
The Scene Magazine has served as the city’s premier, 
award-winning multimedia source of alternative 
news, events and culture since 1970. The Scene 
bravely tackles issues that affect the local community 
and covers the most important people and events in 
Cleveland, all while growing the brand’s culturally-
active audience across its multimedia platforms.

Our audience is diverse, nontraditional and difficult 
to reach through any other advertising source.  For 
44 years we’ve helped local and regional businesses 
grow their brand across our multiple advertising 
platforms; print, digital, social media and events.

clevescene.com



•  42.5k distribution, weekly 
on Wednesday

•  1,400+ locations in 
Northeast Ohio

•	 116k+ Social media 
followers

•	 60k+ Facebook followers

•	 45k+ Twitter followers

•	 11k+ Instagram followers

•	 18.4k weekly e-newsletter 
subscribers

•	 341,450 people have read 1 
of 4 of our last issues

•	 3 million+ monthly 
clevescene.com page views

•	 824k+ unique monthly 
visitors to Clevescene.com

18 - 24   16%

25 - 34   30%

35 - 44   25%

45 - 54   16%

55 - 64   9%

65+   4%

b y  t h e  n u m b e r s
distribution

age breakdown

readership

social media

clevescene.com



clevescene.com

Pick up The Scene at over 1,400 locations 
throughout Northeast Ohio, including street 
boxes, gyms, grocery stores, retail stores, 
restaurants, bars and college campuses.

•	Tremont, Coventry

•	Public Square

•	Gordon Square

•	Cedar-Lee

•	Detroit/Lakewood

w h e r e  t o  f i n d  u s

t o p  s p o t s

1 4

2

3

Metro cleveland
48.7%

West Cleveland
17.2%

south Cleveland
13.7%

East Cleveland
20.4%



clevescene.com

S p e c i a l
I s s u e s  &
H o l i d a y s

•	 1/7	ComiCs	issue

•	 5/20	summer	guide

•	 9/23	fall	arts	guide
•	 9/30	trails	to	terror

•	 10/7,	10/14,	10/21,	10/28:	trails	to	
terror

•	 11/11	flavor	-	fall	dining	guide
•	 11/25	Comedy	issue

•	 12/9	winter	guide

•	 6/17	flavor	-	summer	dining	
guide

•	 7/22	people	issue •	 8/26	College	guide

•	 2/11	City	guide:	the	passport	to	
Cleveland

•	3/11	st.	patriCk’s	day	+	bar	guide
•	 3/25	best	of	Cleveland:		
made	in	Cleveland



clevescene.com

ComiCs	issue
01/07

From the birthplace of 
Superman, a hand-picked 

collection of work by
local up-and-coming 

artists.

City	guide
02/11

This is the essential guide 
to all things Cleveland. 

Annual Guide is arranged 
so newcomers can locate 
all the top places to shop, 
dine, and play anywhere 

in town.

st.	patriCk’s	day	
+	bar	guide

03/11
Everyone’s Irish in 

Cleveland on St. Pat’s and 
Scene explains how to 

party appropriately.

best	of	
Cleveland

03/25
Recognizing the best and 
brightest Cleveland has 

to offer with reader votes 
and staff picks.

summer	guide
05/20

Summer doesn’t last 
long in Cleveland. Here’s 
the lowdown on how to 

enjoy every last minute of 
it — indoors and out.

flavor:	summer		
dining	guide

06/17
Your guide to a

summer of dining and 
patios. Chef profiles, 
recipes and the most 

comprehensive listings 
guide available.

s p e c i a l  i s s u e s  &  h o l i d a y s
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people	issue
07/22

Highlighting the people 
that keep Cleveland 
evolving, vibrant and 

strong.

College	guide
08/21

Whether you’re a native 
or a transplant, how 
to live it up during 

your college years in 
Cleveland.

fall	arts	guide
09/23

Arts, festivals, beer, food, 
and all the reasons we 
love it when the leaves 
start changing colors.

trails	to	
terror
09/30-10/28

The area’s 
most concise 

Halloween 
Attraction Guide, 

complete with 
map to featured 
haunted houses.

flavor:	
fall	dining

11/11
Your guide to a

autumn of dining 
and patios. Chef 
profiles, recipes 

and a 250+ listing 
section.

Comedy	
issue
11/25

Essays, jokes and 
more from the 

people shaping 
Cleveland’s 

growing comedy 
scene.

winter	
guide
12/09

All you need to 
know to make it 
through the cold 
months of winter 
and the holiday 
season here in 

Cleveland.

s p e c i a l  i s s u e s  &  h o l i d a y s
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c l a s s i f i e d  a d  s i Z e s
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o n l I n E .  a l l  t H E  t I M E .
Clevescene.com is Northeast Ohio’s best 
way to stay current on news, arts, music, 
food and nightlife 24/7.  Our fresh daily 
content brings in over 3 million page 
views every month.

Clevescene.com has grown by 500% over 
the past year to become the premier 
online food, arts and entertainment 
resource in Northeast Ohio with more 
than 824,000 unique monthly visitors.

Target our digital audience using our 
numerous platforms: desktop	and	
mobile	Clevescene.com,	facebook,	
twitter	and	instagram,	and	our	happy	
hour	app.

clevescene.com



•	 116k+ Social media followers

•	 60k+ Facebook followers

•	 45k+ Twitter followers

•	 11k+ Instagram followers

•	 3 million+ monthly Clevescene.com page views

•	 824k+ unique monthly visitors to Clevescene.com

•	 18.4k weekly e-newsletter subscribers

•	 Delivered 3x per week (Wed: News, Thu: Events, Fri: Dining)

Of our 3 million+ monthly  
Clevescene.com page views,  
45%+ are visiting from a  
mobile device!

our groWIng dIgItal audIEnCE
online reach

e-newsletters

mobilesocial media

clevescene.com



p r E M I u M  p o S I t I o n

•	 Take over our 4 positions 
(header, rectangle, skyscraper, 
leaderboard) and be the only 
brand shown on our homepage 
for 24 hours

•	 Choose Clevescene.com 
homepage -or- Channel-
specific (by availability) 
placement to deliver your 
message to the right audience, 
at the right time

•	 Exclusively target our 824k+ 
monthly unique visitors

roadblock

header (x2, 300 px x 100 px ea.)

rectangle (300 px x 250 px)

skyscraper (160 px x 600 px)

leaderboard (728 px x 90 px)



clevescene.com

p r E M I u M  p o S I t I o n

The Reskin allows for dynamic ad content contained within the background of 
our homepage. This ad unit allows extra space for visitors to interact with the 
advertiser’s message while not interrupting the website content.

reskin

2 columns, each 
170 x 705 px
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p r E M I u M  p o S I t I o n
interstitial

The Flats East Bank

a million miles away 
from ordinary. 

So close to home.

X

The Interstitial is a full page ad experience which precedes the content page. 
The ad displays until our users press the “x” button to close the unit, which will 
then automatically redirect to the content or users can click through to the ad.

640 x 480 px
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p r E M I u M  p o S I t I o n
pencil

1000 x 30 px

The Pencil Bar is a custom ad unit which will be anchored to eye 
level of the user’s browser window. Named after its slim and long 
design, the Pencil Bar draws users eyes directly to the ad space.



clevescene.com

S ta n d a r d  p o S I t I o n S

header - 2 @ 300 x 100 Px ea.

rectangle - 300 x 250 Px

skyscraper - 
160 x 600 Px

leaderboard - 728 x 90 Px
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I n b o x  S E r v I C E
•	 Every week, thousands of 

Northeastern Ohioans receive 
our e-newsletters

•	 18.4k+ subscribers

•	 Delivered 3x a week

 - Wednesday: News

 - Thursday: Events

 - Friday: Dining

•	 Two sizes available

•	 Positions available vary by 
issue day

•	 Sent to all e-news 
subscribers

•	 100% your content

•	 Capture our audience 
with your message

dedicated e-blast

e-news
rectangle - 
350 x 200 Px

e-news
leaderboard - 

728 x 90 Px

dedicated e-blast - 
600 Px width,

no height max
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t H E  S o C I a l  S C E n E
•	 A smart social media strategy plays 

an integral role in communicating 
with your customers and prospects

•	 Engage our audience on Facebook, 
Twitter and Instagram — or all three!

•	 We will promote your message 
using your favorite social media 
platform

clevescene.com

•	 116k+ Social Media followers

•	 60k+ Facebook followers

•	 45k+ Twitter followers

•	 11k+ Instagram followers

by the numbers



f i n d  y o u r  h a p p i e r  h o u r
With more than 17,000 downloads in Northeast Ohio, app 
users can find which happy hours are happening right now, 
right in their area.  Scene’s Happy Hour app is available in 
the Apple App Store or Google Play Store. The app uses GPS 
location to showcase happy hours happening right at that 
minute, closest to the user.  Enhance your presence with 
featured listings and premium advertising.

clevescene.com



S C E n E  e v e n t s

clevescene.com

united we brunch - Jan. 24 - 5th Street Arcades 
A scrumptious tasting extravaganza featuring some of Cleveland’s most innovative 
bars and restaurants.  Sample from 20 different restaurants while enjoying 
Mimosas, Bloody Marys and more. SOLD OUT EVENT!

Vodka Vodka  - Feb. 28 - RED Space 
Warm up the winter with a vodka event like no other.  A unique indoor and 
outdoor event.  Sample dozens of vodkas, enjoy great music, and forget that spring 
is just around the corner.

Vinoteca - Apr. 10  - TBA 
We’re bringing the fun back into wine tasting.  Featuring  over 150 wines as well as 
artisan cheeses, chocolates, coffees and wine-inspired cuisine.

made in cleVeland: best of cleVeland awards & party - Apr. 2015 - TBA 
We’re bringing a fresh look at the usual Best Of roundup.  What great stuff is made 
in Cleveland?  And what has Cleveland made great?

tequila & tacos - May 15 - TBA 
T&T brings samplings of the finest brands and varieties of premium and ultra-
premium tequilas, as well as tequila liqueurs, crèmes, infusions and flavored 
tequilas. T&T also features salsa, margaritas, and complimentary food samplings 
from area restaurants.

cleVeland mini maker faire - Jun. 6 - Cleveland Public Library 
In its third year, the CMMF is a day of invention, creation, technology, crafts, and 
fun.  Over 4,500 people attended last year and we expect that number to grow.

the backstory: stories from Scene people - Jul. 10 - TBA 
Paired with the People issue, this event brings together elements of TED and 
Pechakucha with a Scene twist.  Live bands play on stories from highly creative, 
interesting people.

ale fest - Jul. 25 - Lincoln Park, Tremont 
A Cleveland tradition of summer fun and beer.  Ale Fest returns to Tremont’s Lincoln 
Park for its 7th year.  Over 2,000 Clevelanders enjoy 100+ craft and premium beers, 
live music, local food, local vendors, lots of fun and games, and so much more! 



S C E n E  e v e n t s

clevescene.com

sip, saVor, shop - Aug. 8 - 6555 Carnegie 
Combine wine tasting with boutique shopping in this event like no other.  It’s 
an opportunity to sample great wines and also shop at pop up versions of area 
boutiques all in one location.

pig & whiskey - Sept. 5 & 6 - Willoughby 
In its second year this free event showcases the best barbecue restaurants from Ohio 
and beyond, while featuring the premium brands of whiskey, bourbon and scotch.

cleVeland ideas week - Sep. 6-14 - City Wide 
This week long event brings together the very best in ideas from across the region.  
Working with multiple venues, non-profits, and tandem with other organizations, this 
is a week of talks, workshops, discussions, and more.

shuck yeah - Sep.19 - Tyler Village 
After last year’s surprise success, we’re revamping this event to grow the food, 
entertainment, and drink options.  Enjoy raw oysters as well as seafood samples for 
area restaurants.

the great cleVeland mixer - Oct.10 - Slovenian National Hall 
Everyone knows that Cleveland has some great mixologists, but who is the Greatest?  
The Great Cleveland Mixer lets you decide in a 1920’s era drink competition where 
one person wins but everyone has a great time.

the night makers ball - Oct. 24 - The Tank Building, The Flats 
This raucous night combines geek-chic costumes and EDM culture with a DIY flare. 

flaVor - November 14 - 5th Street Arcade 
This event extends the value of Scene’s popular Flavor guide.  Bringing together a 
tasting style event from area restaurants along with an Iron Chef-like competition.

whiskey business - Dec. 11 - RED Space 
In its second year in Cleveland, this event allows you to sample over 100 whiskeys, 
bourbons, scotches, and mixed drinks.  A great way to bring in the holidays!

santacon - Dec. 19 - City Wide 
This year’s SantaCon allows you to choose which neighborhood you want to bring 
your inner-Santa to.  Dress as Santa.  Drink with friends.  Be Jolly!



e v e n t s  t e a m
The Scene Events Team is a grassroots promotional team dedicated to showcasing Northeast 
Ohio and our partners.  Utilizing the ever-growing Scene social media presence and Clevescene.
com slideshow galleries, the Scene Events Team is present at all of the biggest, best and most 
relevant cultural events, bar, restaurants and sporting events in Northeast Ohio, on any day of 
the week, 24 hours a day.

We are culturally-active, plugged-in and social media-savvy.  We’re a unique team of charismatic, 
informed and dynamic NE Ohioans who are passionate about The Scene and our partners, and 
are happy to share our excitement with people in and around the city and online.

The most important part of the Scene Events Team’s role is to grow awareness of our brand, your 
brand and engage our audiences with fresh and innovative real-time promotional activations.

•	 the	sCene	events	team posts on The Scene social media in real-time, tagging their 
location and activity

•	 the	sCene	events	team	takes on-site photos at events, to be uploaded as a slideshow 
gallery to clevescene.com and post-promoted via social media

•	 the	sCene	events	team gathers demo data and contact information on-site at events

•	 the	sCene	events	team	distributes promotional materials and generates buzz and 
awareness about brands, businesses and upcoming events

•	 the	sCene	events	team	brings energy and enthusiasm wherever they go!

what we do:

clevescene.com



events planning & 
execution
Let Scene help you plan and execute your event.  With 
our network of hundreds of businesses in town and  the 
expertise to effectively advertise your event, we are a 
great partner and can help plan, facilitate and bring in 
sponsors for your event.

•	 Weekly events at House of Blues venue

•	 Partnership includes:
 - Advertising (print, online, e-mail)
 - Social media
 - Grassroots Promotions
 - Events Team presence
 - Photo recaps

sample partnership: house of blues
Goal: Grow awareness and loyalty with a new generation of 
concert goers

clevescene.com
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s c e n e 
partners
We partner with a large variety of 
both local and national businesses 
and events. Through advertising, 
marketing, social media, grassroots 
and events, we help create a buzz 
around our clients.

It is our goal to provide unparalleled 
service, inspire creativity and become 
a true business partner.



we	appreciate	you	taking	the	time	to	get	to	know	us.	

Here at Scene we take great pride in being northeast 
Ohio’s #1 alternative news source for 45 years. We have 
remained as one of the longest-running free alt weeklies 
simply because of our partnerships with great businesses 
like yours.

If you have any questions, call us during busines hours at 
216-241-7550, or email us 24/7 at scene@clevescene.com.

We look forward to hearing from you!

-Scene Magazine

clevescene.com

t h a n k  Y o u


