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World demand to rise 5.4%
annually through 2015
World demand for foodservice dispos-
ables is forecast to grow 5.4 percent per 
year to $53.3 billion in 2015. Advances 
will be driven by gains in the foodservice 
industry, which will accelerate from the 
rates seen over the 2000-2010 period 
due to improvements in global economic 
conditions, increasingly fast-paced 
lifestyles, urbanization trends and growth 
in away-from-home food spending. 
However, great disparity in per capita 
foodservice expenditures will remain 
among the various regions, which will 
affect demand for disposables used in 
restaurants and other foodservice 
establishments. Cultural differences 
between countries will also impact 
demand, as the frequency and the types 
of establishments visited vary consider-
ably from one country to the next.

Disposable packaging to 
be fastest growing type
Disposable serviceware -- including 
single-use cups, dinnerware and utensils 
-- will remain the largest product type 
through the forecast period and beyond. 
However, the fastest demand growth is 
expected in the disposable packaging 
segment, which includes foodservice 
containers, lids and domes, wraps, bags, 
and trays. Demand for disposable 
foodservice packaging will be fueled by 
rapid global expansion in the limited 
service restaurant sector, which relies 
heavily on single-use packaging. Beyond 
eating and drinking places, good oppor-

tunities for disposables will be found in 
the retail market, as grocery and conve-
nience stores expand their offerings of 
prepared foods.

In 2010, single-use serviceware account-
ed for 54 percent of the global foodser-
vice disposables market. Gains will be 
supported by above-average growth in 
quick service restaurant and retail 
establishment revenues. Other factors 
providing momentum will include the 
increased focus on gourmet coffee and 
specialty cold drinks by limited service 
restaurants and convenience stores. 
Value advances will also benefit from 
heightened interest in higher-cost 
environmentally friendly products, 
especially in developed regions.

Some of the best opportunities will exist 
in the disposable packaging segment, 
boosted by gains in the fast food indus-
try, which uses large quantities of 
disposables for packaging foods con-
sumed both on-site and off-site. In 
addition, the popularity of takeout food 
from full service restaurants will provide 
a further boost to single-use packaging 
demand, especially since these restau-
rants tend to use higher-value dispos-
able containers designed to maintain 
food temperature and minimize spilling 
and leakage. Increased catering activity 
by full service restaurants, and home 
delivery and takeaway outlets will also 
necessitate heightened requirements for 
disposable packaging.

Copyright 2011 The Freedonia Group, Inc.
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Advances will be driven by gains in the foodservice industry, based on increasingly fast-
paced lifestyles, urbanization trends and growth in away-from-home food spending. 

World Foodservice Disposables 
Demand, 2015
($53.3 billion)

North America
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asia/pacific

india: foodservice Disposables Demand
 In 2010, demand for foodservice disposables in India totaled $480 
million, or four percent of the market in the Asia/Pacific region.  India 
has seen fast growth over the past decade (averaging 16 percent per 
year), but from a small base.  Despite the country’s vast population, 
India’s market for foodservice disposables remains limited, due to the 
lack of infrastructure and the relatively underdeveloped state of the 
restaurant industry.  Demand largely consists of very inexpensive dispos-
ables -- such as wooden sticks and clay cups -- which holds down market 
value.  The use of cheap alternatives, such as newspaper in lieu of food-
service wraps, will also hamper demand.  Nonetheless, strong growth in 
the number of quick service restaurants will continue to propel demand 
for high-quality and higher-priced disposables that meet international 
standards, such as those used in Western fast food chains.

 Through 2015, demand for foodservice disposables in India is 
expected to advance 16.3 percent per year to $1.0 billion, the most rapid 
rate of increase in the world over the forecast period.  Strong economic 
expansion and a rapidly growing middle class population will continue 
to fuel away-from-home food spending.  Limited service restaurants, 
including fast food chains, will especially benefit from these trends, 
as they offer convenient, novel and inexpensive food options.  Growth 
will also be spurred by advances in India’s warehousing, cold storage 
and transportation network and infrastructures, which historically have 
limited growth in quick restaurant outlets beyond major cities.

 Coffee shops are much less common in India than in developed 
countries, but their number is growing rapidly.  This trend will fuel 
demand for disposable paper, plastic and extruded polystyrene foam 
cups.  In addition, tea is very popular in the country.  For instance, chai is 
widely sold by street vendors, as well as in trains and bus stations, and is 
often served in handmade fired clay cups, which are disposed of after  

183    Copyright 2011 The Freedonia Group, Inc.
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TaBLE Vi-8

iNDia -- fOODsERVicE DispOsaBLEs 
DEMaND BY pRODUcT & MaRKET

(million dollars)
   
Item          2000 2005 2010 2015 2020

Asia/Pacific Foodservice Disposables 6930 8910 12250 17720 26530
 % India    1.6 2.4 3.9 5.8 7.7
     
Foodservice Disposables Demand  110 215 480 1020 2050
     
 By Product:     
  Serviceware    70 135 305 645 1300
  Packaging    30 60 130 285 575
  Other Foodservice Disposables  10 20 45 90 175
     
 By Market:     
  Eating & Drinking Places  40 80 185 420 900
  Other Foodservice Establishments 70 135 295 600 1150
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WORLD fOODsERVicE DispOsaBLEs MaRKET sHaRE
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F. Bender Limited
Gresford Industrial Park
Chester Road
Wrexham  LL12 8LX
United Kingdom
44-1978-855-661
http://www.benders.co.uk

Annual Sales:  $50 million (estimated)
Employment:  350 (estimated)

Key Products:  paper-based hot and cold beverages cups, lids, stirrers 
and straws

 F. Bender, which also does business as Benders Paper Cup 
Company, is a manufacturer of paper-based hot and cold beverage 
cups.  The Company is owned by United Kingdom (UK)-based Barclay 
Ventures, a private equity firm.

 The Company participates in the world foodservice disposables 
industry through the manufacture of a variety of paper-based hot and 
cold beverage cups, and related products.  For example, F. Bender’s 
paper hot beverage cups, which range in size from 4 to 16 ounces, 
include standard, premium, ATTRIBUTE and BARRIER insulated, and 
polylactic acid-lined compostable types.  Cold beverage cups, which 
range in size from 9 to 22 ounces, include products with COCA-COLA 
(Coca-Cola Company -- US) and PEPSI (PepsiCo Incorporated  -- US) 
logos.  Related products from the Company include standard, domed 
and drink-through lock-tab lids; plastic coffee and tea stirrers; and 
standard, jumbo and flexible straws.

297    Copyright 2011 The Freedonia Group, Inc.

COMPANY PROFILES

TaBLE Vi-7

iNDia --
fOODsERVicE DispOsaBLEs MaRKET ENViRONMENT

   
Item          2000 2005 2010 2015 2020

Population (mil persons)   1022 1105 1186 1265 1341
 $ GDP/capita    1980 2500 3520 4830 6390
Gross Domestic Product (bil 2009$)  2020 2767 4171 6110 8575
     
 $ revenues/capita    35 45 65 95 135
Foodservice Revenues (bil $)   34 48 76 121 180
     
 $ disposables/capita   0.1 0.2 0.4 0.8 1.5
 $ disposables/000$ GDP   0.05 0.08 0.12 0.17 0.24
 $ disposables/000$ foodservice revs 3.2 4.5 6.3 8.4 11.4
     
Foodservice Disposables (mil $)  110 215 480 1020 2050

sample Profile, 
   Table & Forecast

“Through 2015, foodservice revenues 
in India are projected to increase 9.7 
percent annually to $121 billion, with 
strong advances from a relatively small 
base (especially compared to China or 
Japan).  Robust economic expansion and 
the growing middle class population will 
support gains.  The fastest gains are ex-
pected in eating and drinking places.  In 
particular, the limited service restaurant 
segment -- including Western-style fast 
food and coffee chains -- is expected to 
experience double-digit annual growth in 
India over the forecast period.”
--Section VI, pg. 182
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Foodservice Disposables
US demand for foodservice disposables is expected 
to increase 4.1 percent annually through 2015. 
Packaging products will achieve the fastest gains, 
followed by serviceware, napkins and other products. 
Retail and vending will be the fastest growing market, 
while the eating and drinking places segment remains 
dominant. This study analyzes the $15.3 billion US 
foodservice disposables industry, with forecasts for 
2015 and 2020 by product and market. The study 
also evaluates company market share and profiles 
industry players.
#2787 ................ August 2011 .................. $5100 

World Green Packaging
World demand for green packaging is projected to 
rise 5.7 percent annually through 2015. Recycled 
content packaging will remain the dominant type, 
while reusable and degradable packaging grow the 
fastest. The Asia/Pacific region will see above-aver-
age gains and remain the largest regional market. 
This study analyzes the $160.8 billion global green 
packaging industry, with forecasts for 2015 and 2020 
by product, market, world region and for 19 countries. 
The study also evaluates company market share and 
profiles industry players.
#2796 ................ August 2011 .................. $6100

Converted Flexible Packaging
Demand for converted flexible packaging in the US 
will rise 3.8 percent annually through 2015. Pouches 
will lead gains based on continued conversions to 
stand-up pouches and healthy gains for flat pouches, 
along with lighter weight and reduced material use. 
Bags will remain the largest segment. Food markets 
will outpace nonfood uses. This study analyzes 
the $15.1 billion US converted flexible packaging 
industry, with forecasts for 2015 and 2020 by mate-
rial, product and market. The study also evaluates 
company market share and profiles industry players.
#2807 ................October 2011 ................. $5100 

aseptic Packaging
US demand for aseptic packaging is projected to 
expand 8.0 percent per year to $5.1 billion in 2015. 
Gains will be driven by drug sterility requirements 
and ambient distribution and storage advantages for 
food and beverages. Prefillable syringes and plastic 
bottles will be among the fastest growing types, with 
pharmaceuticals the fastest growing market. This 
study analyzes the $3.5 billion US aseptic packaging 
industry, with forecasts for 2015 and 2020 by product 
and market. The study also evaluates company mar-
ket share and profiles industry competitors.
#2827 ...............December 2011 ................ $4900

beverage Containers in China
Demand for beverage containers in China will rise 
9.6 percent per year through 2015. Plastic beverage 
containers will remain the largest material segment, 
while paperboard containers grow the fastest, led by 
aseptic cartons. Milk containers will be the largest 
nonalcoholic beverage market, while beer remains 
the largest alcoholic beverage market. This study an-
alyzes the 297 billion unit beverage container industry 
in China, with forecasts for 2015 and 2020 by market 
and material. The study also evaluates company 
market share and profiles industry participants.   
#2815 .............. November 2011 ................ $5400 
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