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EXECUTIVE SUMMARY 

Kind of Business 

Digital printing refers to methods of printing from a digital-based image 

directly to a variety of media. It usually refers to professional printing where 

small-run jobs from desktop publishing and other digital sources are printed 

using large-format and/or high-volume laser or inkjet printers. It allows for on-

demand printing, short turnaround time, and even a modification of the image 

(variable data) used for each impression. The savings in labor and the ever-

increasing capability of digital presses means that digital printing is reaching the 

point where it can match or supersede offset printing technology's ability to 

produce larger print runs of several thousand sheets at a low price. 

The greatest difference between digital printing and traditional methods 

such as lithography, flexography, gravure, or letterpress is that there is no need 

to replace printing plates in digital printing, whereas in analog printing the plates 

are repeatedly replaced. This results in quicker turnaround time and lower cost 

when using digital printing, but typically a loss of some fine-image detail by 

most commercial digital printing processes. 

Digital images are exposed onto true, light sensitive photographic paper 

with lasers and processed in photographic developers and fixers. These prints 

are true photographs and have continuous tone in the image detail. The archival 

quality of the print is as high as the manufacturer's rating for any given photo 

paper used. In large format prints, the greatest advantage is that, since no lens is 

used, there is no detail distortion in the corners of the image. 

Digital printing technology has grown significantly over the past few 

years with substantial developments in quality and sheet sizes. 



4 

 

 

PROFILE 

Name M. Alagammai 

Husband Name PL. Manikandan 

Age 31 

Qualification MIB (Import, Export, Logistics) 

Marital Status Married 

Nationality Indian 

Social Status OC 

Experience 2 years experience in computer operation 

Address Plot No: 12, 

 Subramaniapuram 4th street North, 

 Karaikudi – 630 002. 

 Sivagangai District. 

Mobile 9626405410 

email amba.ganesh@gmail.com 

mailto:amba.ganesh@gmail.com


5 

 

 

LOCATION 

Karaikudi: 

Karaikudi is a town and municipality in Sivaganga district in the Indian 

state of Tamil Nadu. It is part of the area commonly referred to as "Chettinad". 

Karaikudi is declared a heritage town by the Government of Tamil Nadu. 

The city is administered by the special grade Karaikudi municipality, 

which covers an area of 13.75 km2 (5.31 sq mi). 

There are many government and private institutions in Karaikudi. Like 

engineering colleges, arts and science colleges, polytechnic college, college of 

physical education and college of education etc., Pandit Jawaharlal Nehru, the 

Prime Minister of India, opened CECRI along with Dr. Alagappa Chettiar and 

Dr. SS Bhatnagar in 1948 Dr. Rajendra Prasad, then Vice-President of India, 

laid the foundation stone for Alagappa Chettiar College of Engineering and 

Technology main building on 19 Feb 1953. 

Our office is located in college road nearby Alagappa University. The 

University has 18 Departments, 5 Centres and 2 Constituent Colleges on its 

campus. 28 Affiliated Colleges located in the districts of Sivaganga and 

Ramanathapuram are part of the University. Other than that there are many 

schools and colleges, government offices, Local offset Printers in and around 

karaikudi. 

So there is wide range of scope for digital printing in my location. 

Resource needs 

Raw materials: Variety of Papers and Boards, Toners (Cyan, Magenta, 

Yellow, Black) 

Staff: Professional designer, computer operator, office assistant. 
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Power: 5 KVA 3 phase power. 

I. Market 

Market research is important for every business. Successful businesses 

conduct research on a continual basis to keep up with market trends and to 

maintain a competitive edge. Regardless of whether starting or expanding 

business, market research is vital to understanding target market and increasing 

sales. 

Advantages of market research 

Identify potential customers 

Who is going to use our digital printing? How old are they? Are they 

male or female? Are they married, Where do they live? What is their level of 

education? and so on. 

Understanding our existing customers 

Why do customers choose our product over competitors? What do they 

value? Is it service, product quality or the prestige associated with consuming 

our service? Who influences their buying decision?  

Set realistic targets 

From the information collected its easy to set realistic targets for areas 

such as growth, sales and the introduction of new products/services. 

Develop effective strategies 

From the research we can decide which media channels to use (eg: 

newspaper, radio or direct marketing) It will also help to decision making. 

Prepare for business expansion 

Research will help to identify areas for expansion and test the market’s 

readiness for a new product/service.  



7 

 

Identify business opportunities 

II. Customer 

Calculating customer profit is an important step in understanding which 

customer relationships are better than others. Regarding digital printing some 

customer relationships are more profitable. The firm may be better off (more 

profitable) with customers, like school / college students, government office 

staffs, Local offset Printers in and around karaikudi. 

III. Financial Highlight 
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Business Plan preparation through Software developed by EDI 

Application Form - Business Details 

Name of Business Enterprises : MAGA PRINT SOLUTIONS 

Office Address  

Door No 22 A 

Street old no 0/2,College Road, Subramaniapuram, 4th St, 

Area North, 

City Karaikudi 

District Sivaganga 

State TamilNadu 

Pincode 630002 

Factory Address 

Factory Door No 22 A 

Factory Street old no 0/2,College Road, Subramaniapuram, 4th St, 

Factory Area North, 

Factory City Karaikudi 

Factory District Sivaganga 

Factory State TamilNadu 

Factory Pincode 630002 

Type of Industry Services 

EM no 330232206129E 

Product Name Digital printing Desktop publishing 

Consitution Proprietary 

No of key persons involved 1 
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Name of Business Enterprises : MAGA PRINT SOLUTIONS 

Key Person 1 

Title Thirmathi 

 

Name ALAGAMMAI M 

Father/Husband 

Name 
MANIKANDAN PL 

Age 31 

Address plot no 12 

 

subramaniapuram 4th 

St 
Personal Finance 

 
North  

Permanent Account 

Number 
BOJPA8130D 

Telephone number 
 

Do you have Bank 

account 
Yes 

Mobile number 9626405410 Bank name 
State Bank of 

Travancore 

Educational 

background 
MIB Branch Karaikudi 

Whether ration card 

available 
Yes Bank address Karaikudi 

Whether voter identity 

card available 
Yes Account number 00000067300047269 

Social status OC Account type Savings Bank 

Employment of 

spouse 
Salaried - Private IFSC code SBTR0000865 
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Qualification of 

spouse 
DECE Credit card No 

Networth Statement 

Assets (Rs.Lakhs) 

Immovable Properties( Including Land and 

Building ) 
0.00 

Investment in Business Capital 0.00 

Deposits with Banks/institutions 0.00 

Gsecs/Bonds/NSC/NSS 0.00 

Shares/Debentures ( Market Value ) 0.00 

Life Insurance Policies ( Surrender Value ) 0.00 

Value of Vehicles ( Market Value ) 7.00 

Other Assets ( Incl. Jewellery ) 3.00 

Total Assets 10.00 

Liabilities  0.00 

Loans Availed from Banks (Total 

Outstanding) 
0.00 

Other Liabilities 0.00 

Total Liabilities 0.00 

Networth 10.00 

Property Location 
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Name of Business Enterprises : MAGA PRINT SOLUTIONS 

Project Cost (Rs.lakhs) 

Land 0.00 

Building 0.00 

Plant and Machinery 
 

Imported 19.70 

Indigenous 0.00 

Vehicles 0.00 

Furniture and Fittings 0.10 

Computers and office automation 0.00 

Testing equipment 0.00 

Other fixed assets 0.00 

Erection/installation charges 0.10 

Pre-operative expenses 0.50 

Provision for contingencies 0.00 

Working capital margin 0.62 

Total Cost 21.02 

Means of finance 
 

Owners contribution 5.00% 

Owners contribution 1.05 

Loan from bank/other institutions 19.97 
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Total 21.02 

 

Name of Business Enterprises : MAGA PRINT SOLUTIONS 

Fullfillment of statutory requirements 

Requirements Status 

1.Approval from Local Authority / body Not Applicable 

2.Approval for Building Plan Not Applicable 

3.Approval from Inspector of Factories Not Applicable 

4.Approval from Electricity Board Not Applicable 

5.Have you obtained Import and Export Code? Not Applicable 

6.Sales Tax Registration Not Applicable 

7.Service Tax Registration Not Applicable 

8.Pollution Control Board Clearence Not Applicable 

9.Registeration for Partnership/Company/Co-operative Society Not Applicable 

 

Name of Business Enterprises : MAGA PRINT SOLUTIONS 

Personal strengths in the area of business 

I do not have any formal education about this business. I have year of relevant 

experience. None of my family members have experience in this business. The raw 

material required for the business are 5000 Sheets of Paper and the value is .15 lakhs,4 

Boxes of Toner and the value is .05 lakhs. Raw materials are available in the local 

market. For this business skilled and semiskilled manpower are required. I am confident 

of having necessary manpower for the business. power requirement is 5 horse power per 

day. I do not have any backup. I require 15 liters of water. I have adequate facility to 

draw water. I conducted survey and based on the findings only, I am trying to get into 

this business. I am planning to provide service to customers directly. I have own 

showrooms. 
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Name of Business Enterprises : MAGA PRINT SOLUTIONS 

Projected Profit & Loss Statement (Rs.Lakhs) 

 
Mar-2016 Mar-2017 Mar-2018 Mar-2019 Mar-2020 

Operational Income 15.00 18.00 21.00 24.00 28.50 

Job work 12.50 15.00 17.50 20.00 23.75 

Other income 2.50 3.00 3.50 4.00 4.75 

Total Income 30.00 36.00 42.00 48.00 57.00 

Materials/Spares 2.25 2.95 3.45 3.95 4.67 

Wages 0.78 0.94 1.09 1.25 1.48 

Power & Fuel 0.12 0.14 0.17 0.19 0.23 

Other operational expenses 3.00 3.60 4.20 4.80 5.70 

Administration expenses 1.50 1.80 2.10 2.40 2.85 

Other Duties & Taxes 0.25 0.30 0.35 0.40 0.48 

Rent Expenses 0.12 0.14 0.17 0.19 0.23 

Selling & Distribution Expenses 0.60 0.72 0.84 0.96 1.14 

Depreciation 1.98 1.78 1.61 1.45 1.30 

Finance Charges 1.04 1.83 1.31 0.78 0.26 

Total Expenditure 11.64 14.20 15.29 16.37 18.34 

Profit & Loss 18.36 21.80 26.71 31.63 38.66 

 



14 

 

 

Name of Business Enterprises : MAGA PRINT SOLUTIONS 

Projected Balance Sheet (Rs.Lakhs) 

 
Mar-2016 Mar-2017 Mar-2018 Mar-2019 Mar-2020 

Capital 1.06 1.06 1.06 1.06 1.06 

Reserves & Surplus 18.36 40.16 66.87 98.50 137.16 

Loan from Bank 16.05 12.04 8.03 4.02 0.01 

Sundry Creditors 0.21 0.25 0.29 0.33 0.40 

Total Liabilities 35.68 53.51 76.25 103.91 138.63 

Fixed Assets 17.82 16.04 14.43 12.98 11.68 

Sundry Debtors 2.50 3.00 3.50 4.00 4.75 

Stock 0.25 0.30 0.35 0.40 0.48 

Loans & Advances 3.00 3.00 3.00 3.00 3.00 

Cash & Bank Balance 12.11 31.17 54.97 83.53 118.72 

Total Assets 35.68 53.51 76.25 103.91 138.63 

 

Name of Business Enterprises : MAGA PRINT SOLUTIONS 

Projected Cash Flow Statement  

 
Mar-2016 Mar-2017 Mar-2018 Mar-2019 Mar-2020 

Net Profit as per Tax 18.36 21.80 26.71 31.63 38.66 

Add: Depreciation 1.98 1.78 1.61 1.45 1.30 

Add: Capital Contribution 1.06 0.00 0.00 0.00 0.00 

Add: Loan from Bank 20.06 0.00 0.00 0.00 0.00 
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Add: Increase in Sundry Creditors 0.21 0.04 0.04 0.04 0.07 

Add: Decrease in Sundry Debtors 0.00 0.00 0.00 0.00 0.00 

Add: Decrease in Stock 0.00 0.00 0.00 0.00 0.00 

Total Inflow 41.67 23.62 28.36 33.12 40.03 

Less: Purchase of Fixed Assets 19.80 0.00 0.00 0.00 0.00 

Less: Repayment on Loan to Bank 4.01 4.01 4.01 4.01 4.01 

Less: Increase in Sundry Debtors 2.50 0.50 0.50 0.50 0.75 

Less: Decrease in Sundry Creditors 0.00 0.00 0.00 0.00 0.00 

Less: Increase in Stock 0.25 0.05 0.05 0.05 0.08 

Less: Loans & Advances 3.00 0.00 0.00 0.00 0.00 

Total Outflow 29.56 4.56 4.56 4.56 4.84 

Opening Balance 0.00 12.11 31.17 54.97 83.53 

Surplus/Deficit 12.11 19.06 23.80 28.56 35.19 

Closing Balance 12.11 31.17 54.97 83.53 118.72 

 

Name of Business Enterprises : MAGA PRINT SOLUTIONS 

Ratios 

 

Usual 

Norms 

Mar-

2016 

Mar-

2017 

Mar-

2018 

Mar-

2019 

Mar-

2020 

Current Ratio >1.33 85.05 149.88 213.17 275.55 317.38 

Debt-Equity Ratio <2.00 0.83 0.29 0.12 0.04 0.00 

Debt Service Coverage 

Ratio 
>1.5 3.84 4.05 5.27 6.77 9.11 

TOL / TNW <3.00 0.84 0.30 0.12 0.04 0.00 
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Interest Coverage Ratio >2.00 18.65 12.91 21.39 41.55 149.69 

Net Profit Margin(%) >5.00 122.40 121.11 127.19 131.79 135.65 

 

Name of Business Enterprises : MAGA PRINT SOLUTIONS 

Interest & Loan Repayment Schedule (Rs.Lakhs) 

 
Mar-2016 Mar-2017 Mar-2018 Mar-2019 Mar-2020 

Opening Balance 0.00 16.05 12.04 8.03 4.02 

Receipt 20.06 0.00 0.00 0.00 0.00 

Total 20.06 16.05 12.04 8.03 4.02 

Repay 4.01 4.01 4.01 4.01 4.01 

Closing Balance 16.05 12.04 8.03 4.02 0.01 

Average 8.03 14.05 10.04 6.03 2.02 

Interest 1.04 1.83 1.31 0.78 0.26 

 

Name of Business Enterprises : MAGA PRINT SOLUTIONS 

Working Capital (Rs.Lakhs) 

 
Mar-2016 Mar-2017 Mar-2018 Mar-2019 Mar-2020 

Stock 0.25 0.30 0.35 0.40 0.48 

Sundry Debtors 2.50 3.00 3.50 4.00 4.75 

Loans & Advances 3.00 3.00 3.00 3.00 3.00 

Cash & Bank Balance 12.11 31.17 54.97 83.53 118.72 

Total Current Assets 17.86 37.47 61.82 90.93 126.95 

Sundry Creditors 0.21 0.25 0.29 0.33 0.40 
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Working capital 17.65 37.22 61.53 90.60 126.55 

 

 

Business Plan prepared through manual format 

BUSINESS PLAN FORMAT FOR MSMEs 

(SERVICE ENTERPRISES)  

1.0 

Name of the Firm Maga Print Solutions 

Name of business/project Digital Printing & Desktop Publishing 

Location Karaikudi, Sivagangai District 

Type of Organization 

(Proprietary/Partnership) 

Proprietary 

Address (with Phone,e-

mail) 

 

New: 22A, Old No: 0/2, College Road, 

Subramaniapuram 4th Street North, 

Karaikudi – 630 002. 9626405410 

email: amba.ganesh@gmail.com 

Name of the Chief 

Promoter(s) 

M. Alagammai 

Date of Birth 04.10.1983 

Names of Partners 

 

Nil 

 

1.1. Educational Qualification: 

Course (from 

SSLC/Diplomo) 

School/University/Institute Major 

Subject 

Yr. of 

Passing  
SSLC Jaivabai Girls Hr. Sec. School  1999 

HSC Jaivabai Girls Hr. Sec. School Maths & 

Science 

2001 

MIB Bharathiyar University Import 

Export 

2006 

1.2. Special Training: 

Training in Institute Duration Achievment/Remark 

    

    

    

 

mailto:amba.ganesh@gmail.com


18 

 

 

1.3.  Work experience (Past & Present): 

Organisation Position Nature of work  Duration 

Kaarai Printers Office Staff Computer 

Operation 

Mar ’12 – July 

’14 

    

 

1.4   

Promoter’s Annual Income (Last Year) 60000 

Assets owned by the promoter (s) 

Movable 

car 

Immovable   

 

1.5  COMPANY’S MAIN OBJECTIVE (Why does the company exist?): 

 

I have experience in digital printing. Moreover demand for digital printing is more in 

my area. So I planned to start. 

 

 

1.6.  FINANCIAL GOALS: 

a. To have a sales revenue amounting to  Rs. 1 cr by 2020 

b. To obtain a profit margin of  25% 

c. To obtain a profit per business partner   of  Rs. 

  

1.7  DESCRIPTION OF THE PRODUCT or SERVICE: 

Digital Printing – Digital printing refers to methods of printing from a digital-

based image directly to a variety of media. It usually refers to professional 

printing where small-run jobs from desktop publishing and other digital sources 

are printed using large-format and/or high-volume laser printers. 
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1.8  IDENTIFICATION OF THE CUSTOMERS: 

Customers can be identified through local printers, Xerox shop owners, Friends, 

near by colleges etc., 

Needs satisfied by the product  or service: Ours is a brand new printer. So the 

quality is good. That’s what our customer need. 

 

1.9.  IDENTIFICATION OF THE COMPETITION  (Major competitors): 

Sri Lakshmi Printers 

Penguin Printers 

Strengths/weakness of the competition: 

Strength Weakness 

Good Quality Printing Size of the Printouts upto 13” x 19” only. 

 

 

1.10. ADVANTAGES AND DISADVANTAGES OF THE PRODUCT AND 

YOUR COMPANY 

Price Competitive Price 

Quality High Quality 

Terms of Delivery Direct to customer 

Payment  Methods Cash 

Customer Service Good Customer Service 

Others:   

 

1.11. MESSAGE TO BE COMMUNICATED TO THE CUSTOMERS: 

Customer satisfaction is our motto. 

 

1.12.  MARKETING AND MEANS OF COMMERCIALIZATION: 

Present demand 

& supply 

Demand is more in my area 

Competition only 2 competitors 

Target clients Students, Govt. Offices 

Marketing 

strategy (USP) 
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1.13. Process of Service : 

Technical know-how 

availability 

Available 

Step-by-step description 

of the service process) 

 

1) Designing the work according to the 
taste of customer 

2) Proof Check 
3) Give Printout 

 

1.14.  Working Programme: 

No. of woking days/annum 300 

No. of working shifts (8hrs)/day 1 

Installed capacity (annual) 100 

Utilised capacity (%) 

Year -  I 

Year -  II 

Year -  III 

 

50 

60 

70 

S.No Item(s) Sales(Service)  

Volume /Yr 

Capacity  

Utilisation(%) 

    

    

    

    

 

2.0  Details of the Proposed Project:  

2.1 Land and Building: 

S.No Particulars  Area required  Total value  Remarks 

1 Land    

2 Building   1,00,000 Rental 

Advance 

TOTAL 1,00,000  
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2.2.  Equipments: 

S.No Description Nos. required Rate (Rs) Total 

value(Rs) 

1. Digital Printer 1 18,64,000 18,64,000 

2. Computers,UPS 3 1,10,000 1,10,000 

 

2.3.   Misc. Fixed Assets: 

S.No Particulars Nos.required Rate (Rs) Total 

value(Rs) 

     

     

     

     

     

     

 

2.4.   Preliminary and Pre-operative Expenses: 

S.No Particulars Amount  (Rs) Remarks 

1 Interest during 

implementation 

  

2 Establishment expenses 1,00,000 Interior Works 

3 Start-up expenses   

4 Misc. expenses   

 TOTAL 1,00,000  

 

2.5.  Working Capital: 

S.

No 

Item Duration Total Value (Rs) 

Ist YR IInd YR IIIrd YR IVth YR Vth YR 

1. Raw-material 

stock 
1 month 4,80,000 5,00,000 5,20,000 5,50,000 6,00,000 

2 Sales on credit 

 
      

3 Operational  

expenses 
 30,000 40,000 50,000 55,000 60,000 

4 TOTAL  5,10,000 5,40,000 5,70,000 6,05,000 6,60,000 
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2.6.  Total Cost of the Project: 

S.No Particulars Total value (Rs) 

1 Fixed Capital (sum of 2.1+2.2+2.3) 20,74,000 

2 Working Capital (Sum of 2.5) 5,10,000 

3 Preliminary & Preoperative Expenses  

(sum of 2.4) 

1,00,000 

Total 26,84,000 

 

2.7.  Means of Finance: 

S.No Particulars Amount (Rs) Remarks 

1 Own Investment/Equity 1,00,000  

2 Term Loan  18,70,000  

3 Working capital Loan    

4 Any other source (subsidy 

etc) 

  

Total 19,70,000  

 

3.1.  Service Revenue:  (Please refer item No. 5.1 (Pricing) 

S.No Items (s) Quantity 

Sold/Yr 

Rate/Unit (Rs) Sales 

Realisation 

(Rs) 

1. Printout 1,25,000 16 20,00,000 

     

     

     

     

 

4.1.  Raw material (annual) Requirement: 

S.No Item (s) Quantity Rate (Rs) Total value 

(Rs) 

     

     

     

  Total    
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4.2. Utilities: 

S.No Particulars Annual 

Expenditure 

Remarks 

1 Power/electricity 40,000  

2 Water   

3 Coal/Oil/Steam   

4 Transport   

5 Any other item   

Total 40,000  

 

4.4.  Man Power (Salaries/Wages): 

S.No Particulars No. Wages/Salary 

p.m (Rs) 

Annual 

expenses (Rs) 

1 Skilled 2 7,000 1,68,000 

2 Semi-skilled 1 4,000 48,000 

3 Unskilled    

4 Office staff    

5 Anyother    

Total   2,16,000 

 

 4.5 Repairs and Maintenance: 

S.No Particulars Amount (Rs) 

   

   

   

   

 

4.6.  Selling and Distribution Expenses: 

S.No Particulars Amount (Rs) Remarks 

1 Publicity expenses 3,000  

2 Traveling   

3 Freight   

4 Commission   

5 Misc.   
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4.7.  Administrative Expenses: 

S.No Particulars Amount (Rs) Remarks 

1 Stationery & Printing 2000  

2 Post/telephone 12000  

3 Entertainment Expenses   

4 Miscellneous   

Total 14000  

 

4.8. Interest: 

Year Loan amount 

Outstanding (Rs) 

Interest (Rs) Installment 

(Rs) 

Balance (Rs) 

I 13,81,800 1,86,543 197400 11,84,400 

II 11,84,400 1,59,894 197400 9,87,000 

III 9,87,000 1,33,245 197400 7,89,600 

IV 7,89,600 1,06,596 197400 5,92,200 

V 5,92,200 79,947 197400 3,94,800 

VI 3,94,800 53,298 197400 1,97,400 

VII 1,97,400 26,649 197400 Nil 

 

4.9.  Depreciation: 

S.No Type of Asset  Cost of Asset  Expected Life Depreciation 

1. Digital Print 18,64,000 10 Years 1,86,400 

2. Computer, UPS 1,10,000 5 Years 22,000 

 Total 19,74,000  2,08,400 

 

5.1.  Pricing: 

 Product 1 

Amount 

Product 2 

Amount 

Product3 

Amount 

Total product cost per 

unit (fixed cost/ 

unit+variable /unit)+tax 

12   

Desired Profit 4   

Sale Price (including 

tax) 

16   
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Profitability Projections: 

S.No  Particulars Amount  (Rs) 

   Year-1 Year-2 Year-3 Year-4 Year-5 

A  Service revenue 

realization 

20,00,000 22,00,000 24,00,000 26,00,000 28,00,000 

B  Cost of producing      

1 Raw materials 5,10,000 5,40,000 5,70,000 6,05,000 6,60,000 

2 Utilities 40,000 45,000 50,000 55,000 60,000 

3 Salaries/wages 2,16,000 2,16,000 2,28,000 2,40,000 2,52,000 

4 Repairs & 

maintenance 

     

5 Selling& distribution 

expenses 

3000 3000 3000 3000 3000 

6 Administrative 

expenses 

14000 15000 16000 17000 18000 

7 Interest 1,86,543 1,59,894 1,33,245 1,06,596 79,947 

8 Rent 24,000 26000 28000 30000 32000 

9 Misc. expenses      

TOTAL –B  (1 TO 9) 9,93,543 10,04,894 10,28,245 10,56,596 11,04,947 

C  Gross profit/loss (A–

B) 

10,06,457 11,95,106 13,71,755 15,43,404 16,95,053 

D  Less: Depreciation 2,08,400 1,80,000 1,60,000 1,40,000 1,20,000 

E  Income-tax 20,000 25,000 30,000 35,000 40,000 

F  NET PROFIT 

/LOSS 

7,78,057 9,90,106 11,81,755 13,68,404 15,35,053 

G  Repayment 3,83,943 3,57,294 3,30,654 3,03,996 2,77,347 

H  Retained surplus 3,94,114 6,32,812 8,51,101 16,72,400 19,30,400 
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Market Survey Questionnaire & Analysis 

Questionnaire 

(Please  appropriate box) 

1. Your Name : 

2. Contact Details :   

 

3. Age : 

a) 18 to 25  b) 25 to 35 c) 35 to 50  d) 50 & above  

4. Family income per month : 

a) less than 10,000   b) 10,000 – 20,000  

c) 20,000 – 30,000   d) 30,000 & above  

5. Profession : 

a) Student  b) Employee  c) Govt. officer  d) Business  

6. How many printouts u take per month ? 

a) 10 – 50  b) 50 - 100  c) 100 – 500  d) 500 & above  

7. Where do u take printouts often ? 

a) local printers  b) outstations   

8. Reason for choosing local printer : 

a) Quick delivery    b) correct price  

c) rectify mistakes  d) customer service  

9. Reason for moving to outstations : 

a) low price       b) high quality material  

c) print clarity   d) hi fi designs  
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10. How do u came to know about the particular printer ? 

a) ad in newspaper  b) notice  

c) friends                     d) printers assn articles  

Age Group Analysis 

18 to 25 25 to 35 35 to 50 50 & Above 

11 12 21 6 

 

 

42% of the people belongs to 35 to 50 age group. 
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Income Level Analysis 

Less than 10,000 10,000 to 20,000 20,000 to 30,000 30,000 & above 

9 24 9 8 

 

 

48% of the people belongs to middle class category. 
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Profession Analysis 

Student Employee Government Job Business 

7 20 3 20 

 

 

40% of the people belongs to both employee and Business people. 
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No. of Printouts Analysis 

10-50 50-100 100-500 500 & above 

24 15 8 3 

 

 

48% of the people takes 10-50 printouts per month. 
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Print Area Analysis 

Local Outstation 

44 6 

 

 

88% of the people takes printout in local area. 
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Local Printer Choosing Analysis 

Quick Delivery Correct Price Rectify Mistakes Customer Service 

23 2 3 17 

 

 

51% of the people Chose local printer for quick delivery. 



33 

 

 

Outstation Printer Choosing Analysis 

Low Price High Quality 

Material 

Print Clarity Hi-Fi Design 

3 3 4 0 

 

 

40% of the people Chose Outstation printer for Print Clarity. 
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Promotion Analysis 

Ad in Newspaper Notice Friends Printer Assn. 

7 23 19 1 

 

 

46% of the people know the printer through notice. 
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Machinery Catalogue 
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Machinery Quotation 
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Qualification Certificate 
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Experience Certificate 
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Residential 

Proof
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Part I registration under MSME 
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