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REAL ESTATE DIVISION

Summary:

On 8.1.17 the CMG Worldwide, Las Vegas office was opened. In 2016, Las Vegas recorded over 42.9 Million tourists that largely spent their
money in the heart of a 2 mile long Strip that on the south side is bordered by MGM Grand and on the north side by Circus Circus. Visitors
spent in 2016 $35.5 billion on hotel rooms, restaurants, retail product and shows....16% up over 2015. Each visitor spent $827 on average
each day. That creates a revenue and new business opportunity that is best illustrated by it’'s sales per square foot which leads the nation.
The average shopping mall in the country produces $341 per square foot on an annual basis for each of its square feet. Caesar’s Forum Mall
and Venetian Grand Canal Shoppes and Fashion Show Mall across from Wynn Resort and Miracle Mile Shoppes next to Planet Hollywood
approach on average $1400 in sales per square feet annually. That 400% premium makes Las Vegas the leading beta location for new stores,
bars, restaurants, museums, exhibitions, and live shows. All of these options offer retail opportunities. Our competitive research shows
that CMG Worldwide is the leading license agency in the real estate sector. Occasionally a license agency will stumble into a real estate
opportunity. CMG Worldwide is the leader in this sector because of its senior management commitment, it's convenient location, and its
experience. Most importantly, this is due to CMG’s client list made up of celebrity legend personalities like Bettie Page and James Dean and
celebrity organizations like City of Beverly Hills and The Baseball Hall of Fame. This positions CMG for incremental value because real estate
deals tend to generate monthly royalties for 10 years or more. It's takes quite a decision to close a store in contrast to a line of

T-shirts which can be “freshened up” and changed after 2 to 3 years. Next paragraph will explain why the CMG client list is so well prepared
to take advantage of this dynamic.

CMG Real Estate Division and its Celebrity Client Base:

According to Doug Stephens, a retail futurist and founder of Retail Prophet, in 2025 it is likely that 30% of the entire retail economy will
be transacted over the Internet. Brick and Mortar will be re-purposed as media. That’s due to what is commonly called the “Amazon Effect”.
Suddenly real and authentic stories have become more important. Social media support for stores and restaurants and bars are more in
demand. Fan base becomes more than just “nice to have”. Celebrity, which has long been the mainstay of TV, movies and live shows, is now
transferring in importance to retail stores, bars, restaurants, museums, and exhibitions. If the “Amazon Effect” has put pressure on shopping
malls, even hotels and casinos, to bring more celebrity experiences, stories, authenticity, social media and fan base, then CMG Worldwide
product, it’s client base, has become more relevant and exciting than in it's entire 37 year history.



JAMES DEAN BAR & RESTAURANT, PRAGUE

Monumental hand-made ceramic mosiac columns of James Dean and Marilyn Monroe

Opened in 2015, it is so successful that it opens 22 hours a day, closing only 2 hours a day for cleaning. As recent as today, it is the most
successful bar and restaurant in the city.



JAMES DEAN BAR & RESTAURANT, PRAGUE

Left: Photographs of James Dean, Elvis Presley, Marilyn Monroe — Top-Right: Classic Car style booth  Bottom-right: Andy Warhol Inspired Pop art Murals



CANTER'S DELI. “DELI TO THE STARS”

Originally opened in 1925, Ben Canter and his brothers found it's present location on Fairfax Ave. in Los Angeles in 1953. Today it's known
as “Deli to the Stars” because celebrities from Guns ‘n Roses to Obama find it to be “the” Deli to be seen at.



CANTER'S DELI. “DELI TO THE STARS”



CANTER'S DELI. “DELI TO THE STARS”

The first two licensed Canter’s locations opened in May 2017 in Reno, Nevada in Silver Legacy Hotel Casino and in September in Tivoli Village
inthe west side of Las Vegas, Nevada in September 2017. They next location will openin The Ling, in Las Vegas, Nevada in November in 2017.
Additional new locations are underway, including kiosk versions of Canter’s Deli.



CANTER'S DELI. “DELI TO THE STARS”



BARS AND STORES ARE UNDERWAY FOR BETTIE PAGE QUEEN OF PINUPS®




STORES ARE UNDERWAY FOR THE BASEBALL HALL OF FAME®




STORES ARE UNDERWAY FOR THE CITY OF BEVERLY HILLS®

Stores, bars, restaurants, museums, exhibitions and live shows are in concept development for Hugh Hefner, Amelia Earhart, Jackie Robinson,
Chuck Berry, Maya Angelou and other celebrity legends.



