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Safe harbor

Safe harbor statement under the Private Securities Litigation Reform Act of 1995:

This presentation may contain forward-looking statements that involve risks, uncertainties, and assumptions. If any such uncertainties materialize or if
any of the assumptions proves incorrect, the results of salesforce.com, inc. could differ materially from the results expressed or implied by the forward-
looking statements we make. All statements other than statements of historical fact could be deemed forward-looking, including any projections of
product or service availability, subscriber growth, earnings, revenues, or other financial items and any statements regarding strategies or plans of
management for future operations, statements of belief, any statements concerning new, planned, or upgraded services or technology developments
and customer contracts or use of our services.

The risks and uncertainties referred to above include — but are not limited to — risks associated with developing and delivering new functionality for our
service, new products and services, our new business model, our past operating losses, possible fluctuations in our operating results and rate of growth,
interruptions or delays in our Web hosting, breach of our security measures, the outcome of intellectual property and other litigation, risks associated
with possible mergers and acquisitions, the immature market in which we operate, our relatively limited operating history, our ability to expand, retain,
and motivate our employees and manage our growth, new releases of our service and successful customer deployment, our limited history reselling
non-salesforce.com products, and utilization and selling to larger enterprise customers. Further information on potential factors that could affect the
financial results of salesforce.com, inc. is included in our annual report on Form 10-Q for the most recent fiscal quarter ended July 31, 2012. This
documents and others containing important disclosures are available on the SEC Filings section of the Investor Information section of our Web site.

Any unreleased services or features referenced in this or other presentations, press releases or public statements are not currently available and may
not be delivered on time or at all. Customers who purchase our services should make the purchase decisions based upon features that are currently
available. Salesforce.com, inc. assumes no obligation and does not intend to update these forward-looking statements.
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All about HubSpot

HubSpot all-in-one marketing software helps 8,000
companies in 46 countries attract more leads and convert
them into customers with marketing people love.

H U bS@t 400 employees with 30 in marketing

= |nvestment from Sequoia, Google, Salesforce.com
= Growing ~80% annually
= Hiring 50-75 people per quarter

= Customers in 46 countries, all industries ranging from one employee
small businesses to 10,000+ employee enterprises
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Is this Marketing?




Buyers are Sick of Marketing Interruptions

e
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86% 91%

skip TV ads unsubscribe

44% 200m

of direct mail is Say DO NOT CALL
never opened



Marketing has a Lovability Problem

car salespeople lobbyists
marketers
_
Less Lovable More Lovable
p— #DE12
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How to Fix Marketing’s Lovability Problem

create
marketing
people love




People Love Inbound Marketing

Less:
 Cold Calling & Spamming
 What You Want

More:

o Attraction & Permission
 What the Customer Wants
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Inbound Marketing = Content + Context
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Inbound Marketing = Content + Context
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Do your Rent or Own your Marketing?

0%

of our

blog leads are
from

OLD articles




Build Marketing Assets

HubSpot's Inbound Internet Marketing Blog

*Blog

website
[ ]

‘ e s @ HubSpot | &) [ Account v | QuickList | Help | Sign Out
You Tuhe Videos | Channels | Community | Upload | | [ Search]

Free Tools

flickr ™ Signed in as mvolpe70 & Help Sign Out

L}
. P O d ‘ aSt / VI d e O S You -~ Organize -~ Contacts ~ Groups -~ Explore Search
d H Helle, guest! (Login/Signup)  All Langua
slideshare |
Se Home My Slidespace Upload Community Tags Widgets
. P h Otos / I m ag eS br Hubspot's Slidespace | Slidezhows | Faveritez | Comments | Wall | Contactz | Groups

[Et
is
ge

‘Presentations

HubSpot's Slidespace

Slideshows 7 (7 public)

HubSpt

Celebrating  HubSpot Marketing
HubSpot-J4  Tags: inbound marketing, marketing,

::t:l,ll B © airg infernet ma.rketing,. 3EC, suc.ial media, 5 Tips To Turn Your Doing a Website Redesign  Rethinking Your Marketing
cust{ Uploadedon| D% Dlogamg, oniine marketing, Vebsite into a Mar.. for Marketing.. Strateay
cust HubSpot, Website Grader 1 week ago 1 week ago 1 wask sgo

C comments - A . .
Inter Last login: 1 week ago 254 views, 0 comments 222 views, 1 comment 280 visws, 1 comment

@ Add HubSpot as contact

Z' Post on HubSpot's wall

@ Send a private message

Like | salesforce




Mindset of a Media Company, not Sales or Marketing
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Blogging Essentials

Make your blog the best
publication for potential

customers of your
iIndustry.

gh222
EiLike
1,083

W Tweet

The 10 Commandments for Giving a Perfect Presentation

Posted by Kipp Bodnar
Fri, Sep 07,2012 @ 01:00 PM

9 Comments

’ INTERMEDIATE

Looking out into a sea of faces while
standing on a stage can be one of the
most intimidating experiences of your
career. It doesn't matter if it's a group
of 12 people in a board room or an
auditorium filled with thousands of
people -- giving the perfect
presentation is no easy feat. lt's also
pretty critical to your success in
delivering the message you want to
deliver.

Last week, 2,800 marketers converged on Boston for INEOUND 2012 (It sold out, so you better get your
tickets for next year's event nowl), and world-class speakers gathered to share their expertise on inbound
marketing. During the conference and its preparation, some guidelines for giving great presentations
emerged, and we wanted to share those lessons with all our awesome blog readers. Follow these 10
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Stats Show Blogging Works

79%
Increase In

Twitter
Followers

57%
Generate
Revenue from

Blogging

55%
Increase
in Web
Traffic




Video Essentials

iTunes Preview
Make your videos the
best “TV station” for
potential customers of
your industry.




Offers Essentials

Make your ebooks &
webinars the best offers

for potential customers
of your industry.

LEAD

BUSINESS

NURTURING BLOGGING

50 SEQ &
WEBSITE TIPS

PINTEREST
FOR BUSINESS
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Search Engine Optimization Essentials

Search is the most important way SMBs get found

Optimize your content for humans and for Google

[Stowe Mountain Lodge | Stowe Vermont Resorts]

LODGE SPECIALS ACCOMMODATIONS GOLF WELLNESS MEETINGS & EVENTS ADVENTURE CUISINE

Check In: (mimiddfyyyy) Check Qut (mmiddiyyyy) [sign up for our email list

Special Offers

— [spring-stimulus.jpg]
S T OW E Reward yourself with our Spring Stimulus Package. Includes dining and spa credits, and 2 complimentary fitness classes.

MOUNTAIN More info
LODGE- More info
’ Homeowners

i, 1 I [Stowe_Dining-Push-Marketing.jpa]

I~

A f'@%;ug

, <
U b O\,

7 Solstice. Where food goes beyond sustenance and hecomes handcrafted art.

Tell me more

Alpine Concierge
Reward yourself E Solstice...Where Customize your [alpine-insetjpg]
with our Spring I food goes beyond Stowe Mountain 1 ) ) . . ) .
Stimulus Package, IS Shihaace ot [0qe Seerence Customize your Stowe Mountain Lodge experience today with the Alpine Concierge.
Includes dining and spa credits, and|  becomes handcrafted art. today with the Alpine Concierge. Contact your Concierge now
2 complimentary fitness classes. .
i g Lodge Overview
More info Tell me more Contact your Concierge now - " P
Location Interactive Destination Map

Interactive Property Ma
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Decision Tree: “Why am | not #1 in Google?”

Is your web page the best page on the internet about this
particular topic?

NO Stop complaining and improve your content.

NA=Ee Is the content on the page keyword optimized?

N@F Optimize page title and content with keywords.

A4=<3 Build more authority (link and social) to the page.

salesforce
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Search Engine Optimization Essentials

Web Page
Optimization:

| | Headings
- Keywords in page title & Content

« Use keywords in headlines and
other page content

» Optimize description for
iIncreased click through

Internet Marketing Company

Internet Marketing Company: HubSpot provid
mediurm sized companies for blogging, social
weeewe hubspot. comfinternetmarketing-compa
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Search Engine Optimization Essentials

Increase Authority:

1,000,000,000 '
[ Links  More links to your website
800,000,000 —

600,000,000 TO p 1 5 %

of all web pages

* More links to that particular web page

- Larger social following of company

frequency

» More social sharing of that webpage

R S S
J#uﬁffﬁﬁﬁfffiﬁﬁﬁ

*

#of external juice-passing links
Source: SEOMoz.org

* salesforce




Soclal Media Essentials

Make your social media
accounts the most interesting
and valuable accounts for
potential customers of your
iIndustry.

-
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Soclal Media Essentials

Build Reach Drive Engagement
» Email list * Retweets and

- Website mentions on Twitter
- Partnerships * Likes, shares and

comments on
~acebook and
_inkedIn (Edge
Rank)

* Cross-promotion

Enable Conversions

* Post lead
generating offers

» Encourage reviews
and testimonials
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Inbound Marketing = Content + Context
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Inbound Marketing = Content + Context
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What is Context?

Books

click to LOOK INSIDE!

Programming Python
[Paperback]

Mark Lutz
YAt (499)
Paperback

$27-50 $16.11

> See all recommendations in Books

click to LOOK INSIDE!

rums
and Raise a Patieat, Respeceful, and
“ooperative One- to Four-Year-Old

The Happiest Toddler on
the Block
Paula Spencer

YRRl (194)
Paperback

$26-00 $16.59

Click to LOOK INSIDE!

Goodnight Moon
Margaret Wise Brown

YRRk (90)

Hardcover

$49:95 $28.00

Why recommended?

Page 1 of 10

Click to LOOK INSIDE!

T ———

Learning

e ¥ o ) 4
X —— . 2
OREILLY* i i )

Learning Python: Powerful
Object-Oriented
Programming

Mark Lutz

YRk (344)
Paperback

salesforce
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What is Context?

BOOks Page 1 of 10

click to LOOK INSIDE!

Click to LOOK INSIDE!
T WATs : {

Click to LOOK INSIDE!

O

Click to LOOK INSIDE!

EVERYTHING
| KNOW ABOUT

BUSINESS

| LEARNED FROM THE

GRATEFUL
DEAD

SHOULD KNOW & DO
BEFORE THEY

1@,‘
ol

ﬂ ""."."Q'.";'i":é;’lf."" :- )

A Long Strange Trip: The 100 Things Red Sox Fans Venture Deals Everything | Know About
Inside History of the Should Know & Do Before Brad Feld Business | Learned from the
Grateful Dead They Dis Yorododoke (90) Grateful Dead
Dennis McNally Nigk Cafardn Hardcover Barry Barnes
Fetedetol (499) Aodododor (154) $49.95 $28.00 Fodedoods (39)
Paperback Hardeover Why recommended? Hardcover

$26.00 $16.59

> See all recommendations in Books Why recommended?

' y | B

Like ¥ -
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Context for the 99%

amazon
N

vs  YOU




Context for the 99%

Complete 360 View Segmented & Dynamic Personalized
of Contacts Personalized Emall Website Calls to Action

Jen Smith

i,
Timeline T — Download the Free Template!
First Seen Interactions Lifecycle Stage bl
Mar 9, 2011 161 Lead . [
£ ¥ 38 interactions hidden Since Jun 2, 2012
HubSpit - -
4= Return to All Contacts August -\, N m” 0 ”~"ﬂ s Hibmm, S I g n U p fo r t h e We b I n a r!
@ 2Em T — [ENTSPyt.
M2 HubSpot Breaks World Record For Largest Webinar S T 3 Che X1 il fin g iy B pm F o
=6 Show D 14,2012 at 1:28pm ::.-'--du--h—ﬂ- " LT ::_ E
adl @ HowtoUs st for Business [Complimentary Ebook) o o e s e e e T | =
Mon Aug 6, 2012 at B:58am L] minl i e —
wanm el ol e g e e e . L e o o o e e e e e g el 1t o P o
- - LS
ey S Get Your Free Assessment

T et e oy e,
o =
Salesforce

The World's Most Powerful Marketing Software | HubSpot 3 -

ey Show 0 e

n Eve i

Email -——

= The World's Most Powerful Marketing Software | HubSpot 3 = "

List Memberships £ 10 Website Visits Shaw Details 2 1 12:43pm "
o G C i D '

s
New Et 4s Rocking Social Media with Visual Content
i () T —————— = et a Customized Demo!

= by g s

Sleduk 3 Hub 23] Demo How!

D sy e e, s e o o

* e o o B i oy il o
o i s i g el o e i
* g ¢ iy e e
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Mo’ (Marketing) Systems, Mo’ (Marketing) Problems

Content + Context




Complete 360 View of Contacts

Like |

Andrew Pitre

June

[* 1 Property Change

7 Automation Events
B3 = Emails

E] 4 Website Visits

B 1 Form Submission

22 4 Zvncs

4 Return to All Contacts

Timeline
Company
Contact
Marketing Grader
Social Media
Salesforce
Analytics

Email

List Memberships

Ermironmental Success Stons: Heritage Environmental Services
Shovw Fages Wiewed - Thu Jun 28, 2012 at 10:22am

Essential Step-by-Step Guide ta Internet Marketing
Tue Jun 26, 2012 at 11:2dam

Your Complimentany Wehbsite Assessment
Mon Jun 25, 2012 at F:12pm

Customer Reviews
Show Pages Wiewed - Sat Jun 23, 2012 at 12:34pm

Your ebook: 100 Asesame Marketing Charts and Graphs
Tue Jun 19, 2012 at9:51am

HubSpot, All-in-one Marketing software
Sun Jun 17, 2012 at10:42pm

Lead Management and Moarturing with HubSpot
Show Fages Wiewed - Sat Jun 2, 20112 at 11:5dam

Became a Lead
SatJun 2, 2012 at 11:594am

marketing Data, Metrics, Chats & Graphs | HubSpot
Show Properties Changed - SatJun 2, 2012 at 11:52am

Blog Post
Fage Type

N N
Clicked

A [ |
Clicked

Standard Page
Fage Type

N
Dpened

standard F'EIQE
Fage Type

standard Page
Fage Type

132
Updated Properies

salesforce



Segmented & Personalized Emalil

Segment by Lifecycle Stage

Personalize by Name,
Company, from Sales Rep,
Industry, Geography

| salegf)rce




Dynamic Personalized Calls to Action

Free Ebook: Guide to Creating

[OVABLE
MARKETING i i
CAMPAIGNS Lovable Marketing Campaigns

Learn how to create and execute a marketing
campaign that makes your propects love you.

— Use Different CTAs on your
Website and Blog according

FOR QUALITY & Marketing for Quality Leads

Learn how to establish strong sales & marketing
alignment to start driving higher quality leads.

E— to Lifecycle Stage

- FREE INBOUND MARKETING

ASSESSMENT
lllllll““ll How's your marketing? Get customized feedback on

7 how to improve your website & marketing strategy.

Get a Free Assessment P

Contact a HubSpot Salesperson
Chat with an inbound marketing specialist about how

HubSpot's software can help you get more traffic,
leads & customers!

Contact Sales Now

| LIKE '.) y - .
e 7 salesforce
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Examples

Inbound
marketing
examples
from SMBs




Example: Sinclair Heating, Cooling and Plumbing

Sinclair

HVAC / Plumbing Industry
Under 200 Employees

806-749-CO0L

(2665)

TACL B s
AL ]

HEATING » COOLING » PLUMBING, INC.

TACL-B002542
M-15788

HOME | BLOG RESIDENTIAL COMMERCIAL CONTACT EQUIPMENT COUPON ABOUTUS HELP BILL PAYMENT | Free Nexia Demo

«=% |Lubbock Air Conditioning, Heating, and Plumbing Repair Follow Sinclair Air
Conditioning &
Plumbing

Llin[i] £

«5 Like Us

e $20 Off Any Service Repair
e Facebook Coupon!

Get Free Email Updates

' %@Contact Us

o Schedule a service call

With Sinclair Comfort Is Ahways There

® Send us an email

We want all of our customers to know that you are the reason
we are #1 in air conditioning and plumbing repair. We

P S P S P S ) Ay I IR AN [V ARV | 1S PRIy VS SN S

;\L\ S
€ | saleyf)rce
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Example: Sinclair Heating, Cooling and Plumbing

Results:

* Website traffic up by 400%
« 1,000 Twitter followers and 400 Facebook Likes; Growing at 30%

* Blog article on “Tankless vs Tank Water Heater” has 2,000 views

Advice: Go Outon a Limb

“l went out on a limb when | first started; the rest of the company had an old
school mentality. This has been a grand slam. This works, it's a no brainer.
And | can prove it. |love it.”

salesforce
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Example: IDR Solutions

IDR

solutions

IDR Solutions

Software Industry
Under 10 Employees
S L~

Z S

Home Products

LEARN MORE

Java PDF Blog

PDF to SYG added to online
GlassFish Converter
Friday, Sep 14, 2012

PDF to SYG conversion — first

RSS NEWSFEED | CONTACT US | JAVA PDF BLOG

BUY NOW

Support Pricing Customer Area About IDR

PDF to HTML5

PDF

N Are you ready to turn your PDF files into HTML5?

...0or maybe you need our JPedal Java PDF library?

PNG | TIFF | JPEG
namnm-.s

'9!' Ali'“l\nw’«
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Example: IDR Solutions N ED IR

solutions

Software Industry NN >
Under 10 Employees Z=EmS

Search optimized website for keywords
Launched a blog; 70+ articles to date (20 / month)

Results:
* Website traffic up by 125%

* Leads generated from organic search up 120%

Advice: Use Analytics to Determine Content

“By looking at our reports, we waste much less time on blog posts or new
content topics which have historically not attracted many potential customers.”

salesforce
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Example: Cogentys

Cogentys
eLearning
Under 50 Employees

Al

cdgentys

We make training BETTER!

Feeling Old School? We Lave It Call us at 223.466.62800

LMS Solutions Course Library Custom elearning elLearningTy Blog Company

The Complete eLearning Solution by Cogentys...

Course Library

-
-

The effective way to manage training Select from our wide offering of the best High quality custom el earning
and improve performance. courses in the industry, produced in Hollywood, California,
" Easy for users to Use v Compliance courses v Desktop and Mobile Delivery

" Simple to administer v Corporate development " Multiple Languages



Example: Cogentys

Results:

* Inbound web traffic up by 300%, cut all Google PPC Ads
* Lead generation increased 716%

* Reduced sales cycle from email nurturing

Advice:

We were doing the right things — blogging, SEO, social media — we just were
not doing them well. By refocusing our efforts and bringing everything
together we got great inbound marketing results.

salesforce
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We have a lot to think about...

salesforce




Remember:

Inbound Marketing

Content: Context:

* Blog « 360 view of contacts
» Social Media * Segment emails

« SEO * Personalize website

o Offers



Thank You




Related Content for Further Reading

Get these slides:
http://www.HubSpot.com/DF12

Inbound Marketing Book:

http://www.amazon.com/qgp/product/0470499311?1e=UTF8&camp=213733&creative=393185&creativeASIN=047049
0311&IlinkCode=shr&tag=mikvol-20

Free Download of Inbound Marketing Kit:
http://www.hubspot.com/inbound-marketing-kit

Inbound Marketing Blog:
http://blog.hubspot.com

5 saleg‘brce



http://www.hubspot.com/DF12
http://www.amazon.com/gp/product/0470499311?ie=UTF8&camp=213733&creative=393185&creativeASIN=0470499311&linkCode=shr&tag=mikvol-20
http://www.amazon.com/gp/product/0470499311?ie=UTF8&camp=213733&creative=393185&creativeASIN=0470499311&linkCode=shr&tag=mikvol-20
http://www.amazon.com/gp/product/0470499311?ie=UTF8&camp=213733&creative=393185&creativeASIN=0470499311&linkCode=shr&tag=mikvol-20
http://www.amazon.com/gp/product/0470499311?ie=UTF8&camp=213733&creative=393185&creativeASIN=0470499311&linkCode=shr&tag=mikvol-20
http://www.hubspot.com/inbound-marketing-kit
http://www.hubspot.com/inbound-marketing-kit
http://www.hubspot.com/inbound-marketing-kit
http://www.hubspot.com/inbound-marketing-kit
http://www.hubspot.com/inbound-marketing-kit
http://blog.hubspot.com/

MikeVolpe

CMO @ HubSpot
@mvolpe
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