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SPIE’s optics.org is the leading online 
resource for professionals using photonics 
based technologies, applications and for the 
diverse markets they serve. 

After a period of unpredictable change optics.org 
continues to recognise the strategic value of staying 
digitally connected for the generation and retention of 
highly engaged customers.

It’s also no surprise that businesses are seeking a 
diverse choice of digital marketing solutions and 
optics.org has created a comprehensive range of 
marketing solutions and opportunities that work 
exclusively in combination with both SPIE Photonics 
Focus and SPIE’s Exhibition and Conference 
programme. 

Work together with optics.org to generate marketing 
opportunities that will strongly and impressively 
showcase products, drive lead generation and facilitate 
peer networking that will empower your brands 
and build a strong presence alongside your key 
competitors.

Please get in touch and we can help you create a 
targeted customer experience to put your brand and 
products in front of key decision makers who are also 
optics.org users and potential new customers looking 
to buy your products and services.

As we move into 2022 there has never been a stronger 
moment to drive your digital marketing strategies 
to put your company and products in front of key 
decision makers who are optics.org users. 

If you don’t have one then please talk to us. We can 
provide an enriched, targeted customer experience 
which enables users to interact directly with industry, 
as well as each other whilst supporting you in reaching 
thousands of potential new customers looking to buy 
your products and services.

Geographical breakdown of users

Source: Google Analytics
North America 
46%

UK & Europe 
33%

Rest of World 
2%

Asia-Pacific 
19%
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Editorial submissions
Got an announcement to make? Send me your ideas.   

New product announcements
Similarly, I am keen to receive press releases detailing new 
products. Each one should be around 250 words and describe 
your product’s specifications and applications. You should supply 
a high resolution JPEG, or flash file of your product. There is no 
charge but inclusion of your product cannot be guaranteed.

Registered users can also log in to post their press and product 
releases.

Matthew Peach

Mob: +44 (0)7787 510949

E-mail: matthew.peach@optics.org

Press and product releases are moderated prior to  publication.

“Our experienced team of journalists makes optics.org stand 
out from the crowd with its coverage of the photonics industry. 
Focused on the market trends and business developments that 
shape this high-tech sector, we bring you the stories behind the 
headlines – from market reports, mergers & acquisitions and 
CEO interviews, to industry events, start-up funding and patent 
disputes.
Whether it’s microscopy or solar energy, materials processing 
or infrared countermeasures, what sets optics.org apart is its 
attention to the commercial side of these technology-driven 

industries, with an emphasis 
on straight talking and market 
insight.
Keep on top of the fast-moving 
sectors that are served by 
photonics: get our weekly 
newsletter, visit the site for daily 
updates or follow us on Twitter.”

Matthew Peach
Editor-in-Chief, optics.org 

* Google Analytics data – 01/02/2014 – 31/01/2015

an average of 

over 30,000 +
visiting the site every month*

over1,100,000+ 
downloads*

* Google Analytics data – 01/02/2014 – 31/01/2015

Job function of users*

Over 80% of our users have responsibility for purchasing or 
specifying a wide range of products and services. Give your 
products prominence by advertising on optics.org 

Senior Management 
18%

Scientific Research 
22%

Product Development/
Industrial R&D 
25%

Manufacturing/ 
Product Engineering  
25%

Consultant/ 
Educator  
4%

Product Sales & 
Marketing 3%

Student 3%

* Publisher’s own data
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optics.org - advertising and marketing solutions
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Stage 1
Choose your buyers guide listing
Free – Basic entry, no company logo, alphabetical listing.

Corporate Partner listing – Includes Company logo, enhanced 
entry and priority listing above Free listings

Investment $775/€715/£600 per annum

Corporate Partner Platinum – Includes Company logo, enhanced 
entry, priority listing above Corporate Partners and Free Listings, 
Company logo displayed on all editorial pages.

Investment $1795/€1660/£1380 per annum

Microsite – 5 page microsite, 150x150 banner promotion in the 
optics.org buyers guide, High Priority listing above Corporate 
Partner Platinums, Corporate Partners and Free listings, company 
logo promoted on all editorial pages of optics.org

New: 12 mths - $3000/€2780/£2310

Stage 2
Choose your ad campaign package
Option 1 
• 2x Star Product

•  1 month Leader/Skyscraper banner across all editorial pages of optics.org

•  2x 125x125 homepage post it banner

•  1x Product Sponsor in the weekly eNewsletter*

Total Investment $2500/€2310/£1925 per annum

Option 2
•  4x Star Product

•  4x month Leader/Skyscraper banner across all editorial pages of optics.org

•  Introductory message in the weekly eNewsletter (middle position)*

•  1x White Paper

•  4x 125x125 homepage post it banner (duration 1 month per banner)

Total investment $4495/€5150/£34600 per annum

Option 3
•  4x Star Product

•  4x Editorial banner (Leader or Skyscraper position)

•  4x Homepage Post-It

•  2x Editorial 125x125

•  2x White Paper

•  1x Top eNewsletter Sponsorship*

•  1x Editorial eNewsletter Sponsorship*

•  1x Middle eNewsletter Sponsorship*

•  1/6 page in the SPIE DCS Product Focus – includes distribution at the 
SPIE DCS Show and digitally to all 21,000 subscribers to the optics.org 
eNewsletter.

•  1/6 page in the SPIE Optics+Photonics Product Focus – includes 
distribution at the SPIE Optics+Photonics Show and digitally to all 21,000 
subscribers to the optics.org eNewsletter.

or

•  1/6 page in all 4 editions of the VISION Focus magazine – print distribution 
at all major exhibitions and sent digitally to 14,000+ subscribers.

Total investment $8595/€7935/£6615 per annum

* eNewsletter sponsorship excludes the week before, during and after Photonics 
West and Laser World of Photonics, Munich.

3 simple stages 
Take a look at optics.org’s ad bundle opportunities – 
designed to deliver simple and cost-effective marketing 
programmes. 

We’ve developed packages that deliver year-long promotion 
to our 30,000+ monthly digital users and 20,000+ weekly 
eNewsletter subscribers. We’ve also included priority listings in our 
3000-company Buyers Guide and print promotion in our targeted 
Product Focus magazines. 

There is currently huge demand for promotional services around 
key events throughout the year.  Securing your bundle package will 
ensure your company and products have the visibility you need 
when you need it!

If you think you can get a better package with anyone else talk to us 
and we’ll see what we can do!

See below for new  Buyers Guide and bundle rates:

New for 2022
•  Combine your tailored optics.org package with targeted 

banner, print and Ealert promotion using SPIE’s Digital 
Library – over 10mil downloads

•  SPIE Professional bimonthly magazine sent to over 18,000+ 
members

•  Contact the sales team for details!

Contact 
Advertising Sales Team  
tel: +44 (0)117 905 5330   
email: rob.fisher@optics.org

NEW 
BUNDLE 

OPPORTUNITIES 
for 2022

As part of SPIE, there are many international exhibition, sponsorship, and 
advertising opportunities associated with SPIE events and SPIE Photonics 
Focus. Let’s talk about how we can create a multi-channel marketing 
campaign together!

Stage 3
Customise your package
Our bundle packages in Stage 2 offer the very best rates for our 
combined services, however we understand that these packages might 
not deliver the exact solution that your marketing strategy needs.  
If that’s the case talk to the sales team about creating a bespoke 
package that meets your marketing need and advertising budget. 
All services can be purchased individually or in multiples, so tell us what 
you need and we’ll create a package to suit.
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optics.org - advertising and marketing solutions
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Corporate Partner
As one of our Corporate Partners for a year you can benefit from:

l	 	12 months‘ company buyers guide promotion with company 
logo

l	 	positioning ahead of free entries in all relevant categories of 
the buyers guide 

l	 enhanced company entry

l	 	company logo in all product postings

Rate: 
12 mths - $775/€715/£600

Microsite* (Max 5 page microsite)
l	 	5 page microsite built to spec where you can promote your 

company’s expertise, products and capabilities 

l	 	priority positioning ahead of all other companies in relevant 
categories of the buyers guide

l	 	  1x 120x60 company logo (for inclusion into the weekly 
newsletter)

l	 	150x150 Key Supplier banner (only Key Suppliers receive this 
prominent position on the homepage)

 - Max file size 200kb

 - Gif/animated gif, jpeg 

 - If animated a max of 5 slides

 - Running time no more than 6 seconds

 - Banner animation must not loop 

Rate: 
New: 12 mths - $3000/€2780/£2310

* Google Analytics report available on request.

Corporate Partner Platinum*
Corporate Partner Platinum delivers 12 months high ranking 
company and product promotion to users of optics.org’s 
comprehensive buyers guide.

l	 	priority positioning ahead of free listings and standard 
Corporate Partners in relevant categories of the buyer’s guide

l	 	company logo promoted on all editorial pages of optics.org

l	 	  an enhanced text listing including formatting and linking in 
the optics.org buyers guide

l	 	  company logo included in the optics.org weekly newsletter. 
The optics.org weekly newsletter is sent to more than 20,000 
opt-in industry professionals.

l	 	product announcements included in company listing

Rate: 
12 mths - $1795/€1660/£1380 

* Google Analytics report available on request. 
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Show Calendar 2022
optics.org and members of the team will be present at the 
following shows during 2022:

SPIE BioS 
22 – 23 January, San Francisco, USA 

SPIE Photonics West 
25 – 27 January, San Francisco, USA

SPIE Photonics Europe 
5 – 6 April, Strasbourg, France

SPIE Defense & Commercial Sensing  
5 – 7 April, Orlando, USA

LASER World of Photonics
26 – 29 April, Munich, Germany

SPIE Astronomical Telescopes+Instrumentation
19 – 21 July, Montreal, Canada

SPIE Optics+Photonics 
23 – 25 August, San Diego, USA

SPIE Sensors+Imaging  
6 – 7 September, Berlin, Germany

OPTATEC
27 – 29 September, Frankfurt, Germany

VISION 
4 – 6 October, Stuttgart, Germany

SPIE Photonex
6 – 8 Dec September, NEC Birmingham, UK 

*Included in the Photonics West Show Daily Weekend edition - See BiOS Show Daily for rates (on 
page 15)

**Included in the Photonics West Show Daily – See Show Daily for rates (on page 19)

***Included in the Photonex Review magazine – See Photonex Review for rates (on page ??)

Subject to change

Product Focus* 

Product Focus **

Product Focus 

Product Focus 

Product Focus 

Product Focus 

Product Focus*** 
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An optics.org interview with Simon Andrews, Fraunhofer UK.
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New for 22! 

Exhibition Promotions
Product Demo Video
Expand the exposure of your brand and products beyond the 
exhibition with a professionally recorded product demo video.  
Reach potential buyers that can’t make it to the show, highlight 
latest products beyond product images and datasheets.  

l	  recorded onsite with our professional production team.  
Product Demo videos enable you to present latest products 
or systems to the readers of optics.org (30,000+ per month).   
throughout out optics.org

l	 	post production: We’ll tidy up your demo video and provide 
you with an MP4 copy to use with your own promotions.

l	 	hosted on optics.org for 12 months and promoted via the 
optics.org ‘Products’ pages.  Product Demo videos deliver high 
value content and much needed brand and product exposure.

l	 	Product Demo Videos will also be hosted in the optics.org 
exhibition Showcase and sent out to all 20,000+ subscribers of 
the optics.org eNewsletter.

Duration: Max 5 mins per video

Product Demo videos will be available at:

l	 	BiOS

l	 	Photonics West

l	 	Laser World of Photonics

l	 	VISION

Investment: $2500/€2310/£1925

Editor interview
10 min Q&A with Editor In Chief – Matt Peach

Branded advertising in print or online is a cost effective way 
to reinforce the company name in association with products 
or application areas, but to really connect with existing and 
potential buyers the best way to communicate is with a 
video interview with the editor of optics.org.

l	 	highlighted and promoted on optics.org in advance 
of key events this is the perfect opportunity to deliver 
information on company advancements, areas of growth 
and share success stories.

l	  supports thought leadership marketing strategies 
aligning company ethos and expertise to quality of 
service or products.

l	  pre-recorded to ensure delivery of high quality content  

l	 	timely promotion ahead of key events/product 
launches/ major announcements

l	  promoted via the optics.org website, optics.org 
eNewsletter and social media channels

Investment: $3500/€3235/£2695

Exclusive Homepage Pop-Up Banner 
(500x350pixels)

Exclusive month long pop-up banner on the homepage of 
optics.org

Pop-up banners demand attention and will guarantee high 
impact brand and product promotion delivering a targeted 
message to over 30,000 users every month. 

Engage with optics.org users and drive traffic to your site.  
Ideal for promotion of video demos, data sheets or to deliver 
whitepapers/thought leadership content.

Promote show attendance, encourage engagement 
of surveys or encourage direct communications to our 
30,000+ international users.

(46% North America, 33% Europe, 19% Asia, 2% ROW)

Exclusive promotion for the whole month*
$5950/€5495/£4580

*Excludes communications from optics.org or SPIE
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optics.org Webinar Series
optics.org webinar focus
Become a thought leader, engage with the a global audience, 
expand your reach and develop good quality leads.

optics.org is launching our Quarterly Webinar Focus on core 
technologies. We’ll be presenting the very latest news with 
targeted editorial coverage, product demos and relevant 
companies in advance of key events.

No matter the size of your business the team at optics.org will help 
you to develop your webinar strategy, prepare your presentation 
and help to promote it. We’ll also provide you with the platform 
to deliver your webinar and provide you with metrics on all the 
registered sign-ups and leads generated.

Technology Focus 
Industrial Lasers, materials processing
22 – 24 March

Technology Focus 
IR Sensors, thermal imaging, AR/VR technologies
14 – 16 June

Technology Focus 
High speed imaging, CMOS sensor technology 
20 – 22 September

Technology Focus 
Photonics for life science applications
22 - 24 November

Webinar/Webcast
You control the content! 

Running Time:  Approx 45 mins with 15 min Q&A

What does the promotion of the webinar/webcast include? 

l	  4 weeks promotion on the optics.org homepage and 
throughout out optics.org

l	 4 weeks promotion in the optics.org weekly eNewsletter

l	 4 weeks promotion via social media (LinkedIn/twitter)

l	 branded webcast/webinar

l	 dedicated hosting page

What do you get?

l	 full contact info of the sign ups/participants

l	 production support before, during and post event

l	 	all webcasts/webinars will be archived on the optics.org 
website for a minimum of 12 months

l	 	an MPV file of your webinar for use on your own website 
or video channel

l	 	statistics on attendee engagement

l	 	the ability to ask survey/polling questions

All banners excluding Key Supplier 250x250 should be a gif/
animated gif/jpeg/Flash file. All flash files must have the url 
embedded.

Rate: 
Each - $4950/€4615/£3845
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Star Product
Star Product is an efficient and highly effective product promotion 
on the homepage of optics.org as well as a priority position on all 
product pages. Your Star Product will also be added to the weekly 
newsletter and sent to over 20,000+ subscribers with a product 
image, brief description and link to your Star Product entry on 
optics.org.

l	 	duration 1 week 

l	 	inclusion into the weekly eNewsletter

l	 	product image on home page (one of only 6 product image 
positions available)

l	 	product image and headline description included in the 
weekly newsletter. 

l	 	the optics.org weekly newsletter is sent to more than 20,000 
opt-in industry professionals 

l	 	extended product description

l	 	 company contact information

l	 	hyperlink to your website

l	 300x200 pixel product image

Rate: 
One product - 1 week - $685/€630/£525
Five products - 5 weeks - $620/€570/£475
Ten products - 10 weeks - $545/€505/£420

White Papers
Basic promotion of white papers on optics.org is free.  

Simply send us your PDF with a strapline and 125x125 banner and 
we’ll post it up on our popular white paper section. 

Materials needed: 

l	 	Whitepaper/Technical paper PDF

l	 	Headline/Strapline (max 25 words)

l	 	125x125 banner image

l	 	60 word promotional text (premium whitepapers only)

Why not use your white paper as an effective way to engage with 
the users of optics.org. Upgrade you white paper to our premium 
service

Whitepaper premium

l	 	2 weeks promotion in the weekly eNewsletter, as a sponsor.

l	 	4 weeks banner promotion across all editorial pages of optics.org  

l	 	4 weeks social media promotion via LinkedIn (optics.org and 
SPIE groups have over 20,000 members) 

l	 	Name and contact email of users that download your 
whitepaper 

Rate: 
Basic white paper – FREE
White Paper Premium - $2275/€2100/£1750 
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1. Homepage Leader
  The Homepage Leader banner offers 

premium brand visibility to the photonics 
industry’s largest online audience. A larger 
banner space ensures maximum visibility 
on the page supporting your brand and 
emphasizing your company’s dominance 
in the photonics market. 

	 l	 	Duration 1 month
	 l	 	Leader banner 728 x 90
	 l	 	  Exclusive banner position (only 4 

positions available per month)
	 l	 	 Hyperlink to your web site
 Rate: 
 1 month - $2080/€1920/£1600

2. Homepage Skyscraper
  The Homepage Skyscraper puts your 

company alongside the premium editorial 
generated from across optics.org. Eye 
catching Skyscrapers offer an alternative to 
standard banner advertising.

	 l	 Duration 1 month
	 l	 	Skyscraper banner size 120 x 600
	 l	 	Exclusive banner position (only 4 

positions available per month)
	 l	 	Left hand side of home page 
	 l	 	 Hyperlink to your website
 Rate: 
 1 month - $1450/€1340/£1115 

Homepage Banners
The optics.org homepage is the gateway to the resources and news available 
with 1000s of industry professionals visiting it every month. Taking advantage 
of a Homepage Leader or Homepage Skyscraper ensures exclusive positioning 
in front of the optics.org audience. 

optics.org - advertising and marketing solutions (continued)
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3.  Homepage Post It
  Do just that! Post a product promotion or 

company message on the homepage so 
that our audience can see who you are up 
to.

	 l	 	 Duration 1 month
	 l	 	 Post it size 125 x 125
	 l	 	 Bottom left hand position
	 l	 	 Hyperlink to your website
 Rate: 
 1 month - $715/€660/£550

follow us on twitter @opticsorgoptics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   email: rob.fisher@optics.org
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Editorial Banners
Over 70% of users visiting optics.org go straight to editorial articles. 
Make sure your company products and brand are amongst the core of 
the optics.org audience.  

1. Editorial Leader
  Editorial banners offer premium visibility 

across all areas of editorial focus. Highlight 
your company’s products and expertise 
and brand above the latest news in 
market growth, business analysis, product 
applications and R&D. 

	 l	 	Duration 1 month

	 l	 	Leader banner 728 x 90

	 l	 	 Hyperlink to your web site
 Rate: 
 1 month - $1850/€1710/£1425

2. Editorial Skyscraper
  A high impact banner position along 

side the latest the latest editorial 
developments. Highlight your company’s 
products and expertise and brand above 
the latest news in market growth, business 
analysis, product applications and R&D.

	 l	 Duration 1 month

	 l	 	Skyscraper banner size 120 x 600

	 l	 	Right hand side of editorial pages 

	 l	 	 Hyperlink to your website
 Rate: 
 1 month - $950/€875/£730

optics.org - advertising and marketing solutions (continued)
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3.  Editorial Post It
  Outstanding value that offers a targeted 

promotion of products and brand. 
Immediately eye catching location and 
included in all editorial articles.

	 l	 	Duration 1 month

	 l	 	 Banner size 125 x 125

	 l	 	 Top left hand position

	 l	 	Hyperlink to your website
 Rate: 
 1 month - $350/€325/£270 

1

2

3

follow us on twitter @opticsorgoptics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   email: rob.fisher@optics.org
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Adverts
All banners and logos must be supplied as GIF, animated GIF, JPEG 
or PNG. The maximum length of animation for animated GIF files is 
15 seconds with a maximum of three loops through the animated 
sequence.

Advertising Material 
You can e-mail your files to Rob Fisher  
at rob.fisher@optics.org
If time allows, your advert will be checked by our production team to 
ensure that the dimensions, format, resolution, colour and fonts are set 
up correctly for printing, but responsibility for supplying correct files 

Size and shape specifications for advertising

 Dimensions Max. file size Max. file size 
 (pixels) gif, jpg (kb) anim. gif (kb)

All Leader banners 728 x 90 50 150 

All Skyscrapers 120 x 600 50 150

Key Supplier banner 150 x 150 50 150 

Homepage Post It 125 x 125 25  150

Homepage Pop-Up 500 x 350 50  150 

Editorial mini ad 125 x 125 25  150 

Newsletter Sponsor 125 x 125 25  150 

Key Supplier  
Homepage tile 120 x 60 25 n/a 

Corporate 
Partner tile 120 x 60 25 n/a

Star Product image  300 x 200  100 n/a 
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remains with the advertiser.

VAT
All UK advertisers are subject to VAT at 20%.

Terms and conditions
Advertising is accepted only on the basis of our “Conditions of 
acceptance for advertising”. For more information, contact the sales 
team or e-mail rob.fisher@optics.org
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eNewsletter Special Editions
l	 SPIE BiOS Special Special Edition
 Published 19 January 2022

l	 SPIE Photonics West Special Edition
 Published 25 and 26 January 2022

l	 SPIE Defense & Commercial Sensing Special Edition
 Published 30 March 2022

l	 LASER World of Photonics Special Edition
 Published 20 April 2022

l	 SPIE Astronomical Telescopes+Instrumentation Special Edition
 Published 13 July 2022

l	 SPIE Optics+Photonics Special Edition
 Published 17 August 2022

1. Top Sponsor Position 
 Rate: $1105/€1020/£850
2. Editorial Sponsor
 Rate: $884/€816/£685
3. Middle Sponsor Position
 Rate: $767/€708/£590
4. Product Sponsor Position
 Rate: $637/€588/£490
5. Star Product Position
 Rate: $685/€630/£525
6. eNewsletter Banner
 Rate: $515/€474/£395

Handy hint. eNewsletter Banners used in conjunction with leader or skyscraper banners on optics.org 
ensures month long brand visibility with a focused marketing message to drive traffic to your site.

1. Top Sponsor Position 
 Rate: $950/€895/£790 per week
2. Editorial Sponsor
 Rate: $775/€730/£645 per week
3. Middle Sponsor Position
 Rate: $625/€590/£520 per week
4. Product Sponsor
  Rate: $500/€470/£415
5. Star Product
 $600/€565/£500
6. eNewsletter Banner
 Rate: $475/€450/£395

optics.org weekly eNewsletter is an extremely cost 
effective way to get products to market, drive traffic to 
your company website and engage with the photonics 
community.  
Newsletter sponsorship includes:

l	 	Company header or strap line (max 10 words)

l	 	Sponsor message (Max 65 words)

l	 	Linking URL

l	 	125x125 banner, company logo, product image

l	 	Information is provided on companies that click on your 
sponsor message from the newsletter

Newsletter sponsorships sell out very quickly so contact the sales 
team today to secure the best weeks available.  

* Publisher’s own data

now exceeds
20,000 
subscribers*

1Top Sponsor Position

5Star Product Position

3Middle Sponsor Position
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Adverts
All banners and logos must be supplied as GIF, animated GIF, JPEG 
or EPS. The maximum length of animation for animated GIF files is 
15 seconds with a maximum of three loops through the animated 
sequence.

Advertising Material 
You can e-mail your files to Rob Fisher  
at rob.fisher@optics.org
If time allows, your advert will be checked by our production team to 
ensure that the dimensions, format, resolution, colour and fonts are set 
up correctly for printing, but responsibility for supplying correct files 
remains with the advertiser.

VAT
All UK advertisers are subject to VAT at 20%.

Terms and conditions
Advertising is accepted only on the basis of our “Conditions of 
acceptance for advertising”. For more information, contact the sales 
team or e-mail sales@optics.org

Size and shape specifications for advertising

 Dimensions Max. file size Max. file size 
 (pixels) gif, jpg (kb) anim. gif (kb)

Sponsor Banner 125 x 125 25 150 
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optics.org - technical information - weekly eNewsletter
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optics.org product focus - a unique print publication
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Net GAAP revenue for Q2 was $457.8 
million, up slightly from $449.9 million in 
the preceding quarter and also up from 
$373.7 million for the equivalent quarter 
of fiscal 2019.

“The themes of the prior quarter - strong 
customer demand, an improving financial 
model due to increasing levels of new 
and innovative products and increasing 
scale and acquisition synergies - drove 
new record revenue, gross margin and 
operating margin in the second quarter,” 
said Alan Lowe, President and CEO.

“Adding to these themes in calendar year 
2020, we are seeing telecom transport 
demand strengthening, and we expect a 
strong expansion of the market for world-
facing 3D sensing lasers.”

The largest driver of sequential and 

Lumentum reported improved results 
for the second quarter of fiscal 2020, 
although the effects of the coronavirus 
outbreak in Asia are expected to 
negatively impact revenues in the 
current Q3.

year-over-year growth was telecom 
and datacom products, while quarterly 
revenue from the company’s lasers 
business was $48.4 million, almost 
unchanged from one year ago and up 
from $33.8 million in Q1. Lumentum 
commented that it had now repaid 
in full the term loan that it took on in 
connection with the acquisition of Oclaro 
in 2018.

Speaking to analysts, Lowe confirmed 
that Lumentum foresees growth for 
3D sensing lasers in smartphones for 
biometric security purposes, with similar 
technology likely to make its way into 
other sectors too.

“We expect 3D sensing to be 
incorporated in more consumer 
products in both user and world-facing 
applications, including computational 
photography and augmented and virtual 
reality,” he said. “Our R&D teams are 
working with a broad range of customers 
on their future generations of 3D sensing 
needs, including new products coming 
later this year and next, as well as for 

Quarterly revenue rise driven by telecoms but company expects to 
take a hit from coronavirus disruption.

Lumentum predicts 
further growth in 3D 
sensing

Lumentum’s micro-machining platform is used in OLED display processing and 5G antenna manufacture.

products several years away. We are well-
positioned to grow in this market.”

Coronavirus affecting 
quarterly guidance
Lowe also highlighted Lumentum’s 
PicoBlade 3 ultrafast laser for micro-
machining applications, addressing 
OLED display processing, 5G antenna 
fabrication, and advanced via hole 
drilling and printed circuit boards. “These 
applications are all expected to see 
significant market growth in the coming 
years,” he commented.

Events in China were a constant topic of 
the conversation with analysts, however. 
In May 2019 Lumentum halted shipments 
to Huawei Technologies, one of the 
first American companies to align with 
export restrictions imposed by the US 
government, although as Lowe noted 
Huawei are a major smartphone supplier 
and therefore a major customer for 3D 
sensing lasers. Huawei’s involvement 
in the UK’s forthcoming 5G telecoms 
network is a further topic of current 
political discussion.

“Given our footprint in the customer base 
we are largely agnostic to which of our 
customers wins business,” commented 
Chistopher Coldren, Lumentum SVP. “If 
Huawei is restricted to a more limited 
portion of the UK network, we don’t 
believe this is a significant change for us. 
In terms of understanding what the US 
government is going to do, I don’t think 
we have any more insight that what you 
can read in the general news.”

The ongoing coronavirus outbreak 
across the Asia region will have a more 
immediate impact on the company, 
Lowe confirmed. The company currently 
employees around 1000 people in 
China, in addition to maintaining a 
manufacturing facility in Thailand.

“Our guidance for the coming Q3 
incorporates a $15 million to $20 million 
reduction in revenue at the midpoint 
due to the anticipated impacts of the 
coronavirus outbreak,” said CFO Wajid Ali. 
“The coronavirus situation is fluid and 
evolving.”

Shares in Lumentum rose by 11 
percent immediately after the earnings 
announcement.

https://optics.org/news/11/1/51
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2022 promises to deliver an overflowing events calendar that 
will leave little time between shows for additional product 
promotions, upgrades or new applications. To maximise on the 
time, money and effort spent around exhibitions and tradeshows, 
optics.org will be publishing the optics.org product focus a 
cost effective tradeshow magazine that delivers your product 
information into the hands of attendees.  

If you can’t attend a show or just need to give your products a bit of 
a push then advertise in the optics.org product focus magazine.  
Product Focus is a well-established and recognoised source of product 
news at key shows throughout the year. Actively read by attendees 
the optics.org product focus magazine is a cost effective way to 
announce latest products and applications to potential buyers.  

Distributed at key shows as well as sent digitally to our 20,000+ 
eNewsletter subscribers. Product Focus is the most direct way to 
communicate your latest product launches or give existing product 
lines the exposure they need. Even if you’re not exhibiting you can still 
reach the attendees in the optics.org product focus and we’ll make 
sure you secure vital exposure alongside competitors’ products.

If you’re looking for a cost effective solution that puts your product and 
brand into the hands of future buyers then there is no better solution 
than the optics.org product focus. 

optics.org has been guaranteed high visibility to new products for 
nearly 25 years with the inclusion of optics.org product focus you 

Publication Schedule 2022
Show Dates Focus Booking/Copy Deadline Distribution

SPIE BiOS and 22 - 27 January  All light-driven products  7 January 2022 19,000 copies subscribers
Photonics West  and technologies  to SPIE Photonics Focus
San Francisco, USA    magazine + current and 
    past attendees to the BioS 
    and Photonics West exhibs.

DCS 
(Defense & Commercial Sensing) 5 - 7 April All IR related products 15 March 2022 20,000 digitally + print
Orlando, Florida, USA  and applications  distribution throughout  
    the event

LASER World of Photonics 26 - 29 April All light-driven products 1 April 2022 20,000 digitally + print  
Stuttgart, Germany  and technologies  distribution throughout  
    the event

SPIE Optics+Photonics 23 - 25 August Nanotechnology and light driven  29 July 2022 20,000 digitally + print
San Diego, USA  products and technology  distribution throughout 
    the event

OPTATEC 27 - 29 September Optical fabrication and optical  2 September 2022 20,000 digitally + print
Frankfurt, Germany  component manufacturing and   distribution throughout 
  technology  the event

SPIE Photonex (review) 6 - 8 December Quantum technology, silicon  4 November 2022 20,000 digitally + print   
  photonics, biomedical imaging and  distribution throughout 
  photonics  the event + 5,000 posted
    copies to current and past  
    attendees

* Prices and sizes for advertising in the Photonics West Product Focus can be found in the SPIE Photonics West Focus media information.
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Custom Polymer Optics  
Diverse Optics specializes in precision 
injection molding and single-point 
diamond turning of custom polymer 
optics. 

We do it all; prototyping to series 
production of free-forms, spheres, 
micro-optics, aspheres, domes, 
convex/concave, plano/convex, bi-
convex, diffractives, Fresnels, prisms, 
light-pipes, lens arrays, collimators, 
combiners, toroids, CPC’s, TIR’s, 
parabolics, off-axis, ellipticals, and 
more.

Reduce cost, trim weight, improve 
performance, and simplify your 
product design by implementing 
precision polymer optics. Whether 
its thousands of molded optics or a 
few diamond turned prototypes, we’ll 
show you how polymer optics are 
perfected!  

Contact Details
Letty Treviño
Sales Engineer
Diverse Optics Inc.,  
10339 Dorset Street,  
Rancho Cucamonga, CA 91730    
www.diverseoptics.com
info@diverseoptics.com
Tel: +1 (909) 593-9330
Fax: +1 (909) 596-1452

Diverse Optics Inc.

The Meridian® approach 
to camera testing - 
flexible options for any 
application  
As consumer expectations and many 
safety standards require ever higher 
quality imaging, the bar for optical 
quality and performance continues to 
be raised. 

The Meridian® family of camera testing 
products can help you meet those 
demanding performance requirements.

From the Starfield’s high-volume 
testing capabilities, to the high-speed, 
high-precision robotics of the FLEX, to 
our Focusing Target Projector (FTP) suite 
in which apparent object distances of 
reference targets are set on demand 
- you’ll find a solution to a range of 
camera testing needs.

Contact Details
Optikos Corporation
107 Audubon Road, Bldg. 3
Wakefield, MA 01880  
www.optikos.com
Tel: +1 (617) 354-7557

Optikos Corporation

DIAMOND Expanded 
Beam (XB) Connector 
Series: 
Revolutionary maintenance-
free fiber optic interconnects
DIAMOND is excited to announce our 
new Expanded Beam (XB) lensed ferrule 
interconnect series to further strengthen 
and expand our wide-range of existing 
products. 
This revolutionary lensed ferrule 
technology ensures reliable and 
maintenance-free optical connections 
with insensitivity to dirt and debris.
Connector contaminants are the 
leading cause of power loss and signal 
degradation, often requiring the 
continuous need for cleaning. 
For this reason, DIAMOND has developed 
a modular, single-mode lensed ferrule 
designed to combat these factors.

Contact Details
Diamond USA, Inc.
85 Rangeway Road, Bldg. 3 
North Billerica, MA 01862 
USA
www.diausa.com
sales@diausa.com
Tel: +1 (978) 256-6544  

Diamond USA, Inc.              

alluxa.com

YOUR OPTICAL
COATING PARTNER

OPTICAL
COATINGS
REDEFINED

Alluxa_Optics_HV_0419.indd   1 4/1/19   11:42 AM

optics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   fax: +44 (0)117 905 5331   email: rob.fisher@optics.org

Online Only

27 April - 8 May 2020

SPIE Defense + Commercial Sensing, the leading global 
technical conferences, courses, and exhibition on sensing, 
imaging, and photonics technologies for defense, security, 
health care, and the environment.

optics.org product focus SPIE Defense + Commercial Sensing 2020 Edition

product focus

www.trioptics.com

■ Telescope test bench for image quality  
 testing of afocal optics

■ Well suited for telescopes, riflescopes,  
 binoculars and spotting scopes

■ Wide range of measurement parameters   
 such as MTF or magnification

■ Focusable collimator enables specific 
 measurements like parallax (free distance)

Telescope test bench

ImageMaster® Afocal

Request your demo today:

sales@trioptics-usa.com
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can be sure that it will continue to deliver innovative new marketing 
solutions to support your sales and business growth. 

Not covering one of your tradeshows? Let us know and we’ll see what 
we can do to support your marketing activities. 

Advertising opportunities
We offer front cover and 1/6 page advertising positions for product 
promotion as well as ‘Sponsored’ editorial and paid for content. 

See next page for Technical Information and price structure. 
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optics.org product focus - advertising opportunities

15follow us on twitter @opticsorgoptics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   email: rob.fisher@optics.org

Advertising Material
You can e-mail your copy and files to Rob Fisher at rob.fisher@optics.org
Copy should not be more than 85 words (350 words for the front cover ad). Full company details 
should be provided plus any contact names.

Product photo size: 80mm x 104mm

Photo should be supplied as high-resolution TIFF, JPEG and EPS files. All image files must be 300 
dpi minimum at above size and CMYK. 

If time allows, your details will be checked by our production team to ensure that the dimensions, 
format, resolution, colour and fonts are set up correctly for printing, but responsibility for supplying 
correct files remains with the advertiser.

VAT
All UK advertisers are subject to VAT at 20%.

Terms and conditions
Advertising is accepted only on the basis of our “Conditions of acceptance for advertising”. 

For more information, contact the sales team or e-mail sales@optics.org
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Product Focus Ad Sizes and Rates

Trim: 210mm (w) x 297mm (h). 
Bleed: Allow 3mm all sides 
Type area: 180mm (w) x 267mm (h). 

Rate: $1950/€1800/£1500

Size: 180mm (w) x 130mm (h).  
No bleed.
Rate: $1250/€1154/£960

Size: 87mm (w) x 130mm (h).  
No bleed.
Rate: $850/€785/£655

Size: 87mm (w) x 267mm (h).  
No bleed.
ate: $1250/€1154/£960

Size: 180mm (w) x 84mm (h).  
No bleed.
Rate: $1050/€970/£810

Size: 180mm (w) x 200mm (h). 
Rate: $2500/€2310/£1925

Size: 86mm (w) x 84mm (h). 
Rate: $650/€600/£500

Sixth Page Product plus  
Star Product* on optics.org
Rate: $995/€920/£765

*Star Products deliver homepage 
promotion and inclusion into the 
optics.org newsletter for 1 week 
(Rate card cost $685/€630/£525).

THIRD PAGE
HORIZONTAL/

VERTICAL

FULL PAGE
BLEED

AND
NON-BLEED

HALF PAGE
HORIZONTAL

QUARTER 
PAGE

HALF 
PAGE

VERTICAL
FRONT COVER 

PRODUCT

SIXTH
PAGE

PRODUCT

SIXTH
PAGE

PRODUCT

PLUS
STAR PRODUCT

ON 
optics.org

Booking/Copy Deadlines: See Publication Schedule 2022 (page 14)



BiOS Hot Topics: imaging 
techniques break new ground
Advances in photoacoustic tomography, deep learning,  
and super-multiplex spectroscopy offer new views of  
cells and blood vessels.

Despite a period of severe disruption to clin-
ical practice and supply chains, as well as to 
researchers’ lives, biophotonics and bioim-
aging innovations have continued to make 
dramatic advances. Those breakthroughs 
are reflected now in the vitality of the BiOS 
Hot Topics session at SPIE Photonics West 
(Saturday, 22 January, 7:00 pm — 9:00 pm).

“The continuing pandemic has definite-
ly slowed things right down,” said Lihong 
Wang, the Bren Professor of Medical En-
gineering and Electrical Engineering at 
Caltech and a pioneer in photoacoustic (PA) 
imaging techniques. “Everything from ar-
ranging for human subjects to take part in 
clinical trials to the ordering of components 
and devices from suppliers has been dis-
rupted. Meetings have been virtual most 

IN THIS ISSUE.

DON’T MISS 
THESE EVENTS.

Connecting with 2022 SPIE President 
Anita Mahadevan-Jansen
For her 30th Photonics West meeting, Vanderbilt University 
biophotonics pioneer can’t wait to say hello.

It’s all about connecting, says 2022 SPIE 
President Anita Mahadevan-Jansen, Pro-
fessor and Director of the Vanderbilt Bio-
photonics Center at Vanderbilt University. 
For her, attending this year’s Photonics West 
completes something of a circle in her pro-
fessional life. Or maybe it’s another lap.

First off, she is happy to share with you 
about the interesting and rewarding road 
she travelled to become President of an 

international technical society like SPIE. It 
began at Photonics West:

“When I was a graduate student, Pho-
tonics West and SPIE were synonymous. I 
attended my first Photonics West in 1992 as a 
second year PhD student to present my most 
recent work,” Mahadevan-Jansen says. “As 
it happened, attending my first Photonics 
West was one of the best decisions of my pro-
fessional career. I walked into the meeting 

knowing just a handful of people and little 
else. In fact, I had walked into a new world.”

This week, she’ll be juggling the 

SATURDAY 
BIOS EXPO 
12 – 6 PM, Moscone Halls D & E 

BIOS HOT TOPICS 
7 – 9 PM, Rm 207/215, South Hall, 
(Level 2) 

HEALTHCARE STARTUPS PANEL 
3 – 4:30 PM, Expo Stage, Hall D/E 
(Exhibit Level) 

SUNDAY 
BIOS EXPO 
10 AM - 4 PM, Moscone Halls D & E 

FIRST TIMERS MEETUP 
10:30 – 11 AM  
2 – 2:30 PM 
Membership Info Booth, (Level 1 
Moscone West) 

NETWORKING RECEPTION  
IN THE EXHIBITION 
2:30 – 3:30 PM, Moscone Halls D & E 

NEUROTECHNOLOGIES PLENARY 
3:30 – 5:30 PM, Rm 207/215, 
Moscone South, Level 2 

BIOS POSTER SESSION 
5:30 – 7 PM, Lobby (Level 3  
Moscone West)

 p. 03 Welcome Back!
 p. 11 Gold Medal for  

Michael Berns
 p. 13 Quantum microscope

Anita Mahadevan-Jansen, SPIE President. 
Credit: Vanderbilt University.

continued on page 07

For the full schedule, see the technical 
program and exhibition guide or download the 
SPIE Conferences app. Some events require 
registration. 

JANUARY 22-23 ,  2022

Nanoscope has 
vision set on 

optogenetics
p. 04

WEEKEND
EDITION

SHOW DAILY
Credit: Nanoscope Technologies

continued on page 03

Professor Lihong Wang, the Bren Professor 
of Medical Engineering and Electrical 
Engineering at Caltech. Credit: Caltech.

PHOTONICS WEST

BIOS

JANUARY 22-23 ,  202228 - 29 January 2023

WEEKEND EDITION

PHOTONICS WEST BiOS. Show Daily WEEKEND EDITION 

•  the  official magazine 
incorporating BiOS Expo, 
LASE, OPTO, AV, VR, MR 
and BRAIN

•  latest news pre Show

•  reconnect with 
customers and prospects 
in San Francisco
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PHOTONICS WEST BiOS. Show Daily WEEKEND EDITION - Rate Card 2023
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Advances in photoacoustic tomography, deep learning,  
and super-multiplex spectroscopy offer new views of  
cells and blood vessels.

Despite a period of severe disruption to clin-
ical practice and supply chains, as well as to 
researchers’ lives, biophotonics and bioim-
aging innovations have continued to make 
dramatic advances. Those breakthroughs 
are reflected now in the vitality of the BiOS 
Hot Topics session at SPIE Photonics West 
(Saturday, 22 January, 7:00 pm — 9:00 pm).
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Wang, the Bren Professor of Medical En-
gineering and Electrical Engineering at 
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imaging techniques. “Everything from ar-
ranging for human subjects to take part in 
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PHOTONICS WEST

BIOS

JANUARY 22-23 ,  2022Fundamental to business 
development
SPIE BiOS Expo is a key industry event and will be a 
core component for any marketing plan aimed at driving 
business development, showcasing products and creating 
valuable lead generation for thousands of companies 
across the photonics industry as they look forward to 
reshaping their futures.

Bringing products to market and building footfall to your 
booth will be more essential than ever and one thing that 
you can be sure of is that demand for advertising and 
sponsorship opportunities will be high, with availability 
limited.

Delivering your marketing messages
By working in close partnership with optics.org you will be 
able to reserve space in the BiOS. Show Daily Weekend 
Edition, the official BiOS newspaper for SPIE BiOS Expo, to 
ensure that your products, marketing message and brand 
are delivered to conference attendees each and every day 
of the show.

Essential reading
The BiOS. Show Daily Weekend Edition will deliver 
compelling up to date content and insight on upcoming 
events, company news and latest products and 
applications. 

If you are launching a product, announcing a demo or 
you simply want to highlight your booth location there is 
no better way than taking space in the BiOS. Show Daily 
Weekend Edition.

Massive distribution throughout  
the Show
Distribution of the BiOS. Show Daily Weekend Edition 
will be in prime locations accessible only by SPIE, including 
inside the Moscone Center in the Photonics West 
Registration areas and high traffic visitor areas, giving you 
more exposure to attendees than ever before. 

Substantial
distribution 

The BiOS. Show Daily Weekend Edition 
will provide you with direct access to your 
target buyers and should be considered 
integral to your Photonics West marketing 
plans. Guarantee greater exposure ahead 
of other exhibitors and give your company 
the recognition it deserves.

There are no substitutes
If it isn’t in the BiOS. Show Daily Weekend Edition – 
then it isn’t official.

Connect with customers and 
prospects in San Francisco
Share your latest solutions and make important contacts with the right audience as 
everyone assembles for an exciting year of collaboration and business growth. Meet 
new prospects face-to-face and reconnect with customers at the BiOS Expo in San 
Francisco. 

Don’t miss your opportunity to be a part of the world’s largest marketplace for 
biomedical optics and biophotonics.

You can count on SPIE to follow health and event-management best practices to 
ensure a safe and productive opportunity  to meet.

BiOS is at the forefront of emerging technologies
BiOS is the world’s largest international biomedical optics conference, encompassing 
clinical, translational, and fundamental R&D in the field of biomedical optics and 
photonics. It provides the premier technical forum for reporting and learning about 
the latest research and development, including response to COVID-19, as well as for 
launching new applications and technologies.

17follow us on twitter @opticsorgoptics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   email: rob.fisher@optics.org
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Benefits of being seen in the BiOS Show Daily WEEKEND EDITION at Photonics West

Connect your company with today’s 
leading biomedical researchers

BiOS, an important part of 
Photonics West

Showcase your latest advancements, products, or services to a qualified audience. BiOS - the largest biophotonics, biomedical optics, and imaging event in the world - helps kick off 
SPIE Photonics West each year. Together, these two powerful events connect the global scientific 
community committed to advancing light-based research. Make sure your company is part of this 
important event.

Connect with people who need your products and services

Connect with people looking for solutions in a variety of categories

• Medical and optical physicists

• Biomedical research clinicians

• Optical instrument developers

• Equipment designers

• Biomedical, medical imaging, health care

• Cameras and imaging systems

• Chemical and biological analysis

• Detectors, sensors

• Laser components and accessories

• Lasers and systems

• LED, OLED, Non-laser light sources

• Bioengineers

• Cell physiologists

• Cancer therapists

• Molecular imaging specialists

• Machine vision, Factory automation

•   Materials processing, lasers in manufacturing

• Optical coatings, thin films

• Optical components

•   Spectroscopy devices and equipment

• Test and measurement, metrology

18follow us on twitter @opticsorgoptics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   email: rob.fisher@optics.org
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PHOTONICS WEST BiOS. Show Daily WEEKEND EDITION - Rate Card 2023

We are able to offer a wide range of advertising positions 
and sizes – in fact, something to meet every marketing need 
and budget. So whether you a looking for high-impact brand 
advertising or a new product advert to sit alongside relevant 
editorial, we have something for you.
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As part of SPIE, there are many international exhibition, sponsorship, 
and advertising opportunities associated with SPIE events and SPIE 
Photonics Focus. Let’s talk about how we can create a multi-channel 
marketing campaign together!

Deadlines 
Reservations Due: 11 January 2023 Materials Due: 11 January 2023   

BiOS. Show Daily WEEKEND EDITION Rates

FULL PAGE
BLEED

AND
NON-BLEED

DOUBLE PAGE SPREAD
BLEED AND NON BLEED

HALF PAGE
HORIZONTAL

HALF 
PAGE

VERTICAL

THIRD PAGE
HORIZONTAL

THIRD PAGE
VERTICAL

QUARTER PAGE

JUNIOR AD COVER STRIP

Trim: 10.5”(w) x 13.5”(h)
Bleed: 10.75”(w) x 13.75”(h)
Max image area for non 
bleed ad: 9.75”(w) x 13”(h)
Rate: 
$3300/€3045/£2540

EIGHTH PAGE

Size: 4.5”(w) x 3”(h)
Rate: $555/€515/£430 

Size: 7.25”(w) x 10”(h)
Rate: 
$2490/€2295/£1915

Size: 9.75”(w) x 2.5”(h)
Rate: 
$1760/€1625/£1355

Trim: 21”(w) x 13.5”(h)
Bleed: 21.25”(w) x 13.75”(h)
Max image area for non bleed ad: 20.5”(w) x 13”(h)
Rate: $5600/€5170/£4305

Size: 9.75”(w) x 6”(h)
Rate: 
$1920/€1770/£1475

Size: 4.5”(w) x 12.5”(h)
Rate: 
$1920/€1770/£1475

Size: 9.75”(w) x 4”(h)
Rate: 
$1575/€14505/£1310

Size: 3”(w) x 12..5”(h)
Rate: 
$1575/€14505/£1310

Size: 4.5”(w) x 6.25”(h)
Rate: $1075/€995/£830

Covers and Premium Position Rates

Inside Front Cover Inside Back Cover Outside Back Cover 
Rate: $11040/€10063/£8490 Rate: $11040/€10188/£8490   Rate: $11040/€10188/£8490 
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Back to business…
BiOS opens with exhibitors eager to meet 
their customers and showcase their latest 
products after a long hiatus.

Masks and hand sanitizers were prevalent on the BiOS exhibition 
floor at SPIE Photonics West this week – but so were the products, 
innovations, and customers that keep the industry growing. Exhib-
itors were happy to be back, relishing a long-awaited opportunity 
to re-convene and do business in person.

“I was very thankful that SPIE decided to hold Photonics West 
this year,” said Lumibird Regional Sales Manager Andrew Larsen. “I 
felt that it was important to get out in front of the customers again. 
We’ve had future conferences that have already been cancelled, so 

it was great for SPIE to make the necessary changes and take the 
necessary precautions to get us in front of customers.”

Since Photonics West 2020, there have been a number of vir-
tual conferences and exhibitions, but none of them were able to 

IN THIS ISSUE.

DON’T MISS 
THESE EVENTS 
TODAY.

SPIE, University of Rochester create $1M fund
On Monday, during the LASE plenary, SPIE, the international society 
for optics and photonics, and the University of Rochester announced 
the establishment of the SPIE Graduate Fellowship in Optical Sci-
ences and Engineering. The $1 million endowment — a $500,000 

gift by SPIE has been fully matched by the university — will provide 
financial assistance to selected University of Rochester graduate 
students at the Institute of Optics working towards their PhDs.

“The SPIE Graduate Fellowship in Optical Sciences and Engi-
neering will create transformative opportunities for PhD candi-
dates at Rochester’s Institute of Optics,” noted SPIE President Anita 
Mahadevan-Jansen. “Rochester has a long history of successful 
optics education and many of today’s leading optics researchers 
have emerged from its Institute of Optics. This endowed fund is a 
critical partnership between SPIE and the University of Roches-
ter, one that will help ensure that pipeline of leaders continues for 
generations to come.”

“We are so grateful to SPIE for making this kind of investment in 
graduate education in optics,” said Interim Director at the Institute 
of Optics Thomas Brown. “Our alumni have had important leader-
ship roles in SPIE through the years, and this will be a huge help in 
preparing the next generation of leaders in the optics community.” 

PHOTONICS WEST EXHIBITION
10 AM – 5 PM, Moscone North/South 
Exhibition Halls

JOB FAIR
10 AM – 5 PM, Career Hub, Moscone 
West, Level 1

NANO/BIOPHOTONICS
10:30 – 11:30 AM, Rm 207 Moscone 
South, Level 2

FIRST TIMERS MEETUP
10:30 – 11:00 AM, Membership Info 
Booth, Moscone West

STARTUP CHALLENGE: PHOTONICS 
STARTUP FUNDRAISING PITCHES
11 AM – 12 PM, Expo Stage, Hall DE

INDUSTRY INITIATIVES FOR 
THE COMMERCIAL QUANTUM 
INFRASTRUCTURE
2 – 3:30 PM, Quantum Hub Stage, 
Hall A Lobby

STARTUP CHALLENGE FINALS
2:15 – 4:15 PM, Expo Stage, Hall DE

PANEL DISCUSSION ON 
QUANTUM COMMERCIALIZATION: 
PHOTONICS FOR QUANTUM
4 – 5 PM, Quantum Hub Stage, Hall 
A Lobby

LASE POSTER SESSION
6 – 8 PM, Moscone West, Level 3

 p. 14 3D printing

 p. 19 Nuclear fusion

 p. 23 Lidar

BiOS welcomes visitors.  
Credit: Joey Cobbs.

continued on page 30

continued on page 30

(l-r) Thomas Brown, Kent Rochford,  
and Anita Mahadevan-Jansen. Credit: Joey Cobbs.

For the full schedule, see the SPIE Conferences 
app. Some events require registration.
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PHOTONICS
WEST
SHOW DAILY Credit: Microsoft

Light control: VitreaLab wins Startup Challenge
After a dynamic and focused pitch 
to a team of judges at the SPIE 
Startup Challenge, VitreaLab was 
announced as the winner of the an-
nual competition.

The company is a spin-off of the 
Vienna Center for Quantum Science 
and Technology, where the co-found-
ers both completed their PhDs in in-
tegrated optics. They are currently 
raising funds to help grow the com-
pany and further their technology, 
which has them hosting a booth on 
the Photonics West exhibit floor.

In a presentation titled Laser-Lit 
Chip for Display Applications Mon-
day afternoon, VitreaLab CEO and 
co-founder Jonas Zeuner presented 

IN THIS ISSUE.

DON’T MISS 
THESE EVENTS 
TODAY.

After getting listed on the NASDAQ (LAZR) and 
signing partnerships with major automakers, the 
Orlando-based startup is poised for a big year
Automotive lidar pioneer Lumi-
nar Technologies, Inc. has just 
announced a formal partnership 
with Mercedes-Benz to provide its 
lidar technology for the German 
carmaker’s next generation of pas-
senger cars, enhancing both safety 
and autonomy. 

Luminar CTO and co-found-
er Jason Eichenholz was walking 

the Photonics West exhib-
it when the Show Daily 
caught up with the SPIE 
Fellow to talk about the 
announcement. 

“This partnership is a 
landmark moment that 
shows how Luminar lidar 
is progressing from our research 

Lidar leader Luminar is keeping the wheels turning

QUANTUM WEST
9 AM – 6 PM, Quantum Hub Stage, 
Hall A Lobby

PHOTONICS WEST EXHIBITION
10 AM – 5 PM, Moscone North/South 
Exhibition Halls

JOB FAIR
10 AM – 5 PM, Career Hub, Moscone 
West, Level 1

MICROLED DISPLAY TECHNOLOGY
10:15 – 11:30 AM, Expo Stage, Hall DE

PANEL DISCUSSION ON 
INTEGRATED PHOTONICS
11:15 AM – 12:15 PM, Room 26 
Moscone South

CHARTING A COURSE IN 
THE PHOTONICS INDUSTRY
2 – 3 PM, Career Hub Stage, 
Moscone West

FROM CONSUMER TO SPACE, 
3D SENSING ADOPTION IS 
ACCELERATING
3 PM – 4:45 PM, Expo Stage, Hall DE

PRISM AWARDS
6 – 8:30 PM, Prism Award Stage, 
Moscone West, Level 2

OPTO POSTER SESSION
6 – 8 PM, Moscone West, Level 3

 p. 03 Industrial laser markets
 p. 12 Metaoptics
 p. 20 Quantum

continued on page 29

continued on page 30

Startup Challenge winner, VitreaLab CEO Jonas Zeuner (center) receives his winnings. Credit: Joey Cobbs

For the full schedule, see the SPIE Conferences 
app. Some events require registration.

WEDNESDAY
EDITION

WEDNESDAY JANUARY 26,  2022

PHOTONICS
WEST
SHOW DAILY Credit: NASA’s 

Goddard Space 
Flight Center.

Beam us up… 
with free space 
optics
p. 25

Luminar’s lidar under test. 
Credit: Luminar Technologies

IN THIS ISSUE.

DON’T MISS 
THESE EVENTS 
TODAY.Metal cutting and welding/brazing ac-

count for about half of the $6 billion 
generated annually in laser sales for ma-
terials processing. New tools described 
at Photonics West reflect technological 
advancements for metals processing that 
promise to keep the market strong.

Dahv Kliner from nLight outlined 
advanced metal processing enabled by 
fiber lasers with tunable beam quality. 
He noted that metal processing perfor-
mance depends on laser beam charac-
teristics: size, shape, and divergence.

The motivation for tunable beam 
quality is the necessity to optimize 
beam characteristics for major appli-
cations like cutting, welding, and addi-
tive manufacturing (AM), Kliner said. 
Beam size and shape are both critical 
for precise control of heat deposition 
into the workpiece.

Kliner said nLight has developed 
an all-fiber technology to enable rap-
id tuning of the beam characteristics 
directly from the laser. Advantages of 
the new system, he said, include no 
free-space optics, fast switching in less 
than 25 ms, more than 20 million beam 
changes with no change in performance, 
a versatile platform that includes a wide 
range of beam specs with different fiber 
designs and optimized beam sizes and 
shapes, and power scaling limited only 
by the silica fiber.

The system has three basic compo-
nents. First is a feeding fiber with mul-
tiple guiding regions. The beam is par-
titioned among the guiding regions and 
varying the partitioning enables tuning 
output beam characteristics. Second is a 
fiber that enables the beam to be shifted 

PHOTONICS WEST EXHIBITION
10 AM – 4 PM, Moscone North/South 
Exhibition Halls

FREE PROFESSIONAL HEADSHOTS
10 AM – 3 PM, Hall F

GOVERNMENT POLICY UPDATE
10:15 – 10:45 AM, Expo Stage, Hall DE

PHOTONICS MARKET UPDATE
10:45 AM – 11:15 AM, Expo Stage, 
Hall DE

EXECUTIVE INSIGHTS: EMERGING 
STRONGER FROM A PERIOD OF 
UNCERTAINTY
1 – 2:30 PM, Expo Stage, Hall DE

PHOTONICS WEST NETWORKING 
RECEPTION IN THE EXHIBITION
2:30 PM – 3:30 PM, Moscone North/
South Exhibition Halls

 p. 19 JWST
 p. 28 Optics salaries
 p. 30 LEDs

SPIE staff are thrilled to be back in San Francisco serving the photonics community at the BiOS and Photonics West exhibitions. Credit: Joey Cobbs

continued on page 04

Smooth operator: Alexei Markevitch presents the cut 
quality achieved by IPG Photonics’ high-power fiber 
lasers. Credit: Joey Cobbs

For the full schedule, see the SPIE Conferences 
app. Some events require registration. 
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THURSDAY
EDITION

THURSDAY JANUARY 27,  2022

PHOTONICS
WEST
SHOW DAILY

Credit: LightPath Technologies.

THANKS FOR COMING—SEE YOU NEXT YEAR!

We very much appreciate 
all of the support this week 
from exhibitors, attendees, 
volunteers, and presenters. 
There’s nothing like coming 
home to Photonics West. 

— Kent Rochford, SPIE CEO

A higher power: fiber lasers at the cutting edge

31 January - 2 February 2023

SPIE Photonics West Show Daily 

Make the news at Photonics West 2023

•  extensive distribution during 
the Show

•  published on site and printed 
overnight, each day, every day

• latest news from the Show floor

•  planning for over 20,000 
attendees 
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Photonics West Show Daily 2023 - published on site each day

Fundamental to business 
development
Photonics West is a key industry event and will be a 
core component for any marketing plan aimed at driving 
business development, showcasing products and creating 
valuable lead generation for thousands of companies 
across the photonics industry as they look forward to 
reshaping their futures.

Bringing products to market and building footfall to your 
booth will be more essential than ever and one thing that 
you can be sure of is that demand for advertising and 
sponsorship opportunities will be high, with availability 
limited.

Delivering your marketing messages
By working in close partnership with optics.org you will 
be able to reserve space in the Photonics West Show 
Daily, the official daily newspaper for Photonics West, to 
ensure that your products, marketing message and brand 
are delivered to conference attendees each and every day 
of the show.

Essential reading
The Photonics West Show Daily will report the latest 
news from both the show floor and the conference and will 
be published daily with compelling up to date content and 
insight as the event unfolds. If you are launching a product, 
announcing a demo or you simply want to highlight your 
booth location there is no better way than taking space in 
the Photonics West Show Daily.

Massive daily distribution at 
exclusive locations
Distribution of the Photonics West Show Daily will be in 
prime locations accessible only by SPIE, including inside the 
Moscone Center in the Photonics West Registration areas 
and high traffic visitor areas, giving you more exposure to 
attendees than ever before. 

Back to business…
BiOS opens with exhibitors eager to meet 
their customers and showcase their latest 
products after a long hiatus.

Masks and hand sanitizers were prevalent on the BiOS exhibition 
floor at SPIE Photonics West this week – but so were the products, 
innovations, and customers that keep the industry growing. Exhib-
itors were happy to be back, relishing a long-awaited opportunity 
to re-convene and do business in person.

“I was very thankful that SPIE decided to hold Photonics West 
this year,” said Lumibird Regional Sales Manager Andrew Larsen. “I 
felt that it was important to get out in front of the customers again. 
We’ve had future conferences that have already been cancelled, so 

it was great for SPIE to make the necessary changes and take the 
necessary precautions to get us in front of customers.”

Since Photonics West 2020, there have been a number of vir-
tual conferences and exhibitions, but none of them were able to 

IN THIS ISSUE.

DON’T MISS 
THESE EVENTS 
TODAY.

SPIE, University of Rochester create $1M fund
On Monday, during the LASE plenary, SPIE, the international society 
for optics and photonics, and the University of Rochester announced 
the establishment of the SPIE Graduate Fellowship in Optical Sci-
ences and Engineering. The $1 million endowment — a $500,000 

gift by SPIE has been fully matched by the university — will provide 
financial assistance to selected University of Rochester graduate 
students at the Institute of Optics working towards their PhDs.

“The SPIE Graduate Fellowship in Optical Sciences and Engi-
neering will create transformative opportunities for PhD candi-
dates at Rochester’s Institute of Optics,” noted SPIE President Anita 
Mahadevan-Jansen. “Rochester has a long history of successful 
optics education and many of today’s leading optics researchers 
have emerged from its Institute of Optics. This endowed fund is a 
critical partnership between SPIE and the University of Roches-
ter, one that will help ensure that pipeline of leaders continues for 
generations to come.”

“We are so grateful to SPIE for making this kind of investment in 
graduate education in optics,” said Interim Director at the Institute 
of Optics Thomas Brown. “Our alumni have had important leader-
ship roles in SPIE through the years, and this will be a huge help in 
preparing the next generation of leaders in the optics community.” 

PHOTONICS WEST EXHIBITION
10 AM – 5 PM, Moscone North/South 
Exhibition Halls

JOB FAIR
10 AM – 5 PM, Career Hub, Moscone 
West, Level 1

NANO/BIOPHOTONICS
10:30 – 11:30 AM, Rm 207 Moscone 
South, Level 2

FIRST TIMERS MEETUP
10:30 – 11:00 AM, Membership Info 
Booth, Moscone West

STARTUP CHALLENGE: PHOTONICS 
STARTUP FUNDRAISING PITCHES
11 AM – 12 PM, Expo Stage, Hall DE

INDUSTRY INITIATIVES FOR 
THE COMMERCIAL QUANTUM 
INFRASTRUCTURE
2 – 3:30 PM, Quantum Hub Stage, 
Hall A Lobby

STARTUP CHALLENGE FINALS
2:15 – 4:15 PM, Expo Stage, Hall DE

PANEL DISCUSSION ON 
QUANTUM COMMERCIALIZATION: 
PHOTONICS FOR QUANTUM
4 – 5 PM, Quantum Hub Stage, Hall 
A Lobby

LASE POSTER SESSION
6 – 8 PM, Moscone West, Level 3

 p. 14 3D printing

 p. 19 Nuclear fusion

 p. 23 Lidar

BiOS welcomes visitors.  
Credit: Joey Cobbs.

continued on page 30

continued on page 30

(l-r) Thomas Brown, Kent Rochford,  
and Anita Mahadevan-Jansen. Credit: Joey Cobbs.

For the full schedule, see the SPIE Conferences 
app. Some events require registration.
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PHOTONICS
WEST
SHOW DAILY Credit: Microsoft

Light control: VitreaLab wins Startup Challenge
After a dynamic and focused pitch 
to a team of judges at the SPIE 
Startup Challenge, VitreaLab was 
announced as the winner of the an-
nual competition.

The company is a spin-off of the 
Vienna Center for Quantum Science 
and Technology, where the co-found-
ers both completed their PhDs in in-
tegrated optics. They are currently 
raising funds to help grow the com-
pany and further their technology, 
which has them hosting a booth on 
the Photonics West exhibit floor.

In a presentation titled Laser-Lit 
Chip for Display Applications Mon-
day afternoon, VitreaLab CEO and 
co-founder Jonas Zeuner presented 

IN THIS ISSUE.

DON’T MISS 
THESE EVENTS 
TODAY.

After getting listed on the NASDAQ (LAZR) and 
signing partnerships with major automakers, the 
Orlando-based startup is poised for a big year
Automotive lidar pioneer Lumi-
nar Technologies, Inc. has just 
announced a formal partnership 
with Mercedes-Benz to provide its 
lidar technology for the German 
carmaker’s next generation of pas-
senger cars, enhancing both safety 
and autonomy. 

Luminar CTO and co-found-
er Jason Eichenholz was walking 

the Photonics West exhib-
it when the Show Daily 
caught up with the SPIE 
Fellow to talk about the 
announcement. 

“This partnership is a 
landmark moment that 
shows how Luminar lidar 
is progressing from our research 

Lidar leader Luminar is keeping the wheels turning

QUANTUM WEST
9 AM – 6 PM, Quantum Hub Stage, 
Hall A Lobby

PHOTONICS WEST EXHIBITION
10 AM – 5 PM, Moscone North/South 
Exhibition Halls

JOB FAIR
10 AM – 5 PM, Career Hub, Moscone 
West, Level 1

MICROLED DISPLAY TECHNOLOGY
10:15 – 11:30 AM, Expo Stage, Hall DE

PANEL DISCUSSION ON 
INTEGRATED PHOTONICS
11:15 AM – 12:15 PM, Room 26 
Moscone South

CHARTING A COURSE IN 
THE PHOTONICS INDUSTRY
2 – 3 PM, Career Hub Stage, 
Moscone West

FROM CONSUMER TO SPACE, 
3D SENSING ADOPTION IS 
ACCELERATING
3 PM – 4:45 PM, Expo Stage, Hall DE

PRISM AWARDS
6 – 8:30 PM, Prism Award Stage, 
Moscone West, Level 2

OPTO POSTER SESSION
6 – 8 PM, Moscone West, Level 3
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 p. 20 Quantum

continued on page 29

continued on page 30

Startup Challenge winner, VitreaLab CEO Jonas Zeuner (center) receives his winnings. Credit: Joey Cobbs

For the full schedule, see the SPIE Conferences 
app. Some events require registration.
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PHOTONICS
WEST
SHOW DAILY Credit: NASA’s 

Goddard Space 
Flight Center.
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Luminar’s lidar under test. 
Credit: Luminar Technologies

IN THIS ISSUE.

DON’T MISS 
THESE EVENTS 
TODAY.Metal cutting and welding/brazing ac-

count for about half of the $6 billion 
generated annually in laser sales for ma-
terials processing. New tools described 
at Photonics West reflect technological 
advancements for metals processing that 
promise to keep the market strong.

Dahv Kliner from nLight outlined 
advanced metal processing enabled by 
fiber lasers with tunable beam quality. 
He noted that metal processing perfor-
mance depends on laser beam charac-
teristics: size, shape, and divergence.

The motivation for tunable beam 
quality is the necessity to optimize 
beam characteristics for major appli-
cations like cutting, welding, and addi-
tive manufacturing (AM), Kliner said. 
Beam size and shape are both critical 
for precise control of heat deposition 
into the workpiece.

Kliner said nLight has developed 
an all-fiber technology to enable rap-
id tuning of the beam characteristics 
directly from the laser. Advantages of 
the new system, he said, include no 
free-space optics, fast switching in less 
than 25 ms, more than 20 million beam 
changes with no change in performance, 
a versatile platform that includes a wide 
range of beam specs with different fiber 
designs and optimized beam sizes and 
shapes, and power scaling limited only 
by the silica fiber.

The system has three basic compo-
nents. First is a feeding fiber with mul-
tiple guiding regions. The beam is par-
titioned among the guiding regions and 
varying the partitioning enables tuning 
output beam characteristics. Second is a 
fiber that enables the beam to be shifted 

PHOTONICS WEST EXHIBITION
10 AM – 4 PM, Moscone North/South 
Exhibition Halls

FREE PROFESSIONAL HEADSHOTS
10 AM – 3 PM, Hall F

GOVERNMENT POLICY UPDATE
10:15 – 10:45 AM, Expo Stage, Hall DE

PHOTONICS MARKET UPDATE
10:45 AM – 11:15 AM, Expo Stage, 
Hall DE

EXECUTIVE INSIGHTS: EMERGING 
STRONGER FROM A PERIOD OF 
UNCERTAINTY
1 – 2:30 PM, Expo Stage, Hall DE

PHOTONICS WEST NETWORKING 
RECEPTION IN THE EXHIBITION
2:30 PM – 3:30 PM, Moscone North/
South Exhibition Halls

 p. 19 JWST
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SPIE staff are thrilled to be back in San Francisco serving the photonics community at the BiOS and Photonics West exhibitions. Credit: Joey Cobbs

continued on page 04

Smooth operator: Alexei Markevitch presents the cut 
quality achieved by IPG Photonics’ high-power fiber 
lasers. Credit: Joey Cobbs

For the full schedule, see the SPIE Conferences 
app. Some events require registration. 
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PHOTONICS
WEST
SHOW DAILY

Credit: LightPath Technologies.

THANKS FOR COMING—SEE YOU NEXT YEAR!

We very much appreciate 
all of the support this week 
from exhibitors, attendees, 
volunteers, and presenters. 
There’s nothing like coming 
home to Photonics West. 

— Kent Rochford, SPIE CEO

A higher power: fiber lasers at the cutting edge

New  
edition  

published 
daily 

Substantial
daily

distribution 

It’s where buyers  
come to buy
Industrial R&D, product engineers, and scientists from around the 
globe come together at Photonics West. In addition to companies, 
leading government and research organizations also send hundreds of 
attendees to learn what’s new. 

Figures based on 2019 attendance.

0 3,000 6,000 9,000 12,000 15,000

Electrical, Signal Analysis Equipment

Optical Fabrication Equipment

Nanotechnology Products

Materials, Abrasives, Chemicals

Displays

Electronic, Digital Imaging Equipment

Computing, Data Processing Hardware

Positioning Equipment

Spectroscopy Devices and Equipment

Microscopes

Electronic Components

Software

Optomechanical Components, Devices

LEDs, OLEDs, Non-Laser Light Sources

Test and Measurement Equipment

Optical Coatings, Thin Films

Fiber Optics and Accessories

Detectors, Sensors

Cameras and Imaging Systems

Optical Components

Lasers and Systems

The Photonics West Show Daily will provide 
you with direct access to your target buyers 
and should be considered integral to your 
Photonics West marketing plans. Guarantee 
greater exposure ahead of other exhibitors 
and give your company the recognition it 
deserves.

There are no substitutes

If it isn’t in the Photonics West Show Daily – then it 
isn’t official.
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Benefits of being seen in the Show Daily at Photonics West

Be a part of the most important
gathering of the year

Planning for 20,000
attendees in 2023

Expand your revenue and
your growth

Start your year off right at the leading photonics and laser event.

Photonics West historically attracts over 20,000 international attendees.

We look forward to seeing everyone again in San Francisco for the photonics 
industry’s premier face-to face, live event.

Reach the qualified audience attracted to this world-class event.

FEATURED TECHNOLOGIES:
ATTENDEE JOB FUNCTION FROM PREVIOUS YEARS:• Lasers and other light sources

• Laser accessories, laser systems

• Cameras and CCD components

• Fiber optic components, equipment, systems

• Optical components

• Communication

• Optical detectors

• High speed imaging and sensing

• Optical materials and substrates

• IR sources and detectors

• Electronic imaging components

• Optical coatings

• Lenses and filters

• Positions and mounts

22follow us on twitter @opticsorgoptics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   email: rob.fisher@optics.org
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Photonics West Show Daily 2023 - advertising opportunities

We are able to offer a wide range of advertising positions 
and sizes – in fact, something to meet every marketing need 
and budget. So whether you a looking for high-impact brand 
advertising or a new product advert to sit alongside relevant 
editorial, we have something for you.
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Deadlines 
Reservations Due: 14 January 2023 Materials Due: 14 January 2023   

Show Daily Rates

FULL PAGE
BLEED

AND
NON-BLEED

DOUBLE PAGE SPREAD
BLEED AND NON BLEED

HALF PAGE
HORIZONTAL

HALF 
PAGE

VERTICAL

THIRD PAGE
HORIZONTAL

THIRD PAGE
VERTICAL

QUARTER PAGE

JUNIOR AD COVER STRIP

Trim: 10.5”(w) x 13.5”(h)
Bleed: 10.75”(w) x 13.75”(h)
Max image area for non 
bleed ad: 9.75”(w) x 13”(h)
Rate: 
$7950/€7340/£6115

EIGHTH PAGE

Size: 4.5”(w) x 3”(h)
Rate: 
$1800/€1660/£1385 

Size: 7.25”(w) x 10”(h)
Rate: 
$6590/€6085/£5070

Size: 9.75”(w) x 2.5”(h)
Rate: 
$4950/€4570/£3810

Trim: 21”(w) x 13.5”(h)
Bleed: 21.25”(w) x 13.75”(h)
Max image area for non bleed ad: 20.5”(w) x 13”(h)
Rate: $14000/€12925/£10770

Size: 9.75”(w) x 6”(h)
Rate: 
$5950/€5495/£4580

Size: 4.5”(w) x 12.5”(h)
Rate: 
$5950/€5495/£4580

Size: 9.75”(w) x 4”(h)
Rate: 
$4950/€4570/£3810

Size: 3”(w) x 12..5”(h)
Rate: 
$4950/€4570/£3810

Size: 4.5”(w) x 6.25”(h)
Rate: 
$3950/€3650/£3040

Covers and Premium Position Rates

Inside Front Cover Inside Back Cover Outside Back Cover 
Rate: $11040/€10065/£8905 Rate: $11040/€10065/£8905  Rate: $11040/€10065/£8905

23follow us on twitter @opticsorgoptics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   email: rob.fisher@optics.org
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Photonics West Show Daily 2023 - advertising opportunities

As part of SPIE, there are many international exhibition, sponsorship, 
and advertising opportunities associated with SPIE events and SPIE 
Photonics Focus. Let’s talk about how we can create a multi-channel 
marketing campaign together!

Optics.Org Product Focus
Product Focus is a print publication from optics.org and will form part 
of the Photonics West Show Daily. It is the ideal place to announce a 
new product or to ensure your existing products get the visibility they 
deserve. If you are exhibiting at the Show, we will include your booth 
number in your advertisement making it easy for potential customers 
to find your products.

Eighth Page Product
Copy should not be more than 85 words.
Full company details should be provided 
plus any contact names.
Product photo size: 40mm x 30mm
Photo should be supplied as high-
resolution JPEG or EPS files. All image 
files must be 300 dpi minimum at above 
size and CMYK.

Rates - Optics.Org Product Focus Section

Eighth Page Product 
Rate: $1800/€1660/£1385

Eighth Page Product plus Star Product* on optics.org
Rate: $2250/€2075/£1730
*Star Products deliver homepage promotion and inclusion into the optics.org
section of Photonics West Show Daily.

Eighth Page Product 
plus  
Star Product* 
on optics.org
*Star Products deliver homepage 
promotion and inclusion in the 
optics.org section of Photonics 
West Show Daily.

Artwork Specifications 
Digital materials are required. Hi-res print-ready Acrobat PDFs 
preferred. Supply all ads with crop marks clearly indicated. Hard 
copy proofs are requested with all materials.

Accepted Native File Formats include (Macintosh platform 
only) Adobe InDesign, Illustrator, and Photoshop. PC-based files 
are not accepted. Please convert PC-based files to Illustrator 
EPS with fonts turned into outlines. Always include all fonts and 
supporting graphics.

Unacceptable Programs and File Formats: GIF, JPEG or PNG 
files are not accepted. QuarkXPress, Adobe PageMaker, Corel 
Draw, Microsoft Publisher, Microsoft Word, PowerPoint, or low 
quality PDFs are also not accepted.

Bleed Allowance: Full page ads require .125” bleeds ALL SIDES. 
Incremental ads (1/2 page, 1/4 page and cover strips) do not 
bleed and must be made to exact size. A 1/2 point keyline is 
recommended to outline all incremental ads.

Live Area/Safety Margin: Keep all live matter .375” from edge.

Color: CMYK only. RGB files are not accepted.

Graphics: Import images at 100% size and at 300 dpi resolution.

Fonts: Open Type or Postscript Type 1 fonts only. Provide all 
printer and screen fonts. Do not apply character-level styling in 
page layout application. Avoid using True Type or DFont fonts.

Proofs: High quality color proofs output at 100% showing crop 
marks.

Pick ups: Materials cannot be picked up from previous 
directories or from other sources. Please supply new files for each 
insertion.

Storage and Liability: Photonics West Show Daily does not 
store or return material after printing. Photonics West Show 
Daily is not liable for loss or damage of ad materials. Materials 
not prepared to Photonics West Show Daily specifications may 
incur additional charges and may sacrifice reproduction quality. 
Publisher is not responsible for incorrect or incomplete ad 
materials.
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optics.org AR|VR|MR focus 

optics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   fax: +44 (0)117 905 5331   email: rob.fisher@optics.org

AUTUMN 2021

Beyeonics deploying AR in 
battlefield and hospital – 

raises $36 million funding
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Delivering the latest 
AR, VR, MR related 
technology and 
applications news

•  the  official magazine for the  
SPIE AR|VR|MR Conference 
San Francisco, 23 - 25 January 2022

•  a magazine for AR,VR,MR hardware 
engineers and professionals

Publication and Editorial Schedule 2022

Winter Issue 
Published January 2022 
Booking/Materials Deadline: 23 December 2021

	Bonus Distribution: 
SPIE AR|VR|MR 23 - 25 February 2022
SPIE Photonics West 25 - 27 February 2022
SPIE Medical Imaging 20 - 24 February 2022

Spring Issue 
Published April 2022 
Booking/Materials Deadline: 4 March 2022

	Bonus Distribution: 
SPIE DCS  5 - 7 April 2022  
Defense+Commercial Sensing
LASER World of Photonics  26 - 29 April 2022  

Summer Issue 
Published July 2022 
Booking/Materials Deadline: 15 June 2022

	Bonus Distribution: 
SPIE Astronomical Telescopes+
Instrumentation  17 - 22 July 2022 
SPIE Optics+Photonics  23 - 25 August 2022

Autumn Issue 
Published October 2022 
Booking/Materials Deadline: 7 September 2022

	Bonus Distribution: 
VISION 4 - 6 October 2022
SPIE Photonex 30 Nov. - 1 Dec. 2022
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optics.org AR|VR|MR focus - advertising opportunities

We are able to offer a wide range of advertising positions and sizes – in 
fact, something to meet every marketing need and budget. So whether 
you a looking for high-impact brand advertising or a new product advert 
to sit alongside relevant editorial, we have something for you.

spie.org/xr2020

#SPIEXR

2–4 February 2020
THE MOSCONE CENTER 
SAN FRANCISCO, CALIFORNIA, USA

The Leading Event for XR Hardware

THIS PDF PROGRAM IS CURRENT AS OF  
21 OCTOBER 2019

Find complete, up-to-date information and  
create your personalized schedule at  

spie.org/xr2020
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As part of SPIE, there are many international exhibition, sponsorship, and 
advertising opportunities associated with SPIE events and SPIE Photonics 
Focus. Let’s talk about how we can create a multi-channel marketing 
campaign together!

Deadlines - Booking/Materials - See page 25.    AR|VR|MR focus Rates USD  Euros GBP 

Front Cover Strip $1340  €1030 £1250

Full Page  $1880  €1445 £1750

Half Island (Junior Ad) $1235  €1125 £995 

Half Page  $1020  €785 £985 

Quarter Page  $590 €455 £550

Third Page Horizontal/Vertical $840  €645 £780

Sixth Page  $500  €465 £385

Sixth Page plus Star Product on optics.org $675 €625 £520

Advertising Material
You can e-mail your copy and files to 
Rob Fisher at rob.fisher@optics.org
Copy should not be more than 85 words and full 
company details should be provided plus any 
contact names.

Product photo size:  
Minimum 35mm (w) x 30mm (h)

Photo should be supplied as high-resolution TIFF, 
JPEG and EPS files. All image files must be 300 dpi 
minimum at above size and CMYK. 

If time allows, your details will be checked by our 
production team to ensure that the dimensions, 
format, resolution, colour and fonts are set 
up correctly for printing, but responsibility for 
supplying correct files remains with the advertiser.

VAT
All UK advertisers are subject to VAT at 20%.

Terms and conditions
Advertising is accepted only on the basis of our 
“Conditions of acceptance for advertising”. 

For more information, contact the sales team or 
e-mail sales@optics.org

FULL PAGE
BLEED

AND
NON-BLEED

Trim: 210mm (w) x 297mm (h). 
Bleed: Allow 3mm all sides 
Type area: 180mm (w) x 267mm (h). 

HALF PAGE
HORIZONTAL

Size: 180mm (w) x 130mm (h).  
No bleed.

THIRD 
PAGE

VERTICAL

Size: 54mm (w) x 267mm (h).  
No bleed.

FRONT COVER 
STRIP

Size: 180mm (w) x 54mm (h). 

QUARTER
PAGE

JUNIOR/
ISLAND

Size: 86mm (w) x 129mm (h). 

Size: 117mm (w) x 198mm (h). 

SIXTH
PAGE

PRODUCT

Size: 86mm (w) x 84mm (h). 

26follow us on twitter @opticsorgoptics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   email: rob.fisher@optics.org
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AUTUMN 2021

focusVISION
25

Delivering the latest news from the Imaging and Machine Vision markets

Jülich Research Center 
develops novel infrared 
detector for smart phones
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optics.org VISION focus 

27follow us on twitter @opticsorgoptics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   email: rob.fisher@optics.org

Delivering the latest 
news on Imaging 
and Machine Vision 
applications and 
technologies

•  targeted at OEM’s and system 
integrators VISION focus puts 
your products alongside the latest 
imaging business news, market 
trends and product launches

optics.org media information 2022/23
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optics.org VISION focus

28follow us on twitter @opticsorgfollow us on twitter @opticsorgoptics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   email: rob.fisher@optics.org

VISION focus magazine delivers the very latest news on 
imaging and machine vision applications and technologies.  
Targeted at OEMs and system integrators VISION focus puts 
your products alongside the latest imaging business news, 
market trends and product launches.

optics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   fax: +44 (0)117 905 5331   email: rob.fisher@optics.org

WINTER 2019/20

focusVISION
24

Delivering the latest news from the Imaging and Machine Vision markets
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AR vision technology 
aids surgeons in 
operating theater

optics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   fax: +44 (0)117 905 5331   email: rob.fisher@optics.org

SPRING 2020

focusVISION
24

Delivering the latest news from the Imaging and Machine Vision markets
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Jenoptik Vector 
cameras to boost traffic safety in Vision Zero projects worldwide

optics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   fax: +44 (0)117 905 5331   email: rob.fisher@optics.org

SUMMER 2020

focusVISION
24

Delivering the latest news from the Imaging and Machine Vision markets
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UCLA researcher visualizes 
neural stem cell behavior on 
International Space Station

optics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   fax: +44 (0)117 905 5331   email: rob.fisher@optics.org

AUTUMN 2020

focus
VISION

24

Delivering the latest news from the Imaging and Machine Vision markets
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Zeiss installs shopfloor 
measuring solution for 

complete body inspection 
at e-car maker

4 new 
issues for 

2022

Circulation
l	 	 Distribution 11,500 industry professionals working thoughout 

the vision supply chain 
l	 	 	 Bonus print distribution at key exhibitions and events 

throughout the year 
l	 	 Promotion in the optics.org weekly newsletter – sent to over 

20,000 subscribers 
l	 	 	 Promotion on the optics.org homepage (over 12,000 monthly 

visits)
l	 	 Hosting on the optics.org website for 12 months

Target markets and applications
l	 	 	 High speed imaging
l	 	 Biomedical research
l	 	 Agriculture
l	 	 Security
l	 	 	 Transportation
l	 	 	 Industrial processes
l	 	 Quality control and Safety

Job Function
l	 	 Senior Management
l	 	 Design & Development/System Integration
l	 	 Manufacturing/Production Engineering & Quality Control
l	 	 Engineering Management
l	 	 Research & Development

Cost effective marketing 
VISION Focus is a digital magazine. We have no printing or 
postage costs and pass these savings onto you. Working in 
partnership with the optics.org website VISION Focus combines 
the best of magazine and web media to ensure a global presence 
at a fraction of the cost of other trade magazines.

VISION focus readership by job function

Sent out digitally to over 20,000 industry professionals every quarter VISION 
focus magazine is the most cost effective way to engage with potential 
buyers across a wide range of industries.  From automated production lines to 
biomedical research VISION focus delivers news relevant to your products.

VISION focus will enable you to promote your latest products, enforce brand 
and encourage direct contact at key times in the imaging and machine vision 
calendar. Ensure your latest product launches, press releases and in-person 
or virtual tradeshow attendance are seen by the key decision makers; from 
high speed industrial processes to biomedical imaging, security+defense and 
multispectral applications. We’ve got it covered! 

Working in partnership with optics.org, VISION focus guarantees exposure in 
highly relevant vertical markets, whilst also expanding product promotion to 
a wider audience and increasing the potential to reach new customers. optics.
org has over 30,000+ user visiting the site every month.

We all know that exhibitions and conferences are a crucial component 
of any marketing plan and that, for now, product and brand exposure at 
in-person events is limited but don’t let the reduction of physical events 
limit your marketing objectives and goals.  Digital and hybrid exhibitions 
and conferences now combine the best of both worlds and with new 
digital technology comes the benefit of no constraints by space or time. As 
we move into 2021 there has never been a stronger moment to drive your 
digital marketing strategies to put your company and products in front of key 
decision makers who are reading VISION focus.

Manufacturing/Design/Production Engineer

15%

48%

21%

4%

3%

3%

3%
1%2%

C-Level/Upper Management

Education

Consultant/Investor/VC/Financial

Marketing

Project/Program Management

R&D: Appication/Product 
Development/Applied Research

Lab Operator/Technician

Business Development

Publication and Editorial Schedule 2022
Winter edition Copy Deadline: 31 December 2021

l	 	Bonus Distribution: SPIE BiOS, Photonics West, SPIE Medical Imaging 
l	 	Editorial Focus:  industrial applications, sensing, biomedical analysis and treatments.
l	 	Published in advance of SPIE BiOS 22 - 23 January 2022, SPIE Photonics West 25 - 27 January 

2022, SPIE Medical Imaging 20 - 24 February 2022

Spring Edition Copy Deadline: 10 March 2022

l	 	Bonus Distribution: SPIE Defense+Commercial Sensing, Laser World of Photonics, CONTROL
l	 	Editorial Focus: aerospace and defense applications, associated research  

and development.
l	  Published in advance of SPIE Defense+Commercial Sensing 5 - 7 April 2022 , Laser World of 

Photonics 26 - 29 April 2022,  CONTROL 3 - 6 May 2022

Summer Edition Copy Deadline: 10 June 2022

l	 	Bonus Distribution: SPIE Astronomical Telescopes & Instrumentation,  
SPIE Optics+Photonics, SPIE Sensors+Imaging

l	  Editorial Focus: CMOS sensors, low light imaging associated research and development.
l	 	Published in advance of SPIE Astronomical Telescopes & Instrumentation, 19 - 21 July 2022,  

SPIE Optics+Photonics 23 - 25 July 2022, Sensors+Imaging 6 - 7 September 2022

Autumn Edition Copy Deadline: 2 September 2022

l	 			Bonus Distribution: VISION, SPIE Photonex  
l	  Editorial Focus: Machine Vision, high speed vision, industrial applications and processes.
l	 	Published in advance of  VISION 4 - 6 October 2022, SPIE Photonex 30 Nov. - 1 December 2022

Contact 
Advertising Sales Team  
tel: +44 (0)117 905 5330   
or  email: rob.fisher@optics.org
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optics.org VISION focus
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VISION focus Rates USD  Euros GBP 

Front Cover Strip $1235  €1140 £950

Full Page  $1625  €1500 £1250

Half Island (Junior Ad) $1295  €1195 £995 

Half Page  $1020  €940 £785 

Quarter Page  $590 €545 £455

Third Page Horizontal/Vertical $840  €775 £645

Sixth Page  $500  €460 £385

Sixth Page plus Star Product on optics.org $675 €625 £520

2x insertions = 10% discount from rate card cost
4x insertions = 20% discount from rate card cost

Advertising Material
You can e-mail your copy and files to 
Rob Fisher at rob.fisher@optics.org
Copy should not be more than 85 words and full 
company details should be provided plus any 
contact names.

Product photo size:  
Minimum 35mm (w) x 30mm (h)

Photo should be supplied as high-resolution TIFF, 
JPEG and EPS files. All image files must be 300 dpi 
minimum at above size and CMYK. 

If time allows, your details will be checked by our 
production team to ensure that the dimensions, 
format, resolution, colour and fonts are set 
up correctly for printing, but responsibility for 
supplying correct files remains with the advertiser.

VAT
All UK advertisers are subject to VAT at 20%.

Terms and conditions
Advertising is accepted only on the basis of our 
“Conditions of acceptance for advertising”. 

For more information, contact the sales team or 
e-mail sales@optics.org

FULL PAGE
BLEED

AND
NON-BLEED

Trim: 210mm (w) x 297mm (h). 
Bleed: Allow 3mm all sides 
Type area: 180mm (w) x 267mm (h). 

HALF PAGE
HORIZONTAL

Size: 180mm (w) x 130mm (h).  
No bleed.

THIRD 
PAGE

VERTICAL

Size: 54mm (w) x 267mm (h).  
No bleed.

FRONT COVER 
STRIP

Size: 180mm (w) x 54mm (h). 

QUARTER
PAGE

JUNIOR/
ISLAND

Size: 86mm (w) x 129mm (h). 

Size: 117mm (w) x 198mm (h). 

SIXTH
PAGE

PRODUCT

Size: 86mm (w) x 84mm (h). 

VISIONfocus

optics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   fax: +44 (0)117 905 5331   email: rob.fisher@optics.org

WINTER 2019/20

focusVISION
24

Delivering the latest news from the Imaging and Machine Vision markets

Im
ag

e:
 m

et
am

or
w

or
ks

.

AR vision technology 
aids surgeons in 
operating theater

optics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   fax: +44 (0)117 905 5331   email: rob.fisher@optics.org

SPRING 2020

focusVISION
24

Delivering the latest news from the Imaging and Machine Vision markets
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Jenoptik Vector 
cameras to boost traffic safety in Vision Zero projects worldwide

optics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   fax: +44 (0)117 905 5331   email: rob.fisher@optics.org

SUMMER 2020

focusVISION
24

Delivering the latest news from the Imaging and Machine Vision markets
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UCLA researcher visualizes 
neural stem cell behavior on 
International Space Station

optics.org:   Contact Rob Fisher, Advertising Sales  tel: +44 (0)117 905 5330   fax: +44 (0)117 905 5331   email: rob.fisher@optics.org

AUTUMN 2020

focus
VISION

24

Delivering the latest news from the Imaging and Machine Vision markets
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Zeiss installs shopfloor 
measuring solution for 

complete body inspection 
at e-car maker

4 new 
issues for 

2022
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optics.org VISION focus eNewsletter
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The VISION focus eNewsletter sends a targeted message 
directly into the inbox of key decision makers from the 
imaging and machine vision markets. 

VISION focus eNewsletter enables you to promote the latest 
products, show attendance and establish your company brand as an 
essential business partner.  The VISION focus eNewsletter will push 
traffic directly to your website and encourage direct engagement.

VISION focus eNewsletter - online dates

l	 	17 January 2022

l	 	30 March 2022

l	 	6 July 2022

l	 	28 September 2022

Handy hint. eNewsletter Banners used in conjunction with leader or 
skyscraper banners on optics.org ensures month long brand visibility 
with a focused marketing message to drive traffic to your site.

* Publisher’s own data

distributed to

11,000 +
subscribers*

VISION eNewsletter Rates USD  Euros GBP 

Top Sponsor   $975  €885  £785

Editorial Sponsor $800  €730 £645

Whitepaper Sponsor $705  €650 £540 

Product Sponsor $540  €500 £415 

Top Sponsor Position

Editorial Sponsor Position

Whitepaper Sponsor Position

Product Sponsor Position
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optics.org career center - the leading recruitment resource
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Job Posting 

180-Day Internship Posting 
l	 	 Position will appear online for 180 days
l	 Resume search access not included

Single 30-Day Job Posting 
l	 Job runs online for 30 days
l	 Includes resume database search access

Single 60-Day Job Posting 
l	 Job runs online for 60 days
l	 Includes resume database search access

Two 30-Day Job Posting Package 
l	 Each job runs online for 30 days
l	 Includes CV/resume database access for 180 days
l	 All jobs must be posted within 180 days of  
 purchase date

Three 30-Day Job Posting Package 
Features as above 

Five 30-Day Job Posting Package 
Features as above

Unlimited Job Package 
l	 Each job runs online for 30 days
l	 Includes CV/resume database access for 365 days
l	 All jobs must be posted within 365 days of  
 purchase date

Job Posting Add-on 

Featured Job  
Give your job more exposure!
l	 Each ‘Featured Job’ will appear for 30 days
l	 A ‘Featured Job’ will be highlighted in the jobs 
 listings giving you a better opportunity to get 
 your job seen

Employer Branding 

90-Day Square Banner Ad  
Distinguish yourself among other employers,  
recruiters and agencies by providing a  
customized advertisement that attracts top  
quality candidates to your organization.
l	 Square Banner Ad (200 x 200 px ad appears on jobs landing page for 90-days)

90-Day Leaderboard Banner Ad 
l	 	Leaderboard Banner Ad (468 x 60 px ad appears  

on jobs landing page for 90-days)

Job Fair Package 

   
Upcoming Job Fairs:

l	 Photonics West - 25 – 27 January 2022, San Francisco, USA
l	 Defense & Commercial Sensing - 5 – 7 April 2022, Orlando, USA
l	 Optics+Photonics - 23 – 25 August 2022, San Diego, USA

Contact 
Rob Fisher Advertising Sales  
tel: +44 (0)117 905 5330      
email: rob.fisher@optics.org

The optics.org career center is the leading 
recruitment resource for companies and 
professionals in the optics and photonics 
community.

Optics.org has partnered with SPIE, the international 
society for optics and photonics, to connect the 
industry’s top talent with the industry’s top employers. 

If you’re recruiting there is only one place to look. The 
optics.org career center provides:

l	 	 Online Job board
l	 	 Advertising opportunities
l	 	 Job Fairs
l	 	 Access industry news articles and recruiting advice
l	 	 Training videos and much more...

Demographics
71% of candidates hold a Masters Degree or higher.

Traffic
Over 7,600 registered users.

Monthly Web Statistics
Optics.org
40,000+ unique visitors
96,000+ page views 

All jobs posted on the optics.org career center will 
appear on SPIE.

Double the exposure for one price!

SPIE Career Center
15,000 unique visitors
35,500 page views 

As part of SPIE, there are many international exhibition, sponsorship, and advertising 
opportunities associated with SPIE events and SPIE Photonics Focus. 
Let’s talk about how we can create a multi-channel marketing campaign together!


