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	 In November 2010, Meritor's JV, Xuzhou Meritor Axle (XMAL) announced plans to invest USD17.3m to expand its manufacturing capacity and establish a new facility on 26,000m2 of area in Xuzhou (China). The existing facility covers an area of 37,000m2 and manufactures products for off-highway vehicles. The JV had earlier announced plans to invest USD10m to increase production capacity by 20% in February 2010. Thus, in total, the company will invest USD27.3m for off-highway business expansion in China in financial year 2010. However, no further updates have been provided on the development.
	 In September 2010, Meritor had announced investment of USD42m to strengthen its product development and manufacturing technology in Europe. The investment will focus on the expansion of the ELSA air disc brake and S-Cam product lines, development of next-generation braking technologies, vehicle and lab performance testing and validation.
	 In July 2010, Meritor announced that it would invest USD23m in its technical centre in Troy, Michigan (US) over the next five years. The company plans to recruit 125 people by 2014. The company will upgrade the centre with advanced technologies which focus on fuel efficiency, brake technology, suspensions and vehicle dynamics capabilities.
	 In May 2010, Meritor announced plans to invest USD16m to establish a technology centre and a production plant in Nanjing, Jiangsu province (China). The centre focuses on the development of power transmission systems for commercial and industrial vehicles segments. The manufacturing plant, spread across 32,000m2, will employ 500 people when fully operational. Of the total investment, USD8m will be invested in a design and engineering unit. The Nanjing plant’s ground breaking ceremony was held in November 2010 and the operations as expected to begin in late 2011. The facility will also provide technological support and related services.
	 In May 2010, Meritor invested USD10m to set up an axle manufacturing operation in Resende (Brazil). The new operation supports MAN’s production of trucks and buses in the region. The decision follows the automaker’s USD50m expansion plan to establish a supplier park in the region, creating 700 jobs. Meritor’s investment in the supplier park is part of the company's strategy to support MAN's growth globally.
	 In September 2009, Meritor established a technical centre in Bangalore (India). The centre is spread over an area of 16,000ft2 and was expected to employ about 100 people. The centre supports the engineering needs in North America, South America and Europe. The total area includes 4000ft2 area of test lab.
	 In August 2008, Meritor started operations of a manufacturing facility near Monterrey (Mexico). The company invested USD30m to set up the facility that has an area of 400,000ft2 and employs 146 employees. The plant manufactures commercial axles using a variety of latest technologies for gear cutting and axle assembly for US and Canadian truck OEM assembly plants.
	 In August 2007, Meritor's CVS segment started the production of AirLink suspension at its joint-venture facility, Sistemas Automotrices de Mexico, S.A. de C.V in Monterrey (Mexico). The AirLink suspension was added to Meritor’s product portfolio through a licensing agreement with Raydan Manufacturing Inc. of Canada.
	 In April 2007, Meritor decided to open a regional headquarters in the Asia-Pacific region, aiming to better focus on high-growth markets such as China and India. The headquarters is situated in Shanghai (China). Having headquarters in the Asia-Pacific region also boosts sales and procurement in the region. The company also established a new technical centre in Shanghai (China) and doubled the size of its technical centre in India.
	 In August 2006, Meritor opened a 300,000ft2 plant in Wuxi, in the Jiangsu province of China. The facility manufactures trailers, axles and suspensions for Chinese, North American and European markets. The facility was established at a cost of USD35m. 
	Contracts
	New Product Developments In the financial year 2010, Meritor spent USD68m on research and development. The company’s R&D and engineering efforts are supported by approximately 1,450 professional engineers and scientists. Recent product developments for Meritor include the following:

	Outlook With the completion of the LVS business divestment, Meritor is now completely focused on its core business which comprises three segments –  Commercial Truck, Industrial and Aftermarket & Trailers. In financial year 2010, the company reported strong sales in the Asia-Pacific region, which grew by 68%. However, in the financial year ending 30 September 2011, the company expects recovery in North American and European sales as well.
	The company is looking to increase its production capacity as it has secured some major contracts from Daimler and other fleet owners. The company will supply its drivelines to Daimler's heavy-duty vehicles, and the JV, Meritor WABCO, will equip transportation fleets of Wal-Mart and US Xpress. The company has been focusing on the emerging markets and low-cost countries such as China, India and Brazil for these investments. China now is the leading automotive market followed by North America.
	Also with the completion of the LVS divestment, the total sales of the company were less affected by the reorganisation charges.

	Metalsa
	SAF
	ThyssenKrupp
	Recent Developments

	TMD Friction
	TRW Automotive
	Recent Developments
	Corporate strategy TRW Automotive is enhancing its presence in the emerging markets, specifically in the Asia-Pacific and east European regions. In April 2011, the company announced plans to establish a technical centre in Anting (China) to carry out design and development activities. TRW also announced plans to establish an automotive safety systems facility in Qingdao, Shandong province (China) with an investment of around USD20m. In January 2011, the company announced plans to add 170 new jobs in China to support four new contracts in the country. In August 2010, TRW announced it would expand its facility in Anting (China) to manufacture components for the column drive EPS in the region. TRW aims to double its sales in China by 2013 and plans to establish five new facilities in the country in 2011.
	In the emerging markets of Europe, the company announced plans to build a steering plant in Gliwice (Poland) in November 2010 with an investment of USD63.4m. Earlier in October 2010, TRW announced plans to expand its facility in Nové Mesto nad Váhom (Slovakia) to introduce new steering components in the market.  
	In addition, TRW Automotive has been following a restructuring strategy in a bid to enhance profitability. In February 2011, the company closed its facility in Resolven, near Neath (UK) and consolidated its operations within other TRW facilities across Europe. Earlier in 2008, the company reduced its workforce by nearly 10,000 as part of restructuring. In 2007, the company closed seven facilities resulting in an employee reduction of 840.

	WABCO
	Vehicle Control Systems
	Corporate strategy WABCO is focused on expanding its product and technology portfolio by introducing new products and improving the penetration of the already launched technologies. The company typically develops products in Europe and then introduces them to North America and Asia. For instance, the introduction of anti-lock braking (ABS) and automated transmission systems that were first widely adopted in European markets before starting to penetrate North America. The company also concentrates on longer-term opportunities, particularly in the areas of emissions controls and driver assistance systems (DAS). 

	Webasto
	                            Roof modules, thermosystems
	Acquisitions
	Divestments

	ZF




