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Rugged Lifestyle,
Refined Tastes
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Everyday, affluent and adventure seeking consumers turn to 8 ' =) = N |

Men’s Journal for informative content on the newest travel
trends, gear and aspirational stories. These consumers set
themselves apart from other media consumers with enthusiast
foundations in the outdoor world that are coupled with refined
ifestyle tastes.
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Rugged and Refined On Every Platform
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Tablet Social

Accidents happen. From pro climbers to casual day-hikers, playing in wild open spaces can be

dangerous. Luckily, in some areas, there are organizations to help you get home safely if

Social Influencer

MONTHLY REACH: 14.1 MILLION

Source: Facebook Business Insights and Sprout Social February 2021, Google Analytics 3 month avg. (Dec 20-Feb 21), Doublebase 2020



CAPABILITIES INCLUDE:

Marketing Capabilities

VIDEO ¢ EVENTS : INFLUENCER i NATIVE ¢ CUSTOM
PRODUCTION | ~ TALENT | &BRANDED |  PRINT
% % ~ CONTENT

Men’s Journal provides custom integrated marketing
strategies for partners that address their specific priorities
and are designed to:

v 3 4 3 4
Maximize awareness, . Leverage the unique . Provide tangible,
excitement and . editorial perspective . measurable results with
trial among target . of Men’s Journal in . creativity, originality
consumers . supporting our partners : and efficiency.

. goals and objectives

e ey iyl
e e
——

3 g . T : 1= i R - =
™" MBS MICHAELCHERMOW . =
- JOURRAL __

.14 S WHATLE CIEACed WD -
[ ) . L1 ] = - Talla
ﬁ [N PO T L} W ﬂ Pl Lher, 185 [ e .
- - we b e onAR i e e L Ay, o d gk

Sam cossman
. By far the best duffel I’'ve ever owned.
| take this on all my adventures. ead to

EddieBauer.com and use code #MJAT to LS
get 20% off your Maximus Duffel, courtesy Classic Gifts That Never Go Out of
of my friends at @eddiebauer | #ad Style
#MaximusDuffel | A
GO0ODa




Print Snapshot

Adventurous. Active. Affluent.

Rate Base

1,000,000

Audience

2,490,000

M/F %

89/11

Median Age

43.6

Median HHI

$94,034

Time Spent - minutes

33

Source: MRI Fall 2020 Print + Digital Readers




Digital Snapshot

A powerhouse of influencial consumers

Unique Visitors

5,100,000

PVs
83,000,000

M/F%

62/38

Median Age

38

Median HHlI

$121,941

Avg. Min Per Visit

2.1

Source: Google Analytics and comScore Media Metrix 3 month avg. (Dec 20-Feb 21), Avg. Monthly Page Views
and Minutes Per Visit Google Analytics 3 month avg (Jan-Mar 21).




Men’s Journal 2021 Editorial Calendar
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-—~ JANUARY/FEBRUARY

MARCH/APRIL

Renewal = he Spring Gear Issue
Begin 2021 with a commitme ing you need for a year of adventure, whether you’re
well-being for yourself_- {oliig

AD AND MATERIALS CLOSES
ON-SALE: 5/14/21

SEPTEMBER/OCTOBER

JULY/AUGUST

The Perfect S ummer Style & Pesign

A guide to Ilvmg your best Summer ever from A to Z. A deep dive into gear pushing the boundaries of style, design, perfor-
AD AND MATERIALS CLOSE: 5/21/21 mance, and function in sport, technology, automotive, home, and more.
ON-SALE: 7/16/21 AD AND MATERIALS CLOSE: 7/23/21

ON-SALE: 9/17/21



General Rate Card

RATE BASE: 1,000,000
4C FULL PAGE 2/3 PAGE 1/2 PAGE 1/3 PAGE COVER 2 COVER 4
OPEN | 210,830 . 168,000 . 126,000 . 84,005 : 230,995 : 262,500
3X | 205,800 164,660 123,495 82,330 1L tes3 e L 2508 i
6X | 201,585 161,270 120,955 80,640 - —
9x | 197,380 157,875 118,830 78,940 - -
12X | 193,185 154,560 115,945 77,245 — -
15X | 191100 152,865 114,670 76,435 — —
' | i 18X | 188,940 151,170 113,400 75,545 - -
21X | 186,900 149,470 112,140 74,760 - —
: L R | 24X | 184,780 147,855 110,855 73,930 — —
(ROCKWELL Wl oS |
GREAT LEADING MAN g 3 Excfﬁsm? B&W FULL PAGE 2/3 PAGE 1/2 PAGE 1/3 PAGE
OTTEST F e I OPEN | 188,975 151,170 113,400 75,600
- ‘ N CRAIG | 3X | 185,220 148,115 111,145 74,00
:{, / i ] 6X | 181,385 145,145 108,865 72,575
ST 9X | 177,650 142,130 106,610 71,045
2 '. 12X | 173,870 139,095 104,320 69,560
18X | 171,965 137,590 103,195 68,805
g 24X | 170,095 136,060 102,065 68,050
MMMHV U I 30X | 168170 134,535 100,925 67,295
. 36X | 166,320 133,045 99,790 66,530

Fractional Premium = 20%



Print specs | BLEED TRIM NON-=BLEED

FULL PAGE 8.25" x 11.125" 8" x10.875" 7.5" x10.575"
TWO PAGE SPREAD 16.5" x 11.125" 16" x 10.875" 15.5" x 10.375"
1/2 PAGE HORIZONTAL 8.25" x 5.687" 8" x 5.437" /.5" x 5.125"
1/2 PAGE HORIZONTAL SPREAD 16.5" x 5.687" 16" x 5.437" 15.5" x 5.125"
1/2 PAGE VERTICAL 4" x 11.125" 3.75" x10.875" 3.625" x 10.375"
2/3 PAGE VERTICAL 55" x 11.125" 5.25" x10.875" 5125" x 10.375"
1/3 PAGE VERTICAL 2.75" x 11.125" 2.5" x10.875" 2.25" x10.375"
BINDING METHOD: . LINE SCREEN: . ALL FILES SHOULD BE
Perfect Bound : 150 line screen for covers : LABELED WITH:
;133 line screen for body ;1 Advertiser/Client
TRIM SIZE: : : 2. Production contact
8" x 10.875" :  ACCEPTED DIGITAL FILES: . (name & phone number)
: ¢ PDF-Xla, no native files accepted . 3. Ad Agency contact
F_ o Pz e LIVE AREA: : e One ad per file only :  (name & phone number)
PA‘I‘RI[:K b ) SRl ovT0 All type or graphics not intended . Files must be composite : 4. Vendor contact
. "Aﬁ”ﬂ“ﬂ BRAIN to trim should be positioned %" : (all colors on one page) : 5. Return address
DEMPSEY ‘ ELLEHRESSCANE. in from all bleed edges . e Ad orientation: right reading, . 6. List of contents
ON FAST CARS, L = <=~- . portrait mode (no rotations), : 7. Issue printing
B MOUNTAINS, N0 [ - |’|!( T GUTTER SAFETY: . 100% (actual size) ;
YOURTV iy 7 IBH}RW O Headlines: %" each side : e Standard trim and bleed marks : ADVERTISERS MUST UPLOAD ADS
IS “Illll BRATE of the gutter :  must be included in all separations | THROUGH THE AMI AD PORTAL:
Is\' AL L Body Text: %" each side : with 12 pt offset from the trim . https://americanmediainc.sendmyad.com
RETURN OF : CLA =, of the gutter : e All trapping and overprints must
SSI : be included in file . Please sign up to create your account
: and make sure to check FAQs and

PROOF GUIDELINES: . view video tutorials
SWOP standard proof :

PLEASE SHIP ALL MATERIALS TO: FOR ALL OTHER QUESTIONS PLEASE CONTACT:
| Ann McCaffrey, Production Director Robert Fenikowski
-ar ( mﬂrﬁ Kit = a360 Media Vice President, Production and Publishing Technologies
4 New York Plaza, New York, NY 10004 4 New York Plaza, New York, NY 10004
P: 646.243.1562 E: amccaffrey@a3db60media.com P: 212.545.4875 E: rfenikowski@amilink.com

Please note: High-resolution PDF only



Contacts

\ 4
Chris Scardino
PRESIDENT, A360 MEDIA

cscardino@a360media.com
516-885-5191

REPRESENTATIVES AND/OR BRANCH OFFICES

NORTHEAST

Jeff Kimmel
jeff.kimmel@mensjournal.com
4 New York Plaza

New York, NY 10004

p) 212-545-4840

c) 917-797-0232

Aliza Diliberti
aliza@se7enlayermedia.com
Se7en Layer Media

150 96th Street

Brooklyn, NY 11209

p) 646-322-5427

Jen Wittman Rost
jrost@amilink.com

311 Cabot St
Portsmouth, NH 03801
p) 970-389-6824

Brett Nemec
bnemec@mensjournal.com
4 New York Plaza

NY, NY 10004

p) 212-339-1921

C) 908- 313-8449

CALIFORNIA, TEXAS AND
SOUTHWEST

Kailey Klatt
kailey@wnpmedia.com
WNP MEDIA

750 North Saint Paul Street
Suite 1525

Dallas, TX 75201

p) 949-632-2572

ROCKIES AND NORTHWEST

Jen Wittman Rost
jrost@amilink.com

311 Cabot St
Portsmouth, NH 03801
p) 970-389-6824

DETROIT

Jen Wittman Rost
jrost@amilink.com

311 Cabot St
Portsmouth, NH 03801
p) 970-389-6824

MIDWEST

Bob Frankel
bob.frankel@mensjournal.com
321 N. Clark Street

5th Floor

Chicago, IL 60654

C) 312-285-6453

SOUTHEAST

Gary D. Dennis
gary@navigate-media.com
NAVIGATE MEDIA

1875 Old Alabama Road
Suite 1320

Roswell, GA 30076

p) 678-507-0110

Kevin Blechman
kevin@navigate-media.com
NAVIGATE MEDIA

1875 Old Alabama Road
Suite 1320

Roswell, GA 30076

C) 678-427-2074

MENS JOURNAL

MEN’S JOURNAL MARKETING

Laura Cassella, Integrated Marketing Director
laura.cassella@mensjournal.com

Chris Jette, Integrated Marketing Director
cjette@a’3bOmedia.com

Max Tane, Social Media Manager
mtane@asnlink.com

Kevin Johnson, Digital Media Manager
kjohnson@asnlink.com

Lisa Errigo, Sr Project Manager
lisa.errigo@mensjournal.com




