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• WWW.RMNSUG.ORG

• SIGN IN (UPPER RIGHT HAND CORNER)

• MEMBER PAGE

• USER GROUP MEETING PRESENTATIONS

• 2 DOCUMENTS TO REFERENCE

• NS MARKETING AUTOMATION SETUP 2018.2

• MODERN ONLINE LEAD FORM HTML.TXT

BEFORE WE GET STARTED

http://www.rmnsug.org/


• SETUP > COMPANY > ENABLE FEATURES 

> CRM TAB

• BASIC FEATURES SECTION

• MARKETING AUTOMATION

• RELATED SUITEAPPS – CAMPAIGN 

ASSISTANT

• CRM TAB – MARKETING SECTION

• ONLINE FORMS

• SUBSCRIPTION CATEGORIES (OPTIONAL)

FEATURES TO ENABLE



• SETUP > MARKETING > MARKETING PREFERENCES > GENERAL TAB

• UNSUBSCRIBED TO MARKETING BY DEFAULT (OPTIONAL BUT HIGHLY 

RECOMMENDED)

• OTHER FIELDS THAT SHOULD BE SETUP (SEE HELP CENTER FOR DETAILS)

• DEFAULT REPLY EMAIL ADDRESS

• DEFAULT FROM EMAIL ADDRESS

• DEFAULT CAMPAIGN DOMAIN

• OPT-IN INVITATION MESSAGE

• OPT-IN CONFIRMATION MESSAGE

FEATURES TO ENABLE



• DKIM –DOMAINKEYS IDENTIFIED MAIL

• TO PROTECT CUSTOMERS FROM UNSOLICITED EMAIL, MANY ISPS CHECK 

THE DOMAIN KEY USED IN AN EMAIL MESSAGE TO DETERMINE WHETHER 

IT IS SPAM OR NOT. DOMAINKEYS IDENTIFIED MAIL (DKIM) IS A METHOD 

OF DIGITALLY “SIGNING” YOUR EMAIL TO ALLOW ITS AUTHENTICATION.

• WHEN SENDING EMAIL FROM NETSUITE, USING YOUR OWN DOMAIN 

KEY WILL INCREASE CAMPAIGN DELIVERY RATES AND HELP ENHANCE 

YOUR REPUTATION AS A LEGITIMATE MARKETER. WITHOUT DKIM, YOU 

CANNOT SEND MORE THAN 10,000 MESSAGES IN A SINGLE EMAIL 

CAMPAIGN.

• NEED ACCESS TO YOUR WEBSITE’S DOMAIN PROVIDER FOR SETUP

• SETUP > COMPANY > EMAIL PREFERENCES > DOMAIN KEYS

FEATURES TO ENABLE



• CAMPAIGN EMAIL DOMAINS

• WHEN YOU SET UP A CAMPAIGN EMAIL DOMAIN, ALL LINKS AND OTHER 

REFERENCES TO NETSUITE.COM THAT MIGHT APPEAR IN THE EMAIL CAMPAIGNS 

YOU SEND ARE INSTEAD REPLACED WITH YOUR DOMAIN.

• EXAMPLE: NEWS.RMNSUG.ORG (NOT JUST RMNSUG.ORG)

• THIS IS A CNAME RECORD SETUP WITH YOUR DNS PROVIDER

• IF YOU SEND MORE THAN 100,000 EMAILS EACH MONTH, OR MORE THAN 

10,000 IN ANY ONE CAMPAIGN, THEN YOU HAVE TO SET UP A CAMPAIGN 

DOMAIN. 

• SETUP > SITE BUILDER > DOMAINS

• SEE THE NSMKA PDF FOR DETAILED SETUP INSTRUCTIONS.

FEATURES TO ENABLE



• METHOD 1 - ONLINE CUSTOMER FORMS 

• AUTO GENERATED FORMS THAT CAN BE EASILY EMBEDDED IN A WEBSITE. 

SETUP > MARKETING > ONLINE CUSTOMER FORMS > NEW

• SELECT THE FIELDS THAT YOU WANT TO SHOW ON THE FORM – FIELDS CAN

BE MARKED AS MANDATORY (SUCH AS FIRST AND LAST NAME AND EMAIL 

ADDRESS)

• “MESSAGE” SHOWS AT THE TOP OF THE FORM

• “DETAIL MESSAGE” SHOWS AT THE BOTTOM OF THE FORM

• SET UP WORKFLOW TAB – IMPORTANT SET UP HERE. 

• SET UP APPEARANCE – FIND THE RIGHT COLOR THEME TO MATCH YOUR 

WEBSITES COLOR SCHEME.

• EXTERNAL - COPY THE PUBLISHABLE FORM URL TO EMBED IN TO YOUR 

WEBSITE.

• MAKE SURE TO MARK ENABLE ONLINE

LEAD CAPTURE – 2 METHODS



• METHOD 2 - ONLINE FORM TEMPLATES

• CUSTOM FORMS THAT CAN LOOK ANY WAY YOU 

WANT THEM TO. QUITE A BIT MORE INVOLVED –

NETSUITE HELP CENTER HAS STEP BY STEP 

INSTRUCTIONS FOR SETUP. REQUIRES HTML AND CSS 

KNOWLEDGE.

• LEARN HTML BASICS AND TEST YOUR HTML ONLINE

• WWW.W3SCHOOLS.COM/HTML/

• WWW.ONLINEHTMLEDITOR.NET

LEAD CAPTURE

http://www.w3schools.com/html/
http://www.onlinehtmleditor.net


SUBSCRIPTION MANAGEMENT

As a general rule, do not email market to people who have not subscribed 

to you. If you do this will result in lots of SPAM complaints and get your 

emails blocked by ISP’s. Maintaining your marketing reputation is 

important for maintaining good deliverability.

NetSuite automatically marks customers as Confirmed Opt-Out if they mark

your email as SPAM.



• “UNSUBSCRIBED TO MARKETING BY DEFAULT” IS A GOOD MARKETING 

PRACTICE

• OPTING-IN

• THROUGH OPT-IN INVITE. SEND INVITATION TO OPT-IN VIA: MASS UPDATES 

> MARKETING > SEND SUBSCRIPTION MESSAGE TO . . .

• GOOD FOR FIRST TIME OPT-IN

• THROUGH OPT-IN CONFIRMATION MESSAGE: MASS UPDATES > 

MARKETING > SEND SUBSCRIPTION MESSAGE TO . . .

• GOOD FOR PERIODIC LIST CLEANING

SUBSCRIPTION MANAGEMENT



• CAMPAIGN SUBSCRIPTION CATEGORIES

• WHEN YOU TURN ON THIS FEATURE, YOU CAN CREATE YOUR OWN 

CAMPAIGN SUBSCRIPTION CATEGORIES IN ADDITION TO THE 

FOLLOWING DEFAULT SUBSCRIPTION CATEGORIES—BILLING 

COMMUNICATION, MARKETING, NEWSLETTERS, PRODUCT UPDATES, 

AND SURVEYS. BY LOGGING IN TO THE CAMPAIGN SUBSCRIPTION 

CENTER, RECIPIENTS CAN CHOOSE WHICH SUBSCRIPTIONS THEY WANT.

• YOU CAN ALSO SET UP CUSTOM FIELDS TO USE FOR FILTERING. 

HOWEVER, THE SUBSCRIPTION PREFERENCES CENTER WILL NOT SHOW 

THOSE FIELDS.

SUBSCRIPTION MANAGEMENT



• 4 PIECES THAT MAKE UP A CAMPAIGN

• CAMPAIGN –

• THE CONTAINER THAT HOLDS THE DETAILS OF EACH 

MESSAGE COLLECTION

• GROUP – A CROSS SECTION OF CUSTOMERS OR 

CONTACTS

• SAVED SEARCH – DEFINES THE GROUP

• EMAIL TEMPLATE – THE HTML CREATIVE THAT IS SENT

EMAIL CAMPAIGNS



• WORK BACKWARDS

STEP 1: CREATE THE EMAIL TEMPLATE

STEP 2: CREATE SAVED SEARCH

STEP 3: CREATE THE GROUP

STEP4: CREATE THE CAMPAIGN WITH THE CAMPAIGN 

ASSISTANT

EMAIL CAMPAIGNS



• GLOBAL SEARCH = MARKETING TEMPLATES

• CLICK NEW TEMPLATE

• SELECT CAMPAIGN

• CHOOSE A TEMPLATE LAYOUT

• FILL IN NAME AND SUBJECT FIELDS

• TO UPLOAD AN HTML FILE, CLICK ON THE + NEXT TO THE 

FILE NAME BOX. THEN CHOOSE AN HTML FILE TO 

UPLOAD.

• OR CHOOSE THE TEXT EDITOR TO CREATE YOUR OWN HTML 

DOCUMENT RIGHT IN NETSUITE

• USES FREEMARKER SYNTAX FOR PULLING IN RECORD 

FIELDS

• FOR MORE INFO SEE “SCRIPTABLE TEMPLATES” IN HELP 

CENTER

• LEARN HTML 

• WWW.W3SCHOOLS.COM/HTML/

EMAIL TEMPLATES

http://www.w3schools.com/html/


EMAIL TEMPLATES

Unsubscribe information at bottom of marketing emails is put in automatically 

by NetSuite and is not customizable.



• GLOBAL SEARCH = NEW SAVED SEARCH

• CHOOSE CUSTOMER (OR CONTACT)

• CRITERIA

• GLOBAL SUBSCRIPTION STATUS IS ANY OF CONFIRMED OPT-IN, SOFT OPT-

IN

• HARD BOUNCED IS FALSE (CONSIDER SCRUBBING YOUR EMAIL LIST FROM 

TIME TO TIME)

• CAMPAIGN RESPONSE FIELDS...: CAMPAIGN RESPONSE FILTER: RESPONSE IS 

NONE OF FAILED - SPAM

• RESULTS

• AT LEAST ONE FIELD SUCH AS NAME OR EMAIL ADDRESS

• NAME THE SAVED SEARCH AND SAVE

SAVED SEARCH



• GLOBAL SEARCH = NEW GROUPS

• STATIC IS TO MANUALLY SELECT THE CUSTOMER RECORDS TO BE IN 

THE GROUP

• DYNAMIC

• FILL IN THE NAME FIELD

• CHOOSE THE SAVED SEARCH CREATED FOR THE CAMPAIGN

• SAVE

GROUP



• GLOBAL SEARCH = CAMPAIGN ASSISTANT

• FILL IN TITLE

• RELATED INFORMATION – GIVES YOU AREAS TO TRACK RELATED DATA 

FOR THE CAMPAIGN

• TARGET GROUP – CHOOSE THE GROUP YOU CREATED FOR THIS 

CAMPAIGN

• TEMPLATE – CHOOSE THE EMAIL TEMPLATE CREATED FOR THE 

CAMPAIGN

CAMPAIGN ASSISTANT



• PROMOTION – ALLOWS YOU TO TRACK A SPECIFIC PROMOTION CODE 

FOR THE CAMPAIGN

• STATUS

• SET TO PLANNING IF YOU ARE NOT READY TO EXECUTE THE 

CAMPAIGN BUT WANT TO SAVE IT FOR NOW

• SET TO EXECUTE IF YOU ARE READY TO SCHEDULE THE CAMPAIGN 

TO GO OUT

• SET THE DATE AND TIME TO START SENDING THE CAMPAIGN

• REVIEW CAMPAIGN

• MAKE SURE EVERYTHING LOOKS GOOD AND HIT FINISH

CAMPAIGN ASSISTANT



STEP 1: CREATE THE EMAIL TEMPLATES FOR THE CAMPAIGN

STEP 2: CREATE THE CAMPAIGN MANUALLY

• GLOBAL SEARCH = MARKETING CAMPAIGN

• NEW CAMPAIGN

• ADD TITLE

• GO TO EVENTS TAB, THEN SUBTAB LEAD NURTURING

• CHOOSE THE EMAIL TEMPLATES CREATED FOR THE CAMPAIGN (1 OR 

MORE). AS MANY AS YOU NEED.

• THE “TITLE” WILL BE THE SUBJECT LINE IN THE EMAIL

• SAVE THE CAMPAIGN

LEAD NURTURING



STEP 3: CREATE THE WORKFLOW (OVERVIEW – ASSUMES WORKFLOW 

KNOWLEDGE)

• GLOBAL SEARCH = WORKFLOWS

• NEW WORKFLOW

• REQUIRED FIELDS

• NAME

• RECORD TYPE – THIS SHOULD BE CUSTOMER, AND THEN SUB TYPES DEPEND ON 

YOUR NEEDS

• SET TRIGGER TYPE

• COULD BE SAVED SEARCH, CONDITION, OR TRIGGERED BY ANOTHER WORKFLOW

• IN STATE 1 ADD A NEW ACTION

• CHOOSE “SEND CAMPAIGN EMAIL”

• IN THE “CAMPAIGN EVENT” BOX, CHOOSE ONE OF THE EMAIL TEMPLATES SET UP ON 

THE LEAD NURTURING TAB OF THE CAMPAIGN

• ADD AS MANY STATES AS LEAD NURTURING EVENTS YOU HAVE SET UP

• SET A TRANSITION IN BETWEEN STATES SUCH AS A TIME DELAY OR A CONDITION

LEAD NURTURING



• GLOBAL SEARCH = MARKETING CAMPAIGNS

• CLICK VIEW ON THE CAMPAIGN

• CLICK STATISTICS TAB

• STATS WON’T BE ACCURATELY POPULATED UNTIL 24 HOURS AFTER CAMPAIGN SEND

• REPORTS > MARKETING > CAMPAIGN RESPONSE

• GIVES A SUMMARY OF RESPONSE DATA FOR A GIVEN TIME FRAME

• REPORTS > MARKETING > CAMPAIGN CLICKTHROUGH SUMMARY 

• SHOWS THE LINKS THAT WERE CLICKED IN EACH CAMPAIGN IN A GIVEN TIME FRAME

• CLICK ON A TOTAL LINE TO SEE A DETAILED VIEW

• SHOWS CUSTOMER ID, LINK CLICKED, AND DATE/TIME OF CLICK

• PAGE: UNDELIVERED EMAILS

• HELPS YOU TROUBLESHOOT EMAIL DELIVERABILITY ISSUES

• BOUNCED EMAILS SAVED SEARCH

CAMPAIGN ANALYSIS



• LEAD NURTURING EMAILS DO NOT SEND IMMEDIATELY. COULD TAKE UP TO AN HOUR AFTER 

TRIGGERING TO SEND.

• BOUNCE RATE CHALLENGES. SOME ISPS DO NOT PLAY WELL WITH NETSUITE. A LARGE EMAIL LIST 

WILL LIKELY SEE LARGE BOUNCE RATES.

• DURING PEAK EMAIL SEASON (THE HOLIDAYS), NETSUITE EMAILS GET EVEN LOWER PRIORITY THAN 

NORMAL.

• YOU ARE SHARING EMAIL SERVERS WITH OTHER NETSUITE USERS. THIS PRESENTS CHALLENGES IN 

TERMS OF DELIVERABILITY. 

• 3RD PARTY SMTP SERVER SUPPORT. SET UP YOUR OWN SMTP SERVER SO YOU DON’T SHARE WITH 

ALL OTHER NETSUITE USERS. THE CHALLENGE HERE IS THAT IT TAKES TIME TO BUILD UP YOUR 

REPUTATION WITH ISPS. BUT WORTH IT IN THE LONG RUN.

FINAL THOUGHTS



• BRONTO

• FULLY INTEGRATED WITH NETSUITE

• HAS WORKFLOWS

• VERY POWERFUL MARKETING PLATFORM

• MAIL CHIMP (VIA CAZOOMI OR CELIGO)

• HIGHLY FUNCTIONAL AND EASY TO USE

• VERY REASONABLE PRICING MODEL

• CONSTANT CONTACT (VIA CAZOOMI AND OTHERS)

ALTERNATIVE OPTIONS
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