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WELCOME  TO  HERBAL I FE  NUTR IT ION

A  GLOBAL 
NUTRITION 
COMPANY
  
Herba l i fe  Nu t r i t ion  is  a  g loba l  nu t r i t ion  company  w i th  a  purpose  to  make the  wor ld  hea l th ie r 

and  happ ier.  S ince  1980,  we have  been on  a  miss ion  to  improve  nu t r i t iona l  hab i t s  a round the 

wor ld  w i th  great-t as t ing,  sc ience-backed nu t r i t ion  produc t s  that  he lp  peop le  get  the  r igh t 

ba lance  o f  hea l thy  nu t r i t ion. 

Whether  i t  i s  our  indus t r y- lead ing  meal  rep lacement  pro te in  shake  that  comes in  dozens  o f 

f lavors ,  o r  our  teas,  a loes,  energy,  f i tness  and  ou ter  nu t r i t ion  produc t s ,  we cater  to  a  var ie t y 

o f  da i l y  nu t r i t iona l  needs,  o f fe r ing  cho ice  to  consumers  in  over  90 count r ies . 

Our  produc t s  a re  ava i lab le  exc lus i ve l y  through educated  and t ra ined  Herba l i fe  Nu t r i t ion 

d is t r ibu to rs  who prov ide  comprehens ive  and  persona l i zed  so lu t ions  to  the i r  cus tomers’ 

nu t r i t ion  and  wel lness  goa ls .  D is t r ibu to rs  a re  independent  en t repreneurs  who se t  up  the i r 

own bus inesses  and  dec ide  when and where  they  work  and  do  so  on  the i r  own terms.  Our 

d is t r ibu to rs  fu l f i l l  our  purpose  ever y  day.
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We’ve been on a mission for nutrition 
since 1980, and our purpose has 
never been more important. We’re 
providing access to good nutrition to 
communities around the world, and 
an economic opportunity to people 
who want to improve lives.”

Michael O. Johnson 
Chairman and CEO

Our company has never been more relevant because we are on the right side of some of the biggest 
global trends — battling obesity, promoting healthy aging, addressing the rising cost of healthcare and 
providing opportunities to today’s entrepreneurs.

GLOBAL OBESITY RATES HAVE 

DOUBLED  
SINCE 1980

MAJORITY OF U.S. WORKFORCE WILL BE 

FREELANCERS 
IN 2027

~70%
OF MILLENNIALS AND 
BOOMERS ARE LOOKING 
FOR HEALTHY AGING 
PRODUCTS

GLOBAL HEALTHCARE SPENDING 
IS EXPECTED TO INCREASE TO

$18.28 
TRILLION 
BY 2040

OUR  OP P ORTUN I TYSNA PS HOT  OF  G LOB A L  T R E NDS
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M A K ING  T HE  WORLD  HE A LT HIER  
A ND  H A PPIER
The purpose  and unique  va lue  o f  our  company,  our  d is t r ibu to rs  and  our  employees  is  to 

he lp  peop le  be  hea l th ie r  and  happ ier  through persona l i zed  nu t r i t ion  and  a  proven  bus iness 

oppor tun i t y,  so  that  a round the  g lobe,  ever y  tomor row is  cont inua l l y  be t te r.

Herbalife Nutrition Soy Supplier 
Rob Sladek, Soybean Farmer
Iowa, USA

OU R  PR INC IPLE S
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T HROUGH  P U RP O SE-DRI V EN  DIS T RIBU TORS 
W HO A RE  OUR  DIFFERENCE
Beyond produc t s  that  de l i ver  on  the i r  p romises,  our  cus tomers  rece ive  i r rep laceab le 

knowledge,  encouragement ,  respec t ,  suppor t i ve  coaching,  care,  communi t y,  and  an  amaz ing 

oppor tun i t y.  Th is  is  what  our  d is t r ibu to rs  t ru l y  d is t r ibu te.  We are  dr i ven  by  the i r  needs  and 

energ ized  by  the i r  pass ion.

OU R  PR INC IPLE S
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TO  CRE AT E  INSPIR ING  RE S U LT S
FOR  A  BE T T ER  L IFE
With  e f fec t i ve  produc t s  that  t as te  great ,  d is t r ibu to rs  prov ide  gu idance  a long  the i r 

cus tomers’  journeys.  Together,  w i th  a  company  fu l l  o f  en thus ias t ic  employees  and 

an  encouraging  communi t y,  we  can  g ive  peop le  around the  wor ld  a  s impler  path  to  a 

hea l th ie r,  happ ier  l i fe.

OU R  PR INC IPLE S
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Our wide range of nutrient-dense 
products and flavor choices ensures 
that our entrepreneurial distributors 
can provide personalized plans to help 
customers meet their nutritional needs 
and achieve their desired results. We 
call this the Distributor Difference.”

John Agwunobi
M.D., M.B.A., M.P.H., Co-President and 

Chief Health & Nutrition Officer

We of fer  a  fu l l  l ine  o f  great-t as t ing  nu t r i t ion  produc t s  that  can  be  cus tomized  to  meet  ind iv idua l  needs 

and he lp  consumers  achieve  the i r  un ique  wel lness  goa ls .  These  produc t s  inc lude  meal  rep lacement 

pro te in  shakes,  pro te in  bars ,  teas,  a loes,  v i t amins,  spor t s  hydrat ion  and  ou ter  nu t r i t ion  produc t s , 

a l l  backed by  sc ience. 

Our  Formula  1  Hea l thy  Mea l  Nu t r i t iona l  Shake  Mix  is  the  number  one  brand in  the  wor ld  in  mea l 

rep lacement  shakes,  prov id ing  cus tomers  w i th  an  easy-to -prepare,  hea l thy,  ba lanced meal .  Many  o f  our 

produc t s  use  soy,  which  is  sus ta inab le  and  produces  more  pro te in  per  acre,  us ing  s ign i f i cant l y  fewer 

env i ronmenta l  resources  than  o ther  fo rms o f  p ro te in.

Our  g loba l  nu t r i t ion  ph i losophy  is  based  on  ba lanced nu t r i t ion,  lead ing  a  hea l thy,  ac t i ve  l i fe  and  fo l low ing 

a  persona l i zed  program wi th  the  he lp  o f  an  educated  and t ra ined  d is t r ibu to r.  Th is  ph i losophy  is  he lp ing  to 

improve  the  nu t r i t iona l  hab i t s  o f  the  wor ld — one person  at  a  t ime.

HERBALIFE NUTRITION 
PROTEIN SHAKES 
CONSUMED EVERY DAY

4.8
MILLION 

OU R  PR ODU C T S

HERBALIFE NUTRITION IS THE 
BRAND IN THE WORLD  
IN MEAL REPLACEMENT 
SHAKES

#1
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OUR  P URP O SE-DRI V EN  EN T REPRENEURS 
We proud ly  promote  an  ent repreneur ia l  oppor tun i t y  grounded in  so l id  bus iness  sk i l l s  and 

respons ib le  bus iness  prac t ices .  I t ’s  an  oppor tun i t y  fo r  peop le  who are  in teres ted  in  be ing  the i r 

own boss  and  work ing  e i ther  fu l l  o r  par t  t ime.  We are  cons tant l y  expand ing  the  methods  we 

use  to  engage and t ra in  our  d is t r ibu to rs ,  f rom onl ine  web inars  to  in-person  conferences  and 

seminars ,  so  they  can  bet ter  bu i ld  the i r  sk i l l s  and  t rans la te  the i r  exper t ise  in to  oppor tun i t ies  – 

both  fo r  the  cus tomers  they  ser ve  and  themselves .

We provide education and training to 
our entrepreneurial distributors, who 
then provide a supportive community 
and personalized nutrition and fitness 
plans to their customers. Why? Because 
they don’t just sell products, they help 
achieve results.”

John DeSimone
Co-President and Chief Strategic Officer

Here’s  how i t  works:  Our  d is t r ibu to rs  buy  produc t s  a t  a  d iscount  and  se l l  them at  a  pro f i t . 

A s  they  become more  exper ienced,  they  bu i ld  the i r  own sa les  teams,  earn ing  a  commiss ion  on 

the i r  t ransac t ions.  S imi la r  to  work ing  w i th  a  cus tomer,  they  coach  the i r  teams us ing  Herba l i fe 

Nu t r i t ion  bus iness  too ls  to  bu i ld  a  sus ta inab le  bus iness.  And Herba l i fe  Nu t r i t ion  prov ides  the 

Go ld  S tandard  in  consumer  pro tec t ion  by  o f fe r ing  a  100% fu l l  re fund  guarantee.

B U S INE S S  OPPORT U N IT Y

OF PEOPLE GLOBALLY  
SAY THEY TRUST 
RECOMMENDATIONS  
OF FRIENDS AND FAMILY  
MORE THAN ANY OTHER  
FORM OF ADVERTISING

83% 



1514

Each person ’s  nu t r i t i on  needs  a re  d i f fe ren t  and  requ i re  a  un ique , 

persona l i zed  nu t r i t i on  p lan  tha t  i s  no t  ava i l ab le  a t  b r i ck-and-mor ta r  and 

on l ine  re ta i l . The  Herba l i fe  Nut r i t i on  independent  d i s t r ibu to r  p rov ides  a 

person- to-person , h igh- touch  exper ience  tha t  goes  beyond a  p roduc t  to 

inc lude  mot i va t ion  and  suppor t  to  he lp  cus tomers  change fo r  the  be t te r.  

An  educa ted  and t ra ined  d is t r ibu to r, who i s  p rov id ing  persona l i zed  

nu t r i t i on  and  f i tness  ser v ices , i s  what  pos i t i ve l y  d i f fe ren t ia tes  us .

When I was the 17th Surgeon 
General of the United States,  
I was looking for a community-
based approach to wellness – 
Herbalife Nutrition is it.”

Richard Carmona
M.D., M.P.H., FACS 

17th U.S. Surgeon General (2002-2006) 

Member of the Herbalife Nutrition Board of Directors 

70%
OF AMERICANS AGREE 
A STRONG SUPPORT SYSTEM  
IS CRITICAL TO ACHIEVING  
DIET GOALS

90,000+ 
NUTRITION CLUBS AROUND  
THE WORLD WHICH IS  
MORE THAN

3x
THE NUMBER  
OF STARBUCKS WORLDWIDE

There  a re  many  methods  o f  opera t ion  used  by  our  d i s t r ibu to rs 

to  connec t  w i th  the i r  cus tomers  and  run  the i r  bus inesses .  

These  range  f rom we l lness  eva lua t ions  to  we igh t  l oss  

cha l l enges  and  inc lude  communica t ion  w i th  the i r  cus tomers 

th rough one-on-one  meet ings  and  soc ia l  med ia . 

Many  d is t r ibu to rs  own and opera te  nu t r i t i on  c lubs  and  f i t  camps.  

These  sma l l  bus inesses  ser ve  as  communi t y  ga ther ing  p laces  fo r 

peop le  inv i ted  to  en joy  Herba l i fe  Nut r i t i on  p roduc ts  and  work  ou t . 

Nu t r i t i on  c lubs  p rov ide  a  suppor t i ve  ne twork  and  b r ing  toge ther 

peop le  who have  s im i la r  we l lness  goa ls , con t r ibu t ing  to  a  

sense  o f  communi t y  and  a  f r i end ly, soc ia l  env i ronment  

among i t s  members .

OU R  D IS T R IB U TOR  D IF F E R E NC E
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Coshocton, Ohio i s  the  archet ype  o f  the  smal l 

Amer ican  town:  fu l l  o f  hardwork ing,  f r iend ly  peop le, 

bu i l t  on  a  s t rong  sense  o f  communi t y  and  accus tomed 

to  a  qu ie t  l i fe.  However,  Coshoc ton  has  not  escaped 

a  common combinat ion  o f  fac to rs  that  impac ts  many 

ne ighborhoods:  food  deser t s  — a lack  o f  hea l thy  food 

opt ions,  inc lud ing  f resh  f ru i t s  and  vegetab les  — p lus 

We’re all different people, but when  
we come together at the nutrition club, 
an amazing atmosphere is created. If 
you treat people well and provide them  
with healthier options, you build  
a community of positive people  
who are all cheering for each other.”

Rochelle Byers
Herbalife Nutrition independent distributor

food  swamps — an overabundance  o f  unhea l thy  cho ices, 

l ike  fas t  food  res taurant s  and  convenience  s to res .

Two Herba l i fe  Nu t r i t ion  independent  d is t r ibu to rs  dec ided 

to  t r y  and  change that .  They  opened the i r  own bus iness 

where  they  se l l  our  fu l l  l ine  o f  qua l i t y,  great-t as t ing 

nu t r i t ion  produc t s ,  ho ld  f i tness  c lasses,  and  o f fe r 

nu t r i t ion  educat ion  in  a  judgment-f ree  a tmosphere 

fo r  anyone  who is  look ing  to  lead  a  hea l th ie r,  happ ier 

l i fe.  The i r  success  emphas izes  a  core  va lue  — soc ia l 

suppor t .  B r ing ing  together  peop le  who have  s imi la r 

hea l th  and  f i tness  goa ls  cont r ibu tes  to  a  sense  o f 

communi t y  and  a  f r iend ly,  soc ia l  env i ronment  among 

i t s  members .

OU R  D IS T R IB U TOR  D IF F E R E NC E
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We know relationships are built on trust 
and transparency. And transparency is the 
foundation of our Seed to Feed program; 
ensuring identity, traceability and adherence 
to good manufacturing practices for all of 
our nutrition products. Our customers and 
distributors can have confidence that what 
is on the label is always in the product.”

David Pezzullo 
COO

Herbalife Nutrition Tea Supplier
Tea Farm in Fujian Province, China

COMMIT MEN T  TO  QUA L IT Y 
Our  14 s tep  Seed to  Feed process  ensures  that  our  produc t s  a re  bes t  in  c lass  fo r 

indus t r y  s t andards  in  qua l i t y.  We use  on ly  the  f ines t  ingred ient s .  I t  s t a r t s  in  the 

f ie lds  where  our  ingred ient s  come f rom the i r  natura l  sources:  soy  f rom the  Uni ted 

S ta tes ,  a loe  f rom Mex ico  and  tea  f rom China . 

A t  our  f i ve  Herba l i fe  Nu t r i t ion  Innovat ion  and  Manufac tur ing  fac i l i t ies  a round the 

wor ld ,  we harness  cu t t ing-edge techno logy,  sc ien t i f i c  research,  and  consumer 

data  to  create  our  produc t s .

We fo l low a  comprehens ive  qua l i t y  assurance  process  to  ensure  that  what  is  on 

the  labe l  i s  in  the  produc t .  F rom the  cu l t i va t ion  o f  source  ingred ient s  to  the  f ina l 

p roduc t s  that  he lp  our  cus tomers  l i ve  hea l th ie r  l i ves ,  a  commi tment  to  qua l i t y  i s 

a t  the  hear t  o f  ever y th ing  we do. 

300+
SCIENTISTS ON STAFF

50+
OF WHOM
ARE PHDS

QU A L IT Y GLOBAL  LEADER  I N  NUTR IT ION

OUR FLAGSHIP FACILITY IN  
WINSTON-SALEM, NC IS OVER

ENOUGH ROOM FOR

12 SOCCER GAMES TO BE  
PLAYED  SIMULTANEOUSLY

800,000 SQ. FT.-
ALL LABS ARE ISO 17025-CERTIFIED,
THE INTERNATIONAL STANDARD 
VALIDATING TECHNICAL CAPABILITY 
AND CONSISTENCY IN RESULTS

U.S. HERBALIFE24® PRODUCTS ARE  
NSF-CERTIFIED FOR SPORT®
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Our  corporate  soc ia l  respons ib i l i t y  p rograms focus  on  nu t r i t ion  and  bu i ld ing  thr i v ing,  v ib rant  communi t ies 

a round the  wor ld .  We are  ded icated  to  improv ing  communi t ies  by  prov id ing  hea l thy  nu t r i t ion  and 

nu t r i t ion  educat ion  to  those  in  need through the  Herba l i fe  Nu t r i t ion  Foundat ion  ( HNF ).  HNF suppor t s  over 

140 communi t y-based par tners  a round the  g lobe  that  he lp  br ing  good nu t r i t ion  to  soc ia l l y  vu lnerab le 

communi t ies  and  prov ide  a ide  to  o rganizat ions  focused on  promot ing  access,  educat ion  and  empowerment 

o f  good  nu t r i t ion  and  genera l  we l lness.  More  than  90,000 ch i ld ren  in  50 count r ies  rece ive  suppor t  fo r 

hea l thy  nu t r i t ion  f rom HNF.  Our  d is t r ibu to rs  and  employees  vo lunteer  the i r  t ime and donate  to  programs 

that  promote  good nu t r i t ion  and  ac t i ve  l i fes t y les ,  inc lud ing  HNF’s  Casa  Herba l i fe  Program.  We a lso  suppor t 

g loba l  and  nat iona l  nonprof i t  o rganizat ions  focused on  improv ing  the  hea l th  and  wel lness  o f  communi t ies , 

l i ke  the  Amer ican  Cancer  Soc ie t y  and  the  Amer ican  Red Cross.

Casa Herbalife Nutrition in Romania

S OC IA L  R E S PONS IB I L I T Y

Most of us develop our eating habits 
at a young age. By supporting good 
nutrition and providing nutrition
education to young people in 
underserved communities, we can 
help those kids live healthier and 
happier lives.” 

Jenny Perez
Executive Director

Herbalife Nutrition Foundation

MAKING THE WORLD HE ALTHIER  
AND HAPPIER INCLUDES GIVING BACK

300,000+
PROTEIN BARS DONATED  
TO THE AMERICAN RED CROSS  
IN 2018

140+
HNF CASA HERBALIFE NUTRITION  
PROGRAMS AROUND THE WORLD

90,000+
CHILDREN RECEIVE SUPPORT 
FOR HEALTHY NUTRITION  
FROM HNF PROGRAMS 
IN 50 COUNTRIES
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#1 BRAND 
IN THE WORLD IN MEAL 
REPLACEMENT SHAKES

19.7% 
MARKET SHARE IN 
WEIGHT MANAGEMENT

77.1 
MILLION 
CANISTERS OF HERBALIFE 
NUTRITION PROTEIN SHAKES 
SOLD WORLDWIDE IN 2018 

90,000+ 
NUTRITION CLUBS AROUND  
THE WORLD, MORE THAN 
 

3X THE NUMBER OF 
STARBUCKS WORLDWIDE

$4.9 
BILLION 
IN NET SALES  
IN 2018

300+  
SCIENTISTS ON STAFF 
 

50+  
OF WHOM  
ARE PHDS 

200+ 
SPONSORED 
SPORTING EVENTS, 
TEAMS AND 
ATHLETES AROUND 
THE WORLD

90,000+ 
CHILDREN RECEIVE SUPPORT 
FOR HEALTHY NUTRITION 
FROM HNF PROGRAMS 
IN 50 COUNTRIES

$300 
MILLION 
INVESTED IN SEED TO FEED  
PROGRAM SINCE 2010

~$5.1 
BILLION 
OF CAPITAL RETURNED  
TO SHAREHOLDERS 
SINCE 2007 THROUGH  
BUYBACKS OR DIVIDENDS

TRADED PUBLICLY ON THE NYSE 

(HLF)

4.8 
MILLION
HERBALIFE NUTRITION PROTEIN SHAKES 
CONSUMED EVERY DAY

Learn  more  a t  I AmHerba l i feNu t r i t i on .com


