CLICK TO VIEW

INDUSTRY MARKET RESEARCH FOR BUSINESS LEADERS, STRATEGISTS, DECISION MAKERS

Table of Contents 2
List of Tables & Charts 3
Study Overview 4

Sample Text, Table
& Chart 5

Sample Profile, Table &
Forecast 6

Order Form & Corporate
Use License 7

About Freedonia,
Custom Research,
Related Studies, 8

photo: Borealis

Stretch & Shrink Film

US Industry Study with Forecasts for 2015 & 2020

Study #2830 | December 2011 | $4800 | 205 pages

%

The Freedonia Group

767 Beta Drive

www.freedoniagroup.com Cleveland, OH * 44143-2326  USA
Toll Free US Tel: 800.927.5900 or +1 440.684.9600
Fax: +1440.646.0484
E-mail: info@freedoniagroup.com


mailto:info@freedoniagroup.com
http://www.freedoniagroup.com/Home.aspx?ReferrerId=FM-Bro

Study #2830
December 2011

$4800
205 Pages

Table of Contents

Stretch & Shrink Film

US Industry Study with Forecasts for 2015 & 2020

Bags .eeveiiiiiiiiiiiiieireeeeaees 79
Hoods & Other......ccceevveeennneen 80
Applications ....ceveveneenienennennns 81
Markets....oeeeueeereeenerennnennnnnnn. 83
Product Packaging................. 84
Storage & Distribution........... 88
Producers ....eeeeeeeeenireenneennnnnn. 89
MARKETS
General cuuveueerenneeieeeenieieenennns 92
Product Packaging......ccccceeeunennnen 93
FOOd weevnniiiicii e, 95
Meat, Poultry & Seafood......... 97
DAY eeiieeteeiieee e eaees 101
Fresh Produce.......cceeeuuneene. 102
Other Foods ...ccuevevniennnennnnns 103
Beverages .....ccceevviiiniiiinnenne. 104
Paper & Textile Products......... 105
Paper..ciucieiiiiiiereeeeeaee, 107
TeXtilesS oveenrerneeenerenrennneen. 108
Consumer Products ................ 108
TYPES ceveeneerereeeeeeneenenennes 110
USES ieiiiiiiiiirieieieaee, 111
Other Product Packaging......... 111
Agriculture....ceeeeeeneennennnnn. 112
AlLOther ceuveveeeiniriirennneene. 113
Storage & Distribution.............. 113
Pallet Wrap...coeeeeerevneeinneennnns 114
Stretcheveneriiieiiiiierci, 115
Shrink .uueeueeieeeeeieieeee e, 116

Other Storage & Distribution ... 117

RESINS

General coeceeeeeenreinieneiiereeneenes 119
Low Density Polyethylene.......... 121
Linear Low Density Polyethylene. 123
Conventional LDPE.................... 124
Producers....cceeeeeeeeneeerneeeneeennnns 124
Polyvinyl Chloride .....cc.ueeueenn.ne. 125
Other ReSiNS...cuuuvriuureiinrennnnnes 128
INDUSTRY STRUCTURE

General vuveeeeveeieiieeieieieeeneen, 133

Click here to purchase online

EXECUTIVE SUMMARY
MARKET ENVIRONMENT
GeNneral vuuveveeeneenieireneeeeeneeeeennens 4
Macroeconomic Outlook ................ 5
Demographic Trends ....cccvueevnneennnes 8
Consumer Income & Spending...... 12
Retail Sales Outlook ................... 15
Manufacturing Outlook................ 17
Nondurable Goods Outlook........... 19
Food & Beverage
Industry Overview .......cccceeueeee.. 21
Fresh Produce Outlook ................ 24
Packaging Industry Overview........ 26
Plastic Film Industry Overview ..... 29
Technological Developments........ 33
Pricing Trends «...eevvevenrevneennnnne. 35
Regulatory & Environmental
Considerations....cccceueeevneennnnnnn. 38
Recycling..ccueeeeeeeneiinirinnennnennnns 39
Foreign Trade ..c.eevvevennnevnennnnnne. 40
International Activity ......ccceeuneene 41
TYPES
General ..ooeeeeereeneireeneeeieeeennneens 42
Stretch Film coueevniiiiiiiiiiiieie, 43
Production Methods.................. 44
RESINS wevveiieireeieeeiieeeeeeeeenees 46
Products ..c.eeveeeeniiiniieieeninne, 49
Wrap ceeeeee e eaenes 50
Stretch Labels & Sleeves......... 52
HOOdS cuuveveeeiieieeieeeieeane, 53
Applications ....ceeeeeneeniennennennns 55
Markets..c..eeeeenereiniriiieeecenees 57
Storage & Distribution........... 58
Product Packaging................. 62
Producers ...cceeeeeeeerenireenneennnnnn. 66
Shrink Film ...eeveiiiiiiiiiiiienne, 68
RESINS terevieeeiiiriiereieeiieeeaeens 69
Products .ec.eveeeeereiniieiiiieennenes 74
Wrap eeeeeeeeeeeeerereeeeeeeeeeenes 76
LabelS .uueeeureeniriieeierineeannees 77
Page 2

Market Share ....c.cceeeeeerevnnnnnnen. 134
Mergers & Acquisitions.............. 136
Marketing Strategies.........cc...... 140
Channels & Distribution ............ 141
Research & Development........... 142
Competitive Strategies.............. 144
Manufacturing & Development ... 145
Cooperative Agreements............ 146
COMPANY PROFILES

AEP Industries....ccceveenerennnennnns 149
Alliance Plastics ...ccevevneennnennnns 151
Applied Extrusion Technologies .. 152
Bemis Company .....cceeeveevnennenn. 153
Berry Plastics ..cuuuveunreenneennnennnns 157
BOLlOTE ueveeieeeeeie et eeas 160
Cenveo Incorporated ................ 162
Dow Chemical....ceevverernrennnennnns 164
DuPont (EI) de Nemours............ 166
Dwyer (RB) Company................ 167
Exopack Holding.....c.ceueevunennnes 168
Exxon Mobil....cceevvieinninnnnnnnns 170
Fuji Seal International.............. 172
Hood Companies.......cceeeevueennnes 173
Illinois Tool Works......cc.ueueneene. 174
Inteplast Group ...ceevevevniennennen. 176
Intertape Polymer.......ccceceuuneeee. 178
ITOCHU Corporation.........cc........ 180
Klockner Pentaplast.................. 182
LINPAC Group .ceeeeeeeenrenneennennnnn. 183
LyondellBasell Industries........... 184
MRI Flexible Packaging............. 186
Multi-Color Corporation............. 187
Paragon Films......cceeeevuiennneennnns 188
Poly-America LP....ccceevunvennrennnns 189
Printpack Incorporated ............. 191
Reynolds Group.....cccceuevevunennnnen. 192
Sealed Air..ceeeeereeencreincreinnnneen. 195
Sigma Plastics ceuueveverevnniinnnennnns 197
SKC Company...ceeeeeeeeencennennennes 200
SleeveCo...ceveuuereeenerernnireinnnnenn. 201
VIBAC Group..cceeeeeeeenrenneennennnnns 203
Western PlasticS....cceeueennrennnnnen. 204

Order now, click here!



http://www.freedoniagroup.com/DocumentDetails.aspx?Referrerid=FM-Bro&StudyID=xxxx
http://www.freedoniagroup.com/DocumentDetails.aspx?Referrerid=FM-Bro&StudyID=2830

Study #2830
December 2011

$4800
205 Pages

List of Tables/Charts
EXECUTIVE SUMMARY

1 Summary Table ..ccevenerinnnennnnen. 3
MARKET ENVIRONMENT

1 Macroeconomic Indicators........ 8

2 Population & Households ....... 12
3 Personal Consumption

Expenditures......ccceevunennnenn 14
4 Retail Sales......cceuevvevnieennnnns 17
5 Manufacturers’ Shipments....... 19

6 Nondurable Goods Shipments..21
7 Food & Beverage Shipments....24
8 Fresh Produce Production ....... 26
9 Packaging Supply & Demand...28
10 Plastic Film Demand by Resin..32
Cht Plastic Film Demand
by Resin, 2010.......ccc.ceuu..e.. 33
11 Stretch & Shrink Film Pricing..38

Stretch & Shrink Film

US Industry Study with Forecasts for 2015 & 2020

Cht Stretch Film Demand in Product
Packaging by Use, 2010....... 64
9 Shrink Film Demand by Resin..73
Cht Shrink Film Demand

by Resin, 2010.....c.ccceveunennne 73
10 Shrink Film Demand

by Product .....cevvnievnninnnnnnn. 75
Cht Shrink Film Demand

by Product, 2010................ 75
11 Shrink Film Demand

by Application ......ccceveunennne 82
Cht Shrink Film Demand by

Application, 2010............... 83
12 Shrink Film Demand

by Market.....coeevurivneiennnnne. 84
13 Shrink Film Demand in Product

Packaging by Use ............... 87

Cht Shrink Film Demand in Product
Packaging by Use, 2010....... 88
14 Shrink Film Demand in Storage

& Distribution by Use.......... 89
MARKETS
1 Stretch & Shrink Film Demand
by Type & Market................ 93

2 Product Packaging Market
for Stretch & Shrink Film ..... 94
Cht Product Packaging Market for
Stretch & Shrink Film, 2010.95
3 Food Markets for Stretch &
Shrink Film by Type & Use ...96
Cht Food Markets for Stretch &
Shrink Film by Use, 2010..... 97
4 Meat, Poultry & Seafood
Markets for Stretch &
Shrink Film by Type ............ 98
5 Dairy Markets for Stretch
& Shrink Film by Type ....... 102
6 Fresh Produce Markets for
Stretch & Shrink
Film by Type..ccoevvverennnenne. 103

Click here to purchase online

TYPES
1 Stretch & Shrink Film
Demand by Type....ccccuueueeen. 43
2 Stretch Film Demand
by Production Method ......... 45
3 Stretch Film Demand
by Resin cooviveiiiiiiiiiniiennns 48
Cht Stretch Film Demand
by Resin, 2010.......c.c.c.ceuu..... 49
4 Stretch Film Demand
by Product ...c.cevvevivnninnnnnnn. 50
5 Stretch Film Demand
by Application ......ccceveunennns 56
Cht Stretch Film Demand
by Application, 2010 .......... 57
6 Stretch Film Demand
by Market.....coeevverivnrinnnnnne. 58
7 Stretch Film Demand in Storage
& Distribution by Use.......... 59
8 Stretch Film Demand in Product
Packaging by Use ............... 63
Page 3

7 Other Food Markets for Stretch
& Shrink Film by Type ....... 104
8 Beverage Markets
for Shrink Film................. 105
9 Paper & Textile Markets for
Stretch & Shrink Film
by Type & Us€...cuuevunennnne 107
10 Consumer Markets for
Stretch & Shrink Film
by Type & Us€...cuuevunennnne 109
Cht Consumer Markets for Stretch
& Shrink Film by Use, 2010 110
11 Other Stretch & Shrink Film
Demand by Type & Use...... 112
12 Storage & Distribution Markets
for Stretch & Shrink Film... 114

RESINS

1 Stretch & Shrink Film
Demand by Resin.............. 120
Cht Stretch & Shrink Film
Demand by Resin, 2010..... 121
2 Low Density Polyethylene
Demand in Stretch & Shrink
Film by Type & Resin......... 122
3 Polyvinyl Chloride Demand
in Stretch & Shrink
Film by Type..cceevivniinnennns 127
Cht PVC Demand in Stretch &
Shrink Film by Type, 2010.. 128
4 Other Resins Demand in
Stretch & Shrink Film

by Resin & Type ....ceuuueennee 132
INDUSTRY STRUCTURE
Cht US Stretch & Shrink Film
Market Share, 2010........... 134
1 Selected Acquisitions
& Divestitures.....cc.ceeeunenen 139
2 Selected Cooperative
Agreements ....cceeeeinennenns 147

Order now, click here!



http://www.freedoniagroup.com/DocumentDetails.aspx?Referrerid=FM-Bro&StudyID=xxxx
http://www.freedoniagroup.com/DocumentDetails.aspx?Referrerid=FM-Bro&StudyID=2830

Study #2830
December 2011

$4800
205 Pages

Stretch & Shrink Film

US Industry Study with Forecasts for 2015 & 2020

Gains in stretch and shrink film will be driven mainly by accelerating demand for product pack-
aging and for the bundling and protection of goods during warehousing and distribution.

US demand to rise 3.3%
annually through 2015

Demand for stretch and shrink film in the
US is forecast to rise 3.3 percent yearly
to $2.4 billion in 2015, driven by acceler-
ating demand for product packaging and
for the bundling and protection of goods
during warehousing and distribution, as
well as competitive advantages over
other packaging materials. Other stimu-
lants include resin and machinery
improvements, and opportunities in
areas such as stretch hoods and stretch
labels and sleeves.

LDPE stretch/shrink film
resins to remain dominant

Demand for stretch and shrink film resins
is expected to rise 2.5 percent annually
to 1.9 billion pounds in 2015. Low
density polyethylene (LDPE) is the
leading stretch and shrink film resin and
is forecast to see healthy growth in
volume demand through 2015. Polyvinyl
chloride (PVC) stretch and shrink film
demand will remain flat through 2015 in
volume terms, though value gains will be
based on price increases.

Shrink film to outpace
dominant stretch film

Stretch film demand will increase 2.8
percent annually through 2015 to $1.4
billion, accounting for almost three-fifths
of the total. The fastest growth is antici-
pated for stretch hoods due to their cost
advantages, high throughput rates and

US Stretch & Shrink Film Demand

($2.4 billion, 2015)

excellent load integrity and weather
protection. Stretch film advances will
result from advantages in energy and
labor savings. Demand for shrink film will
grow 4.2 percent annually to $970 million
in 2015. Advances will be promoted by
shrink film’s high clarity and excellent
print capabilities, greatly enhancing
product marketability. In particular,
growth will be aided by increased use in
labels. Shrink film also provides a better
seal and moisture barrier than stretch
film, and is frequently used in conjunc-
tion with corrugated trays as a case
overwrap. Shrink film is well-suited for
covering heavy, non-uniform pallet loads
such as heavy equipment or bricks due
to its higher puncture resistance and
ability to help maintain load integrity.

Click here to purchase online
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Stretch
59%

Storage and distribution
market to grow the fastest

Storage and distribution markets for
stretch and shrink film will increase 3.9
percent per year to $1.3 billion in 2015,
accounting for 54 percent of the total.
Advances will be stimulated by increas-
ing retail trade and industrial activity, as
well as export markets. The primary
growth driver will be pallet wrap, due to
its competitive advantages over strap-
ping, tape and other bulk unitization
methods. Product packaging demand
will rise 2.8 percent annually to $1.1
billion in 2015, stimulated by growing
retail trade and concomitant needs for
product packaging for food, beverage,
consumer and other items.

Copyright 2011 The Freedonia Group, Inc.
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Sample TEXt, TABLE 1113

Tabl.e & Chart SHRINK FILM DEMAND IN PRODUCT PACKAGING BY USE
(million dollars)

Item 2000 2005 2010 2015 2020
Plastic Packaging Shipments (bil §)  ~~ .7
$ film/000$ packaging

RESINS Shrink Film Demand in Product Pkg

. . Food & Beverages:
Linear Low Density Polyethylene Food

Demand for linear low density polyethylene stretch and Meat, Poultry & Seafood

is forecast to expand illion poun Dairy SA M P L E
accounting for 63 pe film. Opp. Produce
will reflect LLDPE’ S A M P L E oth, as we Other Food TA B L E
elongation propertie: more pung Beverages
tant and has greater ( TEXT nventional Paper & Textile Products
permitting resin savi ts. Metallg Consumer
grades of stretch film . lower ha7 Other

ties compared to ethylen low density
ene. Metallocene films also seal at lower temperatures and af % packaging

enabling reduced film thicknesses. Downgauging, which red Shrink Film Demand
consumption, partially offsets the higher per pound cost of m
grades.

Among the metallocene-based stretch film offered by producers
are Pinnacle Films’ (Inteplast) seven-layer cast films produced under
the APEX, PEAK and PALLETLOCK NANOLAYER brand names.
These films are based on EXCEED metallocene-based linear low density
polyethylene resins from ExxonMobil Chemical. APEX stretch films are
designed to provide maximum clarity, puncture resistance and tough-
ness, while PEAK stretch films feature quiet unwinding, ultraviolet light
resistance and consistent cling. PALLETLOCK NANOLAYER stretch
films are engineered to reduce thickness while maintaining holding force
and puncture resistance.

LLDPE stretch film will see growth due to its lower cof

lent performance properties in diverse applications ranging f CHART Vi1

wrap to sleeve labels and product packaging. Gains are also

LLDPE shrink film, with advances fueled by good opportun US STRETCH & SHRINK FILM MARKET SHARE
such as multipack beverage packaging and sleeve labels. Sh ($2.0 billion, 2010)

have advantages over stretch films in the labeling of contour

123 Copyright 2011

SAMPLE
CHART

Other

Click here to purchase online
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Sam P le Profi le, TABLE IV-3
Tabl.e & Forecast FOOD MARKETS FOR STRETCH & SHRINK

FILM BY TYPE & USE
(million dollars)

Item 2000 2005 2010 2015 2020

Food Shipments (bil $) 4
$ film/000$ food

Food Stretch & Shrink Film

By Type:
“streteh SAMPLE
Shrink

By Use: TABLE

Meat, Poultry & Seafood

COMPANY PROFILES Dairy
Fresh Produce
. . Other Food
Alliance Plastics LLC
398 York Southern Road % food 5

Fort Mill, SC 29715
803-802-7955
http://www.all

Annual Sales:
Employment: SA M P L E
Key Products: P RO FI I- E ecialty

stretch films

Stretch/Shrink Film in Product Pkg 73

Alliance P
cornerboard. The Company also sells steel strapping, carton seal-
ing tape and carton sealing equipment. Alliance Plastics conducts
manufacturing and converting activities at its Fort Mill, South Carolina
headquarters facility.

“Demand for stretch and shrink film
in the packaging of meat, poultry and
seafood is expected to expand 2.6
percent per annum to $328 million in
2015. Growth will reflect stretch and
shrink film’s advantages over other
packaging materials in terms of source
reduction capabilities, performance
characteristics (e.g., high clarity and
puncture resistance) and aesthetic
appeal. For example ...”

The Company’s stretch films encompass converted, machine- and
hand wrap, and specialty types. Converted stretch films are avail-
able from the Company under the BANDFLEX, STEELFLEX and
X-WRAPPER brand names. BANDFLEX products include stretch
banding films, which are marketed as an alternative to tape, string and
strapping. Among these films are standard, extended core and automat-
ic stretch banding varieties. STEELFLEX extended core stretch film is
a high-performance cast film, while X-WRAPPER stretch banding film
is engineered to reduce hand fatigue.

Machine wrap films from Alliance Plastics consist of OMEGA
80+, OMEGA and OPTIFLEX offerings. OMEGA 80+ film features
enhanced puncture resistance and clarity, while OMEGA film provides
one-sided cling characteristics and pre-stretch levels of up to 250 per-
cent. OPTIFLEX film is a three-layer blown film that is designed to

--Section 1V, pg. 97

151 Copyright 2011 The Freedonia Group, Inc.
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Five Convenient Ways to Order

ONLINE: www.freedoniagroup.com
MAIL: Print out and complete the order
form and send to The Freedonia Group

(see address at the bottom of this form)

PHONE: Call toll free, 800.927.5900
(US) or +1 440.684.9600

FAX: +1 440.646.0484 (US)

EMAIL: info@freedoniagroup.com

Corporate Use License

Now every decision maker in your organization can act on the key intelligence found in all
Freedonia studies. For an additional $2600, companies receive unlimited use of an electronic
version (PDF) of the study. Place it on your intranet, e-mail it to coworkers around the world,

or print it as many times as you like,

INDUSTRY MARKET RESEARCH FOR BUSINESS
LEADERS, STRATEGISTS, DECISION MAKERS

Free Handling & Shipping

There is NO charge for handling or UPS shipping
in the US. Expect delivery in 3 to 5 business days.
Outside the US, Freedonia provides free airmail
service. Express delivery is available at cost.

Orders Outside of the US

Checks must be made payable in US funds,
drawn against a US bank and mailed directly to
The Freedonia Group. For wire transfers please
contact our customer service department at info@
freedoniagroup.com. Credit cards accepted.

Credit Card Orders

For convenience, Freedonia accepts American Ex-
press, MasterCard or Visa. Credit card purchases
must include account number, expiration date and
authorized signature.

Save 15%

If you order three (3) different titles at the same
time, you can receive a 15% discount. If your
order is accompanied by a check or wire transfer,
you may take a 5% cash discount (discounts do
not apply to Corporate Use Licenses).

Click here to learn more about

the Corporate Use License
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—— Additional Print Copies @ $600 each *

Total (including selected option) $.

[ Enclosed is my check (5% discount) drawn on a US bank and payable to
The Freedonia Group, Inc., in US funds (Ohio residents add 7.75% sales tax)

[ Bill my company

........................... $4800 Title

[J American Express [] MasterCard [] Visa

Credit Card #

Signature

F-WEB.2830 Name

+$2600 Company

Division

Street

(No PO Box please)

Fax

City/State/Zip
MM YY
Country
Expiration Date Phone
Email

* Please check appropriate option and sign below to order an electronic
version of the study.
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be made, but the undersigned represents that distribution of the study will
be limited to employees of the company.
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[ Individual Use License Agreement

The undersigned hereby represents that the above captioned study will be
used by only ___individual(s) who are employees of the company and that
the study will not be loaded on a network for multiple users. In the event
that usage of the study changes, the Company will promptly notify Freedo-
nia of such change and will pay to Freedonia the appropriate fee based on
Freedonia’s standard fee schedule then in effect. Note: Entire company cor-
porate use license, add $2600; one additional user, add $600; two additional
users, add $1200; three additional users, add $1800.
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OTHER STUDIES

Protective Packaging

This study analyzes the US protective packaging
industry. It presents historical demand data for the
years 2000, 2005 and 2010, and forecasts for 2015
and 2020 by function, market and product (e.g., mold-
ed foam, foam-in-place polyurethane, polyolefin rolls,
protective mailers, paperboard protectors, bubble
packaging, insulated shipping containers, air pillows,
paper fill, dunnage bags, loose fill, molded pulp). The
study also considers market environment factors,
details industry structure, evaluates company market
share and profiles industry players.

#2839 e February 2012................. $5100

Converted Flexible Packaging

Demand for converted flexible packaging in the US
will rise 3.8 percent annually through 2015. Pouches
will lead gains based on continued conversions to
stand-up pouches and healthy gains for flat pouches,
along with lighter weight and reduced material use.
Bags will remain the largest segment. Food markets
will outpace nonfood uses. This study analyzes

the $15.1 billion US converted flexible packaging
industry, with forecasts for 2015 and 2020 by mate-
rial, product and market. The study also evaluates
company market share and profiles industry players.
S coooononocoonoao October 2011 ................. $5100

Labels

US label shipments will rise 4.8 percent annually
through 2015. Pressure sensitive labels will remain
dominant, but will continue to face growing competi-
tion from stretch sleeve, heat-shrink, in-mold and
other labeling methods. Paper will remain by far

the leading stock material, but will continue to lose
market share to plastic. This study analyzes the
$15.7 billion US label industry, with forecasts for
2015 and 2020 by raw and stock material, application
method, printing technology and function. The study
also evaluates company market share and profiles
industry players.

Pallets

US demand for pallets is forecast to rise 6.1 percent
annually through 2015. Pallets made from wood

-- primarily lumber -- will continue to account for
nearly 95 percent of demand, while plastic and
metal pallets grow at double-digit rates. New pallet
demand will outpace the dominant refurbished pallet
segment. This study analyzes the 967 million unit
US pallet industry, with forecasts for 2015 and 2020
by material, product, market and region. The study
also evaluates company market share and profiles
industry competitors.

World Bulk Packaging

World bulk packaging demand will rise 5.8 percent
yearly through 2015. Advances will be driven by
growth in manufacturing activity, especially in key
end-use industries such as chemicals and pharma-
ceuticals, and food and beverages. China and the US
-- the two largest markets -- will account for nearly
half of all value gains. This study analyzes the $42.3
billion world bulk packaging industry, with forecasts
for 2015 and 2020 by type, material, market, world
region and for 18 countries. The study also evaluates
company market share and profiles industry players.
#2764 c.u.cunnnnnnn.nn. May 2011.....ccoueeeeennnnns $6100

About The Freedonia Group

The Freedonia Group, Inc., is a leading international industry market research com-
pany that provides its clients with information and analysis needed to make informed
strategic decisions for their businesses. Studies help clients identify business oppor-
tunities, develop strategies, make investment decisions and evaluate opportunities
and threats. Freedonia research is designed to deliver unbiased views and reliable
outlooks to assist clients in making the right decisions. Freedonia capitalizes on

the resources of its proprietary in-house research team of experienced economists,
professional analysts, industry researchers and editorial groups. Freedonia covers a
diverse group of industries throughout the United States, the emerging China mar-
ket, and other world markets. Industries analyzed by Freedonia include:

» Chemicals * Plastics * Life Sciences * Packaging * Building Materials « Security
& Electronics ¢ Industrial Components & Equipment * Automotive & Transportation
Equipment ¢« Household Goods * Energy/Power Equipment

Click here to learn more about Freedonia

Freedonia Custom Research

Freedonia Custom Research delivers the same high quality, thorough and unbiased
assessment of an industry or market as an industry study. Since the research initia-
tive is based upon a company’s specific needs, companies harness Freedonia’s
research capabilities and resources to answer unique questions. When you leverage
the results of a Freedonia Custom Research engagement, you are able to obtain
important answers to specific questions and issues associated with: mergers and
acquisitions, new product launches/development, geographic expansion, entry into
new markets, strategic business planning, and investment and funding decisions.

Freedonia Custom Research is ideal for companies seeking to make a strategic dif-
ference in the status quo and focus on future business growth. Working side by side
with clients, Freedonia’s team is able to define a research project that is custom-
tailored to answer specific questions and provide the basis from which a company
can make informed business decisions.

Click here to learn more about Custom Research
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