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PREFACE

Economics  ‘ Smark Netes” is a. first - of —its —kind handwritters  beok
curated o facilitate leam‘umj & inshl concaP{uaJ understanding within
studerts. This treasure Lyonve of kﬂow\d@f fosters vebust o ccrrkuaf

carity  and ihs[;‘\rcs confidence  within ¢ Pinble mind of \joumcs
'lcavnavs-

std XU s a crucial year of a ctudent’s academic life- “Bmart Notes’
ot on\\.( \qcl\a Jou  prépare for your fipal  exarmination ¢ butalso Cip
\]ou on  a Farqllel cyroumc\ 1o s encjﬂaer) our founddation “and \G.Lteikeﬁ
cornerstore  of a bright foduve: Swoart Nobes comFre.\qmsNe\\' covey the
entive slelabus and  answer all Fossible CLue.sl'ior)s +ath con ' be asked
v Joux ' beavd exams. The book contains mulﬁP\c otbex Heatures like
Swoart  Cedes, Snoart RC_CCLPS, C\’)Q\)’ccr-—wtsc TrdexsSvaxt Videos etc. that
make SM&TWS fun, in%crcshncj and  intevachive:

AParb fromn the book, we're also z)e\iﬂh’cccﬁ 1o Pre_sen{f \}ouC(S)ui(l—T\oc
Padihai Aﬂﬁ Quill A?P fakes an inrovative o.FFYoaoh towads  learnin
and tacilitales e 'User to vead'E listery. 4o e ertire cootert of
Yois book: Hence, it enables You o learin on the woove. Tt also has a
unique quiz  section thak tests Nour subject khom\ec\ﬂe- Moveover, you
can also view Beoard Queshion Po.Fe:rs of” tre previodts Ycars-

With the Fu\’dﬂasa of #his beook \qu ave en’c\‘gfc} 1o avall a morth's
Free access to the Ouill AFF'

We've surve that studerts, Pcwen‘cs and teachers alike would love oux
value \»ropos‘\’cion and), unique presentation of cortent that we have
cxeaked dudents.

The ‘owmu.( tou create. a c,omF\ek bock. is strewn  with Jcﬁumrh&

Lol andineady moisses. TF You Hirk we've nearly wissed sonoetbin

oY wabtito applaud us for our Jmum‘)\ns,wa’o\ love 3 hear Hom \10(1.
Pleasemwrite to us at: mai\@fm'ﬂet?ubhcc&ions-orﬂ

Disclaimer

This reference book is transformative work based on textual contents published by Bureau of Textbook. We the publishers are making this reference book
which constitutes as fair use of textual contents which are transformed by adding and elaborating, with a view to simplify the same to enable the students
to understand, memorize and reproduce the same in examinations.

This work is purely inspired upon the course work as prescribed by the Maharashtra State Board of Secondary and Higher Secondary Education, Pune.
Every care has been taken in the publication of this reference book by the Authors while creating the contents, the Authors and the Publishers shall not be
responsible for any loss or damages caused to any person on account of errors or omissions which might have crept in or disagreement of any third party
on the point of view expressed in the reference book.

© reserved with the Publisher for all the contents created by our Authors.

No copyright is claimed in the textual contents which are presented as part of fair dealing with a view to provide best supplementary study material for the
benefit of students.
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TOTAL MABKS = 100 <

PROTECT = 20 MARKS

THECRY = 20 MARKS

PAPER PATTERN

TWME = % Hougs (120 Minukes)

Q. PARTLCULARS NO. OF | MARKS | TOTAL OPTION \DeAL
NO. QUESTION]  PER MARKS TWE
GQUESTION REQ.
1A [ Filtin Bne blanks with 5 L 5 Nil 5
xopriake altecnabives given
in ghe‘)bmcketa %
18 | State whevher e Lellowi 5 (8 5 Nil 5
Stotements aye TRUE ov FALGE
1¢ | Makeh e Columns 7] 1 o Nit 5
2A. De\&me the &c\lowiﬂs ) 9 G 3ouktt 6 5
28| Giive Reasors 3 2 (08 2 cuk o} & 15
%A.| Diginguiah Berween 3 2 G 2 our gl © %
3..| Chork Notes 2 2 e 2 ouk ¢l 4 15
k. | Answey e Ltllowin ) 4 2 2 ouk sk © 20
5. | Stake with veatens whethey 2 Y 12 % ouk ol & 20
éou ‘ Aavee” oy © Dieaa;ie”
ith_the tst\cuomﬁ axakements
6. | Answer in detail 2 2 & 2 ouk c%w 25
TOTAL 25 - 20 (30
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INDEX

CHAPTER PARTICULARS PAGE CHAPTER
NO. NO. | wWelnTAGE
1 Intvoduction to Micxe - Econcwmics 11-138 u-%

2 Coneumere Behaviour 21-2.19 6-\0
2A | Demand Anausio 3.1-318 2-us
2B E\a%h'citﬂ emand 3.1-34P %-15
4 Pvoducexs %;ehavicuv 414¢28 G- 10
5 Forme 6} Mavket and Price Dekevminaticd  >1->12 G- 10
under Pexteck Com?e\\‘\\‘on.
3 Factoxe educkion 6.1: 613 4-3
3 Inhoo\uft&on fv Macyo - Economics 7.1 =79 4- 9
2 Nakcnal Tncome 8.1 -8.20 G-12
mi a 9.1-9.23 - 15
1 E:ie:mmant ey Aga‘(aaat% s .
1 Comwiexeial Banki TT-1115 1 g-10
2 | Centval Bankin 121-1217 | ¢- 10
\3 | Public Eceviowmi 13.1-13.12 G-
14 Objective 1-82
15 Boavd papers and Model papey 83-90

NDTES :

. We have a::en " Zmart Codes” Loy cevkain answexs to atd you in vemembexi
them. Use them only whea tyou need them. Rememberinﬂ mark cedes Dbcr
evexy ansueyr (e ok adnisable .

2. At Bhe cbeginni % euer; chaptex i ah‘e,mb questicns a:amnst which we
have mentoned Sthe board paper in which they wexe asked? These questions
mﬂ be asked o\‘wcal—uj oY mdimck\:e as die 'nam‘gtn between, cawe, Yeasons,
ahovt Mokes; eke. Thia liet is onw indicakve and nck exhoustive *

3._The tontent given in boxes inthe book 18 onty %cr undexstanding and
betlex clmihj. tudents ave not exVected to write it'in any m&ﬂnm amg.
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3A - Demand Analysis
Scan this QR code to watch the video on .

“Law of Demand”
(Q.5. - page no. 3A.8)

CHAPTER 3A : DEMAND ANALYSIS
(uesmou{ PARTICULARS PAGE EXAMS
ND. NO. [(im which the
entive question 61
a pavt of ik
appeayed)

1 Explain ‘Individual Demand and ‘Maviek Demand’y. | A1 MAR'(3

9. |What ave We %actors ecting demanAZ 0R BA. 4| 2ep'08,MAR' 14
what awv te detexminants 6‘) demanolz MAR'15,0ct’ i5

3 what ave the ktwu» %d&mand? 3AF | MAR'L,' 12

4. Ex?!ain e lLaw % Demadd with assumptions. 2A.%| MAR'04.'12, 12

S€0'10,MAR'14,'15
’18,0CT" 14, Oct’ 15,
Mar 17,18, JUL "I8

B, |What a@e e exeeptions tv the kaw %Demancl? 3A.11| MAR'02,09 11,16

SEP'04 MAR' 14

_ 00T 14, Jul 17, '12

G. Why does Bae ale.mand cuxve g\o‘;e downward gxom A5 | MAR'0R ' U1\,
e‘{c o ﬁ\ 0R SER'ID.

demnd i cuwe. s\o‘m downwards wam Le%t ko
Y\aht. Give Reasons.

1. Ex?lain ‘vaviaton’ in demand. 3A.\5

@ ExP(ain ‘change' w0 demand . oA \F

3A.1
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LL‘Smart Notes

CHAPTER 2(A) : DEMAND ANALN2IS

InTRODUCTION

The willingneas o have Something can be catled a5 desive. Huwan Beingg have
unlimited “degives . \We ave always Bvivi %ox betker tnings in life. We wank a hi%h-
end Phonz, best edutation, intexnational holidays , dinne? at fave gtov hotels,
gwanky eave and bikes, %ood house , ete. Hoevey, thig is mevely desive. In
ovdex tl;j Acquive Al 5\6 o) we need to have e ab'\mj 1) &a; and exen when
we have e abilily b pay, we need to have e mil\mqnm Peno\. A desiye ov
wigh can become emana:j only when the Xuson o{eswmﬂ e ?xoduc)c has e
abi\iky to Pay %}ov te ?voduck and also wi mﬂnw, o Faﬂ'

DERINITION AND MEANING ‘
Demand o ole%’med. as o desive backed b3 ability o Py and wil\mgmgs o) s?enal.

DEeMAND

)

DESIRE  + ABILITY TO PAY /4 WILLINGINESS TO QPEND

Demand e that quantity ¥hak a pevapnvis veady tobuy at a parieular price

duving a ¢ w}mc‘ ex‘o? “k“““’" ¢ dﬂ E ¢ b

A pecdone desive, a ‘\ukg and willingnesg keep chan g as price 6} de deud:

ch n&u and also  with chanﬁe in kawe.'(hmgcra, @ vence o price and hme

ie neteaca .&r demand.

€q: The denian trk mangoe,& bg M. Prasad e Q)am‘\\ﬂ is 5 dozens pex week. at
Rs. \50 pex dozen:

A1 Explain ' Individuat Demand’ and ‘ Marker Demand’

ANS Demand ig the desitesbacked b abiliyy to p and wilinqness t spend.
It is dne quanhty Ahak ayoxson is rea%ﬁ to buﬁ ak apavhicwlaxr ‘)nce. olumﬂa
syec‘wﬁic \)evnod Hwme.

(A ANDWIDUAL DEMAND (MAR'\2)

Individuatndemand te e amount Qoodx demanded by an individual (5mjle)
bt:,or ak, diftexent prices duving a aien Pem:i time .

Individuwoal~ Demand Schedule iz e tabular vepvesentakion 6f aoode demanded
bysan individual bu&ox ok different prices duving a?‘wm pmool o} time

3A.2
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3A - Demand Analysis

PRICE OF MANGOES DEMAND PER WEEK
(RS. / PER DOZEN) (QUANTITY IN DOZZEN)
150 5
200 4
250 3
300 2
350 1

This ie an individual demand Sehedule .

From the above achedule, it can be pbaexved thakas e price b‘k tnandoes yices , e
demand .gxue.. On Bre other hand, 2% e price ck e manqpes “4aut “the demand
Yiges. Tt clum;j ahows ak texe ie an invexse velation bekusen Pvice_and demand.

Tndividual Demand Cuxve ia e axa?hical m‘)regwkahon o the individual demand
8chedule . v &

450 1
Woo t
350
300 T
250 t
200 t
150 t

100 1 b
50 t

PRICE

0 4 9.3 4 B
QUANTITY DEMAMDED

In the above dia@'am, downward aloping eurve DO is individual demand eurve. The
Y-oaxia Yepveden Xﬁce, and X -axie Yepresents Cowuz?ono\mg quantity demanded.
(individuak, demadd) . The demand eurve DD e downward Sloping from lef to
Yigh& which, Yepredents inveree Yelation between {Mce, and demand:

(8 MARKET DEMAND

Moarket demand e the aggreqale amounk b oode demanded by all individuals
buyers. at diflexent prices ;sﬂm‘nﬂ a_aiven P i0d 6t time. Tt i %ée aum total ckau
individusd demand. Thevefore, market demand ie ays a\ream Yfan individual
demand .

Moaxker Demand 2chedule te Wie tabulay w?rec,mmh‘on b\) w_s‘a&e amounk &
oode demanded b3 o individuol buyers at diffevenk Pmesaﬁgu ing agquen
%exioo\ s% Hme..
3A.3
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LL‘Smart Notes

PRICE OF DEMAND ( GUANTITY M DOZEN) MARRET DEMAND
MANGOES INDIWIDUAL'A” | INDWIDUAL 'S’ | INDWIDUAL'C? (A+B1C)

150 2} 6 E S 1%

200 U 5 6 (5

950 3 u 5 12

%00 Q 2 I 9

250 1 2 9 G

This ie a Mavkek Demand &chedule..
We have assumed that there ave thvee bugers in the mavket and hence , mavker
demand © oum botal (Agqveqate) 6| the demand of each buwer. From the above
achedule, it can be ohaevued tak a3 the nce, omgou Yiees , e mavker

demand . Bn e bthex hand, as the ‘mce 9 . e mavket
demand gu. t deomﬁ ghows thak texe ie an.indevce wrw\hon between P'nce
and. demand.
Marketr Demand Cuvve ie the am‘;hical w?msex&ahon %mg maxkek demand
achedule.
Y A
o0 | DP\ DB DC
260
200 [
PRICE o550
200
50 |
100 | Da Dp De
. 50 R
S0l 1 92 3% 4 B ¢ 3 N4

QUANTITY DEMANDED

In e above diagvam, downward slo‘;m cuvvwes DaDa, DgDe . Dc De are individual
demand cuvves %J‘ndmduais A, %andc vecpectively. In totali Yepregent tne

maxket demand. The Y-axie Yep vesents price and e X-axie m&mmks corvespondi
uantiydemanded (market Aemand) e demand eurves ave downward glopin

to n%hk which Yepresenk invexze velakion between price and demand:

Q2 whar awe the factore afjecting demand  (S€P'0) (Oct’15) ok
Whak ave the aletcxmmanls uhdemand “70MAR'14/15) R
Price is nest the onh" ich ects demand. Giive Reasone .
ANS Demand ie tae desive o.cko.d abi ( 5 and willin, ngness to 2pend. Itie
tre Quantity thak a peraon & veady bua 0k a Varhunar price during A gpecitic
3A.4
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3A - Demand Analysis

eviod ot ime. The demand Lov a4 commodity depends on oy i albected by the
P ellowt ctova : % “J q) a& ]
(em CODE : % - PRICE FACTOR DIE)

(19 PRICE OF THE COMMODITY

Out s\ al the Jactoee which aldect demand, gnce & the mest importaak actor. Price
& the most inluential Jactor which emand. Genexally, t ie obaevved that
twhen the Price” o} a commodity vises, e demand for the eommodi Usand
when the gice % , e demand Jov the eommodity vises. In ginple wovds,
hi%hw the gﬂce, lowex the demand and lowex the ?vice, highcx the demand”

(> PRICE OF SLBSTITLTES

The demand for a commbdltg chanse if there 15 0 chonge in the
subeh&uu 3 eubehituke "falts there will benmore dema at}
eubshitule b khe consumus and the dethand for-the commod\ will
Q\mxlmlg uc e Price csvhe aubehtute vices, Hie foncumers will demand more
%t:\e Commbdity and Hie demand lor the aubehtute uslt fall.

Iﬂhe \ce Colgate boﬂn& increased. tendhe demand for colgate unll

and Hhe dzmami r fepsodent ) Close-up] Babost (ie. substitute’) will tincreage.

(s) PRICE OF COMPLEMENTARY &00DS
&mm&m oods vefex to 00ds which are alw ththex oY Jotnuﬂ
vrand petvtl, TV and settop'box (Taka 2ky) tca and
f%_ fice om 6l the 300&& ncreases, then e demand fov te other will %au
ano\ wce verga ; ; A T
e cugay incxeases then demanad lovr tea unit faM (becauge sugax
'9 uz,ed mﬁklu“? % % 9%

tea)

(W FASHION, TASTES AND HABITS
Fashion and txends, change quickly. froducte which ave netin h\on oY ouk
trends have teesrdemand™ Goods Wohich are in Pachion have h( hev demand.
% Ri K:jl (cut) jeans ave move in demand a¥ compared o Rquiar jeans .
t and habite euttomexs aleo ajteck the demand h voducts. The
tastes ('3& tonsumeys Kee chan%m w\mle havits tend to Yemain cbnetant.
Dentand j) pizea, burger, v N, chocelakes  ete. depend on a Xersm‘s
te . Deman {)or mawreu alcohuu beuemﬂes paan. 4 , e \
matiex s& habit.

3A.5
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LL‘Smart Notes

(5) AGE STRUCTURE AND SEX RATIO

The demand for goods uselul ‘o a pavhieutar age avoup will be high i major buyew
in e maxket betong bo th evg . 33“? J % lﬂ K

: A country hav:% larse, a\ie wlokion in the aq& Youp 2-10 years wsill
A¥mand. move &y Childexn 4oods l&v\ego g, dmym, achool brge , bodks , etc.
Qimilaxly, dema r avodd aleo depeénds on the 2ex yakio \n~the countyy.

: In Tndia, the male™ populakion i highexr as compared to Wae femal r wlakion.

e(om, demand for Yxo utte used bq males like ghavmj eveam ;‘male’ elothes,

mens Vev‘umv.. ete’ wilt be move .

(&) CUMmATE

The demand fer cextain commodiies also depends on climakic conditions. It there

ic a change in climate , then there will be move demand {ov products” pevtaining )

tat climate.

_e_%i — Aix Conditipnexs, nimbu Yani , Cotkon clothesm il have h‘ah“ demand in
aummey

- Umbrelas , waker ?unﬂievs, mobile covevs,eke. will have \nia\wx demand in

Yainy, 204400,
= Swenters, chawls, hot bevewses , Bte. have hia\nex demand w winter.

(F) TAXATION pPoucy

1!( the 8wemmev0: chavges highex tax, then eople have to pay move tax and th
ave (oft) with litte dispteableincome. A2 a veaulk, theiy dewmand in general, wi
veduce . On the otner hand, ke tax vake s low, en peaple have to a;, teas tox
and ™oy are left with more dae‘)oaab\e income. Ag a Yedult, their derhand in
ﬁeneml , will \nereage.

(® OuerAW POPULATION 5
e 2ine 5l Bie Populakion ie (arge, theve witt be high demand for vavious goods.
1/} m\mmj :)ith AYDX) ?o?uln&ion ‘swiu have a we(ahua\j low demj:ld fovvan us
0

%j 'ﬂw; demand 0 China in %omml wil be hiahu o comfmezi to Australia.

(@) REGWIAR ADVERTISEMENT
Congumevs 3& 'm}luencd b wlay aduevtigements pn televieion, in newsxa evs,
on Yadio, ete” Theve 1e a hiahg( mand {ov aoods which are adverticed stedn Wy
on Vavious media.

: People do %ftlm%memed when heir {ovouvite su?exgmv or gpovtsrar

dovaer @ 2049 byand or watch bvand.'Ae a veeuwl, thelj demtand move. 6k
auch commodikies .

3A.6
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3A - Demand Analysis

(10) DISTRIBUTION OF INCOME

The distvibukion 6] income and wealth in the etonomy is alto an imporiant
deteyminant mand. An unequal dictvibution c%mcome in the econom3 will
lead to tesk demand {.)mr %oods and gexvices.

QD ncome

When the income 6\ a P@rgoh increases, he is able and wllmgbspend wiove. As.a
veautt, he wit demand ''move aoods and gewices. Similaxly; {anm wcome.,
will lead fo M in demand.

(12) EXPECTATION REGARD\NG FUTURE mces
f’eog(e enem.ugls e culake aurd\ oodx n the &hm ve. Thic 3 eeulation
ke Vel nt dema ak the Jnce a commpdity will
au in Hne sumve. , they wil YostY e Mew Aemane\ the Ye andal and

Peo eck the prices of "Apple iPhone &7 fal\ i the {uhm AS a veulk,
u de and more in th {' e and demand et now.

65 What ar e m o} demand 7 (MAc'18)
ANS Demand i& a dddire backed b d‘j " ability to pay and willingness to epend. The

sllowing ave the *\j‘m o\deman
(SMaRT oo+ ~T M” Toigit Commicsioner o} CID )

(D INDWIDUAL DEMAND
Individual demand iz the amount ot goodya demanded by an wndividual (smﬂle)
bugex ot diftecent prices duﬁnﬂ a 8' Pwo& of, time:

(2) MARKET DEMAND

Markek demand ig'the agaxe a.te amounk ooalz demanded by all individuat
buyers ak diﬂe\'wz iceg” Airvi Nm time. Tk ie Uiz aum total 6f all
ingividual demand. Mamwk de wn rx Ye |m0>ovkam to selleras Al decidions
taken b3 him ave based onik.

(%) JOINT. DEMAND OR COMPLEMENTARY DEMAND

Whea'two or move qoods aw demanded ot m sahs(«} one g‘mzle want, ttis
knomn as, oint derhand or comPlem
To saticty te need to make tea, we viced waker, ea powdeyr, 2ugar and milk
, We ean ga3 that thexe is foink demand. by complementary demardt for thee
%ovdz. Othex ea; Cax and ?em\, pen and m‘-ﬂl, mobile an ehaugu, eke.

3A.7
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LL‘Smart Notes

(¥ COMPOSITE DEMAND

Comperite demand vefers by tie demand f&5 a commodity which can be used 1eg

satiskying two e move wants alfernatvely . Tn other wovds, when a comm '\ku 1%

m_a_position o Qahsh multiple altexaake “wants c&a consumey, it is caid to Nave

compesite demand.

%:_ lectnicity an be uged o cak v the want chakchmg N, using.te waghing
achine ehawamj Your mobile, ete.

() COMPETITIVE DEMAND
When two or move Commoditieg can be uged altermatively to adhely Hiecome want,
Hen cuch 3004& aw caid to be subshtutes o each oter. The deman -Yov gueh
Subetitute ¥ aeods s called az competitive demand .
: Cur Exad. and Tide can be caid to be cubshtutes . 1§ the price U&Tide incveases,
¢ demand &e& Qm% Excel will Yice and e demand”™ Jor Tide sl Al .
Other Qxam‘)l : Red [abel Tea and ch&ﬂ Tea, lexi F &.and Linckews, Pepei and
Coke , eke.

(6) \NDIRECT DEMAND OR DERWED DEMAND

Goods thar ave needed by tne onoluceve 8t manufackivere in ovder to Fvoduce imigheol
oode for consumers ave said to' have devived demand. In ahovt, 600&& tak ah‘%‘kj
& wark indivectly ave gaid to have indivect orderived demand.

%; Demand %or land, (dbour, capital , ee. ace the exam?lu nkoleviueol demand . AU

ctove o\; Fvoduch‘om hoveddevived demand.

() DiRect peMAND  (MAR'W)
The demand for a ccmmodihj which saticfies wan)c%the consumex A“ec“ﬂ i
called ag divettsdemand.
: Demand 4oy %coc\, clotiee and house ave examples t%olweck demand. AU
iahed ﬂoods or coneum‘)hon goods hawe divect demand”.

itg ngplmn e Law %Demano\ with assumvkonz(MAa'oﬁ 13114115 "1 00T 14 ek’ 15 S€P'10, Marg, Jullg)
ANS  TNTRODUETION

The law of Demand explaine e coneumer behaviour with vefevence to chanﬁe in
gce. It Plams te invexse Yelationship between pice and demand. Tt was

\

ogounded by Dv. A\%vu\ Maxahall in hie book, ' 'nc(F(eﬂ, c\)tconomic&’. The Law
emand iz als0 known ag  Firak Lawu(@ Purchase”

3A.8
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3A - Demand Analysis

STATEMENT OF THE LAW

Dr. Alfved Marehall has explained the law of demand as Jsllows , Othey things bein
Conatank, higher tae price s{m commcohkﬂ, gmallex i& We quantity deman an
lower e fRice c& the commoditg, lar%er 1> e O\uankit\ﬂ demanded’

PRI\CE DEMAND
45 {
J 1T

- The law o} demand explaine change in the behaviour of 4he censumers demand

due to vavious changes in price . I¥ decoxibes e %unch“cnal velation between
demand and puace .V -

— The velation bétween demand and (mce can be ex‘naud as D = ‘fq)) ie. demand

s a Junchon %@Y“w
— Theve Yis an inderae Aclationship betueen dewand and price. because h
price, lower tre demand and. lcwer te pre, hi%hex the demand.

iahu the

DEMAND A&CHEDULE
The law c\: demand can be ex‘)lamed with the hu? (s\) e )écmewmﬂ achedule

PRICE OF MANGWOES DEMAND PER WEEK

( Re. PER.DDZEN) ( GUANTITY N DDZEN)
%50

300
2%0
200
150

IR

~ Jvom e ‘abpue gehedule, it can be dbeesued tnak when the
fs 250 perdegen, the demand ie 1 Dozen.

- \When Xae Yice %a\u. to €2 200 per dozen, the demand vices to 2 dogens
5imilarlﬂ, when K ice %aus to 2250 pex dogen , the demand {uvt\au Yiees b 3
Aozens “and 2o ¢

- Ag e Price ch mamou gxuz, e demand vices Bn the tlher hand, as the [NiCQ,
manqoes Yises, dehand Jalls

= This clidwe tat Brere is an inderse Aelakion between Pvice and demand.

Fv\'ce o‘k manjoez, (L

DeMAND CLRNE
The low can be -fufthex exl)lamec\ with e th 0‘)&@ %cuow‘mj oln‘aammz

3A.9
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Y A

%00 [))

Price 3250 J:
300 |

200
50 D
100 t
50

0 1 9 % & &
GUANTATY  DEMANDED

—>
X

Tn e above diagvam, deownward Qlov‘\ cuxve DO ia the ‘demand cucue. The \-
axis Yo reswksmén‘ce and the X-axie 'ce‘)'m.ents cmm,‘)ondivg aluanh‘t\(‘g demanded.
(mavket demand)' The demand cuvve DD is dewnwad SlnP‘ 3Dmm fto Y‘\ahk
which w\)vwmb inverae ~elation between Pvice and olenrmnc'l".g

A2SUMPTIONS  (MAR'12)

Matchall begine the law 51 demand with We words ‘ Okey thingg bei QquaL’ These
‘obney thin ‘&e&exto the vavious Jactors dihextan pyice wh‘d”&j eck demand. The
law o dentand only establiches tnt velahownghip between price and demand. It theve
i® a cthange in othex facod, e demand will change ewerg withouk a change E:’ce
In cuch chses, the W mmmol willnst hotd qovd. Hence, Maxahall adsum

thak othex v§c{om axe 63 they donet chané&.

are e assumptiont on which the Yaw o} demand @ baged :
DE* No chanﬂe. in_* PRICE FACTOR DYE)

The Petiowi
( 8MaRT

() NO CHANGE 'N.PRICE OF RELATED K0OODS
The law Memanot assumes hak taeve i& no chan8¢ . price of vetaked 3000!% like
COm()lemt W qoods and cubshitute gopds.

the prices, a Veubehitute increases, the demand fPor the gubshituke will %au and
e demand Yor ¥e said Commod\&ﬂ will vise witfouk a chmao, in ‘mce %mat

tre *demand. Jor "Slice® whil viee.
imilarly, in cae e‘k ) y(emmtag gooda, U the pice tf one o tne two commodikies -
increases; he demand fov the obnex Mmodilﬂ ot %au ven uhen e ‘Mce %
csuch commodity has ineveased.
%_: The deman %}or cave  walk %au t{s the Pn‘cec\ Pekm incyeageq

3A.10

c(smmodméé
%At%o Lﬁ "Mazaa” (substituke E&v‘éu&.) incveases, e demand %or' Mazaa® will
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3A - Demand Analysis

(2 NO CHANGE IN FASHION , TASTES AND HABITS

The law of demand azcumes thak shwn in the mavket and tastes and habik 6\
consumexa Uil nok change . An Qha n a$hlon toskes and habite can caus

a chanae in demand withcuk anj c“énae n ‘)me.

(2) NO CHANGE IN AGE STRUCTURE AND 2ex RATIO

The muu&um and gex mkio na coun)mj dekexmines e kind c& 00ds thak.ave
dema n e Countvy chan e in e age 2vudure and sex Ydlio can lead
ba chan e in dzmand ov 03& withoukt 'a_change in price . Thus, e law
assumes ak aae sbructy! ano\ gex Yakio Aemains (oheka

(W) NOD CHANGE \N CUMATE

tere & a change in climate, then qoods apecific to thak climate will be
emanded move ety when theve i n ﬁu in pyice el cuch goools Thus e law
demand assumes tak e climate and conditiong>aemain k\ne same .

(® N0 CHANGE IN TAXATION POL\CY
It 1o agsumed Hat e taxation ?chc i:emmmt Aemaine constonk. IF the

overnment levies higher tax, then the ceable. income. available with the consumer
il Aa & veawdt, his demand will {)au enen Bnouah texe iv no incvease
in e Pv\ce, tsvhe commoohk\\i.

(6) NO CHANGE N OVERALL POPULATION SIZE

An increage ov decrease in Size % o‘wia&\on will lead to an increase or deeveage o
demand. xeg?ec’civelﬂ. Hence, it is agsumed that there {2 no change n PoFulahon gige.

(?) NO CHANGE N REGILAR. ADVERTISEMENTS
@mgswe, pYomotion Cam kan i?ra cevtain voduc,\— :ﬁuleadb asu e (increase))
in

itd” demand mes‘)echve, d:ﬂ; in ‘m e . Simila the adue icements
ave veduced, tedemand b a cestain etht A2 a vesult,

the law ah Aemand assumes thexe \e,r% anae in maulav advevhsemen\s.

() NO CHANGE N DISTRIBUTION OF \NCOME

An change in” dictvibubkion c} income in the economy ¢an lead fo a change in genexal
deand ig the economy. Thus, the law agsumes that exe ie no chanﬂe_ in
distribution c‘)mwme

(%) NO C(HANGE N (MCOME
When e income i a pexaon Yises oY %aus., hie demand {)or aoools and exvices Yiges

3A11
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ot Jalla ¥es ech‘v withowt & cha e, n price %w auch oodz. and sexvices . Thevefore .
e law % alemand ossumes &h Beor 6 n c)nanﬁe, n-income ckkhe consumey.

(10) ND CHANGE IN EXPRCTATION REGIARDING FUTURE PRICES

I( eople expeet thak prices in Judkuwe will fall, they will demand \ess at precent
demand move in %ﬂ _In ghort, We present demand, will Jau exen

whm Q\\w; have nst inc ‘)vesevvc Thus, tkie asumed thal thereio

no cha 8& N ex? eckakion '(eaqm\wﬂ %uhm \mees

CONCLUSION :

The law 51 demand ectabliches ak demand and price have an inveree velaticn.
Rowever, & neglects, othex W\im&s or It agcumes thak Othex Minas xemain conskank
which ie not practical .

B85 What ave Hre exce ovu. to e [aw Demo.nd_ﬂMm 08,'04,'12 14,16, 3EP'04 ' 14, JUL'S)

ANG Dr. A\gwi Mavehal Ylamed e (aw 84 demand as vuowe» “Othex thin
bcirﬂ conetank, highey {Vm {’m cmmoo\oé amatlex i uanm;j
demanded. anol lower Wre i commodﬂ Yger s uanh man ed”

n 3imt>|e worde, demand ano\ ice hote aninyexa 'ce,lahon Howevex, teve ave
tevtain ' excephions kn e law cbo demand az gcuouos
(SMART (boe @ Gitten HIDDEN o€ )

(O é&IFFeN GooD2

Giffen Goods. ave infevior qoodeilike jowar, vanasyah he& (Daida) , low uali 'ﬁce,
ete. In cage 6] Such qoods, Wwhen Mc]!nce, olle, leas is demanded e
This ha{JFms becaws evexy Pvrson wantg cons&anag increase his standavd Uk

Sl\'na)bext Gibten sbeevued thie hznomenon nelated to bread (ernor 'ﬁod) and meak
in_England . Leople ‘had limited Thev Ye, +h uced tv consume more bvead
and meak Hough. th woulA ave \\Keo\ to howe, move meak and lees bread .
He obgenied that when pyice o} bread decreated, ess byead was demanded than
ove (a2 Pex the law {demand the demand Jov bread ghould have been more
than_b mg The le, aved. money and ugedit to Pumhaxe, meat and thus
the Aemami raeak mcxcased.
This behawou i called as " Gifens pavadox’ The Gu 00dg aw in nor oods
which have a divect velationship betuwseen nce and uanh demanded The Aemand
cuyve {)ov @Hw 800:1& Slopes ufward:. %rom le(zth; Xighk

[_uoj_ " Gigen Gioods” may be asked ge,Pamkelﬂ as a_shovt nete. You showtd Suﬂm&l

3A.12
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3A - Demand Analysis

tt with Hae oh:amm % e exce‘)h'onal demand eurve . The o\iaaram (7'} a'wen ax e
end o} twis angwer
\Y]

(2) HABITUAL &00DS

If o Eexson i habituated or addicted o cextain aooo\s, hia demand %ov e 3oods may
not thange with charge in price .

E%; Peoplewho ave addicked 0 gocial media websites like Facebook.@and Twitiex will
Nt vedute their usage even i the vakes (5\) intemek w,aae, avesincveased .

(2) T6INORANCE

Sometimes, Kco lomay net be awave tf the chanﬁe n price 't} oods e markek, Tf
the price n& ‘moluc\' alls and the coreumers aVe nek awave ianomnr) abouk tae
same, ther their demdtind ."or the Pwoduct will net increases

(bW DEMONSTRATION EFFECT
I’eofle tend o Qn‘B othex Feo?\e who they loo\w.? b or who &heg ave iealous . In
the '

Heiv qlum tocopif dnem, demand &o\r cevtain ?wolucl?: uFill inCrease even \%

the price b} cur voduct \ncxeases .

The tendenaj ® the low income gypup to imitate the consumption patem ot hiagh

income gyoupe’ is known as dentdnetvakion effect. o v 3

€a: The &-ahivta of ‘Being Human” worm by Zalman khan have a vexy hiah demand
en '(houﬂh the P iced tf dhose t-ehite a very high.

(®) DEMAND FOR PRESTIGE GOODS
The pyestige 300&& arerseqarded ag a gtatus symbel in the gocie! .Th@‘ have a
appeal”’. Rich peopl®) may demand more,%\ thege acoo\s when their ?ﬂw,
vige 8o thak khuj ca how-%.
: Diamonds, ~luxury. cpovts_cax, high end wakehes, limited edition Avess ,eke.
NOTE: A ‘gngb &2 pexaon who has Hhigh Maarol %or weatth and wealthly
?eo?le, and. [opks down "on Yeo?le who bd&gb lower” income 3'0“’?9-)

(C) ExPECTATION REMARDING FUTURE PRICES
peo expect e price ol a commoc\itg fo noreage n e %uhm, 'rheﬂ will
emand mdve now (lie. at Pregent) evenl tre Price io \:figh,

+ Many Hotel owners Pu chased oniong " in hmf uany
cx?acted the ‘mcu. to %\uthex increage in %uluv :

(M Necessiries
The demand {)o'( certain necessities like bagic foodekuﬁg (wheat, aatk, dal, ekc)

3A.13
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and. basic clothing (one par of clother) will net chanje due to achanje  price.

(2) PRICE (LLBIONS OR CONSUMERS PYSCWOLOGUCAL BIAS
Consumers mMay believe thax high K\'(ce oods ave of & bedex quamB and thw,gove,
demand for 2ich goods &ndg‘ao ihor with increase in teir price .
: Studete and Vparents believe that a coach'mﬂ inctitte. cha ng hi h?v.u.
ovidea a:od q ﬁ educakion. In auch a case, €len i e %m &w, mgcawl the
demand. 05l not 20 ‘ ,

(9) FASHION

A produck which i out U\ iaoshion (‘weﬁ: Nokia %310) wikhave.a lees demand

even i Be Price falle. A P duct whith™i® in %ashion Ufove%;lAnA\‘o'\c\ amark
hones) will' have “a h‘\ah demand exen ‘%khe_ price xises. Paus, itie an
Cerhon o e law.

EXCEPTIONAL DEMAND CURNE

v A

o F=ee=f—===
PRICE 4 L.T .........

e > D - - - -——

N
v D Dg X ‘
QUANTITY DEMANDED

1n the abpue diagyam, the upward glo?i cuvve DD ig the *exceptional demand

curve”. The Y—t%ris NepYese pice. an the X-4X¥> Yepyese CoYYeS ondwﬂ

juanhg demanded. The' demand cuvve DD ie upwaro\ QloYi;ﬂ S.r:m lqz to
8hf hich «e‘meeﬂts A diveck velation between Fn‘ce, and_démand.

0o Why_does the demand eurve slope downward %vom legk to ﬂaht? (MAR' 12)
. _O_-K/i_ °
The demand cunee s\o?v, downward hm eft hmgm:. Give Beagons,. (MAR 0%,
SEPT'ID)
ANS: There i3 an inverge selationship betuwseen pice and quan demanded. ie.
F\'a—hex the ‘)ﬂca, lowex the demand and lower the price, h\%her e demand . The

3A.14
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demand curue alopes downward fyom left b xight due to Wnie inuexse velakionchip.
The &(ﬂlowi axe the fadorg dude o which émand euvve s(oYes downward -fmm
(e%t Night

( @MART CODE : MINTS)

(> MULTIPURPOSE LSBES
When the price c& a_commodity falle, the commodiby which was eavlied used on
géw veqy Sbleckive X\u 0508 now be used Jov oiulkiple purpoees: 'Meug»om,
neumexa demand higher quantiy with a n gyice .
: When e g:\ce (\sku g inceases  dyash ,it i used onlux aelectiv
me. \eqelnbles . Houlener, when the price of onione xeduces, YQ(X: use onion in all
veﬁetabl , Make Kanda bhaﬂi , Use 'k as ako“;'mj n ‘yow bhaj\,

(1) \NCOME EEFELT

When the price commodity Jalls, the puxchasing. powex or buying abili th
consyumer '\Kcveaz};. He can bt\\xjﬁ{\v\ore aua?n\i n tézYSame N‘:;’ :;?coma\ilfxm,
quanhkg demanded increages with a ;oa n P ce. This i as income. effeck.

(3) NEW BUYERS

When the pvice et a commodi , People who did net have the ability to buy ave
alsp ableto b ck{he gmdmkqw ‘: ¥e, mavketr demand 'mcvmgs olueu\%‘:

(@ New bwi)u:j dem ndinﬂrj e onduck.

® Gxis{mﬂ uyere dema dinﬂ hiahex clunnhhj ( Lowex theYvice, hiahex{hwlunanol)
(V) THE LAW OF DMV

A congumer always tvies to equate the mavginal ukility of o commodity with e price
the commocliktl. Abta cextain pyice "X, theV concumex” may atain his eqmlibx(um.
ow, when prite’sl te commodity decreates, the equilibvium o alfected and te
congumer Atquives. move quantiy in ovder to again equate the MU and price. Thug,
ar lower rrice, Hre consumex k:‘ﬁ':aa move oka mmoditﬁ.

(®) GUBSTITUTION EFFECT

When theipvice of & commodiy jaus, it becomes cheaper as compaved to ite
Substifutes, . As a Yeculk, ?eo(;lz %?ve up the eubehitute Pmdudc antl te demand %ov
Hhia commodity ncveasey '
Ea: When the.‘%vice, “Bislevi” Minexal watev fale, U becomes cheaper compaml’w
i cubghtute u:femano\ move Bk
“Biglexi”

"Aq na” mineval water. [In tte cage, people wilt

3A.15
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QF Explain ‘“variation’ in demand.

ANg Demand io a degive backed by abiliy to ?aﬂ and williagness to 2pend. Demand
& tak c\uunat}’ War a peraon ia Yw.dlj () buﬁ o Yarﬁwlar price ab.m‘nﬂ a svui@cc
Pm‘oo\ (5}) time.. :
VARIATION lt;l DEMAND

(@) MEANING

When the demand ﬁa& a Froduxk chanﬂes due ko a change_ n ite priee., tkig known as
“variakion in demana’

¢b) rReAs0N

Vaviakion in demand takes ?lace only due b a c\namje in price. Al o ex fac&ore:
Aemain constant .

(¢) DEMAND CURNE
Vaviation in demand iaghown bj movement alonﬂ the came demand cuvue .

(d) Tyres

Vanation in demand i & e %Uuowinﬂ two b\.“>es=
(O Expansion in demand.
(2) Contvackion n  demand.

(D EXPANZION N DEMAND

(@) MEANING

ExPans(on (extension) n.demand m‘{e-(e, o a viee in e demand enly due to Qm n
?Tice. '

(b Rea2ON

Expangion in demand. takes place ()n(ﬂ due o a fall in ‘mce. AU oWer J(ar,\m ave
congkank and have. no (ka“ect on demand ‘)or e commodi\ﬂ.

(¢) DEMAND:. CURVE
&?ansion in demand is ghown bg a downward movemenk on e demand euvve .

(d) " REPRESENTATION

3A.16
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Y A D
f o
PRICE l \
Gy b
- D
0 B Qy X"

QUANTITY DEMANDED

In the above diagvam, downwaxd gloping Cuvve 0O ia te demand ousve . The Y-axie
represents mice. and the X- axie 'fj)vgsa%@ corvesponding quankity dewanded . When
the price kalle Prom Py to Py, te demand vices ﬁrom { 0787, TWis downward

movement 00 demand euvve %vom poink abb epyeacnte expansion of demand.

(2 CONTRACTION N DEMAND
(@) MEANING
Conkrackon in demand YC%QXQ o a gau in_the demand omﬂ due to vise in price.

(b) REASON
Conkrackion in demand takes glace oaly due o a vise in PY(CQ. AU otnex Jactovs ave
congktant and have no elheek on demand {)ov the commodilﬂ.

(C) DEMAND CURVE -
Conkvaction in demandiis Shown bﬂ an quavo\ movement on te demand euwe .

(d) REPRESENTATION

y4 D
% b
P ! &
PRice "N
«— \D
0 39_ Y] X,

BUANT\TY  DEMANDED

3A.17
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In e above diagvam, dewnward. slo?'mg cuvve b is the demand cuve. The Y-axio
xepyesents wiceaﬁmd e X-axig '(QPTeg,en{g com,gPonA'\rB quant demanded (mavkek
aleaﬂd). When ne price ices Jvom € to 0g , e demand Jaus Tvom Qtv Bg. Thie
upwarol movement on e demand Cuvve %mm poink a bbb Yepnwnts contyarkion
in_demand .

8% txplain ‘change’ in demand.
ANS Demand i a desive backed by abiuy to and willingneststo 2pend. Demand
& thak wmﬁhj thak a person G xeadj to uy ata. gavticular price ohm'rﬂ Qa g?m‘f&c
%exiool time:

HANGE "IN DEMAND
(@) MEANING

When demand %ov a on:iuct dnan%v, due to chande in {)adom ot than Pﬂm, itie

known as 'chanae, in demand”
(b) REASOM
Cha:ézje in demand takes place due to a change in factors oter than vvice,. Intuia case,
Pn' Aemaine constank and it has no %eﬁ onttie demand {)or the commodi\g.
() 'DEMAND CULRVE
Change in demand cannst be chown 0n one demand cuvve. ttie shown by a chift
in e demand Cuvve .
(dy TYPes
Change in demand ie €} e Jetlowing two fypes :
() Ihoease in o{emandc.% {) ] {tw
(D Decveaze i demand .

(Y INCREASE (N DEMAND
(4) MEANING
When mote quankity & demanded than be%m at tne game price, ik ie called as
increage W demaad”.
(b ReaaoNsg
Incveaserin demand tokes place due to Javourable changes in va bther than price
like ﬁhion,'\nwme, taxakon pc\iﬁ, vevhisement , tastes habits , ete.
thigntase , Fn‘ce. Aemaine cenastank and it hag no ejjeck on the demand {)or commodihj.
() DEMAND CULRVE
Incvease in demand & ghown b3 a shif in tne demand cuvve {mm lej to Yiahk.
) RepreSENTATION

3A.18
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Y 4 D Dy
R e — b
PRice O [~"7"-—- A\ '
| |
o D,
| |
| (]
! 1 \
0 @ 8, x”
QUANTITY DEMANDED

In te above olmawm the Y-axis ¥ gﬁtwmte ice and the X-aio represents
coweepondms q anhhj demanded . Yice g{ the commod\tj Yemains conatonk at P
However, e quantity demanded increases Yrom 6 to 8. Medemand curue chifte
fvom left to nahx (0D to 0,0,) and His indicakes an incveage in demand.

(2) DECREASE IN DEMAND

(DO MEANIN G
When (€8s quankity i demanded than be%m ok the Same price, ki called as
decvease in deman

(b) ReasoNS
Decxease in demand tokes place due b un favouxable changes in factors ctaex Haon
nce like % ashion, income,, taxahon (sh%1 aduemgement tastes” and habits, etc. In

(s case, Price yemains constant and i has no e&u& on demand {cv the commoohtj
(C) DEMAND CULRNE

Decvease in demand iadnown b3 a'shift in the demand Cuwie %mm 'ciah,t to le‘)h.

() REPREZENTATION D D
yp '
&—
PRICE e \CECEEEEED

{ l
1 ! D
: Dy !
! |
! |
: l R

0 Py !

G
QUANTITY ~ DEMANDED

In e above diagram, the Y-axia vepyesents price and e X-axis Yepyesents

Coyyes fona\ma a& demanded. The price ﬁkthe commod'n%\'femaaxg constank ak .
However, tiz quavki demanded decreazes from 6 to &), The demand cunve shifts
Jsrom \r\%\r\k bo (e\lt (00 to Dy0) and this indicates a decrease in demand.

3A.19



o
otd. XII

AVAILABLE SUBIJECTS:
T = 7]
SMART NOTES * Economics
SMART H{-ﬂE? * QOrganisation of Commerce
° & Management

SMART NOTES

* Secretarial Practice

* Book Keeping and Accountancy

* Book Keeping and Accountancy
(Question and Answer Book)

BUY NOW
SALIENT FEATURES:

o Detailed description of the H.S.C. Board Paper Pattern with marks
distribution is furnished at the beginning of the book

o Extensive coverage of all syllabus based questions in a lucid manner

e Ample practical and real-life examples add value to the conceptual
understanding of students

e The book concludes with Board Question Papers to help students understand
the nature of the examination

8879939712/13/14/15
Ta rgEt Publications Pvt. Ltd. (=) mail@targetpublications.org

www.targetpublications.org



www.targetpublications.org/std-12th-economics-smart-notes-commerce-and-arts-mh-board.html

	chapter 1
	chapter 2
	chapter 3
	chapter 3-B
	chapter 4
	chapter 5
	chapter 6
	chapter 7
	chapter 8
	chapter 9
	chapter 10
	chapter 11
	chapter 12
	chapter 13
	Binder1.pdf
	Economics Board Paper March 2014 Final
	Economics Board Paper October 2014 Final
	Economics Board Paper March 2015 Final
	Economics Board Paper October 2015 Final
	Economics Board Paper March 2016 Final

	Objectve Chapter 1-13_final_New.pdf
	Objectives - Chapter 1_-_3 pages - New
	Objectives - Chapter 2 - 6 pages - New
	Objectives - Chapter 3A_-_6 pages - New
	Objectives_-_Chapter_3B_-_6 pages
	Objectives_-_Chapter_4_-_7 pages (new)
	Objectives_-_Chapter_5_-_7 pages
	Objectives_-_Chapter_6_-_5 pages (new)
	Objectives_-_Chapter_7_-_4 pages (new)
	Objectives_-_Chapter_8_-_7 pages (new)
	Objectives_-_Chapter_9_-_8 pages (new)
	Objectives_-_Chapter_10_-_6 pages (new)
	Objectives_-_Chapter_11_-_6 pages (new)
	Objectives_-_Chapter_12_-_7 pages (new)
	Objectives_-_Chapter_13_-_ 6 pages (new)
	Economics 2017 paper.pdf
	Economics 2017
	Economics July 2017





