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CIRCULATION READERSHIP

PRINT ©
READERSHIP 105,347 82,117 350,000

South China Morning Post Sunday Morning Post South China Morning Post &
(Monday - Saturday) Sunday Morning Post combined
Headquartered in Hong Kong, our teams span across
Asia and the United States, working together to
connect with news consumers around the world. We ,
are committed to informing and inspiring through 34%
journalism of the highest standards. 29% 4.70/02
30 to 39 Female
Our vision is to “ Elevate Thought “ and our mission is
to “ Lead the global conversation about China. 40 to 49
We develop news content 24/7, driven by world-class
journalists, editors, visual artists, photographers anc AGE GENDER
videographers, all guided by the principle of “Truth anc
Fairness”.
POSITION QUALIFICATION PURCHASING POWER FAMILY
SCMP reaches an influential readership everyday with
our flagship product the South China Morning Post. We | — -I @ D
also attract millions of eyeballs monthly through the ® i
SCMP.com digital platform. From desktop to mobile
site and mobile app to tablet, we offer the delivery 430/02 530/02 340/02 580/02
options that give your brand the exposure you need. Professional / Managers / University Monthly Household Income Children
Executives / Traders / Proprietors or above HKS$60,000 or above in Household

Leverage SCMP’s extensive resources and relationships
to create the connections you want, and influence the
demographics you need.

B scMP ADVERTISING

sources:
1. Average Net Circulation Per Issue, Print and Digital Editions, HKABC Audit Jul-Dec 2016

2. Print Readership, 2020 Q4 Nielsen Media Index, Hong Kong Report
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Amongst local and international daily print publications, we have the highest number of readers with...

Senior and influential Affluent and Ifrequent business- or
) : : Luxury product users first- class travellers &
business executives keen investors

stayed in luxury hotels

The Ipsos Global Business Influencers (GBI) survey
Is the world’s leading study tracking the media,
business, financial, luxury, and travel habits of
the most senior global business executives. GBI

is the industry currency survey of reaching and Personal net Premium car

understanding this audience globally across worth of USS3m+ worth >US$150k
17 countries.

10+ hotel night stays for
business/leisure

6+ investment/ Fine jewelleries worth
financial products >USS10k

C-suite job level

First/business class
business/leisure trips

Property Watch
worth of USS2m+ worth >USS10k

Source:

Global Business Influencers Survey 2020 (Print edition): Hong Kong Report/Ipsos
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South China Morning Post

MONDAY, DECEMBER 3,

WILL BEUJING LET
GO OF MARKETS?

Latest in our series on the 40th
anniversary of China’s opening up

> FOCUS A6-7

2018

FAERR

Joseph O’Brien will be pitted against his
father Aidan at HK International Races

> SPORT B14

WWW.SCMP.COM

ZOOMING IN ON AN
INVISIBLE WORLD

Photographs reveals the life of a
Filipino domestic worker in HK

> ASIA A10

G20 SUMMIT

’:..‘

President Xi Jinping (front left) and his US counterpart Donald Trump (second from right) face each other along with their delegations, during their dinner on the sidelines of the Group of 20 summit in Buenos Aires, Argentina. Photo: AP

XI AND TRUMP AGREE TO TRADE WAR TRUCE

Leaders end their G20 discussions with a 90-day halt on further tariffs, in
return for Chinese promise to negotiate purchase of more American goods

Zhou Xin in Buenos Aires
and John Carter

Presidents Xi Jinping and Donald
Trump agreed to a 90-day trade
truce to allow for further talks to
address US concerns, after China
committed to buying a “very
substantial” amount of American
exports, the White House said ina
statement late yesterday.

Chinese officials said the
country would buy more prod-
uctsfrom the United States tonar-
row the bilateral trade gap.

At the same time, Trump
agreed to postpone a scheduled
increase in tariffs next month on
US$200billion in Chineseimports
while talks to address American
concerns about Beijing’s trade
practices took place.

If there s no deal at the end of
the 90-day grace period, the US
will increase tariffs on the US$200
billion in goods from 10 per cent
t0 25 per cent. The negotiations,
and therefore the 90 days, were to
beginimmediately.

Hong Kong business leaders hopeful but

ila Siu
phila.siu@scmp.com

HongKong's business leaders are
cautiously optimistic about a 90-
day trade truce agreed by China
and the US, hoping the disputes
can be settled within the time
frame as some ponder relocating
factories to Southeast Asia.

For Danny Lau Tat-pong,
honorary chairman of the Hong
Kong Small and Medium Enter-
prises Association, the truce is
music to his ears.

But Lau, who like many other
Hong Kong businessmen runs
factories in Dongguan city on the
mainland, yesterday made clear
he would not immediately drop
his plans to relocate his alumin-
ium workshops to Southeast Asia.

“Iwill still continue to conduct
feasibility studies on the reloca-
tion. I may still move some factor-

DIGEST

Bid to tone down weddings

Weddings have become the latest target for

reform on the mainland, reflecting

government concerns the ritual has become
extravagant and, in some cases, immoral. The
wants people to

celebrate ina more traditional way. > CHINA A8

Ministry of Civil Affairs

FULL COVERAGE

Atruce, nota peace treaty > A3
Markets tipped to be ‘elated’ > A3
Malbec and steaks > A3

G20 communique cut >A3

Keeping up appearances> A4
Thestyle of the first ladies > A4
How trade war has unfolded > A4

Editorial, Harry's View > A12

It’s an incredible
deal. What I'd be
doing is holding
back on tariffs.
China will be
opening up

U.S. PRESIDENT DONALD TRUMP

ies, not all of them, to Southeast
Asia,” Lau said.

“Of course, the truce is good
news to me. But we'll have to see
how things go in the 90 days.”

President Xi Jinping and his
United States counterpart Donald
Trump agreed to the truce follow-
ing a meeting at the G20 summit
in Buenos Aires, Argentina.

Hong Kong’s commerce min-
ister, Edward Yau Tang-wah, said
the latest development would
help easepressureonthecity's ex-
portvolumes in the current quar-

i
The truce may ease pressure on
the city's export volumes.

Yunfeng moves into insurance

Yunfeng Financial Group, backed by Alibaba
Group Holding executive chairman Jack Ma,
willuse fintech to sellinsurance products of
recentlyacquired MassMutual Asia, filling the
gap in the Hong Kong-listed firm's portfolio,
chiefexecutive Li Tang said. > BUSINESS B1

“President Trump and
PresidentXih dtoimme-

Foreign Minister Wang Yi said
that China would also gradually
solve the “legitimate concerns” of
the USside, but did not elaborate.
He added that both sides would
keep negotiating towards “re-

i alladditional tariffs”.

them as cither “agreeable for mu-
tual concession”, “negotiable” or
“unacceptable”.

Itadded that the US had also
“positively addressed” what
Beijing saw as “long overdue”

diately begin negotiations on
structural changes with respect to
forced technology transfer, intel-
lectual property protection, non-
tariff barriers, cyber intrusions
and cybertheft, services and agri-
culture,” the White House said.

“Both parties agree that they
will endeavour to have this trans-
action completed within the next
90 days. Ifat the end of this period
of time, the parties are unable to
reach an agreement, the 10 per
cent tariffs will be raised to 25 per
cent.”

As part of the ceasefire deal,
China agreed to buy a “very sub-
stantial amount of agricultural,
energy, industrial, and other
product from the United States to
reduce the trade imbalance be-
tween our two countries. China
has agreed to start hasi

Xi and Trump had “friendly
and candid” talks over dinner and
reached an “important consen-
sus”, Wangsaid.

byWashington.
In addition to trade, Trump
and Xi discussed other i S,
including the US opioid crisis. Xi
agreed to designate fentanyl as a

Dinner di ions about de-
escalating tensions lasted an hour
longer than expected. Both sides
appeared satisfied at the end of
the gathering, when applause was
heard in the room.

“It’s an incredible deal,”
Reuters cited Trump as saying on
Air Force One. “What I'd be doing
is holding back on tariffs. Chi
will be opening up. C
gettingrid of tariffs.”

He said that under the deal,
China would buy a “tremendous
amount of agricultural and other
product” from the United States.
“I'll have an incredibly positive
impact on farming,” Trump said.

InChina,a ywide-

agricultural product from our
farmers immediately.”

However, theexactvalueofthe
purchases had not yet been
agreed, the White House said.

ter and the next. “The biggest
worry was a big increase in tariffs
atthestartofnextyear could affect
the number of orders,” Yau said.

Despite tensions brought on
by the trade war, Yau said addi-
tional orders had put export fig-
uresin positive territory this year.

In a blog post published yes-
terday, written before the 90-day
truce was announced, Financial
Secretary Paul Chan Mo-po said
he did not expect a single meeting
between the twoleaderstoresolve
every problem.

“However, wealso donothave
to think too pessimistically about
the future. On the one hand,
[China] has stressed all along the
country will continue to reform
and open up, in a bid to improve
the business environment to at-
tractforeign investment,” he said.

“Ontheother, the concernson
interest rate [rises] and the trade
conflicts have already caused the

ly carried by state media and gov-
ernment social media accounts
said China had subdivided 53
“structural issues” raised by the
US into 142 items, and classified

cautious

US stock market to drop quite no-
ticeably. Once the trade conflicts
escalate further, there could be a
more substantial impact on the
US’ investment atmosphere or
evenits economy.”

Irons Sze Wing-wai, the Chi-
nese Manufacturers’ Association
of Hong Kong permanent honor-
ary president, was optimistic
about where the talks were going.
“The truce is a chance for the US
and Chinato finally setup a chan-
nel to see how they can settle their
differences once and for all,” he
said.

JimmyKwok Chun-wah, of the
Federation of Hong Kong Indus-
tries, said local companies with
factories on the mainland had
rushed to send their products to
the US before January 1 to avoid
the 25 per cent tariffs originally
scheduled to come into force
then, adding that he hoped the
truce would lastlonger.

Chu disqualified from poll

Lawmaker Eddie Chu Hoi-dick has been
disqualified from runningin a rural
representative election, after an electoral
official said he had “implicitly” maintained his
support for Hong Kong’s self-determination
since 2016.>CITY C1

after com-
plaints that inadequate regula-
tions were hampering American
efforts to stem the flow of
synthetic opioids from China.
Meanwhile, Wang said the US

had agreed to honour the one-
China policy regarding Taiwan,
although the White House state-
ment did not mention this.

The US has in the past ac-
knowledged the one-China posi-
tion without recognising Beijing’s
sovereignty over Taiwan.

China also support

tech firms. Xi said that he was
“open to approving” the acquisi-
tion by US semiconductor com-
pany Qualcomm of Dutch chip
maker NXP, according to the
‘White House statement.

Beijing had blocked the deal
on antitrust grounds, and
Qua then abandoned the

for Trump meeting North Korean
leader Kim Jong-un for a second
time, with Wang saying the US
had shown appreciation of
Beijing's role in helping to push
the North on denuclearisation.
The trade deal also gave new
hope to a potential merger of hi-

proposal, soitis unclearifit willbe
revisited.

Amid reports of the US tight-
eningits visa policy for mainland
scholars and students, Xinhua
quoted Trump as saying to Xi that
the country welcomed Chinese
students.
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South China Morning Post
- Main
Our new Monday to Saturday Main section is brighter, easier

o0 navigate and features insightful and up-to-date news,
analysis and commentary.

The most widely read section of the newspaper.

Connects our readers with relevant news, analysis, features and
columns spanning Hong Kong, the Mainland China, Asia and
the world.

Daily sections include: Leading the News, Focus, Hong Kong,
China, Asia, World and Opinion.

Monday to Saturday.

BUSINESS

Mandatory Provident Fund makes
gains for 13th consecutive manth

Hang Seng Inden Close 12 248520 Down 15654

CHINA AND ITALY
READY FOR BATTLE

suinish
of hit

RETAILING BI FEMSIOMNS THE ¥WIEW B5

PROPERTY DIGEST

HKMA FIRM ON MORTGAGE POLICIES  smstera”™

Chief executive Norman Chan rejects calls For relacatbon measures, says market still too ‘overheated'

Y

AKE'S VIEW

Matbs on rail link
puts profit forever
out of reach for HK

Leshi debt estimate
fusedls stk sell-off

Add up the ever-growing numibers and we
coume o i oss of HESE 1S hillion a year

Thailand expects more
tourists from China

inan plas 18 Iniradu ey than b0 elertriccar medels in China By 1022 a5 0 caiers b sewimnasatal by awre barpers., ©oons e

Nissan bets 60b yuan on China’s drive for green cars

In other words,
profitahility is

not eight years
away. It isnot 50
yvears away. It is
forever away

@ M5S0 hil

South China Morning Post -
Business

Hong Kong’s business leaders need a source of information
they can trust, which is why the South China Morning Post is
the number one publication for Hong Kong’s business elite.

» Covers major business stories, industry updates, management
issues, legal advice, executive moves and more.

- Monday to Saturday.

> advertising.scmp.com B3 advertising@scmp.com
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South China Morning Post

South China Morning Post Tuesday, February 6,2018 (3
DIRECTORY . LOCAL EDITION
Professional Services — VL P s st L - S . D:l South China Morning Post | Weather: 24-29°C. Sunny periods. Humidity 70-100% @: To ,‘;g;‘ng‘ﬁjf’;&}g

REPORTERS' CLUB
A video helps people living
in small spaces stay active

Corporate Formation Immigration

Hong Kong Immigration Services
(Managed by Ex-Immigration Official)

« Fast Bank Account Opening

« Company Secretarial Services
« Registered Office & Business Address
» Account & Tax Consultancy Employment - investment - Dependant - Defacto Partner - P.R. - Appeal - Ere.
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= Professional & Reliable Service at Lowest Price
US & HK Tax

o Email: ssles@upertmuwr.zz
www.yp.com.hk/switfp Tel: 2566 4799 legemper

RECOURCE 2523 8979 * Big 4 Experience  » Reasonable Fee Travel 11
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Travel VIP

& 180 5290800

usA HKD $29,800
Pustralia HKD $19,800
Europe HKD $26,800

@ ssz2s220m28 DD 4852 9669 0338
&8 booking@viptravelhk.com
69 www.viptravelbk.com

2910 7777
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Plan to stop Hong Kong s
schools using Zoom app g

FACE OFF pY
Will RTHK lose viewers X
as TVB axes its shows? |

LATITUDE i
Chinais starting &, /5"
to choose cheese <

Find the right tone

For Paper 2 of the English HKDSE, you must consider the target audience and adjust
the way you present your feelings to suit each piece of writing, says Wong Tsui-kai

hewriting portion of the
I English HKDSE exam, Paper 2,
counts for a full 25 per cent of
the entire grade. Young Post spoke to
Patrick Chan of Beacon College, Alan
Chan of King's Glory Education and
Eric 5o from Modern Education for
their tips and tricks on writing well.
0ne common point that all
three tutors emphasise is to be
awareof the tone you need to take
and the target audience of the
piece of writing.
They all say you need to adjust
your level of formality depending
on the purpose of the piece. In
addition, you also need to keep
the tone consistent through the text.
For example, a report or proposal
would requires a formal tone, while a
personal letter would be casual, and
aspeech is somewhere in the middle.

Those are high-
value topics and
knowing them
will help in other
papers as well

Alan Chan suggests revising six
formats: letters to the editor,
propasals, reports, personal letters,
speeches and business,/formal
letters. “Those six are high-valug
topics and knowing them will help in
other papers aswell, such as the
listening exam,” he says.

“Some students think thereis no
point revising for the writing paper
because you can'timprove. | think it

is the best paper to study for
improvement. You can study the
format.”

Remembering who you are
writing for is also essential. “For
example, writing for the school
magazine is not the same as giving a
formal speech. That would dictate
whether you write about pop culture
or refer to current affairs,” he says.

In Part B, students must answer
one of eight questions, each based on
one of the three (or more) elective
modules they studied But Chan says
to consider all the questions, and not
just those covering “your™ modules.

“Don’t limit yourself. Look at all of
the options. It's not about which one
you feel comfortable doing, its about
getting a good grade.”

Solists several common mistakes
students make in their exams, calling
them “old problems”. These are:

» subject pranouns - he, she, it - and
pluralisation

eparts of speech: nouns, verbs and
adjectives;

swriting run-on sentences, and using
100 many commas,

“Unlike in Chinese, you also need
10 use conjunctions, " he says.

Sosays it is also very important to
write content that matches the
question. “For example, in 2019, it
was listed very clearly what you had
todo. If it says ‘explain’ or ‘elaborate’,
make sure you do that.”

Patrick Chan advises students to
spend 50 minutes.on Part Aand 70
minutes on Part B. “Remember this
includes proofreading,” he adds.“You

must read the questions carefully
and look at keywords to
understand your role and the
purpose of the writing,” Chan
says. “Speeches are quite likely
this year.”

Using a speech given by
the chairmanof a
schoal’s 3
parent-teacher
associationasan
example, he
explains the key ‘
things to keep inmind.

“Firstis your role.
Youare aparent
giving aspeechto -

other parents, nota

student or teacher, +
souse that tone. Give

yourself arole,asa

father or mother of

children, to make it more
convincing.”

A good speechis interactive, he
says, not like a letter, “You can use
rhetorical questions and pretend you
areobserving the response of the
audience,” he advises. “For example,
you cansay 'l see X inthe audience’,
where ‘X" would be most of you
nodding or shaking your heads or
raising your hands.”

Amore formal piece of writing
like an opinion piece or a proposal
will require more formal word
choices, Chan suggests some useful
phrases to remember for formal
writing are “it is suggested that”, “itis
proposed that™, or “with a view to”™.

Finally, check your spelling!

Edited by Pete Spurrier

Young Post
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Valley seeing Stars

Tony Cruz’s smart type runs at the city track for the first time after competing in the four-year-old series

HAPPY VALLEY BEST BETS

Racing Editor Racing Writer Form Guide Editor Racing Writer Statistics Editor Online Commentator

(g‘* & ) %

- = b 9 L L)
TURIN REDSTAR-R7 (7) ORIENTALELITE - R6 (1) ZHANJIANGROCKS-R8(9)  ZHAN JIANG ROCKS - R8 (9) NORDIC WARRIOR - R3 (5) LOOK ERAS -R2 (1) NORDIC WARRIOR - R3 (5)
Owes punters after Wonwith plentyinhandlast  No luck last start but still Agood thing beaten last Won well when taking out Knocking on the door this Solid win last outing and
disappointingshowinglast ~ startand getsanothergoin  rattled home - he looks startand can win with the first race at Conghua season and can salute with looks capable of further
start but can bounce back thegrade ready towin unimpeded running and looks hard to beat Joao Moreira aboard improvement

COURSE: TurfB  GOING:Good  EXOTICS:  SIXUP:3-8 1STDT:3,4 2NDDT:6,7 TREBLE:6,7,8 TT:4,5,6(NoJackpot)

Racing Post

Directory

Pick a winner with Racing Post, the South China Morning
Post’s comprehensive race-day companion to Hong Kong’s
most popular sporting pastime.

Reaching 90 per cent of Hong Kong’s secondary schools,
Young Post is an English-language learning tool and a
fun, stimulating, educational read that generations of
Hongkongers have grown up with.

Published in an easy-to-read format, these sections give

specialised information from Monday to Saturday. + Preview and background stories, trackwork and barrier-trial

coverage, full form guides, form comment by professional
analysts, and incisive race-by-race analysis, along with advice
from Hong Kong’s leading tipsters.

. Property, Motors and Boats, Notices and Services Guide all School distribution.

delivered to specialist markets for focused marketing.

Tabloid.

« Customer ads featuring in such a focused section providing our
readers an invaluable resource for these sectors.

Everyday, from Sunday to Friday. . Tabloid; published on every racing day, Wednesday, Saturday

Full circulation on Sunday. or Sunday.

 Published in the Business section from Monday to Saturday.

@ advertising.scmp.com B3 advertising@scmp.com
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FRIDAY, FEBRUARY 23, 2018 WWW.SCMP.COM

= SPECIAL REPORT =

Sunday Morning Post

WEW.S(MP.CON

IS IT REALLY THE
YEAR OF THE DOG?

South China Morning Post : Sunday Morning Post - Main

- Special Reports

BUSINESS
REPORT

OF INFLATION

115 crunc

Mia Cooper, the mother of a 9-month-old
daughter, wins the 5ai Kung 50

SOUTH KORE

REGION’S SECURITY KEY
TO ECONOMIC GROWTH

markets, but w

* THIS WELK IH ARiA * POET MASATINE

ACCIDENT

DEATH AND HORROR ON THE 372

KME bais reterning
From Sha Tin rces
Migis oivto s side whike
going around a bemnd,
lEvimigg 18 diael amel
more than G0 infured

Sunday mornings are the perfect time torelax and catch up with
the news at your leisure.

South Korea, the US and Asean must improve their strategic cooperation to tackle
security concerns in the South China Sea and Korean Peninsula, writes NAZVI CAREEM

The Association of Southeast
Asian Nations (Asean) has
enjuyed deep economic ties with
South Koreaand the United
States for decades.

South Koreaistheregion's
second-largest trading partner
while the USis the fourth-largest
for the 10 members states.

While economic relations
remain robust, itis in regional
security that the three sides can
increase collaboration, says Lee
Jae-jyon, senior fellow at the
Asan Institute for Policy Studies
think tankin Seoul.

“There's potential for
strategic and security
conperation,” says Lee, referring
to Asean-South Korea hilateral
relations. “Economic and socio-
cultural cooperation is doing
well and once governments pave
the wayfor [it] it's the private
sector that will move ahead with
cooperation. [But| security and
strategic cooperation s different.
From the beginning to end, [this|
is the role of the governments.”

Leead ‘What are the
shared interesis? Both Korea and
Asean face huge strategic
uncertainties coming from the
superpower rivalry [between
China and the United States]

“Maybe even the joint efforts
of Asean and Korea are unable to
compete with the superpowers,
but definitely the combined
efforts can enlarge regional
influence and help protect the
smaller countries’ autonomous
strategic space in the region, as
well as make their voices heard.”

He says South Korea’s
relationship with the US s
limited to security of the Korean
Peninsula against the threat of
North Korean leader Kim Jong-
un's Communist regime, while
its ties with Asean are mostly
economic and socio-cultural,
with few discussions on security
orstrategic matters.

Lee belies atitwould be
hugely beneficial if the US linked
its alliance with South Koreato
its existing, strong economic ties
with Asean. “|South| Korea does
not understand [the|potential [it
has| tobe a regional actorina
strategic sense,” he says.

‘Asean [seems to have this
view that other major powers,
suchas the US, China, Indiaand
Japan, are crucial for its sirategic
interests, while South Korea is
that significant

“The US pushed South Korea
to [take on a more] responsible
[role onwider regional security
issues, which South Kore:
not quite ready to take on.”
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Moon Jae-in at the

US Vice-President Mike Pence (left)
imited onl

hetween the

v
mattersin Peninsula, says Asan In:

Lee says the one issue

unifying the interests of all three
-South Korea, the US and Asean
- is the South China Sea (SC
‘where China is seeking to exert
more control over areas claimed
by several Asean countries

South Korea has generally
maintained an arms-length
approach, butits is directly
affected, he says.

“Koreahas ahuge stake in the
SCS, buttoa degree is
constrained [if| taking a strong
stand,” he says. “In principle,
Koreais not supporting any
parties in the territorial dispute,
butis clear that the issue has to
be governed by relevant
international laws and that
freedom of navigation should be
guaranteed in the SC

“Beyond that
active

ding joint
patrols, is not able] option at
the moment. “[Also], Asean

countries are not that confi
1guess, about Korea making any

Y

aningful contribution to the
S issue, given its limited
iegic leeway

Economically, one of the
foundations of the relationship
between Asean and South Korea
is the Asean-Republic of Korea
Free Trade Agreement, which
has been in effect since
December, 2005,

The FTA, which covers goods
and trade in services and
investment, aims to remove
tariffs on almost all goods,
liberalise trade in services and
expand investment agreements
to provide protection to Asean
investorsin South Koreaand
South Korean investors in Asean.

Atthe 49th Asean Economic
Ministers’ Meeting in the
Philippines in September 2017,
theregion’s economic ministers
also reiterated their
commitment (o the Asean-Korea
Free Trade Area, set up 14 years
ago, which is an agreement that
allows traders and exporters to

enjoy preferential tariffs and set
the stage for the FTA
Since the FTA came into
effect, Asean-Korea bilateral
trade has increased 92.3 per cent
toreach US$118.84 billion in
2016, up from US$61.81 billion in
2006. Foreign direct investment
(FDI) flows from South Korea to
Asean have reached an annual
average of US$6 billion overthe
past10yearsup to 2016 - a5.4
increase in the 10 years before
the agreement.
“Asean took its position as
Korea's second-largest trading
partner and Korea's second-
largest investment destination,”
Asean said in ajoint statement.
“AmongAsean's dialogue
partners, Korea maintains its
position as Asean’s fifth-largest
trading partner and Asean’s fifth-
largest external source of FDL”
Two-way trade between the
US and Aseanin 2016 totalled
Uss211 .8 billionand the USwas
Asean’s third-largest sourceof

hang Winter Olympics on Sunday, but the relationship
stitute for Policy Studies’ Lee Jae-jyon. Photo: EPA

ith total inflow of US
.65 hillion.

Ttwas noted at ameeting in
Manila in Novemnber 2017, held
tocommemaorate the 40th
anniversary of Asean-US
Dialogue Relations, that US
exports o i have supported
maore than 000 jobs in the US
and nearly 42,000 UScompanies
export more than USS100 billion
worth of goods and servicesto
Asean countries each year.

“US companies invest more
inAsean thanin any otherarea
in Asia, " said Philippines
President Rodrigo Duterte, who
chaired the meeting.

“We are comumitted to
continue strengthening Asean-
US economic ties by increasing
two-way trade and investment.”

On February 15, the two
entities signed the US-Asean
Connect agreement, astrategic
framewark that would deepen
the US’ growing economic
cooperation with Asean.

Tech-savvy nation
has much to offer

LeeHillchoi

South Koreais often overlooked
by Western enterprises when
they are looking for a business
hub in Asia. Surrounded by
superpowers China and Japan,
andwith its neighbour inthe
north regularly overshadowing it
in the mediain times of rising
palitical tension, the land of K-
Pop culture is not alw.
obvious choice for international
businesses to set up shop.

However, South Korea has
much to offer. According to 2016
gross domestic product (GDP)
figures by Britain's Foreign and
Commonwealth Office, the
nation is the world's 11th-largest
economy, and the fourth largest
in Asia. This nation of 50 million
people is known for its tech-
savvy population and general
wealth—unsurprising fora
country thatis home to global
brands Samsung, LG and
Hyundai.

The country tops the
Organisation for Economic
Cooperation and Development’s
(OECD) 2011 PISArankings for
digital literacy among 16
participating nations, including
HongKong, Itsinfrastructure
includes the world's greatest
broadband penetration,
accordingtothe UK's
Department for International
‘Trade iformerly known as the
UK Trade Investment).

There are several cities that
are equipped to serve as
dynamicenterprising hubs for
foreign businesse:

The capital Seaulis the
argest commercial centre in
South Korea with a population
about 10million, with various
industrial clusters bordering the
outskirts of the city. Seoul
National Capital Area
{Sudongwon) has more than
25.6 million people, accounting
for more than halfof the
country’s residents, and is
considered the world's second-
largest metropolitan area. This
areaalso incorporates most of
Gyeonggi province and Incheon
city.

The second largest
metrapalis in the cauntryis
Busan, which contains the
world’s ifth-largest port. Its
skyline isfull of skyscrapers, such
asthe 110-floar tall Lotte Super

profile international business
and sports events.

Another important seaport—
and key transport hub—is
Incheon, South Korea's third-
largest urban area, which forms
partof the Seoul National Capital
Areawhere global businesses are
based around Songdo
International Business District,
considered one ofthe “smartest”
cities in the world and the
sovereign state’s first free
economic zone. Some peaple
have described the hi-tech city-
which is built on reclaimed land
—as the “smartest smart city in
the world”. Another hi-tech
locale is Daeguwith a population
of 2.5 million known forits
technology as well as fashion and
textiles indus|

The country’s logistics centre
is Yeongjong. Atleast, itaims to
be for the international
COMITErCe COMUTUNICY.
Connected to Incheon
International Airport, this island
issituated off the west coast of
Incheon city. Expansion plans
for the airport may benefit this
site asit means the creation of a
special economic zone, a free-
trade zone and international
business district. The project
involves the construction of
Terminal 2, which was
completed this year in time for
the 2018 Winter Olvmpics.

The promise for smart
technologies was keptas the
facility integrated 24 full-body
scanners and 63 self-chi
counters. The new U
hi-tech terminal is reputedly
able to service 18 million
passengers a vear. The ing
invisitors this month will
Seoulaswell as PyeangChang
where the Winter Olympics
continues until Sunday.

Chungju International
Airport is the closest airport to
the Osong Bio-Technopolis
biocluster that is acknowledged
to be South Korea's health
industry hub, 170km south of the
capitalin Chungcheongbuk-do.

The special zone is designed
to attract foreign direct
investmentin a 4.6 million
square metre site, where foreign
companies investing in the
complex range of tax
benefits from the local
government, including a
possible exemption from rent
and corporate taxes of up to

Tower, and regularfy hosts high-

seven years.

Peter sabine

South Karea adopted high speed
internet and associated
technologies early, makingita
perfect fit for cryptocurrency. By
some estimates, three out of 10
workers have invested in
cryptocurrencies, Kim Kyoung-
s00, head of Ether Lab, a leading
blockchain research centre in
South Korea, says the countryis
the perfect testing ground for
digital currencies.
“It'snowonder that
cryplocurrencyis so popular in
South Korea,” hes ‘The
market is more information-
sensitive than any other market
And South Koreais the world's
largest IT powerhouse, the flow
ofinformationis faster than
anywhere else in the world.”
The digital currency has
gained somuch traction that the
term “Bitcoin Zombie” is the
phrase of the day, with reference

The Korean won is reputedly the third most traded national currency
for bitcoin, and its popularity shows no sign of abating. Phato: Alamy

toinvestors who enthusiastically
trade notoriously volatile
cryptocurrencies and hardly get
anysleep. “Korean young people
are enthusiastic about
cryptocurrencies because of fast
access of information such as

internet news,” says Kim
Kyoung-soa. Korea’s Bithumb
ranks among the world’s top 10
eryptocurrency exchanges,

Signs that an overheating
market would lead toa
cryptocurrency crackdown were

brewing in late 2017, when Prime
Minister Lee Nak-yeon related
speculation about
cryplocurrencies (o crime and
pyramid schemes, a concern
shared by many countries
including China, which has
moved towards a complete ban.

South Korean Strategy and
Finance Minister Kim Dong-
yeon said in late January there
would be no such ban, despite
noises from other officials,
“There waslittle preparation and
research to study such arapid
growth of blockchain technology
and crvptocurrency, and the
drastic changes affected the
stock market, the current stable
economic system, and
international remittances,” says
blockchain expert Kim Kyoung-
500.

The government has moved
to prevent the use of anonymous
bank accounts to trade
cryptocurrencies, and South
Korean cryptocurrency

exchanges are implementing
“know-your-customer” (KYC)
procedures. “Itis worrying that
Ponzi schemes or other pyramid
swindlers have caused many
investors to suffer. The South
Korean government and
regulators are expected to draw
up appropriate and effective
regulations to protect the
interests of investors,” Kim
Kyoung-soo says.

Despite the risks, new users
are movingin, Some analysts
have placed the Korean won as
the third most traded national
currency for bitcoin, and the
popularity shows no sign of
abating, in spite of high profile
hacks on digital token
exchanges

Japanese excha
Coincheck had US$530 million
waorth of digital tokens siphoned
from its accounts, affecting an

December 2017 aSouth Korean

cryptocurrency exchange Youhit
lost 17 per cent ofits total digital
assets ina hack, with parent

i fi

cryptocurrencies in Korea. “A
recent survey of 2 000 young
Americans found that more than
30 per cent prefer to invest in
Bitcoin to gold or stock
investments,” he says, “As can be
seen from these surveys, the
popularity of cryptocurrencies
will continue to grow. Large
publicblockehains, suchas
Bitcoin, Ethereum and Bitcoin
Cash, willlead to the influx of
funds onissues such as ETF
listings.”

Reports say the country is
considering a system based on
NewYork's BitLicense model,
which onlyallows exchanges
that have applied for alicence to
trade cryptocurrencies. This
entails more reporting
requirements, anincrease in

minimum capital expenditure,
and institutional frameworks.
The uncertainty over these
developments may hold the
cryplocurrency model in Karea
back for the present as many in
the global cryptocurrency
community see the model as
expensive, overbearing and
infringing upon privacy.

“About 3 million people in
South Korea, or 8.5 per cent of
the total population, have
invested in cryptocurrency,”
says Kim Kyoung-soo. “The
government is heading toward
regulating the cryptocurrency
market, butitis not providing
precise guidelines.”

“The exchanges are not
closed arrestricted to
purchases,” Kim Kyoung-soo
says. “Existing investors are
continuing to invest in
blockehain technologies and the
eryptocurrency market, and [
think the barriers will gradually
fall apart.”

B scMP ADVERTISING

These sections make sure special interests get the attention they
merit. These professional reports cover a wide range of subjects
from trade and industry topics to lifestyle themes, and national
days to destination guides, these reports are eagerly anticipated
by readers and trade professionals alike.

ur Special Reports target specific audiences and create the
advertising-friendly platform to help you aim at focused and
niche markets.

Themes include:

Awards & conferences « Lifestyle
 Banking & finance « Property
Country reports « Sports
» Education  Technology

 Energy & utilities + Travel

« Healthcare Watches & jewellery
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TICKETS ON SALE NOW!

Featuring the famaus Song DONT CRY FOR ME ARGENTINA,
this iconic show bruly promises fo be THE THEATRICAL EVENT OF THE YEAR!
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unday Morning Post gives our leisurely Sunday readers

top local and global news, thought-provoking opinion and
feature articles, and a more in-depth look at the week’
Important stories.

. Every Sunday.
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THIS WEEK IN ASIA

Sunday Morning Post e Sunday Morning Post
- This Week In Asia g - Post Magazine

This Week in Asia is a compact news digest that helps business
elites keep pace with fast changing times and available in print
or on the web, scmp.com/thisweekinasia.

SR Hong Kong’s most prestigious Sunday magazine is now even
eating : : .
a retreat glossier and more compelling for readers and advertisers.

thor Rajeev Balasubramany

. Insider tips for enjoying Asia’s most exciting city. Fascinating features
from around the world and a Lifestyle section that’s full of the best that
ite has to offer.

« Amust-read publication delivering an executive summary on the
weekly whirlpool of business news around Asia and China.

WHOSE
TURN TO
LEAD?

B « INMA Global Media Awards 2017 : Best New Print Product

IN INDONESIA'S
ELECTION REMATCH

 Post Magazine has a long shelf lite in readers’ homes that ensures
maximum exposure for every client’s advertising.

Published as a special supplement to the Sunday Morning Post.

. Every Sunday.
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STYLE

The city’s most insightful guide to the world of culture and
luxury. The monthly magazine offers an insider’s look at the
things that matter to purveyors of luxury: the business of
style, the excitement of celebrity, and the subtleties of a
cultivatehad lifestyle.

STYLE’s website is the South China Morning Post’s flagship
portal to the world of luxury, with breaking news and feature
articles onfashion, celebrity, art, tech, food and wine, travel and
luxury goods.

STYLE is truly in a class of its own.

» Full circulation with South China Morning Post

« Monthly

ANTY

TWENTY-FOUR

South China Morning Post

XXIV

This timepiece-focused luxury publication has been a huge
success, reaching the city’s most affluent and discerning
consumers.

Through in-depth interviews and insightful features, XXIV tracks
the lifestyles of Hong Kong’s most influential personalities,
profiling their personal successes and particular choices of
luxury wristwatches. XXIV caters directly to both Hong Kong’s
top consumers as well as upscale mainland visitors, including
business travellers.

« Distribution: South China Morning Post print subscription and selected
VIP database including entrepreneurs, executive management of
HK-listed companies and professionals. Also available at selected
membership clubs, high-end residential clubhouses and private jets.

 Annually - November

@ advertising.scmp.com B3 advertising@scmp.com
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LuxeHomes Annual

This bilingual publication maps the new landscape
of Hong Kong’s luxury property market, from the
traditional elegance of luxury apartments and houses,
to the cool and contemporary new developments in
old and new parts of Hong Kong. This guide is a useful
reference for those looking to buy, rent or enhance
their homes.

« Distribution: South China Morning Post print subscription
and selected database including major property agencies,
developers, top management, state owned enterprises and
multinational executives in mainland China. Also available
at selected restaurants & cafés, fitness centres, spas &
beauty salons.

 Annually - Fourth Quarter
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FEEL RIGHT AT HOM

HONG HONG 1+ MAINLAND 1 GOUTHEAST AGlA

At Your Service

The most comprehensive guide to serviced apartments in Hong
Kongand China, covering Beijing, Shanghai, Guangzhou, Shenzhen,
and other second-tier cities, as well as major Asia cities including
Singapore, Malaysia and Thailand.

Owners of top quality serviced apartments seeking top quality
tenants cannot afford not to be featured in this exhaustive almanac
packed full of all the information decision-makers need.

Completelistingsofapartmentsbydistrict, details of rates, facilities,
room arrangements and value-added services. Available in both
print and online editions, a dedicated website at scmp.com

« Distribution: South China Morning Post print subscription and selected
database including top management, heads of HR / administration of
multinational companies, Chamber of Commerce and Consulate in Hong
Kong. Also available at selective international movers in Hong Kong,
mainland China and Southeast Asia for free distribution

« Annually - June

HOME

ESSENITIALS

2020

Home Essentials

Deliver great insights and ideas to elite homeowners,
interior designers, developers, architects and other
professionals, Home Essentials covers the latest trends
andtopicsinhomedecoration, electricappliances, building
methods and materials. From art to antiques, bathroomsto
bedding, furniture to furnishings, Home Essentials is more
than just a shopping guide.

« Distribution: South China Morning Post print subscription
and selected database including property agencies, developers,
interior design houses and prestigious architecture firms. Also
available for pick up at best-known shopping malls for home
& furniture.

 Annually - December
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100 Top Tables

The annual guidebook is customised to appeal to discerning
consumers keen and able to spend on luxury cuisine, including
CEOs and executives of listed companies, and members

GOOD -= | Good Eating
EATING

THE GO-TO GUIDE FOR THE BEST FOOD AND DRINK IN HONG KONG AND MACAU

Good Eating explores new themes and takes readers into the
heady world of Hong Kong’s ever-changing dining landscape.
Each issue has a different theme, offering gourmet dining with

apIny Suluig auld v - 120Z S319V.L dOl 001

recommendations on cuisine and restaurants. of professional associations, private clubs and other elite

. Full circulation with South China Morning Post To P organisations. It will cover 100 top restaurantsin Hong Kong and

Macau in seven categories: Chinese, French, Italian, Western,
 Quarterly - April, June, September, November TABLES Steak & Grill, Japanese and Asian.

4 \'. b7}
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Distribution: Hong Kong: South China Morning Post print subscription
and selected VIP database including business owners, listed
companies, professionals, entrepreneurs and C-suite readers.

g

Macau: Selected membership clubs and deluxe restaurants.
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Annually - March

South China Morning Post
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South China Morning Post

Good Schools Guide

Kindergartens 2019/20
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= Curriculum options = After-school activities Directory of
=Study paths = Case studies local and non-local

= Admission tips = Parenting advice kindergartens in Hong Kong

Good Schools Guide-
Kindergartens

The only directory you’ll need to navigate through the
kaleidoscope of schooling options for kindergartens and
playgroups, this guidebook gives you an in-depth look into
the curricula, Free Quality Kindergarten Education and
tips in choosing the “right” school. The carefully crafted
school profile section covers basic information, school fee
and admissions details of every preschool in Hong Kong,
accordingtoinformationbythe EDBandfirst-handresearch.

Advertising and exhibition package is available, for more details about placing your
advertising, contact us.
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International Schools

2018/19

« Admission tips * Curriculum options
« Study paths * School directory

International Schools Guide

This is your map through the flourishing international
education landscape. Covering all international schools in
HongKongfrom preschooltohighschool,theguideincludes
a section of comprehensive updated profiles which will give
you an idea of what to expect in terms of subject choices,
schoolfeesandsoon.Essentialapplication,importantdates
and curricula lists will be helpful to potential international
schools’ applicants.

Advertising and exhibition package is available, for more details about placing your
advertising, contact us.

iy
Education

THE ANNUAL POSTGRADUATE GUIDE 2018

EMBRACING
TECHNOLOGY

Professional Education

Featuring postgraduate programmes offered by local and
overseas universities, the guide provides insights from
professors and industry insiders on the career prospects
of professional degrees, latest trends in the economic
climate and tips in applying for top universities.

» Distribution: South China Morning Post print subscription.
Available for pick up at airport lounges in Hong Kong, selected
private clubs, co-working spaces, premium bookstores, career
centre in universities (SAO) and sending to selected Head of
HR/Admin Directors.
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Private Banking Directory

Catering to Hong Kong’s top segment of elite investors, bankers
and captains of industry, this listing directory is created to be
the city’s most comprehensive reference on Private Banking.
The directory spotlighting ultrahigh-net-worth demographics
including must-read topics on banker movements, new
banking products, insider interviews, profiles of major financial
institutions, and much more.

» Designated circulation with SCMP at strategic locations, luxury
serviced apartments as well as South China Morning Post print
subscriptions. Also sending to selected database including investors,
business owners, entrepreneurs and C-suite readers.

« Annually - June

Christmas

Acomprehensivepublicationfortheholidayseasonthatfeatures
festive family events and drinking and dining promotions across
thecity, as well as hot travel destinations. Served as the ultimate
holiday gift guide, it provides fashion inspiration for the holiday
season with interviews with tastemakers and trendsetters.

» Full circulation with South China Morning Post

 Annually - December
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SOllth China Morning Post South China Morning Post
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The South China Morning Post also offers innovative and The South China Morning Post offers highly visible, cost-effective
and eye-catching solutions in our daily and Sunday editions

attractive special advertising formats in daily and Sunday
editions which help you to impress our readers. Contact us to to promote brands and products in style, and help them to fight

discuss any more creative solutions you may have in mind. PAG E for a share of the advertising landscape.
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SCMP & Sunday Morning Post (Annual contracts) Post Magazine
Discounts will be given to all advertisers (only principals and their subsidiaries; Contracts enjoying frequency discounts must be completed within 12 months.
51% owned or above) who contract for advertising on an annual basis in the
South China Morning Post and the Sunday Morning Post. Contracts are effective Insertions (based on full page) Discount
from the date of signing or later as requested. A 5 £0%
12 5.00%
The net cost of all special executions will count towards the annual total net spending of the ” —
client for contract fulfilment.
24 10.00%
The volume discount is not applicable when the special discount offered is higher than the 36 12.50%
volume discount. 48 15.00%
The volume discount is excluded in Directory, Notices, Classified Property, Church Notices and
Personal Announcements. .
Other discounts
Officially registered non-profit organisations and charities may qualify for
HK$350,000 2.50% 3 discount.
HKS710,000 5.00%
HK$ 1,400,000 7.50% Jetatls on application.
HKS2,600,000 10.00%
HKS4,300,000 12.50%
HKS6,800,000 15.00%

" Net advertising expenditure in the South China Morning Post and the Sunday Morning Post, excluding spending in the Post Magazine,
Classified Post, Jiu Jik, scmp.com, SCMP mobile and tablet editions, cpjobs.com, Morning Studio and outdoor billboard advertising - after
volume discount, agency commission and any other special discount.
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Digital formats for film output and electronic transmission requirements

The graphic and design department of the South China Morning Post
will only accept files in the following digital formats:

1. Allimages should be in PDF version 1.4.

Proofing guidelines
a) Progressive colour proofs should be supplied on 45gsm newsprint.
b) Proofing direction of the advertisement should correspond with the

Biodcsieet [l 2. All Images should have a resolution of 300dpi. running direction of the press.
Column height >4cm 32cm 3. All digital files must be saved in CMYK colour space (RGB and c) Colour sequence of proofing should follow the ink sequence on the
Columns to a page 7 5* Pantone colours are not acceptable). press: magenta, cyan, yellow and black.

* Except Directory

Points to note

1. All text should be created outline. Owing to licence issues, the
Artwork Team does not accept client requests to install new fonts. If texts

d) Proofing densities for each colour should match the actual density on
the press.

Process colour

Max. solid density at 65,000 CPH

SCMP/ Sunday  Religious Notices / ) . havenotbeen converted, the closestmatchingfontwill beused. Therunning
Morning Post Cinema Ad DIy EEsh Py test, its layout and the original formatting might be altered and errors could Magenta 0.68
OCCur.
1 column 4.3cm 3.4cm 3.0cm 3.0cm 4.8cm | | | o Cyan 0.1
2. Allimages should be in regular size and bleeding is not necessary. Vellow 0.68
2 columns Jcm /em ©.5¢cm 0.5¢m 10em 3. Colour proof must be provided for all digital files. Black 0.98
3 columns 15.7¢em 10.6cm 9.5Cm 9.5Cm 15.2em 4. The Maximum file size is 150MB. Measured on Dainippon Screen DM400 densitometer
4 columns 18.4cm 14.2cm 12.7cm 12.7cm 20.4cm 5. All black colour text should be made in (K100).
= columns 5% 1em 17 8erm ecr L6 Ocrr N 6. Allfontsizes should not be less than 6 points and lines are 0.3 points or e) The ink used for proofmg should matc.h the cqlpur set estabhshed
above. for the press. Proofing houses can obtain quantities of the required
6 columns 27.8cm 21.4cm 19.2cm 19.2cm n/a Upload Website process colours from the SCMP at cost.
7 columns 32.5cm 25¢m 22.5¢m 22.5cm n/a adportal.scmp.com (Select Ad Material Upload) f) Proofs that do not meet the basic criteria outlined above will be
: T misleadingandthe SCMP will notbe responsibleforthose thatare unsuitable
8 columns n/a 28.6cm 25.7cm 25.7cm n/a Colour separation gwdellnes for oress iference P
a) ApplicationofPCRtechnigueswithamaximumaggregatecolourlaydown |
9 columns n/a 32.2cm 28.9cm 28.9cm n/a . . . . 2
not exceeding 250% in any single area of the illustration is recommended.
10 columns n/a n/a 52.2cm 52.2¢m n/a b) Al separations must compensate for the dot gain profile on
Centrespread 66.4cm n/a n/a n/a 54.0cm newsprint (approx. 25% - 28%).
c) Screenruling 100 Ipi.
Deadlines
SCMP & Sunday Morning Post o com
Bookings: Cancellations: Post Magazine >¢ p.ﬁo
: . : . Cancellations:
Written confirmation of orders must be received by the Advertising & Marketing Front page / main section P3, Subject to 100% penalty charge”® Bookings: Subiect to 100% v chareeh
Solutions Department no later than 5pm, 3 days prior to publication. ROP ..o eeessessssssssss s sssssssssssssssee 5 days” 2 weeks prior to publication SRIEL TR TR PRSI ERATER
All bookings are subject to availability. SOt COlor / FUlLCOLOT ..o 7 days* Material: > working days”
Personal Announcement: Prime POSItIONS | e, 10 days” 7 days prior to publication This policy applies to both banner-type and eDM orders
For Tuesday to Friday insert .. 3pm on day before publication Main section P5/ P7/ Back page/ Specific page number 1 month* Cancellation:
For Sunday & Monday insertion ..., Friday, 3pm ROB ......ooooeeeceeeeesee e sssssssssssssssssssse 2 weeks”
Materials: Prime POSItIONS ... 6 weeks”

All materials must be delivered to the Advertising & Marketing Solutions Department.

Digital files (requiring proofing by the SCMP) ...,
Full colour 2 days

Black & white/spot
For Monday insertion

APenalty charge of booked insertion  *Prior to publication / material deadline / campaign date
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CONTACTS

SCMP ADVERTISING - PRINT MEDIA KIT 2021

Headquarter China Singapore United States
Hong Kon : : :

g g Beijing Bureau & Sales Office Singapore Sales office New York Bureau

: : : . Rm. 3-5, Tower D, Guanghualu SOHO 2, 160 Robinson Road, #21-09 SBF Centre, 142 W 57th Street, 11th Floor, New York,
South .Chma MOmmg Post PUI?“SherS Limited No. 9 Guanghua Street, Singapore 068914 NY 10019, USA
Advertising & Marketing Solutions Department Chaoyang District, Beijing, China 100020 Tel: (65) 6734 8628
Tel: (86) 10 6502 5109 Email: ams.singapore@scmp.com Washington D.C. Bureau
19/F, Tower 1, Times Square, Email: amschinasalesteam@scmp.com 1875 K Street NW, Washington, D.C.
20006, USA

1 Matheson Street, Causeway Bay,

Shanghai Bureau
Hong Kong

Unit 106, 15F, Yueshang Plaza,
No.1 Wuning South Road,

Tel: (852) 2565 2435 Jingan District, Shanghai, China 200042

Fax: (852) 2565 5380

: . . Guangzhou Bureau
E-mail: advertising@scmp.com 8

Rm. 1209, South Tower, World Trade Centre,
371-375 HuanShi Dong Lu, Guangzhou, China,
510095

Shenzhen Bureau

Rm. 65-66, Level 13, Kerry Plaza, Tower 3, 1-1
Zhong Xin Si Road, Futian District, Shenzhen,
China, 518048

l SCMP ADVERTISING @ advertising.scmp.com B3 advertising@scmp.com



