“The corporate website of the future will be a credible source

of opinion and fact, authored by both the corporation and

community. The result? A true first-stop community resource

where information flows for better products and services” o
o

Jeremiah Owyang, Forrester Research, 2007

Digital Marketing

From monologue to dialogue

Martin Walsh
Group Manager Digital Marketing
Microsoft Australia

N
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DIGITAL MARKETING IS
marketing that leverages the
Interactive connections
between seekers and providers
ENABLED BY digital media and
devices.
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The marketing funnel

Isn’t linear

(hell, it’s not even a funnel)

n a t u re OF B U SI N ESS opportunities for growth AUSTRALIA PARTNER CONFERENCE 5-7 AUGUST 2008 | PORT DOUGLAS




Traditional Marketing Models Fail to Model
Complex Buying Paths

m The traditional marketing funnel

k

Awareness Consideration Preference Action Loyalty Buyers
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Today’s Complex Buying Paths

m Complexity lies at the center of the marketing funnel

Peer Competitive
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Customer behavior
IS changing...
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A digital world

The Marketing Spiral
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A digital world

Internet Penetration by market

Internet Penetration, all adults. Figures sourced from Internetworldstats.com
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Customer behaviour

FIGURES 1.2 & 1.3 - ACTIVITY INCIDENCE & DROP-OFF RATES - AU & NZ

Online activity

Sample: Australian & New Zealand Internet Users (n=2589 Australia; n= 2059 New Zealand)
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Nature o-BUSINESS

nielsen online — Consumer Generated Media Report

Jan 2008



of customers use online
reviews to help them make
purchases.

Less than of sites use them.

Ratings can increase sales /
conversion rates from

Research show that approx.
of reviews are positive.

Negative reviews are essential to
the credibility of the site.

Groundswell, Harvard Business Press
nielsen online — Consumer Generated Media Report Jan
2008

FIGURE 5.1 - INCIDENCE OF READING ONLINE REVIEWS - AU & NZ

Sample: Internet users who research products and services online (n=2539 Australia; n=2016 NZ)
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Trends

- Mobile is bridging the Digital Divide
5 billion mobile phone users by 2015.
*Nokia report

* 50% of global mobile phone
subscribers will go online with their
mobile by 2011. *Informa Telecom

« Mobile will be at the centre of Social
Networking and a key driver for User
Generated Content.

- Mobile technology, network and
devices are being designed for new
uses rather than voice.
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Customer behaviour

Mobile content and services

of Australians access the
internet from their mobile

There is mobile phone
penetration in Australia

play games on their mobile

watch live TV on their mobile

There is an entire generation growing
up with their mobile being their first
connection to the Internet

Select Mobile Content and Services Used* by Mobile I
Phone Users in Select Countries in the Asia-Pacific
Region, May 2007 (% of respondents)

lustralia [China

India Singapore Taiwan

(n=255) n=276) (n=311) (n=692) (n=284)
Send/receive text 0B% | 95% 100% 9% 9%
messages
Play and store music 24% 76%  47% 59% 47%
Play games 3% | 60% 3%  56%  51%
Access the Internet 41% 64%  61% 46% 32% I
E-Malil 16% 3% 5% 24% 25%
Instant messaging 4% 260 3% 17% 17%
Check latest sport scores|  29% 1%  49% 9% 4%
Check traffic reportsor | 6% 13% 8% 6% 8% '
get directions
Check bank balance 13% 9%  49% 6% 2% '
Make payments via 7% 4%  34% 4% 14%
mobile
Watch live TV 22% 1% 4% 1% 3%

Note: *in the past three months N
Source: Sybase 365, "Nano-Economics: Mobile Opportunities for the
Financial Sector" conducted by BDM Intelligence, August 22, 2007
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Welcome to the future

Reach over time

“Thinking about using the Internet, which of the following have you ever done?” Active Internet Users

90% ® Read blogs/weblogs

80% @ Start my own blog/weblog

209, ® Leave a comment on a news site

® Watch video clips online

g 60% ® Download a podcast (pre-recorded radio/
T 509 /. audio show)
E o ® Create a profile on a social network
2 40% ® Subscribe to an RSS feed

30%

20%

10%

0%

Wave 1Sep06  Wave2Jun07  Wave 3 Mar 08
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and speaking
of the future...
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Tomorrow’s customers are
today’s “digital natives.”
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By 2010, Millenials / Gen Y-ers
will outumber Baby Boomers.
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They already wield $350 Billion per
vear in direct spending power.
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Millenials spend

> 16 HOURS / WEEK
ONLINE
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96% Of them have
Jjoined a soclal network.
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They have an average of
53 online friends.

ACQUAINTANCES ONLINE FRIENDS
51% 38%

“\_CLOSE FRIENDS
1%
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And they don’t care about your ad.

They care what their
friends and peers think.
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It’s not a fad.

It’s a fundemental
shift in the way we
communicate.
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But! | hear you say,
what about B2B?
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Well.....

An IT Professional is a ...

A Business Decision Makerisa ... |
A Developeris a ...

A Microsoft Partneris a ...

Consumer!
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Their fundamental
doesn’t change, only their

of information and

making process



The old communication
model was a monologue
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The rise of Information democracy

From Iinformation asymmetry...
... To Information democracy
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Starting in 1995
people became
interested in online
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13 Years of Online Content Growth!

7,000

5,250

3,500

1,750 /

0 r— |
1995 1998 2002 2008

# display impressions across the web (millions)
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But a few
years ago.....
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...people started
to become more
interested in
each other.....
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The average person is exposed to

3 : OOO advertising messages / day.

Nature osBUSINESS



Only 18Y%0 of TV ad

campaigns generate
positive ROI
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90%

of people
who can
skip TV
ads, do.
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And less interested in the ads

40%

30%

20%

10%

0% T— ,‘
1995 1998 2002 2008

Click-through rates on display ads
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1995




and only 149%

of people trust
advertisements.
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Why should | care?
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Reason #1

60%

Of australians trust the
recommendations of other
customers.

NIELSEN ONLINE CONSUMER GENERATED MEDIA REPORT JAN, 2008
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14% s O %

hmm....
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The new communication
model is a dlalogue
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Which means it’s....

TRANSPARENT
INCLUSIVE
AUTHENTIC
VIBRANT
CUSTOMER-DRIVEN
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And it’s NOT....

CONTROLLED
ORGANISED
EXCLUSIVE
PRODUCT-DRIVEN
“ON MESSAGE”
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“Content is the new
democracy and we the

people, are ensuring that
our voices are heard.”

Brian Solis, “The Social Media Manifesto.
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Markets are conversations.

The Cluetrain Manifesto (www.cluetrain.org)
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A brand IS not

what YOU say it
IS. It’s what

THEY say it is.
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Marketing and customer behavior has changed

“Mediocre experiences won’t resonate with today’s
customers(

 Aren't easily influenced.
- Care more about price.

* Use more channels.
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Consumers want more from brands
They want less promise and more experiences

NIKE goddeSS

I( NP YOu Use

From brochure-ware
websites...

ﬁore ycu gt.
e

v try ultimate frisbee . meet marion BE D6 a race volunteer

¢x

(¥

register today |

© NKE Recai| Services, Inc 19952001
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Consumers want more from brands
They want less promise and more experiences

To everyday experiences +
interactions...

aileiils

AUG  SEF 0T MOV D€

25'38"230

My Runs
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*Optimised for all devices &
services
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http://store.apple.com/1-800-MY-APPLE/WebObjects/AppleStore?productLearnMore=MA365LL/A

Services which can be mixed and mashed

Toolbar Buttons
Provide Access to other Mash Maker Features

Suggestions
Mashups I might
want to apply to
this page

Visualization Widget

Show a visualization

of the data on the

page

Intel Mash
Maker

Annotations
Data added by a
widget

Normal Page
mn_scow__ e Reached by normal
- g SR browsing and

Yy —T - ' enhanced by Mash

e — - weo ' Maker widgets
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Translation:

The train Is leaving the station.

WITH OR
WITHOUT YOU.
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HOW DO | GET
ON THE TRAIN
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“It’s about conversations, and
the best communicators start
as the best listeners.”

Brian Solis, Social Media Manifesto
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Listen.

1
. \

) ‘

s 3
\Y ai d

| . ' o
P f .
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Immerse yourself in the conversations.

@ £ StumbleUpon
Discover your web

& FeedBurner

: You »Scribd flickr:

Broadcast Yourself ™

&h I-Sic#NDE Linked m® I%t'fm the social music revolution

iLike

Pownce

‘-;,shdeshare

(any or all of the above are a good place to start!)
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Messages are not conversations.

Nature o-BUSINESS



Participate
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IT'S A DIALOGUE,
NOT A
MONOLOGUE.

“| absolutely ADORE

“Me too! And isn’t
the hostess
stunning as well?”

the food at that
restaurant.”
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C.

Relinguish
control.
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REPEAT AFTER ME:

“The goal is not to control
the conversation.”
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THE GOAL IS TO:
Enable
Inspire
Influence

&......

n a t U re OF B U S I N Es S opportunities for growth AUSTRALIA PARTNER CONFERENCE 5-7 AUGUST 2008 | PORT DOUGLAS




ﬂ a .t U re OF BU SI N ESS pportuniti I growtn AUSTRALIA PARTNER CONFERENCE 5-7 AUGUST 2008 | PORT DOUGLAS m Partner Program




Search Engine
Marketing

Search Engine Optimisation (SEO)
Search Engine Advertising (SEA)

{ l 0)% I\
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The value of SEM

The Value of Search Engine Marketing

Successful search marketing will put you in front of the people who
are ready to buy.

DECISION POINT

=
a
=

>

~ 1am looking for this.

Yy
SEARCH ‘.E

RESEARCH PHASE *

INTENT TO BUY

TIME
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Traffic Bumps

Traffic Bumps

You can generally expect your baseline traffic to increase after each initiative.

028
Y S ¥ 1 1
I L.

5.
&l

||

ol

TRAFFIC

L _ . . .
Press Release Bloé Posting Link Bat Video Posting
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Search Engine Click-thru Behaviour

Search Engine Click-Thru Behavior

—
Search Results

\ °/

28 O of search engine
users clicked on a search result
within the second or third page.

6 2 /0 of search engine users clicked

on a search result within the first results page

Source: 2006 IProspct Search Engine User Behavior Study
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SEM Strategy Matrix

SEM Strategy Matrix

0 IDENTIFY YOUR MARKETING GOAL

HIGH PRIORITY
9 CHOOSETHERIGHT ~ meoium pioRiTy
SEM TACTICS LOW PRIORITY

PPC (Pay Per Click)

Paid search promotion

SEO (Search Engine Optimization)
Site copy, meta tags, site architecture

Online Press Releases

Wires, e-zines

Linking

Sponsored links, banners, directories

Social Media
Podcasts, blogs, videos, sacial networking
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Building Trust Through SEM

Building Trust Through SEM

(i ‘;" | nead a new digital comera,
B

Y == == == ¥

| = -
'

COMPANY INDUSTRY REVIEW AUTHORITY PEER
SITE VERTICAL SITES SITES BLOGS RECOMMENDED
e.g. thomasnetcom €.0. ADOUL.COr we77.com yel om

: Adi . Article | Search Engine Social
Link Bulicing O pation Press Releases Optimization

T
s

BUYER’'S CONFIDENCE
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The World of Search
SEARCH WORLD

SEARCH ENGINES
DIRECTORIES

Local mnmmmnm

International l" I us DMOZ

SHOPPIMNG SITES

NETWORKING SITES SITE CONTENT IMAGES ARTICLES PODCASTS

WEB SITES

Nextag MySpace

Wordpress

0 D EO RSS Feeds
AJ, Y,
World News YouTube
Local News
PR Wires Feed Search Engines
& Social Bookmarking
(Feedster, Technorati)

y G

Maobile Browser
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Step 1: Keyword identification

Microsoft AdCenter keyword forecast

+ Excellent set of fast, reliable tools
« Show the relative popularity of keywords
* Also provides demographic information

*‘Laptop’ is more popular than ‘notebook’

—————

Keyword Forecast

Keyword laptop:notebook 9 GO
Enterthe keywords separated by semi-colons and hit submit button. Examples:
“NFL;NBAMLB"
“Bmw;Acura;Lexus;Honda"
“Canon;Nikon"
Learn More>>
[Vllaptop [V]notebook
0@ o0
m) 33500 Keyword Monthly History Trend And Impression Count with Prediction )
s |dptop | ~2— ndtebook
945000
851500
758000
664500 ) I \V/
571000
77500 ,/ _ N V4
38400 v \ ~f
90500 /‘J
000000
000000
10000
05-! - - 03-2007 05-2007 07-2007
v 06-2008 08-2008 10-2008 122006 02-2007 04-2007 06-2007 y
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Step 1. Keyword identification

Google AdWords tool

» Helps advertisers related identify keywords

* Very little documentation about the tool

« Generally believed that the terms at the top of the list are most identified with
the keyword

People who look for ‘Microsoft Dynamics CRM’ also look for:
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Heywords

May Search Volume

Possible Negatives

microsoft crm

hosted microsoft crm
microsoft crm training
microsoft crm demo
microsoft crm partner
microsoft dynamics crm
microsoft crm software
microsoft crm integration
microsoft crm pricing
microsoft crm 3.0
microsoft crm 4.0

microsoft crm server

i £ P

microsoft crm 3 >
mvieracoftcrm snlution

microsoft dynamics crm 3.0

mirrnenft frm o emall hisinecs

JHUUUUUUUUUUUUUHHT

Add negative: -microsoft crm »

Add negative: -hosted microsoft crm »

Add negative: -microsoft crm training =»

Add negative: -microsoft crm demo »

Add negative: -microsoft crm partner »

Add negative: -microsoft dynamics crm =

Add negative: -microsoft crm software »

Add negative: -microsoft crm integration »
Add negative: -microsoft crm pricing »

Add negative: -microsoft crm 3.0 »

Add negative: -microsoft crm 4.0 »

Add negative: -microsoft crm server »

Add negative: -microsoft crm outlook »

Add negative: -microsoft crm 3 »

Add negative: -microsoft crm solution »

Add negative: -microsoft dynamics crm 3.0 »

Add nanative: -mirrnenft rrm o emall hisiness »
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Step 2: Measure and improve
Track rankings on major Search Engines

- Perform a periodic check on the ranking of keywords on Google, Live and
Yahoo with Advanced Web Ranking tool

« Check how well our competitors are doing
- Shows us what pages the Search Engines associate with a term

f8 Advanced Weh Ranking 5.0.3 - Competitive Dynamics (updated 100%) - Licensed to John Spilker

Project Update Schedule Reports  Edit Reports  Triggers Filters Options  Tools  Help
>-NO33053 UM 05889200
Search Engines m]| | Current Rank | keyword Rank | Search Engine Rank. | Top Sltesl Ovwerview ] visibilicy | Update Progress|
|r’ | ~ |_,+a ‘ Compare to: [Jan 7, 2007 %] Date: [1ns, 2007 v|
Display: | < Al Ttems v| Filter by: ‘QCnntains |
keywards | W, microsoft.com T I ww, oracle. com I v ibm. com | VA, SEP.COM | wew, salesforce. com | TO p 2 O G Oog Ie p I ace m e ntS for
busingss management software 1 == - ] S5 - = - .
- : = - °| 55 non-branded business terms:
figld service management 1 = 24 & 12 - - 56
small business financials { = - - - - .
solution finder 1 & - 3] - - [ ] M I C rOSOft " 2 1
crm customer relationship 2= 8 = 54 w 38 49 w 20 4 = "
hub and spoke management 2= [x - - -
ENtErprise reporting 3w 18 = 4 - 100 - ) O raCIe . 15
pivat tables 3 = - - - - .
Paint of Sale 3 a3 - 6 w2 - -
Retail Management, 4 w3 - - 36 A 40 - .
Business partal 5 & 13 — - - - L I B M . 3
crm 5o 16 = 4 - Hom 6 3w
crm custamer relationship management ] g = B w 39 17w 5 4 =
business software ] - g2 v %] - (] SAP - 3
Field Service [ 2 A - - 22 "
Manufacturing 10 2o 3 - i - _|
Sales management 14 & § 55 - - 4 &3
customer relationship management 16 = 9 4 & d x 35 w15 8 wd
enterprise resource planning 17 & 37 - 70 v 45 26 & 1 -
Analytics 15 35 £ 85 w 11 49~ 12 -
supply chain 19 & 11 18 & 31 - - -
Distribution 2 a5 - - - -
general ledger solutions 3 w7 E a3 40 95 w 57 -
Financials 24 & 40 4 & 2 0 = 75 w 46 -
Financial Management 33 A 4 10 = 10 - - -
inventary management 36 w 23 12 & 5§ - - -
Payrall 38 52 = = -
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Step 2: Measure and improve

Optimize meta data

* Focus on no more than 3 sets of keywords per page

- Make sure the keywords are repeated two or more
times in the page body

« Put the most effort in the Title and Description meta
tags
— Most important keywords go to the start of the tag
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Step 3: Improve the click-through rate

Good ranking isn’t everything

Some pages work for search engines but don't work for readers. Take
the example of Pair.com, which has a top 10 ranking for the term “good

software”.
Title meta tag

e all of the above bullet points, and plug in "good software design” in place of "good UL"
Observe that most of the bullet points still make sense, ...
air comyrhp/free-software-ui.html - 31k - Cached - Similar pages - Note this

Best practices for meta data:

- Title meta tags should be 65 characters or less

-+ Descriptions tag should be 155 characters or less
+ Description should read as a complete sentence
+ Description should include a call to action
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Step 3: Improve the click-through rate

Better example of meta data in action

Microsoft Dynamics Retail Management System (RMS)

See how Microsoft Dynamics Retail Management System (RMS) helps retailers cut costs
and improve customer service. Try it free for 30 days.
www.microsoft.com/dynamics/rms/default. mspx - 17k - Cached - Similar pages - MNote this

Changes:

- Short call to action (Try it free for 30 days)
- Description starts with a verb

- Title stands on its own

- Description reads as a complete paragraph
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Resources

Microsoft adCenter Labs (http://adlab.msn.com/)
 adCenter Labs Search Funnel

 adCenter Labs Keyword Forecast

 adCenter Labs Keyword Group Detection

 adCenter Labs Online Commercial Intention

Google
 Google Keyword Tool Selector

Yahoo!
* Yahoo Keyword Selector Tool

« Search Engine Marketing Inc. (Best book on the subject)
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http://adlab.msn.com/Search-Funnels/index.aspx
http://adlab.msn.com/Keyword-Forecast/
https://adwords.google.com/select/KeywordToolExternal?defaultView=3
https://adwords.google.com/select/KeywordToolExternal?defaultView=3
http://adlab.msn.com/Online-Commercial-Intention/Default.aspx
https://adwords.google.com/select/KeywordToolExternal?defaultView=3
https://adwords.google.com/select/KeywordToolExternal?defaultView=3
https://adwords.google.com/select/KeywordToolExternal?defaultView=3
http://inventory.overture.com/d/searchinventory/suggestion/
http://inventory.overture.com/d/searchinventory/suggestion/
http://www.amazon.com/Search-Engine-Marketing-Inc-Companys/dp/0131852922/ref=pd_bbs_sr_1/002-8786799-9352023?ie=UTF8&s=books&qid=1181352122&sr=8-1
http://www.amazon.com/Search-Engine-Marketing-Inc-Companys/dp/0131852922/ref=pd_bbs_sr_1/002-8786799-9352023?ie=UTF8&s=books&qid=1181352122&sr=8-1

Social Media Marketing

Questions start conversations

L)

¢

~

‘

o) \}
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Soclal media is an umbrella term
that defines the various activities
that integrate tehcnology, social
Interaction, and the construction of
words, pictures, videos and audio.
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Put more simply:

“Social media is
people having
conversations online.”

n a t U re OF B U SI N ESS opportunities for growth AUSTRALIA PARTNER CONFERENCE 5-7 AUGUST 2008 | PORT DOUGLAS




The conversations are powered by:

* Blogs

* Micro blogs

* Online chat

*RSS

* Widgets

* Social Networks

» Social Bookmarks
* Message boards

* Forums

» Podcasts

* Video sharing sites
* Photo sharing sites
* Virtual worlds
* Wikis
(...just to name a few)
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Why should | care?
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Reason #2

Social networking sites are
officially more popular than
porn sites.

Time october 13, 2007
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Social Media’s Growing Importance

Total minutes consumed by Top 100 websites

100% -

20% SDCial MEdia Sites
1]

60% -

40% -

General Internet

20%

0% -
April 2005 October 2006

*Piper Jaffray & Co. “usites” used as proxy for Social Media sites Source: Arbitron/Edison Media Research Internet and Multimedia
2006; On Demand Media explodes; ComScore Networks and Piper Jaffray & Co.
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Social media sites are mushrooming

it MY X Trumba Weskobo Memasss & hysfes VLINEO
shedgus g"dveei Yo CZimbra e {)newsgotor
5'99?‘.@?’“. Til FNG R shoterfly’ e @Podoat‘er Feedsterf @favoor Pemosm ™
ZAZZLE - Tail @TagWorld  nuYy o ")) dogear ankahke ﬁfoupgp 0DDPOST OGP
Nods SR TJ B Dish  flogr® & simpiyhired m
theadcloud ;5 oo ;}..,;\:: i chko O g

gather i — oyog ook W standpoint 7 L lostfm

Frappil, @ Jsteys ﬂﬂhhlem =, Writeboard .SHDUTWIRE 0..?.['.!‘3 qw Bhirset

@memeorandum B alendartup k
SUP]'}& PIECIN YOUR WEB TOGETHER @pOﬂdO 2 Fm dOry 4 | clipmarks m gOFHCE ‘

Qires GITD g bidgbeat BZes m vSocial oo wink

1Y st 4G ol UG M iy @
STREAMLOAD! & Tadatists feasky  jelyBamINC

1, o
natwetext ‘0"600 PODZINGER“ RSS MAD FCC)T&‘ prantre .,
8 flickr Ning Qokles | ool casrogy Bt bt

@FeedBurner' 31091111_95@ Qroows  Ourmedia HOQ

— Yob.com . . WTEEE Newshlloy w oAlmydataficon
Gcast openom @ ajchat""’"’ JGMbQ RYO ClipShGCk
mxoors |00K|ater.. ZPROTOPAGE .

gay O Noodly  whar diico §\ box ey pzmm

VIZl; ) m Sy ﬁmm AlmondRocks /Tagyu & M Smpy Gtalkr

beta

LG8 cgoSurf [ . imble P osquD00:  pictirecioud

n a t u re OF B U S I N ESS opportunities for growth AUSTRALIA PARTNER CONFERENCE 5-7 AUGUST 2008 | PORT DOUGLAS Microsoft | Partner Program

gobbnoom




Almost

4,000,000

articles

WIKIPEDIA
eFree Encyclope

\-/\\
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> 100,000,000 videos

YouT)

Broadcast Yourself™

(65,000 new videos / day)
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200,000,000
blogs
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Social Media Activities

Australia 21% 55% 62%

Blog readership Wave 3

“Thinking about using the Irternet, which of the following have you ever done?™ Active Internet Users

Sep 2006  June 2007 Mar 2008

olo
®
.;*"v’axn tg\" or °"t°
oo l:f "L oo oo o ""-'2'-
n"ﬁ' n"ﬁ' 5 n"ln Vv & 0'1 C:V
Qﬁ”qjq,q%{?(g d"‘"b "‘L"lr"ir’i'.'b:;s‘:? 9"
7 g AT AVAVAY O 0”@
*“6‘*1‘5’\ ®+€9 W Q‘a‘:' q"ﬁ’\% Hﬁqe@@ RV %&@q‘e‘,\ & “?
100 $'E S T o0’ FASE P P FE ST F LSS
o
g
]
i
&
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Universal McCann Social Media Tracker Wave 3 — Mar 2008
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Social Media Activities
Australia R 17.9% 29.0%

Sep 2006  June 2007 Mar 2008

Starting a blog: Wave 3

“Thinking about using the Internet, which of the following have you ever done? - “Start my own blog / weblog” Active Internet Universe

oo
. \ €V
ald q:.".l:l q'll:l 0'..':' . {,l..l:l q"._':' . \%.
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’b“'ﬁﬂﬂon“‘ﬂ”q,q;. " A Voo, &, 9070 ¢
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Content posted on social network
“What do you do with your social networking profile?” Active Internet Universe

Social Media Activities

Belong to a Social Network Wave3 R e s e o
“Thinking about using the Internet, which of the following have you ever done? - “Create a profile on a new social network” Active Internet Universe

n"ll:l H:E'I'l.':'

ol o A
ﬂ-" Q' o Lo S e A7 g
® olo ol

é’ qqqqﬂ%qﬁ;bﬁjq ..-{I.-v x C.'_'& ':fllln ':.} "b'} fuq'(.ﬁ-" olo

o
(@@@3 q’*@‘-‘cy 5@&«? @%"o“* @b
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Social Media Activities

Sharing photos Wave 3
“Thinking about using the Internet, which of the following have you ever done?” -
“Upload my photos to a photo sharing website” Active Internet Universe
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Uploading Videos Wave 3
“Thinking about using the Internet, which of the following have you ever done?” -
“Upload my videos to a video sharing website” Active Intemet Usage

o n"l':l ale

9

::u"Ln i,'é'} 'E'I'L':' GI'L n"v:' "i,.- ,\ﬂl'u:l '-i'I'L n"l'?' E'I'l':' 'F'I'l':' t;g'nl.;.
%(x@% ﬁ;\.:,j uﬁﬂﬁ%gﬁq&hmq 'b "bql

% Ever Done

O
N ﬂ?“@z"b @%Q’Mﬁ S v‘*q‘*cﬁﬁbcﬁ%ﬁ'

Universal McCann Social Media Tracker Wave 3 — Mar 2008
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Social Media Activities

Watching Video Clips Wave 3

“Thinking about using the Internet, which of the following have you ever done?” -

Australia | an

“Watching Video Clips” Active Internet Universe T e "
ol
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Social Media Activities

Australia PREEES

Sep 2006 June 2007 Mar 2008

“Thinking about using the Internet, which of the following have you ever done?” -
“Downloaded a Podcast” Active Internet Users
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Universal McCann Social Media Tracker Wave 3 — Mar 2008
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Social Media Activities

Subscribed to an RSS feed
“Thinking about using the Internet, which of the following have you ever done? - “Subscribe to an RSS feed” Active Internet Users
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Universal McCann Social Media Tracker Wave 3 — Mar 2008
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Why users participate in Social Networking

Why audiences engage in social networking:

* Meet people - 78% join to communicate with existing colleagues
or develop new acquaintances

* Be entertained - 47% join in order to find entertaining content
such as photos, music or videos

* Learn something - 38% join to get information from other
people about topics that hold particular interest to them

* Influence others - 23% join to express their opinions in a forum
where their ideas can be discussed or acted upon
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Evolution of online advertising

Display
BUY ME!

0000

21719

Behavioral

buy me

buy me

oy

1)

9
9

Social

Where do you want
to take a test drive?

Have you seen
Indiana Jones yet?

Have you heard the
new Coldplay CD?

U

o

U

Nature osBUSINESS ..
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Case Study:
How Brands Can Inspire Conversations
BMW 1 Series Joy Ride
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Advertise application

Whera wil your Joyride ao? The Autobaln? Grandma’s house? .
1t's just you, your friends and a BMW 1 Series. % Add Joyride app

My Food Fight | Invite Your Friends | About Food Fight! | Vote for and Submit new Food Fight

“F ) 7 1 Your lunch money: | ¢3500000
L .
sent  received Soord sleomhers |+ Add Money
viewing you view a friend’s food fightt:
Throw food at someone! Start typing a friend’s name

WELCOME TO FOOD FIGHTN Featured Food Fight!

.-w." dalv o yfobuy rend :cec'n:am, f')d,..o*‘? fwd ftm: Toddav anlv! Throw thic featurad
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Install application

Profile cdit Friends v Inbox(3) v

D Joyrides 4 Back to Appicaton Directory

Thes appication can be added to your
Facebook account

Thes appicaton cannot be added to
some of your Pages. Leam more.

Joyrides

Slock Applcation

| Share | +|
Joyrides About this Apphcation
trvite a friend {or three) to go for 3 nde In your BMW 1 Senies, Escape to ok ke kb (4,7 cutof 5)
Mexico, swng by the schnitzel factory, or go on a stakecut to become a lased on Zrevews
rockstar, Huh? Check it out, youll see. Tt's your 1 Series. Where you go snd )
what you do is totally uo to you. Users

1,033 daly active users

Gat more nfo about the alnew BMW 1 Senes > 7% of total, 5 friends

s icaiaruisd ks e VAT DPIRTRE S OO0 5. N ISCIPII I SORREN e This applcation was nol developed
by Facsbock

About BMW 1 Series

¥ Friends Who Have Added this Application 2 Pick Lp @ BMW 1 Savies and invite

9 friends have added this apoication See AR your friends on a Joynde—al you
have to dois dedde where to go and
whst to do.

V¥ fans
Sof 17 fars See Nl
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Configure the car

Profile cdit  Friemwds v Inbox (3) »

You. The road. Nothing else.

Scarch The all-new BMW 1 Series. boo
B + Experience Pue BN L -

Apphcabions edt

M Aposshoic Tavite your frands  Soo Jaysdoes

4L Groups Take your friends on a Joyride!

E Events

b 2 Step 1t Pick your car.

L The True Age= Test Choose & model, then chck on 2 paint cdhip 1o ssdact & color.
Y Ase YOU Dnterested?
&l HoT crroor

B ooy st

’ What Hapoens n

e e S

u Hatching Eggs Metsics

) Entourage B <narding Grphra

% Jovrides Treanum Sheer
Page Manager —

i .,7,{;:;5;.:5, EMW 1 5ares Conuertibie - Titsnum Sher MY B
Vit Element Are M Shck Sapphre
You? I Bue Water

) Candy Store BN Cashmere Siver

& i Shokd Be Your B Monzco Bue
Made Of Hooo ?

¥ visre Retarad Starviacd

& Docigebial Alpne Whee

@ Eutiienean et Rhick

. The tran Gane N Cnmson Rad

XK 1ES ar oy

B v rooFreres
n Develope

P Quiz Croater

G (L) Gre=: Patch
n aNTard

© vt you kass me?

0 Page bedt by Joyrdes About Fed Frends Advertzers Devdopers Tormeo Privecy Help
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Invite friends

You. The road. Nothing else. @
The all-new BMW 1 Series.

TheJltimste
» Experience Pure BMW D

Invite your friends  See Joyrides
Take your friends on a Joyride!

Step 2 of 3: Decide who's coming along for the ride.
Everyone has to buckle up - choose up to 3 friends.

Find Friends|m|

1 Marc Michael Mark Bao Michael
Andreessen Arrington Barrett
Marc Matt Brezina Matthew Maureen
Bodnick Bromberg Bunney
Marc Canter Matthew Michael Matt Cohler

> Coffin Cohen
e
Mark Colvin Mike D.

Matthew Matt Crystal
Cowan il

PR

n a t U re OF B U s I N ESS opportunities for growth AUSTRALIA PARTNER CONFERENCE 5-7 AUGUST 2008 | PORT DOUGLAS Microsoft | Partner Program




Choose activity

Step 3 of 2 Plan your trip.
Pick a destination and cecide what you're going 1o do once you get there,

Where you'll go: What you'll be doing:
to the Autohahn eat cookies
to Crandma's house ‘go surfing
to college chill out
to the beach escagpe from work
Cross country take a vacation
to Vegas win 2 million dollars
1oaspa ralax
to The Mirburgring get 3 massage
10 Mexico oo for ahike
to the middlz of nowhers wisit the monkeys
o a sideshow max out a credit card
toa museum w oet cultured -
to the mountains 1 pretend to be someone else |+
to a meeting v hug atree L
Your Joyride
I am driving to the beach with Curt Hecht, Michael Kassan, and Cick Costola ta ao surfing.
r Update my Facebook status with this Joyride
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Newsfeed...

28 Ryan Lackey left the group Blackhawk Partners, Inc.

Sourabh Niyogi is driving a BMW 1 Series Convertible to the beach
with Shom Biswas and Brennan Beyer to take a vacation.

i Take your own Joyride >

&5\ Ted Leonsis and Matt Radek are now friends.
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Friend lists

May 16

Sourabh Niyogl is driving to the beach with
Shom Biswas and Brennan Beyer to take a
vacation.

May 16
Brett Keintz is driving to Grandma's house with
Matt Monahan, Robert Fan, and Tracy A Chou to
take a vacation.

May 15

Kathleen Bagley Formidoni is driving to the '60s
with David Barlin, Bryan Formidoni, and Dan
Broughton to go surfing.
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Status update

Updates

J 8 new updates

Status Updates see all

Seth is driving a
BMW 1 Series Coupe
to the schnitzel
factory with Rob
Kniaz, Ryan Lackey,
and Michael Kassan
to escape from
work.

58 seconds ago edit

B Jonathan Guttenberg is
dodging raindrops. 9s ago
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Profile pages

Goldstein

is driving a BMW 1 Series Coupe to the schnitzel factory with Rob Kniaz,
Ryan Lackey, and Michael Kassan to escape from work.
2 seconds ago edit

Networks: San Francisco, CA
Columbia Alum '92
Sex Male
Relationship Status: Married to
Tina Sharkey (UPenn)
View Photos of Me (26) Birthday August 14, 1970
View Videos of Me (3) Hometown Newton, MA
Political Views: Moderate

View My Friends (756)
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“In 2008, if you’re not on
a soclal networking site,
you’re not on the internet.”

IAB PATFORM STATUS REPORT USER GENERATED CONTENT SOCIAL MEDIA AND ADVERTISING,
APRIL 2008
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When brands
stumble ...
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Do you remember

June 21, 2005
Dell lies. Dell sucks.

™ | cIRNIFCC
OF < ” —‘ L | A | =G\ %
Oi ‘ VIINEDD


http://www.dell.com/content/default.aspx?c=us&l=en&s=gen

Generated by BlogPulse Copyright 2005 Intelliseel:, Inc.
0.011 1

0.010 -
0.00% -
0.008 -
0.007 - |
0.006 -
0.005 -
0.004 -
0.003 -
0.002 -

0.001 -

May 06 May 15 May 24 Jun 02 Junll Jun 20 Jun29 Jul 08 Jull?  Jul 26
Date

Fercent of All Blog Posts

B Dell and Jarvis & Dell Sucks etc... W Dell Sucks etc but no Jarvis
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http://www.dell.com/content/default.aspx?c=us&l=en&s=gen

Some brands are

adapting ...
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@ Buy Online or Call 1-800-WWW-DELL

You are here: B= Usa

Welcome to Dell Community

FAwards

D&l Earth
Finformation Portal
FHews Releases
+Podcasts

F Syndicated Feeds

b |deas: [deaStorm

» Blogs: Direct2Dell

+ Forums: Dell Forums

v Videos: StudioDell

v RS3: Syndicated Feeds
+ Dellin Second Life

+ Dell Techcenter

» Community Pulse

+ Product Dashboard

Dell provides a number of interactive ways for you to share and learn with others and with us. We
encourage open conversations because we believe everyone has something to contribute. We're
at our bestwhen we'e listening to you. This Is your community,

Tell Us About It!

Discuss Review Suggest Compliment Complain Comment

AWARDS “=="

Dell receives hundreds of awards a year and thousands of

& R EV | EWS product reviews. Now, weve made it easier then ever to find
everything in one place. See our new Awards and Reviews site.

KPS B30 - Mew Updates

Uburitu 804 on Select Del Systems
Mutti-Tauch Latitude XT Software Update

Drall Lounge ACL Contest - Sound and the Jury
Direct2Del Turnz Two

ey Premium Service for US Consumers

ldeaStorm: Awoid Glare on Screens

M Resart

D—.\ o

blext +

Discount coupons for top Ideastorm users

Every Nvidia Graphics Card With G84 or GBE Chipset 1= Ready to Diell Please confirm the status of this
praklem!

Big companies hearing what customers have to say

Mext =+

= Cart | & Welcome to Del.com

Keyword Search o

WE/SHARE

Help us Improve Your
Community. Take a survey.

+ Direct2Dell

+ ReGeneration

» Your Blog

+ Dell Shares

¥ Inside IT

+ Small Business

¥ Cloud Computing

¥ Chinese (E R {#E)
» Spanish (DellenDirecto)
» Morwegian (DellDirekie)

+ Japanese (HFEDDirect2Dell)

MYIDIA GPU Upcate for Del
Laptop Owners

Upidste on Lagtop Battery
Buailabiity

Community Green Day keeps e-
wizste out of the Piecimont Trisd

hext -

You are here: B= Usa

P Large Text

© 2008 Dell| About Dell| Terms of Sale | Unrescived lssues | Privacy | Contact | Site Map | H Feedback

Vr DWVIINEYDY

=« Top
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* At start of program, of blog
posts were negative. Today,
overall tonality is negative.

* Direct2Dell currently ranked
on Technorati, among the
highest corporate blogs.

* Direct2Dell gets more than
unique views per month.

e Over ideas have been
submitted via IdeaStorm.

e Studio Dell gets more than
views per month.



Discussions.

Videos Dell.com
StudioDell Forums.

Support

Home: Videos Discussions.

Blogs. ]
Community Directz2Dell StudioDel Forums Dellcom  Support ldeasiorm

Home
Community

About | Terms of Use | Moderator Blog | Contac erator | Storm Room

IDEASTORM

WHERE YOUR IDEAS REIGN

Il Community has contributed: 9531 ideas | promoted 652739 times | 73469 comments

DIRECT2DELL

A BLOG ABOUT DELL PRODUCTS, SERVICES, AND CUSTOMERS

Home

Search DirectzDel

Consumer & = cATEGORES
popular ideas Consumer (316
Customer Experience (180
How IdeaStorm Works: NVIDIA GPU Update for Dell Laptop Owners Desion (43
POST... 4. PROMOTE... DISCUSS... = SEE... E-Commerce (72
- your idea far & nevy =) interesting ideas with Del and other what we are . Environment (120
] Dell productiservice. you wart to see. B users B planning to develop. Earlier this montn, sites like Ars Technica and ZDNet blogged about NVIDIA's statement regarding a potential issue with some Events (&
of NVIDIA'S Graphics Proces sing Units (GFUS) used in notebooks. According fo NVIDIA, hese aected GRUS ars experiencing
higher than expected failure rates causing video problems. Though this issue is not unique to Dell, some of these affected Gaming (79,
GPUs are used in certain Dell laptops. That's why | wanted to take a few minutes here to explain the issue and to let customers IdeaStorm (33
Login_|[ Register Kknow whatto do next IdeaStorm: Ideas in Action (64
User name:.
- The issue is a weak die/packaging material set, which may fail with GPU temperature fluctuations. If your GPU fails, you may see
No more plastic wrap, please intermitient symptoms uring early stages of failure that include:
Password

© Multiple images
Inthe last shipment of computers | received | was shocked by the amaunt of plastic wrap used for items like power o Random characters on the screen

cords, USB cables, VGA cables. Do these items really need to be individually wrapped in a plastic bag. | can ;‘23;;2 the screen
justimagine the tons of plastic used by Dell annually.

Social Media (66

Solution Providers

Fargot password Dell recommends that you flash your system BIOS (see links in the table below). Each ofthese BIOS updates listed in the table Strategy (250
5 B Something to think about below modifies the fan profile to help regulate GPU temperature fluctuations. Note: if you are already experiencing video- Technoiogy (210
V Something kab ) related issues like the bullet points above, updating the BIOS will not correct them. Dell will provide support for customers Universty Relations (25
who have experienced GPU failure according o the terms of the system warranty \Viogs (1

What You Need To Know

These BIOS updates will help reduce the likelinood of GPU issues. New systems are being shipped with the updated BIOS

Windows Vista

CATEGORIES revisions. Here's ihe list of the latest BIOS versions. Click on the links below to download them
Standardize Power Cables for Laptops i
*“UNDER REVIEV** al Dell Product Name e
) ins piron 1420 AD9 T4 1420_A09 EXE MOST COMMENTS
Nothing is more annaying than laptop power cables that are not interchangeable from ane computer madel to Accessories (Keyboards, stc Latitude D630 A2 6122/ DE30_A12 EXE " o
5 B anather or from one brand of computer ta another. Power cables have been standardized on most electrical Advertising and Marketing Latitude D630c A06 T/ D630CA06 EXE ARCHIVE
Including deski or decade: P Precision M230 A07 A M2300A07 EXE
. Including deskiop for decades Broadband and Mobilty ostro Notebook 13 A0 70N VA310-A10.EXE = LAnGUAGES
Dell Vostro Notebook 14 AD3 A0/ 1400_A09 EXE P —
v Make an effort to promate and implement standard power cables for laptops Delc . Vostro Notebook 15 A0 70/ V1510A10.EXE Spanish (DellenDirecto!
il Communty Vostro Notebook 17 AT 7/101 VA710A07 EXE Spens
Dell Web Site XPS M1330 A12 7! M1330A12.EXE Norwegian (DelDirekie
Desktops XPS M1530 A0 7/26/08__| 1630_A09 EXE Jspancse (EIAEM
Please see dawn_I's comments below. Deskiops and Laptops Update: As Direct2Dell reader foduekid noted, the A09 BIOS update for the XPS M1530 was made available yesterday E DELL BLOGS
Dimension products. after | published this blog post. Iue updated the table above with the link Cloud Computing
Iside I
Environment I you need help flashing your system BIOS or experience any of the video-related issues listed above, please contact Dell Small Busness
Put Ubuntu on the list of operating systems when building a PC! Education Technical Support. Our teams are committedto working with affected customers 10 resoive issues on a case-by-case basis. o Cramner s
UNDER REVIEW™ gaming | I — e raree v Retans
Ubuntu is hidden in a dark corner of the website. work in IT support, and | have a client who was having virus Healthcare Digital Life: Your Blog
“L  problems alitle while ago. | fixed the problem by installing Uuntu on their PC. Very recently they called me aski \deaStorm ReGeneration. org
for advice on a new computer, | told them about your new offer providing Ubuntu pre-installed on PCs and they nspiron products Update on Laptop Battery Availability
s ducts Meet the Team: Communty
wanted to purchase, but could natfind the section on your site (this person is a very basic user, doesn't know what Lattude products Bio Page »
W open-source means, probably didn't even see the open source link). There is no way they would have found your R Aboutfour months ago, | blogged about a fire at LG Chem battery plant Back then, we discussed its potential impact on the
Ubuntu section on their own nusx constrained global supply of Li-ion cels used in Iapiop battery packs. © conTAcT us
Wonitors and Displays Customer Service Links
) News Product deas Recently, Ive ieen getting direct e-mails and comments from Direct2Dell readers like jonlijoo about delays with their notebook
I urge you to offer Ubuntu as a choice of 0Ses in the system configuration wizard, the only way to really sell Ubunitu ieve Froduct ld=as orders. There are also discussion threads in like this one in our community forum on the same topic. The issue? Battery SUGGESTION BOX
is to offer Ubuntu as a primary aption, rather than a hidden alternative. | personally am laoking to buy a new laptop, Laptops avaitabiliy. Itis affecting our customers in the US, Lafin America, Europe and Asia
and you guys have always been my number 1 PC manufacturer (| domtthink Ive ever bought a new retail PC except Laptop Power While limited Li<ion cell availability is an industy-wide issue that affects mast major PG makers, | wantto apologize to our BLOGROLL
from you guys), but | feel that your Ubuntu offerings are lacking. If you offered Ubuntu on some of the greatdeals you  Operating Systems customers whose orders have been affected. Since the fire occurred in March, our procurement team has been working with =
. I ; o existing suppliers to develop adaitional capacity and qualitying new suppliers o add ta the supply. SUBSCRIBE
offer on your home page, | would be willing to pay just as much as | would for a Windows Vista system and | Operating Systems - Muliboot

prabably would have already ordered o " Ourteam is also looking at altemative technologies such as Litnium Polymer (Li-Poly) batteries. Li-Palyis a derivative of the aE =
OptiPlex products N[ s
standard Li-lon technology and is well proven in many uses. We have already been using Li-Poly batteries on some of our =
FarnerStorm systems and continuie to explore the pos sibility of using it mare widely in the future: oot
Add to Cocgle
Frecision Workstations
Lots of folks at Dell understand the inconvenience the battery availability issue has caused and appreciate your patience. Please [ My ¥auoo!.

check with the sales rep on the shipping d:

e before you make your order. We will continue to do everything we can to minimize




or BUSINESS

Ideas
IdeaStorm

Home
Community

Blogs
Direct2Dell

StudioDell
(]

Looking for Studio laptops? Click here.

Watch the Studio laptop vi

08
Welcome to StudioDell
Learn about new technology. Watch. Download. Share.

StudioDell is designed to help you getthe most from your Dell
experience. Through videos and podcasts, we'll share Dell's expertise
on emerging technologies and use interactive tools to communicate
directly with you

Tell us what you think!

Do you have any comments for StudioDell or our other community
sites? We'd love to hear from you through this survey.

Channel Feature

Dell Turns Up the Volume of the Customer Voice
Join Michael as he announces two new digital media tools designed
to foster two-way communications with customers and have fun too!

Dell IdeaStorm allows customers to participate in the development
and enhancement of Dell's products and services by sharing their
ideas online, and Your Stories now lets customers upload their own
home-grown videos to StudiaDell

AUSTRALIA PARTNER CONFERE

Videos
StudioDell

Discussions.
Forums

Dell.com Support

News You Can
Use

Tech Tips

Your Stories

Insights &
Solutions
SOHO VFX
SOHO VFX
TV Purchasing Tips

TV Cabling & Connectivity

Tech Tips

Small

Business Case Studies

Insights &
Solutions

Knowledge Tiesspurt Destgns

ABHOW
ABHOW

Case Studies

= < < = < =< == =« e« [ < e« e < =

1 Welcome to StudioDell!

Jrdcdeky 08 Jul 08 *
Hrdeiri'rty 26 Jun 08
Fodedokot: 23 Jun 08
NEW 19 Jun 08
NEW 19 Jun 08
Hrdedriek 19 Jun 08
Sedesrdde 17 Jun 08
NEW 17 Jun 08
Hrdedciek 17 Jun 08
Hrdedrdrt 16 Jun 08

Lapfop Keyboard Replacemen NEW 13 Jun 08

Fededdt: 06 Jun 08
NEW 13 May 08
okt 13 May 08

MEW 08 Mo 08

Please select an episode from the list above.

StudioDell Channel Descriptions
Home

News You Can Use — Getthe |atest on popular technology trends,
special topics and celebrity stories

Tech Tips — Pick up useful tips and find solutions for common tech
issues athome

Your Stories - Check out how other Dell users have tricked-out their
products and tell us how you're using your Dell.

Upload
Your Videos
el

Small Business

Insights & Solutions — Learn about the hottest technology trends
Tech Tips — Getthe answers you need to help set up your systems
and keep them running smoothly.

Your Stories - Hear from real-life small business owners about the
Dell products that have helped make their business a success

W About R3S

ITPro

Insights & Solutions - Find out what's fresh in Enterprise products and
senvices.

Knowledge Base - Get help with your product and technical
challenges

Learn About W

A iTunes
All Channels
Home
Small Business
IT Pro

W RSS
All Channels
Home - All
Home - News You Can Use
Home -T Tip
Home - Your Stories
Small Business - All
Small Business - Insights
& Solutions
Small Business - Tech Tips
Small Business - Your
Stories
IT Pro - All
IT Pra - Insights & Solutions
IT Pro - Knowl Base
IT Pro - Case Studies

PEOPLE'S VOICE

WINNER
—g 2007
=3 WeBBY



Faceless Companies Now Have Faces
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Digital PR
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Examples: Social Media/PR Newsrooms

W e LAUNCHWAVE news happens {here}

£ WindowsServerzss 2 Visal Studio s $OL Serverzccs

e
Top Stories Multimedia Press Centre Partners Frangais

@ ROPE SOCIAL MEDIA NEWSROOM

Product news and downloads for the online reporter

NEWS FROM GM EUROPE
News Articles | 2007 | 2006 | 2005 | 2004 | 2003 | 2002 | 2001
Latest Hews | June | Way | Apri | March | February | January

Learn sbout GI Europe's latest devalopments by selecting one of the news ftems below. Older news

items can be found in our archive.

Latest Videos

JUNE 2008

16.06.2008 A4 ne
elect

aring graphic design for Chevrolets racing car: a young Slovenian student
or his daring visual arts project
16.06:2008 Corvette Racing Finishes Second and Third in 24 Hours of Le Mans

12.06.2008 Saab Automobile promotes creative design
11.06:2008 Neven Winic - the winner of Young
11.06.2008 ¢
11.06:2008 20!
10.06.2008 Chevrolet opens its secrets d
pan European competition

05.06.2008 “Young Creative Chevrolet 2008

04.06:2008 Premium feel and stunning design define new Insignia's interior

eativ

hevrolet!in Croatia

rvette Racing returns to Le Mans 24-Hours

TSV performance reaches the stratosphere

ors to the winners of the first Young

MAY 2008
29.05.2008 Opel OFC Race Camp: Baptism of Fire in The
28.05.2008 Sweden takes the lead in the race to reduce

27.05.2008 Glnext Takes Music Fans Backstage
22.05.2008 Saab star comes to Eden -
22.05.2008 Chevrolet Epica — big on space, big on comfort, huge on valug
21.05.2008 GM Europe Launches Executive Blog

Biohybrid takes centre stage

21.05.2008 Corvettes successfulin FIA GT races at Monza
20.05.2008 VX Racing Continues Success Story at B

Thruxton
20.05.2008 Refined Logo Expresses Brand's New Confidence
19.05.2008 The Aveo is the first modern Chevrolet “made in Europe’
16.05.2008 Premium Value ish Style
15.05.2008 Opel Adds New Turbo CNG Unit To Pro-Environmental Engine Range
15.05.2008 2009 Cadilac CTS
15.05.2008 A Look info the Future of Engines and Transmissions
15.05.2008 Captiva s
15.05.2008 OPC Race
15.05.2008 Vauxhall In
15.05.2008 Vauxhall Commercial Vehicles Triple Award winner at Van Fleet Wor
14.05.2008 Chevrolet supports High Tatra National Park

14.05.2008 Opel Astra Landmark: 10 milion Cars Strong

14.05.2008 201
13.05.2008 General Motors' Rita Forst and Anja Kleyboldt win industry award
13.05.2008 Lacetti range “Sport's new flagship

13.05.2008 Vauxhalls Ne
07.05.2008 Ne
07.05.2008 80th Anniversary of Fritz von Opefs Record

he New Saal

urbo Edition

-V blisters Nurburgring

le - now even better value!

Camp: Finale at 24-hour Mirburgring-Nordschleife Race

ia wins Editors Choice at 2008 Fleet W wards

wards

ilac Escalade: Eight-seat Luxury, Refinement and Exclusivity

TwinTops embrace UK's two seasons in one week

8 for VXRS: same calories, fuller flavour
£tting RAK 2 Ride

Chevrolet!

SEARCH

TAG CLOUD

autoshows awards
cadilac chevrolet
concept cars corporate
convette design
environment rummer
motorsports OP&l people
saab technology vauxhall

LATEST COMMENTS

Jean-Charles jacquemin about Fremium
feel and stunning desion define new
Insignia’s interior

Thanks for your reply Mr Kempf. | have
always liked the interior designs of my
three successive Opels. And [..]

Jean-Phiippe Kempf about Premium feel
and stunning design define new
Insignia’s interior

Wiell spotted Y ou've obviously studied
the first-released interior pictures of the:
new OpelVauxhall Insignia care [.]

Jean-Charles jacquemin about Fremium
feel and stunning design defing new
Insignia’s interior

This interior picture of the Insignia
shows a great attention to detais. Is
there an electric hand brake ? Thanks

[]

MULTIMEDIA DOWNLOADS

@8 Visit our Flickr photo album
oo
v

tch our internet videos on
YouTube

[E] Hore videos on gmeurope v

" Find more of our favorite links on

Licio.us

OUR RECOMENDED LINKS
]

Europe

& The New Opel insignia

BLOG ROLL

Driving Conversations
FastLane

FYIBlog

lac Driver's Log

to Observer

featured {news}

29.02.08 BMO Capital Markets on Windows Server 2008 {Video}

To boost IT performance and enter into the Asia Pacific market, BMO Capital Markets, the
North American corporate and investment banking division of BMO Financial Group, needed
a cost-effective infrastructure with international scalability. BMO Capital Markets expects the
remote access and application publishing capabilities of Windows Server 2008, along with
enhanced server consolidation and better monitoring, to reduce physical server hardware
requirements by 30 percent and save hundreds of thousands of dollars. In this video, Sorin
Manta, Manager of Windows Server Infrastructure Technology and Operations at BMO
Capital Markets, and Dave Revell, Senior Vice President of Corporate Technology
Development at BMO Financial Group, talk about the benefits of using Windows Server
2008. To download the case studyin a Word document, click here

BMO Capital Markets on Windows Server 2008

click to play

»video options
» playlist (1)
Video: BMO Capital Markets on Windows Server 2008

all {news} articles

12.06.08 SQL Server 2008 RCO Has Been Released to the Public {In
the news}

Microsoft has released SQL Server 2008 RCO to the general public. RCO is the last release
before RTM which will be available during Q3 of this year, according to SQL Server Director
of Product Management Francois Ajenstat. SQL Server 2008 RCO was initially made
available to MSDN and TechNet Plus subscribers a week earlier

Read more at {InfoQ}

12.06.08 Windows Server 2008 DNS Changes {Blog}

RSS Syndication

e Share this page
o Submit your news
@ S

Tags
NET Active Directory
apoNeT Ajax
ASP.NET sl
Biography Books
Case Study Certification

Citrix DNS DreamSpark
Expression Studio Feature

hhh_ca Hyper-V
Internet
Information
Services 7.0 LINQ

Mobile Multimedia Network
Access Protection
Partners podcast
Power Management PowerShell
Press product Fact
Sheet Remote
Administration Reporting
senices Security Server
Core Sharepoint
Silverlight spatial
pata SQL Server

2008 symantecTeam
Foundation Server TechNet
Terminal Services

Video Virtual Earth
Virtual Machine Manager

Virtualization
Vista Visual
Studio 2008 wnie

paper Windows
Presentation Foundation

Windows Server
2008 xmL
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http://www.gmeurope.info/social_media_newsroom/
http://launchwave.ca/default.aspx

How can Microsoft help you?

« Getready
— Practical Search Engine Marketing course- free to all partners!
— Partner Learning Center: https://training.partner.microsoft.com/plc

« Use online resources for partners to create demand around Microsoft

technology solutions: _ |
WwWWw.partner.microsoft.com/onlinemarketingresources

— Website copy

— Website banners/buttons

— Search engine keyword lists

— Email marketing templates/copy
— And, much more!

 Check out Microsoft adCenter
http://www.adcenter.microsoft.com/

- Chat for FREE with a Marketing Desk Specialist (US Only)
https://partner.microsoft.com/us/mktghelp

 Get the book — Groundswell. Harvard Press
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https://training.partner.microsoft.com/plc
http://www.partner.microsoft.com/onlinemarketing
http://www.adcenter.microsoft.com/
https://partner.microsoft.com/us/mktghelp

Thank you!

Your potential. Our passion.”

© 2008 Microsoft Corporation. All rights reserved. Microsoft, Windows, Windows Vista and other product names are or may be registered trademarks and/or
The information herein is for informational purposes only and represents the current view of Microsoft Corporation as of the date of this presentation. Because Microsoft m
interpreted to be a commitment on the part of Microsoft, and Microsoft cannot guarantee the accuracy of any information provided after t

t NAE MAKES NO WARRANTIES, EXPRESS, IMPLIED OR STATUTORY, AS TO THE INFORMATION IN THIS PRESENT. . &,
n a u re OF BU SI ; for @ | AUSTRALIA PARTNER CONFERENCE 5-7 AUGUST 2008 | PORT DOUGLAS mlpartner Program



