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KEY DATES 
 

Annual Earning Period: June 1 – May 31 
Annual Spending Period: July 1 – June 30 
 

 Submit all advertising claims within 90 days of publication or event date or by August 15, whichever comes 
first. 

 

KEY INFORMATION 
 

Co-op Advertising Department: 
 

Telephone: 714-229-7999, ext. 1 
FAX: 714-229-7974 
EMAIL: Motorsports_Co-op@Yamaha-motor.com 
 

Advertising Materials: 
 

YDS / Motorsports Sales / Dealer Marketing / Advertising 
 

Agency Access to Advertising Materials: 
 

 Your Advertising Agency must log on to www.dealermarketing.yamahamotorsports.com  

 You must provide your local advertising agency with the following information: 
1. Your Dealer Number 
2. Your Zip Code 
3. The current month’s password (found on YDS / Motorsports Sales / Dealer Marketing / Advertising / 

Agency Access Codes 
 

Yamaha Visual Identity Manual:  STAR Visual Identity Manual: 
LIT-VISUL-ID-08    LIT-VISUL-ST-AR 
 

PURPOSE 
 

 To promote the sale of new Yamaha motorcycles, ATVs, snowmobiles, scooters, side by sides, generators 
and pumps. 

 

HOW TO EARN 
 

 Co-op funds are earned from June 1 through May 31. 

 Co-op accrual amount is based on the sales program the unit is invoiced on and is calculated at a percent of 
dealer net based on achievement or dollar per unit (DPU) as described in the individual sales program. 

 Co-op accrual is based on your accumulated net purchases (invoiced units) of motorcycles, ATVs, 
snowmobiles, scooters, side by sides, generators and pumps unless otherwise noted in sales program. 

 Using YDS, you can review your Co-op account balance and your claims status under Motorsports Sales / 
Co-op Advertising / Motorsports Status. 

 

WHEN TO ADVERTISE 
 

 The Co-op advertising period is July 1 through June 30. 

 Funds not used by June 30 cannot be carried over into the next Co-op year. 

 Claims submitted to a Co-op account with insufficient funds will be placed on hold until sufficient funds have 
been earned. 

 If at the end of the program period your claims paid exceed your earned Co-op funds (due to returned units), 
a debit will be applied to your parts account for the difference.  Cancelled dealers will have the debits applied 
at time of cancellation. 
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HOW TO SUBMIT CLAIMS 
 

IMPORTANT:  Beginning January 1, 2016, dealers must submit all co-op claims ONLINE. 
 

(1) Online Claims Submission: Located on YDS under Motorsports Sales / Co-op Advertising / Online 
Co-op Claim 
 

(2) Submit Claims by Mail: (Beginning January 1, 2016, dealers must submit all co-op claims ONLINE) 
 

 The printable Co-op Claim Form is located on the Ad Planner website which can be accessed via either: 
 YDS / Motorsports Sales / Dealer Marketing / Advertising / Ad Materials 

 Claim Form must be filled out with one item per line (maximum of 5 items per claim form). 

 Print completed Claim Form and submit along with the required documentation specified in these guidelines. 

 Submit Claims To: 
Yamaha Motor Corporation, U.S.A. 
Attention:  Co-Op Advertising 
P.O. Box 6555 
Cypress, CA 90630-0500 

 

General Information 
 

 Claims are due within 90 days of the publication/event date or postmarked no later than August 15th, 
whichever comes first. 

 For claims submitted with incomplete or missing documentation, see YDS / Motorsports Sales / Co-op 
Advertising / Motorsports Status, click on “Detail” of Co-op program, click on the “Claims Summary” icon and 
filter by “ONHOLD” status.  See comment line for required documentation.  You will have 30 days from the 
date the claim is processed to resubmit the proper paperwork.  Failure to resubmit within the 30 day time 
frame will result in your claim being denied.  Please DO NOT resubmit on a new Claim Form. 

 Deadline to submit request to review claim discrepancies is 30 days from date claim is processed. 

 Claims submitted after the program deadlines will be denied.  
 

CO-OP CREDIT 
 

 Yamaha will reimburse your dealership with a credit for 50% of advertising costs when all guidelines are met.  
Credit will be applied to the dealer’s parts account.  

 When a Yamaha pre-made ad is used with the dealership information inserted in the space provided, Yamaha 
will reimburse your dealership with a credit for 50% of your advertising costs. (unless otherwise noted in the 
sales bulletin) 

 

ADVERTISING REQUIREMENTS 
 

To receive Co-op credit all advertising must meet the following FOUR (4) MINIMUM REQUIREMENTS: 
 

(1) Yamaha/Star Logo 
 

 All advertisements must contain the official Yamaha logo or the Yamaha Revs Your Heart Brand Slogan 
(and/or Star logo where applicable). 

 Certain rules and guidelines MUST be followed when using the official Yamaha logo.  Please refer to the 
Visual Identity Manual (LIT-VISUL-ID-08) and/or the Star Visual Identity Manual (LIT-VISUL-ST-AR) for 
complete rules and guidelines on the proper usage of the official logo. All Visual Identity Manuals (including 
the Revs Your Heart Brand Slogan guidelines) are also found on the Yamaha Dealer Marketing website. 

 The Yamaha/Star logo must appear as an independent logo in all advertisements.  It may not be incorporated 
into a dealership name or into a phrase. 

 The Yamaha/Star logo must be in the correct typeface and may not be altered in any manner. 

 The Yamaha/Star logo must be the same size as or larger than the dealership name or dealership logo. 

 Any Co-op claim that is submitted with improper usage of the official logo will result in denial of the claim.
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(2) Picture of Yamaha Unit 
 

 All advertising (excluding classified ads and radio spots) must include at least one picture or illustration of a 
new or current Yamaha unit.  

 

(3) No Competitive Product 
 

 Your ads may not mention or display a brand name or brand logo competitive to Yamaha even if it appears in 
your D.B.A., dealership name, or web site address.  

 Ads with common area between competitive manufacture ads or borders around the ads do not qualify for 
Co-op. 

 For multi-line dealers, see guidelines on creating “Stand-alone” ads. 
 

(4) Pricing – Motorcycle / ATV / Scooter / Snowmobile / Side by Side 
 

 When advertising a price on a current model year unit, you must use MSRP only. 

 A price below MSRP will be allowed for a current model year only when it is included by Yamaha in a Yamaha 
pre-made ad. 

 If the ad has a price and no model year noted, then it is assumed that it is a current model year unit. 

 You may state $ off or monthly payment amount. 

 You may use any price on non-current units if the model year is clearly called out. 

 A model year is considered current once the model has been introduced to the dealer network. 

 No laundry listing of prices/discounts (i.e. model names and prices in a list). 
 

Pricing – Yamaha Power Products Minimum Advertised Price (“MAP”) Policy Terms & Conditions 
 

1. Dealers:  Yamaha Power Products dealers may not advertise to any retail customer in print, radio, TV, 
internet, or any other form of advertising, a lower price or greater discount percent than what is specified in 
#3.  Dealers are free to determine the ultimate selling price of the covered units. 

 

2. Distributors:  Yamaha Power Products distributors may not advertise to any retail customer in print, radio, 
TV, internet, or any other form of advertising, a lower price or greater discount percent than what is specified 
in #3.  In addition, Distributors are responsible for ensuring Yamaha Power Products MAP policy compliance 
with all of their dealers and retail outlets.  Dealers are free to determine the ultimate selling price of the 
covered units. 

 

3. Pricing:  Minimum advertised pricing may not exceed 10% discount from Yamaha Power Products suggested 
retail price. 

 

4. Covered Models:  Models that fall under Yamaha Power Products MAP policy include; EF1000iS, EF2000iS, 
EF2000iSCH (Camo-Hunter edition), EF2400iSHC, EF2600, EF2800i, EF3000iS, EF3000iSEB, EF4500iSE, 
EF5500D, EF5500DE, EF6300iSDE, EF7200D, EF7200DE, EF12000DE, YP20, YP30, YP20T, YP30T, 
YP40T, PW3028, and PW4040A. 

 

5. Non Compliance:  Non-compliance with the MAP policy may result in cancellation of confirmed orders or 
rejection of new orders for a period to be determined in the sole discretion of Yamaha Motor Corp.  In addition 
to order cancellations, forfeiture of accrued co-op or marketing funds, wholesale/retail incentives, and/or 
termination of the Dealer Agreement or Power Products addendum may be applied at Yamaha Power 
Products sole discretion. 

 

6. Exclusions:  Periodically, Yamaha Motor Corporation may announce retail programs that promote lower 
pricing or greater discounts than that specified in #3.  Dealer placed advertisements (e.g., print, radio, TV, or 
internet) in support of these programs do not fall under this MAP policy.   Advertisements featuring Yamaha 
Power Products that do not contain a price do not fall under this MAP policy. 

 

7. Applicable Law:  All provisions of this MAP policy will be enforced except where prohibited by applicable law. 
 

8. Interpretation:  All aspects of this MAP policy are subject to interpretation and application by Yamaha Motor 
Corporation, in its sole discretion on a case by case basis, bound only by applicable law. 
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9. Policy Enactment:  The effective date of the Yamaha Power Products Minimum Advertised Price Policy is June 
4, 2015. Please see the most current Power Products Order Program Sales Bulletin for updated MAP Policy 
details. 

 

Other 
 

 Agency fees, production costs, labor charges, freight charges, taxes, operating costs and commissions do not 
qualify for Co-op. 

 Yamaha shall reimburse expenses at the applicable Co-op rate charged by a third and independent party. 

 Advertisements must feature only the sale of new Yamaha units. 

 Ads for used product (including demo units, and/or rental units) do not qualify for Co-op. 

 Parts, accessories and service may be mentioned in your advertisement but may not be the main feature of the 
advertisement. 

 Advertisements published outside of the United States do not qualify for Co-op. 

 Any media type not mentioned in these guidelines does not qualify for Co-op. 
 

PRE-APPROVAL 
 

 Fax requests for pre-approval to 714-229-7974 
OR 

 Email requests for pre-approval to motorsports_co-op@yamaha-motor.com. 

 Provide your dealer number, a contact name, and a return fax number where applicable. 

 Allow at least 24 hours for response. For Event Sponsorships, please allow two (2) business days. 
 

Pre-approval is required for: 
 

 Digital Billboard Images. 

 Internet/Digital Advertising. 

 Social Media, Email Blast or Text Message Blast invites to a Dealer Open House/Consumer Event. 

 Event Sponsorship. 
 

Pre-approval is recommended: 
 

 For any advertising not pre-made by Yamaha. 
 

Please note: 
 

 Non-response by Yamaha does not constitute approval. 

 If no response is received by the indicated time frame, please re-fax or email your request. 

 IMPORTANT: You must attach a copy of the pre-approval from the Yamaha Co-op Advertising Department when 
submitting your Co-op Claim Form for reimbursement. 

 

LEGAL GUIDELINES 
 

 Yamaha Motor Corporation, U.S.A. reserves the right to deny claims for Co-op reimbursement which the 
company determines to be injurious, detrimental, offensive, or otherwise inappropriate. 

 Yamaha Motor Corporation, U.S.A. reserves the right to deny any claims deemed to be excessive. Yamaha 
will fund claims based on usual and customary advertising costs taking into consideration geographical 
variances. 

 The submission of a falsified or fraudulent claim may result in the dealer’s Co-op account being subject to an 
audit. The audit will review the previous 36 months of Co-op advertising reimbursements. If the dealer is 
subject to an audit, any reimbursed claims that are deemed to be falsified or fraudulent will be disallowed and 
the reimbursement amount that has been paid will be debited to the dealer’s parts account. In addition, 100% 
of future Co-op advertising will require pre-approval. 

 All advertising submitted for Co-op reimbursement must take place in the contiguous United States or Alaska. 
(Exception: Only Generator dealers located in the state of Hawaii may submit advertising for Yamaha 
generators that takes place in Hawaii)
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 Yamaha Motor Corporation, U.S.A. reserves the right to change this Co-op program without notice. 

 Interpretation of these rules by Yamaha Motor Corporation, U.S.A. will be final. 
 

QUESTIONS 
 

 If you have any questions regarding advertising eligibility, current program balance amounts, or claims 
processing information, please utilize YDS under Motorsports Sales / Co-op Advertising / Motorsports Status. 
You may also call the Co-op Advertising Department at 714-229-7999 (extension 1) or send an email to 
Motorsports_Co-op@yamaha-motor.com 

 

NEWSPAPERS • MAGAZINES • DIRECT MAIL 
 

 Ads must meet all four (4) minimum requirements. (see “Advertising Requirements”) 

 Ads cannot share common header or footer with non-Yamaha product. (See “How to create Stand-alone 
Ads”) 

 Labor, production charges, and mailing lists do not qualify for Co-op. 

 Flyers/Handouts are not eligible for Co-op. 
 

All claims must include:  
 

 Original full-page tear sheet from each publication date with your ad clearly marked or notarized proof of 
publication from the paper.  Tear sheet must show publication date or submit entire publication if date is only 
on the cover page.  

 Original itemized invoice for each ad or receipts for direct mail printing and postage. Invoices listing multiple 
advertisements must have the Yamaha ads clearly marked.  

 For Direct Mail, include a copy of pre-approval from the Yamaha Co-op Advertising Department. 
 

CLASSIFIED ADVERTISING 
 

 The Yamaha unit must be the feature of the message. 

 The ad must include the Yamaha logo or have at least one use of the word “YAMAHA” in the ad copy. 

 No ATV features, benefits, or attributes can be mentioned unless the ATV safety disclaimer is used. 
 

All claims must include: 
 

 Original full-page tear sheet from each publication date with your ad clearly marked, or notarized proof of 
publication from the paper (see example A.1 in Appendix). 

 Original, itemized invoice for each advertisement with Yamaha ads clearly marked. 
 

RADIO AND TELEVISION 
 

 Radio ads must meet #3 and #4 of the four (4) minimum requirements. (see “Advertising Requirements”) 

 Television ads must meet all four (4) minimum requirements. (see “Advertising Requirements”) 

 Yamaha must be the feature of the message. The word “Yamaha “must be mentioned at least twice for radio 
and once for television, exclusive of dealer name or disclaimers. 

 Television commercials must show the Yamaha unit in the visuals and the Yamaha logo must be 
superimposed on the screen. 

 Live remotes are not eligible for Co-op. 
 

All claims must include: 
 

 Original ANA/RAB (Association of National Advertisers/Radio Advertisers Bureau) or ANA/TVB (Association 
of National Advertisers/Television Bureau) notarized script for each advertisement (see example A.2 in 
Appendix). 

 TV scripts must show both the audio and visual portions of the script, including any superimposed items such 
as the Yamaha logo, phrases, or the ATV safety disclaimer (see example A.3 in Appendix). 
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 If you are using a Yamaha pre-made radio or television spot your script must include the title of the spot, the 
part number you ordered it with, and the dealer “tag” information (see example A.4 in Appendix). 

 Original invoice for each ad. Invoices listing many different advertisements must have the Yamaha ads clearly 
marked. 

 Videotapes/DVDs are NOT acceptable. 

 A notary must appear at the bottom of every TELEVISION or RADIO script and must be filled out completely. 
Copies are NOT ACCEPTABLE. 

 

BILLBOARD ADVERTISING 
 

 Billboard advertising is defined as outdoor or indoor stationary boards, transit or mobile boards, bus wraps or 
bus shelters. The rental cost for such boards is eligible for Co-op reimbursement. The cost of billboard paper 
or production fees is not eligible. 

 Ads must meet all four (4) minimum requirements. (see “Advertising Requirements”) 

 Prior written approval from the Yamaha Co-op Advertising Department is recommended if billboard is custom 
painted or not a pre-made Yamaha billboard. 

 

All claims must include: 
 

 Two (2) current photographs of each billboard, one (1) wide angel shot showing on-site surroundings and one 
(1) close up shot with disclaimers and other fine print clearly visible. 

 If monthly bills are submitted, new/updated photographs must be submitted with each claim. 

 Original invoice for each billboard clearly identifying actual net costs, location utilized and advertising period 
from date to date. 

 Original contract stating time period boards will be displayed, each location and description of visual message 
and product advertised. 

 The entire cost of the contract can be claimed at the same time if the contract states the image will not 
change. 

 

Digital Billboard (Electronic Message Center) Advertising 
 

Digital billboard advertising is defined as Outdoor Electronic Message Centers (EMCs). 
 

Digital Billboard Leasing 
 

 The monthly rental/lease costs for such boards/message centers are eligible for Co-op reimbursement and 
will be prorated to cover only the portion of the electronic message devoted exclusively to Yamaha. 
IMPORTANT NOTE: Lease charges for such boards/message centers are co-opable where the leasing company is 
not owned by or associated with the dealership, dealership principals, managers or employees.  Violation of this 
requirement will result in full charge back of all billboard co-op reimbursements. 

 ALL IMAGES scheduled to be displayed (including competitive product, parts & accessories, etc.) MUST BE 
PRE-APPROVED EACH MONTH by the Yamaha Co-op Advertising Department.  

 The costs for production fees, message/content creation, scheduling, taxes, permits, set up fees, 
maintenance and insurance are not eligible for Co-op. 

 Maximum reimbursement per month is $10,000 ($20,000 dealer cost per month @ 50/50). 

 Ads must meet all four (4) minimum requirements (see “Advertising Requirements”). 

 The digital billboard structure may not display a brand name or brand logo competitive to Yamaha. 

 Yamaha reserves the right to audit all aspects of dealership compliance at any time (see Legal Guidelines for 
details). 

 

All claims must include: 
 

 Notarized print copy of the entire storyboard including both Yamaha and any competitive product portions for 
the entire monthly rental/lease period. All changes made to the storyboard during the monthly rental/lease 
period must be documented and notarized. 

 Compact Disk (CD) showing all images displayed including both Yamaha and any competitive product 
featured during the monthly rental/lease period. 
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 Two (2) current photographs of each digital billboard, one (1) wide angel shot showing on-site surroundings 
and one (1) close up shot with disclaimers and other fine print clearly visible. 

 Original invoice for the digital billboard clearly identifying actual net costs with the Yamaha portion clearly 
identified for prorating purposes. The invoice must also state location of board and advertising period from 
date to date. 

 Original contract stating time period digital billboards will be displayed, each location and description of visual 
message and product advertised. 

 

Digital Billboard Purchase 
(Effective December 1, 2011, purchases of new digital billboards qualify for co-op reimbursement.) 
 

 Amount eligible for co-op reimbursement will be based on actual cost of the billboard (excluding taxes, setup, 
insurance and permits) divided by the number of different brands the dealer carries.  Dealer must submit 
original invoice along with pictures of billboard and its location.  Reimbursement will be paid out monthly.  
Total months of payout based on co-opable cost (see chart below). 

 

Amount eligible for 50/50 Co-op Reimbursement Months* 

$100,000 12 Months 

$200,000 24 Months 

$300,000 36 Months 
 

*Co-op Reimbursement is contingent on dealer having Co-op funds available. Payment will be made monthly in 
equal payments based on quantity of months specified.  If dealer does not have enough Co-op funds to 
receive payment, we will extend time for reimbursement up to an additional 12 months to allow dealer to 
accrue additional funds. 

 

Example: 
 

Initial Cost of Billboard:   $100,000 
(excludes tax, setup fees, permits and insurance) 
---Dealer carries 2 brands (Yamaha + 1) 
Amount eligible for 50/50 Co-op:  $ 50,000 ($100,000/2 brands) 
50/50 Co-op monthly credit:  $   2,083 (50,000 x 50% = $25,000/12 = $2,083) 

 

 The costs for production fees, message/content creation, scheduling, taxes, permits, set up fees, 
maintenance and insurance are not eligible for Co-op. 

 The digital billboard structure may not display a brand name or brand logo competitive to Yamaha. 

 Yamaha reserves the right to audit all aspects of dealership compliance at any time. (see Legal Guidelines for 
details) 

 
All claims must include: 
 

 Two (2) current photographs of each digital billboard, one (1) wide angle shot showing on-site surroundings 
and one (1) close up shot. 

 Original invoice for the digital billboard clearly identifying actual net purchase price with the Yamaha portion 
clearly identified for prorating purposes. The invoice must also state location of board. 

 

THEATER ADVERTISING 
 

 Ads must meet all four (4) minimum requirements. (see “Advertising Requirements”) 

 Production costs are not eligible for co-op. 
 

All claims must include: 
 

 Notarized print copy of the slide(s) or storyboard (see example A.5 in Appendix). 

 Original Itemized invoice for the entire contracted time that the slide(s) will be shown.  Invoice must state that 
the slide(s) will not be changed during the contracted time. 

 



 
 

Revised January 2016  Page 10 

INTERNET / DIGITAL ADVERTISING (revised August 2015) 
 

Basic Requirements for Banner Ads, SEM AdWords, Facebook 
 

 Internet/Digital Advertising MUST BE PRE-APPROVED by the Yamaha Co-op Advertising Department. 
(unless produced by Yamaha) 

 Ads must meet all four (4) minimum requirements. (see “Advertising Requirements”) 

 Applicable disclaimers (ATV & other product, finance, etc.) must be no more than one click away from the 
advertisement. 

 For Search Engine Marketing (SEM), competitive Ad Words may be purchased if the key words are used to 
conquest competitive searches.  

 Dealer may NOT have a competitor name in their own web URL. (Example: ABC’s Mega Motorsports Mall = 
Eligible; ABC’s Honda/Yamaha Mega Motorsports Mall = Not Eligible). 

 Dealer may not have a competitor name on the intended landing page (except in the website static header / 
navigation bar) or in the actual advertisement. Content on the landing page must be Yamaha specific. 

 See “Social Media Best Practices” for additional details. 

 Production costs are not eligible for co-op. 

 Yamaha reserves the right to audit all aspects of dealership compliance at any time. (see Legal Guidelines for 
details) 

 

All claims must include: 
 

 Invoice from third party/vendor for the media buy (see example A.6 in Appendix). 

 Performance documentation (e.g., clicks/impressions/views), (see example A.7 in Appendix). 

 Screen shot of ad/landing page including dealership Yamaha URL link and ATV disclaimer (if applicable), 
(see example A.8 in Appendix). 

 Pre-approval from the Yamaha Co-op Advertising Department. (unless produced by Yamaha) 
 

Search Engine Marketing (SEM) / AdWords 
 

 Competitive Key Words may be purchased if the key words are used to combat competitive searches. 
Example: If your ad reads “See why the Yamaha Viking is better.” you should consider listing “John 
Deere Gator” as one of your key words. This will allow you to potentially convert customers from a 
competitive product to a Yamaha. 

 If your website URL has a competitor name within it, you should consider purchasing a co-op approved URL 
that you can use in advertising that redirects to your main site. 

 The text displayed by the keyword should not contain any marks or slogans that are confusingly similar to a 
competitor. 

 The text displayed should not be ambiguous as to its source.  In other words, the text of the ad should not 
imply a source other than the Dealer. 

 Landing pages for ads should be specific and relevant to each ad.  

 Landing pages must meet certain requirements regarding competitive brands, logos or products: 
o Best – no competitor information, only Yamaha 
o Acceptable – competitor logo in website static header / navigation bar as part of dealer name 

and/or lines carried by dealer, but no mention of competitive product or logos elsewhere on the 
page 

o Not approved – competitor logo in sidebar of website that links to another page or page featuring 
competitor product  

 Submit for pre-approval: 
o List of AdWords 
o URL destination address (ex: dealership website). Must provide a live link to the actual landing 

page for review by Yamaha. 
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Social Media Ads (Facebook, Twitter, etc.) 
 

 Pre-made ads can be found on the Yamaha Dealer Marketing Site and will contain ad images and text that 
meet the Facebook technical requirements for Page Like and Clicks to Website ads. The text for these ads 
may also be used for Twitter promoted post advertising. 

 When setting up your ads, make sure that they link directly to the most relevant landing page for your ad type. 
Page Like ads will go to your Facebook page; event ads should link to an event you have created and Clicks 
to Website ads should go to a relevant page on your website. 

 Submit for pre-approval: 
o Ad Image (for Facebook) 
o Ad Text (Facebook or Twitter) 

 

Social Media Best Practices 
 

 To learn how to make Social Media Part of Your local media plan, log on to the Dealer Marketing Site via YDS 
/ Motorsports Sales / Dealer Marketing / Advertising / Ad Materials / Social Media Best Practices and select: 

o Social Media Best Practices Video 
OR 

o Social Media Dealer Handbook 
 

 
 

PROMOTIONAL ITEM GIVEAWAY 
 

 Giveaway must be part of an advertising promotion and must be given away to customers/potential customers 
only. Employee uniforms are not eligible for Co-op. 

 Where Yamaha Licensed Dealer Imprint Products are available to order, dealer-made items for the same 
products will not be eligible for Co-op. 

 Dealer-made items must be imprinted with the official Yamaha logo and must meet standard advertising 
requirements. (pre-approval is recommended) 

 Giveaway cannot be connected to the purchase of a unit. 

 Production charges, shipping and tax do not qualify for Co-op. 
 

All claims must include: 
 

 Print media, radio or TV advertising that announces the giveaway. 

 Two (2) photographs of actual event showing customers in attendance. 

 Original itemized invoice with the giveaway item clearly marked. 

 Photographs depicting all sides of giveaway item or a sample of item. (Photo not required if item is a Yamaha 
Licensed Dealer Imprint Product) 
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OPEN HOUSE / CONSUMER EVENTS AT DEALERSHIP 
 

 The Yamaha portion of the advertising, food, rentals, entertainment and promotional giveaway items will be 
reimbursed at 50% when guidelines are met. Cost for your Open House/Consumer Event will be split between 
the manufactures you carry in your store. 

 Open House/Consumer Event must be advertised in at least one of the following ways: 
1. In an approved media type as listed in the Co-op guidelines 
2. As an invite to friends/fans via Facebook or other similar Social Media (MUST BE PRE-APPROVED 

by the Yamaha Co-op Advertising Department). 
3. As an Email blast invite via an email company (i.e. Mail Chimp, Constant Contact, SendGrid) that can 

provide the required backup documentation listed below (MUST BE PRE-APPROVED by the 
Yamaha Co-op Advertising Department). 

4. As a Text message blast invite via a third party vendor that can provide the required backup 
documentation listed below. All text messages including a link require a screen shot of the Yamaha 
specific link destination (MUST BE PRE-APPROVED by the Yamaha Co-op Advertising Department). 

 

 Advertising must mention the DATE AND TIME of the Open House or Consumer Event to qualify the 
event for co-op reimbursement. 

 Advertising must mention Yamaha one (1) time in text and must include the Yamaha logo. 

 Set-up, dismantling and operating costs do not qualify (i.e. labor, security, food containers, food service items, 
tax, tips, etc.). 

 Refer to guidelines related to specific forms of advertising and promotional giveaway items. 
 

All claims must include: 
 

 Itemized receipt or invoice for food/rentals/entertainment & promotional giveaway items. 

 Minimum of FOUR (4) PHOTOS of the Open House/Consumer Event showing customer attendance, entire 
display of food, rentals, entertainment and all competitive products. 

 All required documentation for the approved media type used to promote or advertise the Open 
House/Consumer Event. 

 For Social Media invites, submit the following backup documentation:  
o Screenshot of Status timeline posted to Friends/Fan list with photo/video or link which 

includes the Yamaha logo, mention of Yamaha one (1) time in text, mention of date & 
time of event 

OR 
o Screenshot of Total Invites and Event Posting to Friends/Fans with photo/video or link 

which includes the Yamaha logo, mention of Yamaha one (1) time in text, mention of date 
& time of event 

o Copy of pre-approval from the Yamaha Co-op Advertising Department. (unless produced 
by Yamaha) 

 For Email Blast invites, submit the following backup documentation: 
o Invoice listing number of emails delivered and/or printout of the email with a mailing 

report listing number of emails delivered. Must show photo/video or link which includes 
the Yamaha logo, mention of Yamaha one (1) time in text, mention of date & time of 
event. 

o Copy of pre-approval from the Yamaha Co-op Advertising Department. (unless produced 
by Yamaha) 

 For Text Message Blast invites, submit the following backup documentation: 
o Invoice listing number of text messages delivered and/or printout of the text message 

with a mailing report listing number of text messages delivered. Must show photo/video 
link which includes the Yamaha logo, mention of Yamaha one (1) time in text, mention of 
date & time of event. All text messages including a link require a screen shot of the 
Yamaha specific link destination. 

o Copy of pre-approval from the Yamaha Co-op Advertising Department. (unless produced 
by Yamaha) 
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EVENT TENTS 
 

 Yamaha & Star Pop-up Tents/Ez-up Instant Shelters purchased thru Yamaha Parts & Accessories are eligible 
for 50/50 Co-op reimbursement. 

 Yamaha Licensed Dealer Imprint Tents ordered from M2 Image Solutions are eligible for 50/50 Co-op 
reimbursement. To order, log on to http://yamahadealertees.com or call 866.471.8238 

 Artwork, set up fees, tax and shipping costs are not eligible. 
 

All claims must include: 
 

 Copy of the Yamaha or M2 Image Solutions invoice showing dealer cost of the tent. 
 

EVENT SPONSORSHIPS 
 

 ALL Event Sponsorships MUST BE PRE-APPROVED by the Yamaha Co-op Advertising Department. 

 Dealer participation must be exclusively devoted to Yamaha product. No competitive product may be included 
in dealer displays or advertising. 

 Yamaha will pay for the media advertising portion of an event sponsorship (i.e., print ads, radio or TV spots, 
display space, billboard/signage space, scoreboard advertising, PA announcements, program advertising). 
Complimentary tickets or suites/viewing area may be listed as included in the contract. 

 Portions of the contract that include charges for additional event tickets or additional suites/viewing area, any 
food items, rentals, electricity, labor, tax, tips or other non-advertising benefits do not qualify for Co-op. 

 

All claims must include: 
 

 Copy of the pre-approval from the Yamaha Co-op Advertising Department. 

 Contract listing all event benefits with a breakdown of event media used to promote Yamaha product and your 
dealership. 

 Copy of canceled check to show proof of payment. 

 Minimum of four (4) photographs of Yamaha exposure received during the event. 

 All required documentation for all media type used to promote the event. Refer to guidelines related to 
specific forms of advertising for details. 

 

CONSUMER SHOWS 
 

 Yamaha will pay up to 50% of the exhibit space dedicated to Yamaha units. 

 Display must be for Yamaha units. Accessories may also be displayed but cannot make up the entire booth 
space. 

 Set-up, dismantling and operating costs do not qualify for Co-op. (i.e., carpet, electrical, freight, extra labor, 
rentals, tax, tips, etc.). 

 

All claims must include: 
 

 Original invoice, receipt, or copy of canceled check to show proof of payment. 

 Original contract listing date of show and assigned exhibit space. 

 Minimum of four (4) photos of the entire booth, including all competitive products. 

 Diagram of your dealership’s booth space with all display items clearly labeled including all competitive 
products (see example A.9 in Appendix). 

 

HOW TO CREATE “STAND-ALONE” ADS 
 

 An example of four (4) ads placed by a multi-line dealer (XYZ Motorsports) is shown in the Appendix (see 
example A.10 in Appendix). 

 Ad #1 features a Yamaha unit only. 

 Ads #2-4 feature competitive brand units. 
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 Notice that all four (4) ads include XYZ Motorsports’ address and phone number.  There are no borders 
around the group of ads and no words between, above or below the four (4) boxes creating a header or tie 
between the boxes.  Each ad is independent of the others and each could be cut away from the page and still 
be a complete, stand-alone advertisement for XYZ Motorsports. 

 The Yamaha portion (Ad #1) is eligible for Yamaha Motorsports Co-op reimbursement. 
 

ATV, SxS, AND MOTORCYCLE SAFETY & LEGAL GUIDELINES 
 

Safety continues to be top-of-mind at YAMAHA, at both the corporate and dealership levels.  In a continuing effort 
to avoid situations of concern that may affect either YAMAHA or your dealership, all dealership personnel should 
review and follow the following ATV, SXS and Motorcycle guidelines. 
 

Consumer Safety Issues 
 

In 1987, YAMAHA and other ATV Distributors signed the ATV Consent Decree with the Justice Department.  This 
agreement stipulated certain selling and advertising practices for the ATV industry.  Although the ATV Consent 
Decree has expired, YAMAHA has agreed with the Consumer Product Safety Commission (CPSC), by letter of 
April 1998, to continue its previous advertising practices (YAMAHA/CPSC Agreement).  These provisions of the 
YAMAHA/CPSC Agreement represent the majority of ATV legal guidelines for future selling seasons.  Failure to 
comply with the guidelines as stated in the following pages can result in government sanctions against YAMAHA 
or against you as a YAMAHA dealer.  Dealers should comply with these guidelines to manage their own legal 
risks and to be sure that advertising qualifies for Co-op reimbursement.  The motorcycle advertising guidelines 
provided are those recommended by the Motorcycle Industry Council. 
 

Special Note: 
 

All YAMAHA-supplied ad slicks, radio scripts and TV spots are pre-approved if you run them as shown.  Any 
changes made to the YAMAHA-provided materials may disqualify your advertising for Co-op. 
 

Summary of ATV Advertising Restrictions and Requirements 
 

Listed below are the restrictions and requirements for ATV advertising that comply with the YAMAHA/CPSC 
Agreement.  Note that any Co-op claims submitted for ads not following these guidelines will not be approved. 

 

I. Cannot run ads in magazines or television programs whose audiences are one-third or more children less 
than 16 years old. 

II. Cannot show ATV use that requires substantial experience or advanced skills, except for racing depictions 
described in item XI. 

III. Cannot state or imply that an ATV is easy to ride or can go anywhere. 
IV. Cannot state or imply that ATVs are stable or steady in all or almost all operational modes. 
V. Cannot show any rider on any ATV without using the full disclaimer paragraph.  All riders in photos must 

always wear full safety gear. 
VI. Safety messages must be included with all ATV advertising and promotional materials except those which: 

1. Promote only: 
a. Your local sales event (with mention of product name(s), but without specific mention of 

product features, benefits or attributes); 
b. Model price information; 
c. Dealership product (availability) and location information. 

2. Show only an ATV and brand name or model designation(s) without accompanying text (does 
not specify benefits, features or attributes). 

3. Show ATVs as part of a wider group of product lines (motorcycles, outboard motors, generators) 
without addressing ATV performance in operation, image characteristics or specific benefits, 
features, or attributes. 

To further clarify item VI above, the following example is provided: 
“Come see our tough and rugged YAMAHA ATV.” 

In this example, the words “tough” and “rugged” describe an attribute or image characteristic of the ATV 
and would therefore require a safety message in the ad. 
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VII. Age recommendations and training message must be included in all radio and television ads except in the 
cases specified in item VI above.  To avoid risking a rejection of your Co-op claim, you may want to include 
the age and training message in all radio and television ads. 

VIII. Operators and potential operators (i.e., anyone sitting on or preparing to mount an ATV) of all ATVs except 
the RAPTOR 90 must be and appear to be at least 16 years old and must be at least 10 years old for the 
Raptor 90.  (Sales brochures in your dealership must show 10 – to 15- years-old riders clearly being 
supervised by an adult.) 

IX. Cannot show an ATV on steep hills, with large bumps or ruts, or other difficult terrain. 
X. Can only show an ATV going through water at slow speed and at water level no deeper than specified in the 

owner’s manual. 
XI. Can only show wheelspin, dirt spray, wheel(s) off ground, speed or racing for sport models, and only in a 

racetrack setting.  Must add prominent disclaimer:  “Photographed using highly skilled race-sanctioned 
operator under controlled situations.”  Can only have these ads in race programs and ads at the dealership.  
Cannot have race ads in general media.  Hay bales, streamers, number plates and full motocross gear must 
be used to show a racetrack setting. 

XII. Cannot show any stunt riding. 
XIII. All operators must wear a helmet, eye protection, gloves, long pants, long-sleeved shirt or jacket, and boots 

that cover the ankle.  For potential operators, such apparel must either be worn or clearly visible (i.e., apparel 
can be set on ATV or held by potential operator). 

XIV. Cargo carrying and trailer usage must follow recommendations in the owner’s manual. 
 

Other Restrictions 
 

The YAMAHA/CPSC Agreement also prohibits ATV advertisements from appearing in magazines or printed 
materials designated as youth-directed or children’s magazines such as comics or school yearbooks.  Likewise, 
broadcast television purchases may not be made that are within or adjacent to programs whose audiences are 
projected to be composed of one-third of more children less than 16 year old. 
 

ATV Disclaimer Message 
 

As set forth below, there are two major types of ATV safety messages. 
 

The Full-Line message is mandatory for advertisements that include by mention or implication the Raptor 90.  A 
Full-Line motorcycle and ATV ad, Full-Line ATV ad, Raptor 90 ad or any ad combining the Raptor 90 with other 
models would require use of this Full-Line message.  The Full-Line message is not limited to the Raptor 90.  It can 
also be used if the Raptor 90 is not mentioned. 
 

The Adult-Only ATV message is written for Adult-Only ATV models. 
 

This message can only be used in advertisements for any combination of models not including the Raptor 90. 
 

Each message type, the Full-Line and Adult-Only, are presented in one version for print and another version for 
radio and TV. 
 

Specifically, you must include the following statement(s) in your printed advertising if describing any features or 
benefits of ATVs: 
 

Disclaimer for Raptor 90 
 

Raptor 90 is recommended for use only by riders 10 years and older and always with adult supervision.  All other 
ATV models are recommended for use only by riders 16 years and older. YAMAHA recommends that all ATV 
riders take an approved training course.  For safety and training information, see your dealer or call the ATV 
Safety Institute at 1-800-887-2887.  ATVs can be hazardous to operate.  For your safety:  Always avoid paved 
surfaces.  Never ride on public roads.  Always wear a helmet, eye protection and protective clothing. Never carry 
passengers. Never engage in stunt riding. Riding and alcohol/drugs don’t mix. Avoid excessive speed. And be 
particularly careful on difficult terrain. 
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Disclaimer for All Other Models 
 

ATVs with engine sizes of greater than 90cc are recommended for use only by those age 16 and older.  YAMAHA 
recommends that all ATV riders take an approved training course.  For safety and training information, see your 
dealer or call the ATV Safety Institute at 1-800-887-2887.  ATVs can be hazardous to operate.  For your safety:  
Always avoid paved surfaces.  Never ride on public roads.  Always wear a helmet, eye protection and protective 
clothing. Never carry passengers. Never engage in stunt riding. Riding and alcohol/drugs don’t mix. Avoid 
excessive speed. And be particularly careful on difficult terrain. 
 

You may choose to split up the announcement for your ad presentation, but the entire disclaimer is necessary. 
 

You must include the following statement(s) in your TV or radio advertising: 
 

Disclaimer for Raptor 90 Only 
 

Raptor 90 is recommended only for those 10 years and older, and always with adult supervision.  YAMAHA 
recommends an approved training course.  See your dealer or call 1-800-887-2887.  ATVs can be hazardous to 
operate. 
 

Disclaimer for All Other Models 
 

ATVs are recommended only for use by those age 16 years and older.  YAMAHA recommends an approved 
training course.  See your dealer or call 1-800-887-2887.  ATVs can be hazardous to operate. 
 

Summary of SxS Advertising Restrictions and Requirements 
 

Listed below are the restrictions and requirements for SxS advertising.  Note that any Co-op claims submitted for 
ads not following these guidelines will not be approved. 
 

I. The operator must be an adult with a valid motor vehicle license.  Operators and passengers must be able to 
place both feet flat on the floorboard while seated upright with their backs against the seat backs.   

II. In all photographs, illustrations and videos depicting SxS operators and passengers, they must be shown 
wearing (if riding) or displaying (if vehicle parked) protective gear, i.e., helmets, eye protection, long pants, 
long-sleeved shirts, gloves, and over-the-ankle boots.  Use of seat belts must be depicted at all times.  
Helmets should be worn or prominently displayed by all people appearing to be potential operator or 
passengers of a pictured SxS. 

III. Be sure that the operator and passenger are properly seated with their hands on the steering wheel or 
passenger handholds and their feet on the floorboards.  Operator’s and passenger’s arms, legs and all other 
body parts must be completely inside the vehicle at all times.   

IV. Do not show the vehicle operating on paved surfaces, public street, road or highway, even if the roads are 
unpaved dirt or gravel. 

V. Show the vehicle being driven at appropriate speeds and with appropriate steering maneuvers that suggest 
safe and responsible use.  Never show stunt riding, drifting or fishtailing. 

VI. Cargo carrying and trailer usage must follow recommendations in the owner’s manual. 
 

You must include the following disclaimer(s) in your advertising: 
 

Disclaimer for ads that include the YXZ Model: 
 

Professional driver on closed course. Always protect the environment and wear your seat belt, helmet, eye 
protection and protective clothing. Read the owner’s manual and product warning labels before operation. Model 
shown with optional accessories. Vehicle specifications subject to change. 
 

Disclaimer for All Other SxS Models (ads that do NOT include the YXZ Model): 
 

Always protect the environment and wear your seat belt, helmet, eye protection and protective clothing. Read the 
owner’s manual and the product warning labels before operation. 
 

If the SxS shown includes Genuine Yamaha Accessories, you must add the following to the disclaimer: 
 

Shown with optional accessories 



 
 

Revised January 2016  Page 17 

 
 

Motorcycle Industry Council Advertising Guidelines 
 

Outlined is a set of voluntary advertising guidelines to foster public awareness of responsible motorcycling.  
Adhering to these guidelines will be in the best interest of public safety and also benefit the long-term image and 
growth of the industry.  By establishing these guidelines, the industry more overtly demonstrates its concern for 
public safety and the responsible use of motorcycles, as well as its willingness to take positive action. 
 

 In all photographs/illustrations depicting motorcycle operators and passengers, they should be shown wearing 
(if riding) or displaying (if not riding) protective gear, i.e., helmets and eye protection, long trousers, long-
sleeved tops, gloves, over-the-ankle boots.  Use of a helmet, at all times, both rider and passenger, should be 
stressed.  Helmets should be worn or prominently displayed by all people appearing to be potential riders of a 
pictured motorcycle. 

 When a motorcycle is shown on public streets or highways, its lights should be on and riders should be 
illustrated or written of as following the law and rules of the road, being courteous to other vehicle operators 
and following safe riding practices.  Practices such as “burn-outs”, “wheelies”, “donuts” and “lane-splitting”, 
while not universally illegal, are not to be depicted because they can create a negative public perception and 
set a poor example for certain impressionable motorcyclists. 

 Illustrations or text stressing irresponsible use of speed, acceleration, horsepower or power-to-weight rations 
(including extreme rider positions such as knee dragging when cornering) are to be avoided in non-racing 
environments. 

 Racing environments are to clearly depict or specify closed-course facilities or sanctioned competition events 
by way of competition numbers, rider dress, course markings, racing officials or other ways to ensure viewer 
or reader awareness that the activity is not on a public roadway or in a fragile environment.  Motorcycles 
designed for closed-circuit competition shall only be shown operating in the environment for which they were 
designed or in competition events for which they are legally sanctioned. 

 Off-highway motorcycles should never be shown or written of as riding in undisturbed pristine natural 
(“wilderness”) areas, disturbing wildlife, riding off of marked trails, destroying vegetation that would retard 
erosion, causing extreme stream situation or extreme dust pollution, using the vehicle in an unsafe manner or 
not following age, weight and passenger recommendations.  Riders should be shown or written of as being 
courteous to fellow recreationalists. 
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APPENDIX 
 
 

A.1: 
Proof of Publication Example 
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A.2: 
Notarized ANA / RAB for Radio Commercial Example 
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A.3: 
Notarized ANA / TVB for Dealer-Made TV Commercial Example 
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A.4: 
Notarized ANA / TVB for Yamaha Supplied TV Commercial Example 
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A.5: 
Notarized Theater Advertisement Example 
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A.6: 
Internet Invoice Example 
 

 
 

XYZ Motorsports 

123 Main Street 
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A.7: 
Internet Performance Documentation Example 

 
 

 

XYZ 

Motorsports 
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A.8: 
Screenshot of Internet Ad / Landing Page Example 
 

 
 

A.9: 
Booth Space Diagram Example 
 

 

XYZ Motorsports 

XYZ 

Motorsports 

(xxx) xxx-xxxx 
123 Main Street 
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A.10: 
Multi-line Dealer Ad Examples 

 

 
 


