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Welcome to our Motives® Professional Overview







Why Makeup?¢

* It's an IMMEDIATE fix and helps us communicate the mood we
are in

* It's less committal than other changes to our look
— We can WASH it off and start fresh
— Create looks from day to night or night to day ;)

* |t's a conversation starter! Natural way to prospect new friends
and business partners

« Makeup = Confidence! Encourage people 1o prioritize
themselves. It's not to impress other people, but rather to
empower ourselves

* Making people feel beautiful is so rewarding



Demand in the Industry

* The United States Cc;éme’ric Industry is the largest in the
world, estimating a total revenue of $54.89 BILLION!

— This industry is projected to grow 3-4% each year over the next 5 years in the United
States



Current Industry Staftistics

Emotional Attachment

« Nearly half of women in the US feel that wearing makeup
makes them in control

« 82% of women believe wearing makeup makes them feel
more self confidence

« 86% of women find that wearing makeup improves their self
image



What brands should do to connect
with consumer

(according to Chief Industry Analyst at NPD Group)...

« Consumers want to see more colour choices
— We are adding them every season!

« Consumers want to see more advanced technology
— Check out the ‘Learn’ tab on your website! We offer complete

solutions for (Get the Look)

« 3D retailing: brands need to integrate brick-and-mortar shopping
with online shopping to enhance the overall shopping
experience

— We integrated the online party programme, offer live
meeton.com tutorials with the Mavensl!!



“Happy gi 'Z‘s are the pretnest

=" _Audrey Hepburn




Motives® Cosmetics
We bring the cosmetic counter to your home!

Complements every age, skin-tone and skin type

Perfect formulas for easy and fool-proof application

Powders are micro-pulverised for a smooth, flawless finish

Fully pigmented cosmetics for photo shoots and fashion shows

Award winning cosmetics

Proprietary formulas

No animal testing



WHY Motives® —
For Clients / Customers

Creme de la’ Créeme

Product Selection YOU, the Beauty Advisor

. As a product broker, we source « Our edge lies in customer service
out only the best of the best from and personalised atffention.
the top manufacturers in their * |t's easier for customers to run to
respective categories. the store to grab the products

. As a marketing company, we they want, so we must give them
tailor our collection to what a reason to THINK of us FIRST and
people really want and move keep them coming back.

with the marketplace



Beauty in Every Shade; for every person...

Great for high fashion... Or every day use....
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Visibility
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« Named as one Vogue's Top 100 Most
Influential Women

« Recognised by Fashion Group International s
for her contribution to the fashion and beauty Loren Rldlﬂgel’
industry | %

 Named Enirepreneur of the Year by Business )
Leader Magazine three years in a row |

« Her personal blog, LorensWorld.com, was
named as one of Forbes’ Top 100 Websites for
Women

« Named one of the Top 50 Most Motivational
People of the Web and Twitter

* 1,800,000 followers on Social Media




« Best Selling Author
* Internet Mogul
« Trend Setting Fashionista

 Television Star
- MTV@®VJ

- Hit reality show
La La’s Full Court Life on VH1®

« Silver screen Actress

La La Anthony




mission statement

People Empowering People...
“The ability to make people look
and feel beffer while achieving
the lifestyle they have always
dreamed about.”

-Loren Ridinger

MOTIVES

LOREN RIDINGER



Motives By Loren Ridinger
Has Been Featured In:

New York Post

Elle.com

In Touch magazine « New York

Every Day with Rachael Ray magazine  «  Vogue

Bravo's “The Fashion Show” » People Style Watch
People En Espanol magazine « InStyle

Life & Style magazine  Glamour

Us Weekly magazine e Allure

Latina magazine « Cosmopolitan

100 Thousand Club magazine « Cosmo for Latinas

Lucky

it STYLE

UNITED KINGDOM E§

SEUNIVISION.com (O, <




What Influences Consumer
Beauty Shoppinge

« 75% of prestige beauty shoppers reported they were somewhat /
strongly influenced by product reviews / endorsements
— We have amazing product reviews on our website

« 52% of prestige beauty shoppers reported they were somewhat /
strongly influenced by ‘Best Of' awards
— Motives is consistently awarded

« Celebrity Endorsements had a lesser effect

— Everything we do is WOM (word of mouthl) this is how UnFranchise® owners earn
an income ($$ is not wasted on mainstream media and endorsements)



BRAUTY

LOOK FOR LESS'

Winka x-ny s

Rich Lipstickin T9;
neimanmarcus.com

TYLEWATCH

« L

Motives

Rimmel
London
1,000 Kisses
Stay-On Lip

Mineral Lipstick Liner in Mauy

in Prodigy;
motivescosmetics

com

Shimmer; at
drugstores

+otal coST

° 590.12

Still Lifes by ALEX CAC

InStyle Magazine
Circulation: 9,780,000
Featured Motives Cheek Contour
Brush

LOVE YOUR BODY! 110 MATTER YOUR SIZE, SHAPE OR HANG P
'8Y4 A

| .c

Latina Magazine Lucky
Best Eye Shadow Award Circulation: 2,821,960
Khloé Kardashian wears
Motives® on the cover



Motives® For La La
Has Been Featured In: L«

Classic
Flirty
Glam

Juicy Magazine
e Circulation: 150,000 monthly

FIRST ﬂ%n. d “Motives cosmetics are infused with antioxidants and
! vitamins that enhance true beauty and nourish the

Latina Magazine
Circulation: 400,000 monthly

“Motives for La La Confetti Nail Lacquer - sparkly and
festive, this glittery shade is perfect as a stocking
stuffer!”
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Leverage
Social Medial!



iInstagram.com/motivescosmetics

Emibryolissdie
.'rmtx»}mm/

Jusingnmw
Instagram Gatliraem - Aopia

motivescosmetics @ | rouow

MOTIVES Motives Cosmetics All things beautiful! Official page of #motivescosmetics Award-
YREN M ¥ i Winning line @lorenridinger @lala team up to create beauty in every shadelll
www.motivescosmetics.com

16,290 posts 2.3m followers 1,453 following
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:’ﬁ vegas_nay Following

Using all of [[@motivescosmetics|] steps as
follow: 1.) apply eye base w/ motives
"shadow" brush & draw in eyebrows w/
waterproof automatic eyebrow pencil "dark
brown" for @lala 2.) draw a "V" shape w/
"onyx" pencil, to define where you are
going to start the crease 3.) using #219
"precision brush" blend upward with e/s
color in "Vino" & shade into inner of eye w/
"detailing brush" #229 with same color 4.)

‘ » ; pat "Gem Dust" in color 24k all over lid 5.)

3@vegas nay Lol highlight brow bone using "all over eye

= = . blender" brush #221 w/ color "Creme
Fresh" 6.) double line top and bottom/outer
lash line w/ liquid liner in "Noir" and apply
"onyx" pencil to waterline and smudge
down 7.) apply false lashes in #111 and
proceed with applying motives mascara by
@lala in black 8.) for an Added POP on
eyelid, wet #229 brush and apply "Vintage

: Glam" over the gem dust and brush down
aabd N to tear ducts. Hope this pictorial was
'\\ g g helpful, and Please feel free to ask me any
| request on what step by steps you would
%\ " et like to see nextl! Thank you for the

- o AMAATTIANIA ARAN AT
X

# moh\/es

MOIVES

by loren ridinger




;ﬁ vegas_nay

A must have lip combo by
J@motivescosmetics|] by @lorenridinger &
a@lala using my beautiful sister @cehopkins
lippies|]. Motives for La La Mineral Lipstick
in "24k" & Motives Mineral Lip Shine Color
in "Glam" [I[][] #obsessed!!! #vegas_nay
#motivescosmetics #lipstick

lorenridinger, moryelshorbagy
alecarreno73hotmailcom

cely_86
alovelysunsets | think it's the lighting...

hannahe_03

@ariannaitaliana love it [I[]

angcamacho

Love

danistybeauty_makeup
aprettylittieisabellablue | have both. If you
want to try before you buy. If not text me
and | can order for you.

P9 amandafernandesivy
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Time for some of our favourife
product features:

I. Tonight’s look created by our
featured Beauty Advisor Is...

2. Featured tip / product for this
eventis...
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Where do you fit in¢




Motives® Beauty Advisor

« Designed for those who want to work as a team, build residual
iIncome and earn immediate retail profit

« They are a full business partner

« Suggested to get started with a Motives® Fast Start kit (or
professional kit) or can even fill out a Home Shopping List to start
their business

« Have access to ALL products across ALL divisions at a
UnFranchise® cost

« Can build their kit over time with their monthly Auto-Ship order



We are all a team of entrepreneurs
working fogether to represent our
brands and service customers.

Motives® is one division of a larger
product brokerage company,
Market America.

Working with Motives® provides us with
access to dozens of other exclusive
products at a UnFranchise® cost,
providing the opportunity to build share
of customer and earn more income,
and most importantly ... expand
distribution.




................................................................................................................

FOUNDED
IN1392

Market America is a Product Brokerage
and Internet Marketing Company
that specializes in One-to-One Marketing
and Social Shopping.

’ 2013 Torch Award Winner
--_ Trust » Performance e Integrity
BBB BBB of Central NC




Skin Care Industry

* The skin care industry is a
multi-billion dollar business,
estimated to be worth US
43 billion per year. It has
steadily grown in the past
years, and is expected to
grow 6.8% more this year.

Cosmetic Categories




Exclusive Skincare Systems

CUMIERTE CeLlULOR

DE VIE® laboratories®

skintelligence-




Access to Billion Dollar Industries
Through Market Singapore®

. Cosmetics MOTIVES MOTI \zﬁ!f

. Skin Care CELLULAR | u ™M £ RrRE  skinteligence:

laboratories® DE VIE*
« Weight Management )'(T_EES

PRESCRIPTION"

" |sotonix- Heart/Health TIMELESS .
« Health & Nutrition ' X LS PRIME

* Personal Care fixx royalspa’ ultimate aloe’

m-ortentad products®



MOTIVES

Invest in YOUrself! LOREN | N G E R

Become an Independent UnFranchise®
Owner & leverage the excitement &
exclusivity of the brand.

In addition, you'll have access to
thousands of other
exclusive products.




MOTIVES® Unigue Business Model

« Get your own website

« We provide training, tools, marketing
and support to ensure your success

« Be your own boss and make your
own schedule

« Work from home, online or in-person
« Set up Motives® Online Parties

* Proven business system

* Earnresidual income




sg.motivescosmetics.com

« Taps into the fastest growing channel in
Beauty Care industry

« All the benefits of the welbsite, focused on
the Beauty Care customer to increase
sales

» Personalised site that is consistently
updated

« Constant selling- 24/7

* Free leads for new customers and Beauty
AdVisors

a s
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MOTIVIES

shop

™

Foundations

Face
Foundaiions

Concedalers
Locee Powders

Pressed Powders &
Compocts

Blushes

Bronzers,
Highlighters &
Lurninizers

Frirner
Makeup Finishers
Mokeup Removers

View dll Foce

Cosmetic
Accessories

Pencil 3hameners

Brushes &
Applicotons

| R [ T S —

Eyes

Eve Shodows
Ey=liners

Eye Shodow
Palettes

Moscaras
Eyvebrow Pencils
Evebrow Kifs

Eye Mokeup
Removers

Losh Conditioners
Eve Shadow Base

Wiew ol Eves

Gift Sets &
Palettes

Eve Shadow
Palettes
Makeup Gift Sets

Wiew All Gift Saets

PR [ oo TP N T N

Get §7 fiat rate shipping on all orders! | Signin / Register | Counlty e

host Joln

Lips

Lipsticks

Lip Fhines

Ligx Lirers

Lip Treatment

View all Ups

Motives for La
La

Foce
Eyes

Lis

View all Motives for

Lala

love learn

Skincare
Cleansers

Toners
Micsks
MWloisturnisers
Eye Crearns
Treaiments

Meck & Throot
Creqms

Might Cresans
Sincare Sets
Body Lotions

View dll Skincare

Sun Protection
Sunscreen

0 itemsin




Get §7 flat rafe shipping on dll orders! | Signin/Register | Counfty s

MOTIVES shop host Join love leam

.

Watch & Listen
o a Motives

Host a Motives
Party

Party
Our Favorite Earn Free
Parties & Cosmetics &
. Discounts

FAQ

0

(%)




MOTIVE

join

S

Beauty
for Life

The
Rewards

shop

host

Get §7.50 fiat rate shipping on all orders! | Sign In / Register | Counfry s

join

A

love

Get Started
Now

Success
Stories

learn

0 itemsin |

(%)



MOTIVES shop

love €D

.

e Our Story

Loren Ridinger

La La Anthony

Get §7.50 flat rate shippingon all orders! | Signin /Register | Country g

host join

love learn

-~

Meet The Team

Social
Responsibility

Press

Follow us on Instagram)




MOT

learn

Sugar

Shop the Look

$61.00 SGD
$1.22 560 E Cashback

Adkd to Cort

BWNLOO!

$28.00 SGD
$0.56 sGD [l Cosnoack

Add to Cart

Almost Naked

Shop the Look

IA

$27.00 SGD $24.50 SGD $27.00 SGD

$0.54 560 EllCashbock $0.49 sGD [ Coshback $0.54 3GD Kl Cashback

oo SR e




A Career Path To Success

* Motives® is for everyone from beginners to
elite professionals

 You don’f need fo be a makeup artist.
— Basic to advanced trainings
— Free downloads to grow your business
— Viral marketing tools

— Access to a wholesale account through
Market Singapore®

« No matter your level of expertise, you have a
proven career path to success




MOTIVES MOTIVES
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How much is a face worth?

Downloads -4 """ 6=

N lomik Motives® .. ; -
R Face Chart . % = @
\

I A” AbOUT Skin \I.:\t\aw!\;\liw\\llél?\ll‘\[<‘,(\l»’lw?\l'.\( L

Event Forms ' I I YIIY

BEAUTY BASICS EVENT
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== Event Forms New Beauty Products Flyers




Product
Usage Charts
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Sales Aids
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Support / Tools to Guarantee Success

« Loren’s Official Motives® Group
— (add themselves to FB page. This is for business owners / Beauty Advisors, only)

« www.meeton.com
— Beauty Channel
— Motives® Monday Series with Lisa Martin
— Search a desired topic / follow field leaders

 Follow Motives® on Social Media (copy content)
— YouTube ° officialmotives

— Instagram |@| motivescosmetics

— Facebook ﬂ motivesmasg



Motives® Trainings & Workshops

« Motives® Overview

Motives In Motion Level 1 Training Series:
« Motives® Brand Overview, Product Knowledge and Marketing
« Skincare & Personal Care: Product Knowledge and Marketing

« Motives® Application Workshops
— Flawless Face
— All About Eyes
— Perfect Pout
— Advanced Skin Solutions
— Online Parties Programmes




MOTIVES
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Total 5$550.00

marketsingapore | SHOP-COM




What is YOUR Interest Level?
Rate Yourself ( 1-3)

. YouU'll be a customer —> Head to table and fill out an order form

. You are interested in the opportunity to work with the line and need
more information —> Book a follow-up
. Get me started now! | want to be part of the Motives® team

g .
v

I wish I had 1

more
_| information.




Steps Moving Forward

1. Try Product

2. Evaluate Business Model
3. Attend Motives® Trainings

4. Host an Event
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