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Introduction 

The goal of this special issue of JIBS is to encourage research that deepens knowledge of the 

creation and capture of entrepreneurial opportunities across national borders by diverse 

organizational types such as international new ventures (INVs), born global firms, micro-

multinationals, corporate entrepreneurs, family businesses, and social and non-profit ventures 

(e.g., Arregle, Naldi, Nordqvist & Hitt, 2012; Coviello & Jones, 2004; Knight & Cavusgil, 2004; 

Oviatt & McDougall, 1994; McDougall & Oviatt, 2000; Zahra, 2005; Zahra & George, 2002; 

Zahra, Newey & Li, 2014).   

 

International entrepreneurship has been defined as “the discovery, enactment, evaluation, and 

exploitation of opportunities – across national borders – to create future goods and services” 

(Oviatt & McDougall, 2005: 7).  Recent commentaries on the field (e.g. Cavusgil & Knight, 

2015; Coviello, 2015; Jones, Coviello & Tang, 2011; Keupp & Gassmann, 2009; Mathews & 

Zander, 2007; Zander, McDougall-Covin & Rose, 2015) have urged scholars to move beyond 

current understandings of early and accelerated internationalization through richer theoretical 

and empirical investigations of international entrepreneurship. There has long been consensus 

that the pursuit of opportunity is the core of entrepreneurship (e.g. Knight, 1921; Schumpeter, 

1939; Shane & Venkataraman, 2000), whether opportunities are discovered or created (Alvarez, 

Barney & Anderson, 2013).   Scholars have identified important processes in this pursuit, 

including processes related to cognition (e.g. Grégoire, Barr & Shepherd, 2010), effectuation 

(e.g. Sarasvathy, 2001), and bricolage (e.g. Baker & Nelson, 2005; Garud & Karnoe, 2003), and 

an opportunity-focused perspective is being extended to international entrepreneurship (e.g. 
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Bingham, 2009; Jones & Casulli, 2014; Mainela, Puhakka & Servais, 2014; Sarasvathy, Kumar, 

York & Bhagavatula, 2014). 

 

Scholarship that integrates perspectives from entrepreneurship and international business, or 

spans disciplinary boundaries, can create new perspectives or frameworks that improve our 

understanding of the creation and capture of opportunities across national borders. We invite 

submissions that advance international business theory in this domain and, ideally, that also 

contribute to the entrepreneurship literature. 

 

Possible Research Topics  

The proposed special issue focuses on the creation and capture of entrepreneurial opportunities 

across national borders. We seek papers that advance theoretical perspectives and provide 

valuable insights and new knowledge to enrich international entrepreneurship scholarship, and 

also that guide practitioners and policy-makers.  We invite submissions from scholars who, 

individually or collectively, draw on varied theoretical perspectives, adopt diverse empirical 

approaches, and investigate at multiple levels of analysis.  We particularly encourage 

submissions that provide conceptual clarity of international entrepreneurship as pursued by 

different types of market actors, and those that provide new empirical contributions.  Well-

conceived submissions antithetical to this domain are welcome too, provided they make a 

meaningful contribution to the international business field more generally.  Examples of 

appropriate topics and research questions include, but are not limited to, the following: 

 

 How can perspectives from entrepreneurship and international business be integrated to 

create new perspectives or frameworks to enrich an opportunity-based understanding of 

international entrepreneurship, and unify and improve heterogeneous constructs and 

operational definitions? 

 

 What processes are involved in the creation and capture of entrepreneurial opportunities 

across national borders?   What accounts for variance in these processes and their 

outcomes?  What is the role in such processes of key IB concepts such as psychic distance, 

risk, uncertainty, or transnational communities? 

 

 How does the pursuit of international opportunities vary across categories of 

individuals?  What new concepts, relationships or processes are important in understanding 

the cognitions, behaviors and/or outcomes associated with the pursuit of international 

opportunities by focal categories of entrepreneurs (for example, immigrant entrepreneurs, 

ethnic entrepreneurs, transnational entrepreneurs or women entrepreneurs)?   

 

 How does the pursuit of international opportunities vary across categories of 

organizations?  What new concepts, relationships or processes are important in understanding 

the cognitions, behaviors and/or outcomes associated with the pursuit of international 

opportunities by focal categories of organizations (for example startups, corporations, SMEs, 

family businesses, social ventures, not-for-profit ventures, governmental agencies, or non-

governmental organizations)? 
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 How are organizations managing the challenges of early and/or accelerated 

internationalization in pursuing international opportunities?  How do such firms manage 

costs, uncertainty and risks in such environments?  How do they overcome inherent liabilities 

to be perceived as legitimate and reputable?  What are their subsequent trajectories?  We 

particularly welcome research in this area on firms in emerging, rapid-growth and less-

developed economies, and from disciplines that have been under-represented to-date such as 

human resource management, finance, accounting, operations and policy studies.  

 

 How do advanced technologies and digitization provide new and enhanced prospects to 

create and capture international opportunities?  How does the sociomateriality of 

technologies impact interactions among market actors, and, for example, overcome the 

challenges of lack of a local presence?  What are trade-offs between scale and adaptation?  

 

 How do cultures and institutions, such as governments, regulations, and industries, affect 

market and nonmarket approaches to the pursuit of international opportunities, and, in turn, 

how do entrepreneurial activities affect cultural and institutional contexts?  What institutional 

policies and practices impact, or are impacted by, the pursuit of international 

opportunities?  How does entrepreneurial internationalization vary across different cultural 

and institutional environments? 

 

Submission Process 

All manuscripts will be reviewed as a cohort for this special issue.  Manuscripts must be 

submitted in the window between November 2, 2015, and November 16, 2015, at 

http://mc.manuscriptcentral.com/jibs.  All submissions will go through the JIBS regular double-

blind review process and follow the standard norms and processes. 

 

For more information about this call for papers, please contact the Special Issue Editors or the 

JIBS Managing Editor (managing-editor@jibs.net). 
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