kurt Goldman SCRATCHED 57.5  — 8 17113 HeArTForD tdw (22) S W Kendrick J Orman 57.5 95 9.00 9 485s3 mArksFielD dw (3) M A Kropp B Rawiller 57.5 95 26.00 10 002s3 reAl gooD d (16) T N Miller D Tourneur 57.5 92 26.00 11 06590 my liTTle FlickA d (21) Ben Ahrens B Avdulla 57 97 26.00 12 11804 sTAr sTileTTo tcwh (12) Ms H Page T Angland 56.5 92 21.00 13 111s4 ringo’s A rocksTAr dwb (10) N P Stephens C Parnham 56 95 *3.80 14 2091s roxy rHyTHm dw (4) Brenton Andrew Ms B Derbyshire 56 95 17.00 15 65024 BurleigH BulleT cdw (13) D J Hansen L Tarrant 55.5 95 51.00 16 0s21s grooVy gAl tw (8) M J Dunn J Parr 55.5 93 5.50emergencies 17 10s90 sHower oF HeArTs tdw (18) B J Lockwood SCRATCHED 55.5  — 18 0s574 moss HArry tw (5) L J Mayfield-Smith Ms L Meech 57 96 16.00 19 580s5 AlwAys sAcreD tcwh (6) A J Edmonds J Lloyd 57 100 6.50 20 70437 nAkAnAi tcdwh (7) M T Eggleston L Rolls 57 93 61.00 21 222s1 moTion grAnTeD cn (15) B S Baldwin B Parnham 56.5 98 15.00 22 333s2 Flo Jo snip cwh (19) S J Morrisey  54.5 98 14.00

 8  Sky Racing Origin Series Plate 4.48$60,000 class 6 sw. Apprentices can claim. 1400m  Form Horse (DrAw) TrAiner Jockey wgT rTg 1 s3180 HuDson counTy w (7) Neil Coy B Rawiller 59 87 41.00 2 434s8 umgeni twh (5) D T Kelly Dylan Dunn (a1.5) 57.5 85 21.00 3 36524 wAr BABy dwb (13) K Hickmott Ms B Ainsworth (a3) 57 81 21.00 4 815s6 BrAcTeATe w (16) Steven O’Dea P Hammersley 56 86 19.00 5 210s0 Brewery dw (20) G A Ryan L V Cassidy 56 89 15.00 6 s7134 DenArius wb (18) B K Wakefield Ms L Meech 56 89 7.00 7 s3623 ForgoTTen yeArs dw (14) A P Williamson T Angland 56 91 *6.50 8 9862s olD HABiTs dw (1) Kurt Goldman B Avdulla 56 84 11.00 9 8s642 olTre FiniTo dw (17) S B Lee D Griffin 56 81 41.00 10 79307 open Book dh (9) A J Edmonds J Parr 56 100 *6.50 11 1112s BlAckJAck BellA wbn (3) David Vandyke J Orman 55.5 82 9.00 12 14509 secreT puzzle cdw (19) L G Ross D Tourneur 55.5 87 17.00 13 84016 spoT THe DiFF twn (12) J W Zielke B Parnham 55.5 89 21.00 14 47s40 slyDini dwh (4) B & D Guy C Parnham 54.5 86 51.00 15 13271 Volpino th (11) L D Kelly R Mc Mahon 53 90 *6.50 16 0s805 THemis d (15) T J Gollan L Tarrant 52.5 95 13.00emergencies 17 s5211 TAmrookum tch (2) J P Morrisey M Hellyer 54.5 87 11.00 18 s2132 princess cHArm tb (6) T J Gollan  52.5 90 18.00 19 73594 HAlls creek cwh (8) J P Morrisey  54.5 81 41.00 20 432s0 HAuser dw (10) Ms R Cooper  59 68 101.00
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 1 12.27 (1800m)1. HosTwin VinTAge (G W Moore) 3g By Red Dazzler - Silky Tiger (6:1-1-1): Not far away len 4th of 8 (7) $6.00 59.0 Never Back Down 1600m Wyong (Bm64) Soft(5) Dec 7. Run down late 1/2 len 2nd of 10 (1) $3.60 57.5 The Getaway 2200m Beaumont 3yo+ Plate (C1) Good(3) Dec 26. Shot clear straight-ening but reeled in final stages last time. Bound to give another great sight.2. BolD HeArT (S W Kendrick) 3g By Show A Heart - Fantasy Gal (US) (9:1-3-0): Held on ok after leading 4-1/4 len 4th of 7 (7) $3.30 59.0 Sonador Fire 1400m Sunshine Coast 3yo Hcp (C1) Soft(5) Dec 4. Ran home well lg hd 2nd of 8 (8) $4.80 57.5 Treasure Gallery 1400m Sunshine Coast 3yo (Bm65) Good(3) Dec 18. Impressive winner first up and last run was a better effort. First go at trip but can’t be ignored.3. gooD luck mAlelA (B & D Guy) 3g By Brad-bury’s Luck - Malela (NZ) (10:2-1-1): Bit unlucky 3-1/2 len 6th of 15 (7) $12.00 58.0 Realing 1600m E Farm 3yo Hcp Soft(6) Dec 10. Finished off strongly 3-1/4 len 4th of 11 (4) $9.50 56.0 Volpino 1615m D’ben 3yo Hcp Good(3) Dec 24. Caught the eye last time and gives impression extra 200m at home track will be ideal. Right in this.4. HunDreD (Brett Lunney) 3g By Domesday - Legal Engagement (7:2-0-0): Not much went right 4-1/4 len 7th of 10 (3) $4.20 57.0 Bay Hero 1625m Toowoomba Hcp (58) Good(4) Dec 10. Romped in 2-3/4 len win of 12 (3) $9.00 54.5 Champagne Kiss-es, Pink Chaperone 2200m Sunshine Coast (Metro) Plate (C1) Good(4) Dec 21. Impressive against older rivals last time. Drop back in trip isn’t ideal but hard to knock winners.5. DAzzle em siD (M A Kropp) 3g By Sidereus - Dazzling Beauty (5:1-0-0): Too wet 9-3/4 len 13th of 15 (6) $61.00 55.5 Realing 1600m E Farm 3yo Hcp Soft(6) Dec 10. Tiring 8-1/2 len 9th of 11 (7) $71.00 54.0 Volpino 1615m D’ben 3yo Hcp Good(3) Dec 24. Did far too much work mid-race after being caught deep last time and had to stop. Might need it a bit easier.

6. gypsy miss (S W Kendrick) 3f By Denman - Lasoron (9:1-2-3): Tried hard hd 2nd of 7 (6) $6.50 54.0 Zamex 1400m E Farm Hcp (C1) Good(3) Dec 14. Did great job 2 len, lg nk 3rd of 11 (8) $17.00 54.0 Volpino, Realing 1615m D’ben 3yo Hcp Good(3) Dec 24. Hammered on the turn last time and did well to keep boxing on at finish behind a couple of promis-ing types. Right in this.7. rAllier (Ms H Page) 3g By Al Maher - Graphique (8:1-0-2): Fair 3-3/4 len 5th of 13 (4) $26.00 55.5 La-rebil 1800m Gold Coast Hcp (C1) Soft(5) Dec 10. Led and held on ok 1-1/4 len, len 3rd of 11 (5) $21.00 54.0 Larebil, Tony Baloney 1800m Gold Coast Hcp (C2) Good(3) Dec 24. Better signs last time and in peak condition. Value hope.8. elusiVe AFFAir (T M Whittington) 3f By Rothe-say - Elusive Air (US) (8:1-0-0): Never a factor 5-3/4 len 10th of 15 (13) $101.00 54.0 Realing 1600m E Farm 3yo Hcp Soft(6) Dec 10. Outclassed 9-1/2 len 10th of 11 (10) $61.00 54.0 Volpino 1615m D’ben 3yo Hcp Good(3) Dec 24. Latest form below par. Needs it easier.
9. QuiTe mAgicAl (P J Facoory) 3f By Magic Al-bert - Quite Astute (NZ) (7:1-1-0): Ordinary 8-1/4 len 9th of 11 (4) $26.00 54.0 Old Tex 1400m Gold Coast Hcp (C1) Good(4) Nov 19. Didn’t do much 6-1/4 len 6th of 10 (8) $41.00 54.0 Tamrookum 1400m Gold Coast Hcp (C1) Good(4) Dec 17. Scored at Ballina three runs back but hasn’t done much since. Tested again.

10. generAl cos (Lex Fraser) 3g By Court Com-mand - Lady Primera (18:1-0-2): Well beaten 21-1/4 len last of 15 (8) $101.00 54.0 Realing 1600m E Farm 3yo Hcp Soft(6) Dec 10. Gave a sight 5-1/4 len 5th of 11 (1) $91.00 54.0 Volpino 1615m D’ben 3yo Hcp Good(3) Dec 24. Took up the frontrunning role last time and gave plenty of cheek but final 150m found him out. Looks a risk this trip.

11. BellA’s sHADow (David Scanes) 3f By Show A Heart - Shadows ‘n’ Stars (7:0-0-0): Ran on fairly 4-3/4 len 5th of 7 (3) $61.00 54.0 Sonador Fire 1400m Sunshine Coast 3yo Hcp (C1) Soft(5) Dec 4. Came from last 5-1/2 len 4th of 11 (11) $15.00 54.0 Dubleo’s Lad 1800m Gold Coast Mdn Good(3) Dec 24. Last run wasn’t too bad but this looks much tougher. Rough place hope.12. perilous loVe (S J Morrisey) 3f By Love Con-quers All - Perri Lou (11:0-0-2): Ran on well first up lg hd, 1/2 len 3rd of 11 (4) $6.50 55.0 Tempete Rouge, Mark My Word 1300m E Farm 3yo Mdn Good(3) Dec 14. Made ground steadily 2-1/4 len 5th of 9 (8) $8.00 55.0 Powerful Flash 1400m Gold Coast 3yo Mdn Good(3) Dec 31. Fitter for recent racing and looking for this trip. Not hopeless.13. sToke iT up (S B Laming) 3g By Red Element - Hasty Girl (7:0-0-2): Poor first up 16-3/4 len 11th of 12 (6) $26.00 57.0 Our Beebee 900m Gold Coast 3yo Mdn Good(4) Dec 3. Wide throughout 13-1/2 len 7th of 9 (7) $41.00 57.0 Powerful Flash 1400m Gold Coast 3yo Mdn Good(3) Dec 31. Form this time in leaves a lot to be desired. Blinkers going back on looks the last roll of the dice.

 2 1.02 (1100m)1. HouTzen (A J Edmonds) 2f By I Am Invincible - Set To Unleash (1:1-0-0): Never going to lose 4 len win of 11 (2) $1.95F 54.0 Garrard, She’s Our Star 1050m D’ben 2yo Hcp Good(3) Dec 24. Led com-fortably and was simply in a different class to her opposition last time running faster time than older sprinters same day. Hard to go past.2. AmeriDon (L F Birchley) 2c By All American - Celadon (NZ) (1:0-0-0): Reasonable debut 4-1/4 len 4th of 11 (8) $7.00 57.0 Tiara Star 1000m Sunshine Coast (Metro) 2yo Mdn Good(3) Dec 21. Opened his account with a sound effort and will benefit from that experience. Not out of this.

3. imAginAlTHepeople (Ben Currie) 2c By Love Conquers All - Imagined (0:0-0-0): First start. Dam is half-sister to dual Weetwood winner Miss Imagica and cost $20,000. Hasn’t trialled officially. Market watch advised.4. mAke my own luck (J W Zielke) 2f By Brad-bury’s Luck - Dots And Spots (2:1-1-0): Impressive debut 3-3/4 len win of 8 (5) $4.60 55.0 Hey Doris, Star Cugat 1000m Toowoomba 2yo Mdn Soft(5) Dec 10. Brave in defeat 1/2 nk 2nd of 10 (5) $7.00 56.5 Champ Elect 1110m D’ben LR Calaway Gal Good(3) Dec 17. Swap the runs and, arguably, swap the result last time when caught three deep (no cover). Will give this a huge shake.5. neVer in DouBT (T J Gollan) 2g By Not A Single Doubt - Infinito (1:0-0-0): Fair debut 9-1/4 len 4th of 7 (4) $4.80 56.5 Ours To Keep 1050m D’ben 2yo C&G Plate Good(3) Oct 1. Drifted in betting at only outing and didn’t make much of an impact behind leading MM contender. Resumes as a gelding. Monitor bet-ting at comeback run.6. reD Deck (D T Kelly) 2f By Publishing - Lady Red (1:1-0-0): Surged clear 1-3/4 len win of 7 (1) $5.00 54.0 Araucaria, Star Stryker 1010m Murwillumbah 2yo Plate Good(4) Dec 27. Overcame difficulties to sprint away with the prize at only outing. Meeting much stronger opposition here but shouldn’t be underestimated.7. go DAisy (S J Morrisey) 2f By Show A Heart - Monaliesha (3:0-1-1): Fought on ok 2-1/4 len, 1/2 nk 3rd of 7 (5) $2.40F 56.0 Colosimo, Star Cugat 900m Gold Coast 2yo Hcp Good(4) Nov 26. Tried hard 3/4 len 2nd of 11 (1) $17.00 54.0 Colosimo 1200m E Farm 2yo Hcp Soft(6) Dec 10. Finished off strongly last time but winner stole a march. That formline looks a bit suspect. Place preferred.
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SATURdAY, January 7, 2017

geAr cHAnges
rAce 1: (13) stoke it up bit lifter off first time, blinkers on again, tongue-tie on first time, winkers off first timerAce 2: (5) never in Doubt gelded; (8) sista Act, (9) umawinner tongue-control and lugging bit on first time; (10) youngstown blinkers on first time, ear muffs on first timerAce 3: (7) explosive one blinkers on first time, winkers off first time; (13) larebil cross-over noseband off first time, kyneton noseband on first timerAce 6: (4) Aomen nasal strip on first timerAce 7: (14) roxy rhythm cross-over noseband on first time, lugging bit off first time; (19) Always sacred blinkers off first timerAce 8: (5) Brewery tongue-tie on first time

Track Data
circumFerence: 2000m. sTrAigHT: 312m. DirecTion: Nil.leADing Jockey (with rides): Daniel Griffin (65 wins past 12 mths). leADing TrAiner (with runners): J P Morrisey (23 wins past 12 mths). FAVs recorD (past 3 yrs): 32.29% Win 35.20% place. BesT BArrier (past 3 yrs): 1200m (1)-49wins. TrAiner cHAnges: R5 (18) was trained by M J Dunn now Matthew Dunn. R5 (6) was trained by G A Ryan now M J Dunn. R6 (6) was trained by G Waterhouse & A Bott now A J Edmonds. R8 (10) was trained by Joseph Pride now A J Edmonds.

rAces legenD b – beaten favourite; s – spell; w – won in wet;   t – won at this track; c – won at this distance on this track;   d – won at this distance on another track;  h – trained on track;  p – pulled up; l – lost rider n – won at night; f – fell.  (a) Apprentice rider.

JAckpoT
TriFecTA: R8 $100,000

TrAck DeTAils rAil   True
TrAck  Good (4)

weATHer  Fine
mulTiples DAily DouBle  7 & 8 exTrA DouBle 3 & 4 TreBle  6, 7 & 8 QuADrellA  5, 6, 7 & 8 FirsT Four  All Races FixeD price All Races DouBle Trio (T2) 7 & 8

1 2 3 4 5 6 7 8
nathan 
exelby

gooD luck mAlelAHostwin VintageGypsy Miss
Rallier

HouTzen
Umawinner
Make My Own LuckSista Act

gAme pie
Caillebotte
Fuerza
Spirit Minded

l’enTrecoTePanno Rossa
Harada Bay
Bodega Negra

DylAn’s luckRed Handle
Moss Fever
Love A Rose

rougH eDDieDivine Service
Believe YourselfRoyal Occasion

AlwAys sAcreDRingo’s A RockstarMotion GrantedProfiler

open Book
Denarius
Forgotten YearsThemis

paul  
micallef

gooD luck mAlelAGypsy Miss
Hostwin VintageBold Heart

HouTzen
Make My Own LuckGo Daisy
Sista Act

pop ‘n’ scoTcHGame Pie
Caillebotte
Scotty Be Gotti

l’enTrecoTeHarada Bay
Panno Rossa
Bodega Negra

THis is AusTrAliALove A Rose
Winning Supreme I Remember You

ecksTein
Dream Choice
Divine Service
Believe Yourself

ringo’s A rocksTArMotion GrantedGroovy Gal
Marksfield

open Book
Denarius
Forgotten YearsBlackjack Bella

greg  
spletter

gypsy miss
Good Luck MalelaHostwin VintageHundred

HouTzen
Make My Own LuckGo Daisy
Umawinner

lAreBil
Caillebotte
Fuerza
Spirit Minded

pAnno rossAL’entrecote
Black Jet
Harada Bay

THis is AusTrAliADylan’s Luck
Just Orm
I Remember You

el sAsso
Aldini
Eckstein
Timeless Prince

AlwAys sAcreDRingo’s A RockstarMarksfield
Groovy Gal

umgeni
War Baby
Forgotten YearsDenarius

most 
Fancied

gooD luck mAlelA ..... 11Gypsy Miss ...........................9Hostwin Vintage .................. 7Hundred ...............................1

HouTzen ........................12Make My Own Luck .............8Umawinner ..........................4Go Daisy ..............................4

cAilleBoTTe .................. 8Game Pie ............................. 7Larebil .................................4Pop ‘n’ Scotch ......................4

l’enTrecoTe .................. 11Panno Rossa ........................9Harada Bay ..........................6Black Jet .............................. 2

THis is AusTrAliA ......... 8DylAn’s luck ................. 7Love A Rose .........................4Red Handle .......................... 3

ecksTein ......................... 6Divine Service ...................... 5El Sasso ................................4Rough Eddie ........................4

ringo’s A rocksTAr .. 10Always Sacred .....................8Motion Granted ................... 5Marksfield ............................ 3

open Book ..................... 8Denarius .............................. 7Forgotten Years ...................6Umgeni ................................4

CONTINUED P39

Gamble responsibly. Call gambling help 1800 858 858.

LYNN WILL PLAY IN PAIN TO ANSWER AUSSIE CALL TO ARMS

SHOULDER OF
FORTUNE HEAT dynamo Chris Lynn

says he is willing to put his
dodgy shoulder on the line to
earn a call-up for the Austra-

lian one-day team to
play Pakistan at the

Gabba on Friday.
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Jimmy Barnes and Anthony 
Mundine, while painting their 
portraits.

Gogglebox, the fly-on-the-
wall show about people 
watching TV, will return to the 
Lifestyle Channel and Ten on 
August 24 at 7.30pm and August 
25 at 8.30pm, respectively.

Ten’s head of comedy Paul
Leadon says the diverse array of 
households, from families to 
flatmates and everything in 
between, will be busy.

“The next few months sees
the launch of many new shows 
and TV events,” Leadon says. 
“No doubt our guys will have 
plenty to say.”

There are a few more 
months left in the ratings year 
after that and no shortage of 
other big shows coming.

Highlights later in the year
include crime thriller Hyde & 
Seek on Nine, new drama The 
Secret Daughter starring Jessica 
Mauboy on Seven, the Peter 
Brock telemovie Brock on Ten 
and Australia’s Next Top Model 
on FOX8.

mammoth task of renovating a 
derelict factory in Melbourne.

“This series is off to an 
absolutely cracking start and 
viewers will love our very 
diverse and incredibly 
competitive cast,” Backwell 
says.

In the drama department, 
the anticipated second season of
800 Words arrives on Seven on 
Tuesday, August 23 .

Australia fell in love with the
hit series last year, which follows 
the antics of George Turner and 
his kids Shay and Arlo, who 
ditched life in Sydney for a fresh 
start in remote New Zealand.

New episodes of hit ABC 
tech thriller The Code premiere 
on September 1, showing 
the fallout of season one’s 
epic finale.

The broadcaster will also 
launch a unique concept 
combining Anh Do’s presenting 
talent with his little-known 
artistic ability in Anh’s Brush 
With Fame, starting August 24 at 
8pm. He’ll interview celebrities 
including Magda Szubanski, 

island in Samoa. It begins on 
Sunday, August 21 at 7.30pm. 
The last one standing wins the 
grand prize, but it’ll require 
them to outwit, outplay and 
outsmart their rivals in a mental 
and physical challenge unlike 
no other.

Network Ten programming
chief Beverley McGarvey says 
the contestants represent the 
best cast “ever assembled for a 
reality series”.

They range in age from 23 to
62 and include a private 
investigator, an ex-professional 
cricketer, a criminal lawyer and 
a firefighter, to name a few.

“Australian Survivor will offer
amazing locations, a diverse and 
intriguing cast and all the drama 
you’d expect when 24 people are 
left to fend for themselves while 
competing for half a million 
dollars,” McGarvey says.

“Plus (there are) ambitious
immunity and reward 
challenges and jaw-dropping 
tribal councils.”

Channel Nine is pinning its
post-Rio hopes on a new 

love Zumbo’s Just Desserts, a 
reality competition that sees 
contestants take on a series of 
delicious and zany challenges.

Hosted by Adriano Zumbo
and Rachel Khoo, the Channel 
Seven series, kicking off  on 
Monday, August 22 at 7.30pm, 
will see some reality-bending 
baking efforts along the way.

“Adriano is so full of crazy 
ideas,” Khoo laughs. 

“It’s hard to keep up, to be 
honest. It’s mind-boggling. 
Every time he’d set a test, the 
contestants would be like, what 
are you thinking and where did 
that come from? He certainly 
didn’t make it easy for them.”

One of the flashiest new 
shows of the year will be 
Australian Survivor, which sees 
24 people dumped on a deserted 

They say when it rains, it pours 
— and we’re about to see a 
springtime storm in television, 
with a torrential downpour of 
new shows coming.

When the sun sets on Rio de
Janeiro, the post-Olympics 
forecast is for an onslaught of 
big ticket programming 
spanning drama, comedy, 
reality and real-life.

Media analyst Nathan Cook
from Maxus Global says viewers 
will be spoiled for choice in the 
coming weeks and months. 

“In the lead-up to the 
Olympics, it felt like everyone 
was really holding off,” Cook 
says. “What it means is that 
post-Olympics we’ll see a huge 
amount of variety hitting 
screens.”

Lovers of sweet treats will 

Get set for a flood of big new shows 
on television after the Rio Olympics, 
writes Shannon Molloy

instalment of controversial 
reality series Married At First 
Sight on Monday, August 29 , 
which again sees complete 
strangers meet for the first time 
at the altar.

The network’s programming
and production boss, Andrew 
Backwell, promises the show, 
now in its third season, will up 
the ante.

“It features more couples, 
more weddings, more drama 
and, for the first time ever, a 
same-sex marriage that will 
have you absolutely enthralled,” 
Backwell says.

There’s another season of 
The Block kicking off on August 
22, with five teams taking on the 

“He’s so full of crazy 
ideas. It’s hard to 

keep up. It’s mind-
boggling”

R A C H E L  K H O O  O N  
A D R I A N O  Z U M B O

RECIPE FOR SUCCESS?

It’s tech, but not technical.
Switched On in The Courier-Mail every Wednesday, is for 
Queenslanders who want credible, current news about the 
latest technology trends and digital culture. The Switched On 
team write about science, gadgets, games and geek culture 
with our tongues firmly in cheek. 

We provide an entertaining and sometimes controversial take 
on the news of the day. Appearing every Wednesday,  

Switched On targets a largely male audience aged  
between 20-34. 

Switched On provides advertisers the ideal place to target 
media-savvy consumers thinking about buying electronic 
products or deciding what to watch on television.

SWITCHED ON

Source: ^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, last 4 weeks. *ABC, Apr-Jun 2016.

Print

Format Day of Publication Circulation* Readership^

Newsprint Wednesday 147,122 311,000
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WHAT once was loved is
now being given another
chance to shine and
sparkle on catwalks, in
market stalls and at special
events across Queensland.

With National Op Shop Week starting
on Sunday, several launch events have 
been organised across Brisbane this 
weekend to promote the importance of 
supporting our community op shops and, 
of course, to celebrate those three things so 
close to our hearts: shopping, fabulous 
fashion and the thrill of a bargain.

Kicking off the action today is the 
Revive pop-up fashion festival, a treasure 
trove of preloved fashion to tempt and 
seduce discerning shoppers at South Bank 
Cultural Forecourt.

Presented by Brisbane City Council, 
Revive celebrates second-hand fashion as a 
way to help keep Brisbane clean, green and 
sustainable by avoiding the amount of 
waste sent to landfill.

And with a message that reviving your
wardrobe with second-hand fashion is fun, 
creative and good for the environment, the 
festival offers fashionistas the chance to 
shop from some of Brisbane’s best revived 
clothing stalls, enjoy fashion parades and 
live entertainment, join a free sewing 
workshop, speak to on-site stylists and dine 
from 10 of the city’s favourite food trucks.

The team from Salvos Stores Red Hill 
are among the many national and local 

opportunity shop operators taking part and 
manager Bronwyn Lawson is expecting a 
huge response from the public. 

She says the store is targeting the 18-35
age group in the parades and, with about 
3000 items of clothing and accessories – 
including designer labels – on show, there 
will be plenty of fashion to discover.

“We’ve done markets before which have
gone off, but this is the first one for 
National Op Shop Week,” Bronwyn says. 

“It’s going to be massive. I think people
are starting to realise that they’re 
overpaying for many items. Some sunglass 
brands, for example, that retail between 
$300-$400, they can actually cost about 
$3 to make.”

Bronwyn says many of the designer 
items that are displayed in the Red Hill 
store’s boutique section have been donated 
still with their pricetags on.

“They’ve never been worn, so there is so
much you can get second-hand that you 
will pay not even a third of the price for.”

The Red Hill Salvos store is also taking
part in the Salvo Stores national Fashion 
with a Conscience campaign, which 
involves putting together a “capsule 
wardrobe” display to inspire savvy 
shoppers with stylish outfits for all 
occasions for less than $250.

“We’re just trying to show people you 
don’t have to spend a huge amount of 
money to get a beautiful new wardrobe,” 
Bronwyn says. 

“Our wardrobe capsule has some great
stuff – timeless items that you could mix 
and match. There are designer labels in 
there, too, and beautiful shoes.”

Customers will be able to vote for their
favourite Salvos Capsule Wardrobe via the 
Salvos Stores Facebook page to receive a 
$500 gift card.

In another fashion-forward event 
tomorrow night, all eyes will be on the 
catwalk at the RSPCA Brisbane 
headquarters in Wacol as the Animal Care 
Campus comes to life with the inaugural 
RSPCA Op Shop fashion parade.

RSPCA Op Shop co-ordinator 
Jacqueline McWha says the parade will 
feature some of the high-quality garments 
and accessories available at the RSPCA op 
shops, and customers are encouraged to 
make a night of it with bubbly and canapes 
during extended trading hours at the Wacol 
Op Shop and World for Pets Superstore.

She says the event will be a fun way to
showcase some of the great outfits 
available at cheap prices and also to 
broaden the message to the public about 
the RSPCA’s involvement in recycled 
fashion.

“This year we really wanted to showcase
what great finds you can have at the op 
shops,” Jacqueline says. “It’s fantastic. You 
don’t need to spend a lot of money to get a 
good look and in the process you’re 
actually supporting the animals in our care.

“We also want to create that exposure
through the community that the RSPCA 
actually has op shops. We don’t run as 
many as some of the other charities – only 
12, soon to be 13 across Queensland – so 
we’re a lot smaller in the op shop world.”

For more details go to dosomethingnearyou 
.com.au/national-op-shop-week

BARGAINS: 
Keita Klapper, 
26, puts some 
finishing 
touches on 
the wardrobe 
capsule at 
Salvos Stores 
Red Hill. 
Picture: 
Mark Cranitch

WEEKENDEXTRA YOUR ULTIMATE 
GUIDE TO THE 

WEEKEND

Frock 
’n’ roll  
revival
Pre-loved wearable gems 
will be up for grabs at a 
series of pop-up fashion 
extravaganzas as part of 
National Op Shop Week, 
writes Cat Lindsay

EXPERIENCE THIS
Revive – Pop-up Fashion Festival
Where: South Bank Cultural Forecourt
When: Friday, 2-8pm
Cost: Free
brisbane.qld.gov.au

Excess Baggage: Paddington 
Second-hand Market
Where: 132 Latrobe Tce, Paddington
When: Saturday, 9am-3pm
Cost: Free
facebook.com/thebriswestcentre

RSPCA Op Shop Fashion Parade
Where: RSPCA Animal Centre, Wacol
When: Saturday, 6-9pm
Cost: $20 plus booking fee
rspcaqld.org.au

Salvos Capsule Wardrobe
Where: Salvos Stores Red Hill
When: August 22-27, 9am-5pm
Cost: Free
salvosstores.salvos.org.au

The weekend starts here.
Queenslanders love their weekends, and when it comes to 
planning what to do across these two special days, they just 
love their Weekend Extra. 

Weekend Extra on Friday is the guide to what’s on over the 
weekend; indoors, outdoors, across the city and beyond. 
With the resources of Queensland’s biggest newsroom 
behind it, Weekend Extra is always bang-up-to-date on the 
things that Queenslanders want to know about, from cultural 
performances, festivals  and free activities, through to great 
shopping buys. It’s a real ‘lucky dip’ of surprising things to see 

and do, and that’s what keeps more readers coming back for 
more. There’s even a food section, perfect for chilling out and 
staying in once the weekend pace starts to slow. 

Weekend Extra in The Courier-Mail on Fridays is a must-
read for the weekend, and a great place to reach a ‘captive 
audience’ with any kind of product or brand advertising. 

WEEKEND EXTRA

Source: ^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, last 4 weeks. *ABC, Apr-Jun 2016.

Format Day of Publication Circulation* Readership^

Newsprint Friday 147,122 572,000

Print
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Letter from the Editor
The Sunday Mail
According to EMMA research, our readership is now at 794,000. 

This is a great result for the team and testament to the professionalism and high standards we set for 
ourselves. The Sunday Mail is Queensland’s biggest newspaper and with that comes enormous responsibility.

We are part of the community, an integral part of any given Sunday for so many Queenslanders. Our aim is 
to provide compelling, agenda-setting content, complemented by wonderful photographs, a lively sports 
section and something for everyone.

If you want to plan your holiday there’s Escape, use body+soul to get fit or just relax with Sunday’s newest 
inspirational lifestyle magazine, Stellar.

For advertisers, our penetration and reach is irresistible. We’ve tweaked the Sunday Mail over the past few 
months, with hard-hitting new opinion columnists and the best finance reporters in the country.

It’s a mix of quality journalism and informative reporting that makes us a must-read on that one day of the 
week where people want to be entertained, and they have the time to do so.

Peter Gleeson 
Editor of The Sunday Mail

Source:  emmaTM conducted by Ipsos MediaCT, 12months database, June 2016, All people 14+.
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Source: ^emmaTM conducted by Ipsos MediaCT, 12 months ending June 2015. *ABC, Apr-Jun 2015.

BEST BARGAIN 
HOLIDAYS

LIAM HEMSWORTH 
ON MILEY
AND MILOESCAPE LIFTOUT

U ON
SUNDAY
MAGAZINE

EASY RIDIN’
FREE weekend travel for children 
under 14 and a new fare and zone 
structure will be introduced to improve 
public transport in southeast 

Queensland. The Palaszczuk 
Government’s long-awaited public 
transport review will also retain 
travel incentives for pensioners and 
seniors, despite recommendations 
to dump them.

The Sunday Mail can also reveal 
fares throughout regional Queensland 
will not be increased, as Premier 
Annastacia Palaszczuk moves to make 
the system fairer and encourage more 
people to take public transport.

“This has been a comprehensive 
review. This will be simpler and fairer 
public transport,” she said.

The new fare and zone structure 
will begin early next year, however 
the freeze on public transport fares 

introduced by the Palaszczuk 
Government while the taskforce 
undertook the review will be extended 
from the July 1 deadline until the end 
of 2016.
REPORT P4

KIDS UNDER 14 TO TRAVEL FREE ON WEEKENDS

SUNDAY, JUNE 12, 2016 COURIERMAIL.COM.AU $2.70 INC GST

OMG!
LOOK WHAT’S 
BACK ON 
TRACK
P10-11, SPORT

FREE WALLABIES SOUVENIR POSTER INSIDE 

STEVEN WARDILL

OFF AND RACING:
Tanya Venzke, Miranda

Witt and Louise
Morrison celebrate

the reopening
of Eagle Farm
Racecourse at

yesterday’s
AAMI

Stradbroke
Day. Picture:

Tara Croser

REOPENING
EAGLE FARM

Sunday, a day for family, for friends and for relaxation.

The Sunday Mail understands the unique 
nature of a Sunday and complements this in its 
editorial mix.  The Sunday Mail’s commitment 
to news never wavers, it is about keeping readers 
informed by providing them with Queensland’s 
most reliable and respected news coverage, on a 
day they can relax and engage with us.

The Sunday Mail understands the concerns that 
are important to Queenslanders – from roads and 
transport, to the environment, to our health and 
education  systems – and offers credible insights 
and opinion.

We lead the agenda – driving issues for our state. 
We understand our readers’ concerns and address 
them. We cover everything from health to 

education – answering our readers’ most burning 
questions.

We pack The Sunday Mail with our readers’ 
favourite sections – including body+soul, Escape, 
tv guide, Factor X and Stellar.

Advertisers can leverage the power of 
Queensland’s most popular paper and engage 
with an audience who are actively dedicating their 
Sunday time to us.

THE SUNDAY MAIL

Format Day of Publication Circulation* Readership^

Newsprint Sunday 318,830 794,000

Print Web Tablet Mobile
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Australia’s home of health and happiness.
Australia’s #1 health and wellness brand, body+soul, allows 
more Australians to realise their health and well-being goals 
today. With the easy, accessible, actionable news and expert 
information in body+soul, people can read it on Sunday and 
put it into action on Monday to ‘make it happen now’.

With four key content areas including Fitness, Lifestyle, 
Wellbeing and Beauty, body+soul delivers expert, engaging 
and inspiring content every week.

The new-look food section offers readers Donna Hay and 

Taste.com.au tried and tested nutritious recipes, while the 
revamped workout and fitness pages can be easily acted upon 
by our readers each week with content lead by Australia’s first 
couple of fitness, Michelle Bridges and Commando Steve.

Reach readers with your brand message when they’re planning 
for the week ahead and ready to ‘make it happen now’.

BODY + SOUL 

Print Web Tablet Mobile

V1 - BCME01Z01ES

KIWI PLEASURES
Happy days in Hawke’s Bay

TRAIN TALES
All aboard in the Rockies

JULY
24

2016

PLACES
OF THE
HEART

The most romantic
destinations of the world 

S P E C I A L

Escape inspires and ignites readers’ passion to travel.
ESCAPE

Print Web Tablet Mobile

Source: ^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, last 4 weeks. *ABC, Apr-Jun 2016.

Format Day of Publication Circulation* Readership^

Newsprint Sunday 318,830 861,000

Source:^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, last 4 weeks. *ABC, Apr-Jun 2016.

Format Day of Publication Circulation* Readership^

Newsprint Sunday 318,830 900,000

Escape is Australia’s #1 media travel brand – an opportunity for 
brands and businesses to connect with a premium, mass-scale 
travel audience.

Escape is bold, contemporary, fresh and engaging, guiding 
readers on where, how, why and when to travel. With a new-
look modern design, new story styles and sections, Escape  
is the #1 media travel brand Australians go to each week  
across our print and digital assets. As Sunday’s #1 print  
travel brand, Escape publishes weekly across News Corp 
Australia’s print metro titles, with The Sunday Mail hosting 
Queensland’s edition.

Escape chronicles travel hotspots and guides readers to help 

make their journeys as seamless as possible. The brand is 
recognised as the most powerful tool available for travellers 
seeking to maximise their time away from home or the office.

The section offers its audience unique, inspirational 
storytelling and audience generated content that cover 
destinations and travel experiences. The consistent story flow 
each week helps to improve reader engagement, production 
flow and ad sales opportunities for our commercial partners.

Our Brands
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SUNDAY 2 OCTOBER 
ANZ STADIUM, SYDNEY

GET YOUR TICKETS NOW
#NRLGF

TAKE YOUR SEAT
IN HISTORY

couriermail.com.au/sport

JUST GET OUT 
OF THE WAY

8-PAGE OLYMPIC LIFTOUT INSIDE

TITANS CONTINUE  
CHARGE TO THE TOP EIGHT BY SKITTLING KNIGHTS REPORT P38

MCQUEEN TAKES KNIGHT:
Titans forward Chris 
McQueen barrels through 
Newcastle’s defence 
yesterday. Picture: Getty

Accessing thousands of sport fanatics every week.
Queensland’s only dedicated Sport lift-out in The Sunday Mail 
offers unparalleled coverage across a wide spectrum of sports. 
Our in-depth coverage, news and analysis ensures a loyal and 
engaged audience that drives powerful results for advertisers. 

Sport creates a strong connection through: 
• Comprehensive coverage of all codes.
• The latest in breaking sports news.
•  In-depth analysis of all the matches and previews of 

upcoming games.
• Players profiles. 

•  Expert columns from a host of former greats including 
Gorden Tallis (NRL), Andrew Slack (rugby), Alastair Lynch 
(AFL) and Ian Chappell (cricket). 

Sport is a lucrative environment for advertisers to access 
an engaged audience of predominantly males who are an 
increasingly difficult audience to reach.

SPORT

Print Web Tablet Mobile

Source: ^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, M-F net, Sat and Sun last 4 weeks. *ABC, Apr-Jun 2016.

Format Day of Publication Circulation* Readership^
Newsprint Sunday 318,830 702,000

Sundays just got that much brighter.
Sundays just got that much brighter with the launch of News 
Corp Australia’s new weekend magazine - Stellar.

Jam-packed with surprising stories, entertainment and 
lifestyle content alongside 10-pages of food content from 
delicious., Stellar is not only a comprehensive Sunday read, 
but also Australia’s biggest glossy magazine, distributed to the 
Eastern Seaboard of Australia.

Stellar delivers an entertaining mix of news and celebrity 
features, lifestyle content assembled by Australia’s best 
fashion and beauty team, and then a second-to-none section 
catering to all things food.

Stellar features editorial from some of News Corp Australia’s 
best news breakers, feature writers and investigative 
reporters from across the country such as Claire Harvey and 
Jordan Baker (NSW), Frances Whiting and Matt Condon (QLD) 
and Patrick Carlyon, Andrew Rule and Ruth Lamperd (VIC). 

Further, Stellar  features a broad range of respected 
contributors and content across the key pillars of lifestyle, 
food, home, design and style. 

STELLAR

Print

AUGUST 28, 2016

THE     
BODY

To us she’s

ELLE MACPHERSON  
ON RAISING TEENAGERS

to her sons she’s 
The Nag

plan a week that’s good enough to eat

DANIEL  
RICCIARDO
CARRIE  
BICKMORE
SIGRID  
THORNTON

 LAUNCH 

 IS
SUE

SQS28AUp001   1 8/22/16   12:11 PM

Format Day of Publication QLD Circulation* Readership^

Inserted magazine Sunday 318,830 Expected approx.  
400,000 in QLD

Source: *ABC, Apr-Jun 2016; ^Estimated readership in QLD. ¹Please contact your News Corp Australia account manager for the Stellar magazine ad specs and material requirements. 
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The ultimate seven-day viewing guide.
The Sunday Mail’s tv guide is a section that is highly valued 
by our readers, providing them with a dedicated guide to 
television programming.

The tv guide is Queensland’s only television guide lift-out 
designed to be in living rooms over the course of a week,  
tv guide’s long shelf life offers advertisers an unrivalled 
opportunity to connect with a captured audience. 

This ensures repeat viewing of advertisements in tv guide by 
multiple people in the home over 7 days.

DID YOU KNOW?

•  Every four weeks, the tv guide helps 887,000 Queenslanders 
decide what to watch over the week, even the 79,000 who 
didn’t watch any TV in the previous 7 days!

•  The tv guide reaches out to those who are responsible for 
purchasing groceries and preparing the household meals.

TV GUIDE

Print
The Neighbours stars on the road to be the new Margot Robbie

AUGUST 14-20 2016

Next stop

Format Day of Publication Circulation* Readership^

Magazine Sunday 318,830 887,000

Source: ^emma™ conducted by Ipsos MediaCT, 12 months ending June 2016, last 4 weeks. *ABC, Apr-Jun 2016.
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Print

•  Simplified modular rate card with 22 new modular sizes available

•  Flexibility to combine modules in new creative formats 

•  Streamlined product sizes resulting in reduced creative production 

•  Enhanced print layouts with contemporary new designs 

•  Increased opportunities for deeper engagement with our audience

•  Simplification of planning, buying and booking media with us

Transforming the shape of print advertising
We have a new streamlined cross platform publishing system that enhances our 
powerful brands with contemporary new editorial layouts and content sharing + 
reinvigorated advertising opportunities.  

As a publisher we have become much easier to deal with and booking ads 
across our metro and local titles has been simplified, advertiser costs have been 
reduced and platform campaigns are easier to integrate.

Our new publishing system features a simplified modular rate card with 22 
modular advertising sizes and offers flexible advertising solutions that will 
provide greater creativity across our media suite. 

We will also continue to offer integrated opportunities for advertisers who want 
to work with us in partnerships that extend beyond the page.

To find out more speak to your dedicated Field Sales Account Manager. 

Print Shapes

Benefits

M2x2 M3x2 M4x2 M5x2 M6x2 M12x2

M3x3 M4x3 M5x3 M6x3 M12x3 M3x4

M9x4 M12x4 M2x6 M3x6 M4x6 M6x6

M12x6M3x12M6x12M12x12
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Creative Shapes
There are a variety of exciting creative executions that 
can make your product really stand out in print.
Please contact your field sales account manager to 
request an in-depth presentation on the available 
options.

Note: Bookings are subject to availability & approval of the publisher. Additional 
loads & limitations may apply. 

ADNOTE BELLY BAND

RIBBON

PAGE COLOUR TINTZ-SHAPE

CORNERS

U-SHAPE

HALF PAGE GATE 
FOLD

PODIUM

TRAM TRACKS

L-SHAPE

W-SHAPE

T-SHAPE

CIRCLE

SPINAL TAP

DIAGONAL

BOOKENDS WITH 
CIRCLE

TRANSPARENT 
WRAP

TAB SLIDE

SPINAL GAP

STEPS

FIREPLACE

Print
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 High Impact Print Advertising Options
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Inserts
REACHING YOUR AUDIENCE WITH THE POWER OF NEWSPAPER INSERTS

Make sure your catalogues investment is not wasted or lost in the clutter, by utilising 
the scale and reach of The Courier-Mail and Sunday Mail to deliver your 
catalogues to engaged readers. 

In the last week nearly 900,000^ Queenslanders read an inserted catalogue in a 
newspaper, and 634,000* had a “No Junk Mail” sign. By-pass the ‘No Junk Mail’ 
signs, and get into homes by inserting into The Courier-Mail and The Sunday Mail 
where people are investing their time and money to read our premium content.

As the most TRUSTED medium1, newspapers provide the ideal environment to 
“host” your catalogues. 

You’re Welcome!

Your newspaper inserts investment with The Courier-Mail  
and Sunday Mail will;

· Deliver scale 

· Get past ‘No Junk Mail’ signs 

· Be a part of an actively consumed and paid medium  

· Have your inserts viewed as a ‘bonus’ to the newspaper

· Get out of the letterbox clutter to deliver cut through

·  Keep your insert safe and increase longevity with quality delivery without fear of 
weather damage or wastage

For more information or to book your package, please contact your News Corp Australia 
account manager.
Note: There are limitations to insert size, shape, placement, ink weight and minimum quantity booked. Bookings are subject to 

availability and approval of the publisher.

Sources: ^Sweeney Research 2006-2009. *emmaTM conducted by Ipsos MediaCT, 12 months ending June 2015, all people 14+; 
1Nielsen Global Trust in Advertising Report, September 2015, Australian data only.

High Impact
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Mini Book
This innovative advertising format knows no creative 
boundaries. Mini books are the ideal medium for 
getting your message out when you have a lot to say. 
They encourage creative flair and express your point of 
difference.
Use mini books to drive a sale or promotion. They’re the 
perfect environment for sale events, grand openings and 
retail campaigns. 
Available in either 8-page or 16-page versions, Mini 
Books are about 3 quarters of the size of the host 
publication and can currently run in Home, Best 
Weekend and Escape*. Mini books must be section-
relevant and can either wrap the host section or be 
stitched inside the book. 
Please speak to your Field Sales Account Manager 
for further details and an overview of all publisher 
conditions. For Mini Book advertising specifications and 
sizes please call Quality Control Support on 1300 557 418 

Note: Bookings are subject to availability & approval of the publisher. 
Limited ad units are available within Mini Book. Please refer to the Advertising 
Specifications section for more details.

High Impact
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Ad-Notes
Ad Notes allow advertisers to secure premium front cover positioning, guaranteeing your ad will be 
seen. Achieve cut-through and enhance your brand recognition, call to action or trial.
Readers naturally and instinctively reach for Ad Notes as they lift them off the page. They are retained, 
acting as reminders. 
Ad Notes are a brilliant way to engage creatively with an active audience who are keen to receive 
specials & offers.
There are numerous creative ways you can use this medium from special shapes, scratch & sniff, tear 
off coupons plus many more. 
Please speak to your Field Sales Account Manager for further details and an overview of all publisher 
conditions. 

Note: Bookings are subject to availability & approval of the publisher.
There are limitations to the placement of Ad Notes and minimum quantity booked.

Ad-Note examples

examples not to scale

High Impact



Terms & Conditions

News Corp Studios 
Brisbane

Digital

Adnote & Insert Specs

News Corp Australia      Brisbane Metro Media Kit FY17 29.

Our Brands

Print

High Impact

Digital Advertising 
Guidelines

Welcome

Advertising Specs

Contacts

High impact print

Ribbons Wrap 
Make an impact on readers as they navigate the paper with ribbons. These refer to four horizontal ½ or ¼ pages 
inserted between standard pages in the ‘News’ section and corresponding pages at the back of the paper.
It’s a great way to achieve cut-through and reinforce your message about your product offering, sale or brand.

Belly Bands 
Wrapped around the body of the paper, belly bands are the first things readers see when they pick up a copy. 
They provide a powerful opportunity to get noticed at the point of sale, and engage readers who must peel 
away the band to open the paper.  
This niche advertising solution is Ideal for store launches, special events, coupons, retail driver, or brand-
building. 
Belly bands are available Monday to Sunday for a maximum of 5000 copies, with an investment of only 
$10,000.

Neon & Metallic Inks
Brave and bold creative has an even greater opportunity to make a statement with the option of neon and 
metallic inks.

Please speak to your Field Sales Account Manager for further details and an overview of all publisher conditions. 

*Fixed price, booking subject to advertising, editorial, and circulation approval.

Note: Bookings are subject to availability & approval of the publisher.
There are limitations to the booking of Ribbons, Belly Bands & Neon & Metallic Ink.

High Impact
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Contours 
Challenge readers’ expectations with a unique ad shape. Contours blur the lines between ad 
space and editorial, with advertising content used to shape the ad.
They will make your ads instantly eye-catching and engaging.

Bookends
Frame the page with bookends to make a bold statement. 
Bookends are ideal for events and product-launches, and can be used to tell a story as readers 
follow them from left to right.

Note: Bookings are subject to availability & approval of the publisher. Additional 
loads & limitations may apply. 

High Impact
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Digital

Desktop Advertising
Drive powerful campaign results  by extending your print advertising to desktop 
solutions on couriermail.com.au. With ample advertising solutions from standard 
ad sizes, to innovative rich media execution such as the Lumberjack, desktop 
advertising will drive deeper engagement through interactivity and is highly 
measurable. 

Desktop advertising benefits:
•  Ability to audiences-target using News Connect, which provides an ‘always on’ 

connection to our digital readers’ preference and intent towards brands and 
products.  

• Contextually relevant placements by section 

• Reach your customers 24/7 

• Advertising online can assist with build brand recall, awareness and preference 

•  Digital advertising enables consumers to take action, visit your website and read 
about your products and services which can result in vastly increased “stickiness” 
of your marketing message. 

Contact your News Corp Australia account manager for a custom solution.

Standard Ad Sizes

Creative Example:
3DCube

(Expanded example)

LEADERBOARD

MEDIUM
 RECTANGLE
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Mobile overview
With the shift to mobile, it’s more important than ever to deliver messaging 
across multiple platforms. Audiences are constantly on the go, and mobile offers 
them exactly what they need -  compact and readable content that covers news, 
entertainment, business and sport. Our market-leading mobile ad solutions offers 
standard and rich media solutions, ideal for connecting with this audience. 

Site Sub Sections:
News, Breaking News, Queensland News, National News, World News, Weird 
News, Opinion, Galleries, Lifestyle, Weather, Sport, NRL, Business News, Money, 
Travel, Entertainment, Technology, Video. 

Standard Mobile Ad Units

Standard Banner

Mobile advertising opportunity
Smartphones are changing the game for mobile advertising as they lend 
themselves to a greater number of, and more engaging, advertising formats. 
Over The Page (OTP) Banners and Spot Expanders are highly effective mobile 
advertising opportunities that engage and interactive with our audience. 
High impact ad units give advertisers the ability to be more creative with their 
messaging and drive stronger engagement for the brand. 

Please speak to your Account Manager for an in-depth presentation on 
mobile advertising opportunities. 

High Impact Ad Units
OTP Banner Spot Expander

Digital
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Tablet overview
Leverage the brand equity of any News Corp Australia masthead to engage 
with an affluent and connected audience with a high level of discretionary 
spending behaviour. Advertising opportunities on tablet are the same as 
what’s available on desktop, with the addition of an interstitial which is unique 
to the tablet.

 

Around 2.8 million Australians accessed a News Corp Australia network 
site on a tablet device in July 2016, and internal tracking shows our tablet 
app traffic of 83,850 unique visitors a week. In July 2016, a strong number 
(284,000) of readers accessed The Courier-Mail on a tablet device and 
internal tracking shows our tablet app traffic of 11,128 unique visitors a week. 

Advertising opportunity:
The same as what’s on desktop, with the addition of an interstitial which is 
unique to the tablet.

RMX  Half Page

Tablet Full-Page Interstitial

Expanded

Collapsed

Source: Nielsen Digital Ratings Monthly, July 2016. Adobe Analytics, 4 July - 11th September 2016, weekly average. 

Digital
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Digital Integration
News Corp Australia extends our creative advertising solutions beyond ad 
placements. Our innovative team can produce digital integration solutions for 
your brand, creating unique executions using our digital platforms.  
This solution enables your brand story to be delivered seamlessly alongside 
editorial content, achieving brand synergy though deeper engagement with 
our audience.

How does it work?
We custom integrate your advertising solution within our content 
management system for our digital news platform of choice. 

Advertising opportunity:
Some examples of standard integration include: 
· Integrated Header & Side Skins
· Sponsored Content Module/Video
· Social Lumberjack (standard/multimedia)
· ‘Bought to you by’ logo

Custom integration solutions:  
Please contact your News Corp Australia account manager to discuss 
a custom digital integration solution. We can integrate advertorial, 
competitions, vision scroll and vision wall, bespoke Lumberjacks, Native 
advertising, a quiz and more!*

*All custom digital integration solutions are subject to News Corp Australia editorial approval and are price on application.

Social Lumberjack execution 

(Endeavour College example)

Digital
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News Corp Studios 
Brisbane

News Corp Studios - 
Queensland
Traditional marketing talks at people. Content marketing talks with them.

Creating stories that start a conversation. Powerful stories that get 
people thinking and talking about what to buy, where to go, who to trust. 

As a standalone game changer, or as an integral part of a bigger, multi-media 
campaign, content marketing can inform and entertain, persuade and influence, 
excite curiosity and make a significant contribution to the bottom line. 
Provided that it’s done well. And nobody does it better than News Corp Studios 
Queensland. 

A combined 80 years’ experience in sourcing or creating quality content, 
from custom publications to social media strategies, from videos and 
podcasts to photo galleries and event activations. Content that’s totally 
in tune with the needs and aspirations of any News Corp Australia audience 
segment that you nominate, or we’ll work with you to create unique content 
that’s a perfect fit with your preferred media-distribution channels. When we 
tell your story, there’s always a happy ending.       

Contact your News Corp Australia account manager to discuss a bespoke 
content solution for your business.
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Early General News - layout restrictions
Classification Page Position New Metro Ad 

size Specs Loading

General News Page 2

Medium Strip 3x6

50%Large strip 4x6 

Half Horizontal 6x6

General News Page 3 Medium Strip 3x6 50%

General News Page 4

Medium Strip 3x6

50%Large strip 4x6

Half Horizontal 6x6

General News Page 5 Medium strip 3x6 50%

General News Page 6 Full Page 12x6 50%

General News Page 7 Medium strip 3x6 
50%

Large strip 4x6

General News Page 8
Full page 12x6

30%
Half horizontal 6x6

General News Page 9 
Medium strip 3x6

30%
Large strip 4x6

General News Page 10
Full Page 12x6

30%
Half horizontal 6x6

General News Page 11

Medium strip 3x6

30%
Large strip 4x6 

Half horizontal 6x6 

Half vertical 12x3

General News Page 12
Full page 12x6

30%
Half horizontal 6x6

General News Page 13

Medium strip 3x6

50%Large strip 4x6 

Half horizontal 6x6

Classification Page Position New Metro Ad 
size Specs Loading

General News Page 14

Medium Strip 3x6

30%
Large strip 4x6

Half Horizontal 6x6

Full Page 12x6 

General News Page 15

Medium Strip 3x6

30%
Half Horizontal 6x6

Full Page 12x6 

Portrait 9x4

Whole Book Outside Back
Small strip

50%
Medium strip

Wrap Page 1 Small Strip 200%

Wrap Outside Back Full Page 100%

Wrap Inside Front 
Cover

Full Page 75%

Wrap Inside Back 
Cover

Full Page 75%

Advertising Specs
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Tabloid 380mm x 262mm
Stitch & Trim 390mm x 275mmAd Size Name

Depth 
mm

Width 
mm

M2x2 60 85 

M3x2 92 85

M4x2 124 85

M5x2 156 85

M6x2 188 85

M12x2 (Third Page Vertical) 380 85

M3x3 92 129

M4x3 124 129

M5x3 156 129

M6x3 (Quarter) 188 129

M12x3 (Half Page Vertical) 380 129

M3x4 92 174

M9x4 (Potrait) 284 174

M12x4 (Dominant) 380 174

M2x6 (Small Strip) 60 262

M3x6 (Medium Strip) 92 262

M4x6 (Large Strip) 124 262

M6x6 (Half Page Horizontal) 188 262

M12x6 (Full Page) 380 262

M3x12 (Quarter Page Spread) 92 551*

M6x12 (Half Page Spread) 188 551*

M12x12 (Double Page Spread) 380 551*

*Stitched & Trimmed 534

Modular advertisement sizes

Left Right Top Bottom

13.5mm 13.5mm 10mm 10mm

Bleed from live type area  
(Stitch & Trim products)

PDF’s
Supplied material must be Press Ready, PDF version 1.4. All 
PDFs must be CMYK, supplied to the correct dimensions, no 
printers marks and with all fonts embedded. All files must be 
supplied BEFORE Deadline. 

Alterations will not be made to supplied PDFs.  
Replacement material must be supplied.

Press ready ads can also be delivered via AdStream & Adsend. 

Emailed material for ad make-up
Emails need to be addressed to: 
retailmaterial@newsltd.com.au 
realestate@newsltd.com.au

•    No completed ads will be accepted via email.
•     Jpegs supplied should be set to a minimum of high.
•    Images embedded in Microsoft Word documents are NOT 

acceptable.
•    All text is to be supplied in a Microsoft Word doc
•     All emails should clearly indicate publication, edition, name 

of the ad and your account manager.
•    External email limit is 5MB.

Photoshop setup 
CMYK (Newsprint)

•  Resolution - 200dpi 
•  Ink Weight - 230% 
•  Separation Type - GCR 
•  Black Limit - 90% (Recommended) 
•  Dot Gain - 30% 
•  Highlight set at a minimum of 3%

Delivery
Eproof 
Eproof is a free online service offered to all advertisers, 
allowing more control and flexibility when submitting, 
proofing and approving advertisements at the convenience.  
Contact 1300 557 418 (option 1).

AdDrop 
AdDrop is the preferred delivery system for press ready PDFs. 

Supply all ads in our recommended PDF format made to 
correct size, no printer marks and with fonts embedded as 
indicated in these specifications.

Additional enquiries  
Contact Media Support on 1300 557 418 (option 2).

Specification enquiries  
Contact Quality Control on 1300 557 418 (option 3) or email 
qcsupport@newsltd.com.au

Advertising Specs
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Tabloid 
Stitch & Trim
Bleed setup
Ensure that all text and non bleed images (logos, etc) are contained within the Live Type area to ensure that they don’t 
get cut off when the page is trimmed.

Left Right Top Bottom

Bleed 5.5mm 5.5mm 5mm 5mm

Trim 8mm 8mm 5mm 5mm

Bleed (Stitch & Trim products)

Single Page

289mm Bleed Width
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Double Page Spread
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Newspaper Magazine 
350mm x 275mm 
(Qweekend and Queensland Business Monthly)

Ad Size Name
Depth 

mm
Width 

mm

M5x2 138 85

M12x2 (Third Page Vertical) 337 85

M3x3 82 129

M6x3 (Quarter) 167 129

M12x3 (Half Page Vertical) 337 129

M2x6 (Small Strip) 53 262

M3x6 (Medium Strip) 82 262

M4x6 (Large Strip) 110 262

M6x6 (Half Page Horizontal) 167 262

M12x6 (Full Page) 337 262

M3x12 (Quarter Page Spread) 82 534

M6x12 (Half Page Spread) 167 534

M12x12 (Double Page Spread) 337 534

Modular Advertisement Sizes

PDF’s
Supplied material must be Press Ready, PDF version 1.4

All PDFs must be CMYK, supplied to the correct 
dimensions, no printers marks and with all fonts 
embedded. All files must be supplied BEFORE Deadline. 

Alterations will not be made to supplied PDFs.  
Replacement material must be supplied.

Press ready ads can also be delivered via AdStream & 
Adsend. 

Emailed material for advertisement 
make-up
Emails need to be addressed to: 
retailmaterial@newsltd.com.au 
realestate@newsltd.com.au

•   No completed ads will be accepted via email.
•   Jpegs supplied should be set to a minimum of 

high.
•   Images embedded in Microsoft Word documents are 

NOT acceptable.
•   All text is to be supplied in a Microsoft Word document.
•   All emails should clearly indicate publication, edition, 

name of the ad and your account manager.
•   External email limit is 5MB.

Photoshop setup -  
CMYK (Newsprint)

•  Resolution - 200dpi 
•  Ink Weight - 230% 
•  Separation Type - GCR 
•  Black Limit - 90% (Recommended) 
•  Dot Gain - 30% 
•  Highlight set at a minimum of 3%

Delivery
Eproof

Eproof is a free online service offered to all advertisers, 
allowing more control and flexibility when submitting, 
proofing and approving advertisements at the 
convenience.  
Contact 1300 557 418 (option 1).

AdDrop

AdDrop isthe preferred delivery system for press ready 
PDFs. 

Supply all ads in our recommended PDF format made to 
correct size, no printer marks and with fonts embedded 
as indicated in these specifications.

Additional enquiries  
Contact Media Support on 1300 557 418 (option 2).

Specification enquiries  
Contact Quality Control on 1300 557 418 (option 3) or 
email qcsupport@newsltd.com.au

Left Right Top Bottom

13.5mm 13.5mm 11.5mm 11.5mm

Bleed from Live Type area  
(Stitch & Trim products)

Please note: Newspaper Magazines are sporadic special publications (for e.g. CM Cruise) which may have size 
and layout limitations. Please contact your Account Manager for details.

Advertising Specs
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Newspaper Magazine
Bleed setup
Ensure that all text and non bleed images (logos, etc) are contained within the Live Type area to ensure that they don’t 
get cut off when the page is trimmed.

Left Right Top Bottom

Bleed 5.5mm 5.5mm 5mm 5mm

Trim 8mm 8mm 6.5mm 6.5mm

Bleed (Stitch & Trim products)

Single Page

289mm Bleed Width
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Ad Size Name TRIM SIZE TYPE AREA BLEED AREA

Depth x Width (mm) Depth x Width (mm) Depth x Width (mm)
M12x6 (Full Page) 275 x 230 260 x 212 285 x 240

M6x6 (Half Page Horizontal) 143 x 230 128 x 212 153 x 240

M6x3 (Quarter Page) 143 x 122 128 x 104 153 x 132

M3x3 (Eighth Page) 77 x 122 62 x 104 87 x 132

TV Guide inserted magazine advertisement sizes

PDF’s 
Supplied material must be Press Ready, PDF version 1.4. All PDFs must be CMYK, supplied to the correct dimensions, no printers marks 
and with all fonts embedded. All files must be supplied BEFORE Deadline. Alterations will not be made to supplied PDFs. Replacement 
material must be supplied.

   

Bleed Setup 
Ensure that all text and non bleed images (logos, etc) are contained within the Live Type area to avoid being cut off when page is 
trimmed.

Photoshop Setup: CMYK (gloss mag) 
Resolution: 266dpi  
Ink Weight: 290%
Separation Type: UCR 

Black Limit: 85% (Recommended) 
Dot Gain: 20%
Highlight set at a minimum of 3% 

Advertising Specs
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 M12x6  M6x6 M6x3 M3x3 M3x2  

Realestate & HOME magazine Advertising Specifications

News Corp Australia Advertising Specifications  2016  

PDF’S
Supplied material must be Press Ready, PDF version 1.4

All PDFs must be CMYK, supplied to the correct dimensions, no 
printers marks. All files must be supplied before deadline.

Alterations will not be made to supplied PDFs.

Replacement material must be supplied.

Photoshop setup - CMYK
• Resolution - 200dpi
• Ink Weight - 230%
• Separation Type - GCR
• Black Ink Limit - 80% (recommended)
• Dot Gain - 30%
• Highlight set at a minimum of 3%

Fonts
All fonts must be embedded. 10pt minimum reverse
type, sans serif. Colour type 10pt minimum.

Spreads
Leave 5mm text free either side of centre.

Ad Delivery
Press-ready ads can be delivered via Adstream & Adsend.
All delivered ads require correct ad number.

Eproof
Eproof is a free online service offered to all advertisers,
allowing more control and flexibility when submitting,
proofing and approving advertisements.
Telephone 1300 557 418 (option 1)

AD SIZE NAME
TYPE 

DEPTH 
MM

TYPE 
WIDTH 

MM

TRIM 
DEPTH 

MM

TRIM 
WIDTH 

MM

BLEED 
DEPTH 

MM

BLEED 
WIDTH 

MM

M3X2 (1/12 PAGE) 82 85 N/A N/A N/A N/A

M3X3 (1/8 PAGE) 82 129 N/A N/A N/A N/A

M6X3 (QUARTER PAGE VERTICAL) 167 129 N/A N/A N/A N/A

M6X6 (HALF PAGE HORIZONTAL) 167 262 N/A N/A N/A N/A

M6X12 (HALF PAGE SPREAD) 167 534

M12X6 (FULL PAGE) 337 262

M12X12 (DOUBLE PAGE SPREAD) 337 534

Bleed Setup
Ensure that all text and non bleed images (logos, etc) 
are contained within the Live Type area to ensure 
that they don’t get cut off when the page is trimmed 
or advertisement is sitting under editorial or another 
advertisement.

Bleed Guidelines

Design Recommendations for Bleed Ads
For the following bleed ad sizes in  The Courier-Mail Realestate & HOME 
350mm newsprint magazine, we recommend the text components of your 
ad fall within the following guidelines for best visual representation in the 
magazine.

BLEED AD SIZE
TYPE 

DEPTH 
MM

TYPE 
WIDTH 

MM

TRIM 
DEPTH 

MM

TRIM 
WIDTH 

MM

BLEED 
DEPTH 

MM

BLEED 
WIDTH 

MM

M6X12 (HALF PAGE SPREAD) 157 516 180 550 190 561

M12X6 (FULL PAGE) 315 244 350 278 360 289

M12X12 (DOUBLE PAGE SPREAD) 315 516 350 550 360 561

Effective from July 9, 2016

See Design Recommendations for Bleeds Ads

See Design Recommendations for Bleeds Ads

See Design Recommendations for Bleeds Ads
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Modular advertisement sizes

 M12x12 M6x12  

 M12x6 M6x6 M6x3 M3x3 M3x2  
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Type/Design Area, within the gatedfold trim, is 10mm in from all trim edges.
Please include 5mm bleed and crop marks. Please include fold marks.

For image preparation and proofing requirements please refer to the  
main specifications for Stellar.

Please send a mock-up to show the correct folding position for creative.

Contact: Leanne George – 02 8045 4921 
or adproduction@news.com.au – 02 8045 4923

• No double imaging to be supplied on DPS material.

Material specifications

Purple area indicates a 5mm gap, to saddle stitch centre, when Gatefold Flap folds in. 
THEREFORE, please be mindful if creative visuals are required to match across the Gatefold 
Outer Flap and first page of text section, that any images or words on the  
RH side of the Gatefold Inner will be seen.

Grey area indicates a 7mm courtesy strip (from the right hand trim edge) to be  
included within the design layout of the creative. NO live type or image should  
be in this area. PLEASE CHECK with Production, before supplying material,  
if this should be WHITE or BLACK.

IFC

  

COVER GATEFOLD

stellar
cover

Gatefold  
outer flap

Flap

First page  
of text  

section in  
magazine

Full page

Full Page is to be supplied

as a separate PDF to Gatefold Inner

Gatefold  
inner flap

192mm 192mm 197mm

saddle stitchedsa
dd

le 
sti

tc
he

d

202mm202mm

27
5m

m

Stellar

PAGE DIMENSIONS  TRIM SIZE TYPE/DESIGN AREA BLEED

Double Page Spread To be supplied as two single full pages, identifying the left & right N/A N/A

Half Page Spread To be supplied as two HPH, identifying the left & right N/A N/A

Full Page 275mm x 202mm wide 255mm x 182mm wide 285mm x 212mm wide

Half Page Horizontal 137mm x 202mm wide 117mm x 182mm wide 147mm x 212mm wide

Half Page Vertical 275mm x 100mm wide 255mm x 80mm wide 285mm x 120mm wide

Third Page Horizontal 90mm x 202mm wide 70mm x 182mm wide 100mm x 212mm wide

Third Page Vertical 275mm x 67mm wide 255mm x 47mm wide 285mm x 77mm wide

Advertising Specs
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Material specifications
LAYOUT CONSIDERATIONS
Headlines and baselines of very large type should be run across the gutter of the 
double page spread and when the image is also designed to go across the spread, 
it’s the client/agency’s responsibility to supply material with these elements aligning 
from one side of the spread to the other. Stellar is a glued spine product. Type, logos, 
borders and keynumbers should be kept within the bounds of the *type/design area 
parameters of the magazine. It is at the client/agency’s discretion to design beyond 
the *type/design area and NewsLifeMedia will not be held accountable if information 
is trimmed off during the print/binding process. Very small type, keylines of no less 
than 0.25pt and small design elements should be reproduced in one ink colour only 
to avoid registration problems.

IMAGE PREPARATION / TONE DENSITY  
/ FILE REQUIREMENTS
Printed heat set web offset in four process colours at 133 lines per inch. Images 
should be 266dpi and all linework 1200dpi. Ink coverage total sum density must 
not exceed 280%. Dot gain compensation should be built into image separations of 
20%. When using solid black backgrounds a 40%-50% Cyan stipple is recommended 
to reinforce solid black print result. Reversed out type should  
be no less than 9pt and fine serifs should be avoided. All files must be saved  
in CMYK format. Fonts must be embedded into the PDF file.

PLATE CHANGE MATERIAL
When different advertisements are required for distribution to certain states (NSW, 
VIC or QLD), a separate digital file is to be supplied with an individual key number 
kept within the type/design area. The name of the PDFs should reflect the different 
versions, N (NSW), V (VIC), Q (QLD). When material is generic for both versions, 
please only send one piece of material which will run for both states.

DIGITAL FILE DELIVERY & PROOFING 
REQUIREMENTS
Digital ad material will only be accepted via Quickcut and Adsend delivery 
systems. For overseas clients, Digital Ads. This helps to ensure files are created 
using the guidelines set out by the 3DAPv3 committee. Please upload under the 
NewsLifeMedia banner not News Corp Australia. All material must be identified by 
the Publication Date (Cover Date) eg: 13APR15. Please make sure this is entered  
into the correct fields.

A hard colour digital proof should be supplied (within the deadline, but won’t be 
chased) for all ad material to ensure the accuracy of content and reproduction of  
ads. NewsLifeMedia will only take responsibility for accurate colour reproduction 
when supplied a 3DAPv3_PT3 IMPROVED. All other proofs or 3DAPv3, Paper  
Type 1, 2 & 4 are not acceptable for Stellar and is the responsiblity of the  
client/agency to provide the correct digital proof. For image profile, please download, 
http://www.3dap.com.au/seperation.html, from the 3dap website. 

Contact: NLM Ad Production - LvL 2, Loading Dock,  
61 Kippax St, Surry Hills NSW 2010

QUALITY CONTROL
NewsLifeMedia is committed to producing magazines of the highest calibre and 
will ensure ads are reproduced as intended. It is the client/agency’s responsibility to 
supply material according to these guidelines and formats. Each ad received, within 
the deadline period, will be flight checked and if there are any concerns with the 
material the client/agency will be notified to resupply. When material is received 
past the required deadline and impacts on the time required for our quality control 
procedures, NewsLifeMedia will not be held accountable for any  
loss of content. 

* When time permits, NewsLifeMedia will flag with the client/agency if type, logos, 
borders etc have been designed too close to the trim edge. When material is received 
beyond deadline, including agreed extended deadlines, and time is of the essence to 
approve to print, material will be uploaded as supplied and NewsLifeMedia will not 
be held accountable for any loss of content.

Stellar
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Advertorial/Editorial style advertisements
Advertisements which emulate an editorial style are subject to approval prior to 
publication. 

Guidelines for these advertisements are below: 
Design: Advertisements must not copy the overall design of the newspaper. 
Type: Advertisements must not use the same or similar typeface as those used by the 
host publication. 
Border: Advertisements must be fully enclosed within a border. The border must have 
a minimum thickness of 4 point. 
Header: Advertisements must have the word ‘Advertisement’ centred at the top and 
breaking into the border. ‘Advertisement’ must be set in a minimum 14 point for a full 
page, or for smaller advertisements, 10 point is the minimum. Advertisements must not 
be misleading. 
Deadline: Advertisements of this nature are subject to an earlier deadline than usual. 
Complete material must be received no later than 12 noon, 2 working days prior to 
publication. Deadlines for special sections and features may differ from those printed in 
this rate card. Please check with your sales representative for details.

Advertising on ‘Wraps Of Papers’ 
One of the most highly sought after opportunities available in The Courier-Mail and  
The Sunday Mail are the wraparounds of the paper, which are produced to coincide 
with major events. Guidelines for these advertisements are below: 

1. The Editor must approve the advertisement that is to appear on the front and back 
pages ensuring it maintains the aesthetic integrity of The Courier-Mail and The Sunday 
Mail .  
Note: Retail style/price point advertisements are unlikely to be accepted. 
2. The back page advertisement requires provision for a barcode. The size required is 
3.5cm deep by 3.5cm wide. 
3. In the event that a major news story occurs when a wraparound is scheduled to 
appear, News Corp Australia reserves the right to abandon the proposed wrap in the 
interest of providing the most comprehensive news coverage. 
4. Cancellation is strictly 8 weeks prior to publication. Material is due 14 working days 
prior to publication. 

Payment options 
Cash, bank cheque, personal cheque (subject to approval), Electronic Funds Transfer, 
credit card – American Express, Bankcard, Diners, Mastercard and Visa only. The 
maximum dollar value transaction(s) allowed on credit card(s) within a 30 day calendar 
period must not exceed $20,000 for an individual direct customer. The credit card 
payments facility is not available to advertising agencies, newsagencies or third parties.

Advertising Specs
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Leaders in colour technology
News Corp Australia is leading the world in colour news 
printing. To achieve our consistently high quality, we’ve 
dedicated years of research to develop the clearest 
colours, the cleanest whites and the sharpest blacks in 
the world of newsprint. To pass on these achievements 
to our advertisers, we insist on trade houses adhering 
to some simple yet strictly enforced procedures. This 
enables you to achieve the best possible results from 
the fastest newspaper presses in the world.

Newscolour quality control
News Corp Australia specifies GCR. Grey Component 
Replacement (GCR) is the procedure used in the 
colour separation process to reduce, or remove a grey 
component made up of yellow, magenta and cyan 
inks and replace it with a suitable amount of black 
ink. The application of GCR improves shadow detail, 
reduces ink weight and renders cleaner colors on 
newsprint with less set off to other pages. For these 
reasons Newscolour specifications insist that the colour 
separator apply GCR.

Please note
Replacement of more than 70% of the grey component 
may result in a coarse (grainy) reproduction, therefore 
it is essential the scanner operator assess the original 
material and use the appropriate percentage of GCR. 
Call our Quality Control Manager on  (07) 3666 6784  
to assist you with expert knowledge outlining the GCR 
process. 

Four colour requirements
Image Resolution 200dpi @ 100%
Print Sequence C, M, Y, K
Dot Shape Round

Tone reproduction guidelines
Four Colour C M Y K
A:  Catchlights 0% 0% 0% 0% 

Highlights 0% 0% 0% 0% 
Non-Essential Whites 0% 0% 0% 0% 
Essential Whites 3% 2% 2% 0%

B:  Midtones:  
Allow for 30% dot gain. Keep midtones open 
for newspaper stock (more than for magazine 
separations, to compensate for dot gain).

C:  Shadows:  
1. A maximum total shadow end density not to exceed 
230% 
2. To allow ink trapping, limit Cyan, Magenta & Yellow 
to 90%. 
3. Halftone Black limit is 80%. 

Please note
A:  These limits are for halftone reproductions only. 

Display type and background tints can use solid 
colours, however large and heavy areas of colour 
should allow for ink trapping, limiting CMYK to 
90%. Total ink weight is not to exceed 230% for 
background and text.

B:  Allowance should be made for the “softening” effect 
of newsprint by increasing and sharpening from 
normal levels.

Black and white requirements
Monochrome
Image Resolution 200dpi @ 100%
Catchlights 0% 
Non-Essential Whites 0% 
Essential Whites 2%
Shadows 92%
Midtones Allow for 30% dot gain

Mechanical requirements
Tabloid Format image size
Single Page 376mm x 262mm
(no bleed available)
Double Page Spread 376mm x 550mm
(includes gutter bleed)

Spot colour
There are eight spot colour inks available and each of 
these can be broken down into a process with one  
solid ink element. Therefore spot colour jobs should be 
supplied as process “spot ready” separated files, to take 
advantage of the increased placement options within 
our publications.

S1 S2 S5 S6

S3 S4 S7 S8

Magenta
100% M

Cyan
100% C

Green
100% C
95%Y

Red
100% M
90%Y

Spot Blue 4
100% C
60%M

Spot Blue 8
100% C
40%M

Orange
50% M
100%Y

Yellow
100% Y

As certain PMS colours are difficult to emulate with process colours on newsprint, 
the News Corp Australia Advertising Quality Control Manager in your state will be 
happy to assist you in this selection. If you have difficulty please phone (07) 3666 
6784.

Advertising Specs
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Display deadlines
Published Section Booking/cancellation deadlines Material deadline

Monday - Saturday General news, Sport, Business Daily 12 noon, 2 working days prior 6pm, 1 working day prior

Monday   MoneysaverHQ 12 noon, Tuesday prior 12 noon, Tuesday prior

Tuesday Queensland taste.com.au 12 noon, 7 days prior 12pm, Monday

Tuesday Inspire 12 noon, 7 days prior 12 noon, 7 days prior

Wednesday Switched On 12 noon, 7 days prior 12 noon, 7 days prior

Wednesday Careers with SEEK 12 noon, Monday prior 5pm, Monday prior

Thursday Hit 12 noon, 7 days prior 12 noon, Tuesday prior

Thursday Hit (movies) 12 noon, Tuesday prior 12 noon, 2 days prior

Thursday HOME GROUND 12 noon, Tuesday prior 5pm, Wednesday prior

Friday Weekend Extra, Footy Form 12 noon, 2 days prior 12 noon, 2 days prior

Friday Prime Site 12 noon, 2 days prior 12 noon, Thursday prior

Friday QBM 5pm Friday, 2 weeks prior 5pm, Thursdays 8 days prior

Saturday Careers with SEEK 12 noon, Thursday prior 5pm, Thursday prior

Saturday Carsguide 10am, Wednesday prior 5pm, Wednesday prior

Saturday Qweekend 12noon, Monday prior PLEASE NOTE

Saturday HOME 2pm, Friday 8 days prior 2pm Tuesday prior

Saturday Realestate 12 noon, Monday prior 2pm Wednesday prior

Sunday Carsguide 10am, Thursday prior 5pm, Friday prior

Sunday General News 12 noon, Thursday prior 6pm, Friday prior

Sunday Sport 12 noon, Thursday prior 12 noon, Friday prior

Sunday body + soul 12 noon, Wednesday 11 days prior 6pm, Friday 9 days prior

Sunday Escape 10am, Tuesday prior PLEASE NOTE

Sunday Factor X 12 noon, 16 days prior 12 noon, 6 days prior

Sunday Money 12 noon, Thursday prior 12 noon, Friday prior

Sunday TV Guide 12 noon, Tuesday 12 days prior 3pm, Friday 9 days prior

Sunday Stellar Booking: 5pm, Monday 13 days prior; 
Cancellation: 5pm, Thursday prior 5pm, Wednesday 11 days prior

Advertising Specs

Editions up until & including 8th April:  
4pm, Wednesday prior
New deadline commencing 15th April edition:  
5pm, Tuesday prior

Editions up until & including 9th April:  
6pm, Tuesday prior
New deadline commencing 16th April edition:  
5pm, Wednesday prior
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Digital sizes & deadlines

Expandable Ad Sizes Available
Med Rec from 300 x 250 to  600 x 350 
Half Page from 300 x 600 to 600 x 600 
Leaderboard from 728 x 90 to 728 x 250 
Banner from 468 x 90 to 468 x 250

Acceptable File Types
JPG/GIF/PNG
80kb max (with the exception of skins which are 100kb max)

www.couriermail.com.au

Product Advertisement size

Medium Rectangle (MREC) 300x250

Leaderboard (LB) 728x90

Half Page (HP) 300x600

Roadblock with MR & LB 728x90 + 300x250

Roadblock with HP & LB 728x90 + 300x600

Side Skins 115 x 1050 (x2)

Super Skins 250 x 1050 (x2)

Note: Catalogue Leaderboard ads are only available  for a minimum campaign spend of $10,000

Note:  Deadlines refer to both Web and Mobile campaigns. 
All digital turnaround times are based on receiving correct creative.

Product Advertisement 
Size

Mobile Leaderboard 320x50

Mobile Medium Rectangle 300x250

Mobile Roadblock Medium Rectangle 320x50 + 300x250

Creative type Definition Turnaround

Standard Creatives Site-served image, non-rich media 3rd party redirects 2 full working days

Complex Creatives Large volumes (8 or more) of standard creatives, 3rd party rich 
media expanding/polite redirects 3 full working days

Advanced Creatives Billboards, Crawlers, Sidekicks, OTPs, in-stream video, all News 
Corp Australia Rich Media, Solus Emails etc. 5 full working days

Mobile & Table Creatives HTML5 ads for Mobile/Tablet App and M-Sites
7 full working days 
(templated ads) 10 full 
working days (custom)

Custom Integration Advertorials, bespoke content integration, half -page mini-sites Available on 
application

 Desktop Standard Ad Sizes

Mobile Standard Ad Sizes Deadlines Advertising Specs
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Ad-Notes deadlines & publishers conditions
Additional charges 
Ad Notes can be published on the front cover of The 
Courier-Mail, The Sunday Mail and selected pre-
printed sections and magazines subject to availability 
and approval. To ensure the quality of the Ad Note 
reproduction, only full adhesive one sided Ad Notes can 
appear on pre-printed sections. 

When there is a special wrap around of the newspaper 
for e.g. Melbourne Cup, we will not accept an Ad Note 
on the front cover on this day.

Deadlines 
Material must be supplied at least 15 working days prior 
to onsert date. 

Image preparation & tone density 
Printed at 150 lines per inch. Images should be 300dpi 
and all linework 1200dpi. Ink coverage total sum density 
must not exceed 300%. Dot gain is compensated for at 
the printers, a 50% screen is output at 35% to print a 
50% dot. A 10% screen will print at about 25% however 
the printer can only knock back incrementally for any 
screen below 20% to maintain tonal range, please 
consider this when creating artwork. Type should be no 
less than 6pt and fine serifs should be avoided. White 
reverse type less than 12 point bold should be avoided 
when reversed out of more than one colour. White 
reverse type under 6pt bold in a single colour should 
also be avoided. 

Colours 
A total of eight (8) colours can be printed on the note, 
with a maximum of two (2) colours on the reverse. Any 
colours printed on the back will come out of the total 
8 colours (ie 6 colour front + 2 colour back). Please use 
spot Pantone colours rather than CMYK breakdown for 
text and line work if possible (particularly when artwork 
does not contain 4 colour images and total colours will 
be less than 4 colours). 
Spot colours will be run to match coated/uncoated PMS 
colours. Machine varnishes are included in the colour 
count. 
File Delivery and Proofing Requirements 

• All artwork to be supplied as hires pdf, submitted via 
Quickcut, Adsend or Digitalads. 

• A digital proof must be supplied for all ad material to 
ensure the accuracy of content and reproduction of your 

ad. News Corp Australia will only take responsibility  
for accurate colour reproduction when a 3DAP certified 
contract proof is supplied. 

Quality control 
News Corp Australia is committed to producing printed 
products of the highest calibre. Our expert team will 
ensure that your artwork is reproduced as intended. It is 
your responsibility to supply material according to these 
guidelines and formats. 
Every artwork file received will be flight checked by 
our production team, colour checked by our pre-press 
team and proofed. If we think the supplied ad will not 
reproduce to expectations of the supplied client proof, 
the client will be notified. 

Contact us 
For more information or advice on specifications and file 
delivery, please call: 

Quality Control 
(07) 3666 6784  

Adstream Delivery System 
1300 768 988 - www.adstream.com.au 

Adsend 
1300 79 89 49 – www.adsend.com.au

Backside Printing Additional $50 per plate

Special Shape Non 
Standard Size

Special Shape + additional $600 
production charge.

Scratch Note $10.60 per thousand on the cost 
of the chosen note type

Scratch & Sniff $8.50 per thousand + additional 
$50 production charge

Variable Data/
Consecutive 
Numbering

$6.10 per thousand on the cost of 
the chosen note type

Barcode No additional charge

Adnote & Insert Specs
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Inserts quantities & distribution

Distribution
Full Run   Throughout all Queensland.
Metro Mon-Fri  North to Morayfield, South to Beenleigh, West to Ipswich.
Metro Sat-Sun  North to Caboolture, South to Beenleigh, West to Ipswich.
South East Queensland North to Gympie, South to Murwillumbah, West to Ipswich. 
Only available on Sundays

Inserts are available for booking in  
The Courier-Mail by regions:
· North QLD (Mackay, Townsville, Cairns and Mt Isa)
· Country 
· North Coast including Caboolture (Sunshine Coast)
· South Coast (Gold Coast)
· Metro
· Full run

Inserts are available for booking in  
The Sunday Mail by regions:
· North QLD (Mackay, Townsville, Cairns and Mt Isa)
· Country (State)
· Sunshine Coast
· Gold Coast
· Metro
· South East QLD
· Full Run 

Insert quantities are updated weekly. Please contact 
your News Corp Australia account manager for insert 
quantity estimates and availability.

THE COURIER-MAIL DISTRIBUTION  
FULL RUN

MINIMUM 
QUANTITIES ARE A 
GUIDE ONLY
Variations to minimums are subject to masthead 
availability and insert variables such as stock, 
weight, size, page number and requested 
distribution. Please contact your News Corp 
Australia account manager for current availabilities 
and quantities at the time of booking.

Adnote & Insert Specs
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THE COURIER-MAIL DISTRIBUTION 
BRISBANE METRO (MON-FRI)

THE COURIER-MAIL DISTRIBUTION 
BRISBANE METRO (SATURDAY)

Adnote & Insert Specs
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THE COURIER-MAIL DISTRIBUTION  
SUNSHINE COAST

THE COURIER-MAIL DISTRIBUTION  
GOLD COAST

Adnote & Insert Specs
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THE SUNDAY MAIL DISTRIBUTION  
FULL RUN SOUTH-EAST QUEENSLAND

Adnote & Insert Specs
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THE SUNDAY MAIL DISTRIBUTION  
BRISBANE & SUBURBS SUNSHINE COAST

Adnote & Insert Specs
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THE SUNDAY MAIL DISTRIBUTION  
GOLD COAST NORTH QUEENSLAND

Adnote & Insert Specs
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THE SUNDAY MAIL DISTRIBUTION 
COUNTRY
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Inserts deadlines & conditions
Deadlines
Booking deadlines: 
Availability should be checked as soon as a preferred date for insertion is available, at 
least 21 days.

Insert details need to be advised in order to check insert availability  
at time of enquiry.

Delivery deadlines: 
Inserts must be delivered 10am, 10 working days prior to the date of intended publication. 
Additional charges will apply if delivery deadlines are not adhered to.

Cancellation: 
Cancellation must be verified 5 weeks prior to deadline of booked publication date. 
November/December cancellations must be verified 12 weeks prior to the booked 
publication date.

Publisher’s conditions 
•   The Courier-Mail and The Sunday Mail  Zones vary according to delivery route therefore, 

Zone Inserts 100% accuracy is not guaranteed.

•   All inserts are subject to approval of the publisher, who reserves the right to refuse any 
material considered unsuitable for publication.

•   Whilst every effort will be made to publish inserts as ordered, no liability can 
be accepted for misplacement or omission.

•   The publisher does not guarantee a level of response regarding an insert.

•   The advertiser undertakes that there is nothing misleading or deceptive in the insert 
material submitted for publication and that it does not contravene any Federal or State 
advertising laws or advertising industry codes.

•   Both the advertising principal and the accredited agency jointly and severally agree to 
indemnify News Corp Australia Publications against any liability for any penalty, damages, 
costs or otherwise arising from publication of the insert.

•   The publisher reserves the right to abort insertion of products outside of specification if it 
disrupts production.

•   Commercial inserts may appear in any section within the booked day’s publication.

•   Please note insert quantities will be updated weekly.

•   News Corp Australia cannot guarantee that insert customers have solus positioning within 
the book, or will not conflict with like businesses.

•   News Corp Australia will give first right of refusal for insert berths to advertisers that book 
regular activity.

Adnote & Insert Specs
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Inserts acceptable sizes & conditions
Acceptable inserts
All paper weight specifications are the minimum 
acceptable. Please see following page for detailed 
information on acceptable sizes and stock weights.

Tabloid inserts 
Four and eight page tabloid products, less than 100 
gsm, must be quarter folded. Prior to acceptance tabloid 
products must be inspected to determine whether a 
quarter fold is required. Maximum size is 390mm deep x 
285mm wide. 

Card and envelope inserts 
Cards and envelope inserts should be stacked flat in 
cartons with no turns. Packing should be used to fill gaps 
in rows. The weight of the carton should not exceed 10kg.  
The cartons should then be palletised and strapped as per 
palletising illustration.

Maximum insert thickness 
The normal acceptable size (pagination) is 48 pages. 
Acceptance of inserts above this size will require 
consultation with the Publishing Manager.

Use of unsuitable products 
A product which has been delivered after deadline or 
does not meet the required specifications may not be 
inserted. Faulty products will be referred to clients for 
clearance prior to inserting.

Stapled inserts 
Inserts less than 24 pages should not be stapled; a glued 
spine is the preferred option. Any insert that is stapled 
must have the staples firmly attached so they are not able 
to pull free and jam up the equipment.  If staples are used 
they must not exceed the thickness of the product and be 
placed perfectly within the fold of the product.   

Unusual inserts 
Any card, envelope, perforated insert, stickers, part fold 
backs, index folds or steps, or other insert material of 
an unusual nature, will require a dummy sample of the 
product to be viewed by the Publishing Manager prior to 
acceptance. 

Testing of unusual products may be required, a minimum 
of 500 samples will be required, 6 weeks in advance of 
intended publication date.

Inserts containing metal or sharp objects, such as keys, 
coins, razor blades etc, will not be accepted. 

Clients are advised to seek assurance from printers 
that gloss surfaces will not be sticky or compacted into 
unmanageable bricks. Excessive slip may affect the 
insertion or retention of the insert into the paper.

Inserts with externally printed 
magazines.
Loose inserts 
Minimum Size of the insert must be no less than 75% 
of the height and width of the product which it is being 
inserted into. Maximum Size of the insert must be 20mm 
smaller than the width (spine to foredge) and 30mm 
smaller than the length (head to tail) of the product 
which it is being inserted into. Qweekend minimum  
insert size is H 205mm x W 172mm.

Bound inserts 
Inserts which fall below the above loose insert 
specification bound-in inserts are the preferred option. 
Small bound inserts still present issues winding the host 
product onto disk and consultation with publishing 
management is required prior to approval. Bound insert 
specifications and guidelines will need to be coordinated 
with the commercial printer supplying the host product.

Inserting conditions 
Whilst the specification table allows for some landscape 
shaped inserts it is preferred that the spine is the longest 
edge. Some high gloss inserts are difficult to insert and 
may require approval prior to insertion. Maximum size 
inserts (390mm x 285mm) run the risk of damage during 
the inserting and packaging processes.

Inserts below the winding capabilities (smaller than A4) 
will require direct (hopper) feeding into the publication 
and a surcharge may be applied to cover additional 
processing costs. No guarantee is given for full coverage 
of these inserts in the distribution areas.

Single sheet 
390mm x 285mm (180gsm) 
200mm x 180mm (135gsm)

Single fold 
390mm x 285mm (100gsm) 
200mm x 180mm (80gsm)

Acceptable folds Unacceptable folds

No single spine. Uneven stack 
height will cause jamming.

Adnote & Insert Specs
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Inserts sizes & stock weight

x 180 190 200 210 220 230 240 250 260 265 270 280 285
200 135 135 135 135 135 140 140 140 145 145 145 145 150
210 135 135 135 135 140 140 140 145 145 145 145 150 150
220 135 135 135 140 140 140 145 150 150 150 150 150 150
230 135 135 140 140 140 145 145 150 150 150 150 150 150
240 135 140 140 140 145 145 150 150 150 150 150 150 150
250 140 140 140 145 145 150 150 150 150 150 150 150 160
260 140 140 145 145 150 150 150 150 150 150 150 160 160
270 140 145 145 145 150 150 150 150 160 160 160 160 160
280 140 145 145 150 150 150 150 150 160 160 160 160 160
290 145 145 150 150 150 150 150 160 160 160 160 160 160
300 145 150 150 150 150 150 160 160 160 160 160 160 160
310 150 150 150 150 150 160 160 160 160 160 160 160 180
320 150 150 150 150 160 160 160 160 160 160 160 180 180
330 150 150 150 160 160 160 160 160 160 180 180 180
340 150 160 160 160 160 160 180 180 180 180 180
350 150 160 160 160 160 180 180 180 180 180 180
360 160 160 160 160 180 180 180 180 180 180
370 160 160 180 180 180 180 180 180 180
380 180 180 180 180 180 180 180
390 180 180 180 180 180 180 180
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x 180 190 200 210 220 230 240 250 260 265 270 280 285
200 54 54 54 54 54 54
210 54 54 54 54 54 54 54
220 54 54 54 54 54 54 54 54
230 54 54 54 54 54 54 54 54 54 54
240 54 54 54 54 54 54 54 54 54 54 54
250 54 54 54 54 54 54 54 54 54 54 54 54
260 54 54 54 54 54 54 54 54 54 54 54 54 60
270 54 54 54 54 54 54 54 54 54 54 54 54 60
280 54 54 54 54 54 54 54 54 54 54 54 60 60
290 54 54 60 60 60 60 60 60 60 60 60 60 60
300 54 60 60 60 60 60 60 60 60 60 60 60 65
310 54 60 60 60 60 60 60 60 60 60 60 65 65
320 60 60 60 60 60 60 60 60 60 60 65 65 65
330 60 60 60 60 60 60 60 65 65 65 65 65
340 60 60 60 60 60 60 65 65 65 65 65 65
350 60 60 60 60 65 65 65 65 65 65
360 60 60 60 65 65 65 65 65 65 65
370 65 65 65 65 65 65 65 65
380 65 65 65 65 65 65 65
390 65 65 65 65 65 65 65
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x 180 190 200 210 220 230 240 250 260 265 270 280 285
200 85 85 85 85 85 85 85 85 85 85 85 85 90
210 85 85 85 85 85 85 85 85 85 85 85 90 90
220 85 85 85 85 85 85 85 85 90 90 90 90 90
230 85 85 85 85 85 85 85 90 90 90 90 90 90
240 85 85 85 85 85 85 90 90 90 90 90 90 90
250 85 85 85 85 85 85 90 90 90 90 90 90 90
260 85 85 85 85 85 90 90 90 90 90 90 90 90
270 85 85 85 85 90 90 90 90 90 90 90 90 90
280 85 85 85 85 90 90 90 90 90 90 90 90 90
290 85 85 85 85 90 90 90 90 90 90 90 90 90
300 85 90 90 90 90 90 90 90 90 90 90 90 90
310 90 90 90 90 90 90 90 90 90 90 90 90 100
320 90 90 90 90 90 90 90 90 90 90 90 100 100
330 90 90 90 90 90 90 90 90 90 100 100 100
340 90 90 90 90 90 90 90 100 100 100 100 100
350 90 90 90 90 100 100 100 100 100 100
360 90 90 90 90 100 100 100 100 100 100
370 90 100 100 100 100 100 100 100
380 100 100 100 100 100 100 100
390 100 100 100 100 100 100 100H
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x 180 190 200 210 220 230 240 250 260 265 270 280 285

200 48 48 48 48 48 48

210 48 48 48 48 48 48 54

220 48 48 48 48 48 54 54 54

230 48 48 48 48 54 54 54 54 54 54

240 48 48 48 54 54 54 54 54 54 54 54

250 48 48 54 54 54 54 54 54 54 54 54 54

260 48 54 54 54 54 54 54 54 54 54 54 54 54

270 54 54 54 54 54 54 54 54 54 54 54 54 54

280 54 54 54 54 54 54 54 54 54 54 54 54 54

290 54 54 54 54 54 54 54 54 54 54 54 54 54

300 54 54 54 54 54 54 54 54 54 54 54 54 54

310 54 54 54 54 54 54 54 54 54 54 54 54 54

320 54 54 54 54 54 54 54 54 54 54 54 54 54

330 54 54 54 54 54 54 54 54 54 54 54 60

340 54 54 54 54 54 54 54 54 54 60 60

350 54 54 54 54 54 54 54 54 60 60 60

360 54 54 54 54 54 60 60 60 60 60

370 54 54 54 60 60 60 60 60 60

380 60 60 60 60 60 60 60

390 60 60 60 60 60 60 60
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x 180 190 200 210 220 230 240 250 260 265 270 280 285

200 65 65 65 65 65 65

210 65 65 65 65 65 65 65

220 65 65 65 65 65 65 65 78

230 65 65 65 65 65 65 78 78 78 78

240 65 65 65 65 65 78 78 78 78 78 78

250 65 65 65 65 65 78 78 78 78 78 78 78

260 65 65 65 65 65 78 78 78 78 78 78 78 90

270 65 65 65 65 78 78 78 78 78 78 78 90 90

280 65 65 65 65 78 78 78 78 78 78 90 90 90

290 65 65 65 65 78 78 78 78 90 90 90 90 90

300 65 78 78 78 78 78 78 90 90 90 90 90 90

310 78 78 78 78 78 78 90 90 90 90 90 90 90

320 78 78 78 78 78 78 90 90 90 90 90 90 90

330 78 78 78 78 90 90 90 90 90 90 90 90

340 78 90 90 90 90 90 90 90 90 90

350 78 90 90 90 90 90 90 90 90 90

360 90 90 90 90 90 90 90 90 90

370 90 90 90 90 90 90 90 90 90

380 90 90 90 90 90 90 90

390 90 90 90 90 90 90 90H
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x 180 190 200 210 220 230 240 250 260 265 270 280 285

200 45 45 45 45 45 48

210 45 45 45 45 48 48 48

220 45 45 45 48 48 48 48 54

230 45 45 48 48 48 48 54 54 54 54

240 45 48 48 48 48 54 54 54 54 54 54

250 48 48 48 48 54 54 54 54 54 54 54 54

260 48 48 48 48 54 54 54 54 54 54 54 54 54

270 48 48 48 54 54 54 54 54 54 54 54 54 54

280 48 48 54 54 54 54 54 54 54 54 54 54 54

290 48 54 54 54 54 54 54 54 54 54 54 54 54

300 48 54 54 54 54 54 54 54 54 54 54 54 54

310 54 54 54 54 54 54 54 54 54 54 54 54 54

320 54 54 54 54 54 54 54 54 54 54 54 54 54

330 54 54 54 54 54 54 54 54 54 54 54 54

340 54 54 54 54 54 54 54 54 54 54 54

350 54 54 54 54 54 54 54 54 54 54 60

360 54 54 54 54 54 54 54 54 60 60

370 54 54 54 54 54 54 60 60 60

380 54 54 54 60 60 60 60 60

390 54 60 60 60 60 60 60H
ei

gh
t

Single sheet 
Minimum stock weight (gsm)

Wide

Single sheet folded (4 pages or up to 6 pages) 
Minimum stock weight (gsm)

From 8 to 10 pages 
Minimum stock weight (gsm)

Wide Wide

From 12 to 16 pages 
Minimum stock weight (gsm)

From 18 to 24 pages 
Minimum stock weight (gsm)

From 26 to 48 pages 
Minimum stock weight (gsm)

Wide Wide Wide Adnote & Insert Specs
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Inserts packaging & delivery
Packaging 
•   Full packaging and delivery instructions must be supplied to 

the commercial printer. Please  
provide printer’s name, address and phone number to your 
News Corp Australia representative.

•   Inserts are to be turned so that the minimum   turned 
height is 100mm (as per illustration). Spine   of the insert to 
be packed all the one way within a   bundle or turn. 

•   Bundles must contain a maximum of one turn with 
a maximum bundle weight of 10kg.

•   Bundles may be strapped from top to bottom,   single tie 
only (the wider the strapping the better). 
The tension of the strapping should not in any way  damage 
the bundle.

•   Boxes or cartons for packing should only be used   at 
publishing managers request if neat bundles can  not be 
achieved.If packed in cartons inserts should  be stacked flat 
with no turns. The weight of the   carton should not exceed 
10kg. 

•   Pallets should be Australian standard size 1165mm   x 
1165mm and in good condition, without loose or   broken 
timbers.

•   Maximum height of pallet to be 1200mm including  pallet 
runners and the maximum weight not to 
exceed 1000kg.

•   If the pallet does not have a solid smooth base,   a piece of 
wood or a substantial piece of cardboard  should be placed 
over the pallet before stacking.

•   The use of a sturdy piece of cardboard at even   intervals 
throughout the stack will help keep the 
inserts flat, and avoid shifting during transportation.  
Gaps between bundles on the pallet should be kept  
to a minimum.

•   A solid piece of wood, the same dimensions as the base of 

the pallet, should be placed on top of the stacked bundles 
to prevent strap damage

•   Inserts are to be stacked squarely on pallets with cardboard 
corners and shrink wrapped.

•   Outside edges should be vertically even and the inserts 
should be stacked so that they do not protrude beyond the 
limits of the pallet.

•   The pallets should be strapped four ways as per the 
following illustration.

•   The pallet should be wrapped in plastic with cardboard 
corner protection and shrink wrapped for further 
protection.

•   The Publisher reserves the right to refuse inserts which 
have been damaged in the process of printing, packaging 
and transportation.

Deliveries 
All deliveries must be accompanied by a delivery docket 
which must indicate the following details:
•   The name of insert and key number or code if available.
•   The total number of pallets for delivery.
•   The total amount of copies on each pallet.
•   The number of pallets on each vehicle.
•   When more than one delivery is used the last docket is to 

be marked ‘final’. 
A product which has been delivered after deadline or 
does not meet the required specifications may not be 
inserted. Faulty products will be referred to client prior to 
inserting.

Pallet identification

The pallets must have shown on at least two sides, the 
following information:
1. Clients name
2. The name and address of the company and the 

publication concerned.
3. The publication issue, insertion date or other details 

for further identification.
4. The estimated weight of the pallet. 
5. Total supplied quantity
6. Individual Pallet quantity
7. Total Number of pallets in consignment
8. Queensland deliveries - pallet deliveries must specify 

NSW component & QLD component
9. Gold Coast Bulletin component of insert run must 

be stacked on pallets separate to NSW supply and 
marked accordingly.

Inserts delivery address 
News Corp 
Corner Creek and Lytton Roads 
Murarrie, Queensland 4172

Adnote & Insert Specs
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Terms & Conditions

Advertising terms and conditions – August 2016

1. General

1.1.  These terms and conditions apply to every booking made with News Limited or any of 
the Publishers listed in clause 21 (“Publishers”) by any means (including through use of an 
insertion order, booking form or over the phone) by an Advertiser for the publication in or 
distribution of an Advertisement with, on or in a print or digital property of any Publisher. 
Publishers may use as an agent the services supplied by any other entity including News 
Limited under the brand News Corp Australia.

1.2.  Each reference in these terms and conditions to Publisher is a reference to the relevant 
Publisher and, where there is more than one relevant Publisher, to each of them severally.

1.3.  Where a Publisher acts as an agent in selling advertising inventory for an entity which is not 
listed in clause 21, these terms will apply in addition to the terms imposed by the relevant 
publishing entity.

1.4.  Where an Advertiser is an agency, and places an Advertisement for publication under 
these terms and conditions, it agrees to these terms and conditions as principal and as 
agent for its client.

1.5.  Publisher has the right to amend these conditions at any time. Notification of amendment 
shall be deemed to have been given to all Advertisers immediately upon publication of the 
amended conditions or other written notice, which shall apply to all advertising booked 
after the date of that publication (except where there is an express written agreement 
between the Publisher and Advertiser that those amendments will not apply to particular 
advertisements). Where an Advertiser has entered into an Advertising Expenditure 
Agreement and that Advertising Expenditure Agreement falls within the Financial 
Thresholds, the Advertiser will be entitled to terminate the Advertising Expenditure 
Agreement within 30 days of the publication of the amended conditions, if the amended 
conditions cause the Advertiser to suffer detriment. For the avoidance of doubt, this 
clause

1.5  does not apply to variations to advertising rates, casual rates or percentage discounts, 
which are governed by clauses 10.2, 10.4, 10.5, 11.2 and 11.5.

1.6.  Every Advertisement must comply with and is subject to these terms and conditions 
as well as other relevant terms (as available at www.newscorpaustralia.com), space 
or insertion orders (or other written agreements between the parties including any 
Advertising Expenditure Agreements), additional relevant terms as published or 
notified by the relevant Publisher (including as to creative requirements and technical 
specifications) and any relevant laws, regulations or codes of conduct. To the extent of 
any inconsistency between the various relevant terms, the following order of priority will 
be applied:

 a. these terms,

 b.  any terms or conditions separately agreed in writing including any Advertising 
Expenditure Agreements

 c.  any terms or conditions published or notified by a relevant Publisher (including 
as to creative requirements and technical specifications) in order to eradicate any 
inconsistency.

2. Process

2.1.  Each publication and Publisher has different process requirements for placing or booking 
of advertisements. There is no binding agreement for the publication of an Advertisement 
however until the relevant processes for the particular Publisher have been completed by 
the Advertiser.

2.2.  Bookings which are in any way conditional will not be accepted.

2.3.  Advertiser authorises Publisher to dispose of any materials supplied to Publisher relating 
to an advertisement (including illustrations, copy, photographs, artwork, and press-ready 
PDF digital files) following publication of an advertisement. Publisher is not required to 
retain or return to Advertiser any such materials.

3. Publisher rights and discretions

3.1.  Every Advertisement submitted for publication is subject to Publisher’s approval. 
Publisher may at its absolute discretion at any time:

 a.  refuse to publish or distribute any advertisement without giving any reason (in which 
case, no charge to Advertiser will be incurred);

 b.  cancel a campaign (in which case, no charge to Advertiser will be incurred for the 
unpublished portion of the campaign); or

 c. head an advertisement ‘Advertisement’.

3.2.  Publisher owes no duty to Advertiser to review, approve or amend any Advertisement 

and no review, approval or amendment by Publisher will affect Advertiser’s responsibility 
for the content of the Advertisement.

3.3.  Publisher may, but is not obliged to, under pressure of deadline and without prior 
consultation or notice to Advertiser, amend any Advertisement in any terms whatsoever, 
if Publisher perceives it to be (i) in breach of any law of Australia or of any state (whether 
civil or criminal), (ii) in breach of any pre-existing publishing agreement entered into by 
Publisher, (iii) defamatory, (iv) in contempt of court or parliament, (v) otherwise likely 
to attract legal proceedings of any kind, (vi) offensive. Should Publisher so amend the 
Advertisement, the agreed price shall not be reduced.

3.4.  Publisher has the right, and the right to permit other persons, to republish any 
Advertisement in any print, electronic or digital form for any purpose using any media and 
in any part of the world.

4. Positioning, Placement and other Advertiser requests

4.1.  The positioning and placement of an Advertisement is at the discretion of Publisher 
except where expressly agreed in writing by Publisher. Publisher will attempt to position 
Advertisements, in accordance with the Advertiser’s request if the Advertiser has agreed 
to pay any relevant preferred position loading charges. If Publisher fails to publish the 
Advertisement in accordance with Advertiser’s requests, then subject to clause 14.1, 
Publisher’s liability will be limited to refunding the relevant position loadings paid.

4.2.  Where colour loading charges are separately levied by Publisher and paid by Advertiser, 
Publisher will attempt to publish Advertisements in colour, in accordance with the 
Advertiser’s request. If Publisher fails to publish the Advertisement in colour in 
accordance with Advertiser’s requests, then subject to clause 14.1, Publisher’s liability will 
be limited to refunding the relevant colour loadings paid.

4.3.  If an Advertisement is to be published in a digital publication, Publisher may vary 
the placement and/or format of Advertisements across the relevant digital media. 
Publisher will endeavour to notify Advertiser of such changes. Advertising space in a 
digital publication may be filled on rotation with various Advertisements from various 
Advertisers.

4.4.  Subject to clause 14.1, if any Advertisement is specifically accepted for publication in 
a specific advertising category (including classified category or particular section) of a 
publication then, without prior consultation with Advertiser, Publisher may: (i) position the 
Advertisement anywhere within the category at its discretion, unless a specific placement 
has been agreed in writing, (ii) reposition that category within the publication, (iii) alter 
the date of publication of that category. Case (i) and (ii) will not mitigate Advertiser’s 
liability to pay. In case of (iii), if Advertiser did not agree to the altered date prior to 
publication, then if within 30 days of publication of the Advertisement Advertiser notifies 
Publisher in writing that Advertiser has suffered adverse effects which were directly 
caused by the altered date of the publication and Advertiser provides to Publisher clear 
evidence of those adverse effects, the Advertiser will incur no charge for that particular 
Advertisement.

4.5.  Subject to clause 14.1, if an Advertisement is specifically accepted for publication in a 
particular advertising supplement of a publication then, without prior consultation 
with Advertiser, Publisher may: (i) position the Advertisement anywhere within the 
supplement at its discretion, unless a specific placement has been agreed in writing, (ii) 
alter the date for publication of that supplement, (iii) cancel the supplement. Case (i) shall 
not mitigate Advertiser’s liability to pay. Case (ii) will not mitigate Advertiser’s liability to 
pay unless Advertiser did not agree to the altered date prior to publication and within 
30 days of  publication of the Advertisement Advertiser notifies Publisher in writing that 
Advertiser has suffered adverse effects which were directly caused by the altered date 
of the publication and Advertiser provides to Publisher clear evidence of those adverse 
effects, in which case the Advertiser will incur no charge for that particular advertisement. 
Should (iii) occur Advertiser shall incur no charge.

5. Deadlines & Specifications

5.1.  Publisher imposes various deadlines (including for the provision to the Publisher of 
bookings for Advertisements and material for Advertisements, changes or variations to 
Advertisements) and specifications (including for size). All deadlines and specifications 
must be met by Advertiser. Publisher is under no obligation in relation to material or 
information received after relevant deadlines or not in accordance with the relevant 
specifications.

5.2.  It is the Advertiser’s responsibility to ascertain the relevant deadlines and specifications 
for the relevant publications for each publication or insertion date as deadlines and 
specifications may be changed at any time by Publisher. All deadlines and specifications 
are available at www.newscorpaustralia.com.

5.3.  Publisher accepts no responsibility for any error when instructions or copy have or has 
been provided over the telephone unless Publisher receives written confirmation of the 

instructions or copy before the deadline.

5.4.  It is the responsibility of the Advertiser to notify Publisher of any error immediately after it 
appears. Unless so notified, Publisher accepts no responsibility for any recurring error or 
any Loss relating to that recurring error.

5.5.  Cancellations by the Advertiser must be made, in writing, prior to deadlines. Failure to do 
so will relieve the Publisher of any obligation to comply with the cancellation request and, 
if Publisher proceeds with the publication of the relevant Advertisement, then Publisher 
will be entitled to charge the Advertiser accordingly.

6. Advertisements produced by Publisher

Publisher owns and retains all copyright and other intellectual property rights in relation to 
any Advertisements produced by Publisher or any materials provided by Publisher for use in 
an Advertisement. Advertiser obtains no rights in relation to those advertisements produced 
by any Publisher or in relation to content from any Publisher. This clause does not in any way 
derogate from Advertiser’s obligations or liabilities in relation to such Advertisements.

7. Proofs

7.1.  Publisher may agree to provide proofs but only where so requested by Advertiser prior to 
relevant deadlines.

7.2.  Colour shown on any proof is an indication only. Final print colours may vary with the print 
process and stock variations.

7.3.  Where Publisher fails to provide a requested proof in accordance with clause 7.1, and the 
published advertisement substantially conforms to the copy provided by the Advertiser, 
then Advertiser is liable to pay the full cost of the Advertisement.

8. Inserts

8.1. Publisher reserves the right to distribute inserts for more than one Advertiser at any time.

8.2.  All materials to be inserted into a publication must be delivered to Publisher in accordance 
with all requirements of Publisher including delivery address, deadlines, packaging and 
bundling requirements.

8.3.  Publisher, including its agents and contractors, may delay the distribution of inserts, if 
they reasonably believe that the quality or delivery of the relevant publication is likely to 
be jeopardised by the inclusion of the insert.

8.4. Additional charges may need to be agreed between the parties where: 
 a.  insert materials are to be held by the Publisher at the premises of the Publisher (or its 

distributors) for more than two weeks; or

 b. insert materials are to be re-consigned or require additional packing or handling.

8.5.  Risk in the insert materials remains with the Advertiser at all times.

9. Sampling

9.1.  Every proposal for the distribution of sample material is subject to Publisher’s approval 
and Publisher may at its absolute discretion at any time refuse to distribute any sample 
material without giving any reason.

9.2. Sample material must not contain alcohol.

9.3.  Risk in the sample materials remains with the Advertiser at all times.

9.4.  When providing samples to the Publisher for approval, any special handling requirements 
(including requirements of refrigeration or heating) must be made clear.

9.5.  Every proposal for sampling requires the prior approval of the Publisher and possibly third 
parties involved in or permitting the distribution of the relevant publication. Samples 
must therefore be provided to Publisher in sufficient time to allow for consents to be 
sought and granted. No representation or warranty is provided that such consent will be 
granted.

9.6.  Advertiser must deliver to Publisher the sample materials, in accordance with all 
requirements of Publisher including delivery address, deadlines and bundling of sample 
material.

9.7.  Publisher may, without prior notice to Advertiser, refuse or cease to distribute any sample 
material, if Publisher reasonably perceives such material to be:

 a. in breach of any applicable law or regulation,

 b. likely to attract legal claims or proceedings of any kind; or

 c. offensive

9.8. Subject to clause 14.1, Publisher may change the date of the sampling exercise for any 
reason and at any time without incurring any liability to Advertiser or other persons, except 
where Publisher is solely and directly responsible for the change of date.
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9.9.  Publisher makes no representation or warranty as to the number of the relevant 

publication to be distributed on any particular day or that every copy of the relevant 
publication will be provided with a sample but will take reasonable steps to ensure that the 
sample and the relevant publication are distributed together.

9.10.  Without limiting clause 15.2, Advertiser warrants that the sample material which it 
provides to Publisher for distribution with a publication:

 a. matches the samples approved by Publisher;

 b. is fully and properly sealed; and

 c.  is packaged and labelled and complies in all other respects with all relevant laws and 
regulations.

Without limiting clause 15.2, Advertiser warrants that the distribution of the sample material 
by Publisher as contemplated by the Advertiser and Publisher under any agreement between 
them is lawful and will not give rise to any claims against or liabilities of Publisher, its directors, 
employees, contractors or agents.

10. Advertising Expenditure Agreements

10.1 Maximum period of any Advertising Expenditure Agreement is one year (except in 
exceptional circumstances). In the absence of any valid Advertising Expenditure

Agreement, including if an Advertising Expenditure Agreement has expired, casual rates will 
be charged by Publisher.

10.2. Publisher reserves the right to cancel or suspend any Advertising Expenditure 
Agreement where:

 a.  Advertiser is in material breach of the Advertising Expenditure Agreement, these 
terms or any another agreement with Publisher or News Limited; or

 b. Publisher or News Limited considers Advertiser becomes a credit risk; or

 c.  Advertiser’s advertisements pose a reputational risk or other unacceptable risk for 
Publisher or News Limited; or

 d.  Publisher is no longer able to deliver the advertising services the subject of the 
Advertising Expenditure Agreement, including where it is no longer the Publisher; or

 e.  any other clause of these terms or any other agreement with Publisher or News 
Limited enables the Publisher or News Limited to terminate or suspend an 
Advertising

Expenditure Agreement.

Subject to clauses 10.4, 10.5 and 11.5:

 a .  the percentage discounts quoted in a Discount Protected Advertising Expenditure 
Agreement are not subject to any increase or decrease during the period of the 
Discount Protected Advertising Expenditure Agreement. However, the advertising 
rates (whether quoted or not) are subject to any increase or decrease notified by 
Publisher effective from the time nominated by Publisher, which may occur during 
the period of the Discount Protected Advertising Expenditure Agreement, and such 
varied rates will apply to all advertising booked from that nominated date (unless 
otherwise expressly agreed by the parties in writing);

 b.  the advertising rates applicable to a Rate Protected Advertising Expenditure 
Agreement at the time the agreement is entered into (whether quoted or not) are 
not subject to any increase or decrease during the period of the Rate Protected 
Advertising Expenditure

Agreement.

10.3.  Failure to receive or rejection on reasonable grounds of an advertisement by Publisher 
does not affect the obligations of Advertiser in relation to Advertiser’s agreed minimum 
spend commitment through the term of an Advertising Expenditure Agreement under 
that Advertising Expenditure Agreement. Where an advertisement is rejected other 
than on reasonable grounds or is omitted by Publisher, Publisher will at Advertiser’s 
electionpublish the advertisement again or reduce Advertiser’s obligations in relation to 
their agreed minimum spend commitment accordingly.

10.4.  If at any time Advertiser is not incurring advertising expenditure in the proportion that 
the part of the Advertising Expenditure Agreement up to that time bears to the entire 
Advertising Expenditure Agreement, Publisher reserves the right to either:

 a.  adjust the percentage discount for a Discount Protected Advertising Expenditure 
Agreement or the advertising rates for a Rate Protected Advertising Expenditure 
Agreement (as applicable) to the level which would normally be allowed by Publisher 
to a customer incurring advertising expenditure at that rate; or

 b. terminate that Advertising Expenditure Agreement.

10.5.  At the expiry of an Advertising Expenditure Agreement, Publisher will determine 
Advertiser’s actual advertising expenditure during the period of the Advertising 
Expenditure Agreement and:

 a.  if the actual advertising expenditure is less than the Advertiser’s agreed minimum 
spend commitment as stipulated within the Advertising Expenditure Agreement 
a surcharge may be payable by Advertiser to Publisher to reflect the percentage 
discount (in respect of a Discount Protected Advertising Expenditure Agreement) 
or the advertising rates (in respect of a Rate Protected Advertising Expenditure 
Agreement) which would have been provided by Publisher to an advertising 
customer incurring that level of advertising expenditure; and/or

 b.  where a surcharge is applicable, the percentage discount or advertising rates (as 
applicable) will be adjusted to the level which will be normally allowed by Publisher to 
an Advertiser incurring advertising expenditure at that level.

11. Rates, invoices and GST

11.1.  Advertisers agree to pay accounts rendered by the Publisher in accordance with its 
standard payment terms. Accounts will be rendered by Publisher on the basis of the casual 
rate applicable at the date of publication of the advertisement (regardless of the rates 
which were applicable when any advertising expenditure agreement was entered into), 
less any percentage discount agreed in writing between the parties.

11.2.  Casual rates are as quoted by the relevant publication or sales representative and may be 
varied by Publisher at any time, effective from the time nominated by Publisher and such 
varied casual rates will apply to all advertising booked from that nominated date including 
in relation to then current Discount Protected Advertising Expenditure Agreements but 
not any current Rate Protected Advertising Expenditure Agreements (unless otherwise 
expressly agreed by the parties in writing).

11.3.  Advertising expenditure will be calculated inclusive of loading values but exclusive of 
production charges.

11.4.  If Publisher has quoted a rate to publish advertising for a client and that rate is different 
from that included in any published material or sales collateral, that quoted rate only 
applies to that specific client for that specific purpose where the advertising is booked 
directly with Publisher and without the involvement of any advertising, media buying or 
other agency (unless otherwise specifically agreed in writing by the Publisher).

11.5.  Where the Publisher changes the basis on which advertising is charged by Publisher 
during the term of any Advertising Expenditure Agreement or between the booking 
and placement of any Advertisement, Publisher will endeavour to provide Advertiser 
with at least 28 days’ notice prior to the change taking effect. Advertiser will be entitled 
to terminate the Advertising Expenditure Agreement or bookings affected (prior to the 
cancellation deadline for such affected bookings) within 14 days of such notice from 
Publisher.

11.6.  Any dispute the Advertiser has with an invoice must be raised with Publisher promptly 
and no later than 45 days after the invoice date. After that time, Advertisers will be 
deemed to have accepted that the full amount set out in the issued invoice is due and 
payable by Advertiser.

11.7.  All rates and charges are expressed by the Publisher as GST inclusive (except where 
otherwise made clear ). Publisher will issue a valid tax invoice in relation to any supply of 
advertising or related services under these terms which are subject to GST.

11.8.  Advertiser agrees to pay any GST liability arising in relation to the provision by Publisher of 
advertising services under these terms.

11.9.  The GST component does not count towards overall advertising expenditure agreements 
or rate card discount levels.

11.10.  Surcharges or rebates on advertising which is subject to GST will have the GST 
component recalculated. Calculations made by Publisher of any surcharge or rebate will 
be deemed to be conclusive and binding on Advertiser unless a manifest error is brought 
to the attention of Publisher by Advertiser within 14 days of notification to Advertiser. 
Surcharges or rebates only apply to Advertising Expenditure Agreements signed by both 
parties.

12. Commercial Credit

12.1.  All advertising agencies are required to complete the News Limited Commercial Credit 
Application for Accreditation of an Advertising Agency and are then subject to the related 
assessment and processes.

12.2.  If accreditation is not available to an Advertiser (including under clause 10.1), then the 

News Limited Commercial credit facilities may be available. The availability of any credit 
facilities is subject to Publisher’s approval and conditional on lodgement of a written 
application. Any credit provided will be on specific terms made available as part of the 
application process. Where no credit application has been approved, upfront payment 
may be required for all advertising.

12.3.  Where an Advertiser fails to pay an account by the due date or fails to comply with any 
relevant terms and conditions, any Publisher may, at their absolute discretion cancel 
or suspend any booked advertising or refuse to accept any further advertising of the  
Advertiser.

12.4.  In the case of the transfer of an advertising account from one accredited advertising agent 
to another accredited advertising agent during the currency of an advertising or online 
listing order, both advertising agents shall immediately inform the relevant Publisher 
in writing. Accounts will only be transferred or accessed by agencies when Publisher is 
satisfied that the client in question has provided its express written permission.

13. Linked Advertising Expenditure Agreements to an Advertising Agency

13.1. A linked Advertising Expenditure Agreement with related companies is only available 
where an Advertiser and its subsidiaries, franchises or branch offices are linked together for 
the purpose of an Advertising Expenditure Agreement and where subsidiaries fall within the 
definition of that term in the Corporations Act 2001. Where that is the case, and subject to 
Publisher’s approval which may be granted or withheld in its absolute discretion, the customer 
is entitled to combine its advertising expenditure with those subsidiaries, franchises and 
branch offices and receive the relevant discount.

13.2. Where an Advertiser wishes to establish a linked order, the following must be provided 
to Publisher in order to seek Publisher’s approval for a linked order (which may be granted or 
withheld in its absolute discretion):

 a. a list of all subsidiaries, franchises and branch offices; and

 b.  any other information that Publisher may in its discretion require to satisfy itself that 
Advertiser is entitled to place a lined order.

13.3. Direct customer Advertising Expenditure Agreements may not be linked to an advertising 
agency without the written approval of Publisher.

14. Limitation of liability

14.1. Nothing in these terms and conditions excludes or varies any rights or remedies under the 
Australian Consumer Law in the Competition and Consumer Act (2010) (Australian Consumer 
Law) which cannot be excluded, restricted or modified. However, Publisher excludes all rights, 
remedies, guarantees, conditions and warranties in respect of goods or services from an 
Advertiser’s use of or acquisition of or in relation to the ordering or booking of any advertising 
services (including under an Advertising Expenditure Agreement) from the Publisher whether 
based in statute, common law or otherwise to the extent permitted by law. To the fullest 
extent possible and subject to News’ liabilities and obligations under the Australian Consumer 
Law, the remaining provisions of this clause

14 shall apply.

14.2. Subject to clause 14.1, Publisher makes no representation or warranty of any kind and in 
particular makes no representation or warranty:

 a. in relation to the continued production of any publication, in print or digital form;

 b.  in relation to the final placement, positioning or date of publication or distribution of 
an advertisement;

 c.  that there will be one and only one copy of each insert or sample distributed in each 
relevant publication;

 d.  that distribution of a publication will occur on a specific date, by a specific time, to a 
specific number of consumers or readers or within a specific geographic area;

 e.  in relation to the number of visitors to its websites or the number of impressions at 
any site; or

 f. exclusivity.

14.3. Subject to clause 14.1, the Advertiser acknowledges that distribution of a relevant 
publication may be suspended or ceased at any time for any reason.

14.4. Subject to clause 14.1 and clause 14.5, Publisher is not liable to Advertiser for any direct 
or Indirect Loss of any nature including where arising from the failure of Publisher, whether 
negligent or otherwise, to publish an Advertisement or from the failure of Publisher to publish 
an Advertisement in the form prescribed or from publication of the Advertisement with errors 
or omissions or in any way relating to the distribution or lack of distribution of the relevant 
publication
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14.5. Subject to clause 14.1, where any of the circumstances set out in clause 14.4 arise:

a.    Advertiser shall incur no cost where the Advertisement has not been published at all or 
where the error or failure has arisen solely due to the negligence of a Publisher or any of its 
employees, or agents; and

b.    in all other circumstances, and subject to the other applicable terms, the agreed rate shall 
be reduced according to circumstances. In no circumstances will the Publisher’s liability be 
greater than: 
i.  in relation to the failure to provide any placement, position or other benefit in relation to 

which a specific loading charge was paid by the Advertiser, the amount of that loading 
charge; or 
ii.  otherwise, republication of the relevant advertisement, or payment of the cost of 

republishing the relevant advertisement, at Publisher’s discretion.

14.6.  Subject to clause 14.1, Publisher’s liability for a breach of a term or guarantee implied by 
law is limited at Publisher’s discretion, to the supply of the service again or payment for 
the cost of having the service supplied again.

14.7. Subject to clause 14.1, Publisher has no responsibility or liability to Advertiser in relation to:

 a. Publisher exercising its rights under these terms; or

 b.  any failure of telecommunications services or systems which affect the receipt by 
Publisher of any material, a notice or communication of any kind or the publication of 
an advertisement or campaign.

15. Warranty & Indemnity

15.1.  Advertiser warrants that it will only use the advertising space which it acquires to 
advertise its own brands, goods or services and may not sell or otherwise deal with that 
advertising space. Where Advertiser is an advertising agency the space may only be used 
by the client for which the space was initially acquired or booked.

15.2.  Advertiser warrants that the advertisement complies with all relevant laws and 
regulations and that its publication in accordance with these terms will not give rise to 
any claims against or liabilities of Publisher, its directors, employees or agents. Without 
limiting the generality of the above, advertisers and or advertising agencies warrant that 
neither the Advertisement nor its publication breaches or will breach the Competition 
and Consumer Act 2010, Privacy Act 1988, Copyright Act 1968, Fair Trading Act 1985 or 
defamation, or infringes the rights of any person.

15.3. Advertiser indemnifies Publisher its directors, employees and agents against all claims, 
demands, proceedings, costs (including solicitors and own client costs), expenses, damages 
awards, judgments and any other liability whatsoever arising wholly or partially, directly or 
indirectly, from or in connection with the publication of the Advertisement, except to the 
extent caused by the Publisher. In particular and without limitation,

Advertiser indemnifies Publisher its directors, employees and agents against any claims arising 
from allegations that the Advertisement contains material which constitutes:

 a. defamation, libel, slander of title;

 b. infringement of copyright, trademarks or other intellectual property rights

 c. breach of trade practices/ competition, privacy or fair trading legislations; or

 d. violation of rights of privacy or confidential information.

16. Privacy Statement

Publisher and News Limited (News) collects personal information about Advertiser, including 
for example Advertiser’s name and contact details which you provide when registering or 
using our services as well as information from data houses, social media services, our affiliates 
and other entities you deal or interact with for example by using their services. We collect and 
use that information to provide you with our goods and services, to promote and improve 
our goods and services, to provide you with targeted advertising based on your online 
activities, for the purposes described in our Privacy Policy and for any other purposes that we 
describe at the time of collection. We may disclose your information to our related companies, 
including those located outside Australia. Any of us may contact you for those purposes 
(including by email and SMS) at any time. We may also disclose your information to our service 
and content providers, including those located outside Australia. The policy also explains that 
if you do not provide us with information we have requested from you, we may not be able 
to provide you with the goods and services you require. Further information about how we 
handle personal information, how you can complain about a breach of the Australian Privacy 
Principles, how we will deal with a complaint of that nature, how you can access or seek 
correction of your personal information and our contact details can be found in our Privacy 
Policy at www.newscorpaustraliaprivacy.com

17. Data Policy Compliance

Advertiser warrants that it will comply with the News Corp Australia Data Policy and in 
particular that, except as approved by the Publisher, Advertiser does not and will not collect 
personalinformation or tracking information in relation to users of Publisher’s services and 
further warrants that material provided by or on its behalf for publication by Publisher does 
not contain: 

 a. third party cookies intended to retarget Publisher’s users or their browsers; or

 b.  any code, technique or mechanism, to track or in any way identify users of any of 
Publishers’ properties.

18. Jurisdiction

These terms and conditions are governed by the laws of the relevant state or territory listed in 
the table at clause 21 and each party submits to the exclusive jurisdiction of that relevant state 
or territory. Where Advertiser is making a single booking through a News Limited business 
(including News Australia Sales) with more than one Publisher, the relevant jurisdiction will be 
New South Wales.

19. Other conditions

Any text heavy Advertisement is subject to approval of the editor of the relevant Publication, 
to be exercised with unfettered discretion. Any such Advertisement must be presented in 
a manner which clearly delineates it from the editorial content of the relevant Publication 
including by labelling as an Advertisement in a prominent manner and using a clearly different 
font and format.

20. Definitions

 a.  Advertisement includes any material in any form lodged for publication or other 
distribution as an advertisement (including as a published advertorial, insert or 
sampling exercise).

 b.  Advertiser means each advertiser and or advertising agency who seeks to have 
Publisher publish or otherwise distribute an advertisement.

 c.  Advertising Expenditure Agreement means both a Discount Protected Advertising 
Expenditure Agreement and a Rate Protected Advertising Expenditure Agreement.

 d.  Discount Protected Advertising Expenditure Agreement is a written agreement 
(in soft or hard copy form), which is signed or, in the case of a soft copy, otherwise 
agreed to in a mutually acceptable form, by or on behalf of both the Advertiser and 
the Publisher, detailing: i. the percentage discount from the casual rates from time to 
time, ii. any applicable adjustments to standard loadings, iii. any applicable positional 
agreements, and iv. the agreed minimum spend commitment by the Advertiser 
which is the basis for the benefits to be provided by Publisher as described in 
(i)-(iii) above, which is to apply between that Publisher and that Advertiser for the 
term specified in the agreement (which is not to exceed 12 months other than in 
exceptional circumstances) and for a specific market and/or Publication(s).

 e.  Financial Thresholds in relation to an Advertising Expenditure Agreement, means 
either of the following: i. where the term of the Advertising Expenditure Agreement 
is 12 months or less, the agreed minimum spend commitment is $300,000 or less; 
or ii. where the term of the Advertising Expenditure Agreement is more than 12 
months, the agreed minimum spend commitment is $1,000,000 or less.

 f.  Loss means direct and indirect loss of any nature. Indirect loss includes the following: 
loss of profit, loss of business opportunity, loss of goodwill and payment of liquidated 
sums or damages under any other agreement.

 e. Publisher means any of the entities listed in section 21 below.

 g.  Rate Protected Advertising Expenditure Agreement is a written agreement (in 
soft or hard copy form), which is signed or, in the case of a soft copy, otherwise 
agreed to in a mutually acceptable form, by or on behalf of both the Advertiser and 
the Publisher, detailing: i. the percentage discounts from the casual rates in effect 
at the time the agreement is entered into; and/or ii. the fixed advertising rates; 
iii. any applicable adjustments to standard loadings; iv. any applicable positional 
agreements; and v. the agreed minimum spend commitment by the Advertiser 
which is the basis for the benefits to be provided by Publisher as described in 
(i) –(iii) above, which is to apply between the Publisher and that Advertiser for the 
term specified in the agreement (which is not to exceed 12 months other than in 
exceptional circumstances) and for a specific market and/or Publication(s). 

Publisher If limited, then in 
relation to: Jurisdiction

News Limited News Corp Australia New South Wales

Nationwide News Pty Ltd

The Daily Telegraph New South Wales

The Sunday Telegraph

The Australian 

Nationwide News Pty Ltd The Sunday Times Western Australia

Nationwide News Pty Ltd Quest Publications Queensland

Nationwide News Pty Ltd News Local New South Wales

Nationwide News Pty Ltd NT News Northern Territory

Leader Associated Newspapers Pty Ltd Victoria

Messenger Press Pty Ltd South Australia

News Digital Media Pty Ltd New South Wales

The Herald & Weekly Times Pty Limited Victoria

Advertiser Newspapers Pty Limited South Australia

Davies Brothers Pty Limited Tasmania

Gold Coast Publications Pty Limited Queensland

News Life Media Pty Limited New South Wales

Queensland Newspapers Pty Limited Queensland

The Cairns Post Pty Limited Queensland

The Geelong Advertiser Pty Limited Victoria

The North Queensland Newspaper 
Company Pty Limited Queensland
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The purpose of this online guide is intended to inform bodies that use and interact with 
the News Corp Australia online network for display and video advertising purposes. The 
media and display advertising industry has been predominantly reliant on Adobe Flash™ as a 
medium for delivering standard and rich advertising experiences and over time has become 
superseded by the emergence of new standards in web delivery technologies primarily with 
HTML, CSS and progressions in the use of JavaScript.

Browser support of Flash has been impacted by vulnerabilities in the Flash player, limited 
user experience and impacts to battery life for portable devices.

As a result Google has indicated that it will cease allowing Adobe Flash™ based advertising 
related content to autoplay in their Chrome Browser from September 2015. This combined 
with an already implemented power saving mode in Apple’s Safari browser has deemed 
that the continued support of Flash will be ceased and as such HTML, CSS, JavaScript 
standards and methods associated with creative delivery will be the only form of digital 
display advertising supported by the News Corp Australia network.

As such the following information is a benchmarked standard for News Corp Australia in 
relation to online digital display advertising collateral and is intended to be as close to or in 
line with the IAB Australia guidelines here: https://www.iabaustralia.com.au/guidelines-and-
best-practice/guidelines-best-practice.

HTML5 Specifications

Progression of modern browsers and developments in HTML, CSS and JavaScript has 
allowed for an enhanced user experience without the requirement for a web browser plugin 
to drive animated, graphically rich and interactive experiences. This extends to the support 
of various image and video formats. The reviewed standards encompass a richer up to date 
modern browser experience.

The following HTML5 specifications are subject to change and are based on the 
current Australian IAB standards.

Creative Unit Name Asset Max File 
Size File Type

Max File 
Size of 

External 
Shared 

Libraries

Monday - 
Saturday Banner 80kb HTML*, JPG, PNG, GIF 100kb

Monday   Initial Load 100kb HTML*, JPG, PNG, GIF 100kb

Tuesday Backup Image 40kb JPG, PNG, GIF  

Tuesday Polite Load/ 
Expanded Panel 1MB HTML*  

Wednesday User Initiated  
Load/Expansion 10MB HTML*  

Wednesday Video

Auto 
2MB
User 

10MB

MP4  

Thursday Initial Load 80kb HTML*, JPG, PNG, GIF 100kb

Thursday Backup Image 40kb JPG, PNG, GIF  

Friday Polite Load/ 
Expanded Panel 200kb HTML*  

Friday
User Initiated 

Load/Expansion
2MB HTML*  

Friday Video 2MB MP4  

Notes:

•  News is unable to directly host HTML5 creative at this time, creative must be hosted by 
approved HTML5 vendors.

•   A HTML5 Standard banner is defined as a basic banner with single click through with no 
advanced features.

•  A HTML5 Rich banner is defined as any kind of banner that includes expand functionality, 
video, multiple click throughs or advanced features.

•  The Max File Size includes all ad assets such as HTML, CSS, JS & images. Shared libraries 
that are hosted by approved 3rd Party Vendors are not included in the Max File Size. Please 
contact your vendor representative for a list of supported libraries.

• A backup image is required for unsupported environments.

Ad Rules

• All rich media ad units must be polite loaded (after the parent page content).

•  Auto expanding rich media ad units must be frequency capped to once per user per day.

•  All out-of-page ad units and overlays must have a visible close button on the top right 
corner.

• Audio content must be triggered on click initiation only.

•  Any mobile video will play within the native player in full screen, when user-initiated.

•  Ad creative must be clear and recognisable, with legible text. Unclear, blurry, or 
unrecognisable ads are not allowed.

• Ads must not contain nudity, profanity or violence.

Animation Rules

• Non-user initiated animation max length: 15 seconds.

• Non-user initiated video max length: 30 seconds.

• Non-user initiated combined animation and video max length: 30 seconds.

• No continuous looping permitted.

• Creative must not have fast animation or strobing effects.

•  20% average CPU usage accepted, spikes over 70% for longer than 2 seconds will be 
rejected.

Best Practice

•  It’s recommended that additional content such as CSS, JS, images, etc. be politely loaded, 
including shared libraries.

• Use CSS animations where possible.

•  In your JavaScript use the requestAnimationFrame method instead of setInterval(); or 
setTimeout();

• To reduce file sizes, please consider using:

• HTML, JS & CSS code minifiers.

• Sprites, SVG or compressing images using ‘Save for Web’.

• Web fonts. Subsetting fonts to use only the characters the creative is using.

Acceptance Policy

•  News Australia reserves the right to remove from rotation or request the removal/revision 
of any creative that is deemed unsuitable for the users of our sites. 

•  News Australia may at its absolute discretion refuse to publish any advertisement without 
giving any reason.  In case of refusal, no charge to the advertiser shall be incurred.

•  News Australia reserves the right to reject/remove any creative from rotation that does 
not meet our specifications, contravenes any of these guidelines or adversely affects the 
rendering of our site, other ad placements or user experience.
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Creative type Definition Turnaround

Standard Creatives Site-served image, non-rich media 3rd party redirects 2 full working days

Complex Creatives
Large volumes (8 or more) of standard creatives, 3rd party rich media 
expanding/polite redirects

3 full working days

Advanced Creatives
Billboards, Crawlers, Sidekicks, OTPs, in-stream video, all News Corp 
Australia Rich Media, Solus Emails etc.

5 full working days

Mobile & Table Creatives HTML5 ads for Mobile/Tablet App and M-Sites
7 full working days (templated ads) 

10 full working days (custom)

Custom Integration Advertorials, bespoke content integration, half -page mini-sites Available on application

Digital Advertising Guidelines
Ad Submission Guidelines Specifications 
Additional Guidelines

Please note the above creative and campaign setup/turn-around times, commencing 
from receipt of all required, correct creative materials.  Failure to provide creative within 
these SLAs may result in delays in campaign commencement.

Flash creative

Due to security issues and device power saving concerns associated with Flash, the 
following browsers are changing how they support Flash files moving forward.

•  Google Chrome: Announced that from as early as 1st September 2015, the browser 
will have restricted support on Flash creative for advertising purposes. Flash creative 
will be ‘intelligently’ paused on the first frame and animation initiated by user click only. 

•  Mozilla Firefox: Recently paused Flash but reinstated this change. There is no official 
announcement as to how Flash will be managed moving forward. It is expected to 
follow Chrome’s approach.

• Apple Safari: Does not support Flash. Users can install a plugin to view Flash 
executions.

•  Microsoft Internet Explorer: Has enabled Flash creative to play by default on desktop 
only, not tablet.

News Corp Australia has been working on extending our HTML5 templates onto 
desktop and tablet. We now provide an extended range of rich executions optimised 
for HTML5. Refer to the specific product specs page for further details.

Cancellation Deadlines

Cancellation of any advertisement or campaign must be received in writing no 
later than 21 days prior to the commencement of a campaign in order to receive a 
100% refund*. Any cancellations made after this time will be subject to a minimum 
cancellation fee of 100% of the total cost of the entire campaign. Campaigns cancelled 
at the request of the Advertiser after the campaign has commenced or integrated 
production work has begun will not be entitled to a refund of any unused portion of 
the campaign.

*  Cancellations for advertisements or campaigns published on NewsLifeMedia sites 
must be received in writing no later than 45 days prior to the commencement of a 
campaign in order to receive a 100% refund.

3rd Party Ad Serving Guidelines & Creative Acceptance Policies

•  All 3rd party redirects must be live when submitted, to enable thorough testing 
before creatives go live. All 3rd party ad serving charges are the responsibility of the 
advertiser or agency.

•  Should you wish to utilise a vendor not listed here, please contact your Campaign 
Manager as early as possible to arrange testing/certification and provide detailed 
publisher trafficking instructions. Vendors who do not provide the ability for News 
Australia to track clicks through DFP will not be certified.

•  News Australia reserves the right to remove from rotation or request the removal/
revision of any creative that is deemed unsuitable for the users of our sites. News 
Australia may at its absolute discretion refuse to publish any advertisement without 
giving any reason.  In case of refusal, no charge to the advertiser shall be incurred.

•  News Australia reserves the right to remove any creative from rotation that does not 
meet our specifications, contravenes any of these guidelines or adversely affects the 
rendering of our site, other ad placements or user experience.

•  The setting of 3rd or 4th party cookies on News Limited sites for re-targeting or any 
other user tracking purposes is not permitted without prior approval from News 
Australia. Creatives featuring unauthorised connections to external servers for the 
purposes of user tracking will be removed from rotation. Creatives can be returned to 
rotation once unauthorised connections have been removed.

Digital advertising guidelines are updated frequently and subject to change without 
notice. Please refer to http://www.newscorpaustralia.com/advertising-guidelines#  for 
up-to-date guidelines.
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For all display advertising related queries, please contact your Account Manager or call (07) 3666 6988

If you have an enquiry related to Classifieds advertising, please contact our Customer Service team on 13 22 02.

If you have a technical or specifications enquiry, please contact 1300 557 418 and use the following options to direct your call:
Eproof  1300 557 418 (Option 1)
Specification enquiries 1300 557 418 (Option 2)
Additional enquiries 1300 557 418  (Option 3)

Contacts
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