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Agenda – Day 2
1)Introductions
2)Top Ranking Elements 2020
3)Canonical Tags
4)Break
5)How to Assess your Website



200 Ranking Elements
Google uses over 200 elements to rank websites.

Top Ranking Element Categories (2020)
• Domain Factors
• Page-Level Factors
• Site-Level Factors
• Backlink Factors
• User Interaction
• On-Site / Off-Site Web-spam Factors



Domain Factors
• Keyword Appears in Top Level Domain: This doesn’t give 

the boost that it used to. But it helps relevancy.

• Domain registration length: Valuable (legitimate) domains 
are often paid for several years in advance, (illegitimate) 
domains are less than a year.

• Keyword in Subdomain: Moz agrees that a keyword 
appearing in the subdomain can boost rankings.

• Domain Authority: All things being equal, a page on 
an authoritative domain will rank higher than a page 
on a domain with less authority.



Page Level Factors
• Keyword in Title Tag: Your title tag remains an 

important on-page SEO signal.

• Title Tag Starts with Keyword: Title tags that starts with a 
keyword tend to perform better at the end of the tag.

• Keyword in Description Tag: Your description tag can 
impact click-through-rate, which is a key ranking factor.

• Keyword Appears in H1 Tag: H1 tags are a “second title 
tag”. Along with your title tag, Google uses your H1 tag as a 
secondary relevancy signal.

• Keyword in H2, H3 Tags: Having your keyword appear as a 
subheading in H2 or H3 format may be another weak relevancy 
signal.



Page Level Factors
• Content Length: Content with more words can cover a wider 

breadth and are likely preferable in the algorithm one recent 
study found that content length correlated with SERP position.

• Keyword Density: Although not as important as it once was, 
Google may use it to determine the topic of a webpage.

• Page Covers Topic In-Depth: There’s a known 
correlation between depth of topic coverage and Google 
rankings.

• Number of Internal Links Pointing to Page: The number 
of internal links to a page indicates its importance.

• Bullets and Numbered Lists: Help break up your content 
for readers, making them more user friendly. Google likely 
agrees and may prefer content with bullets and numbers.



Page Level Factors
• Page Loading Speed via HTML: 

Both Google and Bing use page speed as a ranking factor. 

• Duplicate Content: Identical content on the same site (even 
slightly modified) can negatively influence a site’s search engine 
visibility.

• Rel-Canonical: This tag may prevent Google from penalizing 
your site for duplicate content.

• Image Optimization: Images send search engines important 
relevancy signals through their file name, alt text, title, 
description and caption.

• Content Hidden Behind Tabs: Google recently stated that 
hidden/tabbed content is OK.



Page Level Factors
• Mobile Usability: Websites that mobile users can easily use 

may have an edge in Google’s “Mobile-first Index”.

• Multimedia: Images, videos and other multimedia elements 
may act as a content quality signal.

• Broken Links: Having too many broken links on a page may be 
a sign of a neglected or abandoned site. 

• URL Path: A page closer to the homepage may get a slight 
authority boost vs. pages buried deep down in a site’s 
architecture.

• Keyword in URL: Another relevancy signal. 



Site Level Factors
• Content Provides Value and Unique Insights: Google 

has stated that they’re happy to penalize sites that don’t have 
anything new or useful especially thin content.

• Site Architecture: A well put-together site architecture (for 
example, a silo structure)

• Presence of Sitemap: A sitemap helps search engines index 
your pages easier and more thoroughly, improving visibility.

• SSL Certificate: Google has confirmed that use HTTPS as a 
ranking signal. 



Site Level Factors
• Terms of Service and Privacy Pages: These two pages 

help tell Google that a site is a trustworthy member of the 
internet. 

• Duplicate Meta Information On-Site: Duplicate meta 
information across your site may bring down all of your page’s 
visibility. In fact, the Search Console warns you if you have too 
many of these.

• Breadcrumb Navigation: This is a style of user-friendly site-
architecture that helps users (and search engines) know where 
they are on a site:

• User reviews/Site reputation: A site’s reputation on sites 
like Yelp.com likely play an important role in Google’s algorithm.



Backlink Factors
• # of Linking Root Domains: The number of referring domains is one of the 

most important ranking factors in Google’s algorithm

• # of Linking Pages: The total number of linking pages — even from the same 
domain

• Backlink Anchor Text: As noted in this description of Google’s original 
algorithm:

• Authority of Linking Page: The authority (PageRank) of the referring page has 
been an extremely important ranking.

• Links from Bad Neighborhoods: Links from so-called “bad neighborhoods” 
may hurt your site.



Backlink Factors
• “Sponsored Links” Or Other Words Around Link: Words like 

“sponsors”, “link partners” and “sponsored links” may decrease a link’s 
value.

• Internal Link Anchor Text: Internal link anchor text is another relevancy 
signal. That said, internal links likely have much less weight than anchor text 
coming from external sites.

• Page-Level Relevancy: A link from a relevant page also passes more 
value.

• Reciprocal Links: Google’s Link Schemes page lists “Excessive link 
exchanging” as a link scheme to avoid.

• Forum Links: Because of industrial-level spamming, Google may 
significantly devalue links from forums.



User Interaction Factors
• Organic Click Through Rate for a Keyword: According to Google, pages 

that get clicked more in CTR may get a SERP boost for that particular keyword.

• Bounce Rate: A recent study by SEMRush found a correlation between bounce 
rate and Google rankings.

• Direct Traffic: It’s confirmed that Google uses data from Google Chrome to 
determine how many people visit site (and how often). 

• Repeat Traffic: Sites with repeat visitors may get a Google ranking boost.

• Dwell Time: Google pays very close attention to “dwell time“: how long people 
spend on your page when coming from a Google search. Google measures how 
long Google searchers spend on your page. The longer time spent, the better.



Web Spam Factors
• Panda Penalty: Sites with low-quality content (particularly content farms) 

are less visible in search.

• Links to Bad Neighborhoods: Linking out to “bad neighborhoods” — like 
spammy sites may hurt your search visibility.

• Popups or “Distracting Ads”: The official Google Rater Guidelines 
Document says that popups and distracting ads is a sign of a low-quality site.

• Site Over-Optimization: Yes, Google does penalize people for over-
optimizing their site. This includes: keyword stuffing, header tag stuffing, 
excessive keyword decoration.

• Hacked Site: If your site gets hacked it can get dropped from the search 
results.



The Long Game



Canonical Link
As mentioned in the first class, Canonicals are important to 
indexing and ranking of a webpage.

Canonical are used in two ways.

1) Canonical links display the office URL to Google for submission.

2) Canonicals can help eliminate duplicate content without
removing the pages from the site.



Canonical Link (Duplicate Content)

A canonical tag can eliminate pages 
with similar or duplicate content from 
being penalized.

Choose one product or page to be the 
official page with the canonical tag = to 
the URL

Add that same canonical tag to 
duplicate pages .



Your First Step
Lets identify where your site ranks in SEO 
effectiveness!

Identify SWOT: 
Strengths, Weaknesses, Threats and Opportunities

Are you 20% away from success or 100% in the wrong 
ballpark?



Auditing Your Current Website
Before we can improve our current website we need to know where we 
rank, what are our strengths and weaknesses.

How do we Benchmark our website
What is our current ranking? which keywords?
What is our domain authority and link profile like?
What is our Page Load Speed?
What is our content relevancy?
What is wrong with our site or areas to improve?
Local Search Audit
Additional Resources



Auditing Your Current Website
Software & Programs
PAID FREE



Keyword Organic Traffic & Ranking
What keywords does our site show up in search results (SEM-RUSH)



Target Keyword Ranking
What keywords does our site show up in search results (SEM-RUSH)



Additional Ranking Data
What keywords does our site show up in search results (SEM-RUSH)



Technical Assessment
SWOT Analysis of our websites technical profile



Technical Assessment
ERRORS



Technical Assessment
Details



Backlink Report
New Links – Toxic Links – Lost Links



Backlink Report
New Links – Toxic Links – Lost Links



What are Toxic Links?

Toxic backlinks are links from sites that can weaken your website’s SEO. 

Toxic backlinks can happen organically, or they can be the result of 

previous less-than-white-hat backlinking efforts.



Which Links are Toxic?
• Link networks - are essentially a network of websites that are controlled by the same person or 

company for the sole purpose of generating a high number of links to websites in order to manipulate SEO.

• Mirror pages - identical pages on different domains linking to your site. This is a strong signal of a link 
network and one of the most significant toxic markers.

• Spam in communities- It’s common for a website to have areas for visitors to comment on their 
content, such as at the bottom of a blog post unfortunately, these lead to an attempt to build a quick link.

• Harmful environment - malicious or de-indexed domains that refer to your site, this automatically 
makes your website a hazard in the eyes of Google.

• De-indexed domain/Domain dropped positions — the referring domain might drop 
positions for violation of Webmaster Guidelines.

• Malicious page — the linking page is reported to be infected with malware.



Which Links are Toxic?

• Manipulative links - directory websites that list hundreds and thousands of domains on a single 

page in a never ending list? that’s likely manipulation. If your domain somehow ends up on such a list 

directory, your domain’s trust score could be in danger.

• Money anchor text — anchor text containing keywords that domain is trying to rank for might be 

evaluated by search engines as a link manipulation attempt.

• Link directory — the link likely comes from a link directory with a large number of external links.

• High link density from the referring page — the link comes from a page with an 

abnormal amount of external links within a paragraph.



Negative SEO?

• Negative SEO refers to the practice of using black hat and unethical 

techniques to sabotage a competitor's rankings in search engines.

• Negative SEO attacks can take a number of different forms: Hacking your 

website. Building hundreds or thousands of spammy links to your website.



Negative SEO?

• Negative SEO refers to the practice of using black hat and unethical 

techniques to sabotage a competitor's rankings in search engines.

• Negative SEO attacks can take a number of different forms: Hacking your 

website. Building hundreds or thousands of spammy links to your website.



Excel Spreadsheet

Check: Toxic Score Then Domain, Trust, and Authority Score
Eliminate any listings with a toxic score below 60.



Test Links



Create a List in NotePad

# http://bobi.karikaturize.com removed most links, but missed these
http://bobi.karikaturize.com/ambient-temperature-chart/
# Contacted owner of bobi.karikaturize.com on 4/1/2020 to
# ask for link removal but got no response
domain:bobi.karikaturize.com

Save File as 
“Disavow.txt” and save 

to your hard drive



Go to Google Search Console
• Go to the following Address: https://www.google.com/webmasters/tools/disavow-links-main

• Choose your Domain

• Click “Disavow Links”

https://www.google.com/webmasters/tools/disavow-links-main


Confirm Disavow
• Google Warning

• Click “Disavow Links”



Upload File
• Upload File

• Click “Submit”



Monitor Program
• Go back to your program in 2 weeks 

and check to see if the links are removed

• Always add links to your Notepad file, never replace the 
file with a new list as it will allow the disavowed links to 
return.



Domain Authority
How strong is our Domain Authority?

<< SEMRUSH                >>MOZ

What is Domain Authority?
• (DA) is a search engine ranking score developed by Moz that predicts how likely a website is to rank on search engine 

result pages (SERPs). A Domain Authority score ranges from one to 100, with higher scores corresponding to a greater 
ability to rank.

• (DA) is calculated by evaluating multiple factors, including linking root domains and the number of total links, into a 
single DA score. This score can then be used when comparing websites or tracking the "ranking strength" of a website 
over time.



Speed Test Why is Page Speed Important?

Google has indicated site speed (and as a result, page speed) is one 

of the signals used by its algorithm to rank pages. Research has 

shown that Google specifically measures time to the first byte as 

when it considers page speed. In addition, a slow page speed means 

that search engines can crawl fewer pages using their allocated crawl 

budget, and this could negatively affect your indexation.



Speed Test

Tools.Pingdom.com



Site Overview – Screaming Frog
https://www.screamingfrog.co.uk/seo-spider/



Site Overview – Screaming Frog
https://www.screamingfrog.co.uk/seo-spider/

Reports:

• Indexing of pages
• Page Status / Broken Links
• Canonical Tags & status
• Page Titles + Length
• Description Tags + Length
• Header 1 & Header 2 Tags
• Meta Robots
• Pagination
• Word Count
• Crawl Depth
• Text/HTML Ratio
• In Links & Out Links
• Spelling
• Speed Response 
• Image Alt Tags



Indexing & Canonicals – Screaming Frog



Page Titles – Screaming Frog



Description Tags – Screaming Frog



Heading Tags – Screaming Frog



Image  Alt Tags – Screaming Frog



Additional Parameters – Screaming Frog



Links – SEMRush



Links – SEMRush



Links – SEMRush



Content Review – SEMRush



Content Review – SEMRush



End of Day 2

Questions

Assistance
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