


With extensive reach & experience, our 
multi-platform network delivers highly 
relevant pet content to millions. We can 
directly align your brand with the top 
purchasers of pet products and services 
through digital, mobile, and social.

WHAT WE DO



Our brands speak to 
the world’s largest pet 
audience.



200MM
––

Total Monthly Reach

OUR AUDIENCE

Monthly Reach

8MM
––

On-Platform Page 
Reviews

37MM
––

Social Media 
Followers

3MM
––

Newsletter 
Subscribers

1.1MM
––

Editorial Video Plays

36MM
––

Display Ad 
Impressions



Mobile: 74%

Tablet : 13%

Desktop: 13%

TRAFFIC SOURCES



#picsforpaws

Thousands of loyal customers 
post product images to 

instagram under this hashtag



GEOGRAPHIC DEMOGRAPHIC

USA 75%

MISC. INT 9%

UK 7%

CANADA 6%



54% 
attended
college

60%
own more 
than one dog

HHI average
$50k-$110k



DEMOGRAPHIC STATISTICS

15% Male

85%
Female



age 18-44
22%

age 45-64
51%

age 65+
27%



OUR AUDIENCE

Demographics

55-64+

65+

45-54

25-34

35-44

18-34

Age

SOURCE: GOOGLE ANALYTICS, DECEMBER 2019 - JANUARY 2020

Gender

Female

Male



DATA-DRIVEN ADVERTISING

Influence the natural path 
to purchase

We have solutions to capture the attention of pet shoppers and 
as they make informed purchase decisions.

iHeartDogs Path to Purchase program influences decision-
making in every stage of the Purchase Cycle, generating sales 
and creating lifelong customers.



PATH TO PURCHASE

The five phases of the 
purchase cycle

The “purchase cycle” is the process a customer 
goes through when purchasing a product or 
service. Customers move through a series of stages 
in the cycle as they educate themselves and move 
closer to making a final purchasing decision. 

INTENTCONSIDERATION PURCHASE
REPURCHASE
/ RENEWALAWARENESS



PATH TO PURCHASE

Stage One: Awareness

In the first stage of the purchase cycle, the customer becomes aware of a 
problem. This leads to the “Trigger Event,” when they begin searching for 
a solution.

Solutions
Create awareness and a sense of urgency.

• Identify the different buyer personas and triggers

• Create content to spark the trigger event or help recognize this 
event has occurred.

AWARENESS CONSIDERATION INTENT PURCHASE
REPURCHASE
/ RENEWAL



PATH TO PURCHASE

Stage Two: Research

Your potential customer is out there searching for solutions with 
detailed information. In stage two, we provide detailed 
information explaining how your product or service can solve their 
problem better than the competition.

• Introduction to the solution–your product or service

• Emphasize ways your product or service is superior

• Amplify content personalized to audience segments

CONSIDERATION INTENT PURCHASE
REPURCHASE
/ RENEWALAWARENESS CONSIDERATION



PATH TO PURCHASE

Stage Three: Intent

The customer has decided on a product or service and buys it. 
It’s crucial to establish an ongoing relationship with customers, to support 
them in their problem-solving journey, and create opportunities for 
encouraging repurchasing.

• Managing ongoing customer relationships

• Maintain contact to create opportunities for repurchase

INTENTCONSIDERATION PURCHASE
REPURCHASE
/ RENEWALAWARENESS INTENT



PATH TO PURCHASE

Stage Four: Purchase

Path to Purchase doesn’t end when a customer completes a purchase. By 
leveraging millions of data points on customer behavior, we are able 
optimize for future success.

• Determine how long before a customer needs to repurchase.

• Encouraging reviews, testimonials, and product advocacy.

• Encourage users to share photos, create photo contest.

INTENTCONSIDERATION
REPURCHASE
/ RENEWALAWARENESS INTENT PURCHASE



PATH TO PURCHASE

Stage Five: Repurchase / Renewal

Path to Purchase doesn’t end when a customer 
completes a purchase. By leveraging millions of data 
points on customer behavior, we are able optimize for 
future success.

• Determine how long before a customer needs to 
repurchase.

• Encouraging reviews, testimonials, and product 
advocacy.

• Motivate users to share photos, create photo 
contest.

REPURCHASE
/ RENEWAL

REPURCHASE
/ RENEWALCONSIDERATION PURCHASEAWARENESS INTENT



Segment our audience by products and 
content which they’ve viewed in the last 

180 days.

Retarget high-intent audience segments 
on other premium websites they visit.

Create high-intent audience segments 
to retarget as they browse the web and 

social media.

PATH TO PURCHASE

Inside Our Purchase Intent-
Driven Technology



The Media 
Bundle



Media Bundle

iHeartDogs Direct 
Email
Sent to iHeartDogs 700,00 engaged 
subscribers.

• Opportunity to A/B test creative and 
subject lines.

• 100% SOV client facing.

BENCHMARKS

• 12% Open Rate 

• 0.5% CTR, average 3,500 clicks

I and love and you

Embrace

https://manage.kmail-lists.com/subscriptions/web-view?a=Mk2CiK&c=N6kCFt&r=mkLCFDX&g=JVLcgm&k=a18e29a68d280a4fe42be1d4f87c2683&m=H77rA7
https://manage.kmail-lists.com/subscriptions/web-view?a=Mk2CiK&c=NsEG8s&r=gcfWVE6&m=JDSRW2&k=29a74a44d1d78adde27f4e0264d992f0


Media Bundle

Senior Dogs Direct Email
Sent to iHeartDogs 109K engaged 
subscribers.

• Opportunity to A/B test creative and subject lines.

• 100% SOV client facing.

BENCHMARKS

• 13% Open Rate for 109K list, last 90 days

• 0.9% CTR, average 980 clicks

NomNomNow

https://us11.campaign-archive.com/?u=2f68aad1cce85cffb213d7f43&id=c504342770&e=%5BUNIQID%5D


Media Bundle

Exclusive Website 
Feature on theFeed
theFeed is a social post style ad feed on 
iHeartDogs.com/the-feed

• The Feed receives an average of 1,000,000 
impressions each month – featured as part of the 
navigation, and featured after every piece of content 
on the blog

BENCHMARKS

• 80% of iHeartDogs ecommerce customers convert to 
purchase from THE FEED

• Top placements receive an average of 20,000 clicks

http://iheartdogs.com/the-feed


Media Bundle

theFEED Exclusive 
Feature
• Sponsorship includes featured placement in 

the SECOND slot on THE FEED for 30 days, 
only one sponsor per month!

• Includes custom headline, images and link 
directing to your site

Visit theFEED

http://iheartdogs.com/the-feed


Media Bundle

Sponsored Healthy Hound
E-Newsletter
Reach 76K+ Email Subscribers Interested in 
Health-Specific Content

• Official Sponsor: 100% SOV, custom content and 
banner with CTA

• Newsletter sent once a week on Saturdays

• Features “read in the inbox” design, the newsletter 
reaches consumers who are health focused

The Healthy Hound Newsletter

BENCHMARKS

• 20% Newsletter Open Rate

• 4.1% CTR

https://manage.kmail-lists.com/subscriptions/web-view?a=Mk2CiK&c=Lu7nDL&r=mELbpm8&g=NUC4S8&k=676d18ba2c87f16d2f68aa5ba897dfab&m=Nne7ew


Media Bundle

Healthy Hound
Direct Email
Reach 76,000+ Email Subscribers Interested in 
Health-Specific Content

• Opportunity to A/B test creative and subject lines.

• 100% SOV client facing.

Example

BENCHMARKS

• 30% Open Rate

• 5% CTR

https://manage.kmail-lists.com/subscriptions/web-view?a=Mk2CiK&c=Lu7nDL&r=mELbpm8&g=NUC4S8&k=676d18ba2c87f16d2f68aa5ba897dfab&m=Nne7ew


Media Bundle

The Healthy Hound 
SMS Text Message
• Extremely high-impact, reserved for 

certain partners

• Featured placement text to SMS 
newsletter subscribers

• Text message links to The Healthy 
Hound Newsletter

• Direct text message links to sponsor 
landing page 

• 24K+ opt-in subscribers

https://manage.kmail-lists.com/subscriptions/web-view?a=Mk2CiK&c=Lu7nDL&r=mELbpm8&g=NUC4S8&k=676d18ba2c87f16d2f68aa5ba897dfab&m=Nne7ew


Media Bundle

Hero SMS Text 
Message
• Extremely high-impact, reserved for certain 

partners

• 15K+ text message subscribers

• 100% SOV client facing

BENCHMARKS

• 14-20% of subscribers convert into a sale



Media Bundle

Organic Blog Post
Post Promoted On iHeartDogs Blog

• Goal is to educate customers about a specific product, service or 
brand. Editorial will team assist in writing copy to match the voice 
of the brand.

• Lives on blog indefinitely. 

• Co-branded endorsement.

• Excellent SEO and search, for brand awareness

Example Blog Post

https://iheartdogs.com/6-months-later-nomnomnow-fresh-dog-food-review/


Media Bundle

Static Right-rail Content 
Ad
Includes 100% SOV

• Placements featured across all iHeartDogs blog 
content for high-impact

• Option to swap out article content each month

• Exclusive: only four slots available each month

• Excellent SEO exposure

See The Blog

https://iheartdogs.com/category/health-behavior/


Media Bundle

Native Advertising Post Promoted 
on iHeartDogs
Editorial team assist in writing copy to match the voice of the 
brand and blog.

• Thumbnail runs across the blog promoting the article landing page

• Includes 100% SOV roadblock static web ads on page

• Includes live social feeds - Facebook, Twitter and Pinterest

• Video series allowed

• Static display image slideshow available

• Multiple hyperlinks available

• Geotargeting available.

Placement Example

Content Example

Video Content Example

https://iheartdogs.com/could-your-dogs-water-bowl-make-him-sick/?ntv_a=dSsFAAAAAA2ScQA&prx_ro=s
https://iheartdogs.com/sponsored-content/?prx_t=dSsFAVpc6A2ScQA&prx_ro=s&ntv_fpc=66f8c904-385d-47ab-adf9-570a0a808fc2
https://iheartdogs.com/sponsored-content/?prx_t=zCEFAAAAAA2ScQA&prx_ro=s


Media Bundle

Newsletter Editorial 
Mention
• Includes thumbnail image and subject line, 

redirects to clients landing page or the iHeartDogs 
blog post.

• Weekly editorial newsletter sent to 670K+ 
subscribers

BENCHMARKS

• 18.8% Newsletter Open Rate

• 2.2% Editorial Feature Click Rate

Sample Email Newsletter

https://manage.kmail-lists.com/subscriptions/web-view?a=Mk2CiK&c=NsEG8s&r=hxGaTcL&m=PbsxNH&k=29a74a44d1d78adde27f4e0264d992f0


Media Bundle

Direct Mail
Printed 6”x11” Co-Branded 
Promotional Postcard Sent to 
Qualified Pet Parents

• Target audience based on region 
or spend

• Marketing team can assist in 
designing creative

• Offer a discount code to allow 
for tracking

• Includes printing, mailing and 
postage costs

• Geotargeting



Media Bundle

Print Insert Card
Mailed to Thousands of Pet Owners

• Printed 4”x6” promotional postcards 
included in product order purchases to 
qualified pet parents

• Marketing team can assist in designing 
creative and printing or send your printed 
insert

• Offer a discount code to allow for tracking

• Co-branded from iHeartDogs 



Media Bundle

Rich Media Ad 
Products
• In-Banner Video:  Sizes can vary 

between 970x250 (Desktop only), 
300x250 and 300x600 
(responsive)

970x250: In-Banner Video

300x250: In-Banner Video

300x600: In-Banner Video

728x350(mobile): In-Banner Video

https://console.adventive.com/ad/demoCreative/449/8258/51650/123781
https://console.adventive.com/ad/demoCreative/449/8258/51650/123830
https://console.adventive.com/ad/demoCreative/449/8258/51650/123844
https://console.adventive.com/ad/demoCreative/449/8258/51650/123779


Media Bundle

Parallax Rich Media Ads
Rich Media Serves in Articles on iHeartDogs Blog

• Geo-Target to specific regions: state, country or zip.

• Rotate multiple ads, including video

• Serves above the fold, improved view-ability

• Native ad serves across all content

Rich Media Platform

Live Site Mobile

BENCHMARKS

• CTR:0.49%

https://console.adventive.com/ad/demoCreative/449/8258/46647/110971
https://iheartdogs.com/zoos-nanny-dog-melts-hearts-caring-for-newborn-cheetah/?google_preview=ip10wN2tYEcYk-qn6gUwk4bd8QWIAYCAgKCHz9-A9gE&iu=15184186&gdfp_req=1&lineItemId=5095368861&creativeId=138277321646


Media Bundle

Video
Rich Media Serves in Articles on 
iHeartDogs Social and Blog Page

• Native Content In-Feed:  video redirects 
to client landing page

Blog Page Rich Media

Native Landing Page Rich Media

Facebook Video Post

BENCHMARKS

• 1.1% CTR

https://iheartdogs.com/ask-a-vet-when-is-my-dog-fully-grown/?ntv_a=oeoCAAAAAAbikQA&prx_ro=s
https://iheartdogs.com/sponsored-content/?prx_t=2yUFAfVE6AwKMQA&&ntv_fpc=2712fdf7-86c0-4e41-aefa-169762ad4a7f
https://www.facebook.com/plugins/post.php?href=https://www.facebook.com/iHeartDogscom/posts/10159052349418079&width=500


Media Bundle

Custom Content 
Video
Our marketing team create an innovative 
custom video to promote brand product(s) 
and services.

We can share the file to allow you to use it 
with your own promotions or we can 
cobrand it and use it across multiple 
channels, such as Facebook post, blog and 
Native article(s).

Primo Water Promotional Video

Fresh Food Dog Eating Challenge, from our own 
COO Marshall Morris

https://www.facebook.com/iHeartDogscom/videos/10157494676443079/?v=1015%207494676443079
https://www.youtube.com/watch?v=aASyIyVijOA


Media Bundle

Sponsored Rescue and 
Recipe Video Takeover
Sponsorship for video categories, such as Recipes 
for Dogs and or The Rescuers’ DNA Series.

• 7 Second pre-roll video to serve across all series in 30-
day time period, serving 100% SOV.

• 100K guaranteed impressions on pre-roll

• Roadblock the category with display ads

• Brought to you by Whistle logo and links to where to 
buy.

https://iheartanimals.com/category/videos/

https://iheartanimals.com/videos/salmon-and
broccoli-muffins/

https://iheartanimals.com/category/videos/
https://iheartanimals.com/videos/salmon-and


Media Bundle

Birthday Club Sponsorship
One Exclusive Partner Per Quarter! 

429K+  Dogs registered 

291K+  Email Subscribers

26K SMS Subscribers

• Direct email to entire list 1 (one) time per quarter with 
a “gift” offer.

• Direct email 4 days after new signup with a “gift” offer 
for every new subscriber.

• Co-branded offer on the actual dog(s) birthday.

Birthday Club Signup Page

BENCHMARKS

• 29% Client Email Open Rate

• 2.1% Client Email CTR

https://iheartdogs.com/birthday-club-signup/


Media Bundle

Lead Generation Giveaway 
Month-Long Co-Branded Giveaway Promoted Across 
iHeartDogs Platforms

• Drive lead generation and brand awareness through giveaway 
promotions and sign-ups

• Custom entry form and landing page on iHeartdogs include 
product information, links and video, and promo code offer at 
‘Thank You’ page

• Entry form captures consumer name, email address for lead 
generation and retargeting

• Giveaway promoted throughout the month across Facebook, 
onsite promotions and direct email to opt-in giveaway 
subscribers 

• Featured in weekly newsletter

BENCHMARKS

• Average > 1,000 – 5,000 entries

https://iheartdogs.com/poochpack-is-giving-one-lucky-
winner-a-free-year/

https://iheartdogs.com/poochpack-is-giving-one-lucky-winner-a-free-year/


Media Bundle

Social Giveaway 
Month-Long Co-Branded Social Giveaway Promoted 
Across iHeartDogs Instagram and Facebook

Brand opportunity to grow social engagements and followers 

• Facebook (4) social post, video optional 

• Brand is tagged on post for boosting opportunities 

• Instagram (4) post, 1 per week

• Instagram (2) stories

• Consumers will be asked to follow brand page and engage by 
tagging friends in comments and sharing to their story. 

BENCHMARKS

• Average Reach > 30K - 35K 

• Average Engagement: 1K 

https://www.instagram.com/p/B0TymNdBDp5/

https://www.instagram.com/p/B0TymNdBDp5/


Media Bundle

Mobile Slider
• Serves in in-content across the 

blog.

• Rotates with 5 other in-house ads. 

• 20% SOV 

• Serves mobile only.

Mobile Only Link

https://iheartdogs.com/is-my-dog-a-healthy-weight/


Media Bundle

Facebook Social 
Post
Sponsored Social Media Post

• Client can be tagged on post and 
opportunity to boost.

• 4.1MM Facebook Followers

BENCHMARKS

• Average Organic Reach (No 
boosting): 100,000

• Average Engagements: 1,200



Media Bundle

Facebook Audience 
Lease
Post Promoted on Client Facebook 
Page

Targeting consumers who have purchased 
on our e-commerce site, via a Facebook 
digital ad promotion.

• Confirmed Pet Owners.

• Customers who have engaged on our site 
or social media accounts in the last 30 
days.

• Client creates social post and targets ads 
to specific niched group.



Media Bundle

Social Poll Lead 
Generation
Create a custom poll to our Facebook 
audience related to your business

• Gain important insights into our audience – and 
capture their contact information for follow up

• Poll questions can be formulated by your team or 
our editorial staff

• We share the details with you and utilize the 
results to write content specifically answering 
customer concerns. 

BENCHMARKS

• Average 5,000-30,000 response/votes, depending 
on topic



Media Bundle

Instagram Social Post
Post Promoted on iHeartDogs Instagram 
Page

Goal is to educate customers about a specific 
product, service or brand.

• Reach our 350K+ Followers

• Your sponsored content posted to our main 
page and/or stories

• We encourage an offer or discount to be 
promoted for best results.

• Achieve endorsed brand exposure to 
engaged pet owners

• iHeartDogs Instagram

https://www.instagram.com/iheartdogscom/


Media Bundle

Banner Ads
• 300x250, 300x600, 300x50, 728x90 ad sizes 

available

• ROS or geo and device targeting available

• Rotate up to five sets of creatives

Blog Page Banner Ads

BENCHMARKS

• 300x250: 0.8% CTR

• 728x90: 0.6% CTR

• 320x50: 0.6% CTR

• 300x600: 0.5% CTR

https://iheartdogs.com/does-my-dog-need-sunscreen/


Media Bundle

Category Roadblock 
Sponsorship
100% SOV

• Healthy pups

• Stories

• Lifestyle

• Behavior

***OVER 25 SUBCATEGORIES***



Media Bundle

Preferred Private Market Place 
Deal
• Guaranteed online ad units across iHeartDogs.com. 

• Fixed CPM and access to top performing ad units, exclusive to 
your brand via an ad server Deal ID. 

• Preferred, above the fold, high-engaging ad units, with 60-90% 
viewability guaranteed.

• Minimum 1M impressions over three – four months

Sticky footer ad unit, all devices: 90% viewability. 

Top ad sizes 320x50 (mobile), 728x90

• First and second in-content ad unit: 63% viewability. Top ad sizes 
300x250, 728x90 and 320x50 Example

• Parallax Static image, mobile only: 69% viewability, Ad Unit: 
300x600 Example

https://iheartdogs.com/control-dog-allergies/
https://iheartdogs.com/couple-finds-an-adorable-way-to-include-their-pup-in-their-wedding/?dfpkey=iheartdogs_parallax


Media Bundle

Cannanine Direct 
Email
• Reach 120K+ active subscribers, past 

purchasers

• A/B test available

• 100% SOV with our header

• Only one partner email sent per 
month

• Example

BENCHMARKS

• 12% Open Rate 

• 0.8% CTR, average 600 clicks

https://manage.kmail-lists.com/subscriptions/web-view?a=KDbPAG&c=HePC27&r=nuZ2QiS&g=JLMZxB&k=2adaf6ea18a1632daf8b73ce0aa5bc73&m=PRxmkT


Media Bundle

Get Your Pet Direct Email

• Email 225,000 active subscribers who adopted pets 
through GetYourPet.com

• A/B test available

• 100% SOV with the GetYourPet header

• Very limited partner emails sent

• Geo-targeting

• Open Rate: 9.23%

• Avg. Clicks: 5,083

• CTR: 20.23%

Email Example

https://getyourpet.com/wp-content/uploads/2020/02/bissell-february-2020.html


Media Bundle

Animal Rescue Site 
Direct Email
• Target the 950K active subscribers who 

purchased products through 
TheAnimalRescueSite.com

• A/B test available

• 100% SOV with the AnimalRescueSite 
header

• Very limited partner emails sent to keep 
engagement high! 

Example Email

BENCHMARKS

• 12% Open Rate

• 8% CTR

https://www.greatergood.com/emails/2019/reminder-111219-ARS2-w.html


Media Bundle

Animal Rescue Site 

Facebook

Sponsored Social Media Post

• 6.9 MM Facebook Followers

• Client can be tagged on post and opportunity to 
boost.

• Check out the page: CLICK HERE

https://www.facebook.com/theanimalrescuesite



