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This entire alphabet book is a collaboriation between 28 unique HubSpot 
Partner Agencies. Each one submitted an entry for a letter of the alphabet, 

provided detail on the topic and its relationship with Inbound Marketing. To learn 

more about the participating agencies, check out the rest of this ebook!
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Gone are the days of bombarding prospects with print and TV 

DGV��7RGD\��SHRSOH�GRQ·W�ZDQW�WR�EH�LQWHUUXSWHG��,QVWHDG��WKH\·UH�OLWHUDOO\�

turning away from brands that keep using traditional means. The good 

news is marketing has changed too. Now, Inbound marketing offers a 

FRVW�HIIHFWLYH�DQG�TXDQWLÀDEOH�PHWKRG�RI�JHQHUDWLQJ�PRUH�OHDGV�DQG�

closing more deals than traditional, outbound marketing ever did. 

Inbound marketing draws ideal buyers directly to your business 

doorstep. With inbound marketing you match educational content 

ZLWK�WKH�VSHFLÀF�FKDOOHQJHV�\RXU�SURVSHFWV�IDFH�DW�WKH�SHUIHFW�WLPH�LQ�

their buying process. It leverages social media so fans tell your story 

DQG�VKDUH�\RXU�FRQWHQW�³�IXUWKHU�IXHOLQJ�WUDIÀF�WR�\RXU�ZHEVLWH�DQG�

increasing leads for your business. Lead nurturing keeps you at the top 

RI�SURVSHFWV·�PLQGV��EXLOGLQJ�FUHGLELOLW\�DQG�UHVSHFW��ZKLFK�GLVWDQFHV�\RX�

from your competitors.

INTrodUcTIoN.



Square 2 Marketing��+XE6SRW·V������$JHQF\�RI�WKH�<HDU��LV�D�IXOO�VHUYLFH�

inbound marketing agency designed to do one thing: get our clients 

leads. We bundle marketing strategy along with inbound marketing 

techniques (including website design, social media marketing, email 

marketing, content marketing and other digital marketing tactics) to help 

our clients get found, get leads and close deals.

FoLLow mE oN TwITTEr.
@mIkE2mArkETINg

MIKE LIEBERMAN 
CEO OF SQUARE 2 MARKETING

In short, inbound marketing creates a remarkable experience for your 

prospects that matches how they want to buy products and services. 

The end result is more business.

Keep  ´7KH�$%&·V�RI�,QERXQG�0DUNHWLQJµ handy —  from blog to 

wRUNÁRZ�\RX·OO�HDVLO\�QDYLJDWH�LQERXQG�PDUNHWLQJ��DV�SUHVHQWHG�E\�
+XE6SRW·V�$JHQF\�3DUWQHUV.

http://www.square2marketing.com/
https://twitter.com/Mike2Marketing
https://twitter.com/Mike2Marketing
http://www.hubspot.com/partners
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¶$�%�WHVWLQJ·�PD\�DXWRPDWLFDOO\�HYRNH�FROOHJH�GD\�PHPRULHV�RI�VLWWLQJ�LQ�VWDWV�FODVV�

WKLQNLQJ��´,·P�QHYHU�JRLQJ�WR�QHHG�WR�NQRZ�WKLV�µ�%XW��DV�LW�WXUQV�RXW��VWDWLVWLFV�GRHV�KDYH�D�

SXUSRVH�LQ�WKH�UHDO�ZRUOG��ZRQ·W�PRP�EH�SURXG"���¶$�%�7HVWLQJ·��DND�¶VSOLW�WHVWLQJ�·�LV�WHVWLQJ�

ZLWK�WZR�YDULDQWV�ZKHUH�RQH�LV�FRQVLGHUHG�WKH�¶FRQWUROOHG·�HOHPHQW��$���DQG�WKH�RWKHU��%��

LV�PRGLÀHG�LQ�VRPH�UHVSHFW��%\�FRPSDULQJ�WKH�WZR�YDULDQWV��\RX�FDQ�VHH�FKDQJHV��DQG�EH�

DEOH�WR�SURYH�ZKLFK�FKRLFH�ZRUNV�EHWWHU��<RX�FDQ�KDYH�IXQ�DSSO\LQJ�WKLV�WR�\RXU�PDUNHWLQJ�

E\�WHVWLQJ�LWHPV�VXFK�DV�FRS\�WH[W��VXEMHFW�OLQHV��OD\RXWV��LPDJHV�DQG�FRORUV�DQG�VHH�KRZ�

ZK\�WKHVH�FKRLFHV�DIIHFW�WKH�EX\LQJ�GHFLVLRQ��$QG�WR�NHHS�\RXU�&)2�KDSS\��LW·V�DOZD\V

EHVW�WR�KDYH�WDQJLEOH�HYLGHQFH�WKDW�ZKDW�\RX·UH�GRLQJ�\LHOGV�D�UHWXUQ��:LWK�$�%�7HVWLQJ��

VHW�RQH�FOHDU�JRDO�VR�\RX�FDQ�SLQSRLQW�ZKLFK�VSHFLÀF�HOHPHQW�FKDQJH��IRU�H[DPSOH��MXVW�

D�WLWOH�GLIIHUHQFH��\LHOGV�WKH�JUHDWHU�UHVSRQVH��7RR�PDQ\�PRGLÀFDWLRQV�DW�RQFH�FDQ�UHVXOW�

LQ�DQ�XQFOHDU�VROXWLRQ��$�%�WHVWV�DUHQ·W�OLPLWHG�WR�&7$V�DQG�HPDLOV��7KH\·UH�XVHIXO�IRU�

personalizing greetings, landing pages, and webpages. What you test is up to you. Balance 

what your customers and prospects say with what they actually do.

A a/b testing

FoLLow US oN TwITTEr.

@TNNTELEcomNEwS

SUbmITTEd by JAymIE ScoTTo cUTAIA
JAymIE ScoTTo & ASSocIATES

Jaymie Scotto &  Associates�LV�WKH�ÀUVW�35�ÀUP�GHGLFDWHG�VROHO\�
to telecom, JSA provides clients with critical industry perspective 
and visibility. Our innovative tools, expert team and established 
UHODWLRQVKLSV�ZLWKLQ�WKH�LQGXVWU\�HQVXUH�WKH�ÀQHVW�SXEOLF�UHODWLRQV��

marketing and event planning services available in telecom.

http://www.savvy-inc.com/
http://www.twitter.com/TNNTelecomNews
http://www.twitter.com/TNNTelecomNews
http://www.jaymiescotto.com/


<RX·YH�SUREDEO\�seen the stats: Businesses that regularly blog receive 

����PRUH�ZHE�WUDIÀF�DQG�����PRUH�OHDGV�WKDQ�WKRVH�WKDW�GRQ·W��:K\"�

Because blogs are like chum for Google and other search engines. 

7KH\·UH�WKH�EDLW�WKDW�UHHOV�LQ�FXVWRPHUV�ZKHQ�WKH\·UH�VHDUFKLQJ�WKH�:HE�

for the products and services that you offer.

But blogging is more than that. Frequent blog posts on your specialty will 

HQKDQFH�\RXU�UHSXWDWLRQ�DQG�PDNH�\RX�D�UHFRJQL]HG�H[SHUW�LQ�\RXU�ÀHOG��1RW�

RQO\�ZLOO�FXVWRPHUV�DQG�FOLHQWV�EH�LPSUHVVHG��\RX·OO�OLNHO\�VHH�\RXU�EORJ�FLWHG�

by other bloggers. Even traditional news reporters will be calling you. Blog 

DQG�WKH\�ZLOO�ÀQG�\RX��7KDW·V�KRZ�LQERXQG�ZRUNV�

FoLLow US oN TwITTEr.

@SAvvyINc

SUbmITTEd by dENNIS bAILEy
SAvvy, INc.
Savvy, Inc.�LV�D�35�ÀUP�LQ�3RUWODQG��0DLQH�WKDW�KHOSV�FOLHQWV�
strengthen their brand, build awareness, generate leads and make 
news. We do it by integrating traditional public relations strategies 
ZLWK�LQERXQG�35�DQG�PDUNHWLQJ�WHFKQLTXHV�²�6(2��EORJJLQJ��

search and content marketing, social media, analytics and more.

B blogging

http://www.hubspot.com/marketing-resources/marketing-statistics
http://www.twitter.com/SavvyInc
http://www.twitter.com/SavvyInc
http://www.savvy-inc.com/


A conversion path is the series of steps a prospective buyer takes that ultimately 

OHDGV�WR�D�IRUP�VXEPLVVLRQ��&RQYHUVLRQ�SDWKV�YDU\�GHSHQGLQJ�RQ�D�FXVWRPHU·V�

lifecycle stage. For example, a person who has never been to your website 

before needs a different conversion path than someone who has done business 

with you many times. Conversion paths provide intelligence about your new 

EXVLQHVV�OHDGV��KHOS�VHJPHQW�\RXU�RQOLQH�WUDIÀF��DQG�FDQ�SRVLWLRQ�\RX�DV�D�

thought leader in your industry.

Inbound marketers use conversion paths to advance prospects through a sales 

and marketing funnel. To create a conversion path, decide which steps you want 

a visitor to take, then design content to support that conversion goal. Include 

your sales team in this process. Common conversion goals include collecting 

personal data, obtaining customer feedback, sharing industry information, and 

HQFRXUDJLQJ�PRUH�VRFLDO�VKDUHV��<RX�FDQ�ZULWH�D�VHULHV�RI�EORJ�SRVWV��VKDUH�

a collection of resources or provide an online toolkit. Ask yourself, “How can 

we help our prospects get the information they need most at this stage in the 

UHODWLRQVKLS"µ�%H�IXQ��%H�EROG��%H�FUHDWLYH��

FoLLow US oN TwITTEr.

@LkINoSHITA

SUbmITTEd by LAUrA kINoSHITA
kINoSHITA commUNIcATIoNS

Kinoshita Communications�LV�D�K\EULG�PDUNHWLQJ��35��VRFLDO�
PHGLD�DQG�6(2�ÀUP�WKDW�ULJRURXVO\�PHDVXUHV�FDPSDLJQ�

RXWFRPHV�LQ�DZDUHQHVV��HQJDJHPHQW��LQÁXHQFH�DQG�EHKDYLRU�

C conversion 
path

http://www.twitter.com/lkinoshita
http://www.twitter.com/lkinoshita
http://www.kinoshita-communications.com/


'\QDPLF�FRQWHQW�LV�FRQWHQW�WKDW�FDWHUV�VSHFLÀFDOO\�WR�WKH�YLHZHU��OHWWLQJ�\RX�

SURYLGH�UHOHYDQW�LQIRUPDWLRQ�ZKHWKHU�WKH\·UH�D�SURVSHFW��OHDG��RU�HYHQ�D�

returning customer. As a result, it provides the opportunity for you to be a 

FKDPSLRQ�RI�´FRQWH[Wµ�³�SURYLGLQJ�WKH�ULJKW�FRQWHQW�DW�WKH�ULJKW�WLPH�

Dynamic content is an extremely important component of inbound marketing. As 

PDUNHWHUV��ZH�ZDQW�WR�PDNH�VXUH�ZH·UH�UHDFKLQJ�WKH�OHDUQHUV��7R)X���VKRSSHUV�

(MoFu), and buyers (BoFu), and provide the right content or calls-to-action to 

nurture them into customers and evangelists. Dynamic content lets us reach each 

of those types of viewers with the right content, at the right time. We make the 

HQWLUH�EX\LQJ�F\FOH�PRUH�HIÀFLHQW�ZKHQHYHU�ZH�XVH�G\QDPLF�FRQWHQW�

FoLLow US oN TwITTEr.

@ImpULSEcrEATIvE

SUbmITTEd by rEmINgToN bEgg
ImpULSE crEATIvE
Impulse Creative is a branding and inbound marketing agency that 
leverages a strategic blend of marketing awesomeness to create 
a consistent message for our clients. We help them grow their 
business, achieve their goals, and be remarkable.

D dynamic 
content

http://www.twitter.com/impulsecreative
http://www.twitter.com/impulsecreative
http://www.chooseimpulse.com/


������ELOOLRQ���WKDW·V�WKH�QXPEHU�RI�HPDLOV�VHQW�HYHU\�GD\��according to 

Mashable.

How do we stand out from the clutter and deliver the right message, to the 

ULJKW�DXGLHQFH��DW�WKH�ULJKW�WLPH"�+RZ�GR�ZH�PHDVXUH�WKH�UHWXUQ�RQ�LQYHVWPHQW�

�52,�"

With inbound email marketing, you can stand out. When you integrate your email 

FDPSDLJQV�ZLWK�RWKHU�GDWD�VRXUFHV��\RX�JHQHUDWH�TXDOLÀHG�OHDGV��DQG�IROORZ�

WKHP�WKURXJK�WKH�HQWLUH�VDOHV�SURFHVV��<RX�EXLOG�WUXVW�E\�QXUWXULQJ�WKHVH�OHDGV�

with targeted messages based on their actions, needs, and interests to help them 

become ready to buy. 

52,"�:LWK�LQERXQG�DQDO\WLFV��\RX�NQRZ�KRZ�PDQ\�FXVWRPHUV�DUH�JHQHUDWHG�WKURXJK�

HPDLO��3OXV��\RX�FDQ�SURYLGH�H[LVWLQJ�FXVWRPHUV�ZLWK�UHOHYDQW�FRQWHQW�WR�KHOS�WKHP�

achieve their goals.

FoLLow US oN TwITTEr.

@THEHAgENcy

SUbmITTEd by LorrIE LEE & wINNIE HArT
TwINENgINE

TwinEngine is an award-winning, strategic marketing and 
creative agency where online and social marketing takes 
ÁLJKW��:H�EULQJ�����\HDUV�RI�PDUNHWLQJ�H[SHULHQFH�������

industry awards and a passion for leveraging our talents to help 
companies translate traditional marketing channels into forward 
thinking online and social marketing solutions.

E emai l 
marketing

http://mashable.com/2012/11/27/email-stats-infographic/
http://mashable.com/2012/11/27/email-stats-infographic/
http://www.twitter.com/thehagency
http://www.twitter.com/thehagency
http://www.twinengine.com/


:LWK�PRUH�WKDQ���ELOOLRQ�DFWLYH�XVHUV�RQ�)DFHERRN��WKHUH·V�QR�GHQ\LQJ�WKDW�WKLV�

social networking site is a viable place to attract potential customers. On your 

SDJH��\RX�FDQ�SRVW�LQWHUHVWLQJ�SKRWRV�RU�HQJDJLQJ�SRVWV��<RXU�JRDO�LV�WR�EXLOG�D�

FRPPXQLW\�ZKHUH�\RX�FDQ�LQWHUDFW�DQG�EXLOG�UHODWLRQVKLSV��:KHWKHU�LW·V�ZLWK�\RXU�

college roommate or a contact you met at a networking event, you never know 

where your next new business lead will come from.

Facebook and inbound marketing go hand in hand. By posting regular status 

updates on your page with teasers enticing your community to click on the 

SURYLGHG�OLQN��\RX�FDQ�GULYH�WUDIÀF�EDFN�WR�\RXU�ZHEVLWH��<RX�FDQ�DOVR�HDVLO\�

SURPRWH�\RXU�PRVW�UHFHQW�EORJ�SRVW�DQG�SRVW�D�OLQN�WR�WKH�IXOO�HQWU\�²�DQRWKHU�ZD\�

WR�GULYH�WUDIÀF�EDFN�WR�\RXU�VLWH��,Q�DGGLWLRQ��\RX�FDQ�XVH�)DFHERRN�WR�SURPRWH�

your calls-to-action (CTAs), which will enable you to build up your email list and 

bring your potential customers down the sales funnel.

FoLLow US oN TwITTEr.

@HJmT

SUbmITTEd by HILAry Jm ToppEr
HJmT pUbLIc rELATIoNS, INc.

+-07�3XEOLF�5HODWLRQV�,QF� helps people get to know your 
business by offering a full range of services including 
national, regional and local publicity and strategic social 
media programs.

F facebook

http://www.twitter.com/HJMT
http://www.twitter.com/HJMT
http://www.hjmt.com/


*RRJOH�KDV�HYROYHG�IURP�D������UHVHDUFK�SURMHFW�LQWR�WKH�ZRUOG·V�PRVW�YLVLWHG�

ZHEVLWH�ZLWK�PRUH�WKDQ�ÀYH�ELOOLRQ�VHDUFKHV�HYHU\�GD\��3URYLGLQJ�WKH�PRVW�UHOHYDQW�

search results to users fuels its massive growth. Google monetizes this huge 

VWUHDP�RI�WUDIÀF�ZLWK�SD\�SHU�FOLFN�DGYHUWLVLQJ��$G:RUGV��SODFHG�QH[W�WR�RUJDQLF�
 

Most recently, recognizing the impact of social media, Google started its own social 

QHWZRUN�³�*RRJOH����:H�HDUQ�RXU�DXGLHQFH·V�DWWHQWLRQ�ZLWK�FRPSHOOLQJ�FRQWHQW��

,W·V�RXU�MRE�WR�JHW�LW�GLVFRYHUHG�LQ�VHDUFK�HQJLQH�SDJH�UHVXOWV�ZKHQHYHU�SHRSOH�

search for a solution to a problem that we provide. Doing that effectively today 

PHDQV�DOVR�VKDULQJ�FRQWHQW�RQ�VRFLDO�QHWZRUNV�ZKHUH�SHRSOH�ZKR·YH�FKRVHQ��KRZ�

nice of them!) to stay in contact with us. And because Google now also looks at 

RXU�FRQWHQW�SRVWV·�SRSXODULW\�RQ�VRFLDO�QHWZRUNV�DV�D�ZD\�WR�GHWHUPLQH�ZKDW�WR�

LQFOXGH�LQ�LWV�6(53V��ZH�UHMRLFH�EHFDXVH�ZH·YH�EHHQ�GRLQJ�WKLQJV�WKH�ULJKW��HYHQ�

LI�PRUH�GLIÀFXOW��ZD\�DOO�DORQJ��,W·V�XS�WR�XV�WR�FRQYHUW�VWUDQJHUV�LQWR�FXVWRPHUV�DQG�

SURPRWHUV�RI�RXU�EXVLQHVVHV��*RRJOH·V�UHDFK�DQG�ZLGHVSUHDG�SRSXODULW\�KHOSV�XV�

do just that.

FoLLow US oN TwITTEr.

@ScrEwpILEcomm

SUbmITTEd by cHUck mALcomSoN
ScrEwpILE commUNIcATIoNS
Screwpile Communications is a highly specialized agency focused 
on helping medical and healthcare companies grow using inbound 
marketing.

G google

http://www.twitter.com/ScrewpileComm
http://www.twitter.com/ScrewpileComm
http://www.screwpilecommunications.com/


+70/�VWDQGV�IRU�´+\SHU7H[W�0DUNXS�/DQJXDJH�µ�7KLV�LV�WKH�PDUNXS�FRGH�EHKLQG�

WKH�VFHQHV�RI�ZHEDJHV�WKDW�WHOOV�EURZVHUV�KRZ�WR�LQWHUSUHW�ZRUGV�LPDJHV�DQG�

display them accordingly. HTML has a set standard structure with an entire 

ZHESDJH�HQFORVHG�EHWZHHQ��+70/!�DQG���+70/!��ZLWK�WZR�GLVWLQFW�VHFWLRQV�

�+($'!�DQG��%2'<!��7KLV�LV�D�VWDQGDUGL]HG�FRGH�XVHG�WR�JHQHUDWH�ZKDW�\RX�

see on various Web browsers.

<RX�FRXOG�VD\�WKLV�LV�RQH�RI�WKH�PRVW�LPSRUWDQW�DVSHFWV�RI�LQERXQG�PDUNHWLQJ��

Without HTML, you would not be able to create the beautiful websites, email 

templates, landing pages, blog articles, etc., that you rely on to attract visitors to 

your site, convert leads, and close customers. If the internet only displayed items 

as text, the world would be a pretty dull place. HTML also plays a vital role in your 

overall organic discovery effectiveness. Search engines heavily rely on the proper 

VWUXFWXUH�RI�+70/�YDULDEOHV�WDJV��WKH�FRQWHQW�ZLWKLQ�WKHVH�WDJV��DQG�WKH�VSHHG�DW�

which it takes to load this code into web browsers, as factors in determining when 

and where webpages show up in search results.

FoLLow US oN TwITTEr.

@orbITALALLIANcE

SUbmITTEd by SImoN yoHE
orbITAL ALLIANcE

Located in Orlando, FL, Orbital Alliance is a web strategy and inbound 
marketing agency that looks to partner with clients in creating in-depth 
ZHE�VWUDWHJLHV��GHVLJQLQJ�GHYHORSLQJ�PRGHUQ�UHVSRQVLYH�SURIHVVLRQDO�

websites, and performing inbound marketing techniques that are tied 
to both short and long term goals and objectives. We treat our clients 
business as though it was our business.

H html

http://www.twitter.com/orbitalalliance
http://www.twitter.com/orbitalalliance
http://www.orbitalalliance.com/


Inbound marketing is about delivering the right content in the right place at the right 

time, thus creating marketing that people love. Instead of interrupting with cold calls 

DQG�LQWHUXSWLYH�DGV��LQERXQG�PDUNHWLQJ�DWWUDFWV�SHRSOH�WR�\RXU�ZHEVLWH�ZKHQ�WKH\·UH�

LQWHUHVWHG�LQ�ÀQGLQJ�D�VROXWLRQ��\RXUV��WR�WKHLU�SUREOHP��,QERXQG�PDUNHWLQJ�KDV�IRXU�

NH\�SDUWV��HDFK�OHDGLQJ�LQWR�WKH�QH[W�LQ�D�VHDPOHVV�ÁRZ�

1) Focused and optimized websites, blogs, targeted keywords, and social media 

that attract visitors instead of interrupting them with annoying marketing messages.  

2) Smart websites convert these prospects into leads using calls-to-action to 

highlight high level content, forms to gather information in exchange for that 

FRQWHQW��DQG�ODQGLQJ�SDJHV�WR�FRQYLQFH�SHRSOH�RI�WKH�FRQWHQW·V�YDOXH�� 

3) 3URVSHFWV�DUH�DVVLVWHG�WKURXJK�WKHLU�EX\LQJ�SURFHVV�XVLQJ�HPDLO�OHDG�QXUWXULQJ��
OHDG�VFRULQJ��DQG�IROORZ�XS�ZRUNÁRZV��DQG�FORVHG�ORRS�UHSRUWLQJ�WR�FORVH�WKRVH�

leads into customers.  

4) Customers are delighted when smart content and lovable social media 

marketing delivers personalized content to keep them engaged while delivering 

ongoing value for the life the relationship.

FoLLow US oN TwITTEr.

@TopLINErESULTS

SUbmITTEd by Todd HockENbErry
Top LINE rESULTS

7RS�/LQH�5HVXOWV�LV�D�JROG�+XE6SRW�3DUWQHU�IRFXVHG�RQ�GULYLQJ�

increased revenue for B2B companies by integrating inbound 
marketing and inbound sales. We use our experience and expertise 
to deliver top line results for each of our clients by driving inbound 
leads and increasing sales conversions to customers. 

I inbound 
marketing

http://www.twitter.com/toplineresults
http://www.twitter.com/toplineresults
http://www.top-line-results.com/


-RXUQDOLVP�XVHG�WR�EH�DERXW�VPRNH�ÀOOHG�URRPV�ZLWK�VFKRODUV�EDQJLQJ�

away on typewriters. The sound of the carriage returning for the start of a 

new line drowned out only by the ringing of the telephone with the latest 

VWRU\�WR�EH�WROG��,Q�������KRZHYHU��ZLWK�GHFOLQLQJ�QHZVSDSHU�DQG�PDJD]LQH�

subscriptions, and fewer jobs, we ask, “where have all the journalists 

JRQH"µ

7KH\·YH�IRXQG�QHZ�KRPHV�LQ�WKH�ZRUOG�RI�LQERXQG�PDUNHWLQJ��1HYHU�EHIRUH�

KDV�VWRU\WHOOLQJ�SOD\HG�VXFK�D�FULWLFDO�UROH�LQ�WKH�VXFFHVV�RI�D�FRPSDQ\·V�

PDUNHWLQJ�VWUDWHJ\��:LWK�VR�PXFK�LQIRUPDWLRQ�DYDLODEOH�WR�XV�DOO�WKH�WLPH��LW·V�

the brands that create an experience through storytelling that ultimately win 

with consumers. Journalists are still here. Many of us have simply moved our 

bylines to our own blogs or entered the marketing forum.

FoLLow US oN TwITTEr.

@ImpAcTbNd

SUbmITTEd by JoHN boNINI
ImpAcT brANdINg

,03$&7�%UDQGLQJ�	�'HVLJQ�LV�D�SODWLQXP�OHYHO�+XE6SRW�3DUWQHU�

IRFXVHG�RQ�EHLQJ�WKH�H[WHQVLRQ�RI�RXU�FOLHQW·V�PDUNHWLQJ�WHDP��

helping to develop and implement a winning inbound marketing 
strategy.

J journal ism

http://www.twitter.com/ImpactBND
http://www.twitter.com/ImpactBND
http://www.impactbnd.com/


Keywords are much more than just a randomly selected list of words. They 

are actually very strategic in nature and form the foundation of all inbound 

PDUNHWLQJ�HIIRUWV��.H\ZRUGV�DUH�JHQHUDOO\�GHÀQHG�LQ�WKUHH�ZD\V��

1)  Focused concepts for your marketing 

2)  Words that identify the content on your website 

3)  Search terms for search engines.

5HVHDUFK�DERXW�ÀYH�RU�VL[�GLVWLQFW�JURXSV�RI�ZRUGV��NH\ZRUGV��WKDW�\RXU�

SURVSHFWV�VHDUFK�IRU�RU�ÀQG�RI�SDUWLFXODU�LQWHUHVW�LQ�UHODWLRQ�WR�\RXU�LQGXVWU\��

These groups of keywords will form the framework for all ongoing content 

FUHDWLRQ��ZKHWKHU�WKH\·UH�XVHG�RQ�ZHEVLWH�SDJHV��EORJ�SRVWV��VRFLDO�PHGLD�

SRVWV��ZHELQDUV��HERRNV��HWF��5HPDLQLQJ�IRFXVHG�RQ�D�VHW�RI�NH\ZRUGV�ZLOO�

increase the likelihood of being ranked by Google (and other search engines) 

when people search for related terms. Use tools like HubSpot and Google 

3ODQQHU�WR�KHOS�\RX�EHWWHU�XQGHUVWDQG�WKH�ULJKW�NH\ZRUGV�IRU�\RXU�VWUDWHJ\�

FoLLow US oN TwITTEr.

@TENTSocIAL

SUbmITTEd by JEFF bErEzNy
TENT SocIAL

Tent Social is a content marketing agency that tells awesome 
brand stories that people love and share. We do it through 
strategic consulting and ongoing social content creation.

K keywords

http://www.twitter.com/tentsocial
http://www.twitter.com/tentsocial
http://tentsocial.com/


Many people assume a landing page is any page a visitor lands on when coming 

to your website. In inbound marketing, the page has only one distincy purpose — 

whether that be to download content, coupons, or so on. Typically, a landing page 

seeks to encourage the visitor to complete the lead capture form to obtain the offer 

RQ�LW��<RX�FRXOG�VD\�WKDW�WKH�ODQGLQJ�SDJH�LV�WKH�OHDG�JHQHUDWLRQ�ZRUNKRUVH�RI�D�

website. To create effective landing pages, follow these three best practices:

1)�3URPRWH�RQO\�RQH�RIIHU�SHU�ODQGLQJ�SDJH��+DYLQJ�PRUH�WKDQ�RQH�RIIHU�ZLOO�GLVWUDFW�
your visitor from completing the form. 

2) Follow the ABC formula: Attract attention with compelling copy, sell the bHQHÀWV�
of the offer, and close with a call-to-action telling the visitor to complete the form. 

3) Keep it brief and above the fold. Short copy tends to perform better than long 

copy on landing pages. If possible, keep your call-to-action and form above the fold. 

FoLLow US oN TwITTEr.

@INSUrANcEcopywr

SUbmITTEd by HEATHEr SLoAN
INboUNd INSUrANcE mArkETINg
Inbound Insurance Marketing helps insurance organizations 
grow with smart inbound strategies and compelling, quality 
content.

L landing  
page

http://www.twitter.com/InsuranceCopywr
http://www.twitter.com/InsuranceCopywr
http://www.inboundinsurancemarketing.com/


An internet meme is an idea, style or action which spreads virally, facilitating 

word-of-mouth communication. The inbound marketing meme has roots in 

two philosophies: 

1) Creating audience-centric content  

2) Developing a social business culture throughout a company.

A social business understands that when it has employees who contribute 

to brand excellence through external and internal engagement, inbound 

marketing comes naturally. This raises customer expectations, employee 

productivity, and innovation. In turn, the transparency in which a social 

business operates its brand(s) positions it better to spark a meme through 

social channels.

FoLLow US oN TwITTEr.

@FINdANdcoNvErT

SUbmITTEd by bErNIE borgES
FINd ANd coNvErT

Find and Convert is a digital marketing agency that helps B2B clients 
drive measurable business success through integrated marketing 
plans. We serve clients across the U.S. and Canada by becoming an 
extension of their marketing department. We develop and assist with 
execution of search marketing and social business strategies.

M meme

http://www.twitter.com/findandconvert
http://www.twitter.com/findandconvert
http://www.findandconvert.com/


Introduced by Google in 2005 to combat link spam, nofollow is an HTML 

DWWULEXWH�DGGHG�WR�D�ZHESDJH���PHWD�QDPH µURERWVµ�FRQWHQW ´QRIROORZµ�!���RU�

D�VSHFLÀF�K\SHUOLQN��UHO ´QRIROORZµ���,W�WHOOV�VHDUFK�HQJLQH�FUDZOHUV�QRW�WR�IROORZ�

or pass credit to linked websites as a way to avoid association with spammy 

content or inadvertently violating webmaster guidelines. To varying degrees, the 

nofollow attribute is recognized by all major search engines.

+HUH·V�KRZ�VHDUFK�HQJLQHV�KDYH�H[SOLFLWO\�WROG�ZHEPDVWHUV�WR�XVH�QRIROORZ�

��2Q�OLQNV�YLVLWRUV�FDQ�DGG�WR�\RXU�VLWH��L�H��LQ�EORJ�FRPPHQWV��IRUXPV��UHYLHZV��HWF��

��2Q�OLQNV�IURP�DGV�WKDW�DSSHDU�RQ�\RXU�VLWH

��2Q�OLQNV�LQFOXGHG�LQ�RQOLQH�SUHVV�UHOHDVHV

��2Q�OLQNV�FRQWDLQHG�ZLWKLQ�FRGH�RU�ZLGJHWV�HPEHGGHG�RQ�\RXU�VLWH�WKDW�SRLQW�WR�DQRWKHU·V�

site.

FoLLow US oN TwITTEr.

@pr2020

SUbmITTEd by kEITH moEHrINg
pr2020

35���� is an inbound marketing agency offering strategic campaign 
services that drive awareness, leads, sales and loyalty.

N nofol low 
l ink

http://www.twitter.com/pr2020
http://www.twitter.com/pr2020
http://www.pr2020.com/


An offer provides access to content that helps a customer or prospect learn 

more about a solution, product, or service. An offer can be anything from a 

IUHH�GHPR�RU�FRQVXOWDWLRQ�WR�DQ�HERRN�RU�FRXSRQ��<RXU�RIIHU�VKRXOG�EH�XVHIXO�

to a prospect — what matters most is that she gets information she can use 

to improve her business.

)RU�LQERXQG�PDUNHWHUV��WKH�RIIHU�LV�WKH�ÀUVW�VWHS�LQ�D�ORQJ�WHUP�UHODWLRQVKLS��

Sparking interest in your brand, and starting a conversation, is what makes 

the offer an integral part of the inbound process. The right offer at the right 

time can give a prospect exactly what they need — and send them over the 

moon!

FoLLow US oN TwITTEr.

@drELEvANcE

SUbmITTEd by SHArmIN kENT
dIgITAL rELEvANcE
'LJLWDO�5HOHYDQFH�LV�D�FRQWHQW�PDUNHWLQJ�DQG�GLJLWDO�35�

agency that uses research, creative and promotion to get top 
UHVXOWV�IRU�FOLHQWV��:H�HDUQ�ZHE�WUDIÀF�DQG�FRQYHUVLRQV�IURP�

\RXU�LQGXVWU\·V�WRS�RQOLQH�PHGLD�RXWOHWV��FRPPXQLWLHV��VRFLDO�

LQÁXHQFHUV�DQG�VHDUFK�HQJLQHV�

O offer

http://www.twitter.com/drelevance
http://www.twitter.com/drelevance
http://relevance.com/


3LQWHUHVW�LV�WKH�UDSLGO\�JURZLQJ�VRFLDO�PHGLD�SODWIRUP�WKDW�DOORZV�LWV�XVHUV�WR�

collect and share images. Until recently, marketing strategies used advertising 

WKDW�WDUJHWHG�D�SDVVLYH�DXGLHQFH��3LFWXUHV�ZHUH�LQWHUVSHUVHG�ZLWKLQ�WKH�

magazines we read, sing-song mnemonics frustrated our enjoyment of music 

on the radio, and television advertisements aggravated us until we left the 

room for a snack. 

0DUNHWLQJ�KDV�FKDQJHG�DQG�3LQWHUHVW�LV�RQH�RI�WKH�GLVUXSWLYH�WHFKQRORJLHV�

that lets users participate actively in the marketing medium. The pinnacle of 

EUDQGLQJ�LV�QR�ORQJHU�DERXW�ZHDULQJ�D�ORJR�RQ�\RXU�FORWKLQJ��,W·V�QRZ�DERXW�

gathering and creating visual content that represents you and sharing that 

content with your peers.

FoLLow US oN TwITTEr.

@ mAcoNwAy123

SUbmITTEd by mIcHAEL coNwAy
mEANS oF prodUcTIoN
0HDQV�RI�3URGXFWLRQ is a marketing agency for 
businesses whose uniqueness comes from a sense 
of place. 

P pinterest

http://www.twitter.com/MAConway123
http://www.twitter.com/MAConway123
http://www.means-of-production.com/


How many times have you heard sales reps complain about the quality of the 

OHDGV�WKH\�JHW"�6DFULÀFLQJ�OHDG�TXDOLW\�MXVW�WR�GHOLYHU�D�KLJKHU�YROXPH�RI�PDUJLQDOO\�

TXDOLÀHG�OHDGV�HURGHV�\RXU�FRPSDQ\·V�SHUIRUPDQFH�IURP�WRS�WR�ERWWRP��7KLQN�DERXW�

WKDW�IRU�D�PLQXWH��,I�PDUNHWLQJ�GRHVQ·W�GULYH�WKH�OHDG�TXDOLÀFDWLRQ�SURFHVV�WR�HYHU�

increasing standards of quality, everyone suffers from sales, to manufacturing, to 

shipping. Consider the proliferation of high quality content available on the Internet 

and the impact this has had on the ways buyers make purchasing decisions. 

Effective inbound marketing requires an even deeper understanding of the 

LQÁXHQFHV�WKDW�PDNH�\RXU�SURVSHFW�WLFN�

,I�\RX·YH�GLDOHG�LQWR�\RXU�FXVWRPHU�SHUVRQD��DQG�VSHQW�WLPH�DQDO\]LQJ�ZKLFK�

OHDGV�EHFRPH�FXVWRPHUV�DQG�ZKLFK�GRQ·W��\RX�FDQ�KRQH�\RXU�LQERXQG�PDUNHWLQJ�

VWUDWHJ\��$V�SURVSHFWV�WUDYHO�WKURXJK�WKH�IXQQHO�WKH\·OO�KDYH�PRUH�DQG�PRUH�´$K�+D�µ�

PRPHQWV�DV�\RXU�FRQWHQW�VSHDNV�GLUHFWO\�WR�WRSLFV�FORVHVW�WR�WKHLU�KHDUW�²�DQG�WKHLU�

bottom line.

FoLLow US oN TwITTEr.

@mINgLSocIAL

SUbmITTEd by doN LAFFErTy
mINgL mArkETINg groUp
Mingl Marketing Group�LV�D�3KLODGHOSKLD�EDVHG�GLJLWDO�
marketing agency, specializing in inbound and social media 
marketing solutions for B2B companies.

Q qual if ied 
lead

http://www.twitter.com/minglsocial
http://www.twitter.com/minglsocial
http://minglmarketing.com/


5HVSRQVLYH�GHVLJQ�DOORZV�YLVLWRUV�IURP�GLIIHUHQW�W\SHV�RI�GHYLFHV�WR�YLHZ�

websites effectively.  The layout and orientation of website elements shift and 

IRUPDW�IRU�HDV\�YLHZLQJ�RQ�D�3&��ODSWRS��WDEOHW��RU�VPDUW�SKRQH��7KH�LPDJHV�

and content will shrink and tile from three columns, to two, to a singular column 

RI�FRQWHQW�DV�\RXU�ZHEVLWH�DXWRPDWLFDOO\�LGHQWLÀHV�WKH�VFUHHQ�UHVROXWLRQ�RI�WKH�

YLVLWRU·V�YLHZLQJ�GHYLFH�

5HVSRQVLYH�ZHEVLWHV�DUH�FULWLFDO�WR�LQERXQG�PDUNHWLQJ�HIIRUWV�DV�PRUH�DQG�

PRUH�WUDIÀF�LV�FRPLQJ�IURP�WDEOHWV�DQG�VPDUW�SKRQHV��:LWKRXW�UHVSRQVLYH�

GHVLJQ��FDOOV�WR�DFWLRQ�DUH�GLIÀFXOW�WR�UHDG�DQG�FOLFN��FRVWLQJ�FOLHQWV�YDOXDEOH�

conversion opportunities. Great responsive design should prioritize offer 

display to maximize conversions of leads for all viewing devices.

FoLLow US oN TwITTEr.

@rEvENUErIvEr

SUbmITTEd by ErIc prATT
rEvENUE rIvEr
5HYHQXH�5LYHU is a full service inbound marketing agency in 
'HQYHU��&2���,I�\RX·UH�ORRNLQJ�WR�UDLVH�\RXU�ÁRZ�RI�SURÀWV�ZH�

EHOLHYH�ZH�FDQ�KHOS���:H·UH�GLVUXSWLYH���:H·UH�SDVVLRQDWH���

:H·UH�GLIIHUHQW���:H·UH�GULYHQ�

R responsive 
design

http://www.twitter.com/revenueriver
http://www.twitter.com/revenueriver
http://revriv.com/


Smarketing is the practice of aligning sales and marketing team members, goals, 

and activities to make sure everyone is on the same page. In a small company, 

sales and marketing functions are often the responsibility of one or two people 

with blended roles so the communication of goals and priorities is often simple and 

FOHDU��$V�DQ�RUJDQL]DWLRQ�JURZV��LW·V�FRPPRQ�IRU�PDUNHWLQJ�WHDPV�WR�KDYH�YHU\�OLWWOH�

knowledge of the sales process, and for sales teams to be clueless about the effort 

required to generate the leads they are following up on. Among other things, you 

need to make sure your marketing activities are designed to:

In the end, your marketing and sales teams have the same objective: to attract 

TXDOLÀHG�FXVWRPHUV�WR�XVH�\RXU�SURGXFWV�DQG�SXUFKDVH�\RXU�VHUYLFHV��$GRSWLQJ�

D�FROODERUDWLYH�VPDUNHWLQJ�DSSURDFK�LV�WKH�ÀUVW�VWHS�WR�RSWLPL]LQJ�UHVXOWV�DQG�

maximizing your budget!

�  Attract and educate prospects that are easier to sell to

��,QFUHDVH�WKH�HIÀFLHQF\�RI�\RXU�VDOHV�SURFHVV

��*HQHUDWH�HQRXJK�TXDOLÀHG�OHDGV�WR�VXSSRUW�\RXU�JURZWK�JRDOV

��,PSURYH�FORVH�UDWHV

FoLLow US oN TwITTEr.

@wHoLEbrAINgroUp

SUbmITTEd by mArISA SmITH
THE wHoLE brAIN groUp
The Whole Brain Group is a full-service inbound marketing agency 
DQG�JROG�+XE6SRW�3DUWQHU��:H·UH�SDVVLRQDWH�DERXW�KHOSLQJ�RXU�

clients achieve their business goals, and we strive to combine 
the logical & tactical (left brain) with the creative (right brain) to 
achieve Whole Brain Goodness!™

S smarketing

http://www.twitter.com/wholebraingroup
http://www.twitter.com/wholebraingroup
http://www.thewholebraingroup.com/


Twitter is changing the world. Never before has information spread so quickly 

across the globe. The real-time microblogging service set itself apart by limiting 

posts to only 140 characters. This quick, easy form of communication has limited 

the barrier to entry for digital communications, and made quick information 

broadcasts available to anyone. In addition to broadcasting, Twitter has also 

emerged as an incredible relationship builder. Its simple interface and limited 

options make replying to and sharing content incredibly simple. 

Social media can be a great platform for large and small businesses alike to 

promote their brands and cultivate an audience. If used correctly, Twitter is a 

SRZHUIXO�WRRO�WKDW�FDQ�KHOS�JURZ�\RXU�EXVLQHVV��3HRSOH�DUH�ORRNLQJ�IRU�VRPH�W\SH�

RI�YDOXH�IURP�WKH�SHRSOH�DQG�EUDQGV�WKH\�LQWHUDFW�ZLWK�RQOLQH��<RX�FDQ�XVH�7ZLWWHU�

to really get to know your clients and prospects. Savvy companies are also 

building lists and engaging with their clients and prospects on Twitter. Staying in 

tune with your audience is critical to inbound marketing.

FoLLow US oN TwITTEr.

@THINkHANdy

SUbmITTEd by cHrIS HANdy
THINkHANdy
Thinkhandy is a sales and marketing operations consultancy in Fort 
Worth, TX. Clients interested in shortening their sales cycle and 
JHQHUDWLQJ�PRUH�TXDOLÀHG�OHDGV�DSSURDFK�7KLQNKDQG\�IRU�LQERXQG�

marketing and sales integration knowledge.

T twitter

http://www.twitter.com/thinkhandy
http://www.twitter.com/thinkhandy
http://thinkhandy.com/


8QLYHUVDO�VHDUFK�ZDV�ÀUVW�XQYHLOHG�E\�*RRJOH�EDFN�LQ������WR�RIIHU�EOHQGHG��

PRUH�UHOHYDQW�VHDUFK�HQJLQH�UHVXOWV�SDJHV��6(53V��³�ZLWK�OLVWLQJV�LQ�D�YDULHW\�RI�

IRUPDWV��7KHVH�EOHQGHG�6(53V�FDQ�EH�HVSHFLDOO\�YDOXDEOH�WR�WKRVH�QHZ�WR�LQERXQG�

PDUNHWLQJ��:K\"�%HFDXVH�HYHQ�JUHDW�EORJV�RIWHQ�KDYH�D�KDUG�WLPH�FRQVLVWHQWO\�

UDQNLQJ�RQ�SDJH�RQH�ZLWKRXW�DXWKRULWDWLYH��UHOHYDQW�LQERXQG�OLQNV��$IWHU�\RX·YH�

created a remarkable post, make your thought leadership more visible on page one 

1) &UHDWH�D�EDVLF�SUHVHQWDWLRQ�LQ�3RZHU3RLQW�RQ�WKH�VDPH�EORJ�SRVW�FRQWHQW��ZLWK�
the same on-page SEO keyword strategy and a call-to-action. Save it as a .pdf and 

DGG�LW�WR�\RXU�6OLGH6KDUH�SURÀOH�

2)  Add voiceover narration and royalty-free music and compile into a screencast 

YLGHR��$GG�WKLV�YLGHR�WR�\RXU�<RX7XEH�SURÀOH�ZLWK�WKH�ODQGLQJ�SDJH�85/�

3)��8VH�\RXU�EORJ�SRVW·V��VXE�KHDGV�DQG�QXPEHUHG�OLVWV�WR�FUHDWH�VRFLDO�VWDWXV�
updates.

4)��(PEHG�WKH�6OLGH6KDUH�SUHVHQWDWLRQ�DQG�<RX7XEH�VFUHHQFDVW�LQ�WKH�EORJ�SRVW�

FoLLow US oN TwITTEr.

@SpHomErUN

SUbmITTEd by JoSHUA FEINbErg
Sp HomE rUN
63�+RPH�5XQ iis an inbound marketing agency and HubSpot 
3DUWQHU�WKDW�ZRUNV�H[FOXVLYHO\�ZLWK�,7�FKDQQHO�FRPSDQLHV�

���LQFOXGLQJ�,7�FRQVXOWLQJ��9$5��FRPSXWHU�UHSDLU��FORXG��DQG�

managed services providers. 

U universal 
search

http://www.twitter.com/sphomerun
http://www.twitter.com/sphomerun
http://www.sphomerun.com/


Video marketing involves using online video for promoting your product, service, 

or company. While it may stand alone, video marketing is often used as part of an 

integrated marketing approach, combining other tactics such as email or social 

media. These videos may have descriptive, educational, or informational purposes, 

and may be used to increase search visibility or to harness the sharing power of 

social media. 

Today, with low barriers to entry for video marketing, increasing ease of quality 

video production and growing avenues for distributions, video marketing has 

�������PLOOLRQ�$PHULFDQV�ZDWFKHG�PRUH�WKDQ����ELOOLRQ�RQOLQH�FRQWHQW�YLGHRV�LQ�-XO\�

�����(comScore)

���9LGHRV�DUH����WLPHV�PRUH�OLNHO\�WKDQ�WUDGLWLRQDO�ZHE�SDJHV�WR�UHFHLYH�DQ�RUJDQLF�

ÀUVW�SDJH�UDQNLQJ���Forrester)

�  Viewers are 85% more likely to purchase a product or service after watching an 

online video (,QWHUQHW�5HWDLOHU)

FoLLow US oN TwITTEr.

@bLINkJArmEdIA

SUbmITTEd by rEbEccA TUckEr
bLINkJAr mEdIA

%OLQN-DU�0HGLD�LV�EDVHG�RXW�RI�%DWRQ�5RXJH��/$��LV�WKH�ODUJHVW�

inbound marketing agency in Louisiana and is a gold HubSpot 
3DUWQHU���:H�VSHFLDOL]H�LQ�LQERXQG�PDUNHWLQJ�VHUYLFHV�ZKLOH�DOVR�

providing traditional agency services, including professional 
video production and promotion via all channels.

V video 
marketing

http://www.comscore.com/Insights/Press_Releases/2013/8/comScore_Releases_July_2013_U.S._Online_Video_Rankings
http://blogs.forrester.com/interactive_marketing/2009/01/the-easiest-way.html
http://blog.kissmetrics.com/product-videos-conversion/
http://www.twitter.com/BlinkJarMedia
http://www.twitter.com/BlinkJarMedia
http://www.blinkjarmedia.com/


$�ZRUNÁRZ�LV�PRUH�WKDQ�MXVW�PDUNHWLQJ�DXWRPDWLRQ��,W·V�D�VHULHV�RI�´LI·µ�DQG�

´WKHQµ�GHVFULSWLRQV�WKDW�ZKHQ�VHW�WR�WULJJHU�LQ�D�VWUDWHJLF�IRUPDW��ZLOO�KHOS�\RX�

VDYH�WLPH�DQG�FRQYHUW�PRUH�FRQWDFWV�LQWR�FXVWRPHUV��7KLQN�RI�WKH�ZRUNÁRZ�

VHWXS�OLNH�SOXPELQJ��<RX�DUH�SLSLQJ�\RXU�OHDGV�WKURXJK�D�VHULHV�RI�V\QFKURQL]HG�

marketing events that delivers them ready for the next stage in the marketing 

RU�VDOHV�IXQQHO��7KHVH�HYHQWV�FDQ�EH�WULJJHUHG�EDVHG�RQ�D�FRQWDFW·V�HQWHUHG�

LQIRUPDWLRQ�RQ�D�IRUP�RU�RQ�DQ�LQGLYLGXDO·V�LQWHUHVWV�DQG�DFWLRQV�

:RUNÁRZV�OHDG�WKH�UHODWLRQVKLS�ZLWK�\RXU�FRQWDFWV�DQG�FXVWRPHUV�ZLWK�DQ�

understanding of what it takes to move to the next level. For each campaign you 

PXVW�NQRZ�\RXU�WDUJHW��GHÀQH�\RXU�JRDOV��DQG�FUHDWH�D�VWUDWHJ\�WKDW�LV�DOLJQHG�

to both. These three items working together lead your contacts and customers 

WRZDUG�\RXU�SUHGHÀQHG�JRDOV�DQG�HQDEOHV�\RXU�WHDP�WR�IXUWKHU�GHYHORS�WKH�

relationship, or to close a sale.

FoLLow US oN TwITTEr.

@AdHErEcrEATIvE

SUbmITTEd by mATTHEw LEE
AdHErE crEATIvE
Adhere Creative excels in brand development, web design, 
and integrated inbound marketing strategies that allow you to 
stay ahead of the competition. We apply research, strategy, 
experience, and a fresh perspective when creating for our 
clients.

W workflow

http://www.adherecreative.com/
http://www.adherecreative.com/
http://www.twitter.com/adherecreative


$Q�;0/�IHHG�LV�D�SODLQ�WH[W�YHUVLRQ�RI�\RXU�ZHEVLWH�SDJHV�WKDW·V�SHUIHFW�IRU�

sharing between other applications and using on other websites. Ever noticed 

D�G\QDPLF�ZHDWKHU�ZLGJHW�RQ�D�QHZV�ZHEVLWH"�&KDQFHV�DUH��LW·V�IHG�E\�DQ�

;0/�IHHG��(YHU�VXEVFULEHG�WR�D�EORJ·V�566�IHHG"�7KDW·V�;0/�LQ�DFWLRQ�

When someone includes your XML feed on their website, your content becomes 

visible to an entirely new audience — theirs! Clicking on any of the links in the feed 

EULQJV�WKHP�ULJKW�WR�\RXU�ZHEVLWH��6R�PRUH�WUDIÀF�FRPHV�LQ�DQG�\RXU�UHSXWDWLRQ�DV�

a reliable and valuable resource gets better and better. A more common use of 

;0/�IHHGV�LV�WR�DOORZ�VXEVFULEHUV�WR�\RXU�EORJ�WR�UHFHLYH�DQ�HPDLO�QRWLÀFDWLRQ�HYHU\�

time you publish a new post. Services such as FeedBurner let you see how many 

subscribers you have and how many of them are clicking on the links in the emails 

they receive, so you can see what resonates with your audience. These constant 

reminders of your outstanding content keep you top-of-mind and your readers 

primed for your marketing messages.

FoLLow US oN TwITTEr.

@ScALAbLESocIAL

SUbmITTEd by ALISA mErEdITH
ScALAbLE SocIAL mEdIA

Scalable Social Media helps busy business owners harness 
WKH�SRZHU�RI�RQOLQH�DQG�´*LYH�WR�*HWµ�PDUNHWLQJ�IRU�JUHDWHU�

brand awareness, lead generation and, of course, increased 
revenue.

X xml feed

http://www.twitter.com/scalablesocial
http://www.twitter.com/scalablesocial
http://scalablesocialmedia.com/


´<µ�LV�IRU�<RX7XEH��EXW�´<µ�DOVR�VWDQGV�IRU��´<RX�QHHG�WR�XVH�WKLV�FKDQQHO�µ�

According to <RX7XEH��PRUH�WKDQ�RQH�ELOOLRQ�XQLTXH�XVHUV�YLVLW�<RX7XEH�FRP�DQG�

watch over six billion hours of video each month. Of course a portion of those 

videos are of kittens and babies — however, people use the channel every day to 

search for content that helps solve their problems.

,QWHJUDWLQJ�YLGHR�RQ�<RX7XEH�LQWR�\RXU�LQERXQG�PDUNHWLQJ�VWUDWHJ\�LV�D�JUHDW�

opportunity to help reach your audience. Most businesses mistakenly think that 

LI�WKHLU�YLGHR�LV�QRW�´FRPPHUFLDOµ�TXDOLW\��WKHLU�EUDQGV�ZLOO�QRW�EH�UHSUHVHQWHG�

appropriately. Oftentimes video content is perceived to be more approachable and 

JHQXLQH�ZKHQ�D�VLPSOH�KDQGKHOG�FDPHUD��VFUHHQFDVW�RU�HYHQ�DQ�L3DG�LV�XVHG�WR�

UHFRUG�VROXWLRQV�WR�\RXU�FXVWRPHU·V�SUREOHPV��

:H·YH�VHHQ�D�FOLHQW��YHU\�VPDOO�EXVLQHVV��KHOS�DQVZHU�FRPPRQ�TXHVWLRQV�E\�XVLQJ�

YLGHR�DQG�UHFHLYH�RYHU��������YLHZV�IRU�RQH�YLGHR�RQ�WKHLU�<RX7XEH�FKDQQHO��

FoLLow US oN TwITTEr.

@STrEAmcrEATIvE

SUbmITTEd by STEvE JAmES
STrEAm crEATIvE
Stream Creative is an inbound marketing agency and HubSpot 
*ROG�/HYHO�&HUWLÀHG�3DUWQHU�VSHFLDOL]LQJ�LQ�GLJLWDO�PDUNHWLQJ�

campaigns, print and interactive design, and social media. The 
team takes great pride in creating multi-channeled marketing 
campaigns which grow brands and create loyalty among 
consumers for the businesses they serve.

Y youtube

http://www.youtube.com/yt/press/statistics.html
http://www.streamcreative.com/
http://www.streamcreative.com/
http://www.twitter.com/streamcreative


Z zen
´=HQ�LV�WKH�SHDFH�WKDW�FRPHV�IURP�EHLQJ�RQH�ZLWK�DQ�HQWLW\�RWKHU�WKDQ�\RXUVHOI�µ�

We can think of no better term to capture the spirit of inbound marketing! 

:KHWKHU�LW·V�EHLQJ�RQH�ZLWK�D�FXVWRPHU�RU�EHLQJ�RQH�ZLWK�D�EX\HU�SHUVRQD��WKH�

best inbound marketers know how to get out of their own heads, stop selling, 

and develop content that is truly helpful to their audience. When you can achieve 

WKLV��\RX�ZLOO�DFKLHYH�´GHOLJKWLRQ�µ

,W·V�LPSRUWDQW�WR�UHPHPEHU�ZKDW�ZH�GR�RXWVLGH�RI�WKH�RIÀFH�LV�MXVW�DV�

LPSRUWDQW�DV�ZKDW�ZH�GR�DW�RXU�GHVNV�DOO�GD\��'RQ·W�EH�DIUDLG�WR�WDNH�D�EUHDN�

IURP�WKH�FRQWHQW�KXVWOH��WXUQ�RII�\RXU�VPDUW�SKRQH�DQG�GRQ·W�WDNH�WKH�ODSWRS�WR�

bed. Get involved in charity work, a long lost hobby or crack open a physical 

ERRN��7DNLQJ�VRPH�WLPH�IRU�VHOI�µGHOLJKWLRQµ�LV�MXVW�DV�LPSRUWDQW�WR�EHFRPLQJ�D�

JUHDW�PDUNHWHU�DV�FOLHQW�´GHOLJKWLRQ�µ

FoLLow US oN TwITTEr.

@qUINTAIN

SUbmITTEd by kATHLEEN booTH
qUINTAIN mArkETINg

Quintain Marketing is a full service inbound marketing agency 
that offers growing companies a one stop shop for all of their 
marketing needs.

http://www.twitter.com/quintain
http://www.twitter.com/quintain
http://quintainmarketing.com/


As more and more people are introduced to inbound marketing, 

the community of creative, calculated, analytic marketers grows. A 

FRPPXQLW\�RI�SHRSOH�GHGLFDWHG�WR�ÀQGLQJ�QHZ�ZD\V�WR�SURYLGH�PDUNHWLQJ�

SHRSOH�ORYH��LQVWHDG�RI�ÁRRGLQJ�WKHP�ZLWK�PHVVDJHV�WKH\�ZDQW�WR�LJQRUH��

is prospering. Companies are building their brand in new, innovative, 

and effective ways that allow them to carry on a two-way discussion 

with customers and prospects. Finding ways to encourage customers to 

discover them instead of paying their way into their homes, mailboxes, 

and internet browsers.

As you learned from the ABCs, inbound is an evolution of smarter, 

PRUH�VWUDWHJLF�PDUNHWLQJ�WKDW�JHWV�UHVXOWV��,W·V�D�ZD\�WR�XVH�PRGHUQ�

technologies and tools like blogging, social media, email campaigns, and 

great, strategic content to reach people that were previously unavailable. 

7KH\�HYHQ�JHW�LQYROYHG�LQ�WKH�SURFHVV��EHFDXVH�\RX·YH�KHOSHG�WKHP�

solve a problem instead of trying to persuade them to change their lives, 

buy your products, or use your services.

The idea that people would embrace marketing messages is largely 

foreign to most people. But the idea that they would willingly engage 

or even seek out a brand that not only solves their problems but also 

FUHDWHV�D�QDUUDWLYH�WKH\�ZDQW�WR�EH�D�SDUW�RI�LV�QRW�MXVW�QDWXUDO��LW·V�D�SDUW�

of our daily lives. 

coNcLUSIoN.



Working with Element Three is like having your own full-service 

marketing agency right down the hall, capable of giving you the right 

blend of marketing insight, brand clarity, and creativity to achieve your 

goals.

FoLLow mE oN TwITTEr.
@TIFFANySAUdEr

TIFFANY SAUDER
PRESIDENT, ELEMENT THREE

This is the new world of marketing, one where people have their needs 

met and their questions answered. 

:DQW�WR�VHH�WKH�SLHFHV�ÀW�WRJHWKHU"�+HUH·V�D�JODQFH�DW�WKH�IXOO�LQERXQG�

PDUNHWQJ�PHWKRGRORJ\��<RX�FDQ�DOZD\V�click here to learn more, too!

http://www.elementthree.com
https://twitter.com/tiffanysauder
https://twitter.com/tiffanysauder
http://www.hubspot.com/inbound-marketing
http://www.hubspot.com/inbound-marketing


Talk to a HubSpot specialist to learn how you can apply all the essential 

elements of inbound marketing to reach your business goals. Click here 

to contact a marketing specialist today.

noW You knoW Your inbound 
abCs ... neXt time Won’t You 
market With me?

TALk To US TodAy.

:FFB͛ΧΧ3;F>K͙4A?Χ4A@F24FͻE2>6Eͻ:G3EBAF

HubSpot

www.square2marketing.com
www.square2marketing.com
http://www.square2marketing.com/The-Secrets-Revealed-How-To-Crack-The-Code-To-Inbound-Marketing/
http://www.square2marketing.com/The-Secrets-Revealed-How-To-Crack-The-Code-To-Inbound-Marketing/
http://www.hubspot.com/partners
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