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We'll cover...

h b i f b di• The basics of branding

D il d i• Detailed tactics

G l tti  d h k li• Goal setting and check li tsts



Brand Identity



How is a brand built

The way a bird builds a nest...y

t?



Your Brand Identityy



How to think like ann advertiser...

What message What message 
does this send?





Inventory Steps

Ch k  i l k1. Check your social networks.
2. Perform searches of your nam
3 With each profile and search 3. With each profile and search 

does this send?
4. Consider which items need to
5. Make the necessary changes t

me and your past activities.
 result consider: What message  result consider: What message 

o be changed.
to update the content.



Personal Search Exaample



Personal Search Exaample



Tactic 2 - Keywords

Keywoords help your resume get found.



Keyword Tips

Fi d h   l  k  1. Find the most relevant key wo
o Job Descriptions
o Job Titles
o Company Profile Pages
o Career Pages

2 Make sure that the best keyw2. Make sure that the best keyw
3. Make sure you still have a rea

dords.

words are in your resumewords are in your resume.
adable resume. 



Tactic 3 - Build Goodd Profiles



Steps to a Good Prof

L  f  j b  • Last few jobs 
• Keyword-rich (use your resea
• Skills/Certifications/Educatio• Skills/Certifications/Educatio
• Interests, Associations & Com
• What you are looking for
• After you build your profile

o Connect with colleagues - exte
o Ask for testimonials - validateo Ask for testimonials - validate
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Profile: Online Resu
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Tactic 4 - Use Faceb
search

K it f i l• Keep it professional
• Like companies
• Ask questions on company paAsk questions on company pa
• Like local networking groups
• Look at profiles of your friend

Sh  i f i  i h  • Share information with your 
• Like us at /Jobingcom

ook in your job 

agesages

ds
 k network



Tactic 5 - Use Twitte

• Follow companiesp
• Share news about your search
• Share your Jresume

Follow leaders in your profes• Follow leaders in your profes
• Follow Career Coaches to rec
• Follow local networking groug g
• Share jobs with others
• Follow someone new every w

F ll   t /J bi• Follow us at /Jobing

er in your job search

h
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week



Checklist 

Inventory
h  d ffili ti   j  • search name and affiliations on major 

search engines
• check all public profiles
• try to update any content necessarytry to update any content necessary

Keyword research
B ild filBuild profiles
• Last few jobs
• Keyword-rich (research)
• Skills/Certifications/Education• Skills/Certifications/Education
• Interests, Associations & Community 

Involvement
• What you are looking for y g

Connect with colleagues
A k f  i i lAsk for testimonials

Social media goalsSocial media goals
• Follow companies
• Share news about your search
• Share your resume
• Follow leaders in your profession.
• Follow Career Coaches to receive 

tips 
• Follow local networking groups• Follow local networking groups
• Share jobs with others
• Continue to expand your network



In review

h b i f b di• The basics of branding

D il d i• Detailed tactics

Ch k li t• Check list
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